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STATE OF MISSOURI August Session of the July Adjourned Term. 20 18 

County of Boone 

In the County Commission of said county, on the 28th day of August 20 18 

the following, among other proceedings, were had, viz: 

Now on this day the County Commission of the County of Boone does hereby approve the request 
by Matthew Kaiser to rezone from R-M (Moderate Density Residential) to C-G (General 
Commercial) on .5 acres, more or less, located at 1585 E Prathersville Road, Columbia. 

Done this 28th day of August, 2018. 
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STATE OF MISSOURI August Session of the July Adjourned Term. 20 18 

County of Boone 

In the County Commission of said county, on the 28th day of August 20 18 

the following, among other proceedings, were had, viz: 

Now on this day the County Commission of the County of Boone does hereby receive and accept 
the following subdivision plats and authorizes the presiding commissioner to sign them: 

• Creasy Bend Plat No. 1. S26-T49N-R13W. R-S. David and Karen Butcher, owners. 
David T. Butcher, surveyor. 

• Old Asbury Plat No. 1-A. S29-T49N-R13W. A-2. Greg and Michelle Asbury, owners. 
David Butcher, surveyor. 

• Roemer Lake Plat 7. S26-T49N-R13W. R-S. Nathan and Heidi Crouch, owners. David 
T. Butcher, owner. 

• Thornhill. S3-T51N-R13W. A-2. Debbie R. Smith, Katrina L. Edwards and Christian E. 
Gehlkein, owners. Donald E. Bormann, surveyor. 

• Ray Estates. S25-T48N-R12W. A-lP. Phoenix Property Development LC, owner. Kevin 
M. Schweikert, surveyor. 

Done this 28th day of August, 2018. 



CERTIFIED COPY OF ORDER 

STATE OF MISSOURI 

County of Boone 
} ,a. 

August Session of the July Adjourned Term. 20 18 

In the County Commission of said county, on the 28th day of August 20 18 

the following, among other proceedings, were had, viz: 

Now on this day the County Commission of the County of Boone does hereby approve the 
issuance of a Quit-Claim Deed from Boone County to Boone County Regional Sewer District to 
facilitate the American Outdoor Brands Chapter 100 project. The approved Quit-Claim Deed is 
attached hereto. 

Done this 28th day of August, 2018. 

a r 
erk of the County Commission 

. Thompson 
Di 1ct II Commissioner 



QUIT-CLAIM DEED 

THIS DEED, made on this-.:4' day of /i:t 19-~ , 2018, by and between Boone 
County, Missouri, a political subdivision of the StateMissouri, through its County Commission, 
Gran tor, and Boone County Regional Sewer District, a common sewer district organized and 
operated under the provisions of Chapter 204 RSMo, Grantee. Grantee's mailing address: 1314 North 
Seventh St., Columbia, MO 65201. 

WITNESSETH, That the Grantor, in consideration of the sum of One Dollar and other 
valuable consideration paid by the Grantee, the receipt of which is hereby acknowledged, does by 
these presents, Remise, Release, and forever Quit-Claim, unto the Grantee, its successors and assigns, 
the following described land, lying, being and situated in the County of Boone, State of Missouri, to­
wit: 

A TRACT OF LAND LOCATED IN THE SOUTHEAST QUARTER OF SECTION 6, TOWNSHIP 48 
NORTH,RANGE 11 WEST,BOONECOUNTY,MISSOURIANDBEINGPART OF TRACT 1 OF LAND 
DESCRIBED IN SPECIAL WARRANTY DEED RECORDED IN BOOK 4841, PAGE 3 AND BEING 
MORE PARTICULARLY DESCRIBED AS FOLLOWS: 

TRACT 1: 
COMMENCING AT THE NORTHWEST CORNER OF SAID TRACT 1 AND WITH THE NORTH LINE 
THEREOF, N 88°42'40"E, 20.03 FEET TO THE POINT OF BEGINNING: 

THENCEFROMTHEPOINTOFBEGINNINGANDWITHSAIDNORTHLINE,N88°42'40"E, 880.04 
FEET; THENCE LEAVING SAID NORTH LINE, S l 0 17'20"E, 68.35 FEET; THENCE S 43°42'40"W, 63.14 
FEET; THENCE S 88°42'40"W, 88.42 FEET; THENCE S 50°07'50"W, 243.68 FEET; THENCE S 
52°49'30"W, 123.29 FEET; THENCE N 89°45' l0"W, 280.71 FEET; THENCE S 84°20'00"W, 67.94 FEET; 
THENCE N 88°22'40"W, 125.96 FEET; THENCE N l 0 46'20"E, 328.96 FEET TO THE POINT OF 
BEGINNING AND CONTAINING 5.40ACRES. 

TO HA VE AND TO HOLD the same with all the rights and immunities, privileges and 
appurtenances thereunto belonging, unto the Grantee and its successors and assigns, forever; so that 
neither the Grantor or its successors or assigns nor any other person or persons for it or in its name or 
behalf, shall or will hereafter claim or demand any right or title to the aforesaid premises, or any part 
thereof, but they and every one of them shall, by these presents, be excluded and forever barred. 



IN WITNESS WHEREOF, the Grantor through its duly authorized presiding commissioner 
has hereunto set its hand and seal on behalf of said county on the day and year first above written. 

STATE OF MISSOURI 

COUNTY OF BOONE 

) 
) ss 
) 

Boone County, Missouri 

d&J:~ 
DANIELK.ATWILL 
Presiding Commissioner 

On this::?2 day of t\~t'5J;i- , 2018, before me personally appeared DANIEL K. 
ATWILL and TAYLOR W. BU~to me personally known, who being duly sworn stated that they 
are, respectively, the Presiding Commissioner and County Clerk of Boone County, Missouri, and that 
this instrument was signed on behalf of Boone County, Missouri and its County Commission and that 
they were duly authorized to execute this document on behalf of Boone County for the purposes 
therein stated. 

IN TESTIMONY WHEREOF, I have hereunto set my hand and affixed my official seal, at 
my office in Columbia, Missouri the day and year first above written. 

My Commission Expires:J~ 
MICHELLE THOMPSON 

Notary Public - Notary Seal 
S'.a:e of Missouri 
County of Boone 

ft( C,w·w11!.SIOfl r xpirns: J\ily 10, :?O?:? 
Commission 8 18338944 

., 
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STATE OF MISSOURI August Session of the July Adjourned Term. 20 18 

County of Boone 

In the County Commission of said county, on the 28th day of August 20 18 

the following, among other proceedings, were had, viz: 

Now on this day the County Commission of the County of Boone does hereby approve the 
utilization of the State of Missouri cooperative contracts CC182854001 with WW. Grainger, Inc., 
CC 182854002 with MSC Industrial Supply, and CC 18254003 with Fastenal Company for 
Maintenance, Repair, and Operating (MRO) and Industrial Supplies. 

The terms of the cooperative contracts are stipulated in the attached Purchase Agreements. It is 
further ordered the Presiding Commissioner is hereby authorized to sign said Purchase 
Agreements. 

Done this 28th day of August, 2018. 

Jan t M. Thompson 
· strict II Commissioner 



Boone County Purchasing 
Liz Palazzolo, CPPO, C.P.M 
Senior Buyer 

TO: 
FROM: 
DATE: 

MEMORANDUM 

Boone County Commission 
Liz Palazzolo, Senior Buyer 
July 26, 2018 

613 E. Ash St, Room 110 
Columbia, MO 65201 

Phone: (573) 886-4392 
Fax: (573) 886-4390 

RE: Facilities Maintenance, Repair, and Operating (MRO) and Industrial 
Supplies - Countywide Term and Supply Contracts 

Purchasing requests permission to use contracts CC182854001 with WW. Grainger, Inc., 
CC182854002 with MSC Industrial Supply, and CC182854003 with the Fastenal 
Company established by the State of Missouri using the NASJ?O Valuepoint cooperative 
contracts for MRO and Industrial Supplies. 

The contracts run through June 30, 2019 with five (5) one-year renewal options available. 

These are Countywide Term and Supply contracts. 

/lp 

c: Contract Files 













CONTRACT NUMBER 

CC182584003 
AMENDMENT NUMBER 

N/A 
REQ1JJSIT10N/REQUEST NUMBER 

NIA 

CONTRACTOR NAME AND ADDRESS 

Fastenal Company 
2001 Theurer Blvd 
Winona, MN 55987 

NOTICE OF AW ARD 

State Of Missouri 
Office Of Administration 
Division Of Purchasing 

POBox809 
Jefferson City, MO 6510:2-0809 
http://oa.mo.gov/purchasing 

CONTRACT TITLE 

Facilities .MRO and Industrial Supplies 
CONTRACT PERIOD 

July 1, 2018 through June 30, 2019 
SAM II VENDOR NlJMBER/Misso11rlBU\'S SYSTEM ID a crcs 
41094841510/MB00006108 

ST ATE AGENCY'S NAME AND ADDRESS 

State of Missouri 
Various Agency Locations 

ACCEPTED B\' THE ST ATE OF MlSSOUIU AS FOLLOWS: 

In accordance with section 34.046, RSMo, contract CC182584003 between the State of Missouri and Fastenal 
Company is hereby awarded by the State of Missouri consisting of the attached documentation as specified on page 
2·of the attached Cooperative Contract Procurement document. 

BUYER 

John C. Stegmann 

D 

Karen S. Boeger 

BUYER CONTACT INFORMATION 
Email: john.stegmann@oa.mo.gov 
Phone: (573) 751-2497 Fax: (573) 526-9816 
DATE 



STATE OF MISSOURI 
OFFICE OF ADMINISTRATION 
DMSION OF PURCBASJNG (PURCHASING) 
COOPERATIVE CONTRACT PROCUREMENT 

CONTRACT NO,: CC182584003 
REQNO.: N/A 

BUYER: John Stegmann 

TITLE: Facilities MRO and Industrial Supplies 
PHONE NO.: (573) 751•2497 
E-MAll..,: jobn,stegmaon@oA.mo.gov 

TO: Fastenal Company 
2001 Theurer Blvd 
Winona, MN 55987 

RETURN DOCUMENT TO THE DMSION OF PURCHASING (PURCHASING) BY E•MAIL, FAX, OR 
MAn../COURIER: 

.................................................................. - .. , ............ -......................... _ .. , ....................................................................... _ ........ ,_, ................................... 1 

.. §£~ .. !~.!:~ .. !Q.: .............. iohn,st~g,m'°Al.\@oa.mo.,g9.y., .......................................................... ~ ............................................. 
1 ·t~l¥b~·· ........................................... ··1~J~ilrii:o:'ii~is·or:reri;;s;n·cr· .. ·Mo··isio2~0so, ............................ , 

..................... u., ..... ,., ............................... ,............. ..., ................................. 1 ............................ - .. 1 ....... ,_ .. " ................ ~1 ..... ._ ................. ,.,_ .............. ," ....... , ........... .. 
COURlERJJ)ELIVER TO: PURCHASING, 301 West IDgb Street, Room 630, Jefferson City, Mo I 

65101~1517 i 
.... u ...... _.M .. nUftttH.,....•••• .. • .. ••Hu,•.,...,o,tt••--••••••• .. h •••••uu ... ,,.,,.,titN•••• ............................. n .. ..,•• .. • .... ,,._, • .., •• ,... ......... ,-•••u,.M, ..... .,••••Uuou• .... • .. ..,• .... • .. • ...... ,...,..H_,_nHu..,, .. .. 

DELIVER SUPPLIES/SERVICES FOB (Free On Board} DESTINATION TO THE FOLLOWING ADDRESS: 

State of Missouri r ,.J ·J -r 
Various Agency Locations M,t"l.1 , I A\ 1,vtfJ · .J ('),<..~& , ,.,i it 1 

A!µ.)\./ V \I #$..., ,.a J .~• <$. ~ j.-f) 
The Conttactor hereby agrees to provide 1he services and/or supplies described in the attached SIIC r M•iulppt€:-;:~~ for the Sll!ic of 
Missouri sub.}¢ct to the conditions stated on page 2. The Cont1110lor further agrees that whcm II Notice of Award is signed and issued by an authorized official 
of the State of Missouri, a binding conuact shall exist between the Contractor and the State of Missouri. The Contractor mus1 be registered in 
MissourlBUYS. If not registered in MissourlBUYS, the Contrllctor mWJt rcgillw in MissouriBUYS immedlntcly upon request by the state. 

SIGNATURE REQUIRED 

ll!luoariBIMl Sl/S'l'J:M m (SD; ff.Nl>OR PIWl'lLE. MAIN INfORMAnoN SCR.&EN) 

CONTACI'PE ON Mo vt c J:MAD.,~DllSS 

Mn t l+o ,1@-f,os-k.w. C.litvt 
PBDNI Nl/MBl:R 

5D7-313--1l.o'33 
VEl!DOtl Tt.X Fll.ll(G nn, VllTll IM (CfU:CI{. QNJ;) 

_JL. Corporation _ Individual _ State/Local Oovcmment _ Partnership _ Sole Proprietor _IRS Tax-Exempt 

DAtt 



Contract CC182584003 Page2 

CONTRACT TITLE: 

CONTRACT PERIOD: 

Facilities Maintenance, Repair and Operations (MRO) and Industrial Supplies 

Date of Award through June 301 2019 

Contract CC182584003 is awarded by the State of Missouri consisting of the following: 

❖ The attached Contract #8497, signed by the State of Oregon on April 25, 2018 and subsequent 
Amendments. 

❖ The attached RFP #DASPS-2183-17 issued by the State of Oregon on November 15, 2017 consisting of 
109 pages, 

❖ The attached Participating Addendum. 

The contractor shall provide Facilities Maintenance, Repair and Operations (MRO) and Industrial Supplies 
specified by the State of Missouri, at the prices specified in the attached documentation. All references to the 
State of Oregon, in the attached documentation shall be deemed to refer to the State of Missouri with the 
exception of information specific to the State of Oregon such as background information, statistical/factual 
information, etc. 

The contractor shall submit invoices for any and all above-mentioned products and services provided for the State 
of Missouri to the address shown on the Purchase Order. 

Catalog Requirements for MissourlBUYS: 

The contractor should provide, manage, and support a roundtrip (often referred to as punchout) catalog site(s) that 
must be fully operational and compatible with the MissouriBUYS implementation using the OCI 2.0 or n!,'lwer 
(Open Catalog Interface) standard. If the contractor does not have the ability to provide, manage, and support a 
roundtrip catalog site at ti.me of contract awar~ the contractor shall, within thirty (30) calendar days after notice to 
proceed with award, submit accurate product and price files in an Excel spreadsheet in the fonnat required by the 
state for uploading into a state-hosted catalog into MissouriBUYS from which the state agency end user wiJl place 
orders. 

The contractor must assist the state on an as needed, if needed, basis at the sole option of the state to either provide 
data or enter data into Microsoft Excel spreadsheets necessary to create state-hosted catalogs. The data necessary 
to create the state-hosted catalogs is related to the line items identified in the contract and includes, but is not 
nece11sarily limited to the following: 

Product Description; 
Quantity; 
Unit of Measure; 
Unit Price (value, 6 decimal places, no rounding); 
Part Number; 
Commodity Code (8 digit UNSPSC code which is valid for the Item); 
Contract Number; and 
Manufacturer Name. 

The contractor shall update data for hosted catalogs as necessary to address pricing changes, product additions1 

product deletions, etc. 

The contractor shall not charge the state for services required to provide or enter data necessary to create or update 
state-hosted catalogs. 



., 

Contract CC182584003 Page3 

Jf edcral Funds Requirement: 

The contractor shall understand and agree that this procurement may involve the expenditure of federal funds. 
Therefore, in accordance with the Departments of Labor, Health and Human Services, and Education and Related 
Agencies Appropriations Act, Public Law 101-166, Section 511, "Steven1s Atnendment'1, the contractor shall not 
issue any statements, press releases, and other documents describing projects or programs funded in whole or in 
part with Federal funds unless the prior approval of the state agency is obtained and unless they clearly state the 
following as provided by the state agency: 

• the percentage of the total costs of the program or project which will be financed with Federal funds; 
• the dollar amount of Federal funds for the project or program.; and 
• percentage and dollar amount of the total costs of the project or program that will be financed by 

nongovernmental sources. 

Debarment Certification: 

The contractor certifies by signing the signature page of this original document and any addendum signature page(s) 
that the contractor is not presently debarred, suspended, proposed for debarment, declared ineligible, voluntarily 
excluded from participation, or otherwise excluded from or ineligible for participatiott under federal assistance 
programs. The contractor should complete and return the attached certificution regarding debarment, etc., Exhibit 
A with their proposal. This document must be satisfactorily completed prior to award of the contract. · 

Coopergtiye Procurement Prqgram: 

The contractor shall participate in the State of Missouri's Cooperative Procurement Program. The contractor shall 
provide Facilities Maintenance, Repair and Operati.ons (MRO) and Industrial Supplies as described herein under 
the terms and conditions, requirements and specifications of the contract, including prices, to other government 
entities in accordance with the Technical Services Act (section 67 .360, RS Mo, which is available on the internet at: 
htt_p://www,moga.mo.gov/mostatut~/stathtml/0670000360 l ,ht;nl). The contractor shall further understand and 
agree that participation by other governmental entities is discretionary on the part of that governmental entity and 
the State of Missouri bears no financial responsibility for any payments due to the contractor by such governmental 
entities. 

Contractor's Personnel: 

. The contractor shall only employ personnel authorized to work in the United States in accordance with applicable 
federal and state laws, This includes but is not limited to the Illegal Immigration Reform and Immigrant 
Responsibility Act (IIRIRA) and INA Section 274A. 

If the contractor is found to be in violation of th.is requirement or the applicable state, federal and local laws and 
regulations, and if the State of Missouri has reasonable cause to believe that the contractor has .knowingly employed 
indhriduals who are not eligible to work in the United States, the state shall have the right to cancel the contract 
immediately without penalty or recourse and suspend or debar the contractor from doing business with the state. 
The state may also withhold up to twenty-five percent of the total amount due to the contractor. 

The contractor shall agree to fully cooperate with any audit or investigation from federal, state, or local law 
enforcement agencies. 



Contract CC182584003 Page4 

Missouri Statewide Contract Quarterly Administrative Fee: 

The contractor shall pay a one percent ( 1 % ) administrative fee to the State of Missouri which shall apply to all 
payments received by the contractor for all products provided under the contract. Payment of the one percent 
administrative fee shall be non-negotiable. 

The contractor shall pay the administrative fee at the end of each calendar quarter (i.e. March 31, June 30, 
September 30, December 31), The total administrative fee for a given quarter must equal one percent(1%) of the 
total payments (minus returns and credits) received by the contractor during the calendar quarter as reported on 
the contractor's Missouri Statewide Contract Quarterly Administrative Fee Report specified below. Tue 
administrative fee must be received by the Division of Purchasing (Purchasing) no later than the 15th calendar day 
of the month immediately following the end of the calendar quarter, unless the 15th is not a business day in which 
case the next business day thereafter shall be considered the administrative fee deadline. 

Payments shall be made using one of the following acceptable payment methods: 

• Check: Personal check, company check, cashier's check, or money order made payable to the "Missouri 
Revolving Information Technology Trust Fund" and sent to the following mailing address: Division of 
Purchasing, P.O. Box 809, Jefferson City, MO 65102-0809 OR Division of Purchasing, 301 West High 
Street, Room 630, Jefferson City, MO 65101-1517. The contractor's payment by check shall authorize 
the State of Missouri to process the check electronically. The contractor understands and agrees that any 
returned check from the contractor may be presented again electronically and may be subject to additional 
actions and/or handling fees. 

• Electronic favment: Instructions on how to submit payments electronically by automated clearing 
house (ACH) will be provided upon request by contacting the Division of Purchasing at (573) 751-2387. 

All payments of the administrative fee shall include the contract number on any check or transmittal 
document. However, only one contract number must be entered on a check or transmittal document If 
submitting an administrative fee payment for more than one contract, then a separate check or electronic payment 
and associated transmittal document must be submitted by the contractor for each contract. 

Missouri Statewide Contract Quarterly Administrative Fee Report: 

The contractor shall submit a Missouri Statewide Contract Quarterly Administrative Fee Report to the Division of 
Purchasing which shall identify the total payments (minus returns and credits) received by the contractor from 
state agencies, political subdivisions, universities, and governmental entities in other states that were made 
pursuant to the contt:act. 

The contractor shall prepare and submit the Missouri Statewide Contract Quarterly Administi:ative Fee Report at 
the end of each calendar quarter (i.e. March 31, June 30, September 30, December 31) for total payments (tninus 
returns and credits) received by the contractor during the calendar quarter. The Missouri Statewide Contract 
Quarterly Administrative Fee Report must be received by the Division of Purchasing (Purchasing) no later than 
the 15th calendar day of the month following the reporting quarter entered on the report, unless the 15th is not a 
business day in which case the next business day thereafter shall be considered the reporting deadline. Even if 
there has been no usage of the contract during the reporting quarter, the contractor must still submit a report and 
indicate no payments were received by marking the appropriate box. on the report form. 

The Missouri Statewide Contract Quarterly Administrative Fee Report form may be downloaded from the 
following Purchasing website: htt_p;//oa.mo.gov/purchasing/vendor-infonnatiol!, The Missouri Statewide 
Contract Quarterly Administrative Fee Report is also included herein as Attachment 1. The Missouri Statewide 
Contract Quarterly Administrative Fee Report must be submitted using one of the following methocis: 



Contract CC182584003 

• Mail: Division of Purchasing, 
P.O. Box 809, Jefferson City MO 65102-0809 
OR 
Division of Purchasing, 
301 West High Street, Room 630, Jefferson City, MO 65101-1517 

• b!: (573) 526-9815 
• !\imaih ereQ.Orts@oo,.mo.goy 
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The contractor shall agree that the Division of Purchasing reserves the right to modify the requested fonnat and 
content of the Missouri Statewide Contract Quarterly Administrative Fee Report by providing thirty (30) calendar 
days written notice to the contractor. The contractor shall also agree the Division of Purchasing may unilaterally 
amend the contract, with thirty ('.30) calendar days notice to the contractor to crumgc the method of payment of th.e 
administrative fee, the timing for submission of the Missouri Statewide Contract Quarterly Administrative Fee 
Report. and/or timing for payment of the administrative fee, The contractor shall understand and agree that if 
such an amendment is issued by the Division of Purchasing, the contractor shall comply with all contractual 
terms, as amended. 

Missouri Statewide Contract Quarterly Usage Report: 

The contractor shall submit a Missouri Statewide Contract Quarterly Usage Report to the Division of Purchasing 
(Purchasing) which shaU provide the Data Element information listed below: 

Contractor Name 
Statewide Contract 
Number 
Report Contact Name 
Contact Phone 
Number 
Contact Email Address 
Date Report Submitted 

Reporting Quarter 

Entity Type 

Customer Name 

Product or Service 
Descri tion 
Purchase 
Authorization 
Number/Identifier 
Contract Line Item 
Nwnber 
Quantity Delivered 

Contractor name as it appears on the contract. 
Sta1ewide contract number as listed on the cover page of your contract 
with the State of Missouri, 
Name of the person completing the report on behalf of the contractor. 
Phone number for the person completing the report. 

Email address for the person completing the report, 
Date the Missouri Statewide Contract Quarterly Usage Report is submitted 
to Purchasin . 
Quarter for which the contractor is reporting purchases on the contract. 

Indicate the type of entity by entering "S" for Missouri state agency, "P" 
for Missouri political subdivision, 11U11 for Missouri university, or 110 11 for 
olitical subdivision or state enti from another state. 

Customer's name. If the customer has multiple locations, please only use 
the main. enti wune. 
Description of product or service purchased. 

Purchase Authorization Number/Identifier supplied by customer to 
contractor. Enter PO or other authorization number/identifier. If 
rocurement card used, enter "P~Card". 

Line item number on the contract. 

Quantity (i.e. excluding returns} of products delivered. Enter a quantity of 
"1 " for a service/ ro · ect. 



Contract CC182584003 

Extended Price 

Unit Price Charged {i.e. excluding credits) for the product or service 
urchased. 

Quantity Delivered X Unit Price Charged. 

Page6 

The contractor shall prepare and submit the Missouri Statewide Contract Quarterly Usage Report at the end of each 
calendar quarter (i.e. March 31, June 30, September 30, December 31) for the purchases made under the contract 
during the calendar quarter. The Missouri Statewide Contra.ct Quarterly Usage Report must be received by the 
Division of Purchasing no later than the 15111 calendar day of the month following the reporting quarter entered an 
the Missouri Statewide Contract Quarterly Usage Report, unless the 15th is not a business day in which case the 
next business day thereafter shall be considered the reporting deadline. Even if there has been no usage of the 
contract during the reporting quarter, the contractor must still submit a report and indicate no purchases were made. 

The contractor must submit a Missouri Statewide Contract Quarterly Usage Report electronically either utilizing 
the "Missouri Statewide Contract Quarterly Usage Report" worksheet included herein in Attachment 2 which is 
downloadable from h!!P://oa.mo.gov/purchasing/vendor•information or utilizing another format wh.ich is Excel~ 
exportable. The contractor must submit the Missouri Statewide Contract Quartedy Usage Report to the following 
email address: ereports@oa.mo.29v. 

The contractor shall agree that the Division of Purchasing reserves the right to modify the requested format and 
content of the Missouri Statewide Contract Quarterly Usage Report by providing thirty (30) calendar days' 
written notice to the contractor. The contractor shall also agree the Division of Purchasing may unilaterally 
amend the contract, with thirty (30) calendar days' notice to the contractor to change the timing for submission of 
the Missouri Statewide Contract Quarterly Usage Report. The contractor shall understand and aip-ee that if such 
an amendment is issued by the Division of Purchasing, the contractor shall comply with all contractual tenns, as 
amended. 
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Certfficatlo!! RegardJng 
Debarment, Suspension. Ineligibili!Y and Voluptary Exclusion 

l,.ower T!er Cgvered Transactions 

This certification is required by the regulations implementing Executive Order 12549, Debarment and Suspension, 29 CFR 
Part 98 Section 98,510, Participants' responsibilities. The regulations were published as Part Vil of the May 26, 1988, 
Federal Register (pages 19160-19211). 

(BEFORE COMPLETING CERTIF[CATION, READ INSTRUCTIONS FOR CERTlFICATlON) 

(1) The prospective recipient of Federal assistance funds certifies, by submission of this proposal, that neither it nor its 
principals are presently debarred, suspended, proposed for debarment, declared ineligible, or voluntarily excluded 
from participation in this tiansaction by any 'Federal department or agency. 

(2) Where the prospective recipient of Federal assistance funds is unable to certify to any of the statements in this 
certification, such prospective participant shall attach an explanation to this proposal. 

Company Name 

CAM Mlllel 
DUNS # (if known) 

1?VP 
Authorized Representative's Title 

Date 

Instructions for Certification 
1. By signing at\d wbm!Hlng this proposal, \he prospective rec\plenl of Federal asslstance funds Is provld111g the certlflca\lon as set out below. 
2. The certification In !his clause Is a material representation of fact upon which reUance was placed when this 1tansac1J011 was entered Info. If It Is later 

determined that the PfOOpecllve recipient of federal assistance funds knowingly rendered an BfTOneous cerllftcaUoo, In adcllUon to other remedies 
avallable to the Federal Government, the Department of Labor (DOL) may pursue available remedies, Including suspanslon and/or debarment. 

3. The proepect\'I(! recipient of Fedel'a\ ~\stance funrls shall pravlde Immediate wf\llen notice to the person to which thls proposal ls submitted tt at 
any Vme the prospecllve recipient of federal assistance funds learns that Its oortiflcation was erroneous when submitted or has become erroneous 
by rssson of cnariged circumstances. 

4. The terms 'covered transaction,' 'debarred,' 'siis nded." "lneHglble,' •1ower tier covered tr.msactlon, • 'partk:lpant,' 'person,• 'primary covered 
transaction,' "principal,• 'proposal,' and 'volun excluded,• as used ln this clause, have the meanl!\gs 6el. 01Ji in ihe De«nltlorls Md Coverage 
sections of rules implementing Executive Order 1 9. You mey contact lhe peraon to which 1hls proposal Is submitted for assistance In obtaining a 
copy of those regulatlons. 

5. The prospecllve recfplenl of Federal assistance funds agrees by submitting this proposal that, should the proposed covered transacllon be entered 
Into, II shall not know~ly enter Into any lower tier covered transacllon with a person who Is debarred, suspended, decllirl!d Ineligible, or voluntarily 
excluded from partlclpalioo in this covered lransact1on, unless authorized by the DOL 

6. The prospective recipient of Federal assistance funds further agrees by submitting this proposal that II will Include the clause Wed 'Certification 
Regarding Oebarment, Suspension, loeliglblllty and Voluntary Exclusion -Lower Tier Covered TransactJons,' without modlficallon, In all lower Uer 
covered lransactlor.s and In an sollcltat1ons for lower lier covered transactions. 

7, A participant In a covered transacllon may rely upon a certlflcaUon ot a prospective participant In a lower tier covered transaction that It Is not 
debarred, suspended, lnellgfb!e, or volllll(arily excluded from the covered transaction, unless lt knows that the certlficallon Is erroneous. A participant 
mi_y~ the me\hod and frequency by which It de1ermloes the eligibility ol \ls principals, Each par\i(:lpanl may but ls nol required to check the 1,)§J 
of ~s Exciyd§d from PtQ.Qurement or Nonprocurement Programs. 

8. No\hll\g o:mta!ned In the foreoolng shall be coostrued lo require estabfishmen\ of a system of records In order to render In good felth lhe certlllcatton 
required by this clause. The finowledge and lnfOllMtion of a participant Is not required to exceed that which Is normally possessed by a prudent 
person in !he ordinary course of business deallngs. 

9. Except for transactions authorized under paragraph 5 of lhese Instructions, if a participant In a covered transactJon knowingly enters Into a lower tier 
covered transaction with a person who Is suspended, debarred, Ineligible, or vollll\t(II)' excluded from partlclpetton In this \ransaei!On, In addition to 
other remedies avallable to the Federal Govemmaot, the OOL may pursue available remedies, Including suspension and/or debarment. 



MASTER AGREEMENT# 8497 
FORM PARTlCf PA TING ADDENDUM 

NASPO ValuePoint 
PA~TICIPATING ADDENDUM 

FacUities Maintenance and Repair & 
Operations (MRO) and Industrial Supplles 
Lead by the State of Oregon 

Master Agreement #: 8497 

A NASPO 

ValuePoint 

Contractor: Fastenal Company (Contractor) 
Participating Entity: State of Missouri 

State Contract Number: CC182584003 

The following Goods or services are included in this Addendum: 
• All Goods and accessories listed on the Contractor page of the NASPO ValuePoint 

website. 

Master Agreement Terms and Conditions: 
1. Scope: This addendum covers the Facllities Maintenance and Repair & Operations 

and Industrial Supplies led by the State of Oregon for use by state agencies and 
other entities located in the Participating State authorized by that State's statutes to 
utilize State contracts with the prior approval of the State's Chief Procurement Official. 

2. Participation: This NASPO ValuePoint Master Agreement may be used by all state 
agencies, institutions of higher institution, political subdivisions and other entities 
authorized to use statewide contracts in the State of Missouri. Issues of interpretation 
and eligibility for participation are solely within the authority of the State Chief 
Procurement Official. 

3. Primary C9ntacts: The primary contact individuals for this Participating Addendum are 
as follows (or their named successors): 

Contractor 
Name: 
Address: 
Telephone: 
Fax: 
Email: 

Monica Nelton, Sales Development Manager 
2001 Theurer Blvd, Winona, MN 55987 
507-313-7633 
507-453-7145 
mnelton@fastenal.com 



., 

Participating Entity 
Name: 
Address: 
Telephone: 
Fax: 
Email: 

., 

John Stegmann 
301 West High Street, Rm 630, Jefferson City, MO 
573-751-2497 
573-526-9816 
john.stegmann@oa.mo.gov 

4. Participating Entlty Modifications Or Additions To The Master Agreement 

These modifications or additions apply only to actions and relationships within the 
Participating Entity. 
Participating Entity must check one of 1he boxes below. 

~ No changes to the terms and conditions of the Master Agreement are required. 

LJ The following changes are modifying or supplementing the Master Agreement terms 
and conditions. 

5. ,Lease Agreements: Reserved. 

6. Subcontractors: All contactors 1 dealers 1 and resellers authorized in the State of 
Missouri, as shown on the dedicated Contractor (cooperative contract) website, are 
approved to provide sales and servlce support to participants in the NASPO 
ValuePoint Master Agreement. The contractor's dealer participation will be in 
accordance with the terms and conditions set forth in the aforementioned Master 
Agreement. 

7. Orders: Any order placed by a Participating Entity or Purchasing Entity tor a product 
and/or service available from this Master Agreement shall be deemed to be a sale 
under (and governed by the prices and other terms and conditions) of the Master 
Agreement unless the parties to the order agree in writing that another contract or 
agreement applies to such order. 

B. Growth Incentive- 1 % fee paid on annual sales growth (contract spend in excess of 
previous year's contract spend). ""' 

** eliglble annual activity Includes all product spend (gross product spend Jess product returns) and 
excludes freight rt charged) and sales taxes (If charged). The benchmark for year 1 will be 
determined by the eligible activity (irrespective of contract vehicle) for the pravlous contract year. 
Purchasing entity Will receive an activity report to support all calculations. Fastenal reserves the right 
to hold Growth Incentive Program payments until open invoices for the subject contract year are paid. 
Growth Incentive Program payments shall not automatically roll over In the event that Buyer continues 
to purchase product from Seller upon expiration of the Agreement. The Growth Incentive Program 
period terminates at the end of the Agreement tenn and may only be extended by a written agreement 
signed by both patties. In the event that the underlying purchase Agreement Is prematurely 
terminated by the Buyer, for any reason,. Growth Incentive Program _credits accrued fn the currerit 



contract year shall be fotfeitad by the Buyer. The Growth Incentives .earned by the member will be 
paid annually within the first contract quarter following each consecutive contract year in the form of 
a single disbursement. Any Political Subdivision must accrue $50, ooo in annual product spend wfthin 
any combination of the Pofitical Subdivision incentive categories to qualify for payment of the 
Incentive. 

9. Solutions Incentive - 2% fee paid on all sales through Fastenal Vending solution or 
Onsite program. 

IN WITNESS WHEREOF, the parties have executed this Addendum as of the date of 
execution by both parties below. 

Participating Entity: Contractor: Fastenal Company 

Signature: Signature: 

Name: 

V 
Title: 

Date: 

[Additional signatures may be added if required by the Participating Entity] 
For questions on executing a participating addendum, please contact: 

NASEO ValuePolnt 

Cooperative Development Coordinator: Shannon Berry 
Telephone: 
Email: 

775~ 720w3404 
sberrry@naspovaluepoint.org 

[Please email fully executed PDF copy of this 
document to 

PA@naspov@mepoint.or2 
to support documentation of participation and 

posting in a propriate data bases.] 



CC182584003 Attachment#1 -Missouri Statewide Contract Quarterly Administrative Fee Report 

Contractor Name: 

Statewide Contract Number: ----

Totat Payments Received (minus 
returns & credits} from Missouri State 
Agencies during the Reporting Quarter : 

Total Payments Received (minus 
returns & credits) from Missouri Political 
Subdivisions (cities, counties, etc.) 
during the Reporting Quarter: 

Total Payments Received (minus 
returns & credits) from Missouri 
Universities during the Reporting 
Quarter: 

1Total Payments Received (minus 
returns & credits) from Governmental 
;Entitles in Other States durtng the 
Reporting Quarter: 

Overall Total Payments Received 
{minus returns & credits} during the 
Reporting Quarter : 

1 % Administrative Fee (Multiply Overall 
Total Payments by 1% to determine 
Total AdministratiVe Fee Payment) 

!Total Administrative Fee Payment for 
the Reporting Quarter. 

'{ J No payments were received this calendar quarter for any purchases 
on the contract identified above. 

$0.00 

1.00% 

Report Contact Name: 

Contact Phone Number: ----

[ 1 January 1 - March 31 [ ] April 1 - June 30 

[ ] July 1 - September 30 [ ] October 1 - December 31 

1) Mail: Division of Purchasing and Materials Management, 
P.O. Box 809, Jefferson City MO 65102 - 0809 OR 
301 West High Street, Room 630, Jefferson City MO 65101 -1517 

2) f!!: (573) 526-9815 
3) Email: ereports@oa.mo.gov 

Method of Payment Used: 
[ ] Personal check 
l ] Company check 
[ ] Cashier's check 

[ ) Money Order 
[ ] ACH (Electronic Payment} 

Date of Payment Submission: _J_/20_ 
(mm/dd/yyyy) 

Signa_tu_re_::_:-_-:_-_-_-;=-=-;:_:_:_:_:_:_:_-_-~-=~~D~atteeZ-: -===-=-=-=-=-=--=--= Trt\e: 



CC182S84003 Attachment #2 

Missouri Statewide Contract Quarterly Usage Report Instructions 

Contractor Name 
Statewide Contract 
Number 
Report Contact Name 
Contact Phone Number 
Contact Email Address 
Date Report Submitted 

Reporting Quarter 

Entity Type 

Customer Name 

Product or Service 
Oescri tion 
Purchase Authorization 
Number/Identifier 

Contract Line Jtem 
Number 
Quantity Delivered 

Unit Price Charged 

Extended Price 

Contractor name as it appears on the contract. 
Statewide contract number as listed on the cover page of your contract with the 
State of Missouri. 
Name of the person completing the report on behalf of the contractor. 
Phone number for the person completing the report. 
Email address for the person completing the report. 
Date the Missouri Statewide Contract Quarterly Usage Report is submitted to 
DPMM. 
Quarter for which the contractor is reporting purchases on the contract. 

Indicate the type of entity by entering "S1
' for Missouri state agency, "P" for 

Missouri political subdivision, "U" for Missouri university, or "0" for political 
subdivision or state enti from another state. 
Customer's name. lf the customer has multiple locations, please only use the 
main enti name. 
Description of product or service purchased. 

Purchase Authorization Number/Identifier supplied by customer to contractor. 
Enter PO or other authorization number/identifier. If procurement card used, enter 
"P-Card". 
Line item number on the contract. 

Quantity (i.e. excluding returns) of products delivered. Enter a quantity of "1" for a 
service/ ro·ect. 
Unit Price Charged (i.e. excluding credits) for the product or service purchased, 

Quantity Delivered X Unit Price Charged. 

Page 1 of 2 



CC182584003 Attachment #2 - Missouri Statewide Contract Quarterly Usage Report 

If no purchases were made during the reporting quartst, check the bo1t below: l J January 1 - March 31 [ J April 1 - June 30 

[ J No purchases were made during this quarter on the contract identif"Jed above. I 1 July 1 - september 30 [ ] Oclober 1 - December 31 

.':e~#t?o{~'•M.tij·t)'~~~· .:·.·. 
,,._:,{}.~;_--·:. 

.\'tii~,,i];-,}~~.,·.·. 
$0.00 

$0.1)0 

$000 

$0.00 

$000 

$0.00 

$0.00 

$0.00 

$0.00 

$0.00 

$0.00 

$0.()0 

$0.00 

$0.00 

$0.00 

$0.00 

so.oo 

$0.00 

Overall Total of Purchases $0.00 

• ll!nlit,, type, "S" • JflSSOUri •tale agency; •p- • Missouri political eubdMslon; '"U" ,. Missouri unlYenlity; •o• ,. po!ltical llllbdiv!aion « lltate emity from olher _., 
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MASTER AGREEMENT# 8497 
FORM PARTICIPATING ADDENDUM 

NASPO ValuePoint 
PARTICIPATING ADDENDUM 

Facilities Maintenance and Repair & 
Operations (MRO) and Industrial Supplies 
Lead by the State of Oregon 

A NASPO 

ValuePoint 

Master Agreement#: 8497 
Contractor: Fastenal Company (Contractor) 

Participating Entity: State of Missouri 

The following Goods or services are included in this Addendum: 
• All Goods and accessories listed on the Contractor page of the NASPO ValuePoint 

website. 

Master Agreement Terms and Conditions: 
1. Scope: This addendum covers the Facilities Maintenance and Repair & Operations 

and Industrial Supplies led by the State of Oregon for use by state agencies and 
other entities located in the Participating State authorized by that State's statutes to 
utilize State contracts with the prior approval of the State's Chief Procurement Official. 

2. Participation: This NASPO ValuePoint Master Agreement may be used by all state 
agencies, institutions of higher institution, political subdivisions and other entities 
authorized to use statewide contracts in the State of Missouri. Issues of interpretation 
and eligibility for participation are solely within the authority of the State Chief 
Procurement Official. 

3. Primary Contacts: The primary contact individuals for this Participating Addendum are 
as follows (or their named successors}: 

Contractor 
Name: 

Address: 
Telephone: 
Fax: 
Email: 

Richard Warren, Director of Government & Higher Education 
Sales 
2001 Theurer Blvd, Winona, MN 55987 
314-520-6026 
507-494-2362 
riwarren@fastenal.com 



. ' 

Participating Entity 
Name: 
Address: 
Telephone: 
Fax: 
Email: 

John Stegmann 
301 West High Street, Rm 630, Jefferson City, MO 
573-751-2497 
573-526-9816 
john.stegmann@oa.mo.gov 

4. Participating Entity Modifications Or Additions To The Master Agreement 

These modifications or additions apply only to actions and relationships within the 
Participating Entity. 
Participating Entity must check one of the boxes below. 

~ No changes to the terms and conditions of the Master Agreement are required. 

LJ The following changes are modifying or supplementing the Master Agreement terms 
and conditions. 

5. Lease Agreements: Reserved. 

6. Subcontractors: All contactors, dealers, and resellers authorized in the State of 
Missouri, as shown on the dedicated Contractor (cooperative contract) website, are 
approved to provide sales and service support to participants in the NASPO 
ValuePoint Master Agreement. The contractor's dealer participation will be in 
accordance with the terms and conditions set forth in the aforementioned Master 
Agreement. 

7. Orders: Any order placed by a Participating Entity or Purchasing Entity for a product 
and/or service available from this Master Agreement shall be deemed to be a sale 
under (and governed by the prices and other terms and conditions) of the Master 
Agreement unless the parties to the order agree in writing that another contract or 
agreement applies to such order. 



IN WITNESS WHEREOF, the parties have executed this Addendum as of the date of 
execution by both parties below. 

Participating Entity: Contractor: 

Signature: Signature: 

Name: Name: 

Title: Title: 

Date: Date: 

[Additional signatures may be added if required by the Participating Entity) 
For questions on executing a participating addendum, please contact: 

NASPO ValuePoint 

Cooperative Development Coordinator: Shannon Berry 
775-720-3404 
sberrry@naspovaluepoint.org 

Telephone: 
Email: 

[Please email fully executed PDF copy of this 
document to 

PA@naspovaluepoint.on: 
to support documentation of participation and 

posting in appropriate data bases.) 
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NASPO ValuePoint Master Agreement #8497 
for 

Facilities Maintenance and Repair & Operations (MRO) and 
Industrial Supplies 

This NASPO ValuePoint Master Agreement ("Master Agreement") is between the State of 
Oregon, acting by and through the Department of Administrative Services, Enterprise 
Goods and Services, Procurement Services ("DAS PS"), as the Lead State, on behalf of the 
member states of the NASPO ValuePoint Cooperative Purchasing Program and other 
Participating Entities and Fastenal Company ("Contractor"). This Master Agreement is 
effective on the date that it has been signed by the parties and has been approved as 
required by applicable law C'Effective Date"). 

1. Master Agreement Order of Precedence 

a. Any Order placed under this Master Agreement shall consist of the following documents: 

(1) A Participating Entity's Participating Addendum ("PA"), substantially in the form 
attached hereto as Exhibit A; 

{2) NASPO ValuePoint Master Agreement and its exhibits: 
Terms and conditions of the Master Agreement, then its exhibits, to be 

interpreted In the followlng order: 
• Exhibit C - Provisions Required by Federal Law 
• Exhibit B - Description of Products, Price, and Services 
• Exhibit B-1 -Vending Machine Offerings 
• Exhibit B-2 - Percentage Off Discounts 
• Exhibit E - Contractor Branch Listings 
• eMarket Center Addendum 
• Exhibit D - NASPO ValuePoint Detailed Sales Data Report Form 
• Exhibit A - Sample Participating Addendum 
• Exhibit F - Green Policy Statement 
• Exhibit G - Recycling Programs 

(3) A Purchase Order issued against the Master Agreement; 

(4) Any terms and conditions provided electronically or online or as part of Product 
materials or descriptions or guidelines; and 

NASPO VeluePolnt Master Agreement 1 



., 

(6) Any Contractor's online or third party terms and conditions. 

b, These documents shall be read to be consistent and complementary. Any conflict among 
these documents shall be resolved by giving priority to these documents in the order listed 
above. 

2. Definitions 

Acceptance means a written notice from a Purchasing Entity to Contractor advising 
Contractor that the Product has passed Its Acceptance Testing. Acceptance of a Product for 
which acceptance testing ts not required shall occur following the completion of delivery. 
installation, if required, and a reasonable time for Inspection of the Product, unless the 
Purchasing Entity provldes a. written notice of rejection to Contractor. 

Acceptance Testing means the process for ascertaining that the Product meets the 
standards set forth ln the section titled Standard of Performance and Acceptance. prior to 
Acceptance by the Purchasing Entity. 

Contract means any Order or Purchase Order or other agreed upon ordering instrument 
issued by a Purchasing Entity under this Master Agreement, together with the terms and 
conditions of this Master Agreement. 

Contractor means the person or entity delivering Products or performing services under the 
terms and conditions set forth in this Master Agreement. 

Embedded Software means one or more software applications which permanently reside 
on a computing device. 

Environmentally Preferable Product means products and services that have a lesser or 
reduced effect on human health and the environment when compared to competing 
products or services that serve the same purpose. 

Intellectual Property means any and all patents, copyrights, service marks, trademarks, 
trade secrets, trade names, patentable inventions, or other similar proprietary rights, in 
tangible or intangible form, and all rights, title, and interest therein. 

Lead State means the State centrally administering any resulting Master Agreement(s). 

Master Agreement means the underlying agreement executed by and between the Lead 
State, acting on behalf of the members of the NASPO ValuePoint Cooperative Purchasing 
Program, and the Contractor, as now or hereafter amended. 

NASPO ValuePoint Is the NASPO Cooperative Purchasing Organization LLC, doing 
business as NASPO ValuePoint, a 501(c)(3) limited liability company that is a subsidiary 
organization the National Association of state Procurement Officials (NASPO), the sole 
member of NASPO Value Point. NASPO ValuePoint facilitates administration of the NASPO 
cooperative group contracting consortium of state chief procurement officials for the benefit 
of state departments, institutions, agencies, and political subdivisions and other eligible 
entities (i.e., colleges, school districts, counties, cities, some nonprofit organizations, etc.) 
NASPO ValuePoint Mester Agreement 2 
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for all states, the District of Columbia, and territories of the United States. NASPO 
ValuePolnt Is identified In the Master Agreement as the recipient of reports and may 
perform contract admlnJstration functions relating to collectlng and receiving reports as well 
as other contract administration functions as assigned by the Lead State, 

Order or Purchase Order means any purchase order, sales order, cxmtract or other 
document used by a Purchasing Entity to order the Products. 

Participating Addendum means a bilateral agreement executed by a Contractor and a 
Participating Entity incorporating this Master Agreement and any other additional 
Participating Entity specific language or other requirements, e.g. ordering procedures 
specific to the Participating Entity, other terms and conditions. 

Participating Entity means a state, or other legal entity, properly authorized to enter into a 
Participating Addendum. 

Participating State means a state, the District of Columbia, or one of the territories of the 
United States that is listed in the Request for Proposal as intending to participate. Upon 
execution of the Participating Addendum, a Participating State becomes a Participating 
Entity; however, a Participating State listed in the Request for Proposals is not required to 
later participate in the Master Agreement 

Product means any equipment, software (including embedded software), supplies, 
materials, commodities, goods, documentation or other deliverable supplied, offered, or 
created by the Contractor pursuant to this Master Agreement as described on Exhibits B 
and B-1. The term Products, supplies, and products are used interchangeably in this Master 
Agreement. 

Purchasing Entity or Customer means a state (as well as the District of Columbia and 
U.S territories), city, county, district, other political subdivision of a State, and a nonprofit 
organization under the laws of some states If authorized by a Participating Addendum, who 
Issues a Purchase Order against the Master Agreement and becomes financially committed 
to the purchase. 

Services means installatlon and additional services as defined in the Master Agreement. 

3. Term of the Master Agreement; Non-exclusivity 

a. The Initial term of this Master Agreement is for one (11 year. This Master Agreement may 
be extended beyond the original contract period for four ~ additional years at the Lead 
State's discretion and by mutual agreement and upon review of requirements of 
Participating Entities, current market conditions, and Contractor performance. 

b. This Master Agreement is not exclusive. Purchasing Entities retain the right to contract 
for Products or Services or both through any selection process authorized by law, or to 
perfonn the Services themselves. Neither NASPO ValuePoint nor the Lead State 
guarantees that any specific number of Contracts will be issued or that any specific amount 
of Products or Services will be required. 
NASPO ValuePolnt Master Agreement 3 
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4. Amendments 

The terms of this Master Agreement shall not be waived, altered, modified, supplemented 
or amended in any manner whatsoever without prior written approval of the Lead State and 
Contractor. 

5. Participants and Scope 

a. Contractor may not deliver Products and Services under this Master Agreement until a 
Participating Addendum, in a form substantially similar to Exhibit A attached hereto and 
acceptable to the Participating Entity and Contractor is executed. The NASPO ValuePoint 
Master Agreement Terms· and Conditions are applicable to any Order by a Participating 
Entity (and other Purchasing Entities covered by their Participating Addendum), except to 
the extent altered, modified 1 supplemented or amended by a Participating Addendum. By 
way of illustration and not limitation, this authority may apply to unique delivery and 
invoicing requirements, confidentiality requirements, defaults on Orders1 governing law and 
venue relating to Orders by a Participating Entity, indemnification, and insurance 
requ.irements. Statutory or constitutional requirements relating to availability of funds may 
require specific language in some Participating Addenda in order to comply with applicable 
law. The expectation is that these alterations, modifications. supplements, or amendments 
will be addressed in the Participating Addendum or, with the consent of the Purchasing 
Entity and Contractor, may be included in the ordering document (e.g. purchase order or 
contract) used by the Purchasing Entity to place the Order. 

b. Use of specific NASPO ValuePoint cooperative Master Agreements by state agencies, 
political subdivisions and other Participating Entities (including cooperatives) authorized by 
individual state's statutes to use state contracts are subject to the approval of the respective 
State Chief Procurement Official. Issues of interpretation and eligibility for participation are 
solely within the authority of the respective State Chief Procurement Official. 

c. Obligations under 1his Master Agreement are limited to those Participating Entitles who 
have signed a Participating Addendum and Purchasing Entities within the scope of those 
Participating Addenda. States or other entities permitted to participate may use an informal 
competitive process to determine which Master Agreements to participate in through 
execution of a Participating Addendum. Financial obligations of Participating Entities who 
are states are limited to the orders placed by the departments or other state agencies and 
Institutions having available funds. Participating Entities who are states incur no financial 
obligations on behalf of other Purchasing Entitles. Contractor shall email a fully executed 
PDF copy of each Participating Addendum to PA@naspovaluepoint.org to support 
documentation of participation and posting in appropriate data bases. 

d. NASPO Cooperative Purchasing Organization LLC, doing business as NASPO 
ValuePoint, is not a party to the Master Agreement. It is a nonprofit cooperative purchasing 
organization assisting states in administering the NASPO cooperative purchasing program 
for state government departments, institutions, agencies and political subdivisions (e.g., 
colleges, school districts, counties 1 cities, etc.) for all 50 states, the District of Columbia and 
the territories of the United States. 

e. Participating Addenda shall not be construed to amend the following provisions in this 
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Master Agreement between the Lead State and Contractor that prescribe NASPO 
ValuePoint Program requirements: Term of the Master Agreement; Amendments; 
Participants and Scope; Administrative Fee; NASPO ValuePoint Summary and Detailed 
Usage Reports; NASPO ValuePoint Cooperative Program Marketing and Performance 
Review; NASPO ValuePoint eMarketCenter; Right to Publish; Price and Rate Guarantee 
Period; and Individual Customers. Any such language shall be void and of no effect. 

f. Participating Entities who are not states may under some circumstances sign their own 
Participating Addendum, subject to the consent to participation by the Chief Procurement 
Official of the state where the Participating Entity is located. Coordinate requests for such 
participation through NASPO ValuePoint. Any permission to participate through t?Xecution 
of a Participating Addendum ls not a determination that procurement authority exists in the 
Participating Entity; they must ensure that they have the requisite procurement authority to 
execute a Participating Addendum. 

g. Resale. "Resale" means any payment in exchange for transfer of tangible goods, 
software, or assignment of the right to services. Subject to any specific conditions Included 
in the solicitation or Contractors proposal as accepted by the Lead State, or as explicitly 
permitted in a Participating Addendum, Purchasing Entities may not resell Products (the 
definition of which includes services that are deliverables). Absent any such condition or 
explicit permission, this limitation does not prohibit: payments by employees of a 
Purchasing Entity for Products; sales of Products to the general public as surplus property; 
and fees associated with inventory transactions with other governmental or nonprofit 
entitles and consistent with a Purchasing Entity's laws and regulations. Any sale or transfer 
permitted by this subsection must be consistent with license rights granted for use of 
intellectual property. 

6. Administrative Fees 

a. The Contractor shall pay to NASPO ValuePoint, or its assignee, a NASPO ValuePoint 
Administrative Fee of one-quarter of one percent (0.25% or 0.0025) no later than sixty (60) 
days following the end of each calendar quarter. The NASPO ValuePoint Administrative 
Fee shall be submitted quarterly and is based on all sales of products and services under 
the Master Agreement (less any charges for taxes or shipping). The NASPO ValuePoint 
Administrative Fee is not negotiable. This fee is to be Included as part of the pricing 
submitted with proposal. 

b. Additionally, some states may require an additional fee be paid directly to the state only 
on purchases made by Purchasing Entities within 1hat state. For all such requests, the fee 
level, payment method and schedule for such reports and payments will be incorporated 
into the Participating Addendum that is made a part of the Master Agreement. The 
Contractor may adjust the Master Agreement pricing accordingly for purchases made by 
Purchasing Entities within the jurisdiction of the state. All such agreements shall not affect 
the NASPO ValuePoint Administrative Fee percentage or the prices paid by the Purchasing 
Entities outside the jurisdiction of the state requesting the additional fee. The NASPO 
ValuePoint Administrative Fee in subsection 6a shall be based on the gross amount of all 
sales (less any charges for taxes or shipping) at the adjusted prices (if any) In Participating 
Addenda. 

NASPO Vaf uePolnt Master Agreement 5 
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7. NASPO ValuePolnt Summary and Detailed Usage Reports 

In addition to other reports that may be required by this solicitation, the Contractor shall 
provide the following NASPO ValuePolnt reports: 

a. Summary Sales Data. The Contractor shall submit quarterly sales reports directly to 
NASPO ValuePoint using the NASPO ValuePoint Quarterly Sales/Administrative Fee 
Reporting Tool found at htt;J;l;/fcalculator,naspova,luepoint.org. Any/all sales made under this 
Master Agreement shall be reported as cumulative totals by state. Even if Contractor 
experiences zero sales during a calendar quarter, a report is still required. Reports shall be 
due no later than thirty {30) days following the end of the· calendar quarter (as specified in 
the reporting tool). · 

b. Detailed Sales Data. Contractor shall aJso report detailed sales data by: (1) state; (2) 
entity/customer type, e.g. local government, higher education, K12, non-profit; (3) 
Purchasing Entity name; (4) Purchasing Entity blll~to.and ship-to locatlons; (4) Purchasing 
Entity and Contractor Purchase Order identifier/number(s); (5) Purchase Order Type (e.g. 
sales order, credit, return, upgrade, determined by industry practices); (6) Purchase Order 
date; (7) Ship Date; (8) and line item description, including product number if used. The 
report shall be submitted in any form required by the solicitation. Reports are due on a 
quarterly basis and must be received by the Lead State and NASPO ValuePoint 
Cooperative Development Team no later than thirty (30) days after the end of the reporting 
period. Reports shall be delivered to the Lead State and to the NASPO ValuePoint 
Cooperative Development Team electronically through a designated portal, emall, CD­
ROM, flash drive or other method as determined by the Lead State and NASPO ValuePoint. 
Detailed sales data reports shall include sales information for all sales under Participating 
Addenda executed under this Master Agreement. The format for the detailed sales data 
report Is in shown in Exhibit D. 

c. Reportable sales for the summary sales data report and detailed · sales data report 
includes sales to employees for personal use where authorized by the solicitation and the 
Participating Addendum. Report data for employees should be limited to ONLY the state 
and entity they are oarticipating under the authority of (state and agency, city, county, 
school district, etc.) and the amount of sales. No personal identification numbers, e.g. 
names, addresses, social security numbers or any other numerical identifier, may be 
submitted with any report. 

d. Contractor shall provide the NASPO ValuePoint Cooperative Development Coordinator 
with an executive summary each quarter that includes, at a minimum, a list of states with an 
active Participating Addendum, states that Contractor is in negotiations with and any 
Participating Addendum roll out or implementation activities and issues. NASPO ValuePolnt 
Cooperative Development Coordinator and Contractor will determine the format and content 
of the executive summary. The executive summary is due thirty (30) days after the 
conclusion of each calendar quarter. 

e. Timely submission of these reports is a material requirement of the Master Agreement. 
The recipient of the reports shall have exclusive ownership of the media containing the 
reports. The Lead State and NASPO ValuePoint shall have a perpetual, irrevocable, nonM 
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exclusive, royalty free, transferable right to display, modify, copy, and otherwise use 
reports, data and information provided under this section, 

8. NASPO ValuePoint Cooperative Program Marketing, Training, and 
Performance Review 

a. Contractor agrees to work cooperatively with NASPO ValuePoint personnel. Contractor 
agrees to present plans to NASPO Va!uePoint for the education of Contractor's contract 
administrator(s) and sales/marketing workforce regarding the Master Agreement contract, 
including the competitive nature of NASPO ValuePoint procurements, the Master 
agreement and participating addendum process, and the manner in which qualifying entities 
can participate in the Master Agreement. 

b. Contractor agrees, as Participating Addendums become executed, if requested by 
ValuePoint personnel to provide plans to launch the program within the participating state. 
Plans will include time frames to launch the agreement and confirmation that the 
Contractors website has been updated to properly reflect the contract offer as available In 
the participating state. 

c. Contractor agrees, absent anything to the contrary outlined in a Participating Addendum, 
to consider customer proposed terms and conditions, as deemed important to the customer, 
for possible inclusion Into the customer agreement. Contractor will ensure that its sales 
force is aware of this contracting option. 

d. Contractor agrees to participate in an annual contract performance review at a location 
selected by the Lead State and NASPO ValuePoint, which may include a discussion of 
marketing action plans, target strategies, marketlng materials, as well as Contractor 
reporting and timeliness of payment of administration fees. 

e. Contractor acknowledges that the NASPO ValuePoint logos may not be used by 
Contractor in sales and marketing until a logo use agreement is executed with NASPO 
Va\uePoint. 

f. The Lead State expects to evaluate the utilization of the Master Agreement at the annual 
performance review. Lead State may, in its discretion, cancel the Master Agreement 
pursuant to section 28, or not exercise an option to renew, when Contractor utilization does 
not warrant further administration of the Master Agreement. The Lead State may exercise 

.its right to not renew the Master Agreement if Contractor fails to record or report revenue for 
three consecutive quarters, upon 60-calendar day written notice to the Contractor. 
Cancellation based on nonuse or under-utilization wifl not occur sooner than two years after 
award {or execution if later) of the Master Agreement. This subsection does not limit the 
discretionary right of either the Lead State or Contractor to cancel the Master Agreement 
pursuant to section 28 or to terminate for default pursuant to section 30. 

g. Contractor agrees, within 30 days of the effective date, to notify the Lead State and 
NASPO ValuePoint of any contractual most-favored-customer provisions in third-part 
contracts or agreements that may affect the promotion of this Master Agreement or whose 
terms provide for adjustments to future rates or prlclng based on rates, pricing in, or Orders 
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from this master agreement. Upon request of the Lead State or NASPO ValuePoint, 
Contractor shall provide a copy of any such provisions. 

9. NASPO ValuePoint eMarket Center 

a. In July 2011, NASPO ValuePoint entered into a multi-year agreement with SciQuest, Inc. 
{doing business as JAGGAER) whereby JAGGAER will provide certain electronic catalog 
hosting and management services to enable eligible NASPO ValuePoint's customers to 
access a central online website to view and/or shop the goods and services available from 
existing NASPO ValuePoint Cooperative Contracts. The central online website is referred to 
as the NASPO ValuePoint eMarket Center. 

b. The Contractor will have visibility in the eMarket Center through Ordering Instructions. 
These Ordering Instructions are available at no cost to the Contractor and provide 
customers information regarding the Contractors website and ordering information. The 
Contractor is required at a minimum to partlclpate in the eMarket Center through Ordering 
Instructions. 

c. At a minimum, the Contractor agrees to the following timeline: NASPO ValuePoint 
eMarket Center Site Admin shall provide a written request to the Contractor to begin 
Ordering Instruction process. The Contractor shall have th1rty (30) days from receipt of 
written request to work with NASPO ValuePoint to provide any unique information and 
ordering instructions that the Contractor would like the customer to have. 

d. If the solicitation requires either a catalog hosted on or integration of a punchout site with 
eMarket Center, or either solution is proposed by a Contractor and accepted by the Lead 
State, the provisions of the eMarket Center Appendix to these NASPO ValuePoint Master 
Agreement Tenns and Conditions apply. 

10. Right to Publish 

Throughout the duration of this Master Agreement, Contractor must secure from the Lead 
State prior approval for the release of Information that pertains to the potential work or 
activities covered by the Master Agreement. This limitation does not preclude publication 
about the award of the Master Agreement or marketing activities consistent with any 
proposed and accepted marketing plan. The Contractor shall not make any representations of 
NASPO ValuePoint's opinion or position as to the quality or effectiveness of the services that 
are the subject of this Master Agreement without prior written consent. Failure to adhere to 
this requirement may result in termination of the Master Agreement for cause. 

11. Price and Rate Guarantee Period 

All prices and rates set forth in Exhibits B and BM1 (and the onllne catalog) must be 
guaranteed for the Initial term of the Master Agreement. Following the initial Master 
Agreement period, any request for price or rate adjustment must be for an equal guarantee 
period, and must be made at least 30 days prior to the effective date. Requests for price or 
rate adjustment must include sufficient documentation supporting the request. Any 
adjustment or amendment to the Master Agreement shall not be effective unless approved 
by the Lead State. No retroactive adjustments to prices or rates will be allowed. 
Contractor shall apply the appropriate discounts as set forth on Exhibit B-2. 
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12. Individual Customers 

Except to the extent modified by a Participating Addendum, each Purchasing Entity shall 
follow the terms and conditions of the Master Agreement and applicable Participating 
Addendum and will have the same rights and responsibilities for their purchases as the 
Lead State has in the Master Agreement, including but not limited to, any indemnity or right 
to recover any costs as such right is defined in the Master Agreement and applicable 
Participating Addendum for their purchases. Each Purchasing Entity will be responsible for 
Its own charges, fees, and liabilities. The Contractor will apply the charges and invoice each 
Purchasing Entity individually. 

Administration of Orders 
13. Ordering 

a. Master Agreement order and purchase order numbers shall be clearly shown on all 
acknowledgments, shipping labels, packing slips, invoices, and on all correspondence. 

b. Purchasing Entities may define entity or project-specific requirements and informally 
compete the requirement among companies having a Master Agreement on an "as needed" 
basis. This procedure may also be used when requirements are aggregated or other firm 
commitments may be made to achieve reductions in pricing. This procedure may be 
modified in Participating Addenda and adapted to the Purchasing Entity's rules and policies. 
The Purchasing Entity may in its sole discretron determine which Master Agreement 
Contractors should be solicited for a quote. The Purchasing Entity may select the quote 
that it considers most advantageous, cost and other factors considered. 

c. Each Purchasing Entity will identify and utilize its own appropriate purchasing procedure 
and documentation. Contractor is expected to become familiar with the Purchasing Entitles' 
rules, policies, and procedures regarding the ordering of supplies and/or services 
contemplated by this Master Agreement. 

d, Contractor shall not begin work without a valid Purchase Order or other appropriate 
commitment document under the law of the Purchasing Entity. 

e. Orders may be placed consistent with the terms of this Master Agreement during the 
term of the Master Agreement. 

f. All Orders pursuant to this Master Agreement, at a minimum, shall include: 

(1) The Products, Services or Supplies being delivered; 
(2) The place and requested time of delivery; 
(3) A billing address; 
(4) The name, phone number, and address of the Purchasing Entity representative; 
(5) The price per hour or other pricing elements consistent with this Master 
Agreement and the contractor's proposal; 
(8) A ceiling amount of the order for services being ordered; and 
(7) The Master Agreement identifier. 
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g. All communications concerning administration of Orders placed shall be furnished solely 
to the authorized purchasing agent within the Purchasing Entity's purchasing office, or to 
such other individual identified in writing in the Order. 

h. Orders must be placed pursuant to this Master Agreement prior to the termination date 
thereof, but may have a delivery date or performance period up to 120 days past the then­
current termination date of this Master Agreement. Contractor is reminded that financial 
obligations of Purchasing Entities payable after the current applicable fiscal year are 
contingent upon agency funds for that purpose being appropriated, budgeted, and 
otherwise made available. 

i. Notwithstanding the expiration, cancellation or termination of this Master Agreement, 
Contractor agrees to perform in accordance with the terms of any Orders then outstanding 
at the time of such expiration or termination. Contractor shall not honor any Orders placed 
after the expiration, cancellation or termination of this Master Agreement, or otherwise 
inconsistent with its terms. Orders from any separate indefinite quantity, task orders, or 
other form of indefinite dellvery order arrangement priced against this Master Agreement 
may not be placed after the expiration or termination of this Master Agreement, 
notwithstanding the term of any such indefinite delivery order agreement. 

14. Shipping and Delivery 

a. The prices are the delivered price to any Purchasing Entity. All deliveries shall be F.O.B. 
destination, freight pre-paid, with all transportation and handling charges paid by the 
Contractor. Responsibility and liability for loss or damage shall remain the Contractor's until 
final inspection and acceptance when responsibility shall pass to the Purchasing Entity 
except as to latent defects, fraud and Contractor's warranty obligations. The minimum 
shipment amount, if any, will be found in the special terms and conditions. Any order for 
less than the specified amount Is to be shipped with the freight prepaid and added as a 
separate Item on the invoice. Any portion of an Order to be shipped without transportation 
charges that is back ordered shall be shipped without charge. 

b. All deliveries will be 11lnside Deliveries" as designated by a representative of the 
Purchasing Entity placing the Order. Inside Delivery refers to a delivery to other than a 
loading dock, front lobby, or reception area. Specific delivery instructions will be noted on 
the order form or Purchase Order. Any damage to the building interior, scratched walls, 
damage to the freight elevator, etc., will be the responsibility of the Contractor. If damage 
does occur, it is the responsibility of the Contractor to immediately notify the Purchasing 
Entity placing the Order. 

c. All products must be delivered in the manufacturer1s standard package. Costs shall 
include all packing and/or crating charges. Cases shall be of durable construction, good 
condition, properly labeled and suitable in every respect for storage and handling of 
contents. Each shipping carton shall be marked with the commodity, brand, quantity, item 
code number and the Purchasing Entity's Purchase Order number. 
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15. Laws and Regulations 

Any and all Products offered and furnished shall comply fully with all applicable Federal and 
State laws and regulations, including the Federal Terms and Conditions set forth in Exhibit 
C. 

16. Inspection and Acceptance 

a. Where the Master Agreement or an Order does not otherwise specify a process for 
inspection and Acceptance, this section governs. This section is not intended to limit rights 
and remedies under the applicable commercial code. 

b. All Products are subject to inspection at reasonable times and places before Acceptance. 
Contractor shall provide right of access to the Lead State, or to any other authorized agent 
or official of the Lead State or other Participating or Purchasing Entity, at reasonable times, 
in order to monitor and evaluate performance, compliance, and/or quality assurance 
requirements under this Master Agreement. Products that do not meet specifications may 
be rejected. Failure to reject upon receipt, however, does not relieve the contractor of 
liability for material (nonconformity that substantial impairs value) latent or hidden defects 
subsequently revealed when goods are put to use. Acceptance of such goods may be 
revoked in accordance with the provisions of the applicable commercial code, and the 
Contractor Is liable for any resulting expense incurred by the Purchasing Entity related to 
the preparation and shipping of Product rejected and returned, or for which Acceptance is 
revoked. 

c. If any Services do not conform to contract requirements, the Purchasing Entity may 
require the Contractor to perform the services again in conformity with contract 
requirements, at no increase in Order amount. When defects cannot be corrected by re­
performance, the Purchasing Entity may require the Contractor to take necessary action to 
ensure that future performance conforms to contract requirements; and reduce the contract 
price to reflect the reduced value of services performed. 

d. The warranty period shall begin upon Acceptance. 

e. Acceptance Testing may be explicitly set out in a Master Agreement to ensure 
conformance to an explicit standard of performance. Acceptance Testing means the 
process set forth in the Master Agreement for ascertaining that the Product meets the 
standard of performance prior to Acceptance by the Purchasing Entity. If Acceptance 
Testing is prescribed, this subsection applies to applicable Products purchased under this 
Master Agreement, including any additional, replacement, or substitute Product(s) and any 
Product(s) which are modified by or with the written approval of Contractor after Acceptance 
by the Purchasing Entity. The Acceptance Testing period shall be thirty (30) calendar days 
or other time period identified in this Master Agreement or the Participating Addendum, 
starting from the day after the Product is delivered or, if installed, the day after the Product 
is installed and Contractor certifies that the Product is ready for Acceptance Testing. If the 
Product does not meet the standard of performance during the initial period of Acceptance 
Testing, Purchasing Entity may, at its discretion, continue Acceptance Testing on a day-to­
day basis until the standard of perfonnance is met. Upon rejection, the Contractor will have 
fifteen (15) calendar days to cure the standard of performance issue(s). If after the cure 
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period, the Product still has not met the standard of perfom,ance, the Purchasing Entity 
may, at its option: (a) declare Contractor to be in breach and terminate the Order; (b) 
demand replacement Product from Contractor at no additional cost to Purchasing Entity; or, 
(c) continue the cure period for an additional time period agreed upon by the Purchasing 
Entity and the Contractor. Contractor shall pay all costs related to the preparation and 
shipping of Product returned pursuant to the section. No Product shall be deemed Accepted 
and no charges shall be paid until the standard of performance is met. The warranty period 
shall begin upon Acceptance. 

17. Payment 

Payment after Acceptance is normally made within 30 days following the date the entire 
order Is delivered or the date a correct invoice is received, whichever is later. After 45 days 
the Contractor may assess overdue account charges the highest rate permitted by 
applicable law per month on the outstanding balance, unless a different late payment 
amount is specified in a Participating Addendum, Order, or otheiwise prescribed by 
applicable law. Payments will be remitted by mail. Payments may be made via a State or 
political subdivision "Purchasing Card" with no additional charge, 

18. Warranty 
Warranty provisions govern where specified elsewhere in the documents that constitute the 
Master Agreement; otherwise this section governs. The Contractor warrants for a period of 
one year from the date of Acceptance that: (a) the Product performs according to all specific 
claims that the Contractor made in its response to the solicitation, (b) the Product Is suitable 
for the ordinary purposes for which such Product is used, (c) the Product is suitable for any 
special purposes identified in the solicltation or for which the Purchasing Entity has relied on 
the Contractor's skill or judgment, (d) the Product is designed and manufactured in a 
commercially reasonable manner, and (e) the Product is free of defects. Upon breach of 
the warranty, the Contractor will repair or replace (at no charge to the Purchasing Entity) the 
Product whose nonconformance Is discovered and made known to the Contractor. If the 
repaired and/or replaced Product proves to be inadequate, or fails of its essential purpose, 
the Contractor will refund the full amount of any payments that have been made. If 
Contractor is not the manufacturer of the product Contractor shall pass through all 
manufacturer's warranty to Purchasing Entity. The rights and remedies of the parties under 
this warranty are In addition to any other ·rights and remedies of the parties provided by law 
or equity, including, without limitation, actual damages, and, as applicable and awarded 
under the law, to a prevailing party, reasonable attorneys' fees and costs. 

19. Title of Product 

Upon Acceptance by the Purchasing Entity, Contractor shall convey to Purchasing Entity 
title to the Product free and clear of all liens, encumbrances, or other security interests. 
Transfer of title to the Product shall Include an irrevocable and perpetual license to use any 
Embedded Software in the Product. If Purchasing Entity subsequently transfers title of the 
Product to another entity, Purchasing Entity shall have the right to transfer the license to 
use the Embedded Software with the transfer of Product title. A subsequent transfer of this 
software license shall be at no additional cost or charge to either Purchasing Entity or 
Purchasing Entity's transferee. 
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20. License of Pre-Existing Intellectual Property 

Contractor grants to the Purchasing Entlty a nonexclusive, perpetual, royalty~free, 
irrevocable, license to use, publish, translate, reproduce, transfer with any sale of tangible 
media or Product, perform, display, and dispose of the Intellectual Property, and its 
derivatives, used or delivered under this Master Agreement, but not created under it ("Pr~ 
existing Intellectual Property"). The Contractor shall be responsible for ensuring that this 
ticense is consistent with any third party rights in the Pre~existlng Intellectual Property. 

General Provisions 

21. Insurance 

a. Unless otherwise agreed in a Participating Addendum, Contractor shall, during the term 
of this Master Agreement, maintain In full force and effect, the insurance described in this 
section. Contractor shall acquire such insurance from an insurance carrier or carriers 
licensed to conduct business in each Participating Entity's state and having a rating of A, 
Class VII or better, in the most recently published edition of AM. Best's Insurance Reports. 
Failure to buy and maintain the required insurance may result in this Master Agreement's 
termination or, at a Participating Entity's option, result in termination of its Participating 
Addendum. 

b. Coverage shall be written on an occurrence basis. The minimum acceptable limits shall 
be as indicated below: 

(1) Commercial General Liability covering premises operations, independent 
contractors, products and completed operations, blanket contractual liability, 
personal injury (including death), advertising liability, and property damage, with a 
limit of not less than $1 million per occurrence/$2 million general aggregate; 

(2) Contractor must comply with any applicable State Workers Compensation or 
Employers Liability Insurance requirements. 

c. Contractor shall pay premiums on all insurance policies. Contractor shall provide notice 
to a Participating Entity who is a state within five (5) business days after Contractor is first 
aware of expiration, cancellation or nonrenewal of such policy or is first aware that 
cancellation is threatened or expiration, nonrenewal or expiratlon otherwise may occur. 

d. Prfor to commencement of performance, Contractor shall provide to the Lead State a 
written endorsement to the Contractor's general liability insurance policy or other 
documentary evidence acceptable to the Lead State that (1) names Oregon, and the 
Participating States identified in the Request for Proposal as additional insureds, (2) 
provides that written notice of cancellation shall be delivered in accordance with the policy 
provisions, and (3) provides that the Contractor's liability insurance policy shall be primary, 
with any liability Insurance of any Participating State as secondary and noncontributory. 
Unless otherwise agreed in any Participating Addendum, other state Participating Entities' 
rights and Contractor's obligations are the same as those specified in the first sentence of 
this subsection except the endorsement is provided to the applicable state. 
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e. Contractor shall furnish to the Lead State copies of certificates of aJI required insurance in 
a form sufficient to show required coverage within thirty (30) calendar days of the execution 
of this Master Agreement and prior to performing any work. Copies of renewal certificates 
of all required insurance shall be furnished within thirty (30) days after any renewal date to 
the applicable state Participating Entity. Failure to provide evidence of coverage may, at 
the sole option of the Lead State, or any Participating Entity, result In this Master 
Agreement's termination or the termination of any Participating Addendum. 

f. Coverage and limits shall not limit Contractor's liability and obligations under this Master 
Agreement, any Participating Addendum, or any Purchase Order. 

22. Records Administration and Audit 

a. The Contractor shall maintain books, records, documents, and other evidence pertaining 
to this Master Agreement and Orders placed by Purchasing Entities under it to the extent 
and in such detail as shall adequately reflect performance and admlnistration of payments 
and fees. Contractor shall permit the Lead State, a Participating Entity, a Purchasing Entity, 
the federal government (including Its grant awarding entities and the U.S. Comptroller 
General), and any other duly authorized agent of a governmental agency, to audit, inspect, 
examine, copy and/or transcribe Contractor's books, documents, papers and records 
directly pertinent to this Master Agreement or orders placed by a Purchasing Entity under it 
for the purpose of making audits, examinations, excerpts, and transcriptions. This right 
shall survive for a period of five (5) years following termination of this Agreement or final 
payment for any order placed by a Purchasing Entity against this Agreement, whichever is 
later, or such longer period as is required by the Purchasing Entity's state statutes, to 
assure compliance with the terms hereof or to evaluate performance hereunder. 

b. Without limiting any other remedy available to any governmental entity, the Contractor 
shall reimburse the applicable Lead state, Participating Entity, or Purchasing Entity for any 
overpayments inconsistent with the terms of the Master Agreement or Orders or 
underpayment of fees found as a result of the examination of the Contractor's records. 

c. The rights and obligations herein exist in addition to any quality assurance obligation In 
the Master Agreement requiring the Contractor to self ~audit contract obligations and that 
permits the Lead State to review compliance with those obligations. 

23. Confidentiality, Non .. Dlscfosure, and Injunctive Relief 

a. Confidentiality. Contractor acknowledges that it and its employees or agents may, in the 
course of providing a Product under this Master Agreement, be exposed to or acquire 
information that ls confidential to Purchasing Entity or Purchasing Entity's clients. Any and 
all information of any form that is marked as confidential or would by its nature be deemed 
confidential obtained by Contractor or its employees or agents in the performance of this 
Master Agreement. including, but not necessarily limited to (1) any Purchasing Entity's 
records1 (2) personnel records, and (3) information concerning individuals, is confidential 
information of Purchasing Entity f'Confldential Information"). Any reports or other 
documents or Items (including software) that result from the use of the Confidential 
Information by Contractor shall be treated in the same manner as the Confidential 
Information. Confidential Information does not include information that (1) fs or becomes 
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(other than by disclosure by Contractor) publicly known; (2). is furnished by Purchasing 
Entity to others without restrictions similar to those imposed by this Master Agreement; (3) 
Is rightfully In Contractor's possession without the obligation of nondisclosure prior to the 
time of its disclosure under this Master Agreement; (4) is obtained from a source other than 
Purchasing Entity without the obligation of confidentiality. (5) is disclosed with the written 
consent of Purchasing Entity or; (6) is Independently developed by employees, agents or 
subcontractors of Contractor who can be shown to have had no access to the Confidential 
Information. 

b. Non-Disclosure. Contractor shall hold Confidential lnfonnatlon in confidence, using st 
least the Industry standard of confidentiality, and shall not copy, reproduce, seU, assign, 
license, market, transfer or otherwise dispose of, give, or disclose Confidential Information 
to third parties or use Confidential Information for any purposes whatsoever other than what 
is necessary to the performance of Orders placed under this Master Agreement. Contractor 
shall advise each of its employees and agents of their obligations to keep Confidential 
Information confidentlaJ. Contractor shall use commercially reasonable efforts to assist 
Purchasing Entity in identifying and preventing any unauthorized use or disclosure of any 
Confidential Information. Without limiting the generality of the foregoing, Contractor shall 
advise Purchasing Entity, applicable Participating Entity, and the Lead State immediately if 
Contractor learns or has reason to believe that any person who has had access to 
Confidential Information has violated or intends to violate the terms of this Master 
Agreement, and Contractor shall at Its expense cooperate with Purchasing Entity in seeking 
injunctive or other equitable relief in the name of Purchasing Entity or Contractor against 
any such person. Except as directed by Purchasing Entity. Contractor will not at any time 
during or after the term of this Master Agreement disclose, direcUy or indirectly. any 
Confidential Information to any person, except in accordance with this Master Agreement, 
and that upon termination of this Master Agreement or at Purchasing Entity's request, 
Contractor shall turn over to Purchasing Entity all documents, papers, and other matter In 
Contractor's possession that embody Confidential Information. Notwithstanding the 
foregoing, Contractor may keep one copy of such Confidential Information necessary for 
quality assurance, audits and evidence of the performance of this Master Agreement. 

c. lnJunctive Relief. Contractor acknowledges that breach of this section, including 
disclosure of any Confidential Information, will cause irreparable Injury to Purchasing Entity 
that is inadequately compensable in damages. Accordingly, Purchasing Entity may seek 
and obtain Injunctive relief against the breach or threatened breach of the foregoing 
undertakings, in addition to any other legal remedies that may be available. Contractor 
acknowledges and agrees that the covenants contained herein are necessary for the 
protection of the legitimate business interests of Purchasing Entity and are reasonable in 
scope and content. 

d. Purchasing Entity Law. These provisions shall be applicable only to extent they are not 
In conflict with the applicable public disclosure laws of any Purchasing Entity. 

e. The rights granted Purchasing Entities and Contractor obligations under this section 
shall also extend to the cooperative's Confidential Information, defined to include 
Participating Addenda, as well as Orders or transaction data relating to Orders under this 
Master Agreement that identify the entity/customer, Order dates, line item descriptions and 
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volumes, and prices/rates. This provision does not apply to disclosure to the Lead State, a 
Participating State, or any governmental entity exercising an audit, inspection, or 
examination pursuant to section 23. To the extent permitted by law, Contractor shall notify 
the Lead State of the identity of any entity seeking access to the Confidential Information 
described In this subsection. 

24. Public lnfonnatfon 

This Master Agreement and all related documents are subject to disclosure pursuant to the 
Purchasing Entity's public information laws. 

25. Assignment/Subcontracts 

a. Contractor shall not assign, sell, transfer, subcontract or sublet rights, or delegate 
responsibilities under this Master Agreement, in whole or in part, without the prior written 
approval of the Lead State. 

b. The Lead State reserves the right to assign any rights or duties, Including written 
assignment of contract administration duties to NASPO Cooperative Purchasing 
Organization LLC, doing business as NASPO ValuePolnt and other third parties. 

26. Changes in Contractor Representation 

The Contractor must notify the Lead State of changes in the Contractor's key administrative 
personnel managing the Master Agreement in writing within 1 O calendar days of the change. 
The Lead State reserves the right to approve changes In key personnel, as identified in the 
Contractor's proposal. The Contractor agrees to propose replacement key personnel having 
substantially equal or better education, training, and experience as was possessed by the key 
person proposed and evaluated in the Contractor's proposal. 

27. Independent Contractor 

The Contractor shall be an independent contractor. Contractor shall have no authorization, 
express or !mpfied, to bind the lead State, Participating States, other Participating Entities, 
or Purchasing Entities to any agreements, settlements, liability or understanding 
whatsoever, and agrees not to hold Itself out as agent except as expressly set forth herein 
or as expressly agreed in any Participating Addendum. 

28. Cancellation 

Unless otherwise stated, this Master Agreement may be canceled by either party upon 60 
days written notice prior to the effective date of the cancellation. Further, any Participating 
Entity may cancel its participation upon 30 days written notice, unless otherwise limited or 
stated In the Participating Addendum. Cancellation may be in whole or in part. Any 
cancellation under this provision shall not affect the rights and obligations attending orders 
outstanding at the time of cancellation, Including any righi of a Purchasing Entity to 
indemnification by the Contractor, rights of payment for Products delivered and accepted, 
rights attending any warranty or default in performance in' association with any Order, and 
requirements for records administration and audit. Cancellation of the Master Agreement 
due to Contractor default may be immediate. 
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29. Force Majeure 

Neither party to this Master Agreement shall be held responsible for delay or default caused 
by fire, riot, unusually severe weather, other acts of God, or war which are beyond that 
party's reasonable control. The Lead State may terminate this Master Agreement after 
determining such delay or default will reasonably prevent successful performance of the 
Master Agreement. 

30. Defaults and Remedies 

a. The occurrence of any of the following events shall be an event of default under this 
Master Agreement: 

(1) Nonperformance of contractual requirements; or 

(2) A material breach of any term or condition of this Master Agreement; or 

(3) Any certification, representation or warranty by Contractor in response to the 
solicitation or In this Master Agreement that proves to be untrue or materially 
misleading; or 

(4) Institution of proc:eedings under any bankruptcy, insolvency, reorganization or 
similar law, by or against Contractor, or the appointment of a receiver or similar 
officer for Contractor or any of its property, which is not vacated or fully stayed within 
thirty (aO) calendar days after the institution or occurrence thereof; or 

(5) Any default specified in another section of this Master Agreement. 

b. Upon the occurrence of an event of default, the Lead State shall issue a written notice of 
default, identifying the nature of the default, and providing a period of 15 calendar days in 
which Contractor shall have an opportunity to cure the default. The Lead State shall not be 
required to provide advance written notice or a cure period and may immediately terminate 
this Master Agreement In whole or in part if the Lead State, in its sole discretion, determines 
that it is reasonably necessary to preserve public safety or prevent immediate public crisis. 
Time allowed for cure shall not diminish or eliminate Contractor's liablllty for damages, 
including liquidated damages to the extent provided for under this Master Agreement. 

c. If Contractor is afforded an opportunity to cure and fails to cure the default within the 
period specified In the written notice of default, Contractor shall be in breach of its 
oblig~tions under this Master Agreement and the Lead State shall have the right to exercise 
any or all of the following remedies: 

(1) Exercise any remedy provided by law; and 

(2) Terminate this Master Agreement and any related Contracts or portions thereof; 
and 

(3) Impose liquidated damages as provided in this Master Agreement; and 

(4) Suspend Contractor from being able to respond to future bid solicitations; and 

(5) Suspend Contractor's performance; and 

(6) Withhold payment until the default is remedied. 

d. Unless otherwise specified in the Participating Addendum, in the event of a default under 
a Participating Addendum, a Participating Entity shall provide a written notice of default as 
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described in this section and shall have all of the rights and remedies under this paragraph 
regarding its participation in the Master Agreement, in addition to those se1 forth in its 
Participating Addendum. Unless otherwise specified in a Purchase Order, a Purchasing 
Entity shall provide written notice of default as described in this section and have all of the 
rights and remedies under this paragraph and any applicable Participating Addendum with 
respect to an Order placed by the Purchasing Entity. Nothing in these Master Agreement 
Terms and Conditions shall be construed to limit the rights and remedies available to a 
Purchasing Entity under the applicable commercial code. 

31. Waiver of Breach 

Failure of the Lead State, Participating Entity, or Purchasing Entity to declare a default or 
enforce any rights and remedies shall not operate as a waiver under this Master Agreement 
or Participating Addendum. Any waiver by the Lead State, Participating Entity, or 
Purchasing Entity must be in writing. Waiver by the Lead State or Participating Entity of any 
default, right or remedy under this Master Agreement or Participating Addendum, or by 
Purchasing Entity with respect to any Purchase Order, or breach of any terms or 
requirements of this Master Agreement, a Participating Addendum, or Purchase Order shalJ 
not be construed or operate as a waiver of any subsequent default or breach of such term 
or requirement. or of any other term or requirement under this Master Agreement, 
Participating Addendum, or Purchase Order. 

32. Debarment 

The Contractor certifies that neither it nor Its principals are presently debarred, suspended, 
proposed for debarment, declared ineligible, or voluntarily excluded from participation in this 
transaction (contract) by any govemmentat department or agency. This certification 
represents a recurring certification made at the time any Order is placed under this Master 
Agreement. If the Contractor cannot certify this statement, attach a written explanation for 
review by the Lead State. 

33. Indemnification 

a. The Contractor shall defend, indemnify and hold harmless NASPO, NASPO Cooperative 
Purchasing Organization LLC (doing business as NASPO ValuePolnt). the Lead State, 
Participating Entities, and Purchasing Entities, along with their officers and employees, from 
and against third-party claims, damages or causes of action including reasonable attorneys' 
fees and related costs for any death, injury, or damage to tangible property arising from . 
act(s), error(s), or omission(s) of the Contractor, its employees or subcontractors or 
volunteers, at any tier, relating to the performance under the Master Agreement. 

b. Indemnification - Intellectual Property. The Contractor shall defend, indemnify and hold 
harmless NASPO, NASPO Cooperative Purchasing Organization LLC (doing business as 
NASPO ValuePoint), the Lead State, Participating Entities, Purchasing Entities, along with 
their officers and employees ("Indemnified Party"), from and against claims, damages or 
causes of action including reasonable attorneys' fees and related costs arising out of the 
claim that the Product or its use, infringes Intellectual Property rights (11intellectual Property 
Claim") of another person or entity. 

(1) The Contractor's obligations under this section shall not extend to any 
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combination ·of the Product with any other product, system or method, unless the Product, 
system or method is: 

(a) provided by the Contractor or the Contractor's subsidiaries or affiliates; 

{b) specified by the Contractor to work with the Product; or 

{c) reasonably required, in order to use the Product in its intended manner, 
and the infringement could not have been avoided by substituting another 
reasonably available product, system or method capable of performing the 
same function; or 

(d) It would be reasonably expected to use the Product in combination with 
such product, system or method. 

(2) The Indemnified Party shall notify the Contractor within a reasonable time after 
receiving notice of an Intellectual Property Claim. Even if the Indemnified Party fails to 
provide reasonable notice, the Contractor shall not be relieved from its obligations unless 
the Contractor can demonstrate that It was prejudiced In defending the Intellectual Property 
Claim resulting in increased expenses or loss to the Contractor. If the Contractor promptly 
and reasonably investigates and defends any Intellectual Property Claim, it shall have 
control over the defense and settlement of it. However, the Indemnified Party must consent 
In writing for any money damages or obligations for which it may be responsible. The 
Indemnified Party shall furnish, at the Contractor's reasonable request and expense, 
Information and assistance necessary for such defense. lf the Contractor falls to vigorously 
pursue the defense or settlement of the Intellectual Property Claim, the Indemnified Party 
may assume the defense or settlement of it and the Contractor shall be liable for all costs 
and expenses, including reasonable attorneys' fees and related costs, incurred by the 
Indemnified Party In the pursuit of the lntellectual Property Claim. Unless otherwise agreed 
in writing, this section is not subject to any limitations of liability in this Master Agreement or 
in any other document executed in conjunction with this Master Agreement. 

34. No Waiver of Sovereign Immunity 

In no event shall this Master Agreement, any Participating Addendum or any contract or any 
Purchase Order Issued thereunder, or any act of the Lead S1ate, a Participating Entity, or a 
Purchasing Entity be a waiver of any form of defense or Immunity, whether sovereign 
Immunity, governmental Immunity, immunity based on the Eleventh Amendment to the 
Constitution of the United States or otherwise, from any claim or from the jurisdiction of any 
court. 

This section applies to a claim brought against the Participating Entities who are states 
only to the extent Congress has appropriately abrogated the state's sovereign immu·nity 
and is not consent by the state to be sued in federal court. This section ls also not a waiver 
by the state of any form of immunity, including but not limited to sovereign immunity and 
immunity based on the Eleventh Amendment to the Constitution of the United States. 

35. Governing Law and Venue 

a. The procurement, evaluation, and award of the Master Agreement shall be governed by 
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and construed in accordance with the laws of the Lead State sponsoring and administering 
the procurement. The construction and effect of the Master Agreement after award shall be 
governed by the law of the state serving as Lead State. The construction and effect of any 
Participating Addendum or Order against the Master Agreement shall be governed by and 
construed in accordance wlth the laws of the Participating Entity's or Purchasing Entity's 
State. 

b. Unless otherwise specified In the RFP; the venue for any protest, claim, dispute or action 
relating to the procurement, evaluation, and award Is In the Lead State. Venue for any 
claim, dispute or action concerning the terms of the Master Agreement shall be in the state 
serv\ng as Lead State. Venue for any claim, dispute, or action concerning any Order placed 
against the Master Agreement or the effect of a Participating Addendum shall be In the 
Purchasing Entity's State. 

c. If a claim Is brought in a federal forum, then it must be brought and adjudicated solely 
and exclusively within the United States District Court for (in decreasing order of priority): 
the Lead State for claims relating to the procurement, evaluation, award, or contract 
performance or administration If the Lead State is a party; a Partfclpatlng State if a named 
party; the state where the Participating Entity or Purchasing Entity is located If either is a 
named party. 

36. Assignment of Antitrust Rights 

Contractor Irrevocably assigns to a Participating Entity who is a state any claim for relief or 
cause of action which the Contractor now has or which may accrue to the Contractor In the 
future by reason of any violation of state or federal antitrust laws (15 U.S.C. § 1-15 or a 
Participating Entity's state antitrust provisions), as now in effect and as may be amended 
from time to time, in connection with any goods or services provided in that state for the 
purpose of carrying out the Contractor's obligations under this Master Agreement or 
Participating Addendum, Including, at the Participating Entity's option, the right to control 
any such litigation on such claim for relief or cause of action. 

37. Contract Provisions for Orders Utilizing Federal Funds 

Pursuant to Appendix II to 2 Code of Federal Regulations (CFR) Part 200, Contract 
Provisions for Non-Federal Entity Contracts Under Federal Awards, Orders funded with 
federal funds may have additional contractual requirements or certifications that must be 
satisfied at the time the Order is placed or upon delivery. These federal requirements may 
be proposed by Participating Entities In Participating Addenda and Purchasing Entities for 
Incorporation in Orders placed under this Master Agreement. 

38. Leasing or Alternative Financing Methods 

The procurement and other applicable laws of some Purchasing Entitles may permit the use 
of leasing or alternative financing methods for the acquisition of Products under this Master 
Agreement. Where the terms and conditions are not otherwise prescribed in an applicable 
Participating Addendum, the terms and conditions for leasing or alternative financing 
methods are subject to negotiation between the Contractor and Purchasing Entity. 

Authorized Signatures: 
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Contractor: "FA~'rCWltL Ct.>mfA-I-IY 

'• :•, .; .. ·. ,;~ 

I 

By: ___ --=~---+----....,,..'-----

y and through Its Department of Admlnlstratlve 
-___,,r.,;_s and Services, 

Approved pursuant to ORS 291.047 

Oregon Department of Justice 
By: Karen Johnson via emall 

Sr. Assistant Attorney General 

Date: April 24. 201 s 
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eMarket Center Appendix to NASPO VaJuePoint Master Agreement 

a. This Appendix applies whenever a catalog hosted by or Integration of a punchout site 
with eMarket Center is required by the solicitation or either solution is proposed by a 
Contractor and accepted by the Lead State. 

b. Supplier's Interface with the eMarket Center. There is no cost charged by JAGGAER to 
the Contractor for loading a hosted catalog or integrating a punchout site. 

c. At a minimum, the Contractor agrees to the following: 

(1) Implementation Timeline: NASPO ValuePolnt eMarket Center Site Admln shall 
provide a written request to the Contractor to begin enablement process. The Contractor 
shall have fifteen (15) days from receipt of written request to work with NASPO ValuePoint 
and JAGGAER to set up. an enablement schedule, at which time JAGGAER's technical 
documentation shall be provided to the Contractor. The schedule will Include future calls 
and milestone dates related to test and go live dates. The contractor shall have a total of 
Ninety (90) days to deliver either a (1) hosted catalog or {2) punch-out catalog, from date of 
receipt of written request. 

(2) NASPO VaruePolnt and JAGGAER will work with the Contractor, to decide which 
of the catalog structures (either hosted or punch-out as further described below) shall be 
provided by the Contractor. Whether hosted or punch-out, the catalog must be strictly 
limited to the Contractor's awarded contract offering (e.g. products and/or services 
not authorized through the resulting cooperative contract should not be viewable by 
NASPO ValuePoint Participating Entity users). 

(a) Hosted Catalog. By providing a hosted catalog, the Contractor ls providing 
a list of its awarded products/services and pricing In an electronic data file in a format 
acceptable to JAGGAER, such as Tab De!imited Text files. In this scenario, the 
Contractor must submit updated electronic data [Insert Time Frame Here] to the 
eMarket Center for the Lead State's approval to maintain the most up-to-date version 
of Its product/service offering under the cooperative contract in the eMarket Center. 

(b) Punch-Out Catalog. By providing a punch-out catalog, the Contractor is 
providing Its own online catalog, whlch must be capable of being integrated with the 
eMarket Center as a. Standard punch-ln vla Commerce extensible Markup 
Language (cXML). In this scenario, the Contractor shall validate that its online 
catalog Is up-to-date by providing a written update every six months to the Lead 
State stating they have audited the offered products/services and pricing listed on its 
onllne catalog. The site must also return detailed UNSPSC codes (as outlined in line 
3) for each line item. Contractor also agrees to provide e~Quote functionality to 
facilitate volume discounts. 

d. Revising Pricing and Product Offerings: Any revisions to product/service offerings (new 
products, altered SKUs, new pricing etc.) must be pre~approved by the Lead State and shall 
be subject to any other applicable restrictions with respect to the frequency or amount of 
such revisions. However, no cooperative contract enabled in the eMarket Center may 
include price changes on a more frequent basis than once per quarter. The following 
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conditions apply with respect to hosted catalogs: 
(1) Updated pricing files are required by the 1st of the month and shall go Into 

effect in the eMarket Center on the 1st day of the following month {i.e. file received 
on 1/01/13 would be effective in the eMarket Center on 2/01/13). Flies received after 
the 1st of the month may be delayed up to a month (i.e. file received on 11/06/09 
would be effect in the eMarket Center on 1/01/10). 

(2) Lead State-approved price changes are not effective until implemented 
within the eMarket Center. Errors in the Contractor's submitted pricing files will delay 
the implementation of the price changes in eMarket Center. 

e. Supplier Network Requirements: Contractor shall join the JAGGAER Supplier Network 
(SQSN) and shall use JAGGAER's Supplier Portal to import the Contractor's catalog and 
pricing, into the JAGGAER system, and view reports on catalog spend and product/pricing 
freshness. The Contractor can receive orders through electronio delivery (cXML) or through 
low-tech options such as fax. More information about the SQSN can be found at: 
www.sciquest.com or call the JAGGAER Supplier Network Services team at 800•233-1121. 

f. Minimum Requirements: Whether the Contractor is providing a hosted catalog or a 
punch-out catalog, the Contractor agrees to meet the following requirements: 

(1) Catalog must contain the most current pricing, including all applfcable 
administrative fees and/or discounts, as well as the most up-to.date product/service offering 
the Contractor Is authorized to provide in accordance with the cooperative contract; and 

(2) The accuracy of the catalog must be maintained by Contractor throughout the 
duration of the cooperative contract; and 

(3) The Catalog must include a Lead State contract identification number; and 

(4) The Catalog must include detailed product line item descriptions; and 

{5) The Catalog must include pictures when possible; and 

(6) The Catalog must include any additional NASPO ValuePolnt and Participating 
Addendum requirements. Although suppliers in the SQSN normally submit one (1) catalog, 
it Is possible to have multiple contracts applicable to different NASPO ValuePoint 
Participating Entities. For example, a supplier may have different pricing for state 
government agencies and Board of Regents institutions. Suppliers have the ability and 
responsibility to submit separate contract pricing for the same catalog if applicable. The 
system will deliver the appropriate contract pricing to the user viewing the catalog. 

g. Order Acceptance Requlrement:s: Contractor must be able to accept Purchase Orders via 
fax or cXML. The Contractor shall provide positive confirmation vla phone or email within 
24 hours of the Contractor's receipt of the Purchase Order. If the Purchasing Order is 
received after 3pm EST on the day before a weekend or holiday, the Contractor must 
provide positive confirmation via phone or email on the next business day. 
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h. UNSPSC Requirements: Contractor shall support use of the United Nations Standard 
Product and Services Code (UNSPSC). UNSPSC versions that must be adhered to are 
driven by JAGGAER for the suppliers and are upgraded every year. NASPO ValuePoint 
reserves the right to migrate to future versions of the UNSPSC and the Contractor shall be 
required to support the migration effort. All line items, goods or services provided under the 
resulting statewide contract must be associated to a UNSPSC code. All line items must be 
identified at the most detailed UNSPSC level indicated by segment, family, class and 
commodity. 

i. Applicability: Contractor agrees that NASPO Va/uePoint controls which contracts appear 
in the eMarket Center and that NASPO ValuePoint may elect at any time to remove any 
supplier's offering from the eMarket Center. 

j. The Lead State reserves the right to approve the pricing on the eMarket Center. This 
catalog review right is solely for the benefit of the Lead State and Participating Entities, and 
the review and approval shall not waive the requirement that products and services be 
offered at prices (and approved fees) required by the Master Agreement. · 

k. Several NASPO ValuePolnt Participating Entities currently maintain separate JAGGAER 
eMarketplaces, these Participating Entities do enable certain NASPO ValuePoint 
Cooperative Contracts. In the event one of these entitles elects to use this NASPO 
ValuePolnt Cooperative Contract (available through the eMarket Center) but publish to their 
own eMarketplace, the Contractor agrees to work in good faith with the entity and NASPO 
ValuePoint to implement the catalog. NASPO ValuePoint does not anticipate that this will 
require substantial additional efforts by the Contractor; however, the supplier agrees to take 
commercially reasonable efforts to enable such separate JAGGAER catalogs. 

(August 2017) 
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Exhibit A to NASPO ValuePoint Master Agreement 

SAMPLE PARTICIPATING ADDENDUM 

MASTER AGREEMENT# 8497 
FORM PARTICIPATING ADDENDUM 

NASPO ValuePoint 
PARTICIPATING ADDENDUM 

Facilities Maintenance and Repair & 
Operations (MRO) and Industrial Supplies 
Lead by the State of Oregon 

A NASPO 

ValuePoint 

Master Agreement#: 8497 
Contractor: Fastenal Company (Contractor) 

Participating Entity: State of XXXXX 

The following Goods or services are included in this Addendum: 
• Removable Example: All Goods and accessories listed on the Contractor page of the 

NASPO ValuePoint website. 

The following Goods or servtces are not included in this Addendum: 
• Removable l;xamp/e: Product modifications. 
• ~emovable Example: Installation services. 

Master Agreement Terms and Conditions: 
1. Scope: This addendum covers the Facilities Maintenance and Repair & Operations 

and Industrial Supplies led by the State of Oregon for use by state agencles and other 
entities located in the Participating State for State Entfty] authorized by that State's 
stat1,1tes to utilize State contracts with the prior approval of the State's Chief 
Procurement Official. 

[Removable Instruction: Participating States should ensure that paragraph 2 properly 
defines the scope of participation. The model language in paragraph enables participation 
by all polWcal subdivisions, institutions of higher education, and other entities included in 
the state's statewide contract program.] 

2. Particlpa,tton: This NASPO ValuePoint Master Agreement may be used by all state 
agencies, institutions of higher institution, political subdivisions and other entities 
authorized to use statewide contracts In the State of [xxxxxxx]. Issues of interpretation 
and elig!bitity for participation are solely within the authority of the State Chief 
Procurement Official. 
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3. Primary Contacts: The primary contact Individuals for this Participating Addendum are 
as follows (or their named successors): 

Contractor 
Name: 
Address: 
Telephone: 
Fax: 
Email: 

Participating l;ntlty 
Name: 
Address: 
Telephone: 
Fax: 
Email: 

4. Participating Entity Modifications Or Additions To The Master Agreement 

These modifications or additions apply only to actions and relationships within the 
Participating Entity. 
Participating Entity must check one of the boxes below. 

L] No changes to the terms and conditions of the Master Agreement are required. 

Ll The following changes are modifying or supplementing the Master Agreement terms 
and conditions. 

LRempvable Instruction: Insert text here to address specific changes to the terms and 
conditions. Indicate which section numbers of the · Master Agreement are modified. If no 
changes are required, check the box above and delete this paragraph.} 

5. Lease Agreements: [If applicable, insert a statement about whether or not equipment 
lease agreement terms and conditions included in the Master Agreement have been 
approved for use by the Participating State end any restrictions or requirements for the 
use of the lease agreement language in the Master Agreement. If not applicable, mark 
Section 5 as "Reserved".} 

6. Subcontractors: All contactors, dealers, and resellers authorized in the State of 
[xxxxxx}, as shown on the dedicated Contractor (cooperative contract) website, are 
approved to provide sales and service support to participants in the NASPO ValuePoint 
Master Agreement. The contractor's dealer participation will be In accordance with the 
terms and conditions set forth in the aforementioned Master Agreement. 

7. Orgers: Any order placed by a Participating Entity or Purchasing Entity for a product 
and/or service available from this Master Agreement shall be deemed to be a sale under 
(and governed by the prices and other terms and conditions) of the Master Agreement 
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unless the parties to the order agree in writing that another contract or agreemem 
applies to such order. 

IN WITNESS WHEREOF, the parties have executed this Addendum as of the date of 
execution by both parties below. 

Participating Entity: Contractor: 

Signature: Signature: 

Name: Name: 

Titte: Title: 

Date: Date: 

[Additional signatures may be added if required by the Participating Entity} 
For questions on executing a participating addendum, please contact: 

NASPO ValuePoint 

Cooperative Development Coordinator: Shannon Berry 
775-720-3404 
sberrry@naspovaluepoint.org 

Telephone: 
Email: 

[Please email fully executed PDF copy of this 
document to 

PA@oaipoyalq~izqtntorg 
to support documentation of participation and 

posting In appropriate data bases.] 
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Exhibit B to NASPO ValuePoint Master Agreement 

Description of Products, Price, and Services 

1. Products: Contractor may provide Products and Services from the following 
categories: 

• Janitorial Equip. & Supplies (does not include Sanitation Cleaning Chemicals) 

• Sanitation Cleaning Chemicals (does not include Janitorial Equipment & 
Supplies) 

• Fasteners 

• Material Handling 

• Plumbing 

• Power Sources 

• Outdoor Garden 

• Lamps, Lighting, Ballasts 

• HVAC 

• Hand Tools 

• Power Tools (excluding automotive related tools and products) 

• Electrical 

• Paint 

• Security 

• Safety (does not include any public safety equipment) 

Purchasing E~tities may access Contractor's catalog for above products at link: 
https;//:www..fattenaI,com/Iogjn 

2. Services: 

2.1 ESB/MBEIVVBE/DV & DBE Programs: 
Contractor recognizes the many opportunities small and diverse 
businesses provide as our suppliers, vendors and strategic customers. 
Our Supplier Diversity program facilitates the demand for small 
business advocacy among city/state/local government. Understanding 
this demand helps Contractor provide opportunities to small and 
diverse businesses in the United States. 

2.1.1 2nd Tier Program: 
Contractor has committed to building relationships with, and purchasing 
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goods and services from, qualified small and diverse businesses to the 
maximum extent possible while meeting our standards for quality and 
reliability. This program is not limited to just WomanwOwned and 
Minority-Owned Business Enterprises; we also support and offer 
products supplied by Small Businesses1 Small Disadvantaged 
Businesses, Veteran-Owned and Service Disabled Veteran~Owned 
Businesses, and HUB Zone certified businesses. No matter the request 
or certification criteria, Contractor's Supplier Diversity team can help. 

2.1.2 1st Tier Authorized Reseller Program: 
Certain projects, contracts and companies have a very high demand 
for diversity spend. Our 1st tler program establishes strategic alliances 
with diverse businesses serving as authorized channels of distribution 
for Fastenal's products and services. Contractor's 1st tier program 
features strategic partners with a wide range of manufacturing, 
distributlon and service capabilities as well as a full complement of 
supplier diversity certifications 1 including Small Business (SBE), Small 
Disadvantaged Business (SOB), Minority Business Enterprise (MBE), 
Disadvantaged Business Enterprise (DBE}, Woman Business 
Enterprise (WBE), Small Veteran-Owned Business (SVOB), Small 
Disabled Veteran-Owned Business (SDVOB), HUB Zone Business 
(HUB) 

2.2 Growth Incentives: 
Contractor's pricing includes contract incentlves 1 a fixed category 
discount structure, market basket pricing that is firm for 12 months 1 pre­
paid standard ground shipping1 product warranties, and inventory 
management solutions. 

2.2.1 

Contractor is offering an aggressive Growth Incentive Program for the 
Participating State in order ta have the ability to not only bring value to 
their supply chain 1 but encourage participation with activities which will 
provide even greater savings through program compliance. The 
incentive structure provided through Contractor will act as a tool for the 
Purchasing Entity to assist with driving compliance to the operations 
within their organization that can reduce the operational expense 
involved with the supply chain. 

2.2.2 Growth Incentive Program Choices: 
1. Single Award 
2. Multiple Award with Fasteners & Safety Categories Single Award 
3. Multiple Award 
4. Multiple Award with incentive for Political Subdivision / Higher 

Education to select Single Award 

Contractor will work with each Purchasing Entity to analyze which 
Incentive program will maximize the value within the supply chain 
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structure they wish to implement. The Purchasing Entity wm have the 
opportunity to analyze and Identify the program which creates the 
greatest value in relation to their individual needs with the participating 
addendum. 

2.3 The quality and availability of recycling or other sustainability programs. 
including products or services offered: 

Contractor will work with the Purchasing Entity to better enable the 
State to achieve sustainability goals established by the State. 

2.4 The quality and availability of recycling or other sustainability 
environmental conservation programs, including products and/or 
services offered: 

Contractor will work closely with the Purchasing Entity to identify and 
implement environmental conservation programs. 

2.5 The number of avaiJable green environmentally preferable products 
that meet the solicltation's specifications available, showing a robust 
supply of green/sustainable products: 

2.6 

2.7 

Contractor's robust green and sustainable offering includes more than 
48,000 products. 

Green products are clearty marked with the Fastenal "green" icon to the 
right, Indicating that the Item offers environmental benefits according to 
either a 3rd party certifying agency (Ecologo, Green Seal, etc.) or 
information provided by the manufacturer. You can search for available 
green products in each category on Fastenal.com (under Promotions & 
Special Interests). Contractor also offers an eCatalog of green product 
solutions found at: Fastenal.com > Products > Green Items. 

Recycling Programs: 
• Ink & Toner Cartridge Recycling - Fastenal also offers simple, 

convenient recycling of printer cartridges. Let us do the work for you; 
it1s easy, quick and free. 

• RecyclePak® - When the container is full, simply ship it out - it's 
prepaid. Fastenal offers a wide range of RecyclePak packaging to 
meet your hazardous material recycling needs. 

Contractor's Standard Return Policy: 
Contractor must approve cancellation of any order prior to shipment. 
Any returns for shipping errors, damage or loss upon delivery must be 
reported within 1 0 days of the delivery date. Except as otherwise 
agreed, Products will not be accepted for return after 30 days from the 
date of delivery to the Purchasing Entity. Any cancellation or returns 
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accepted after 30 days may be subject to ~ restocking fee and other 
charges, for which the Purchasing Entity shall be responsible. All 
returns should be made to a Fastenal branch or as otherwise 
designated by Fastenal, and must be in resalable condition and 
accompanied with an Invoice. 

Sourced Items ordered and delivered to the Purchasing Entity may be 
non-returnable and non-refundable. Sourced Items that have been 
ordered by the Purchasing Entity and are non-cancelable by the 
manufacturer, Purchasing Entity must accept and pay for the delivered 
quantities, excluding nori-confonning items. If Purchasing Entity 
requests to cancel a Sourced Item order prior to shipment or delivery, 
Seller will exercise reasonable commercial efforts to discontinue the 
production of the items by the manufacturer. However, Purchasing 
Entity will be responsible for any restocking fee or costs Imposed by the 
manufacturer related to the cancellation of the Sourced Item. In the 
event the Purchasing Entity requests Seller to stock and maintain an 
inventory of certain quantities of Sourced Item for Purchasing Entity, 
Purchasing Entity agrees to purchase all remaining Sourced Items 
maintained by Seller in its inventory at the time the purchase order or 
contract is terminated or within thirty (30) days after Purchasing Entity 
discontlnues use of the Sourced Item. 

2.8 Distribution points: 

Fastenal's distribution footprint allows for delivery schedules of 24 to 48 
hours on many in-stock items by offering same-day seivice in 2, 100+ 
local markets. Contractor has the ability to cost-effectively operate local 
branches in not only major cities but also small towns and rural areas 
across North America, positioning dedicated service teams and 
customized inventory minutes away from the Purchasing Entity 
locations. 

Contractor's branch~based service model enables Fastenal to: 
• Stock product locally for immediate availability; 
• Tailor local branch inventory to match Participating State's needs; 
• Manage Purchasing Entities inventory to lower their total cost of 

ownership; and 
• Provide industry leading in-person, flexible, value added customer 

service 

Branches are serviced by the nearest of 17 Fastenal distribution 
centers throughout the U.S. through our company-owned fleet 
• Fleet Vehicles: 7,580 
• Semis: 325 
• Straight Trucks: 150 
• Sprinters: 139 

Contractor's U.S.~based distribution centers are located in Akron, OH; 
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Atlanta, GA; Denton, TX; Edwardsville, KS; High Point, NC; Houston, 
TX; Indianapolis, IN; Jessup, PA; Lakewood, WA; Leominster, MA; 
Modesto1 CA; Orlando, FL; Pearl City, Hl; Salt Lake City, UT; Spokane 
Valley, WA; and Winona, MN. 

Contractor is able to offer same-day inside delivery in 2,100+ local 
markets by a local Fastenal customer service representative, 
something no other industrial supplier can do. The key to this solution 
has been our ability to cost-effectively operate local branches in not 
only major cities but also small towns and rural areas across North 
America, positioning dedicated service teams and customized 
Inventory minutes away from the Purchasing Entity locations. 

The maps below show the area our local branch teams can service 
within 30 minutes and 60 minutes. If Purchasing Entities have a need, 
Fastenal can generally fulfill the need within the hour. 

" . 
' .'fl,. 

-~ 

2.9 Scope of geographical coverage offered: 

Contractor is offering coverage of all 50 states, Puerto Rico, and 
Guam. 

2.10 Accurate and meaningful marking of green products in the on-line 
catalog when applicable: 

Contractor provides accurate and meaningful labeling of 
environmentally preferable products offered in our on"line 
catalog through the green leaf symbol to the right. 

3. Additional Services: 
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3.1 Contract Management Retail Store/Will Call Availability: 

Contractor branches are open 8:00am to 5:00pm Monday through 
Friday, local time. See Exhibit E Contractor's listing of branches 
incorporated by reference. 

Contractor has trained and capable employees that will interact with the 
Participating Entity and has regional, senior, and executive 
management responsible for supporting the Purchasing Entity. 

3.2 Reporting Capabilities Disaster Recovery Plan: . 
Contractor will provide reporting/analysis. Contractor will work with the 
Purchasing Entity to provide access to their order informatlonl through 
various history reports, spend analysis, pricing audit, and various other 
reports. 

Given the importance of data for information and reporting, it is critical 
that Contractor stores this Information well. Contractor shall backup 
Data and transaction logs so that information can be restored in the 
event of hardware or other failure. 

3.3 Web based ordering System: 
Contractor's website at Fastenal.com is a state-of-the-art 1ransactlonal 
website hosting the online catalog with visibility and access to: 

• Descriptions 
• Images 
• Product Specifications 
• CAD Drawings 
• SOS Sheets 
• Contract Price 
• Shopping Cart 
• Order History 
• Product Availability 
• Order Templates 

The website is available from a traditional browser and via a mobile 
app for use by the Purchasing Entity that may be away from an office. 
Contractor offers punch out solutions to the Purchasing Entity that 
requires them. 

3.4 Contractors point of contact Information: 

Contractor can be contacted at: 
Toll Free: 877 507-7555 
Email: nasposupport@fastenal.com 
Website: www.f9stenal.com/nasQo-value~point 
FAX: 866 664~1246 
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Remit to: 
Fastenal Company 
2001 Theurer Blvd. 
Winona, MN 55987 

3.5 E- Commerce and Web Catalog Capabilities: 

(1) Display contract pricing and multiple search options from narrow 
options to specific search criteria: 

Contractor allows the Purchasing Entity to search and filter by the 
following attributes: · 
• product categories 
• descriptions 
• keywords 
• manufactures 
• manufacturer part numbers 
• industry part numbers 
• competitor part numbers 
• customer-specific part numbers 
• green products 

(2) On-line ordering capability: 
Contractor hosts a state-of-the-art transactional website to process 
online orders. All orders are processed through your local branch and 
sales representative providing quick confirmation and seamless 
fulfillment on Products. The Purchasing Entity can order catalog items 
online through multiple time.saving functions. 

• Product Search 
• Customer Order Templates 
• Electronic Quotes 
• Fast Order Pad 
• File Upload 

(3) Order status and order tracking capabilities: 
The Purchasing Entity can see the status of their orders at any time 
during the order process. The local branch can provide tracking 
infonnation on branch-delivered parts and 3rd party tracking numbers 
are made available in status updates where applicable. 

(4) Order history: 
The Purchasing Entity can view their history of orders placed online. 
Order history can be reordered and edited for future use and commonly 
ordered Items can be saved into order templates for ease of re,. 
ordering. 

In addition the Purchasing Entity has the power of FAST 360° to review 
their spend and evaluate it by time period, category, and location. The 
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Purchasing Entity may search for items previously purchased and 
utilize the data to see where the product went and the price previously 
paid, 

(5) The Purchasing Entity can develop personal lists and profiles, and a 
secure means for storing procurement card information: 

Contractor's website offers user profiles and user hierarchy. Each 
Participating Entity can manage and store account information such as 
shipping and billing locations, along with encrypted and secured 
procurement card information on a _PCI Compliant website. In addition 
to storing card Information, the Purchasing Entity can also store their 
favorite items in an order template or their frequently shipped to 
locations in My Addresses. 

(6) Online help to use site should be available at minimum during 
normal work hours. 
Support is available from both the local branch and a dedicated online 
support team. The Customer Service Center will be staffed from 8 a.m. 
to 5 p.m. in every time zone of the Participating States - toll free at 
877-507-7555. 

E-commerce support is available toll free at 877~607-7555 and 
webhelp@fastenal.qom. 

(7) Technical dafa, Illustrations, Safety Data Sheets (SOS), parts 
availabflity, and access to web-based product sourcing is required: 

All products contain technical information in the form of product 
attributes, product descriptions, and detailed notes fields. This 
information can guide the Purchasing Entity by the type of product or 
the specific application of the product. Many products contain CAD 
Drawings and ~Product Standards" Informational PDF sheets which 
contain technical data such as chemical, mechanical, and performance 
Information. The SOS sheets are available in the product detail page of 
the corresponding product. Additionally, the "Supply Chain" section on 
websfte shows availability at the local Fastenal branch. All products 
visible on Fastenal's website can be sourced in various manners. 

(8) Allow viewers to view on line product availability by location. 

All standard parts display product availability information and an 
estimated delivery range. When the Purchasing Entity is logged into 
their branch account, Inventory from that branch is visible on the "My 
Branch" tab so they can easily shop the items that are available for 
same day pickup or delivery. 

(9} Ability to block certain items or categories. 
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Products or categories may be restricted from purchase. Restricted 
items will be displayed as restricted and the Purchasing Entity is not 
allowed to purchase the items. 

(10) Ability to accept "PNCard" payments. 

Contractor has the ability to process Visa. MasterCard, and American 
Express LI, LIi, and LIii transactions. 

3.6 Electronic Data shall be stored for each Participating State in the 
following ways: 

The electronic information for each state is securely stored and 
administered within various systems Including point-of~sale (POS), 
contract management, and sales management system. All data is 
managed in accordance with Fastenal's cyber security protocols. 

Contractor has a Business Continuity plan to outline their order 
processing and product distribution processes to accommodate such 
an event. This plan covers all aspects of their business. including 
corporate operations, distribution centers, and branches. Due to the 
sensitive and confidential nature of the technology controls and security 
measures utmzed, a more detailed description of their security 
protocols can't be provided. 

Contractor's approach to information security is based on a philosophy 
of continuous Improvement that Is informed through a risk-based 
evaluation of the people, processes, and technology used to safeguard 
our sensitive data and systems. Contractor utilizes various information 
technology security controls and processes to support operational 
activities including, but not limited to: security and computer operations 
management, service delivery and change management, secure 
software development, vulnerability management, strategy and 
planning, end-user computing, internal security audit, configuration 
management, risk management, incident response, disaster recovery, 
and business continuity planning. To ensure robust adoptlon of sound 
information security principles and governance, Contractor has chosen 
to align with industry best practice standards and frameworks such as 
CIS1 NIST, 1S01 and PCI, where applicable. 

3. 7 Forced Substitutions: 
Contractor will not conduct forced substitutions. The local servicing 
branch will work directly with the Purchasing Entity to identify possible 
equivalent substitutions which will satisfy the Purchasing Entities 
needs. 

3.8 Contract Management: 
Contractor's Contract Management team helps implement contract 
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terms, conditions, pricing, and time lines for deliverables such as 
reporting, rebates, and additional discounts (if any). Contract 
Management works closely with Contractor's Vice President of 
Government Sales, the VP of Contract Development and Support, and 
the Director of Contract Management. The Master Agreement Will be 
managed within Contractor1s contract management system, a 
proprietary database that manages pricing, FOB terms, rebates, 
reporting, and other relevant terms. 

The Contract Management team will be responsible for ensuring that 
the contract is correctly administered. The Contract Management 
System administers the Master Agreement (including any participating 
addendum unique terms, fees or reporting) to the Fastenal branch 
account, driving compliance via the Fastenal branch point of sale 
{POS) system. The Contract Management team will also manage the 
administration of contract amendment(s)) extensions, price updates, 
and other administrative correspondence. 

Contractor will provide all training specific to contract utilization, online 
ordering, product delivery, product returns, EPPs and customer service 
processes at no additional cost. 

3.9 Shipping: 
All shipments are to be delivered directly to the purchasing 
department/dlvislon address. All shipments shall include a packing 
label that includes at a minimum the following information on the 
outside of the package: 

Purchasing Enttty name; 
Delivery Address; 
Purchasing Entity and floor; 
Contact; and 
Telephone number. 

A packing slip shall also be included with each shipment, which shall 
include at a minimum the following information in no particular order: 

Line item description; 
Date ordered; 
Quantity ordered; 
Quantity included ln shipment; 
Any backordered items; 
Unit Price and extension; 
Number of parcels; 
Purchase Order Number; 
Purchasing Entity name; and 
F.O.B. Destination. 

Contractor ensures that Its Packing Slip references Information 
Important to the Purchasing Entity, including all of the fields identified 
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above. Furthermore, Contractor's product descriptions and part #son 
the Packing Slip match exactly those on the product labels making for 
simple receipt and validation processes by the Purchasing Entity. 
Contractor can additionally Identify the Purchasing Entity's item #, a 
customer's P .0. line number, and other relevant information on the 
Packing Slip. 

Contractor's prices for all Items associated with the Master Agreement 
are FOB Destination anywhere within the Participating States or 
g~ographic area. 

Exception to FOB Destination: 
1) Items not in~stock at the local branch or not in--stock at the 
Primary Distribution Center for AK, HI, PR, & GU. 
2) Sourced items and orders requiring special handling or 
expedited shipment. Items requiring an exception would be 
communicated to the Purchaslng Entity prior to acceptance of a 
purchase order. Approved charges would be prepaid and billed to 
the Purchasing Entity. 

Specify Guaranteed Delivery Time for In-Stock Items. Contractor's 
guaranteed delivery time for In-stock Items does not exceed 24 to 48 
hours. Delivery times in AK, HI, PR, and GU may differ. 

Specify Guaranteed Delivery Time for Non-Stock Items. Contractor's 
guaranteed delivery time for Non-stock Items does not exceed 1 0 days 
from the date of order. Delivery times in AK, HI, PR, and GU may differ. 

3.10 Reporting Capabilities: 

The Contractor shall provide information on all reports that are 
available without charge, to include a brief description of the report and 
the frequency. The Participating States may have additional reporting 
requirements. Contractor commits to providing consolidated reporting 
to the Purchasing Entity at frequencies they require or as requested. 

Typical reporting includes, but is not limited to: 
• Net Spend Report - showing spend per account under the 

contract. 
• Usage Detail - showing Invoice level part detail for each account 

under the contract. 
• Concept Spend - showing contract spend within specific product 

categories. 
• Executive Summary Report - multi~faceted contract level 

dashboard report including total spend, spend by product 
category, spend by agency type, accounts receivable, spend by 
individual account, cost savings (freight saved, invoice dollars 
saved, previous price paid, receiving disbursement, inventory 
management, PO reduction, extra value services, other savings, 
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vendor reduction, product source, emergency services, kiting, 
committed inventory, material substitution), inactive accounts, 
spend by account specialty. 

• Rebate and Administrative fee reports 
• Supplier Diversity reporting 
• Environmentally Preferred products reporting 
• FAST Solution reporting 
• Workflow management reporting via online Catalog 

Reports provided in Excel format unless otherwise noted. Contractor 
does not charge money for any reports to the Purchasing Entity, and 
will work with each request to try to meet the Purchasing Entities needs 
if the information is not already available. 

The Purchasing Entity has access to orders placed via the website or 
through punch ou1 on their account on the web. These orders can be 
reviewed by order or item category for easy reference. 

3.11 Sustainability/Environmental Practices; 

(1) Contractor is self-certified to the international standard for 
environmental management systems, ISO 14001, and conducts 
annual audits to evaluate our performance and recommend future 
initiatives. Contractor has a Green Policy Statement and a copy is 
attached hereto as Exhibit F. 

(2) Product Take Back/End of Life: 
Products with recycling solutions are clearly identified in 
on-line catalogs and on website with the symbol to the 
right. Contractor currently offers recycling solutions for 
lamps, ballasts, mercury-containing devices, batteries, 
printer cartridges, and personal protective equipment. 

•• •"'-• Ta• 

• Ink & Toner Cartridge Recycling -Contractor also offers simple, 
convenient recycling of printer cartridges. Let us do the work for 
you; it's easy, quick and free. 

• RecyclePak® - When the container is full, simply ship it out - it's 
prepaid. Contractor offers a wide range of RecyclePak packaging to 
meet your hazardous material recycling needs. 

Copy of Contractor's Recycling Programs are attached hereto as 
Exhibit G. 

3.12 Vending Machines: 

Contractor offers these services. See Exhibit B-1 Vending Machine 
Offerings incorporated by reference. 
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Contractor's vending machines are a value~added service that the 
Purchasing Entity can use to source products. Contractor's local 
branch manages the sourcing, procurement, delivery, and, If required, 
the inventory management of the sourced product as part of a Fastenal 
vendor managed inventory solution. 

3. 13 Installation, if applicable: 

Contractor's ability to provide Installation services of products or 
equipment that a Participating State may chose, if applicable to its 
State rules. 

Contractor has dedicated Implementation teams throughout the U.S. 
and with more than 152 Implementation specialists overall. This 
nationwide dedicated team of implementation specialists will provide 
installation services for shelving, racking, bins, dispensers, vending 
machines, and other items related to the product line. 

3.14 Sourced Products, lfapplicable: 

3.14.1 Contractor sourced products is a product which is not currently 
listed in the suppliers contract catalog or on-line ordering system at the 
time of order receipt but is capable of being supplied through the 
Contractor, if applicable to the Participating State's rules. 

Contractor's sourclng model is a value-added service that is offered to 
the Purchasing Entity to source products. The local Fastenal branch 
manages the sourcing, procurement, delivery, and, if required, the 
inventory management of the sourced product as part of a Fastenal 
vendor managed inventory solution. 

3.14.2 If the Contractor is capable of supplying sourced products they 
must be direct line extension products which have a similar item to an 
established product category and the Contractor must already have a 
publically recognized business partnership with the "brandt if 
applicable to Its Participating State's rules. 

Contractor's sourced products are a direct line extension of the product 
offering consisting of thousands of vendors with whom Contractor has 
developed a publically recognized business relationship around 
promoting and developing the brands representatlve of the Contractor. 

3.15 Volume Discount: 

3.15.1 Contractor understands that the Purchasing Entity may, from 
time to time, have unique purchasing needs requiring the purchase of 
products in a volume not related to ordinary purchase volume. 
Contractor will assist the Purchasing Entity by identifying and passing 
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on the additional value which may be obtained through reaching a 
volume purchase. The volume discounts will be negotiated between the 
local Fastenal branch and the Purchasing Entity based on market 
conditions. 

Additionally, Contractor offers each Participating State and political 
subdivision the opportunity to· negotiate a "Custom Market Basket" 
program. This program allows the political subdivision within a 
Participating State to negotiate additional items to be added to the 
market basket and negotiate additional discounts to be applied to these 
Items. The Custom Market Basket may be reviewed annually and 
updated as required. All Custom Market Basket items will fall within the 
scope of the Master Agreement and participating addendum. 

3.15.2 Contractor offers an additional cumulative ordering volume 
discount if total cumulative product spend, as reported under the 
Master Agreement (inclusive of all Participating Entities within a 
Participating State) exceeds the volume target established in a given 
contract year. The additional discount will apply to all product category 
discounts offered in Exhibit B-2. The volume discount excludes market 
basket priced items. Additional discounts resulting from meeting 
cumulative ordering volumes wm be effective no later than the 1st day 
of the 14th month (allowing a one~month evaluation period) of the 
contract for the second year of the contract and run for 12 consecutive 
months, at which time spend for the next year will be evaluated for 
minimum spend requirements to achieve the additional volume 
discount continuation. The maximum additional discount for the life of 
the contract is 3%. The Cumulative Ordering Volume Discount will be 
adjusted each contract year to coincide with the 1 %, 2%, or 3% 
discount achieved. 
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3.15.3 Additional Volume Discount for Minimum Order Quantity. 
Contractor provides the Purchasing Entity with the additional value of 
no minimum order requirement. The discount structure provided by 
Contractor gives each member the purchasing strength of the overall 
contract volume, reducing the need for concern about consolidating 
orders. However, as unique situations occur, Contractor provides the 
Purchasing Entity the opportunity to capture the value derived from 
consolidating operations. Contractor will provide savings extracted from 
the operational efficiency of volume purchase to the Purchasing Entity. 

3.16 Disaster Recovery: 

Contractor shall provide an emergency preparedness plan to aid States 
during an emergency or disaster recovery with specifics as to response 
time, supplies availability and other goods and services that Is offered. 

A Participating State may request hard copy and link to Contractor's 
emergency preparedness plan on Its website. 

Contractor to provide lead state with hard copy and website link no tater 
than July 15, 2019. 
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EXHIBIT B-1 to NASPO ValuePoint Master 
Agreement 

Vending Machine Offerings 

Exhibit B-1 is incorporated by reference 

NASPO ValuePornt Master Agreement 43 



EXHIBIT B-2 to NASPO ValuePoint Master Agreement 

Percentage Off Discount 

Percentage off list per awarded category 

Contractor shall apply the following discount percentages to all purchases: 

Category 
1. Janitorial Equipment & Supplies (doe& not Include Sanitation Cleaning Chemicals) 
2. Sanitation Cleaning Chemicals & Supplies (does not include Janitorial Equipment & Supplles 
3. Fasteners 
4. Material Handling 
5. Plumbing 
e. Power Source 
7. Outdoor Garden 
8, Lamps & Lighting and Ballasts 
9.HVAC 
10. Hand Tools 
11. Power Tools (excluding automotive related tools and products) 
12. Electrical 
13. Paint 
14. Security 
15. Safety (does not Include any pubflc safety equipment) 

Discount 
30% 
25% 
57% 
25% 
30% 
30% 
25% 
30% 
30% 
25% 
25% 
30% 
25% 
30% 
30% 

The Contractor's Percentage off list discount will not be reduced throughout the life of the 
Master Agreement except, Contractor can however provide a higher percentage off list 
discount by providing the Lead State a thirty (30) day notice and Lead State approving the 
discount. 

NASPO VsluePoint Master Agreement 44 



., 

Exhibit C to NASPO ValuePoint Master Agreement 
PROVISIONS REQUIRED BY FEDERAL LAW 

Without limiting the generality of Section 15 of the Master Agreement, If applicable, 
Contractor shall comply and, as indicated, cause all subcontractors to comply with the 
following federal requirements. For purposes of thls Master Agreement, all references to 
federal laws are references to federal laws as they may be amended from time to time. 

1. Equal Employment Opportunity. If this Master Agreement, Including amendments, 
is for more than $10,000, then Contractor shall comply with Executive Order 11246, 
entitled uEqual Employment Opportunity," as amended by Executive Order 11375, and 
as supplemented in Department of Labor regulations (41 CFR Part 60). 

2. Clean Air, Clean Water, EPA Regulations. If this Master Agreement, including 
amendments, exceeds $100,000 then Contractor shall comply with all applicable 
standards. orders, or requirements Issued under Section 306 of the Clean Air Act (42 
U.S.C. 1857(h)), the Federal Water Pollution Control Act as amended (commonly 
known as the Clean Water Act) (33 U.S.C. 1251 to 1387), specifically Including, but not 
limited to Section 508 (33 U.S.C. 1368). Executive Order 11738, and Environmental 
Protection Agency regulations (40 CFR Part 15}, which prohibit the use under 
nonexempt Federal contracts, grants or loans of facilities included on the EPA List of 
Violating Facilities. Violations shall be reported to the Participating Entity or Purchasing 
Entity, HHS and the appropriate Regional Office of the Environmental Protection 
Agency. Contractor shall Include and cause all subcontractors to include in all contracts 
with subcontractors receiving more than $100,000 in Federal Funds, language requiring 
the subcontractor to comply with the federal laws identified in this section. 

3. Energy Efficiency. Contractor shall comply with applicable mandatory standards 
and policies relating to energy efficiency that are contained in the Oregon energy 
conservation plan issued in compliance with the Energy Policy and Conservation Act 
(Pub. L. 94163). 

4. Truth in lobbying. The Contractor certifies, to the best of the Contractor's 
knowledge and belief that: 

4.1. No federal appropriated funds have been paid or will be paid, by or on behalf of 
Contractor, to any person for influencing or attempting to influence an officer or 
employee of an agency, a Member of Congress, an officer or employee of Congress, 
or an employee of a Member of Congress in connection with the awarding of any 
federal contract, the making of any federal grant, the making of any federal loan, the 
entering into of any cooperative agreement, and the extension, continuation, 
renewal, amendment or modification of- any federal contract, grant, loan or 
cooperative agreement. 

4.2. If any funds other than federal appropriated funds have been paid or will be paid 
to any person for Influencing or attempting to influence an officer or employee of any 
agency, a Member of Congress1 an officer or employee of Congress, or an 
employee of a Member of Congress in connection with this federal contract, grant, 
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loan or cooperative agreement1 the Contractor shall complete and submit Standard 
Form LLL, 11Disclosure Form to Report Lobbying" in accordance with its instructions .. 

4.3. The Contractor shall require that the language of this certification be included in 
the award documents for all subawards at all tiers (includlng subcontracts, 
subgrants 1 and contracts under grants, loans, and cooperative agreements) and that 
all subrecipients and subcontractors shall certify and disclose accordingly. 

This certification is a material representation of fact upon which reliance was placed 
when this Master Agreement was made or entered into. Submission of this 
certification Is a prerequisite for making or entering into this Master Agreement 
Imposed by section 1352, Title 31, U.S. Code. Any person who fails to file the 
required certification shall be subject to a civil penalty of not less than $10,000 and 
not more than $100,000 for each such failure. 

S. HIPAA Compliance. If the work performed under this Master Agreement are 
covered by the Health Insurance Portability and Accountability Act or the federal 
regulations implementing the Act {collectively referred to as HIPAA), Contractor agrees 
to perform the work In compliance with HIPAA. Without limiting the generality of the 
foregoingt work performed under this Master Agreement is covered by HIPAA. 
Contractor shall comply and cause all subcontractors to comply with the following: 

5.1. Privacy and Security Of Individually Identifiable Health Information. Individually 
Identifiable Health Information about specific individuals is confidential. Individually 
Identifiable Health Information relating to specific individuals may be exchanged 
between Contractor and Participating Entity or Purchasing Entity for purposes 
directly related to the provision of services to clients which are funded In whole or In 
part under this Master Agreement. However, Contractor shall not use or disclose 
any Individually ldentifiabte Health Information about specific individuals In a manner 
that would violate the Participating Entity or Purchasing Entity Privacy Rules. or the 
Participating Entity or Purchasing Entity Notice of Privacy Practices, If done by 
Participating Entity or Purchasing Entity. A copy of the most recent Participating 
Entity or Purchasing Entity Notice of Privacy may be obtained from Participating 
Entity or Purchasing Entity 

5.2. Data Transactions Systems. If Contractor intends to exchange electronic data 
transactions with Participating Entity or Purchasing Entity In connection with claims 
or encounter data, eligiblllty or enrol\ment information, authorizations or other 
electronic transaction, Contractor shall execute an EDI Trading Partner Agreement 
with Participating Entity or Purchasing Entity and shall comply with the Participating 
Entity or Purchasing Entity EDI Rules. 

5.3. Consultation and Testing. If Contractor reasonably believes that the 
Contractor's or the Participating Entity's or Purchasing Entity's data transactions 
system or other application of HlPAA privacy or security compliance policy may 
result in a violation of HIPAA requirements, Contractor shall promptly consult the 
Participating Entity's or Purchasing Entity's HIPM officer. Contractor or 
Participating Entity or Purchasing Entity may initiate a request for testing of HIPAA 
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transaction requirements, subject to available resources and the Participating 
Entity's or Purchasing Entity's testing schedule. 

5.4. If Contractor Is deemed to be a business associate of Participating Entity or 
Purchasing Entity under HIPAA's Privacy Rule, 45 CFR Parts 160 and 164, 
Contractor hereby provides Participating Entity or Purchasing Entity with satisfactory 
assurances that if it receives from Participating Entity or Purchasing Entity or any 
trading partner any protected health Information of any individual, it shall maintain 
the security and confldentiallty of such information as required by the HIPAA's 
Privacy RuJe, and other applicable laws and regulations. Without limiting the 
foregoing, Contractor agrees that: 

5.4.1, Contractor will not use or further disclose Protected Health Information 
otherwise than as permitted or required by this Master Agreement or as required 
bylaw; 
5.4.2. Contractor will use appropriate safeguards to prevent use or disclosure of 
PHI otherwise than as provided for by this Master Agreement; 
5.4.3. Contractor agrees to mitigate, to the extent practlcable1 any harmful effect 
that is known to Contractor of a use or disclosure of PHI by Contractor in 
violation of the requirements of the Master Agreement; 
5.4.4. Contractor will report to Participating Entity or Purchasing Entity any use or 
disclosure of PHI not provided for by this Master Agreement of which Contractor 
becomes aware; 
5.4.5 Contractor agrees to ensure that any agents, including subcontractors, to 
whom it provides PHI, agree to the same restrictions and conditions that apply to 
Contractor with respect to such information; 
5.4.6. Contractor shall make available to Participating Entity or Purchasing Entity 
such information as they may require to fulfilf their obligations to account for 
disclosures of such Information; 
5.4.7. Contractor shall make its internal practices, books, and records, including 
policies and procedures and PHl, relating to the use and disclosure of PHI 
received from the Participating Entity or Purchasing Entity or trading partner (or 
created or recefved by Contractor on behalf of Participating Entity or Purchasing 
Entity or trading partner) available to Participating Entity or Purchasing Entity and 
to the Secretary of the United States Department of Health and Human Services, 
for purposes of determining Participating Entity's or Purchasing Entity's or trading 
partners' compliance with HIPAA; and 
5.4.8. If feasible, upon termination of this Master Agreement, Contractor shall 
return or destroy all PHl received from Participating Entity or Purchasing Entity or 
trading partners (or created or received by Contractor on behalf of Participating 
Entity or Purchasing Entlty or trading partners) that Contractor still maintains in 
any form, and shall retain no copies of such information or, if return or destruction 
is not feasible1 Contractor shall continue to extend the protections of this Master 
Agreement to such information, and limit further use of the Information to those 
purposes that make the return or destruction of the information infeasible. 

Subject to the foregoing restrictions, Participating Entity or Purchasing Entity agrees 
that Contractor may use such PHI in the process of providing transaction mapping, 
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trading partner profiling and training and mentoring services for Participating Entity or 
Purchasing Entity and trading partners under this Master Agreement. 

6. Resource Conservation and Recovery. Contractor shall comply and cause all 
subcontractors to comply with all mandatory standards and policies that relate to 
resource conservation and recovery pursuant to the Resource Conservation and 
Recovery Act (codified at 42 USC 6901 et. seq.). Section 6002 of that Act (codified at 
42 USC 6962) requires that preference be given in procurement programs to the 
purchase of specific products containing recycled materials identified in guidelines 
developed by the Environmental Protection Agency. Current guidelines are set forth in 
40 CFR Parts 247w253. 

7. Substance Abuse Prevention and Treatment. Contractor shall comply with 
federal rules and statutes pertaining to the Substance Abuse, Prevention, and 
Treatment Block Grant, including the reporting provisions of the Public Health Services 
Act (42 USC 300x through 300x-64 ). 

8. Audits. Contractor shall comply and, if applicable, cause a subcontractor to comply, 
with the applicable audit requirements and responsibilities set forth in the Office of 
Management and Budget Circular A-133 entitled "Audits of States1 local Governments 
and Non-Profit Organizations." 

9. Oebannent and Suspension. Contractor shall not permit any person or entity to be 
a subcontractor if the person or entity Is listed on the non-procurement portion of the 
General Service Administration's "List of Parties Excluded from Federal Procurement or 
Nonprocurement Programs" in accordance with Executive Orders No. 12,549 and No. 
12,689, "Debarment and Suspension". (See 45 CFR part 76}. This list contains the 
names of parties debarred, suspended, or otherwise excluded by agencies, and 
contractors declared ineligible under statutory authority other than Executive Order No. 
12549. Subcontractors with awards that exceed the simplified acquisition threshold 
shall provide the required certification regarding their exclusion status and that of their 
princlpals prior to award. 

10. Medicaid Compliance. To the extent Contractor perfomis any work whose costs 
are paid in whole or in part by Medicaid, Contractor shall comply with and cause its 
subcontractors to comply with the federal and State Medicaid statutes and regulations 
applicable to the work, including but not limited to: 

10.1.Keeping such records as may be necessary to disclose the extent of services 
furnished to clients and1 upon request, furnish such records or other information to 
Participating Entity or Purchasing Entity, the Secretary of Health and Human 
Services, and as otherwise directed by Participating Entlty or Purchasing Entity; 
10.2.Complying with all applicable disclosure requirements set forth in 42 CFR Part 
455, Subpart B; 
10.3.Complying with any applicable advance directive requirements specified in 42 
CFR section 431.107(b)(4); and 
10.4.Complylng with the certification requirements of 42 CFR sections 455.18 and 
455.19. 
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Contractor shall include and cause all subcontractors to include in all contracts with 
subcontractors receiving Medic;:aid, language requiring the subcontractor to compfy with 
the record keeping and reporting requirements set forth in this section and with the 
federal laws identified in this section. 

11. Americans with Disabilities Act Contractor shall comply and cause all 
subcontractors to comply with Title II of the Americans with Disabilities Act of 1990 
(codified at 42 USC 12131 et. seq.) in the construction, remodeling, maintenance and 
operation of any structures and facilities, and In the conduct of all programs, seivices 
and training a.ssociated with the performance of work. 

12. Pro-Children Act. Contractor shall comply and cause all subcontractors to comply 
with the Pro~Children Act of 1995 (codified at 20 USC section 6081 et. seq.). 

13. Federal Tax Information. Contractor shall comply with the provisions of Section 
6103(b) of the Internal Revenue Code, the requirements of IRS Publication 1075, and 
the Privacy Act of 1974, 5 U.S.C. §552a et. seq. related to federal tax infonnation. 

14. Educational Records. Contractor shall comply with the provisions of the Family 
Educational Rights and Privacy Act (FERPA) (20 U.S.C. § 1232g; 34 CFR Part 99). 

NASPO VafuePoint Master Agreement 49 



'Field Name 

CONTRACTOR 
CONTRACTOR CONTRACT 

NUMBER 
STATE 

CUSTOMER TYPE {SEGMENT) 

Bill TO NAME 

Bill TO ADDRESS 

Bill TO CITY 
Bill TO ZIPCODE 
SHIP TO NAME 

SHIP TO ADDRESS 

SHJPTOCITY 

SHIP TO ZIPCOOE 
ORDER NUMBER 

CUSTOMER PO NUMBER 
CUSTOMER NUMBER 

ORDER TYPE 
PO DATE (ORDER DATE) 

SHIP DATE 
INVOICE DATE 

lNVOlCE NUMBER 
PRODUCT NUMBER 

PRODUCT DESCRIPTION 

EXHIBIT D to NASPO VALUEPOINT MASTER AGREEMENT 
NASPO ValuePoint DETAILED SALES DATA REPORT FORM 

Field Description 

The awarded Contractor's name 

lead State assigned contract number (using lead State's numbering protocol} 

State postal abbreviation code (Alaska"" AK, Missouri= MO, etc.} 

State Gov't, Education-K12, Education-HED, Local Gov't, Medical, Other- are acceptable segments. 
{determined by industrial practice for each contract- uniform for each contract] 

Customer {a1tency) Bill to name 

Customer {agency} Bill to address 

Customer (agency) Bill to city 

Zip code in standard 5-4 format fstandard 5 digits is acceptable, formatted as a zip code] 
Customer (agency) Ship to name 

Customer (agency) Ship to address 

Customer (agency) Ship to city 

Zip code in standard 5-4 format [standard 5 digits is acceptable, formatted as a zip code] 
Contractor assigned order number 
Customer provided Purchase Order Number 
Contractor assigned account number for the purchasing enttty 

Sales order, Credtt/Retum, Upgrade/Downgrade, etc. [determined by industrial practice for each 
contract - uniform for each contract] 

{mm/dd/ccyy) 

{mm/dd/ccyy) 

{mm/dd/ccvv) 
Contractor assigned tnvoice Number 
Product number of purchased product 
Product description of purchased product 
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UNSPSC Commodity-level code based on UNSPSC code rules (8 Oigits) 

UST PRICE/MSRP /CATALOG List Price - US Currency ($99999.999) ldet-ermined by industrial practice for each contract - uniform 
PRICE for each contract} 

NASPO ValuePoint PRICE NASPO ValuePolnt Price- US Currency {$99999.999} 

QUANTITY Quantity Invoiced (99999.999) 

· TOTAL PRICE Extended Price (unit price multiplied by the quantity invoiced} - US Currency {$999999999.999) 

Discount Percentage Percent off of List Price- example=20% 

NASPO ValuePoint ADMIN FEE Administrative Fee based on Total Price - US Currency ($999999.999} 

VAR/Reseller /Distributor If a VAR/Reselter/Distributor, name of VAR/Reseller/Distributor and state where located 
Optional More information 
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EXHIBIT E to NASPO ValuePoint Master Agreement 
Contractors Branch Listings 

Exhibit E is Incorporated by reference. 
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Exhibit F - to NASPO ValuePolnt Master Agreement 
Green Policy Statement 

Fastenal' s green inltiatlves are a logical evolution of our lean quality initiatives, which are focused on eliminating 

waste, creating efficiencies, and continuous improvernent. Our green approach is to c<>ntinuously improve our green 

credentials, with smart resource use and optimized distribution routes representing two key areas of focus 

contributing to overall company sustainability and responsibility. Our green approach is also aligned with our 

government contract compliance processes, 

It is our mission to operate our business with minimal el)vironmental impact and help our customers do the same by 

offering green products and services to help them meet their sustainability needs and goals. This mission comprises 

the following initiatives: 

• Establish a green product offering from key suppliers for national distribution and clearly identify those 

products in our marketing materials, including our catalogs, brochures, promotions, and website 

• Offer recycling programs for lamps, ballasts, mercury-containing devices, batteries, printer cartridges and 

PPB safety products ensuring safe disposal 

• Partner with lighting specialists to assist in the planning, specification and imp1ementation of retrofit 

projects 

• Capture and report green consumption data from customer usage reports 

• Receive electronic POs, invoices, and other business documents from suppliers and customers whenever 

possible 

• 'Encourage our customers to sign up for Electronic Invoicing via fa:x., email, or the web to reduce paper 

usage 

• Offer industrial vending solutions to help reduce wasteful product consumption and redundancy 

• Provide local service and solutions with more than 2,700 branch locations worldwide 

What We Are Doin 

Watte 
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• We reuse or recycle most of our incora.ing packaging materials (cerdboard, polystyrene, shredded paper, 

air bags, etc.), we use composite pallets and totes for shipping. and our corrugated boxes used for 

repackaging are made from post-consumer recycled content 

• Packaging reduction efforts at select distribution centers with our new automated storage and retrieval 

system (ASRS). Reusab1e totes are used in place of cardboard boxes with this new system. Further 

packaging reduction efforts are also underway for incoming, high volume products. 

• We reuse pallets, repair when necessary, throughout distribution 

• Increased use of e-mail which greatly reduces the amount of paper u.'!ed, busjness records are digitized to 

minimize bard copy document storage) multifunctional devices {for faxing, printing and photocopying) 

reduce energy and paper usage. 

• We purchase paper made from recycled content, and we recycl~ our office paper 

• We encourage staff and visitors to recycle bottles, plastics and aluminum cans by placing recycling bins 

at strategic points throughout our branches, distribution centers, and offices 

• We recycle our old computers as part of our IT replacement strategy 

• We recycle our spent fluorescent lamps, balJusts, batteries and printer cartridges 

• We have reduced the amount of our landfill waste by finding ways of recycling waste material, either In­

house or in conjunction with others who e.re able to use the material constructively 

• We have developw e--leaming opportunities fur employee training In conjunction with the Fastenal 

School of Business to redll.CC miles traveled 

• Fastenal supports entities with a ban on single-use shopping bags b>' offering alternatives such as 

recycled paper bags and reusable bags 

• Reduced paper usage wlth electronic accounting practices 

• Our conslllll.ption of energy ls also closely monitored and we take measures to ensure that it Js not wasted 

• Ow- distribution centers have been retrofrtted with energy-efficient lighting systeu:is 

• Our headquarters have been retrofitted with LED lighting systems 

• We have a HV AC Preventative Maintenance Program in which our HV AC systems are serviced semi­

annually to increase the units' petformance and overall efficiency which reduces energy consumption 
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Fleet 

• Our consumption of fuel is closely monito1•ed and we take measures to ens\ll'e that it is not wasted 

• We utilize Global Information Systems to design truck routes that minimize miles traveled 

• Introduced Compressed Natural Oas (CNO) vehicles in select locations to lower fuel costs and emissions 

For more Information on Fastenat•s green initiatives, products or sen-ices, please contact 

gogreen@fastenal.com. 

Certified Green Products 

Energy Star 

Greenguard 
Environmental 

Institute 

SCS Certified 

Green Seal 

' '·i . 
. . . 
. ,.#$.¢· 
-~ 

Forest 
Steward&hlp 

CounclJ 

NEMA 
Premium 
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Design for the 
Environment 

:~ '":• 
-~~ 
,.•~ . 

... '-'.~~. '· ~-.- ....... 

Sustainable 
Forestry 
Initiative 

UL 
Environment 

EcoLogo 

USDA 
Bio Preferred 

•. , 
. 

. ' 

' 

Carpet and Rug 
Institute 

EPA 
WaterSense 
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Recycling is more important than ever. It turns materials that would otherwise become waste into valuable 

resources. It saves money, creates jobs, eliminates waste in landfills, reduces harm to the environment, protects 

human health e.nd saves energy, 

Adopting green policies and procedures will benefit your business and most importantly - the environment 

Implementing a recycling program doesn't have to be difficult or expensive. Fastenal can help your facility meet 

With Kimberly-Clark's new porgram, RightCycle, you can begin to soar to new heights of sustainability, even 

setting your sights on zero-landfill. This is the f"mt Iarge•scale reycling program for non-hazardous lab waste and 

RightCycle can help tum gloves and garments into eco-friendly products like plastic benches and more! 

•~!'.!!~!;..,. . 
Details of Program 

1. All products that go into the containers need to be Kimberly-Clark products (gloves and garments). 

2. This program is lndustry~specific so KimberJy-Clark would like to avoid collecting items that will have 

chemicals on them. 

3. This program is currently contained to the USA. 

4. The only customer cost is in shipping the full container back to Kimberly-Clark. 
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For direct information, email gogreen@fastenal.com or click the image below to visit Kimberly-Clark's website. 

~~ ~ 
I 

Riit cleP'iik®. c:•,.: \ .. ,\,,, y . :·-,;, 

RecyclePak® makes recycling lamps, ballasts, batteries and mercury devices easy. The prepaid recycling program 

ensures complete compliance while reducing the risk of contamination by storing hazardous materials at your 

facility, When the container is fulJ. simply ship it out, it•s prepaid! Shop Recycling Kits. 

1:::~ir:: 
RecyclePak® Benefits 
'Tracking & Documentation 

• Prepaid return shipping with FedEx Ground 

• 24n online certificates of recycling 

• Detailed data on recycling containers 

Convenient 

• National Coverage 

• Bulk end direct pick up programs to fit your business size 

• Compliance documentation available 24n on the web 

• Available automatic reorder 
• On-time pickup with FedEx Ground 
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ca112R.ecyc'ie® . ~ :·, '' ' \ 

::::;.::•· 

Visit www.call2recycle.org ca112recycle.org to le11111 how your business can properly dispose of your "spent" 

batteries. 

For additional assistance, please contact gogreen@fastenal.com. 

i;PI~ 
-.. · .. '.,:,.·; .. '•·,· ... 

Fastenal offers simple, convenient recycling of printer cartridges and ensures that returned products are recycled 

properly. 

Let us do the work for you. It's easy, quick and free! 

By collecting these cartridges and supporting remanufactured products, Fastenal keeps non--renewable resources 

from ending up in landfills. Ifa cartridge cannot be reused, it is recycled into other products, Our goal is to provide 

the most efficient recycling program on the market. 

Recycling Process 

Available in Canada. Not available in AK, HI, PR, VI. 

Use the below link to request prepaid shipping labels or a bulk pickup: 

https://www.fastenal.com/en/308/recycfing-programs 

NASPO ValuePoint Master Agreement 

.~~-~ 
·~~ 

59 



Kate Brown, Governor 

Department of Administrative Services 
Enterprise Goods &. Services-Procurement Services 

1225 Ferry Street U140 
Salem, Oregon 97301-4285 

PHONE: 503·378-4642 
FAX:503•373-1626 

Request for Proposal ("RFP") DASPS-2183-17 
ADDENDUM No. 3 

This Addendum No. 3 ("Addendum") modifies the RFP which DAS PS published on ORPIN on November 
15, 2017 as described herein. All RFP terms not specifically mentioned or affected by this Addendum 
remain in full force, This Addendum is hereby added as a part of the RFP. 

The following paragraphs or sections of the RFP are modified as described below. New language is 
indicated by bold print and underline. Deleted language is indicated by strikethrough. 

l. RFP, Section 1.6 Participating States. 

In addition to the Lead State conducting this Solicitation, the following Participating States have requested to 
be named in this RFP as potential users of the resulting Master Agreement(s): Alaska, Arkansas, Connecticut, 
Hawaii, Mame, Massachusetts, Michigan, Missouri, Montana, Nevada, North Dakota, Oregon, Rhode Island, 
Utah. Colorado, Delaware, Florida, Louisiana. Maryland, New Hampshire, South Dakota, Virginia, Illinois, 
Ohio, New Jemx, and Washington. Other entities may become Participating Entities afrer award of the 
Master Agreement by entering into a Participating Addendum with the Contractor in a form substantially 
similar to the one attached hereto as Attachment B, Exlu'bit A, subject to State Specific Terms and Conditions. 
The State of Oregon intends to enter into a Participating Addendum under one or more of the resulting Master 
Agreement( s) in a form substantially similar to the terms and conditions of the State of Oregon's Participating 
Addendum attached hereto as (Attachment G) and subject to the requirements and selection criteria set forth 
therein. Additional State-specific terms and conditions that will govem ea.ch state's Participating Addendum 
are included in Attachments 1-Q .Y, or may be incorporated into the Participating Addendum after award. 

2. RFP, Section 3.3 Participating State Tenns and Conditions. 

Some Participating State specific Tenns and Conditions are provided in Attachments I - G .Y to this 
Solicitation. 

3. RFP, DASPS-2183-17, Addendum No. 3, Attachment T and V, New Jersey and Washington State 
specific terms and conditions are added as part of the RFP, as attached hereto. 

4. Questions and Answers. 

Question 1: Where there is an A & B on the market basket, for example 6A and 6B (Janitorial 
Equipment and Supply) - can we only answer one without getting dinged or do we have to answer 
both'? 

Answer 1: The items highlighted in green within Attachment D-1 will not be scored under Cost but if f 1 __ ,J,._, 
will be evaluated under the technical part of Attachment A. Offeror's score on the technical ~ 
requirements set forth in Attachment A may be impacted by a failure to respond without 
explanation. 

Question 2: On the category Janitorial Equipment and Supplies, we need to know the gauges 
(thickness) on the 38X58 and last item 40X46. Also color is missing on some of the can liners. Can 
you provide color as well for all can liners? 
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Answer 2: See Addendum No. 2, Attachment D•l revised 12-2017. 

Question 3: On the category, Sanitation Cleaning Chemicals, on the item below, this product is 
packed 12 each per case. Does "PKG" mean case'? If so, then the estimated usage is 9,199 cases. 

Answer 3: See Addendum No. 2, Attachment 1)..1 revised 12-2017. 

Question 4: Ecommerce Platfonn: 'What are the options if any, for company's like BAF that do not 
have capabilities to provide and internally host a dedicated e-commerce platfonn for V aluePoint 
customers? The complexity of our product and the required tailored approach to each customer's 
application prevents a wide ranging amount of Off-the-Shelf products suitable for purchasing via 
an e-commerce platform. Can certain vendors be except from meeting the e-commerce 
requirement? 

Answer 4: The awarded contractor may utilize the Ordering Instruction option within the eMarket 
Center. This will be an informative/contact directly option within the eMarket Center, no orders 
will be placed via the eMarket Center. 

Question 5: Lead times (Ordering & Delivery): Big Ass Fans requests more information on the 
nature of the delivery requirement outlined in the RFP. As a specialty manufacturer headquartered 
in Kentucky that does not have a nationwide network of suppliers, the ability to guarantee 48hr 
nationwide delivery is cost prohibitive and a logistic impossibility. Due to the complexity of our 
product and our build to suit process, is there the possibility to relax this requirement or the ability 
to create an exemption for manufacturers like Big Ass Fans? 

Answer 5: No DAS PS cannot provide an exemption. 

Question 6: Attachment D-1 provides the respondents with the Estimated Annual Quantity as well 
as the #UOM and the UOM. ls the Estimated Annual Quantity provided in Attachment D-1 the 
individual pieces ordered in total or is it the estimated total # of packages (as identified by the 
#UOM and UOM coJumns)? 

For example: Line item 9 in the Fastener category (Mfg: lntercorp; Description: #6~9 x 1-5/8" 
Philli; Mfg part#: 61 SC) lists the Estimated Annual Usage for this product at 136,018 with a #UOM 
of 5000 pieces per package. Is the Estimated Annual Usage of 136,018 referring to 136,018 
packages of-5000 each equating to a total of 680,090,000 pieces, oris reference to 136,018 the totaJ 
number of pieces estimated which when divided by 5000 pieces per package equates to 27 
packages? 

Other examples: 

Line item 2 in the Safety category (Lrg NS40856 Glove, AMMEX CORPORATION 1047469A, 
46181504) lists the Estimated Annual Usage for this product at 199,904 with a #UOM of l00pieces 
per package. Is the Estimated Annual Usage of 199,904 refening to 199,904 packages of 100 
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equating to a total of 19,990,400 pieces, or is reference to 199,904 the 1ota1 number of pieces 
estimated which when divided by 100 pieces per package equates to 1999 packages? 

Line item 3 in 1he Safety category (L 6mil PF Ntrl Glv, AMMEX CORPORATION, 1050135A, 
46181504) lists the Estimated Annual Usage for this product at 165,706 with a #UOM of 100 pieces 
per package. Is the Estimated Annual Usage of 165,706 referring to 165,706 packages of 100 
equating to a total of 16,570,600 pieces, or is reference to 16,570,600 the total number of pieces 
estimated which when divided by 100 pieces per package equates to 1657 packages? 

Line item 4 in the Safety category (DlSP. FOAM EAR PLUGS, HONEYWELL SAFETY 
PRODUCTS USA, MAX•l, 46181901) lists the Estimated Annual Usage for this product at 
159,482 with a #UOM of 200 pieces per package. ls the Estimated Annual Usage of 159,482 
referring to 159 A82 packages of 200 equating to a total of 31,896,400 pieces, or is reference to 
159,482 the total number of pieces estimated which when divided by 200 pieces per package 
equates to 797 packages? 

Line item :3 in the Power Source category (Standard Battery, AA Alkaline,PK.24, DURACELL 
DISTRIBUTINO INC, PC lSOOBKD, 26111702) lists the Estimated Annual Usage for this product 
at 200,000 with a #UOM of 24 pieces per package. Is the Estimated Annual Usage of 200,000 
referring to 200,000 packages of 24 equating to a total of 4,800,000 pieces, or is reference to 
200,000 the total number of pieces estimated which when divided by 24 pieces per package equates 
to 8,333 packages? 

Answer 6: See Addendum No. 2, Attachment D-1 revised 12-2017. 

Question 7: (a) How do we address different discounts within a section? For example, section 12 
- Power Tools. Our discounts are different for item 1 (DeWalt batteries) and for item 2 (carbide 
drill bits). (b) Can we include a spreadsheet with the full breakdown as a part of attachment D 
(page 77)? 

Answer 7: (a) See Instructions Tab of Attachment D-1 revised 12-2017. (b) No. 

Question 8: Region/State: We have multiple retail stores in several states. Our store count per state 
ranges from 1 O stores down to an average of 2-4 stores per state. In both California and Texas we 
operate with just one retail location. In Washington, we have multiple locations but they are all in 
Eastern Washington. Would you recommend that we omit the states with only one retail location, 
select every state where we have stores or should we limit our potential offering to the states where 
we have widespread footprints/geographic coverage? 

Answer 8: Offeror must decide how to propose. 

Question 9: Attachment D- l : Will respondents be ''penalized" for offering alternate products, but 
equivalent in form, shape and function, in lieu of those called for in columns 'E' and 'F'? 

Answer 9: No. 

Question 10: Attachment D-1: How are alternate products weighted vs. items called for in the RFQ 
when performing your bid review? 
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Answer 10: The exact match item will be scored, but the alternative item will be taken into 
consideration ifit is deemed to be exact in specifications (size, fit, form, and function) and different 
in manufacturer only. 

Question l l: Attachment D-1: There appears to be some inconsistency on the response spreadsheet 
between columns Hand I. For example, tab 7, item 1 call for batteries. Column H says there is 24 
per UOM, but colwnn I is for each. Doesn't make sense, how can there be any value other than l 
when the UOM is each? 

Answer 11: Changed to Package "PK". 

Question 12: Attachment D-1: Please clarify what type of response you expect or will accept for 
column J, Size of each Container, when the product is not measured or defined by either weight or 
size (e.g., batteries-what "size" is a battery?). 

Answer 12: Leave it blank if not applicable. 

Question 13: Attachment D-1: Tab2 Line 28 there is a discrepancy between the number in unit of 
measure in column H, and the number per pack in the description 20 vs 24 column D. 

Answer 13: Changed in Addend urn No. 2, Attachment O- l revised doeument. 

Question ] 4: Attachment D-1: Tab 3 Line 10 Item is highlighted as a green but shows disinfectant 
language. Is it the states intent to have alternates that are green, third party verified, or a disinfectant 
that is not? 

Answer 14: The intent is to have an environmentally preferable disinfectant equivalent to hydrogen 
peroxide. Because there are no third party certifications for disinfectants, refer to the active 
ingredients listed in the EPA's DfE Antimicrobial Pesticide Pilot Project: Moving Toward the 
Green End of the Pesticide Spectrum https://www,epa,goy/pesticide-labels/design-e,nvfronment­
wtimicrobial-pesticide•piloti'loject-moving-toward-green-epd. 

Question l 5: lf we 2l1J...!1Qt. claiming trade secrets or confidential information do we have to state 
that? In 2.17.1 it states to include Attachment F if you are claiming trade secrets but if we are not 
do we have to make a statement for clarity - "We are not claiming trade secrets or confidential 
information"? 

Answer 15: Yes. 

Question 16: On Attachment A 6.3 Volume Discount. Instead of a cumulative dollar volume as 
target can a target be set for number of states with PA? For example, when 20 states a.re 
participating the discount would increase by .5% (from 25% to 25.5%) and when 30 states are 
participating the discount would increase by another .5% (from 25.5 to 26%). Would this type of 
discount be considered if offered? 

Answer l 6: Offeror is to propose what it will provide. 

Question 17: Section 6.2 Experience & Capabilities. There are S subsections listed here, We have 
detailed responses for each of these points, however, it appears that the majority of these details are 
covered in 6.5 and 6.6. This leads me to believe that in Section 6.2, the offerer is confirming that 
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we understand each of these points and confirm that we are capable of conforming with the needs 
of the agencies on each of these topics. More of a broad statement rather than how we are to 
specifically meet these requirements? 

Answer 17: Offeror must determine how to meet the criteria in Attachment A and what to provide. 

Question 18: Section 6.2.1. References are mentioned here. We welcome the opportunity to share 
contact information for our valued customers in the public sector. l did not see any required 
number of references or fonnat for the account name and contact information. It does not appear 
that you want that inf onnation listed here'? 

Answer 18: Offeror must determine how to meet the criteria in Attachment A and what to provide. 

Question 19: Evaluation Criteria shows 20 possible points for section 6.2 Experience & 
Capabilities. The sub points 6.2.1-6.2.S are included in other sections throughout Attachment A. 
Should these responses be included in both areas where they are listed, given there are evaluation 
points for each section? (Example: 6.2.2.1 Return Policy is also listed and scored in Administration 
& Marketing section 6.6. l) 

Answer 19: Offeror must determine how to meet the criteria in Attachment A and what to provide. 

Question 20: Our issue is with the insurance. We do use blankets and umbrellas. Why a.re they not 
acceptable? 

Answer 20: Requirements are set under section 21 of Attachment B if a Master Agreement is 
awarded. If an Oregon Participating Addendum is awarded, Exhibit 2 to the Oregon Participating 
Addendum applies. 

Question 21: With the recent revised market basket that was posted, and our company holiday 
schedule, we are asking for your consideration to postpone the RFP deadline until January 12th• 

Answer 21: No. 

Question 22: What buying position will the awarded suppliers be in? 
a. Will it be mandatory or optional for state agencies to purchase off of the awarded contracts? 
b. Will this contract be optional to buyers who can also buy off of plumbing contract# 02910 

or will they be required to purchase off of the 02910 plumbing contract'? 
c, Would this contract award be in first position (first priority) to other preceding contracts or 

would this contract serve as an alternative option? 

Answer 22: (a) It is up to each State. (b) It is up to each State. (c) Not prioritized. 

Question 23: (a) Would a supplier be at a disadvantage if they applied for less than the 15 categories 
listed? (b) ls the point system per category or per total offering? 

Answer 23: (a) No. (b) See section 5.2 of RFP. 

Question 24: How would a regional contract be broken out? Would a regional contract be broken 
out by states within the same coast (i.e., east coast vs. west coast)? 
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Answer 24: See section S.4 ofRFP. 

Question 25: For the state of Alaska deliveries, would an upchatge to cover the shipping costs be 
allowed? 

Answer 25: See Addendum No.l, Question & Answer #17. 

Question 26: Would you accept manufacturer substitutes for products in all categories? 

Answer 26: See Instruction Tab of Attachment D-1 revised 12-2017. 

Question 27: The D-1 instructions, line 15 states "If Offering on exact match item(s), all cells that 
are labelled "Vendor lnput" must be filled in with the correct information." Also, line 16 states "If 
Offering an alternative item(s), aU cells that are labelled 1'Vendor Input" must be filled in with the 
correct infonnation." 

Though apparent, I cannot see that D-1 tabs 2-16, columns A through O are master titled as •'Exact 
Match" items, nor that columns P through AD are master titled as "Alternative" items. ls it correct 
to conclude accordingly? 

Answer 27: Columns J through O in tabs 2 through 16, where it says vendor input, are to be filled 
in by vendor if offering pricing on the exact match item as described in columns D through I. 
Columns S through AD in tabs 2 through 16, where it says vendor input, are to be filled in by 
vendor if offering pricing of an alternative item, that has the same form, fit, and function, as 
described in columns D through I. If Offeror can supply both the ex.a.ct item and an alternative 
item, then it is expected to fill in all vendor input cells for both the exact match and alternative item 
for each of those line items that this applies. 

Question 28: For "Exact Match't i1em, the instructions say "all cells that are labelled "vendor Input" 
must be filled in." ls it correct to conclude that "all cells" means only (D-1 tabs 2-16) columns J 
through 0, and that it is not to be interpreted as also filling in columns S through AD? 

Answer 28: Yes. Columns J through O in tabs 2 through 16, where it says vendor input, are to be 
filled in by vendor if offering pricing on the exact match item as described in columns D through 
1. Columns S through AD in tabs 2 through 16, where it says vendor input, are to be filled in by 
vendor if ,offering pricing of an altematjve item, that has the same form, fit, and function, as 
described in columns D through I. If Offeror can supply both the exact item and an alternative 
item, then it is expected to fill in all vendor input cells for both the exact match and alternative 
item for each of those line items that tWs applies. 

Question 29: For "Alternative" item, the instructions say "all cells that are labelled "vendor Input" 
must be filled in." ls it correct to conclude th.at "all cells" means only (D-1 tabs 2-16), columns S 
through AD, and that it is not to be interpreted as also filling in columns.'! through O? 

Answer 29: Yes. Columns J through O in tabs 2 through 16, where it says vendor input, are to be 
filled in by vendor if offering pricing on the exact match item as described in columns D through 
I. Columns S through AD in tabs 2 through 16, where it says vendor input, are to be filled in by 
vendor if offering pricing of an alternative item, that has the satne form, fit, and function, as 
described in columns D through I. If Offeror can supply both the exact item. and an alternative 
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item, then it is expected to fill in all vendor input cells for both the exact match and alternative item 
for each of those line items that this applies. 

Question 30: In reference to Pg. 62, Attachment B-Signature page-Is it necessary to return a signed 
signature page with proposal? 

Answer 30: Attachment B is signed when an award is given to an Offerer. 

Question 31: Attachment E revised- Do we put in our State Tax # for the state we are incorporated 
in or State Tax# for the State of Oregon? 

Answer 31: Offerer should insert its Federal Tax ID and the identification number it uses to do 
business in the State of Oregon. 

Question 32: Attachment E revised- Do we put in our "Secretary of the State Corporation Division 
Registration#" for the state we are incorporated in or "Secretary of the State Corporation Division 
Registration #11 for the State of Oregon? 

Answer 32: Offeror should insert the number it uses to do business in the State of Oregon. 

Question 33: Do you want a complete price sheet for a11 products we intend to sell to the State? Or 
do you want just the market basket on the spread sheet D-1? 

Answer 33: Must submit Attachment D-1 revised 12-2017 

Question 34: The following item (MFG# 9651-24) says the UOM is 6 per case - the actually 
description of that manufacture part number is 24 bottles per case -which one do we use? 

7302 
Sanitation 
Cleaning 
Chemicals 

4ozlnstHndS GOJO 
anit INDUSTRlES 9651-24 

Answer 34: See Addendum No. 2, Attachment D-l revised 12-2017. 

53131608 6 

Question 35: In the below items, the pack quantities are different that Each DOM -which one do 
we use to calculate? For example the first line item says that the pack qty is 12 but UOM says 
EACH - do we use our net price to represent the pack of 12 and then multiply or do we multiply 
our each net price by 12 and them multiply by purchase qty of 5000 • (is the 5000 purchase qty 
representing each or pack) 

~ lWi l!A?il ~ .MIU. 
,,m,GQBl'. lllW lllMDI£, ~ ~ ~tiRliQI\ iwu; WU 
HVAC 3 24"x24'x2" lllm: SC 40161505 IZ EA FILTRATION GROUP PF$2l146 

l'•int IC WB WHITE 17oz 3121151.3 12 EA RUST .01..EUM CORP 203039 

HVAC 5 20,ao M~ Srd WB fltr 40161505 l2 EA flL:J'RA TlON ORO UP PF5t0338 

HVAC • 201t2M S\dWSl'ltr 4()161505 12 EA FILTRATION OROUP Pm0390 
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IC Wl> CAl.J'l'N BL\.! 
Paint 110% 3111151:0 12 EA RVST-OL!,UM CORP 20303) 156?1 

E~ 
HVAC 6 C~,MrowllS fl oz 47l3lS05 6 l'.A NU-CALGON 4171-75 4105 

Pt.int ? IC WB, FLO GRN 17oi 31211513 12 :SA RUS'l'-OLEVM CORY 203032 12023 
IC \VB FLO OR.ANO 

Paint ll l71ll 31211513 12 EA RUST-OLEUM CORP 203-036 10088 
MattriAl 
Haodline 3"ll.3"1<7" WhitcMaller 24112404 so 1iA aox PA.11.TNERS Mm 56400 

PAIDI 16 I 7ozA!hPldSlrlp Wirt 3121\513 12 EA RUST-OLEUM CORP 206043 6482 
TANGSHAN CHANOZlil 

Olrt4oor Oerden 4 Stndn! Ord LHSQ Sbvl 'l7ll:W04 2 .EA AORlCllL TUltAL TOOLS 204m 2100 

l'alnt 20 IC WB FLO PINK l ?oi 31211513 l'.l. EA RUST-OLEVM CORP 18618.38 m5 
l'llEC BLU !NV 

l>aint 22 MKGl7oz 3"11'1:l 12 EA RtlST-Ol.EUM CORP 203022 5121 
TANGSHAN CRANOZHl 

Outdoot Ot.rdon 7 l'mn OJ1I 1.;1-m.o Sbovel 27112004 2 EA AOIUCUL TURAL TOOLS 204'18 1200 
TANGSHAN CHANGZHl 

Ouldoot Ollrdeo 11 4S"Steel CxitJctr Hoe 27112008 2 :EA AO!UClJL 1\lRAL TOOLS CQliOOIL 700 
la Machine Clf<l0et,8 

H'VAC ll mo.,Cl•11r 12163902 ll EA NU.CA.LOON 4207-47 9:ll 
Drain cleaner, se.lloo 
4PK (Safer Choice 

HVAC t5B certiliod) 4710160? 4 EA CI.R/Jelmar 0RT~P1l0 405 

HVAC )2 Leal; Dotector,I qt,Blue 4111 !932 12 1iA .NU.CALOON 4182-24 725 

~~ L- 14• 120.().C Cbl Tie 39121703 100 EA TROMAS & llETI'S L•l4•l20.0-C 64900 

E~ 2 1 lxl/5' BlkCableT\e 391217()3 100 £A THOMAS &. l3ETI'S TY5253MX 20100 
TANGSHAN CHANOZlil 

Oukk>or Oardt,n 19 Sq PT l'Hlndl Sbovel '27112004 2 llA AORIC\JLTUII.AL 1'DOLS 204$19 193 
Mt.tcri-1 ALUM. SLEEVF: 1116 QINGDAO H-QUALITY 
HMdlliig 5 HO 3!1(;2812 10 EA !NPUSTIU£S 43380 24106 

PREMIER. PAINT R.OLLtR 
Paint 14 I" F oatn Bniab 312\\904 12 EA LLC 10410 8915 

PREMIER PAJNT ROLLER 
PIUJll Zl 2" foaro .B.rusb n2ll904 12 EA LLC 10420 mo 
M.tlfflal 
Hondtlns 24 fi.75116d l.125 Mailer 24112404 50 EA BOX PARTNERS MllS6 2700 

WIRE-NUT 7'3B 
Elec1rieal 5 ORANGE )912144, 10000 1!A IDEAL INDUS'tlt!ES, INC. 30-673 14776 

Eltc1mal 3 WT30iu>,eWiroT!llisi 3912144$ 25 EA IDEAl. lNDUS'IlllES, INC, '7'73316 l62~ 

.El,cll'lcal 4 W1'2Bl~W!ntTwl,t 39121445 25 EA IDEAL INDUSTIUES, INC. 11:ms 1$600 
Matmal 
!widlmg 12 112 SNAP.ON SEAL )1162406 250 EA SIGNODE ACME 1304\0S 10218 
~rial 
Haadlins 22 SJ.5007.IO'X.41"Blk 24141600 3000 EA 3M PRODUCTS OOOZl200627286 3000 

Answer 35: See Addendum No. 2, Attachment D-1 revised 12-2017. 

Question 36: If we bid an ex.act match and an alternate item that is functionally equivalent for the 
same line item then which item, the exact match or the alternate will you evaluate? 

Answer 36: See Addendum No. 2t Question & Answer #13. 

Question 37: If we bid an exact match and an alternate for the same item, what item price wm be 
used to calculate the bidder's bid sheet total for the category, the exact match or alternate? 
Answer 37: See Addendum No. 2, Question & Answer #13. 

Question 38: If we provide an ex.act match and an alternate for a product, will the evaluators use 
both product prices in calculating the bid sheet total? If one or the other item price will be used, 
which one will it be? The exac.1 match? The alternate? Or the item bid with the lowest price? 

Answer 38: See answer to Question #1 above. 
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Question 39: In Attachment D-1, in Column K we are asked to provide "List Price of Unit of 
Measure from Column I", then in Column L we are asked to provide "List Price of Each lndividual 
Item in the Unit of Measure". Given that we are asked to provide list price for both the UOM (i.e., 
CS, BX, PK) in Column K and the list piece price in Column L, should there be another column 
for us to submit our Net piece Price next to Column N, which asks for Net Price of UOM (which 
is Column I)? 

Answer 39: See Addendum No. 2, Attachment D-1 revised 12-2017. 

Question 40: Line 6 in Cleaning is the same as Line SA in Sanitation, will the duplication be 
removed? 

Answer 40: See Addendum No. 2 Attachment 0 .. 1 revised 12-2017. 

Question 41: Pg. 19 of revised Attachment A 
6.7.4.1 Sourced Products (3) "The offetot must list in their cost proposal Attachment D and D-1 
their up charge for all sourced products. Up charges must be detailed on invoices as a separate item 
from the product charge" Attachment D and D-1 do not include a column or space to include 
upcharge ... will these attachments be revised to include an area for this? If not, please provide 
direction on where Offeror should list upcharge for sourced products. 

Answer 41: Offeror needs to respond in Attachment A. 

Question 4 2: Are freight charges acceptable to non-contiguous states or territories (Alaska, Hawaii, 
Guam, Puerto Rico)? 

Answer 42: See Addendum No. 2 Question & Answer #31. 

Question 43: There are no fonns for remitting reference contact infonnation or the survey to 
references. There is a mention of references in the technical proposal narrative but last time there 
was an attachment of the reference contact / contract inf onnation and a survey that was sent to the 
reference and remitted directly by the reference to the State. Are the fonns missing by mistake? 

Answer 43: No. 

Question 44: Item# 28 in Janitorial, the UOM in the description calls out a pack of 24 boxes of 
Toilet Seat covers, but the UOM column references 20 packs. For that item, Klmberly Clark's case 
quantity is 24. Do you want this item quoted per 20 boxes or 24? 

Answer 44: See Addendum No. 2, Attachment D-1 revised 12-2017. 

Question 45: Is the estimated annual usage reflective of the UOM ~olumn? For example, if a case 
quantity is listed in the UOM, is the usage reflective of the case quantity or per piece? 

Answer 45: See Addendum No. 2, Attachment D-1 revised 12-2017. 

Question 46: Order 13A on Sanitation Cleaning Chemicals: The MFG information does not match 
the description given. How would you like us to quote this type of discrepancy? 

DASPS-2183-17 Addendum No. 3 Page 9 



Skin Cleanser, 1 gal. Bottle Bostitch 105577 (not a skin cleanser number). 

Answer 46: See Addendum No. 2., Attachment D-i revised 12-2017. 

Proposer/Offerors must acknowledge receipt of this Addendum in the space provided on the bottom of this 
page and return this page along with Proposal documents. Failure to do so may result in rejection of a 
Proposal. 

The purpose of this Addendwn is to answer questions, clarify infonnation in the RFP, and make 
modifications to the RFP. 

Any prospective Proposer/Offeror who feels it has been adversely affected by these modificadons must 
submit a written protest of this Addendum No. 3 to the Single Point of Contact identified in RFP DASPS-
2183-17 by 5:00 pm (Pacific time) on December 29, 2017 or protest wm not be considered. DAS PS will 
not consider requests or protests of matters not added to or modified by this Addendum. 

*I hereby acknowledge having received this Addendum No. 3 

Authorized Signature: _______________________ _ 

:Print name of signer: ----------~ 

Date: --------
Company Name of Proposer/Offeror: 

(Please Print) 
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Kate Brown, Governor 

Department of Administrative Services 
Enterprise Goods & Services-Procurement Services 

1225 Ferry Street Ul40 
Salem, Oregon 97301-4285 

PHONE: 503-378-4642 
FAX: 503-373-1626 

Request for Proposal ("RFP") DASPS-2183-17 
ADDENDUM No. 2 

This Addendum No. 2 ("Addendum") modifies the RFP which DAS PS published on ORPIN on November 
15, 2017 as described herein. All RFP terms not specifically mentioned or affected by this Addendum 
remain in full force. This Addendum is hereby added as a part of the RFP. 

The following paragraphs or sections of the RFP are modified as described below. New language is 
indicated by bold print and underline. Deleted language is indicated by strikethrough. 

l. RFP, Attachment E, Offeror Information and Certification Sheet, is revised as follows: 

Section 5 (h): 
h. Participating Entity Only: While the primary purpose of this RFP is to select one or more 

contractor(s) who can offer the Pai=ks aae Reepem;ien :Squipmeat and Relet-ed 8N'\1iees Faclllties 
M&lptenance apd Repair & Operations (MRO). Industrial Supelies for au Participating 
States, Offerors are permitted to submit a Proposal for one or more State(s). However, if a 
Offeror elects to submit a Proposal for one or more State(s), then the Offeror must be willing 
to supply the entire State and will not be allowed to add additional States following award or 
at any time during the term of the Master Agreernent(s) resulting from this RFP, including aU 
optional renewals. Offerors must propose to all RFP Mandatory Requirements. 

2. RFP, DASPS-2183 -17 _Addendwn No. 2, Attachment E revised 12-2017 is incorporated as part 
of the RFP, as attached hereto, and replaces Attachment E. 

3. RFP, DASPS-2183-J7_Addendum No. 2, Attachment D-1 revised 12-2017 is incorporated as part 
of the RFP, as attached hereto, and replaces Attachment D-L 

4. RPP, DASPS·2183-l7_Addendum No. 2, Attachment U, Energy Policy and Conservation Pub. L. 
94163 (Informational Only) is incorporated as part of the RFP, as attached hereto. 

5. Questions and Answers. 

Question 1 : There are no forms for remitting reference contact information or the survey to 
references. Are the forms missing by mistake? 

Answer l: No there is no form. 

Question 2: Does the page lim.i1 include attachments and exhibits? Is the 100 pages counted 6S 

single sided, or double sided (front & back)? Requirement on 6.6.2 Distribution Points: would this 
be included in the 100 page limit? (Our branch listing alone is 38 pages) 

Answer 2: l 00 pages are to be submitted one page, one side. Not double sided. 

Question 3: Page 2 of the RFP announcement states the payment terms are net 45 but the 
Attachment B NASPO ValuePoint Master Agreement, page 53, clause 17 states "Payment after 
acceptance is normally made within 30 days". ls the payment terms net 45 or net 30? 
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Answer 3: The ORPfN announcement is not part of the RFP it is a notice only. RFP Attachment B 
Section 17 clearly states "Payment after Acceptance is nonna1ly made within 30 days following 
the date the entire order is delivered or the date a correct invoice is received, whichever is later. 
After 45 days the Contractor may assess overdue account charges up to the highest rate permitted 
by law per month on the outstanding balance, unless a different late payment amount is specified 
in a Participating Addendum, Order, or otherwise prescribed by applicable law. Payments will be 
remitted by mail. Payments may be made via a State or political subdivision "Purchasing Card" 
with no additional charge." 

Question 4: UNSPSC# Requirement - If we cannot obtain a UNSPC # and supplier states they Clo 
have one, what other options do we have? 

Answer 4: There is a UNSPSC for every line item in the market basket. If proposing an alternative 
item, it's still going to be the same UNSPSC code. Offeror can search for the code at 
bttps://ytWy1.UlJspsc.org/search-code. 

Question 5: For items that are exclusive to a particuJar supplier, can we offer a same form, fit, 
function as exact or does it need to be a sub? 

Answer 5: See Attachment D-l revised 12-2017, Instruction Tab line number 13, "Columns P-AD: 
If Offeror is choosing alternative line items, then Offeror will fill out these columns accordingly. 
Every effort must be made to come up with an item that is exact in product description and 
packaging. This means that if column H says l gallon, then the alternative item should be I gallon." 

Question 6: Item # 28 in Janitorial, the UOM in the description calls out a pack of 24 boxes of 
Toilet Seat covers, but the UOM column references 20 packs. For that item, Kimberly Clark's case 
quantity is 24. Do you want this item quoted per 20 boxes or 24? 

Answer 6: Changed to 24 in the Attachment D~1 revised 12-2017. 

Question 7: ls the estimated annual usage reflective of the UOM column. For example, if a case 
quantity is listed in the UOM, is the usage reflective of the case quantity or per piece. 

Answer 7: The estimated annual quantity, column B, reflects the Unit of Measure, column I. 

Question 8: Order l3A on Sanitation Cleaning Chemicals: The MFG infonnation does not match 
the description given. How would you like us to quote this type of discrepancy? Skin Cleanser,1 
gal. Bottle Bostitch 105577 (not a skin cleanser number) 

Answer 8: The manufacturer should be GOJO Industries, MFG #1807~04, UNSPC #53131627. 
Changed in Attachment D-1, revised 12-2017. 

Question 9: Can we bid on a per tab basis only, i.e., Tab 16, Safety, or do we have to bid an or 
nothing? 

Answer 9: Offeror can propose on a tab basis. See section 5.2. 

Question l 0: I have attached the 8 items in the security tab that we consider public safety and 
request to eliminate from the RFP, if possible? 
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Penetrant Aerosol Can, 12 oz. 
Tactical Rifle Case,41 In.,Black 

B Bail Out,8-l/2x.12x4-1/2 ln,6 Pkt 
HandcuffCase,Standard,Blac N lon 

Answer 10: No. 

Question 11: Are 7 USBs/copies of D and D-1 required along with the 7 USBs/copies of the 
Technical proposal? 

Answer 11: See section 2.14 of RFP. 

Question 12: Are PDF copies of signed documents acceptable since the RFP states Word for the 
Technical proposal? 

Answer 12: Yes. 

Question 13: The D-1 market basket instructions state: 11lf bidder can match the exact 
manufacturer's item as described in columns A-N, then it is expected tha1 Offeror will submit 
pricing on these items even if they have an alternative line item." If alternate items are quoted along 
with the exact match item, which one is included in the total cost of the spreadsheet for price 
evaluation? 

Answer 13: The exact match item will be scored, but the alternative item will be taken into 
consideration if it is deemed to be exact in specifications (size, fit, fonn, and function) and different 
in manufacturer only. 

Question 14: For Owl, is there an evaluation credit for sourcing alternate items from small 
businesses since small business participation questions are included in the Technical proposal? 

Answer 14: No. 

Question 15: For D-1, if alternate items are quoted at a lower price than the exact match items, is 
the manufacturing quality of the alternate item taken into consideration? 

Answer IS: Yes, but the specifications for the alternate item must meet (size, fit, form, and 
function). 

Question 16: Since the RFP due date wilJ not be change, would you consider moving up the 
answers/clarifications date? Jfthe Jast answers are not issued until December 21st, that leaves most 
companies with only one business day to implement changes into their proposals. Many companies 
like ours are closed Dec. 25th and 26th due to the holidays. We would need to ship the proposal 
no later than Dec. '27th in order to provide a one day shipping allowance for weather or other 
possible shipping delays. 
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Answer 16: See addendum I change to schedule. 

Question 17: Is it possible for a company to be issued an award for all states for some tabs of the 
market basket and a region/state for different tabs? 

Answer 17: See Section 5.2 and 5.4 ofRFP. 

Question 18: Attachment D-Due to the complexity of pricing in the Janitorial Supplies category 
with drastic variations in an offerors ability to discount different types of products may the 
Janitorial Supplies category be broken down into subcategories in order to afford the State a better 
set of prices and a clear expectation of the minimum discount for any sub-category. 

Answer 18: No sub categories. 

Question 19: Attachment D and D-1 Are the discounts expressed in Attachment D absolute or the 
minimum category discount. 

Answer J 9: Attachment D does not show any discounts. Offerers are to supply the percentage off 
list discount per category. Revised Attachment D• l discounts is absolute. 

Question 20: Step two will be based upon the responses on Attachment D-1. The Lead State will 
compare the total extended total offer price for all items in each category. The lowest cost will 
receive the maximum 3S points. All other Offerers will receive points as detennined by the ratio>t 
of their costs to the lowest cost. Final cost score~ will be calculated based on the following: 

How will the state evaluate alternative products? Since Attachment D contains a very high number 
of proprietary brands, what criteria will the state use to determine if an alternate is in fact equal? 
38% of the Janitorial Supply items as an example are proprietary. 

The folJowing line items are proprietary products which may not be able to be matched by any 
company other than the distributor currently providing the product. 

Janitorial Equipment and Supplies Line items 23 through 27B, line items 29A through 31A, line 
items 32A and 32B. 

Sanitation Cleaning Chemicals line items 11B, 12A, 12C, 13B through lSB, 17A, 19B, 20, and 21. 

Answer 20: Exact match is scored, but the alternative items \\ill be taken into consideration if 
DASPS deems the alternative to be ex.act in specifications (size, fit, fonn, and function). DASPS' 
decision is final. 

Question 21: Section 6.2.5 Pricing shall be firm for the first year and may be changed with thirty 
(30) day notice after initial term. 

May pricing be c:hanged prior to the end of a contract period if the initial price offered was at a 
better discount percentage than was offered for a contract category? 

Answer 21: See Section 4.2 of RFP. 
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Question 22: "Products may be changed with thirty (30) day notice every six ( 6) months after initial 
tenn." This restriction may present significant operational problems for state agencies wishing to 
make changes to their cleaning and maintenance programs due to more favorable pricing and 
product efficiency for products entering the marketplace. Will awarded contractors be able to 
petition the state to allow for the addition of products on a more immediate basis? Can this 
provision be negotiated state by state through the participating addendum process? 

Answer 22: Offerors may submit request to Lead State for consideration during negotiations, if 
awarded a Master Agreement and subsequently, if awarded a Participating Addendum. 

Question 23: May products be added to the contract as long as they are within the scope of the 
applicable product category and priced at or better than the product category minimum discount? 

Answer 23: Yes, see section 6.2.5 of RFP. 

Question 24: Considering the complexity of this RFP and that the RFP was released during a 
holiday season when it is much more difficult to obtain manufacturers pricing please consider 
extending the due date to JMuary 12, 2018. 

Answer 24: See addendum l change to schedule. 

Question 25: The URL http://www.naspo.org-JV;{J;:KPO/Calcl.}Jator.aspx returns this message. 
Please provide a working link. 

Server Error in •r Application. 

Answer 25: The correct URL is htt:p:/tcalculatoc,naspovaluepotntor~ 

Question 26: Attachment D-1 There is a duplicate item on the Janitorial Equipment and Supplies 
Tab item 6B and Sanitation Cleaning Chemicals item 8B. Items are identical. 

Answer 26: Removed 6B from .lanitorial Equipment & Supplies see Attachment D-1 revised 12-
2017. 

Question 27: Please provide a. PDF version of Oregon's energy conservation plan referenced at 
Exhibit C to NASPO ValuePoint Master Agreement, PROVISIONS REQUIRED BY FEDERAL 
LAW, Section 3. Energy Efficiency where contractor is mandated to " ... comply with applicable 
mandatory standards and policies relating to energy efficiency that are contained in the Oregon 
energy conservation plan issued in compliance with the Energy Policy and Conservation Act (Pub. 
L. 94163)." 

Answer 27: Please see the State of Oregon's Energy Policy and Conservation Pub. L. 94163 
(Informational Only) incorporated as part of the RFP and attached hereto as Attachment U. 

Question 28: Please also confirm whether or not Oregon's Energy Efficiency plan and associated 
contractor mandates referenced in the master agreement at Exhibit C, Section 3 wilJ flow down via 
the master agreement to other states that affiliate with this contract thus imposing Oregon state 
standards on contractor operations in other affiliated states? 

Answer 28: Thls is only applicable to Oregon. 
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Question 29: If an award is made to a supplier for a single state, will the supplier then be able to 
solicit business from that state's agencies, or will there have to be a contract subsequently issued 
by the state before the supplier can do business with that state? 

Answer 29: If awarded a Master Agreement then that Offerer wUl have to be awarded a state 
participating addendum before doing business with agencies. 

Question 30: If the state needs to issue its own contract, we need to find out the intent of 
Massachusetts regarding their plans to contract with single state suppliers vs. national suppliers. I 
put the question directly the Massachusetts state agency that manages the supplier contracts and 
was told that all questions had to go through NASPO. Could you inquire directly of them whether 
their intention is to utilize local suppliers who may only be awarded one-state or regional contracts, 
or do they jntend to utilize only national suppliers? 

Answer 30: The Commonwealth of Massachusetts intends to contract with a proposer(s) that is 
(are) awarded Master Agreements by the Lead State on a Regional and National level. 

Question 31: Are freight charges acceptable to non-continuous states or territories? 

Answer 31 : DASPS acknowledges and accepts that Ala.ska, Hawaii, and Puerto Rico may require 
an additional shipping charge for products not In-Stock at local store or not In-Stock at primary 
Distribution Center of the Participating State. 

Question 32: Is the requirement in section c.(2). of the eMarket Center Appendix for Contractor's 
catalog to be limited to the awarded contract offering satisfied if items not authoriz.ed under the 
resulting contract are visible in the punch out catalog but identified through messaging such as "out 
of scope" or "restricted" and said items can not to be placed in shopping cart and cannot be 
purchased via the punch out? 

Answer 32: Yes. 

Question 33: Do the following pages count towards the 100 page limit: Future addendums; 
Attachments E, F; H; Exhibit 3-Contractor Tax Certification? 

Answer 33: Addendums, attachments E, F, H, and Exhibit 3 are not included within the 100 pages. 

Question 34: MFG infonnation does not match description: Rust-oleum Part# 2391300 -
Description Marking Paint, White, Water-based, l Gal (Complies With South Coast Air Quality 
Management District voe Limit of 100 g/1) 

Answer 34: The requirements has been changed from 1 gallon to 5 gallon. See Attachment D-1 
revised 12-2017. 

Question 35: The RFP requests products that are listed on the market basket or their exact 
equivalents. If minor deviations occur, e.g., an 18 oz. container instead ofa 17oz. container, how 
will that effect scoring? If a blank results in a loss of one point, would there be partial points or 
would there be a pass/ fail type arrangement where minor differences are waived? Additionally 
how will the state determine what is equal? 
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Answer 35: The Evaluation Team will score the exact match item, but the alternative item will be 
taken into consideration only DASPS deems it to be exact in specifications (tize, fit, form, and 
function). DASPS' decision is final. 

Question 36: Must a state sign a participating addendum before any of its political subdivisions can 
use the contract, for example, if a city wishes to use the contract must the state join the contract 
before the city can act? 

Answer 36: Yes. 

Question 37: For many vendors, subcategories would benefit 1he state as they are able to give 
deeper discounts to GOM (Goods of Manufacture) than goods offered as a dealer. Will the state 
accept discounts broken into subcategories? 

Answer 37: No. 

Question 38: If a state has additional conditions that are not acceptable onerous to the vendor, does 
the vendor have the right to refuse the requesting state? 

Answer 38: The terms and conditions can be negotiated for each state during the PA process. If 
the Contractor and state cannot reach an agreement, then the negotiations wiJl be terminated. 

Question 39: Per Page 20 of 109 Section 5.2 There are four groups, 
1.) all categories throughout the country 
2.) one category throughout the country 
3.) all categories on a statewide basis 
4.) one of more categories on a regional basis 

Will the price sheets be compared within the groups or will all price sheets compete or a 
combination of these? If the best price (awarded 40 points) is only available in one state or region, 
it does not help every state, e.g., a good price in Massachusetts doesn't help agencies in Oregon if 
the products are not available. 

Answer 39: See section 5.2 of RFP. The Proposals will be evaluated by appropriate group. 

Question 40: Are the Preventative Maintenance and Repair Activities for compressors provided 
under this solicitation notice? 

Answer 40: See Attachment D-1 revised 12-2017. 

Question 4 I : Page 4 7; Section 7 ( e ): remove the phrase~ "ownership of the media containing the 
reports". 
Page S 1; Section 14 (b): remove, "Inside deliveries refers to a delivery to other than a loading dock, 
front lobby or reception area." 
Page 53; Section 18: remove, "(b) the product is suitable for the ordinary purposes for with such 
product is used (c) the Product is suitable for any special purposes identified in the solicitation or 
for which the Purchasing Entity has relied on the Contractor's skill or judgement (d) the product is 
designed and manufactured in a commercially reasonable manner. 
Page 53; Section 18 (e): after the statement the product is free of defects add, "as determined by 
the manufacturer.•' 
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Page :53; Section 18 (e) Line 4 remove, "repaired and" . 
Page 53; Section 18 remove final statement of, "The rights and remedies of the parties under this 
warranty are in addition to any other rights and remedies of the parties provided by law or equity, 
including, without limitation, actual damages, and, as applicable and awarded under law, to a 
prevailing party , reasonable attorney's fees and costs." 

Answer 4 J : No. DASPS rejects the above requested changes. 

Question 42: Page 53: Section 19; Remove entire section. 
Page 54: Section 20; Remove entire section. 
Page 54; Section 21(a) end of first paragraph add: "Contractor may fulfil these requirements 
through self insurance, blanket coverage or a combination of the two." 
Page 54, Section 21(d): remove entire section. 
Page 55: Section 21(e) start the paragraph with/add: "prior to penorming any work" and substitute 
"upon request." 

Answer 42: No. DASPS rejects the above requested changes. 

Question 43: Page 55: Section 22(a): remove entire section 
Page 55: Section 22(b): remove entire section 
Page 58: Section 29: Line l: add (except for payment obligations) after shall be held responsible. 

Page 59: Section 30(c): remove sections 4, 5, and 6. 
Page 59: Section: 32: Line 1 remove, "nor its principals" 
Page 60: Section 34: remove entire section 
Page 61: Section 36: remove entire section. 

Answer 43: No. DASPS rejects the above requested changes. 

Question 44: Fonnat for response is Microsoft Word 2010 or higher, but RFP docs are in PDF. Can 
we send PDF docs back or does it need to be converted to a word doc? 

Answer 44: PDF is fine, except Attachment D and D-1 are to be submitted electronic in excel. 

Question 45: Exhibit B is blank. Do we need to provide anything for this section? 

Answer 45: No, once awarded. 

Question 46: Exhibit A & G are samples. Do this need to be filled out or once awarded? 

Answer 46: No, once awarded. 

Question 47: Multiple documents ask for Oregon Tax numbers. Do we need an Oregon Tax 
number? 

Answer 47: Not unless you are awarded an Oregon Participated Addendum. 

Question 48: Is it possible to see current contract pricing/volume discounts? Can we access a copy 
of an old proposal? 
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Answer 48: Any Proposer/Offeror who wishes to review the current contract pricing/volume 
discounts must submit a public records request to Nevada. · 

Question 49: WHl an Addendum be posted before 12/21/177 

Answer 49: Yes. 

Question 50: Page 12, "An Offeror shall also submit on a CD ROM or USB flash drive seven (7) 
electronic copies of its Proposal in MS Word 2010 or higher format." Please confirm you require 
seven electronic copies on one CD ROM or USB flash drive or should it be sev~n CO ROMs or 
USB flash drives with one copy on each? 

Answer 50: Yes. 

Question 51: Page 1, Due Pate December 29, 2017. Given the holiday season, please consider 
extending the due date by 2 weeks. 

Answer 51: See addendum 1 change to schedule. 

Question 52: Section 4.1. Page 19. Cost Proposal. ls there a method of infonning the Administrator 
that an alternative proposal(s) are being submitted other than completing one or more of the 
individual category spreadsheets'? 

Answer 52: No. Proposers/Offerors must fill out Attachment D· l revised 12·2017. 

Question 53: Phase 3. Page 21. How is the 5 points (Step 1) for Cost Proposal Attachment D 
evaluated and awarded to each responder? 

Answer 53: See section 4.1 ofRFP. 

Question 54: Section S.3. Page 22. Please clarify how the 35 points on the RFP Evaluation 
Scoresheet for Cost (Step 2) are calculated. Based on the formulas on Page 21, it appears the Cost 
Score (page 21) would be the same as Points (page 22)? Please conti.nn or clarify. 

Answer 54: See sec.tion 4.1 ofRFP. 

Question 55: We would like to understand what expectations are for all Vendors to bid product. As 
stated at the meeting, we quote to product spec that is provided in the market basket descriptions 
however, some Vendors quote these to lesser quality and lesser spec'd product to give a lower price 
and have the bid look as if they are the lowest priced Vendor. Are all Vendors required to quote 
true spec in the product description and not a lesser quality spec description item? 

Answer 55: Must be exact match item, but the alternative item will be taken into consideration if 
DASPS deems it to be exact in specifications (size, fit, form, and function). DASPS' decision is 
final. 

Question 56: In the market basket we have a question on UOM and for an items within the Category 
Tab. For the below within the Battery Category is the Estimated Annual Quantity based on the 
UOM (column I) and #/UOM (column H), or individual units within the UOM? It appears you are 
looking for an EA price but them it states UOM is 24 (or a case). As this will dramatically impact 
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price, is the State looking for a case of 24 and the 1 UOM price, or. are we to price this with an 
each price? 

Example: which is the correct understanding of Estimated Annual Quantity? 
220,032 x 24 units= 5,280.,768 individual batteries 
220,032 x l unit= 220,032 individual batteries, packaged per 24. 

Answer 56: Changed UOM to PK see Attachment D•l revised 12-2017. 

Question 57: On Page18 and Page 19 of the RFP under "Section 4: Market Bask~t Cost Proposal". 
lt states you want a hard copy of the copy proposal to score overall Category Discounts however, 
I thought I heard at the meeting you only wanted the Cost Proposal on 7 VBS Drives. Could you 
clarify if you are looking for the Cost Proposal to be submitted only on UBS Drive (so we would 
need to include the overall Category Discounts on that file as well), or, do you want hard copies 
for the overall Category Discount Structure on Hard Copy and the Market Basket only on UBS 
Drjves. 

Answer 57: Attachment D and D-1 are to be electronic in excel format on a USI3 or CD, not hard 
copy. See section 2.14 ofRFP. 

Question 58: We are working on getting permission from our franchisor to use the 310 party website, 
however we need to get some questions answered. Can you validate that the alternative website 
referenced in the document would only be visible to Participants in the state that we woulci be 
looking to get a master agreement for and only to NASPO entities? Basically that it would not be 
visible nati<mwide and to all NASPO entities ifwe were only looking for a one state agreement? 

Answer 58: The catalog is only visible to a state and the eligible entities within that state who have 
a fully executed Participating Addendum and also utilize the eMarket Center. 

Question 59: Attachment D- l jnstruction line 11 instructs offerors as follows "Column N - Net 
Price of Unit of Measure after discount: This will be (Column J) X (Column L)." Column J calls, 
for "Container size'' or a non-numeric value that cannot be multiplied. Should this be column K 
(list price of UOM) x column M (Discount percentage off)? 

Answer 59: Changed to (Column K) x (Column M) see Attachment D-1 revised 12-2017. 

Question 60: Some items in the D·l cost sheet are exclusively available to only certain 
offerors. Operating in good faith to quote exact items where possible, some offerors will be unable 
to quote exact items on some of the requested items. How will items that are alternatives to the 
exact match items be scored relative to the exact item? 

Answer 60: The alternative item will be taken into consideration if DASPS deems it to be exact 
in specifications (size, fit, fonn, and function). DASPS' decision is final. 
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Question 61: Where do we find the product listing of current products that you are using under each 
category? 

Answer 61: Have to submit a public records request to Nevada for current products. 

Question 62: With respect to RFP 2183~1'1 Attached D·l, Market Basket. Offeror Instructions, 
columns P through AD, please answer the following questions: 

a, The offeror is told that " ... Every effort must be made to come up with an item that is exact in 
product description and packaging." If the offeror does not have an item that is exact in product 
description and packaging and offers an alternative item, will the offeror be penalized or receive 
fewer evaluation points had the offeror provided an item that was exact in product description 
and packaging? 

b. If the offeror provides an item that is exact in product description and packaging AND also an 
altemative item for the same product and these two products are priced differently, what 
product net price will be used to evaluate the offeror's cost score to the cost proposal? In other 
words, will the lowest priced product offered be used to evaluate the offeror's cost score to the 
cost proposal or will the item that is exact in product description and packaging be used? 

Answer 62: The exact match item will be scored, but the alternative item will be taken into 
consideration if DASPS deems it to be exact in specifications (size, fit, form, and function) and 
different in manufacturer only. DASPS' decision is final. 

Question 63: With respect to RFP 2183-17 Section 5.3 Sample Evaluation Score Sheet, what 
criteria. within an offeror's proposal will be evaluated when assigning scores (Score of 0·5) to Cost 
Step One and Step Two lines? Additionally, how does an offeror achieve a score of"S = Superior" 
in the Cost evaluation process? 

Answer 63: See section 5 of RFP Evaluation and Award. 

Question 64: 1 noticed in section 6.6.2 of the bid documents that it states "desirable" that the vendor 
have inside and outside sales reps as well as distribution facilities in each of the states that will be 
on the contract. We are based out of Maryland but ship all over the county. Would that completely 
disqualify us should we place a bid? 

Answer 64: No. 

Question 65: Within Addendum #1, #7. R.FP, Section 4.1 Cost Proposal • it seems this scoring 
system has changed from a required 80 points to now 90 points. Can you please provide a rational 
of the change and a full breakout of all the points as they seem to have changed with no detail. 

Answer 65: The changes are in the best interest of the States. 

Question 66: Will solar panels and associated products may fall under any of these categories, and 
if not, whether it would be prudent to add to our value added services section? 

Answer 66: If appropriate Proposer/Offeror can put in Attachment A section 6.7.4 value added 
solutions, 
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Question 67: If a state is not mentioned amongst the list included in the RFP, can we still mention 
that state as a place we would be interested in utilizing the contract? 

Answer 67: Yes. 

Question 68: lf the State's do not tum in their intent to patriciate until a day before the due date 
how can the vendor c.ertify reading the state's PA terms? 

Answer 68: Some states may not require extra terms outside of this RFP. 

Question 69: Can we offer products not listed on the bid or do we have to bid exactly what is on 
the RFP? Can we add products to this list? 

Answer 69: Only products listed in Attachment D• 1 revised 12-2017 will be evaluated. 

Question 70: If we only quote on two tabs on Attachment D-1, do we still need to provide a discount 
off list for ALL categories listed on Attachment Dor just for the matching categories we quoted? 

Answer 70: The matching categories. 

Question 71: On the item detail listed on Attachment D-1, do we have to follow the discount off 
list format or can we offer a deeper discount to these items that have been deemed high use? 
For example; on sanitation Janitorial Equipment and Supplies, we quote a discount of20% off list 
but I have a deeper discount on Kimberly-Clark items and can quote these exact items with an 
average of 30% off list but I cannot do the same for Georgia-Pacific. 

Answer 71: Percentage off list per category not sub categories. 

Question 72: Item number 33, in the Power Source Category, has two different Estimated Annual 
Qutu1tities ("EAQ"). In the Exact section the EAQ is 31,739. In the Alternate section, the EAQ is 
6,800. 

Answer 72: Changed from 31,739 to 6,800 see Attachment D-1 revised 12-2017. 

Question 73: Can we include the answers to Attachment A after the questions on the same 
page? 

Answer 73: Yes. 

Question 74: Do we have to submit seven actual copies of USB's/CD1s? 

Answer 74: Yes. 

Question 75: Is cost proposal Attachment D-1 to be submitted electronically? 

Answer 75: Yes. 

Question 76: Cost proposal doesn't need to be a bard copy, correct? 

DASPS~2183-l7 Addendum No. 2 Page 
12 



Answer 76: Correct 

Question 77 Is there a limit on how many awards will be given'? 

Answer 77: See section 5.4 ofRFP, revised in addendum 1. 

Question 78: Regarding awards - Does NASPO ValuePoint prioritize? 

Answer 78: No. 

Question 79: How many states are participating? 

Answer 79: See section 1.6 of RFP, revised in addendum 1. States can still participate 
even if not named under this section. 

Question 80: Can we see the ranking - who scored the highest? 

Answer 80: Oregon wlll post the score sheet on the ORPIN system. 

Question 81: Is there a Small business credit? 

Answer 81: No, but see Attachment A regarding disadvantaged businesses. 

Question 82: Attachment "D" - Percentage off list per Category. - List price is set by the 
manufacturer. One price doesn't really make sense. Can we create our own percentage off 
list price? 

Answer 82: No modification to Attachment D by adding sub categories. 

Question 83: Would it be appropriate to go in and make sub-categories in the Market Basket 
Attachment D- I? 

Answer 83: No. 

Question 84: Arc there exceptions to the Master Contract? 

Answer 84: See section 2.18 ofRFP regarding exceptions. 

Proposers must acknowledge receipt of this Addendum in the space provided on the bottom of this page 
and return this page along with Proposal documents. Failure to do so may result in rejection of a Proposal. 

The purpose of this Addendum is to answer questions, clarify information in the RFP, and make 
modifications to the RFP. 

Any prospective Proposer who feels they have been adversely affected by these modifications must submit 
a written protest of this Addendum to the Single Point of Contact identified in RFP DASPS-2183-17 by 
5:00 pm (Pacific time) on December 22, 2017 or protest will not be considered. DAS PS will not consider 
requests or protests of matters not added to or modified by this Addendwn. 
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*I hereby acknowledge having received this Addendum. 

Authorized Signature;---------------------------

Print ruune of signer: __________ _ 

Date: ______ _ 

Company Name of proposer: 

(Please Print) 
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• Kate Brown, Governor 

Department of Administrative Services 
Enterprise Goods & Services-Procurement Servi~s 

1225 Ferry Street U140 
Salem, Oregon 97301-4285 

PHONE: 503-37&-4642 
FAX: 503-373-1626 

Request for Proposal ("RFP") DASPS-2183-17 
ADDENDUM No. 1 

This Addendum No. l ("Addendum") modifies the RFP which DAS PS published on ORPIN on November 
1 S, 2017 as described herein. All RFP terms not specifically mentioned or affected by this Addendum 
remain in full force. This Addendum is hereby added as a part of the RFP. 

The following paragraphs or sections of the RFP are modified as described below. New language is 
indicated by bold print and underline. Deleted language is indicated by strikethrough. 

l. RFP, Cover Page: 

~ .. NI.SPO 

" ValuePoint 

The State of Oregon ("State"), acting by and through its 
Department of Administrative Services, Procurement Services ("DAS PS"}, for mern'ber states of the 
NASPO ValuePoint Cooperative Purchasing Program ("NASPO ValuePoint") and other Purchasing 

Entities, 

Request for Proposals 
Oregon Solicitation Number DASPS-2183-17 

FOR 

NASPO ValuePoint Master Agreement(s) for Facilities Maintenance and Repair & Operations (MRO), 
Industrial Supplies 

Date oflssue: November 15, 2017 Closing Date and Time: Deeem~e, 29, 2917 January s, 2018 

2. RFP, List of Attachments: 

ATI'ACHMENT I -GS,ADDJTIONAL PARTICIPATING STATES TERMS AND CONDITIONS 

3. RFP, Section 1.3 Schedule of events: 
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4. RFP, Section 2.18 Offeror exceptions to Terms and Conditions: 

Offeror should identify or seek to clarify any problems with contract language or any other document 
contained within this RFP through its written inquiries about the RFP using the process in Section~ b:1, 

S. RFP, Section 1.6 Participating States. 

In addition to the Lead State conducting this Solicitation, the following Participating States have requested to 
be named in this RFP as potential users of the resulting Master Agreement(s): Alaska, Arkansas, Connecticut, 
Hawaii, Maine, Massachusetts, Michigan, :Missouri, Montana, Nevada, North Dako~ Oregon. Rhode Island, 
Utah. Colorado, DeJammi, E]grjga, Louisiagg, Me07!!:Rd, ]Sew Jhmpshire, South Dakot@, Virginia. 
IDinoi'l, Obifb and Washington. Other entities may become Participating Entities after award of the Master 
Agreement by entering into a Participating Addendum with the Contractor in a form substantially similar to 
the one attached hereto as Attachment B, Exhibit A. subject to State Specific Tenns and Conditions. The 
State of Oregon intends to enter into a Participating Addendum under one or more of the resulting Master 
Agreement( s) in a form substantially similar to the tenns and conditions of the State of Oregon's Participating 
Addendwn attached hereto as (Attachment G) and subject to the requirements and selection criteria set forth 
therein. Additional State-specific terms and conditions that will govern each state's Participating Addendum 
are included in Attachments 1-GS, or may be incorporated into the Participating Addendum after award. 

6. RFP, Sect1on 3.3 Participating State Tenns and Conditions. 

Some Participating State specific Terms and Conditions are provided in Attachments J - Q .§ to this 
Solicitation. 

7. RFP, Section 4.1 Cost Proposal ( 40 Points): 

PLEASE NOTE: In the event Offeror fails to obtain a score of -8(t !Q points, as required under Section .5.4 of 
RFP for the All Categories category, if Offeror submits an alternative Proposal, Offeror could potentially 
obtain an award on one or more of the individual Categories. Therefore, Offeror may wish to submit an 
alternative Proposal on one or more of the individual categories listed in Tabs 2-16, as well. 

8. RFP, Section S.4 Award of Master Agreement{s); 

The Lead State intents to award a Master Agreement(s) on both a National level or a Regional level, to 
each Proposer with a combined total score in excess of~ 2Q points jn either the National level (i.e. the 
Proposer will receive an award for a National Master Agreement) or on a Regional level (i.e. the 
Proposer will receive an award on a Regional level). 

9. RFP, DASPS-2183-17Attachment P-l_Market Basket Final l 1-15-17 Instructions TAB: 

Tab 1 • All Categories: This spreadsheet is for those Offerors that are submitting a Proposal for ALL 
categories and can supply these products to all 50 States. If Offeror cannot submit a Proposal on the 
products in all categories, Offeror will submit an offer on the categories within the spreadsheets labeled 
as independent categories. If Offeror is submitting Offer on the AU Categories spreadsheet, Offeror 
may submit Offer on the individual category spreadsheets as well. But if Offeror does not obtain a score 
of .SO 2!! per section 5.4 of RFP for the All Categories Tab 1 they could potentially obtain an award on 
individual Categories therefore Offeror may want to submit Offer on both Tab 1 and Tab's 2- 16 as 
well. 
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10. RFP, DASPS-2183-l?_Addendum No. 1, Attachment A revised 11-2017 is incorporated as part of 
the RFP, as attached hereto. 

I 1. RFP, DASPS-2183-17_Addendum No. 1, Attachment L, P, Q, R, and S revised Montana, 
Maryland, Virginia, Ohio, and I11inois State specific tenns and conditions are added as part of the RFP, 
as attached hereto. 

12. Questions and Answers. 

Question 1: Are quasi-government (such as water or sewer boards or council of governments) 
political subdivisions eligibJe to sign a PA? 

Answer l: Each State's rules are applicable to their state entities. 

Question 2: Page 5 Schedule of Events. The questions are to be submitted by l 2/15 with 
answers/responses due back to 12/21 and the bid submitted on 12/29. This is a very compressed 
time frame and does not allow for questions or clarifications on the answers given by 12/21 before 
RFP submission. Can consideration be given to extend the due date to January to ensure the 
questions from aJJ bidders have been answered and it is clear what needs to be submitted and the 
desired format? 

Answer 2: Schedule has been changed via addendum No. 1. 

Question 3: Page 2 of the RFP announcement states the payment terms are net 45 but the 
Attachment B NASPO ValuePoint Master Agreement, page 53, clause 17 states "Payment after 
acceptance is nonnally made within 30 days". Is the payment terms net 45 or net 30? 

Answer 3; The ORPIN announcement is not part of the RFP it is a notice only. RFP Attachment B 
Section 17 clearly states "Payment after Acceptance is normally made within 30 days following 
the date the entire order is delivered or the date a conect invoice is received, whichever is later. 
After 45 days the Contractor may assess overdue account charges up to the highest rate permitted 
by law per month on the outstanding balance, unless a different late payment amount is specified 
in a Participating Addendum, Order, or otherwise prescribed by applicable law. Payments will be 
remitted by mail. Payments may be made via a State or political subdivision "Purchasing Card" 
with no additional charge." 

Question 4: Page 11: 2.13 The proposal is limited to 100 pages, excluding excel spreadsheets. If 
the proposal pages are double-sided, would each side be counted as a page or would each sheet of 
paper be counted as a page? 

Answer 4: 100 pages are to be submitted one page, one side. Not double sided. 

Question S: Page 12: 2.14 paragraph S. Offer shall subrnit...,Market Basket Cost proposal in a 
separate, sealed envelope, labeled accordingly and placed in sealed carton(s). Can the Market 
Basket Cost proposal be submitted in the same box as the remaining bid documents if the Market 
Basket Cost Proposal package is sealed and marked clearly "MARKET COST PROPOSAL"? 

Answer S: Yes. 

Question 6: Page 19: paragraph 2. If offeror submits an alternative Proposal offer for one category 
and could potentially obtain an award on that one category/market basket. Will alternate proposals 
be compared and scored to other alternative proposals in the same market basket? 
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Answer 6: See Evaluation Process Section 5.2. 

Question 7: Page 29 section 6.5.7. If products are available to be viewed online is a paper catalog 
required? 

Answer 7: No. 

Question 8: Page 31 section 6.5.5 (11). If you bid a market basket and also the categories that 
include the remainder of a suppliers MRO products would there be a requirement to block items 
from online purchases by a participating entity? 

Answer 8: Each State may block certain products from being purchased. 

Question 9: Page 20-2). Will the evaluation criteria be based on ''Group I" compared to "Group 
l" and "Group 2" to "Group 2", in other words the bidders are being compared to similar size 
bidders? 

Answer 9: See Evaluation Process section 5.2. 

Question 1 O: Page 2S section 6.2.1.2. Growth Incentives; 'What is the criteria to be evaluated in the 
Growth Incentive category 

Answer l 0: See Attachment A section 6.6.11. 

Question 11: Page 27 section 6.3.2. Cumulative Ordering Volume Discount; does the ordering 
volume discount include all NASPO States with PA's or is it measured by individual State sales? 

Answer l l: By individual State. 

Question 12: Page 27 section 6.5 .1. If a vendor is awarded a market basket (D-1) and bids other 
categories by a discount off list (D), will the awarded supplier be able to sell all of its products in 
the selected categories to PA contract members? 

Answer-12: Only awarded categories will be purchased by States. 

Question 13: Page 24 section 6.1 - UNSPSC codes• Can the bidders get a list of the UNSPSC 
codes that would be in each of the 15 categories (not just what shows in the market baskets) so we 
can be sure what categories products should be jn as full catalogs are bid? For example, Strut and 
connectors start with 3116 which could be under "Fasteners" or "Material Handling" and .firestop 
products start with 46 I 9 which show up under "Safety". 

Answer 13: No. 

Question 14: Page 37-38 under 6.6.8 Sustainability/Environmental Practices there is a#1, #2, (page 
37) and #4, #5 (page 38) but no #3. Is there this a numbering error or is a portion of the RFP 
missing? 

Answer 14: Yes number error and it has been corrected in this addendum. Proposer to submit the 
revised Attachment A when submitting proposal. 
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Question 15: Page 39 there appears to be a numbering or sequencing error starting with 6.6,9.2. It 
looks like the next six points should be sub set of6.6.9.2 and would be numbered 6.6.9.2.1 (starting 
with Describe in detail how the Offeror will work with the registered companies ... ) ... through 
6.6.9.2.6 (Community Rehabilitation program). This would make Retail Stote Purchases/Will Call 
would be 6.6.10. Would this be correct? 

Answer 15: Yes numbering error and it has been corrected in this addend\lll1. Proposer to submit 
the revised Attachment A when submitting proposal. 

Question 16: Page 78 Attachment E: Offer infonnation• 
a. ls the State tax#; is it the sales tax payment number? 
b. Is the Secretary of State Corporations Division Registration #; is it the number assigned 

when we registered with our state oflncorporation? 

Answer 16: (a) Yes, if applicable. (b) Yes. 

Question 17: Should exceptions to the FOB Destination terms for non~stocked items delivered to 
Alaska, Hawaii and Puerto Rico be stated as exceptions within section 6.5.2 of the technical 
proposal as instructed or should exceptions to freight terms be submitted as a Protest to the RFP? 

Answer 17: See section 2 .18 of RFP regarding exceptions. 

Proposers must acknowledge receipt of this Addendum in the space provided on the bottom of this page 
and return this page along with Proposal documents. Failure to do so may result in rejection of a Proposal. 

The purpose of this Addendum is to answer questions, clarify information in the RFP, and make 
modifications to the RFP, 

Any prospective Proposer who feels they have been adversely affected by these modifications must submit 
a written protest of this Addendum to the Single Point of Contact identified in RFP DASPS-2183-17 by 
S:00 pm (Pacific time) on December 11, 2017 or protest will not be considered. DAS PS will not consider 
requests or protests of matters not added to or modified by this Addendum. 

*l hereby acknowledge having received this Addendum. 

Authorized Signature: _______________________ _ 

Print name of signer: __________ _ 

Date: ______ _ 

Company Name of proposer: 

(Please Print) 
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SECTION 1: NASPO ValuePoint Solicitation~ General Information 

1.1 Purpose 

The State of Oregon (Lead State), Department of Administrative Services, Procurement 
Services (DAS PS) is requesting proposals for Facilities Maintenance and Repair & Operations 
(MRO), Industrial Supplies on behalf of the members of the NASPO ValuePoint Cooperative 
Purchasing Program. The purpose of this Request for Proposals (RFP) is to establish one or 
more Master Agreement(s) with qualified offerers to provide Janitorial Equipment & Supplies, 
Sanitation Cleaning Chemicals & Supplies, Fasteners, Material Handling, Plumbing. Power 
Sources, Outdoor Garden, Lamps & Lighting and Ballasts, Heating Ventilation Air Conditioning 
(HVAC), Hand Tools, Power Tools (exduding automotive related tools and products), 
Electrical, Paint, Security, and Safety ( does not include any Public Safety Equipment) products, 
as more particularly described on Attachment A, for all Participating States/Participating 
Entities. The objective of this RFP is to obtain best value, and in some cases achieve more 
favorable pricing than is obtainable by an individual state or local government entity because 
of the colJective volume of potential purchases by numerous state and local government 
entities. The Master Agreement(s) resulting from thls procurement may be used by state 
governments (including departments, agencies, institutions), institutions of higher education, 
political subdivisions (i.e., colleges, school districts, counties, cities, etc.), the District of 
Columbia, territories of the United States, and other eligible entities subject to approval of the 
individual state procurement director and compliance with local statutory and regulatory 
provisions. 

The initial tenn of the Master Agreement(s) is anticipated to be 1 year with options to renew 
up to a cumulative maximum of 5 years per the provisions outlined in Section 3 of the NASPO 
ValuePoint Master Agreement (Attachment B). 

DAS PS anticipates that this RFP may result in Master Agreement awards to multiple 
contractors, in the Lead State's discretion. While the primary purpose of this solicitation is to 
select an Offeror(s) who can offer the Products or Services for all members participating in the 
NASPO ValuePoint Cooperative Purchasing Program, Offerors will be permitted to submit a 
Proposal on more limited geographical areas or regions, but not less area than one entire 
member State. Offerers must clearly describe the geographical limits (e.g. by State name) if 
proposing a geographical area Jess than that of all member States. If an Offeror elects to submit 
a Proposal for a single State or region, then the Offeror must be willing to supply the entire 
St.ate or region and will not be allowed to add additional States following award or at any time 
during the term of the Master Agreement(s) or any renewals. 

The Lead State/Sourcing Team, with the assistance as deemed advisable of the relevant 
Participating State (or relevant group of Participating States), may evaluate and select an 
Offeror for award in more limited geographical areas (e.g. a single state or region) where 
judged to be in the best interests of the State or States involved. 

This RFP is designed to provide interested Offerors with sufficient information to submit 
Proposals meeting minimum requirements, but is not intended to limit a Proposal's content or 
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exclude any relevant or essential data. Offerors are encouraged to expand upon the 
specifications to add seIVice and value consistent with States requirements. 

This State of Oregon Solicitation is for Master Agreement(s) intended to replace the expiring 
Master Agreements for the State of Nevada. 

1.2 Lead State, Solicitation Number and Lead State Contract Administrator 

The State of Oregon, acting by and through the Department of Administrative Services, 
Procurement Services, is acting as the Lead State and issuing office for this Solicitation, 
including all subsequent addenda relating to it and resulting Master Agreement (s). The 
reference number for the Solicitation is# DASPS-2183-17. This number must be referred to 
on all Proposals, correspondence, and documentation relating to the RFP. 

The Lead State Contract Administrator identified below is the single point of contact during 
this procurement process. Offerors and interested persons must direct to the Lead State 
Contract Administrator all questions concerning the procurement process, technical 
requirements of this RFP, contractual requirements, requests for brand approval, changes, 
clarifications, protests, award process, and any other questions that may arise related to this 
solicitation and the resulting Master Agreement(s). The Lead State Contract Administrator 
designated by the State of Oregon is: 

Shirley A Smith, State Procurement Analyst 
State of Oregon, DAS PS 
1225 Feny St. SE 
Salem, Oregon 97301 
Shlrley.srnith@oregon.gov 
Ph#(503) 378-5395 FX#(503) 373~ 1626 

1.3 Schedule of Events 

All times are Pacific Time unless indicated otherwise. 
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1.4 Definitions of Terms 

The following definitions apply to this Solicitation. Additional tenns also are defined within 
this Solicitation and in the NASPO ValuePoint Master Agreement (Attachment B). 

ncost Analysts,.. means a reView and analysis of the cost elements that make up the price 
of the individual Maintenance and Facilities Repair & Operations and Industrial Supplies. 

"Environmentally Preferable Product'' or "EPP" means products and services that 
have a lesser or reduced effect on human health and the environment when compared to 
competing products or services that serve the same purpose. 

"Lead State" means the State conducting this cooperative procurement, evaluation, and 
award For this RFP, the State of Oregon, acting by and through the Department of 
Administrative Services, Procurement Services is the Lead State. 

"MSRP'' means the price at which the manufacturer suggests that retailers sell the 
product 

"Offeror" means the company or firm who submits a proposal in response to this Request 
for Proposal. 

nProducts" include, but are not limited to: Janitorial Equipment & Supplies, Sanitation 
Cleaning Chemicals & Supplies, Fasteners, Material Handling, Plumbing, Power Sources, 
Outdoor Garden, Lamps & Lighting and Ballasts, Heating Ventilation Air Conditioning 
(HVAC), Hand Tools, Power Tools (excluding automotive related tools and products), 
Electrical, Paint, Security, and Safety (does not include any Public Safety Equipment) 

"Proposal11 means the official written response submitted by an Offeror in response to 
this Request for Proposal. 

"Request for Proposals" or "RFP" means the entire solicitation document, including all 
parts, sections, exhibits, attachments, and Addenda 

.. Services>' means installation and additional services as defined in the Master Agreement 

"UNSPSC" means the United Nations Standard Products and Services Code (UNSPSC) is a 
taxonomy of products and services for use in eCommerce. It is a four-level hierarchy 
coded as an eight-digit number, with an optional fifth level adding two more digits. 

1.5 NASPO ValuePoint Background Infonnation 

NASPO ValuePoint ts a cooperative purchasing program of all 50 states, the District of 
Columbia and the territories of the United States. The Program is facilitated by the NASPO 
Cooperative Purchaslng Organization LLC, a nonprofit subsidiary of the National Association 
of State Procurement Officials (NASPO), doing business as NASPO ValuePoint NASPO is a non­
profit association dedicated to strengthening the procurement community through education, 
research, and communication. Jt is made up of the directors of the central purchasing offices 
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in each of the 50 states, the District of Columbia and the territories of the United States. NASPO 
VaJuePoint facilitates administration of the cooperative group contracting consortium of state 
chief procurement officials for the benefit of state departments, institutions, agencies, and 
political subdivisions and other eligibJe entities (i.e., colleges, school districts, counties, cities, 
some nonprofit organizations, etc.) for all states, the District of Columbia, and territories of the 
United States. For more information consult the foHowing websites ~-naspQYalu~pointofi 
and WW1¥,oasp9.org. 

1.6 Participating States 

In addition to the Lead State conducting this Solicitation, the following Participating States 
have requested to be named in this RFP as potential users of the resulting Master 
Agreement(s): Alaska, Arkansas, Connecticut, Hawaii, Maine, Massachusetts, Michigan, 
Missouri, Montana, Nevada, North Dakota, Oregon, Rhode Island, and Washington. Other 
entities may become Participating Entities after award of the Master Agreement by entering 
into a Participating Addendum with the Contractor in a form substantially similar to the one 
attached hereto as Attachment B, Exhibtt A, subject to State Specific Terms and Conditions. The 
State of Oregon intends to enter into a Participating Addendum under one or more of the 
resulting Master Agreement(s) in a form substantially similar to the tenns and conditions of 
the State of Oregon's Participating Addendum attached hereto as (Attachment G) and subject 
to the requirements and selection criteria set forth therein. Additional State-specific tenns 
and conditions that will govern each state's Participating Addendum are included in 
Attachments l - 0, or may be incorporated into the Participating Addendum after award. 

1.7 Anticipated Usage 

Attachment C contains the historical usage data from the previous contracts and anticipated 
usage from additional states who have indicated an interest in participating. No minimum or 
maximum level of sales volume is guaranteed or implied. This historical data ls based upon six 
( 6) years of sales. 
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SECTION 2: Solicitation Requirements, Information and 
Instructions to Offerors 

2.1 Offerors Requirements 

The Proposal must address each of the items listed in this section and all other requirements 
set forth in this RFP. 

This RFP is designed to provide interested Offerors with sufficient information to submit 
Proposals meeting minimum requirements, but is not intended to limit a Proposal's content or 
exclude any relevant or essential data Offerors are encouraged to expand upon the 
specifications to add service and value consistent with state requirements. However, please 
do not include marketing or advertising material in the Proposal. Proposals should be 
straightforward and address the requests of the RFP. 

2.2 Pre-Proposal Conference 

A pre-Proposal conference will be held related to the RFP. 

The purpose of the pre-Proposal conference is to: 
• Provide additional description of the Products and Services; 
• Explain the RFP process; and 
• Answer any questions Offerors may have related to the RFP or the process. 

Statements made at the pre-Proposal conference are not binding upon DAS PS or any 
Participating State, Participating Entity, or Purchasing Entity. Offerors may be asked to submit 
questions in Writing. DAS PS will consider all comments, concerns, questions and protests. If, 
based upon the comments, questions, concerns or protests, DAS PS, in its sole discretion, 
believes lt should make a change to the solicitation documents including the Sample Master 
Agreement, DAS PS will post an addendum in ORPIN. 

2.2.1 Attendance at Pre-Proposal Conference 

Attendance at Pre-Proposal Conference is volwitary. Prospective Offerors' participation 
in this conference is highly encouraged but not mandatoiy. 

epartment of Administrative Services 
1225 Ferry Street Sc, Salem, OR 97301-4285 

t Mazama Conference Room, Check in with receptionist on 1tt floor. 

far In Toll Free: 1-888-557-8511 
ceess Code Passcode (Participant): 4659387 
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2.3 RFP Question and Answer Process 

All questions, including those about Master Agreement, must be submitted, in wtiting, to the 
Lead State Contract Administrator, by the date and time noted above, in order to be 
considered. Questions must be submitted by the question deadline date and time shown ln 
Section 1.3 (Schedule of Events). Official answers to all written questions shall be posted on 
the State of Oregon's electronic procurement system, the Oregon Procurement Information 
Network ("ORPIN") website. 

http;//orpin.Qr.e1Ion.gov/Qp~n.dllfweJcome. The Lead State may refuse to answer questions 
received after the Question/ Answer deadline. 

The identity of potential Offerors wilJ not be published with the answers, but the text of 
questions will be restated, so Offerors are cautioned about including context in questions that 
may reveal the source of questions. 

2.4 RFP Addenda 

Changes to this RFP including but not limited to the contractual tenns and procurement 
requirements, shall be made only via formal written addenda issued by the Lead St.ate. 

The Lead State accepts no responsibility for a prospective Offeror not receiving solicitation 
documents and/or revisions to the Solicitation. It is the responsibility of the prospective 
Offeror to monitor the ORPIN website to obtain RFP addenda or other information relating to 
the RFP. 

2.5 Protest of RFP 

Prospective Offeror may submit a written protest of anything contained in this RFP, including 
but not limited to, the RFP process, Specifications, Scope of Work, and the proposed Master 
Agreement. This is prospective Offeror's only opportunity to protest the provisions of the RFP, 
except for protests of Addenda or the terms and conditions of the proposed Master Agreement, 
as provided below. 

2 .6 Protests must: 

• Be emailed to the Sole of Contact 
• Reference the RFP number 
• Identify prospective Offeror's name and contact information 
• Be sent by an authorized representative 
• State the reason for the protest, including: 

c the grounds that demonstrate how the Procurement Process is contrary to law, 
Unnecessarily Restrictive, legally flawed, or improperly specifies a brand name: 
and 

o evidence or documentation that supports the grounds on which the protest is 
based 

• State the proposed changes to the RFP provisions or other relief sought 
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• Protests to the RFP must be received by the due date and time identified in the Schedule 
• Protests to Addenda must be received by the due date identified in the respective 

Addendum 

2. 7 Protest Response 

DASPS will respond timely to all protests submitted by the due date and time listed in the 
Schedule. Protests that are not received timely or do not include the required information may 
not be considered. 

2.B Proposal Due Date 

Proposal and au required submittal items must be received by the Lead State Contract 
Administration on or before Closing in Section 1.3 (Schedule of Events) of this RFP. Proposals 
received after the Closing will not be accepted. All Proposal modifications or withdrawals must 
be completed prior to Closing. 

Proposals received after Closing are considered LATE and will NOT be accepted for evaluation. 
Late Proposals will be returned to the respective Offeror or destroyed. 

2.9 Cancellation of Procurement 

This RFP may be canceled at any time prior to award of the Master Agreement(s) if the Lead 
State detennines such action to be in the col1ective best interests of Participating States. 

Z.10 Governing Laws and Regulations 

This procurement is conducted by the Lead State DAS PS, in accordance with the Lead State 
Procurement Code. These are available at 

httJ.d.Larcweb.sos,mte.or,us /paies/rules /oars lPQ/oar 13 Z/132 tof"html 

This procurement shall be governed by the regulations and laws of the Lead State. Venue for 
any administrative or judicial action relating to this procurement, evaluation, and award shall 
be in Oregon. The provisions governing choice of law and venue for issues arising after award 
and during contract perfonnance are specified in section 35 of the NASPO ValuePoint Master 
Agreement (Attachment B). 

2.11 Firm Offers 

Responses to this RFP, including proposed costs, will be considered firm for one hundred 
eighty (180) days after the Proposal due date. 

2.12 Rightto Accept All or Portion of Proposal 

Unless otherwise specified in the Solicitation, the Lead State may accept any item or 
combination of items as specified in the Solicitation or of any Proposal unless the Offeror 
expressly restricts an item or combination of items in Its Proposal and conditions its response 
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on receiving all items for which it provided a proposal. In the event that the Offeror so restricts 
its Proposal, the Lead State may consider the Offeror's restriction and evaluate whether the 
award on such basis will result in the best value to the Lead State and the members of the 
NASPO ValuePoint program. The Lead State may othetwise determine at its sole discretion 
that such restriction is non-responsive and renders the Offeror ineligible for further 
evaluation. 

2.13 Proposal Content and Format Requirements 

Proposals must be detailed and concise. Each Proposal must be labeled and organized in a 
manner that is congruent with the requirements and terminology used in this RFP and must 
include a point by point response, structured in form and reference to the RFP, addressing all 
requirements. Proposals shall be limited to 100 pages, excJuding electronic excel Spreadsheets 
for the Cost Proposal Attachments D and D~ 1. Hard copy Proposal shall be on white 8 ½" x 11" 
Paper. 

Offers are to be prepared in such a way as to provide a straightforward, concise delineation of 
capabilities to satisfy the requirements of this RFP. Expensive color displays, promotional 
materials, etc., are not necessary or desired. Emphasis shall be concentrated on conformance 
to the RFP instructions, responsiveness to the RFP requirements, and on completeness and 
clarity of content 

A representative authorized to bind the Offeror shall sign the Proposal. Failure of the 
authorized representative to sign the Proposal may subject the Proposal to rejection. 

2.14 Proposal Submission Instructions 

Offerer is solely responsible for ensuring its Proposal is received by the Lead State Contract 
Administrator in accordance with the RFP requirements before Closing. DAS PS is not 
responsible for any delays in mail or by common carriers or by transmission errors or delays 
or mistaken delive:ry. Proposal submitted by any means not authorized will be rejected 

The Proposal may be submitted through the mail or via parcel carrier, and must be clearly 
labeled and submitted in a sealed envelope, package or box. The Proposal may be hand 
delivered, and must be clearly labeled and submitted in a sealed envelope, pack.age or box. 
Proposals Will be accepted, prior to Closing, during DAS PS' normal Monday - Friday business 
hours of 8:00 am to 5:00 pm Pacific Time, except during State of Oregon holidays and other 
times when DAS PS is closed. The outside of the sealed submission must dearly identify the 
Offeror's name, RFP Number, and Closing date and time. It must be sent to the attention of the 
Lead State Contract Administrator at the address listed on the Cover Page. 

An Offeror shall submit to the Lead State Contract Administrator one (1) original and six (6) 
copies of the Proposal (less Proposal Pricing Page) and all required supporting information 
and documents on or before the Closing Date and Time. Offerors shall submit one (1) original 
Proposal marked "MASTER" Envelopes, packages or boxes containing the original and the 
copies must be clearly labeled and submitted in a seated envelope, package, or box bearing the 
following infonnation: 
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181 Name of Offeror 
[gl RFPNumber 
~ Closing Date and Time 

If discrepancies are found between the copies, or between the original and copy or copies, the 
original "MASTER" will provide for the basis for resolving discrepancies. If one document is 
not clearly marked NMASTBR,'1 the Lead State reserves the right to use the original as the 
Master. If no document can be identified as an original, Offerer's Proposal may be rejected at 
the discretion of the Lead State. An Offeror shall also submit on a CD ROM or USB Hash 
drive seven (7) electronic copies ofits Proposal fn MS Word 2010 or higher format 

An Offeror shall submit its Market Basket Cost Proposal in a separate, sealed envelope, labeled 
accordingly and placed in sealed carton(s) or package(s) as described above. Prices must be 
submitted on a pricing matrix Attachment D and D· 1 in Mkrosoft Excel fonnat Offerors shall 
submit their prices in electronic form using Microsoft Excel on a CD-ROM or USB flash drive. 
Do not Include Proposal Pricing Page on the same CD·ROM or USB flash drive as the 
technical proposal. 

Offerors are solely responsible for ensuring that their Proposals are received by the Lead State 
in accordance with these Solicitation requirements, before the Closing Date and Time, and at 
the place specified on the cover sheet of this RFP. The Lead State shall not be responsible for 
any delays in mail or by common carriers or by transmission errors or delays or mistaken 
delivery. Proposal deliveries made to another location other than to the address identified on 
the cover sheet of this RFP wiU be considered non-responsive unless re-delivery is made to the 
address identified on the cover sheet of this RFP before the Closing Date and Time. Proposals 
may NOT be submitted by facsimile, 

Proposals must be received by the posted Closing date and time. Proposals received after the 
deadline will be late and rejected. 

2.15 Required Format 

All Proposals must be submitted in the following fonnat Detailed information on submitting 
each of these sections is contained in later sections of this RFP. Offerorshall submit its Proposal 
without extensive art work, unusual printing or other materials not essential to the utility and 
clarity of the Proposal. 

1. Offeror Information and Certification Sheet A completed and signed Offeror 
lnfonnati.on and Certification Sheet (Attachment E). 

2. Executive Summary. The one or two page executive summary is to briefly describe the 
Offeror's Proposal. This summary should highlight the major features of the Proposal. 
Offeror must indicate any requirements that Offeror cannot meet. The Lead State should be 
able to determine the essence of the Proposal by reading the executive summary. 

3. Technical Response. This section should include a description of the Products and 
Services to be delivered, including: 
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a. A complete narrative of the Offeror's assessment of the Services to be provided, the 
Offeror's ability and approach, and the resources necessary to fulfill the 
requirements. This should demonstrate the Offeror's understanding of the desired 
overall performance expectations and clearly indicate any options or alternatives 
proposed. 

b. A complete description of the Products to be provided, In the order of criteria listed, 
to each evaluation requirement in the RFP and scope of work. 

4. Affidavit of Trade Secret lf Offeror believes any of its Proposal is exempt from disclosure 
under Oregon Public Records Law (ORS 192.410 through 192.505), Offeror shaU complete 
and submit the Affidavit of Trade Secret (Attachment F) and submit a fully redacted version 
ofits Proposal, clearly identified as the redacted version. 

5. Cost Proposal. Cost will be evaluated independently from the technical proposal. Please 
enumerate an costs on the attached Market Basket Cost Proposal Form and Percentage off 
List {Attachments D and D-1). Proposer shall follow the instructions set forth in 
Attachments D and D- t 

The Market Basket Cost Proposal is ta be submitted as a separate document. lnclusjon of 
any cost or pricing data within the technical proposal may result in the Proposal being 
deemed non-responsive. 

6. Description of Products and Services. A completed submission of Offeror's lnfonnation 
Attachment A. 

2.16 Ownership or Disposition of Proposals and other Materials submitted 

All Proposals submitted in response to this RFP become the Property of DAS PS. By submitting 
an Proposal in response to this RFP, Offeror grants the State a non-exclusive, perpetual, 
irrevocable, royalty~free license for the rights to copy, distribute, display, prepare derivative 
works of and transmit the Proposal solely for the purpose of evaluating the Proposal, 
negotiating an Agreement, if awarded to Offeror, or as otherwise needed to administer the RFP 
process, and to fulfill obligations under Oregon Public Records Law (ORS 192.410 through 
192.505). Proposals, including supporting materials, will not be returned to Offeror unless the 
Proposal is submitted late. 

2.17 Public Record/Confidential or Proprlet.ary Information 

2.17 .1 Public Record/Trade Secrets 

AU Proposals are public record and are subject to public inspection after DAS PS issues the 
Notice of the Intent to Award. If Offeror believes that any portion of its Proposal contains 
any information that is a trade secret under ORS Chapter 192.501 (2) or otherwise is 
exempt from disclosure under the Oregon Public Records Law (ORS 192.410 through 
192.505), Offeror shall complete and submit the Affidavit of Trade Secret (Attachment F) 
along with a fully redacted version of its Proposal. 
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Offeror is cautioned that cost information generally is not considered a trade secret under 
Oregon Public Records Law (ORS 192.410 through 192.505) and identifying the Proposal, 
in whole, as exempt from disclosure is not acceptable. DAS PS advises each Offeror to 
consult with its own legal counsel regarding disclosure issues. 

If Offeror falls to Identify the portions of the Proposal that Offeror claims are exempt 
from disclosureJ Offeror has waJved any future claim of non-disclosure of that 
information. 

2.17.2 Confidential Information 

All infonnation identified in the CONFIDENTIAL AND PROPRIETARY INFORMATION 
section Will be subject to review by the Lead State in accordance with the procedures 
prescribed by the Lead State's open records statute, freedom of information act, or similar 
law. 

2.18 Offeror Exceptions to Terms and Conditions 

The Lead State discourages exceptions to terms and conditions in the RFP, or the attached 
Participating State or Participating Entity terms and conditions (if any), and the tenns and 
conditions of the Master Agreement Exceptions may cause a Proposal to be rejected as 
nonresponsive when, in the sole judgment of the Lead State (and its evaluation team), the 
Proposal appears to be conditioned on the exception or correction of what is deemed to be a 
deficiency or unacceptable exception would require a substantial Proposal rewrite to correct 

Offeror should identify or seek to clarify any problems with contract language or any other 
document contained within this RFP through its written inquiries about the RFP using the 
process in Section 2.1. 

Moreover, Offerors are cautioned that award may be made on receipt of inltia) Proposals 
without clarification or an opportunity for discussion, and the nature of exceptions would be 
evaluated. Further, the nature of exceptions will be considered in the competitive range 
determination ff one is conducted. In the sole discretion of the Lead State, exceptions may be 
evaluated to. cletennine the extent to which the alternative language or approach poses 
unreasonable, additional risk to the State or Particip~ting State/Entity or Purchasing Entity, is 
judged to inhibit achievjng the objectives of the RFP, or whose ambiguity makes evaluation 
difficult and a fair resolution (available to all offerors) impractical given the timeframe for the 
RFP. The Lead State is under no obligation to consider exceptions. 

2.19 Certification of Non-Debarment 

Offeror must certify that neither the Offeror nor its principals are presently debarred, 
suspended, proposed for debannent, declared ineligible, or voluntarily excluded from 
participation in this transaction (Master Agreement) by any governmental department or 
agency. If the Offeror cannot certify this statement, attach a written explanation for review by 
the Lead State. 
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2.20 Dellvery(s) 

Al) deliveries will be "Inside Deliveries" as designated by a representative of the Purchasing 
Entity placing the order. Inside Delivery refers to a delivery to other than a loading dock, front 
lobby, or reception area. Specific delivery instructions will be noted on the order form or 
Purchase Order. 

2.21 Certified Firm Participation 

Pursuant to Oregon Revised Statute (ORS) Chapter 200, Lead State encourages the 
participation of small businesses, certified by the Oregon Certification Office for Business 
Inclusion and Diversity ("COBlD'') in all contracting opportunities. This includes certified sman 
businesses in the following categories: disadvantaged business enterprise, minority-owned 
business, woman-owned business, a business that a service-disabled veteran owns or an 
emerging small business (ESB/MBE/WBE/DV & DBE). Agency also encourages joint ventures 
or subcontracting with certified small business enterprises. For more information please visit 
bttJ2s:;LLoreggo4biz,diyecsi1;ysoftware,com/FrontEnd/VendorSea~hfpbJic,as12?XI0=6787&'.f 
N~oregon4biz 

If the Master Agreement has potential subcontracting opportunities, the successful Offeror 
may be required to submit a completed Certified Disadvantaged Business Outreach Plan 
(Attachment H) pJior to execution. 
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SECTION 3: Administrative and Technical Response Requirements 

3.1 Mandatory Minimum Adtnln.tstratlve Proposal Requirements 

This section contains the minimum requirements that must be met in order to be considered 
for the evaluation phase. A11 of the items described in this section are non-negotiable. All 
Offerors must state willingness and demonstrate ability to satisfy these requirements in the 
proposal submitted for consideration. 

3.2 NASPO ValuePolnt Master Agreement Statement of Compliance 

NASPO ValuePoint Master Agreement(s) resulting from this RFP will constitute the final 
agreement except for negotiated tenns and conditions specific to a Participating State's or a 
Participating Entity's Participating Addendum. 

This section highlights particular terms and conditions of NASPO ValuePoint Master 
Agreement- although Offerors will be bound to an the terms and conditions when executing a 
Master Agreement as shown in Attachment B. Offeror must include a statement in its Proposal 
that it has read and understands all of the terms and conditions as shown in the Master 
Agreement (Attachment B). 

3.2.1 Insurance 

To be eligible for award, the Offeror agrees to acquire insurance from an insurance carrier 
or carriers licensed to conduct business in each Participating Entity's state at the 
prescribed levels set forth in Section 21 of the NASPO ValuePoint Master Agreement 
Offerer must describe its insurance or plans to obtain insurance satisfying the 
requirements in Section 21. 

In addition, Participating States/Entities may request additional insurance or other 
coverages for their State within their specific Participating Addendum. 

3,2,2 NASPO ValuePolntAdmlnistrative Fee and Reporting Requirements 

To be eligible for award, Offeror agrees to pay a NASPO ValuePoint administrative fee as 
specified in Section 6 of the NASPO ValuePoint Master Agreement Moreover, specific 
summary and detailed usage reporting requirements are prescribed by Section 7 of NASPO 
ValuePoint Master Agreement 

Offeror shall identify the person responsible for providing the mandatory usage reports. 
This information must be kept current during the contract period. Contractor will be 
required to provide reporting contact within fifteen (15) calendar days of Master 
Agreement execution. 

3.2.3 NASPO ValuePoint eMarket Center 

To be eligible for award, the Offeror agrees, by submission of a Proposal, to cooperate with 
NASPO ValuePoint and Sci Quest (and any authorized agent or successor entity to Sci Quest) 
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With uploading a hosted catalog or integrating a punchout site. Refer to Attachment B, 
Section 9 and eMarket Center Appendix, NASPO VaiuePoint Master Agreement for the 
prescribed requirements. 

3.3 Participating State Tenns and Condittons. 

Some Participating State specific Terms and Conditions are provided in Attachments I • 0 to 
this Solicitation. These wm be negotiated with individual Participating States after award of 
the Master Agreement(s). Each State reserves the right to negotiate additional terms and 
conditions in its Participating Addendums, including environmentally preferable products. 
Offeror shall submit a statement that it has read and understands an the Terms and Conditions 
as shown in the attached State specific Participating Addenda. 

3.4 Technical Requirements 

This section contains technical requirements pertaining to the Maintenance and Facilities 
Repair & Operations (MRO) industrial Supplies. Other sections of this RFP contain additional 
requirements that must be met in order to be considered responsive, Offeror must identify in 
its Proposal how it will meet (or exceed) all requirements listed in this Section 3, Section 4, 
and Attachments A, B, and D· 1 of this RFP solicitation. 

3.4.1 Offeror Profile 

Provide the following information specific to Offeror's company: 

a. Company's ful) legal name 
b. Primary business address 
c, Describe company ownership structure 
d. Employee size (number of employees) 
e. Website 
f. Sales contact infonnation 
g. Company's client retention rate during the past 3 years 
h. A brief history of the company and the year it was founded 
i. Describe the company's growth during the past three years. 

3.4.2 Customer Service 

a. What are Offeror's hours of operation and when are key account people available 
to Participating States/Entities and Purchasing Entities? 

b. Describe how problem identification and resolution will be handled. 
c. How does Offeror propose to service the NASPO account? Describe the system 

Offeror will use to manage the account 
d, How does Offeror respond to customer complaints and service issues? 
e. How does Offeror assess customer satisfaction? 
f. Describe Offeror's quality assurance measures and how are they handJed within 

the organization. 
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3.4.3 Technology 

a, Describe Offeror's on1ine system that Purchasing Entities would use to place orders 
and receive results? Include all methods of order submission. 

b. Describe Offeror's ability and process to support a decentralized system of orders 
submitted from many end users in multiple states and locations. 

3.4.4 Products and Services 

Offeror must review the Product and Services Descriptions and requirements set forth in 
(Attachment A) and submit with its Proposal. Offeror shall indicate which categories 
Offeror intends to provide; which Products and Services Offeror intends to provide; and 
whether Offeror intends to provide the Products and Services on a national, regional or 
one state only basis. 

3.5 Data Security 

What measures does 0.fferor take to protect sensitive customer infonnation? 

SECTION 4: Market Basket Cost Proposal 

Market Basket Cost Proposal will be evaluated independent of the technical evaluation. Offeror 
shall submit the Market Basket Cost Proposal to the Lead State as a separate document Do not 
embed the Market Based Cost Proposal in the technical response. 

4.1 Cost Proposal { 40 Points) 

In its Proposal, Offeror must indicate if Offeror intends to submit a Proposal for all Products 
and Services (all categories) or if Offeror intends to submit a Proposal for one or more of the 
Products and Services, Offeror also must indicate whether Offeror intends to offer Products 
and Services on a national, regional or one state basis. 

Cost for the NASPO ValuePoint Master Agreement5 shall be based on the following: 

The Cost Proposal includes two parts: (1) the Percentage off list per category description 
(Attachment D for a tot.al potential score of 5 points) and (2) the market basket spreadsheet 
(Attachment D· 1 for a tot.al potential score of 35 points). 

Offeror must submit cost, prices, rates and discounts as required by Cost Spreadsheets 
Attachments D and D-1. Prices and rates shall include all anticipated charges, including but not 
limited to, freight and delivery, cost of materials and product, travel expenses, transaction fees, 
overhead, profits, and other costs or expenses incidental to the Offeror's performance. 

(1) Offeror shall completed and submit the Percentage off list per category set forth in 
Attachment D. 
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(2) Offeror also shall complete and submit an electronic Excel Spreadsheet that includes 
detailed costs for all Products per Attachment D-, including BPP products. lf Offeror is 
submitting a Proposal for all categories on the Attachment D-1, Tab 1, All Categories 
spreadsheet, Offeror also may wish to submit an alternative Proposal on one or more of the 
individual category spreadsheets as well 

PLEASE NOTH: In the event Offeror fails to obtain a score of 80 points, as required under 
Section 5.4 of RFP for the All Categories category, jf Offeror submits an alternative Proposal, 
Offeror could potentially obtain an award on one or more of the individual Categories. 
Therefore, Offeror may wish to submit an alternative Proposal on one or more of the individual 
categories listed in Tabs 2 ~ 16, as well. 

4.2 Price and Rate Guarantee Period 

The prices, rates and costs proposed fn the Offeror's response will be valid for an initial term 
of one year after any resulting Master Agreement is signed, Offeror's cost proposal must 
describe how future cost increases will be mjnimized and capped and how both increases and 
decreases Will be passed on to the Lead State if the Master Agreement is renewed after the 
initial tenn. The Offeror must explain the proposed process to implement cost changes, and 
how the Lead State wiU be notified. Any request for price or rate adjustment following the 
initial Master Agreement tenn, is detailed in Section 11 of the Master Agreement 

SECTION 5: Evaluation and Award 

5.1 Additional Rounds for Evaluation: Discussions with Offerors - Oral Presentations 

The Lead State may elect to conduct further evaluation and discussions with Offerors. Offerors 
shan be accorded fair and equal treatment with respect to any opportunity for discussion 
and/or written revisions of proposals, In conducting discussions, there shall be no disclosure 
of any information derived from proposals submitted by competing Offerors. 

The Lead State reserves the right to award on receipt of initial proposals without an 
opportunity for discussion or proposal revision, so Offerors are encouraged to submit their 
most favorable Proposal at the time established for receipt of Proposals. 

5.2 Evaluation Process 

Upon completion of the submittals and discussions, ifany, the Proposals will be evaluated. The 
Lead State and an Evaluation Comm1ttee Will score the Proposals. The Evaluation Committee 
currently consists of five members. The Lead State may, in its sole discretion, change the 
Evaluation Committee and may increase or decrease the number of evaluators. 

Phase 1 of the Evaluation (Meets Minimum Requirements set forth is Section 3 of RFP 
(Pass/fall}): 

In the initial phase of the evaluation process, the Lead State will review all Proposals timely 
received, as set forth below: 
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Section 3.1 Yes_ No_ 
Section 3.2 Yes_ No_ (aJI subsettlons) 
Section 3.3 Yes_ No_ 
Section 3.4 Yes_ No_ (allsubsecticns) 
Section 3.5 Yes_ No_ 

In addition, the Lead State also shall separate the Proposals into the fo11owing groups based 
upon the submittals: 

• Group 1: those Offerors submitting a Proposal for all Categories on a nationwide basis. 
• Group 2: those Offerors submitting a Proposal for one or more Categories on a 

nationwide basis. 
• Group 3: those Offerors submitting a Proposal for one or more Categories on a state 

basis. 
• Group 4: those Offerers submitting a Proposal for one or more Categories on a regional 

basis. 

The Proposals will be evaluated by appropriate group. 

Right to Waive Minor Irregularities: Proposals received prtor to Closing will be reviewed for 
Responsiveness to a)] RFP requirements including compliance with Minimum Requirements 
section and Proposal Content Requirements section. If the Proposal is unclear, the Lead State 
Contract Administrator may request clarification from Offeror. However, clarifications may 
not be used to rehabilitate a non-Responsive Proposal. If the Lead State Contract 
Administrator finds the Proposal non-Responsive, the Proposal may be rejected, however, the 
Lead State may waive mistakes in accordance with OAR 125-247-0470. 

At any time prior to award, the Lead State may reject an Offeror found to be not Responsible. 

Phase 2 of the Evaluation: Technical Proposal Evaluation (85 points) 

The Evaluation Committee will score the Technical Proposals. Evaluators will assign a score 
for each evaluation criterion listed below up to the maximum points available in the Point and 
Score Calculation section and as further described in Attachments A, D, and D-1. 

Proposals will be evaluated against the following Proposal evaluation criteria and scored as 
follows; 

Evaluation Criteria 
From Attachment A: 

6.2 Experience and Capabilities 
6.3 Volume Discounts 
6.5 Scope of Work 
6.6 Administration and Marketing 
6.7 Additional Services 

Passible P2ints 

20 pts 
10 pts 
30pts 
20pts 
5 pts 
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Phase 3 of the Evaluation: Evaluation of Market Basket Cost Proposals: ( 40 points) 

Each Offeror shall complete the Market Basket Cost Proposal, (Attachments D and D•l). The 
Evaluation of the Cost Proposal will be in two steps: 

• Step one will be based upon the responses on Attachment D. 

• Step two will be based upon the responses on Attachment D~ 1. The Lead State will 
compare the total extended total offer price for all items in each categoiy. The lowest 
cost will receive the maximum 35 points. All other Offerors will receive points as 
determined by the ratio* of their costs to the lowest cost Final cost scores will be 
calculated based on the following: 

Evaluation Criteoa 

Cost Proposal Attachment D 
Cost Attachment D-1 

Po.ssible Points 

5 pts 
35 pts 

The Lead State will compare the total extended total offer price for all items in each category. 
The lowest cost will receive the maximum 40 points. All other Offerers will receive points as 
detennined by the ratio* of their costs to the lowest cost Final cost scores wm be calculated 
based on the following: 

Offerors shall submit pricing on all line items listed for each category. If Offeror does not 
submit a price on a line item listed in each category under the "Extended Total Offer Price" 
column "O" listed in Tab 1- 16 of Attachment D-1, the Lead State will deduct 1 point per line 
item left blank from the cost proposal score total given that Offeror. 

*Ratio Calculation: Lead State will award a cost score to each Cost Proposal based upon the 
percentage of the proposed cost as compared to the lowest Offerors cost using the following 
formula: 

Scoring of cost of Offerors who submit proposal Offer on Tab 1 for all categories: 

lowest cost of an 
Offerors 

cost being scored 
X 

cost points 
possible = 

cost 
score 

Scoring cost of Offerers who submit proposal on "each" individual Tab 2 -16 per category: 

lowest cost of all 
Offerors 

cost being scored 
X 

cost points 
possible 

The Lead State will total the two Cost Proposal Scores. 

= 
cost 

score 
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Offerors shall submit pricing on all line items Jisted for each category. If Offerer does not 
submit a price on a line item listed in each category under the "Extended Total Offer Price" 
column "O" listed in Tab 1 - 16 of Attachment D~ 1, the Lead State will deduct 1 point per line 
item left blank from the cost proposal score total given that Offeror. 

Total Score: The Lead State will combine the scores from Phase 2 and Phase 3. 

5.3 Sample Evaluation Score Sheet 

Sample RFP Evaluation Score Sheet 

TITLE OF SOLICITATION # Facilities Maintenance and Repair & Operations (MRO), 
Industrial Supplies 

RFP EVALUATION SCORESHEET 

Firm Name: ---------------­Ev a I u at or: ----------------
Date: 

Evaluator 
(No. } 

1. Demonstrated Ability to meet Product. and 
Services Attachment A (86 points P088lble} 

Section 6.2 20 pts possible 
Section 6,3 10 pts possible 
Section 6.6 30 pts possible 
SectlonG.8 20 pts posslble 

Section 6.7 5 pts possible 
6. Cost (40 points poHlble) 40 pts possible 

Step One 5 pts p05$ible 

Step Two 35 pts possible 

TOTAL EVALUATION POINTS (12& pts possJbl,) 

5.4 Award of Master Agreement(s) 

Score wlll be anlgned as followa: 
0 = Failure, no response 
1 = Poor, inadequate, fails to meet requirement 
2 = Fair, only partially responsive 
3 = Average, meets minimum requirement 
4 = Above average, exceeds minimum requirement 
6 = Superior 

Score Weight Point& 
f0-5) 

- - ...... 

X4 

X2 
xe 
X4 
X1 

•1nsel19d by 
Lead State 

X1 
X7 

Total 

The Lead State intents to award a Master Agreement(s) on both a National level or a Regional 
level, to each Proposer with a combined total score in excess of 80 points in either the National 
level (i.e. the Proposer will receive an award for a National Master Agreement) or on a Regional 
level (i,e. the Proposer will receive an award on a Regional level). 
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5.5 Notice oflntentto Award 

After a final selection(s) is made, the Lead St.ate will issue a notice of intent-to-award 
announcement in ORPIN. Proposal files are public records and available for review at the 
offices of the Lead State by appointment 

S.6 Protest 

A protest must be submitted in writing to the Lead State Contract Administrator identified in 
Section 1.2 of this RFP and must be received within seven (7) calendar days after the date of 
the notice of intent to award. Award protests must meet the requirements of Lead State's 
statutes, regulations and rules to be considered. The Lead State will not consider any protests 
that are received after this dead11ne. 

The Lead State will address a11 timely submitted protests that are in accordance with their 
statutes, regulations and rules within a reasonable time following the Lead State's receipt of 
the protest and the Lead State will issue a written decision to the Offeror who submitted the 
protest Protests that do not include the information required by the Lead State's statutes, 
regulations and rules may be rejected by Lead State. Lead State will receive protests in the 
following forms: 

5.6.1 Protests must 

• Be emailed to the Lead State Contract Administrator 
• Reference the RFP number 
• ldentify prospective Offeror's name and contact information 
• Be sent by an authorized representative 
• State the reason for the protest, including: 
• The grounds that demonstrate how the procurement process is contrary to Jaw, 

unnecessarily restrictive, legally flawed, or improperly specifies a brand name; and 
• Evidence or documentation that supports the grounds on which the protest is 

based 

5.6.2 Protest Response 

DAS will respond timely to all protests submitted by the due date and time Jisted in the 
Schedule. Protests that are not received timely or do not include the required information 
may not be considered. 

5.7 Post Award Formali2ation of the Master Agreement 

The Lead State reserves the right during contract negotiation of the Master Agreement(s) to 
adjust terms and conditions that would not (in the Lead State's judgment) have a material 
effect on price, schedule, scope of work, or risk to the Lead State and Participating States, with 
materiality defined in terms of the effect on the evaluation and award. The Lead State reseives 
the right to accept contract or pricing changes that are more favorable to the Lead State. 

Page 23 of 109 



RFP DASPS-2183-17- (MRO), Industrial Supplies 

Attachment A 
Description of Products and Services- Evaluation Criteria 

THESE SECTIONS ARE MANDATORY- OFFERORS MUST MEET THE FOLLOWING 
CRITERIA FOR THEIR PROPOSAL TO BE ACCEPTED AND SCORED BY THE 
SOURCING TEAM 

6.1. Categories 

The scope of work consists of 15 categories. This proposal has been 
divided Into categories with items that generally represent those most 
frequently purchased during the previous contract period including 
environmentally preferable options. Proposals will be considered from 
qualified offerors that can provide all products at minimum of one entire 
category listed below and be able to supply the products to a minimum of 
one entire State. 

The United Nations Standard Products and Services Code (UNSPSC) 
codes are identified on Attachment D-1 to further describe each category. 

Janitorial Equip. & Supplies (does not Include Sanitation Cleaning Chemicals) 
Sanitation Cleaning Chemicals (does not include Janitorial Equipment & Supplies) 
Fasteners 
Material Handling 
Plumbing 
Power Sources 
Outdoor Garden 
Lamps, Lighting, Ballasts 
HVAC 
Hand Tools· 
Power Tools (excluding automotive related tools and products) 
Electrical 
Paint 
Security 
Safety (does not Include any public safety equipment) 

6.2. Experience and Capabilities 

This procurement contemplates a multi-state scope and may result in more 
than one award. The following are the weighted evaluation criteria for this 
procurement. 

6.2.1. Experience in performance of comparable 
engagements/References; 
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6.2.1.1 ESB/MBEMIBE/DV & DBE Programs; 
6.2.1.2 Growth Incentives; 
6.2.1.3 The quality and availability of recycling or other 

sustainability programs, including products or services 
offered; 

6.2.1.4 The quality and availability of recycling or other 
sustainability environmental conservation programs, 
including products and/or services offered; 

6.2.1.5 The number of available green environmentally preferable 
products that meet the soticitation's specifications 
available, showing a robust supply of green/sustainable 
products; 

6.2.2. Confonnance with the terms of this RFP: 

6.2.2.1 Return Policy; 
6.2.2.2 Distribution points; 
6.2.2.3 Delivery; 
6.2.2.4 Shipping; 
6.2.2.5 Range of commodities offered; 
6.2.2.6 Scope of geographical coverage offered; 
6.2.2. 7 Accurate and meaningful marking of green products in the 

on-line catalog when applicable; 

6.2.3. Expertise and availability of key personnel; 

6.2.3.1 Contract Management Retail Store/Will Call Availab!lity; 
6.2.3.2 The favorabllity of the terms under which the offeror will do 

business; 

6.2.4. Demonstrated Competence; 

6.2.4.1 Reporting Capabilities Disaster Recovery Plan; 
6.2.4.2 Web based ordering System; 
6.2.4.3 The number of available green environmentally preferable 

products that meet the solicitations specifications available, 
showing a robust supply of green products. 

6.2.5. Reasonableness of pricing. 

While the primary purpose of this solicitation is to select a offeror(s) who 
can offer the supplies for all Participating States, offerors are permitted to 
submit a proposal on more limited geographical areas, however, not less 
than one entire Participating State. Offerors must clearly describe the 
geographical limits (e.g. by State name) if proposing a geographical area 
less than that of all Participating States. However, if a Offeror elects to 
submit a Proposal for a single State then the Offerer must be willing to 
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supply the entire State and will not be allowed to add additional States 
following award or at any time during the term of the contract or any 
renewals. 

A Participating State may evaluate and select an offeror for award in more 
limited geographical areas (e.g. A single state} where judged to be In the 
best interests of the State or States involved. Administration of any such 
award(s) wm be done by the Participating State(s) Involved unless the 
awarded contract includes the Lead State in its geographical area. 

Participating States, and Purchasing Entities reserve the right to 
competitively solicit for additional sources for commodities during the 
contract term, where deemed to be in the best interests of the State(s} or 
entities involved. Further, Participating States may have existing awards 
for commodities within the scope of this solicitation. 

Any Participating State reserves the right to award partial commodity 
categories or not participate in the award if deemed to not be in the best 
interests of that Participating State. 

All pricing listed shall be ceiling prices with the option for Participating States 
to negotiate more favorable discounts for large orders. 

Pricing shall be firm for the first year and may be changed with thirty (30) 
day notice after initial term. 

Products may be changed with thirty (30) day notice every slx {6) months 
after initial term. 

The Participating States and Purchasing Entities reserve the right to update 
product specifications based on changes in regulations, In addition to third 
party certification criteria. 

The Participating State may elect to designate the resulting contracts as 
permissive, or mandatory. 

6.3. VOLUME DISCOUNTS 

6.3.1. General 

Additional volume and other price discount options are 
encouraged, which can distinguish between individual order 
minimum quantities, cumulative volume discounts, and other 
discount terms that may be defined by the offeror. Extensions of 
additional discounts are not required but may be evaluated if 
offered. 
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6.3.2. Cumulative Ordering Volume Discounts 

The offeror is invited to identify additional percentage discounts if 
total cumulative ordering volumes (by all Purchasing Entities} 
exceed an amount specified by the offeror. If the volume of total 
orders exceeds that amount in any quarter, the offered discount will 
apply to future orders during the term of the award(s} 1 as extended 
through option exercises. 

6.3.3. Additional Volume Discount for Minimum Order Quantity 

The offeror is also invited to identify additional discounts for 
minimum order quantities. Purchasing Entities may consolidate 
purchases in order to take advantage of any volume discount 
extended by offeror for minimum orders, so long as a single 
delivery location at the discretion of the Purchasing Entity is 
specified. 

6.3.4. Minimum Orders 

No minimum dollar or item count is allowed on orders from 
Authorized Purchasers. Participating States reserves the right to 
authorize a minimum via their Participating Addendums. 

6.4. ESTIMATED PURCHASES 

The total purchase of any individual item on the contract is not known. The 
Purchasing Division has attempted to give an accurate estimate of probable 
purchases of each item for the contract period. The Purchasing Division 
does not guarantee that the Participating States will buy any or all estimated 
amounts of any specified item or any total amount. 

6.5. SCOPE OF WORK 

6.5.1. Ordering Capabilities 

Orders resulting from this contract will be placed directly with the 
Offerer by the individual Purchasing Entity. The offeror must have 
toll free telephone, fax numbers and email address for use by those 
entities located outside of the offeror's toll free area. The offeror will 
ship and bill as requested by the purchasing agency. The 
purchasing agency will remit payment directly to the offerer. As an 
example, there are approximately 1,000 possible separate delivery 
locations within the State of Nevada. The number of locations will 
vary by Participating States. 
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Please supply your toll free telephone, facsimile number and email 
address. 

In addition to the market basket items, Purchasing Entities will be 
allowed to order from a successful offerer's catalog(s) and website 
for delivery anywhere within the Participating States. NASPO 
ValuePoint requires internet catalogs. 

6.5.2. F.O.B. Destination 

Prices for all items associated with this contract are to be FOB 
Destination anywhere within the Participating State or geographic 
area offered. Any exceptions to this provision must be clearly 
stated as an exception to this document. 

6.5.3. On-line Ordering 

6.5.3.1 Successful offeror shall provide Internet Catalogs for all 
agencies as described below. 

On-line Catalogs available? _Yes No 

6.5.3.2 Provide a descriptive narrative for the type of Internet 
catalog offered, and a URL link. 

6.5.3.3 Offerors must designate market basket items In their on­
line catalogs for ease of ordering. What symbol or marking 
will you use to identify market basket items? 

6.5.3.4 Offerors shall designate all environmental preferable 
products (EPP) in their on-line catalogs. Describe the 
designation (symbol) that you will use to identify these 
EPP products. 

6.5.3.5 Offerors shall provide accurate and meaningful labeling of 
environmentally preferable products offered In the on~line 
catalog when applicable. 

6.5.3.6 Offerors shall explain or describe what they do to clearly 
identify in their online catalogs and on their shelves how 
they designate all environmentally preferable products 
(EPP) that have received any of the following appropriate 
3d-party designation certifications: 
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(1) Biodegradable Products Institute (compostable 
bags, food service ware); 

(2) Consortium for Energy Efficiency (lamps); 

(3} Cradle to Cradle (building materials, construction 
adhesives, etc.); 

(4) Design Lights Consortium (LEO lighting 
equipment); 

(5) ENERGY STAR (HVAC and lighting equipment); 

(6) Forest Stewardship Council (wood and paper 
products); 

(7) Green Seal (cleaners, hand soap, janitorial paper 
products, paint); 

(8) Master Painters Institute (MPI) Green 
Performance Standard (paints and coatings); 

(9) NEMA Premium Efficiency (motors, ballasts); 

(10) Scientific Certification Systems (SCS) Indoor 
Advantage Gold (building materials, furniture); 

(11) Scientific Certification Systems (SCS) FloorScore 
(carpet, flooring, flooring adhesives, 
underlayment, etc.}; 

(12) UL GREENGUARD (adhesives, flooring, 
insulation, sealants, etc.); 

(13) UL EcoLogo (cleaners, deodorizers, hand soaps 
and sanitizers, floor polish and strippers, etc.); 

(14) USDA Biobased (lubricants, building materials, 
etc.); 

(15) USDA Organic; 

(16) US EPA Safer Choice (cleaners, hand soaps, 
deicers, floor maintenance chemicals); 

(17) WaterSense (water efficient fixtures, toilets, etc.); 
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Offerers shall also explain or describe how products meet the 
following standards are clearly identified: 

(18) Restriction of hazardous Substances (RoHS) 
Directive; 

(19)South Coast Air Quality Management District 
(SCAQMO) limits on volatile organic compounds 
(VOCs, which apply to adhesives, sealants, 
coatings, etc.) 

(20) US EPA's (recycled content) Comprehensive 
Procurement Guidelines (CPGs); 

(21) Rechargeable Batteries; and 

(22) Solar Powered Equipment. 

Offerors may suggest other 3rd party certifications as applicable 
and include a description. 

In addition, offer shall describe the designation (symbol) that you 
will use to identify these EPP products provided, including the 
certification or standard that It meets, and where a buyer would find 
clarification on the website about what the designation means. 

6.5.4. E--commerce description 

The successful offeror shall have a proven record of E Commerce 
capabilities, with the technology and support personnel to provide 
content deployment or punch out access to their onllne catalog, for 
the purpose of supporting the purchasing web sites of the 
Participating States. Provide a clear narrative addressing the 
statement above. Integration of a punch out site is required per 
Section 9d of the NASPO ValuePoint eMarket Center Section of 
Attachment 8, NASPO ValuePoint Master Agreement Terms and 
Conditions. 

6.5.5. E~ Commerce and Web Catalog Capabilities 

(1} Multiple search options from narrow options to specific search 
criteria; 

(2} Display contract pricing; 

(3) Have workflow management controls; 
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(4) On-line ordering capability; 

(5) Order status and order tracking capabilities; 

(6) Order history; 

(7) Allow users to develop personal lists and profiles, and a 
secure means for storing procurement card information; 

(8) Online help to use site should be available at minimum during 
normal work hours. 

(9) Technical data, illustrationsj Material Safety Data Sheets, 
parts availability, and access to web-based product sourcing is 
required; 

(1 0)Allow viewers to view on line Offeror's product availability by 
location; 

(11) Ability to block certain items or categories. 

(12)Ability to accept "P-Card" payments. 

(13)Web-based Catalog available? 

Yes No 

(14)Contract pricing availab{e on line? 

_Yes _No 

(1 S)Online workflow management? 

_Yes _No 

(16)0rder StatusITracking Online? 

_Yes _No 

( 17)Order History? 

_Yes _No 

(18) Personal Lists? 

_Yes _No 
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(19)0nlfne Availability? 

_Yes _No 

(20)What are you doing to ensure that your EPP products are 
properly Identified and labeled in your Catalogs? 

(21 )Offerer is able to highlight EPP products either through 
prioritizing the EPP products in the online catalog, or by offering to 
substitute conventional with greener products? 

Yes No 

6.5.6. Storage Of Electronic Data 

6.5.6.1 Describe In detail how the electronic information for each 
Participating State shall be stored. 

6.5.6.2 Do you have a dual system as a backup in the unlikely event 
that the main information storehouse becomes unusable? 

6.5.6.3 Provide a general description cf security protocol including 
storage of data, ordering security and data file security. 

6.5.7. Catalogs 

The successful offerer must provide paper and/or computer media 
catalogs to all agencies upon request for the duration of this 
contract. Offerer to explain if catalog Identifies environmentally 
preferable products with associated EPP certifications. 

6.5.8. Procurement Card Policy 

6.5.8.1 The successful offerer must offer the capability to accept 
procurement cards as an acceptable form of payment. 
Level Ill reporting is preferred. 

Procurement Cards Accepted? Yes No 

6.5.8.2 Explain in detail your reporting capabilities for procurement 
card transactions. 

6.5.9. Forced Substitutions 

6.5.9.1 Forced substitutions are not allowed. If an ordered item ls 
out of stock, the Offeror must notify the purchasing entity 
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for prior approval before substituting for the out of stock 
item. Explain your methodology for items that are 
discontinued or out of stock. This must include your 
substitution policy. 

6.5.9.2 Explain how you wlll notify customers about out of stock 
items and how you will provide information about how the 
substituted product compares with the product that is out 
of stock. 

6.5.10. Customer SeNice Representatives 

6.5.10.1 Offerers shall provide each authorized purchaser with 
customer seNice representatives assigned to handle 
questions and resolve all problems that arise. 

6.5.10.2 Service representatives shall be available, at a minimum, 
from 8:00 am to 5:00 pm in EACH time zone, Monday 
through Friday. Service representatives shall be available 
by phone (via local or toll free number), fax, or email 
during the required times for each participating state. 

6.5.10.3 This solicitation is for all States and all time zones. 
Describe how you will manage the servicing of the 
contract for each time zone. 

6.5.10.4 Provide an Emergency number and contact for afterhours 
use. 

6.5.10.5 All service representatives shall have online access to 
account information and provide a timely response to 
inquiries concernlng the status of orders (shipped or 
pending), delivery information, back~order information, 
contract pricing, category discounts, product availability, 
product information, account and billing questions, and 
contract compliance requirements. 

6.5.10.6 Describe in detail the process that shall be used to ensure 
adequate service representatives will be available. 

6.6. Administration and Marketing 

6 .6 .1. Return Policy 

What is your standard return policy? 
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6.6.2. Distribution Points 

It ls desirable that a successful offeror has Inside and outside sales 
staff and distribution facilities located in all Participating States or 
geographic area offered. Offerers must provide the locations of 
their distribution points and information regarding sales staff for 
each Participating States or geographic area offered. 

6.6.3. Contract Management 

6.6.3.1 Describe the Offeror'.s strategy for contract management 
and sales support including roles and responsibilities as 
they relate to each participating state for each of the 
proposed account teams that will handle contract 
management issues. 

6.6.3.2 It is desired that offerors have a representative(s) that has 
the sole responsibility of management of this NASPO 
ValuePoint contract. Provide a list the name(s) and title(s) 
of the dedicated representative(s) per region or State. 

6.6.3.3 Does your contract management include customer 
training? Please provide a detailed narrative including, at 
a minimum, the following: 

6.6.3.4 Sustainable Products (e.g., energy efficient, water 
efficient, low toxicity, recycled content, etc.); 

6.6.3.5 Review of environmentally preferable products with third 
party certifications (see section 6.5.3.6 above for a list of 
some of the 3rd party certifications). 

6.6.3.6 New products; 

6.6.3.7 Equipment and operation~ Manufacturer/certified set up 
and training; 

6.6.3.8 Seminars and other learning opportunities; 

6.6.4. Delivery 

6.6.4.1 Delivery time for in-stock items should not exceed 24-48 
hours for an points within in the Participating States. Non­
stocked items must be delivered within 10 working days. 
The Participating States reserve the right to impose 
restrictions. Explain in detail your delivery policy. 
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6.6.4.2 Specify Guaranteed Delivery Time for In-Stock \terns. 

6.6.4.3 Specify Guaranteed Delivery Time for Non-Stock Items. 

6.6.4.4 SOS must accompany all orders at the time of delivery 
(where applicable). 

6.6.4.5 The Participating States expect high delivery standards 
from all contractors. Penalties may be imposed on 
contractors that have continual late deliveries. These 
penalties may include but are not limited to cancellation of 
orders, request for discounted pricing, non-use of an 
offending contractor or cancellation of the contractor's 
participating addendum(s). 

6.6.5. Shipping 

6.6.5.1 All shipments are to be delivered directly to the purchasing 
department/division address. All shipments shall include a 
packing label that includes at a minimum the following 
information on the outside of the package: 

Authorized Purchaser; 
Delivery Address; 
Purchasing entity and floor; 
Contact; and 
Telephone number. 

6.6.5.2 A packing slip shall also be included with each shipment, 
which shall include at a minimum the following infonnation 
in no particular order: 

Line item description; 
Date ordered; 
Quantity ordered; 
Quantity Included in shipment; 
Any backordered items; 
Unit Price and extension; 
Number of parcels; 
Purchase Order Number; 
Purchasing entity name; and 
F.O.B. Destination. 

6.6.5.3 Describe in detail how your company has implemented 
environmentally sound shipping and transportation 
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practices. For example: 

• fs your company a US EPA SmartWay Partner? 
• Does your company use alternative fuel vehicles (e.g., 

electric, battery hybrid electric, bio-based diesel, etc.? 
• Does your company reduce energy usage or other 

environmental Impacts during shipping? 

6.6.6. Implementation 

6.6.6.1 Implementation of this contract Is vital to the Participating 
States. Describe in detail your implementation program 
including an estimated time line to include at minimum the 
following points. 

6.6.6.2 Describe in detail the Offeror's implementation plan, 
including all process steps. 

6.6.6.3 Detail the specific lnfonnation, resources, and assistance 
the offeror will require from each Participating State to 
implement the contract. 

6.6.6.4 Describe how soon from execution of the Participating 
Addendum the online ordering system will be available to 
each Participating State. If a phased implementation is 
planned in terms of limited functionality vs. complete 
functionality, please specify. 

6.6.6.5 Describe in detail the Offerers experience when 
implementing customer relationships of equivalent size and 
complexity. 

6.6.6.6 Describe any customization abilities for different States or 
political subdivisions within a Participating State. 

6.6.7. Reporting Capabilities 

6.6 .7 .1 The offeror shall provide infonnation on all reports that are 
available without charge, to include a brief description of 
the report and the frequency. If there are other reports 
available at additional pricing, information on these reports 
Is also required. Please note the reporting requirement In 
the NASPO ValuePolnt terms and conditions; in addition 
states may have additional reporting requirements. 
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6.6.7.2 Explain your company auditing policy to ensure that pricing 
and services are in compliance with the contract. Explain 
your policy for revenue recovery in the event that any 
auditing reveais incorrect pricing. 

6.6.7.3 Does your company provide a green product spend 
report? Please describe how your company reports 
environmentally preferable product purchases. 

6.6.8. Sustainablllty/Envlronmentaf Practices 

Sustainability and sound environmental practices are important 
to many of the Participating States. Thoroughly describe your 
sustainability and environmental practices that you currently 
have in place. This description should include the following: 

(1) Sustainability Program 
a. Does your company have a corporate-wide 
sustainability policy? If yes, attach or provide a link to your 
sustainability policy as well as any related policy initiatives 
such as a Climate Action Plan, a Zero Waste Policy, a 
Toxics Reduction Strategy, or a Green Fleet Policy. Also, 
please summarize what your corporate sustainability policy 
directs your company to do. 

b. Describe the key elements of your company's 
sustainability program including sustainability staff 
positions, qualifications and training. 

c. Describe Proposer's environmental practices that are 
applicable to items that Proposer markets. Provide links to 
your published statements, policies and reports and 
summarize key accomplishments, 

(2) Product Take Back/End of Life: 

a. Provide a list of products for which you provide end of 
life take-back and recycling (e.g. fluorescent lamps, 
batteries, solvents, metals, etc.}. Lisi subcontractors if any 
you use for these services. List any fees or conditions for 
these services. Certificates of Disposal must be provided for 
hazardous waste. This is an EPA requirement. 

b. Proposers are to minimize or eliminate the use of 
disposable containers; Is made from recycled content or 
other bio-based fibers; is easily recyclable, contains a 
minimum of 25% by weight of post-consumer materials; 
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and/or meets or exceeds the minimum post-consumer 
content level for respective packaging in the U.S. 
Environmental Protection Agency Comprehensive 
Procurement Guidelines. 

c. Proposers are to provide packaging that does not contain 
inks, dyes, pigments, adhesives, stabilizers, or any other 
additives to which any lead, cadmium, mercury or 
hexavalent chromium has been included as an element 
during manufacture or distribution in such a way that the 
sum of the concentrations levels of such lead, cadmium, 
mercury or hexavalent chromium exceed the following 
concentration level: 100 parts per million by weight (0.01 %). 

d. All drums shall remain the property of the supplier. 
Empty drums shall not become the property of the affected 
state entity under any circumstance or condition. All empty 
drums, including their respective caps, plugs, or bungs, shall 
be collected by the supplier within a reasonable time frame 
specified by the affected state entity for reuse or recycling 
via the most reasonable transport method. 

(4) Product Choice: 
a. Proposers green claims are consistent with the 

Federal Trade Commission's Green Guides. (for 
more information visit: https:/Jwww.ftc.gov/news­
eventslmedia-resource§.!J.tuth·adverlisinglgreen­
guides) 

Yes No_ 

(5) Other Sustainability Practices: 
a. Offerors may provide additional information their 

company's sustainability policies, practices and/or 
achievements. Attach appropriate documentation 
to substantiate claim. 

6.6.9. Emerging Small Business, Minority Business Enterprise, 
Women Business Enterprise, And Disabled Veteran Owned 
Business. 

6.6.9.1 Some Participating States, may desire to purchase 
products and services from ESB/MBENVBE/DV & DBE 
companies. Some Participating States may or may not 
have an ESB/MBE/VVBE/OV & DBE program and 
therefore each state will integrate this desirable into its 
Participating Addendum, if applicable. In some 
Participating States, to qualify as an ESB/MBE/WBE/DV 
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& DBE supplier the listed companies must be registered 
with either the government or a recognized certifying 
entity and provide a certification type and number. 
Registered ESB/MBEM'BE/DV & DBE companies must 
be operating from a legitimate commercial site, carry all 
applicable insurance policies, required business licenses, 
and have operated continuously for at least two years. 
Please explain how the Offeror will provide opportunity 
for, ESB/MBEM'BE/DV & DBE companies. 

6.6.9.2 At a minimum, the following policies and practices must be 
described in detail: 

6.6.9.3 Describe in detail how the Offeror will work with the 
registered companies to determine what products can be 
a part of the contract. 

6.6.9.4 Describe in detail how the Offerer will track all 
ESB/MBE/WBE/DV & DBE Products and services, 
including ordering, delivery, and invoicing. 

6.6.9.5 Provide a list of Products that may be available to be 
purchased from ESB/MBEM'BE/DV & DBE companies 
under the proposed Contract. 

6.6.9.6 Describe how Offeror will make best efforts to increase the 
number of Products available to Authorized Purchasers 
under the Contract acquired from ESB/MBE!\IVBE/DV & 
DBE businesses. 

6.6.9. 7 Describe what other products or services the Offeror can 
offer within a category that supports ESB/MBE/WBE/DV 
& DBE suppliers. 

6.6.10. Community Rehabilitation Program (CRP) / Qualified 
Rehabilitative Facilities (QRF): 

Describe how the Offeror supports the use of products and/or 
services sourced from ORF and the CRP programs. 

6.6.11. Retail Store PurchasesMlill Call: 

6.6.11.1 Describe the availability of contracted items through 
Offerer's branch locations. Please provide a list of branch 
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locations that provide a will call service In each of the 
Participating States. 

6.6.11.2 Provide a narrative that explains how authorized 
purchasers will be able to make purchases at wm call 
branch locations, make payment for those items and have 
those items included in the reporting. 

6.6.12. Growth Incentives: 

6.6.12.1 Describe In detall any contract growth incentives, e.g. 
larger revenue, different levels of discounts for large 
orders that may be offered to the Participating 
States/purchasing agency. 

6.6.12.2 Describe in detail any incremental pricing incentives for 
on~line ordering verses fax or call in ordering. 

6. 7. Additional Services 

6.7.1. Training 

6. 7 .1.1 . Offerer shall provide all training as necessary at no 
additional pricing to all Participating States on all aspects 
of ordering, online ordering, product delivery, product 
returns, EPP's, and customer service processes. 

6.7.1.2 Describe in detail the Offerer's ability to offer training that 
may be required to ensure purchasing entities have a 
thorough understanding of all ordering processes 
including any online systems. No pricing for product 
training, safety training, or travel and per Diem. 

6.7.2. Disaster Recovery 

Please describe your emergency management plan to aid 
States during an emergency or disaster recovery. Be specific 
as to response time, supplies availability and other goods 
and services that you offer. 

6.7.3. Installation, if applicable 
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Please describe Offerer's ability to provide installation 
services of products or equipment that Participating States 
may chose, if applicable to their States rules. 

6. 7.4. Value added solutions 

Offerers are encouraged to suggest value added solutions that may 
improve the States use of the contracts and products offered. One 
such value-add is product sourcing. 

6.7.4.1 Sourced Products 

{1) Supplier sourced products is a product which is not 
currently listed in the suppliers contract catalog or 
on-line ordering system at the time of order receipt 
but is capable of being supplied through the offeror. 

(2) If the offeror is capable of supplying sourced 
products they must be direct line extension 
products which have a similar item to an 
established product category and the offeror must 
already have a publically recognized business 
partnership with the "brand". 

(3) The offeror must list in their cost proposal 
Attachment D and D-1 their up charge for all 
sourced products. Up charges must be detailed on 
invoices as a separate item from the product 
charge. 

8.7.4.2 Vending Machines 

(1) Vending style machines that can dispense singular 
or multipte products with control type methods. 

{2) Offerors are encouraged to list their vending 
solutions. · 
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Attachment B 

• NASPO 

Jl"l... ValuePoi.nt 
NASPO ValuePoint Master Agreement 

This NASPO ValuePolnt Master Agreement ("Master AgreementD) is between the State 
of Oregon, acting by and through the Department of Administrative Services, Enterprise 
Goods and Services, Procurement Services ("DAS PS"), as the Lead State, on behalf of 
the member states of the NASPO Value Point Cooperative Purchasing Program and other 
Participating Entities and _________ ("Contractor"). This Master 
Agreement is effective on the date that It has been signed by the parties and has been 
approved as required by applicable law ("Effective Date"). 

1. Master Agreement Order of Precedence 

a. Any Order placed under this Master Agreement shall consist of the following 
documents: 

(1) A Participating Entity's Participating Addendum ("PN), substantially in the 
form attached hereto as Exhibit A; 

(2) NASPO ValuePoint Master Agreement and its exhibits: 
eMarket Center Addendum 
Exhibit A - Sample Participating Addendum 
Exhibit B - Description of Products and Services 
Exhibit C - Provisions Required by Federal Law 
Exhibit D - NASPO ValuePoint Detailed Sales Data Report Fonn 

(3) A Purchase Order Issued against the Master Agreement; 

(4) Any terms and conditions provided electronically or online or as part of 
Product materials or descriptions or guidelines; and 

(5) Any Offeror's online or third party terms and conditions. 

b. These documents shall be read to be consistent and complementary. Any conflict 
among these documents shall be resolved by giving priority to these documents in the 
order listed above. Contractor terms and conditions that apply to this Master Agreement 
are only those that are expressly accepted by the Lead State and must be in writing and 
attached to this Master Agreement as an Exhibit or Attachment. 
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2. Definitions 

Acceptance means a written notice from a Purchasing Entity to Contractor advising 
Contractor that the Product has passed its Acceptance Testing. Acceptance of a Product 
for which acceptance testing is not required shall occur following the completion of 
delivery, Installation, if required, and a reasonable time for inspection of the Product, 
unless the Purchasing Entity provides a written notice of rejection to Contractor. 

Acceptance Testing means the process for ascertaining that the Product meets the 
standards set forth in the section titled Standard of Performance and Acceptance, prior 
to Acceptance by the Purchasing Entity. 

Contract means any Order or Purchase Order or other agreed upon ordering instrument 
issued by a Purchasing Entity under this Master Agreement, together with the terms and 
conditions of this Master Agreement. 

Contractor means the person or entity delivering Products or performing seivices under 
the terms and conditions set forth in this Master Agreement. 

Embedded Software means one or more software applications which permanently 
reside on a computing device. 

Envfronmentally Preferable Product means products and services that have a lesser 
or reduced effect on human health and the environment when compared to competing 
products or services that serve the same purpose. 

Intellectual Property means any and all patents, copyrights, service marks, trademarks, 
trade secrets, trade names, patentable inventions, or other similar proprietary rights, in 
tangible or intangible form, and all rights, title, and interest therein. 

Lead State means the State centrally administering any resulting Master Agreement(s}. 

Master Agreement means the underlying agreement executed by and between the Lead 
State, acting on behalf of the members of the NASPO ValuePofnt Cooperative Purchasing 
Program, and the Contractor, as now or hereafter amended. 

NASPO ValuePoint is the NASPO Cooperative Purchasing Organization LLC, doing 
business as NASPO Value Point, a 501 (c)(3) limited liability company that is a subsidiary 
organization the National Association of State Procurement Officials (NASPO), the sole 
member of NASPO ValuePoint. NASPO ValuePoint facilitates administration of the 
NASPO cooperative group contracting consortium of state chief procurement officials for 
the benefit of state departments, institutions, agencies, and political subdivisions and 
other eligible entities (i.e .. colleges, school districts, counties, cities, some nonprofrt 
organizations, etc.) for all states, the District of Columbia, and territories of the United 
States. NASPO ValuePoint Is identified in the Master Agreement as the recipient of reports 
and may perform contract administration functions relating to collecting and receiving 
reports as well as other contract administration functions as assigned by the Lead State. 
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Order or Purchase Order means any purchase order, sales order, contract or other 
document used by a Purchasing Entity to order the Products. 

Participating Addendum means a bilateral agreement executed by a Contractor and a 
Participating Entity incorporating this Master Agreement and any other additional 
Participating Entity specific language or other requirements, e.g. ordering procedures 
specific to the Participating Entity, other terms and conditions. 

Participating Entity means a state, or other legal entity, properly authorized to enter into 
a Participating Addendum. 

Participating State means a state, the District of Columbia, or one of the territories of 
the United States that is listed in the Request for Proposal as intending to participate. 
Upon execution of the Participating Addendum, a Participating State becomes a 
Participating Entity; however, a Participating State listed in the Request for Proposals is 
not required to later participate In the Master Agreement 

Product means any equipment, software (including embedded software), supplies, 
materials, commodities, goods, documentation or other deliverable supplied, offered, or 
created by the Contractor pursuant to this Master Agreement. The term Products, 
supplies, and products are used Interchangeably in this Master Agreement. 

Purchasing Entity means a state (as well as the District of Columbia and U.S territories), 
city, county, district, other political subdivision of a State, and a nonprofit organization 
under the laws of some states if authorized by a Participating. Addendum, who issues a 
Purchase Order against the Master Agreement and becomes financially committed to the 
purchase. 

Services means installation and additional services as defined in the Master Agreement. 

3. Term of the Master Agreement; Non-excluslvlty 

a. The initial term of this Master Agreement is for one (ll year. This Master Agreement 
may be extended beyond the original contract period for four ~ additional years at the 
Lead State's discretion and by mutual agreement and upon review of requirements of 
Participating Entities, current market conditions, and Contractor performance. 

b. This Master Agreement is not exclusive. Purchasing Entities retain the right to contract 
for Products or Services or both through any selection process authorized by law, or to 
perform the Services themselves. Neither NASPO ValuePoint nor the Lead State 
guarantees that any specific number of Contracts will be issued or that any specific 
amount of Products or Services will be required. 

4. Amendments 

The terms of this Master Agreement shall not be waived, altered, modified, supplemented 
or amended in any manner whatsoever without prior written approval of the Lead State 
and Contractor. 
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5. Participants and Scope 

a. Contractor may not deliver Products under this Master Agreement until a Participating 
Addendum acceptable to the Participating Entity and Contractor is executed. The NASPO 
ValuePoint Master Agreement Terms and Conditions are applicable to any Order by a 
Participating Entity (and other Purchasing Entities covered by their Participating 
Addendum), except to the extent altered, modified, supplemented or amended by a 
Participating Addendum. By way of illustration and not limitation, this authority may apply 
to unique delivery and invoicing requirements, confidentiality requirements, defaults on 
Orders, governing law and venue relating to Orders by a Participating Entity, 
indemnification, and insurance requirements. Statutory or constitutional requirements 
relating to availability of funds may require specific language in some Participating 
Addenda in order to comply with applicable law. The expectation is that these alterations, 
modifications, supplements, or amendments will be addressed in the Participating 
Addendum or, with the consent of the Purchasing Entity and Contractor, may be included 
In the ordering document (e.g. purchase order or contract) used by the Purchasing Entity 
to place the Order. 

b. Use of specific NASPO ValuePoint cooperative Master Agreements by state agencies, 
political subdivisions and other Participating Entitles (including cooperatives) authorized 
by individual state's statutes to use state contracts are subject to the approval of the 
respective State Chief Procurement Official. Issues of interpretation and eligibility for 
participation are solely within the authority of the respective State Chief Procurement 
Official. 

c. Obligations under this Master Agreement are limited to those Participating Entities who 
have signed a Participating Addendum and Purchasing Entities within the scope of those 
Participating Addenda. States or other entities pennitted to participate may use an 
informal competitive process to determine which Master Agreements to participate in 
through execution of a Participating Addendum. Financial obligations of Participating 
Entitles who are states are limited to the orders placed by the departments or other state 
agencies and institutions having available funds. Participating Entities who are states 
incur no financial obligations on behalf of other Purchasing Entities. Contractor shall email 
a fuUy executed PDF copy of each Participating Addendum to PA@naspovaluepolnt.org 
to support documentation of participation and posting in appropriate data bases. 

d. NASPO Cooperative Purchasing Organization L.LC, doing business as NASPO 
ValuePoint, is not a party to the Master Agreement. It is a nonprofit cooperative 
purchasing organization assisting states in administering the NASPO cooperative 
purchasing program for state government departments, institutions, agencies and political 
subdivisions (e.g., colleges, school districts, counties, cities, etc.) for all 50 states, the 
District of Columbia and the territories of the United States. 

e. Participating Addenda shall not be construed to amend the following provisions in this 
Master Agreement between the Lead State and Contractor that prescribe NASPO 
ValuePoint Program requirements: Term of the Master Agreement; Amendments; 
Participants and Scope; Administrative Fee; NASPO ValuePoint Summary and Detailed 
Usage Reports; NASPO ValuePoint Cooperative Program Marketing and Performance 
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Review; NASPO ValuePoint eMarketCenter; Right to Publish; Price and Rate Guarantee 
Period; and Individual Customers. Any such language shall be void and of no effect. 

f. Participating Entities who are not states may under some circumstances sign their own 
Participating Addendum, subject to the consent to participation by the Chief Procurement 
Official of the state where the Participating Entity is located. Coordinate requests for such 
participation through NASPO ValuePoint. Any permission to participate through execution 
of a Participating Addendum is not a determination that procurement authority exists in 
the Participating Entity; they must ensure that they have the requisite procurement 
authority to execute a Participating Addendum. 

g. Resale. "Resale" means any payment In exchange for transfer of tangible goods, 
software, or assignment of the right to services. Subject to any specific conditions 
Included in the solicitation or Contractor's proposal as accepted by the Lead State, or as 
explicitly permitted in a Participating Addendum, Purchasing Entitles may not resell 
Products (the definition of which includes services that are deliverables). Absent any 
such condition or explicit permission, this limitation does not prohibit: payments by 
employees of a Purchasing Entity for Products; sales of Products to the general public as 
surplus property; and fees associated with inventory transactions with other governmental 
or nonprofit entities and consistent with a Purchasing Entity's laws and regulations. Any 
sale or transfer permitted by this subsection must be consistent with license rights granted 
for use of Intellectual property. 

6. Administrative Fees 

a. The Contractor shall pay to NASPO ValuePoint, or its assignee, a NASPO ValuePoint 
Administrative Fee of one-quarter of one percent (0.25% or 0.0025} no later than sixty 
(60) days following the end of each calendar quarter. The NASPO ValuePolnt 
Administrative Fee shall be submitted quarterly and is based on all sales of products and 
services under the Master Agreement (less any charges for taxes or shipping). The 
NASPO ValuePolntAdministrative Fee is not negotiable. This fee is to be included as part 
of the pricing submitted with proposal. 

b. Additionally, some states may require an additional fee be paid directly to the state only 
on purchases made by Purchasing Entities within that state. For all such requests, the 
fee level, payment method and schedule for such reports and payments will be 
Incorporated into the Participating Addendum that Is made a part of the Master 
Agreement. The Contractor may adjust the Master Agreement pricing accordingly for 
purchases made by Purchasing Entities within the jurisdiction of the state. All such 
agreements shall not affect the NASPO ValuePoint Administrative Fee percentage or the 
prices paid by the Purchasing Entities outside the jurisdiction of the state requesting the 
additional fee. The NASPO ValuePoint Administrative Fee In subsection 6a shall be 
based on the gross amount of all sales (tess any charges for taxes or shipping) at the 
adjusted prices (if any) in Participating Addenda. 

7. NASPO ValuePoint Summary and Detailed Usage Reports 

In addition to other reports that may be required by this solicitation, the Contractor shall 
provide the following NASPO ValuePoint reports: 
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a. Summary Sales Data. The Contractor shall submit quarterly sales reports directly to 
NASPO ValuePoint using the NASPO ValuePoint Quarterly Sales/Administrative Fee 
Reporting Tool found at http://www.naspo.org/WNCPO/Calculator.aspx. Any/all sales 
made under this Master Agreement shall be reported as cumulative totals by state. Even 
if Contractor experiences zero saies during a calendar quarter, a report is still required. 
Reports shall be due no later than thirty (30) days following the end of the calendar quarter 
(as specified in the reporting tool). 

b. Detailed Sales Data. Contractor shall also report detailed sales data by: (1) state; (2) 
entity/customer type, e.g. local government, higher education, K12, non-profit; (3) 
Purchasing Entity name; (4) Purchasing Entity bill-to and ship•to locations; (4) Purchasing 
Entity and Contractor Purchase Order identifier/number(s); (5) Purchase Order Type (e.g. 
sales order, credit, return, upgrade, determined by industry practices}; (6) Purchase Order 
date; (7) Ship Date; (8} and line item description, including product number if used. The 
report shall be submitted in any form required by the solicitation. Reports are due on a 
quarterly basis and must be received by the Lead State and NASPO ValuePoint 
Cooperative Development Team no later than thirty (30) days after the end of the 
reporting period. Reports shall be delivered to the Lead State and to the NASPO 
ValuePoint Cooperative Development Team electronically through a designated portal, 
email, CO-ROM, flash drive or other method as determined by the Lead State and NASPO 
ValuePoint. Detailed sales data reports shall include sales information for all sales under 
Participating Addenda executed under this Master Agreement. The format for the detailed 
sales data report is in shown in Exhibit D. 

c. Reportable sales for the summary sales data report and detailed sales data report 
includes sales to employees for personal use where authorized by the solicitation and the 
Participating Addendum. Report data for employees should be limited to ONLY the 1tate 
and entih! they are participating under the authori~ of {stab~ and agency, city, county, 
school district, etc.) and the amount of sales. No personal identification numbers, e.g. 
names, addresses, social security numbers or any other numerical identifier, may 
be submitted with any report. 

d. Contractor shall provide the NASPO ValuePoint Cooperative Development Coordinator 
with an executive summary each quarter that includes, at a minimum, a list of states with 
an active Participating Addendum, states that Contractor Is In negotiations with and any 
Participating Addendum roll out or implementation activities and issues. NASPO 
ValuePoint Cooperative Development Coordinator and Contractor will determine the 
fonnat and content of the executive summary. The executive summary is due thirty (30) 
days after the conclusion of each calendar quarter. 

e. Timely submission of these reports is a material requirement of the Master Agreement. 
The recipient of the reports shall have exclusive ownership of the media containing the 
reports. The Lead State and NASPO ValuePoint shall have a perpetual, irrevocable, non­
exclusive, royalty free, transferable right to display, modify, copy, and otherwise use 
reports, data and information provided under this section. 
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8. NASPO ValuePoint Cooperative Program Marketing, Training, and 
Performance Review 

a. Contractor agrees to work cooperatively with NASPO ValuePoint personnel. 
Contractor agrees to present plans to NASPO ValuePoint for the education of 
Contractor's contract administrator(s) and sales/marketing workforce regarding the 
Master Agreement contract, including the competitive nature of NASPO ValuePoint 
procurements, the Master agreement and participating addendum process, and the 
manner in which qualifying entities can participate in the Master Agreement. 

b. Contractor agrees, as Participating Addendums become executed, if reque&ted by 
ValuePoint personnel to provide plans to launch the program within the participating state. 
Plans will include time frames to launch the agreement and confirmation that the 
Contractor's website has been updated to properly reflect the contract offer as available 
in the participating state. 

c. Contractor agrees, absent anything to the contrary outlined in a Participating 
Addendum, to consider customer proposed terms and conditions, as deemed important 
to the customer, for possible inclusion into the customer agreement. Contractor will 
ensure that their sales force is aware of this contracting option. 

d. Contractor agrees to participate in an annual contract perfom,ance review at a location 
selected by the Lead State and NASPO ValuePoint, which may include a discussion of 
marketing action plans, target strategies, marketing materials, as well as Contractor 
reporting and timeliness of payment of administration fees. 

e. Contractor acknowledges that the NASPO ValuePoint logos may not be used by 
Contractor In sales and marketing until a logo use agreement is executed with NASPO 
ValuePoint. 

f. The Lead State expects to evaluate the utilization of the Master Agreement at the annual 
performance review. Lead State may, in its discretion, cancel the Master Agreement 
pursuant to section 28, or not exercise an option to renew. when Contractor utilization 
does not warrant further administration of the Master Agreement. The Lead State may 
exercise its right to not renew the Master Agreement if vendor fails to record or report 
revenue for three consecutive quarters, upon 60-calendar day written notice to the 
Contractor. Cancellation based on nonuse or under-utilization will not occur sooner than 
two years after award (or execution If later) of the Master Agreement. This subsection 
does not limit the discretionary right of either the Lead State or Contractor to cancel the 
Master Agreement pursuant to section 28 or to terminate for default pursuant to section 
30. 

g. Contractor agrees, within 30 days of their effective date, to notify the Lead State and 
NASPO ValuePoint of any contractual most•favored-customer provisions in third-part 
contracts or agreements that may affect the promotion of this Master Agreements or 
whose terms provide for adjustments to future rates or pricing based on rates, pricing in, 
or Orders from this master agreement. Upon request of the Lead State or NASPO 
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ValuePoint, Contractor shall provide a copy of any such provisions. 

9. NASPO ValuePoint eMarket Center 

a. In July 2011, NASPO ValuePoint entered into a multi~year agreement with SciQuest, 
Inc. (doing business as JAGGAER) whereby JAGGAER will provide certain electronic 
catalog hosting and management services to enable eligible NASPO ValuePoint's 
customers to access a central on line website to view and/or shop the goods and services 
available from existing NASPO ValuePoint Cooperative Contracts. The central online 
website is referred to as the NASPO ValuePoint eMarket Center. 

b. The Contractor will have visibility in the eMarket Center through Ordering Instructions. 
These Ordering Instructions are available at no cost to the Contractor and provide 
customers information regarding the Contractors website and ordering infonnatlon. The 
Contractor is required at a minimum to participate in the eMarket Center through Ordering 
Instructions. 

c. At a minimum, the Contractor agrees to the following timeline: NASPO ValuePoint 
eMarket Center Site Admin shall provide a written request to the Contractor to begin 
Ordering Instruction process. The Contractor shall have thirty (30) days from receipt of 
written request to work with NASPO ValuePoint to provide any unique information and 
ordering instructions that the Contractor would like the customer to have. 

d. If the solicitation requires either a catalog hosted on or integration of a punchout site 
with eMarket Center, or either solution is proposed by a Contractor and accepted by the 
Lead State, the provisions of the eMarket Center Appendix to these NASPO ValuePoint 
Master Agreement Terms and Conditions apply. 

10. Right to Publish 

Throughout the duration of this Master Agreement, Contractor must secure from the Lead 
State prior approval for the release of information that pertains to the potential work or 
activities covered by the Master Agreement. This limitation does not preclude publication 
about the award of the Master Agreement or marketing activities consistent with any 
proposed and accepted marketing plan. The Contractor shall not make any representations 
of NASPO ValuePoint's opinion or position as to the quality or effectiveness of the services 
that are the subject of this Master Agreement without prior written consent. Failure to 
adhere to this requirement may result in termination of the Master Agreement for cause. 

11. Price and Rate Guarantee Period 

All prices and rates must be guaranteed for the initial term of the Master Agreement. 
Following the Initial Master Agreement period, any request for price or rate adjustment 
must be for an equal guarantee period, and must be made at least (30} days prior to the 
effective date. Requests for price or rate adjustment must include sufficient 
documentation supporting the request. Any adjustment or amendment to the Master 
Agreement shall not be effective unless approved by the Lead State. No retroactive 
adjustments to prices or rates will be allowed. 
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12. Individual Customers 

Except to the extent modified by a Participating Addendum, each Purchasing Entity shall 
follow the terms and conditions of the Master Agreement and applicable Participating 
Addendum and will have the same rights and responsibilities for their purchases as the 
Lead State has in the Master Agreement, including but not limited to, any Indemnity or 
right to recover any costs as such right is defined in the Master Agreement and applicable 
Participating Addendum for their purchases. Each Purchasing Entity will be responsible 
for its own charges, fees, and liabilities. The Contractor will apply the charges and Invoice 
each Purchasing Entity individually. 

Administration of Orders 

13. Ordering 

a. Master Agreement order and purchase order numbers shall be clearly shown on all 
acknowledgments, shipping labels, packing slips, invoices, and on all correspondence. 

b. Purchasing Entities may define entity or project-specific requirements and informally 
compete the requirement among companies having a Master Agreement on an "as 
needed" basis. This procedure may also be used when requirements are aggregated or 
other firm commitments may be made to achieve reductions in pricing. This procedure 
may be modified in Participating Addenda and adapted to the Purchasing Entity's rules 
and policies. The Purchasing Entity may in its sole discretion determine which Master 
Agreement Contractors should be solicited for a quote. The Purchasing Entity may select 
the quote that it considers most advantageous, cost and other factors considered. 

c. Each Purchasing Entity will identify and utilize its own appropriate purchasing 
procedure and documentation. Contractor is expected to become familiar with the 
Purchasing Entities' rules, policies, and procedures regarding the ordering of supplies 
and/or services contemplated by this Master Agreement. 

d. Contractor shall not begin work without a valid Purchase Order or other appropriate 
commitment document under the law of the Purchasing Entity. 

e. Orders may be placed consistent with the terms of this Master Agreement during the 
term of the Master Agreement. 

f. All Orders pursuant to this Master Agreement, at a minimum, shall include: 

(1) The Products, Services or Supplies being delivered; 
(2) The place and requested time of delivery; 
(3) A billlng address; 
(4) The name, phone number, and address of the Purchasing Entity 
representative; 
(5) The price per hour or other pricing elements consistent with this Master 
Agreement and the contractor's proposal; 
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(6) A ceiling amount of the order for services being ordered; and 
(7) The Master Agreement identifier. 

g. All communications concerning administration of Orders placed shall be furnished 
solely to the authorized purchasing agent within the Purchasing Entity's purchasing office, 
or to such other Individual identified in writing in the Order. 

h. Orders must be placed pursuant to this Master Agreement prior to the termination date 
thereof, but may have a delivery date or performance period up to 120 days past the then­
current termination date of this Master Agreement. Contractor is reminded that financial 
obligations of Purchasing Entities payable after the current applicable fiscal year are 
contingent upon agency funds for that purpose being appropriated, budgeted, and 
otherwise made available. 

i. Notwithstanding the expiration, cancellation or termination of this Master Agreement, 
Contractor agrees to perform in accordance with the terms of any Orders then outstanding 
at the time of such expiration or termination. Contractor shall not honor any Orders placed 
after the expiration, cancellation or termination of this Master Agreement, or otherwise 
inconsistent with its terms. Orders from any separate indefinite quantity, task orders, or 
other form of indefinite delivery order arrangement priced against this Master Agreement 
may not be placed after the expiration or termination of this Master Agreement, 
notwithstanding the term of any such indefinite delivery order agreement. 

14. Shipping and Delivery 

a. The prices are the delivered price to any Purchasing Entity. All deliveries shall be 
F.O.B. destination, freight pre~paid, with all transportation and handling charges paid by 
the Contractor. Responsibility and liability for loss or damage shall remain the 
Contractor's until final inspection and acceptance when responsibility shall pass to the 
Purchasing Entity except as to latent defects, fraud and Contractor's warranty obligations. 
The minimum shipment amount, if any, will be found in the special terms and conditions. 
Any order for less than the specified amount is to be shipped with the freight prepaid and 
added as a separate item on the invoice. Any portion of an Order to be shipped without 
transportation charges that is back ordered shall be shipped without charge. 

b. All deliveries will be "Inside Deliveries" as designated by a representative of the 
Purchasing Entity placing the Order. Inside Delivery refers to a delivery to other than a 
loading dock, front lobby, or reception area. Specific delivery instructions will be noted on 
the order form or Purchase Order. Any damage to the building interior, scratched walls, 
damage to the freight elevator, etc., will be the responsibility of the Contractor. If damage 
does occur, it is the responsibility of the Contractor to immediately notify the Purchasing 
Entity placing the Order. 

c. All products must be delivered in the manufacturer's standard package. Costs shall 
include all packing and/or crating charges. Cases shall be of durable construction, good 
condition, property labeled and suitable in every respect for storage and handling of 
contents. Each shipping carton shall be marked with the commodity, brand, quantity, item 
code number and the Purchasing Entity's Purchase Order number. 
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16. Laws and Regulations 

Any and all Products offered and furnished shall comply fully with all applicable Federal 
and State laws and regulations, Including the Federal Terms and Conditions set forth in 
Exhibit C. 

16. Inspection and Acceptance 

a. Where the Master Agreement or an Order does not otherwise specify a process for 
Inspection and Acceptance, this section governs. This section is not intended to limit 
rights and remedies under the applicable commercial code. 

b. AU Products are subject to inspection at reasonable times and places before 
Acceptance. Contractor shall provide right of access to the Lead State, or to any other 
authorized agent or official of the Lead State or other Participating or Purchasing Entity, 
at reasonable times, in order to monitor and evaluate performance, compliance, and/or 
quality assurance requirements under this Master Agreement. Products that do not meet 
specifications may· be rejected. Failure to reject upon receipt, however, does not relieve 
the contractor of liability for material (nonconformity that substantial impairs value) latent 
or hidden defects subsequently revealed when goods are put to use. Acceptance of such 
goods may be revoked In accordance with the provisions of the applicable commercial 
code, and the Contractor is liable for any resulting expense incurred by the Purchasing 
Entity related to the preparation and shipping of Product rejected and returned, or for 
which Acceptance is revoked. 

c. If any Services do not confom, to contract requirements, the Purchasing Entity may 
require the Contractor to perfom, the services again in conformity with contract 
requirements, at no Increase in Order amount. When defects cannot be corrected by re­
performance, the Purchasing Entity may require the Contractor to take necessary action 
to ensure that future perfom,ance conforms to contract requirements; and reduce the 
contract price to reflect the reduced value of services perfom,ed. 

d. The warranty period shall begin upon Acceptance. 

e. Acceptance Testing may be explicitly set out in a Master Agreement to ensure 
conformance to an explicit standard of performance. Acceptance Testing means the 
process set forth in the Master Agreement for ascertaining that the Product meets the 
standard of performance prior to Acceptance by the Purchasing Entity. If Acceptance 
Testing is prescribed, this subsection applies to applicable Products purchased under this 
Master Agreement, including any additional, replacement1 or substitute Product(s) and 
any Product(s) which are modified by or with the written approval of Contractor after 
Acceptance by the Purchasing Entity. The Acceptance Testing period shall be thirty (30) 
calendar days or other time period identified In this Master Agreement or the Participating 
Addendum, starting from the day after the Product is delivered or, if installed, the day 
after the Product is installed and Contractor certifies that the Product is ready for 
Acceptance Testing. If the Product does not meet the standard of performance during the 
initial period of Acceptance Testing, Purchasing Entity may, at its discretion, continue 
Acceptance Testing on a day-to-day basis until the standard of performance is met. Upon 
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rejection, the Contractor will have fifteen (15) calendar days to cure the standard of 
performance issue(s). If after the cure period, the Product still has not met the standard 
of performance, the Purchasing Entity may, at its option: (a) declare Contractor to be in 
breach and terminate the Order: (b) demand replacement Product from Contractor at no 
additional cost to Purchasing Entity; or, (c) continue the cure period for an additional time 
period agreed upon by the Purchasing Entity and the Contractor. Contractor shall pay all 
costs related to the preparation and shipping of Product returned pursuant to the section. 
No Product shall be deemed Accepted and no charges shall be paid until the standard of 
performance is met. The warranty period shall begin upon Acceptance. 

17. Payment 

Payment after Acceptance is normally made within 30 days following the date the entire 
order Is delivered or the date a correct invoice is received, whichever is later. After 45 
days the Contractor may assess overdue account charges up to a maximum rate of one 
percent per month on the outstanding balance, unless a different late payment amount is 
specified in a Participating Addendum, Order, or otherwise prescribed by applicable law. 
Payments wlll be remitted by mail. Payments may be made via a State or political 
subdlVision "Purchasing Card" with no additional charge. 

18. Warranty 

Warranty provisions govern where specified elsewhere in the documents that constitute 
the Master Agreement; otherwise this section governs. The Contractor warrants for a 
period of one year from the date of Acceptance that: {a) the Product performs according 
to all specific claims that the Contractor made in its response to the solicitation, (b) the 
Product is suitable for the ordinary purposes for which such Product is used, (c} the 
Product is suitable for any special purposes identified in the solicitation or for which the 
Purchasing Entity has relied on the Contractor's skill or judgment, (d} the Product is 
designed and manufactured in a commercially reasonable manner, and (e} the Product 
is free of defects. Upon breach of the warranty, the Contractor will repair or replace (at 
no charge to the Purchasing Entity) the Product whose nonconformance Is discovered 
and made known to the Contractor. If the repaired and/or replaced Product proves to be 
inadequate, or fails of its essential purpose, the Contractor will refund the full amount of 
any payments that have been made. The rights and remedies of the parties under this 
warranty are in addition to any other rights and remedies of the parties provided by law 
or equity, including, without limitation, actual damages, and, as applicable and awarded 
under the law, to a prevailing party, reasonable attorneys' fees and costs. 

19. Title of Product 

Upon Acceptance by the Purchasing Entity, Contractor shall convey to Purchasing Entity 
title to the Product free and clear of all liens, encumbrances, or other security interests. 
Transfer of title to the Product shall include an irrevocable and perpetual license to use 
any Embedded Software in the Product. If Purchasing Entity subsequently transfers title 
of the Product to another entity, Purchasing Entity shall have the right to transfer the 
license to use the Embedded Software with the transfer of Product title. A subsequent 
transfer of this software license shall be at no additional cost or charge to either 
Purchasing Entity or Purchasing Entity's transferee. 
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20. License of Pre-Existing Intellectual Property 

Contractor grants to the Purchasing Entity a nonexclusive, perpetual, royalty-free, 
irrevocable, license to use, publish, translate, reproduce, transfer with any sale of tangible 
media or Product, perform, display, and dispose of the Intellectual Property, and its 
derivatives, used or delivered under this Master Agreement, but not created under it ("Pre­
existing Intellectual Property"). The Contractor shall be responsible for ensuring that this 
license is consistent with any third party rights in the Pre-existing Intellectual Property. 

General Provisions 
21. Insurance 

a. Unless otherwise agreed In a Participating Addendum, Contractor shall, during the tenn 
of this Master Agreement, maintain in full force and effect, the Insurance described in this 
section. Contractor shall acquire such insurance from an Insurance carrier or carriers 
licensed to conduct business in each Participating Entity's state and having a rating of A, 
Class VII or better, in the most recently published edition of A.M. Best's Insurance 
Reports. Failure to buy and maintain the required insurance may result in this Master 
Agreement's termination or, at a Participating Entity's option, result in termination of its 
Participating Addendum. 

b. Coverage shall be written on an occurrence basis. The minimum acceptable limits shall 
be as Indicated below: 

(1) Commercial General Liability covering premises operations, Independent 
contractors, products and completed operations, blanket contractual liability, 
personal injury (including death), advertising liability, and property damage, with a 
limit of not less than $1 million per occurrence/$2 million general aggregate;· 

(2) Contractor must comply with any applicable State Workers Compensation or 
Employers Liability Insurance requirements. 

c. Contractor shall pay premiums on all insurance policies. Contractor shall provide notice 
to a Participating Entity who is a state within five (5) business days after Contractor is first 
aware of expiration, cancellation or nonrenewal of such policy or is first aware that 
cancellatlon is threatened or expiration, nonrenewal or expiration otherwise may occur. 

d. Prior to commencement of perfonnance, Contractor shall provide to the Lead State a 
written endorsement to the Contractor's general liability insurance policy or other 
documentary evidence acceptable to the Lead State that (1) names Oregon, and the 
Participating States identified In the Request for Proposal as additional insureds, (2) 
provides that written notice of cancellation shall be delivered in accordance with the policy 
provisions, and (3) provides that the Contractor's liability insurance policy shall be 
primary, with any liability insurance of any Participating State as secondary and 
noncontributory. Unless otherwise agreed in any Participating Addendum, other state 
Participating Entities' rights and Contractor's obligations are the same as those specified 
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in the first sentence of this subsection except the endorsement is provided to the 
applicable state. 

e. Contractor shall furnish to the Lead State copies of certificates of all required insurance 
in a form sufficient to show required coverage within thirty (30) calendar days of the 
execution of this Master Agreement and prior to performing any work. Copies of renewal 
certificates of all required insurance shall be furnished within thirty (30) days after any 
renewal date to the applicable state Participating Entlty. Failure to provide evidence of 
coverage may, at the sole option of the Lead State, or any Participating Entity, result in 
this Master Agreement's termination or the termination of any Participating Addendum. 

f. Coverage and limits shall not limit Contractor's liability and obligations under this Master 
Agreement, any Participating Addendum, or any Purchase Order. 

22. Records Administration and Audit 

a. The Contractor shall maintain books, records, documents, and other evidence 
pertaining to this Master Agreement and Orders placed by Purchasing Entities under it to 
the extent and in such detail as shall adequately reflect performance and administration 
of payments and fees. Contractor shall permit the Lead State, a Participating Entity, a 
Purchasing Enti'ty, the federal government {including its grant awarding entities and the 
U.S. Comptroller General), and any other duly authorized agent of a governmental 
agency, to audit, inspect, examine, copy and/or transcribe Contractor's books, 
documents, papers and records directly pertinent to this Master Agreement or orders 
placed by a Purchasing Entity under it for the purpose of making audits, examinations, 
excerpts, and transcriptions. This right shall survive for a period of five (5) years following 
tennination of this Agreement or final payment for any order placed by a Purchasing Entity 
against this Agreement, whichever is later, or such longer period as is required by the 
Purchasing Entity's state statutesi to assure compliance with the terms hereof or to 
evaluate performance hereunder. 

b. Without limiting any other remedy available to any governmental entity, the Contractor 
shall reimburse the applicable Lead State, Participating Entity, or Purchasing Entity for 
any overpayments inconsistent with the terms of the Master Agreement or Orders or 
underpayment of fees found as a result of the examination of the Contractor's records. 

c. The rights and obligations herein exist in addition to any quality assurance obligation 
in the Master Agreement requiring the Contractor to self •audit contract obligations and 
that permits the Lead State to review compliance with those obligations. 

23. Confidentiality, Non-Disclosure, and Injunctive Relief 

a. Confidentiality. Contractor acknowledges that It and its employees or agents may, in 
the course of providing a Product under this Master Agreement, be exposed to or acquire 
Information that is confidential to Purchasing Entity or Purchasing Entity's clients. Any 
and all information of any form that is marked as confidential or would by its nature be 
deemed confidential obtained by Contractor or its employees or agents in the 
performance of this Master Agreement, including, but not necessarily limited to (1) any 
Purchasing Entity's records, (2) personnel records, and {3) information concerning 
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individuals, is confidential information of Purchasing Entity ("Confidential Information"). 
Any reports or other documents or Items (including software) that result from the use of 
the Confidential Information by Contractor shall be treated in the same manner as the 
Confidential Information. Confidential Information does not include information that (1) is 
or becomes (other than by disclosure by Contractor) publicly known; (2) Is furnished by 
Purchasing Entity to others without restrictions similar to those imposed by this Master 
Agreement; (3) is rightfully in Contractors possession without the obligation of 
nondisclosure prior to the time of its disclosure under this Master Agreement; (4) is 
obtained from a source other than Purchasing Entity without the obligation of 
confidentiality, (5) is disclosed with the written consent of Purchasing Entity or; (6) is 
independently developed by employees, agents or subcontractors of Contractor who can 
be shown to have had no access to the Confidential Information. 

b. Non-Disclosure. Contractor shall hold Confidential Information in confidence, using at 
least the industry standard of confidentiality, and shall not copy, reproduce, sell, assign, 
license, market, transfer or otherwise dispose of, give, or disclose Confidential 
Information to third parties or use Confidential Information for any purposes whatsoever 
other than what is necessary to the performance of Orders placed under this Master 
Agreement. Contractor shall advise each of its employees and agents of their obligations 
to keep Confidential Information confidential. Contractor shall use commercially 
reasonable efforts to assist Purchasing Entity in identifying and preventing any 
unauthorized use or disclosure of any Confidential Information. Without limiting the 
generality of the foregoing, Contractor shall advise Purchasing Entity, applicable 
Participating Entity, and the Lead State immediately If Contractor learns or has reason to 
believe that any person who has had access to Confidential Information has violated or 
intends to violate the terms of this Master Agreement, and Contractor shall at its expense 
cooperate with Purchasing Entity in seeking Injunctive or other equitable relief In the name 
of Purchasing Entity or Contractor against any such person. Except as directed by 
Purchasing Entity, Contractor will not at any time during or after the term of this Master 
Agreement disclose, directly or Indirectly, any Confidential Information to any person, 
except in accordance with this Master Agreement, and that upon termination of this 
Master Agreement or at Purchasing Entity's request, Contractor shall turn over to 
Purchasing Entity all documents, papers, and other matter in Contractors possession that 
embody Confidential Information. Notwithstanding the foregoing, Contractor may keep 
one copy of such Confidential Information necessary for quality assurance, audits and 
evidence of the performance of this Master Agreement. 

c. Injunctive Relief. Contractor acknowledges that breach of this section, including 
disclosure of any Confidential lnfonnation, will cause irreparable Injury to Purchasing 
Entity that is inadequately compensable In damages. Accordingly, Purchasing Entity may 
seek and obtain injunctive relief against the breach or threatened breach of the foregoing 
undertakings, In addition to any other legal remedies that may be available. Contractor 
acknowledges and agrees that the covenants contained herein are necessary for the 
protection of the legitimate business interests of Purchasing Entity and are reasonable in 
scope and content. 
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d. Purchasing Entity Law. These provisions shall be applicable only to extent they are 
not in conflict with the applicable public disclosure laws of any Purchasing Entity. 

e. The rights granted Purchasing Entities and Contractor obligations under this section 
shall also extend to the cooperative's Confidential Information, defined to include 
Participating Addenda, as well as Orders or transaction data relating to Orders under this 
Master Agreement that identify the entity/customer, Order dates, line item descriptions 
and vo1umes, and prices/rates. This provision does not apply to disclosure 1o the Lead 
State, a Participating State, or any governmental entity exercising an audit, Inspection, or 
examination pursuant to section 23. To the extent permitted by law, Contractor shall notify 
the Lead State of the identify of any entity seeking access to the Confidential Information 
described in this subsection. 

24. Public Information 

This Master Agreement and all related documents are subject to disclosure pursuant to 
the Purchasing Entity's public information laws. 

25. Assignment/Subcontracts 

a. Contractor shall not assign, sell, transfer, subcontract or sublet rights; or delegate 
responsibilities under this Master Agreement, in whole or in part, without the prior written 
approval of the Lead State. 

b. The Lead State reserves the right to assign any rights or duties, including written 
assignment of contract administration duties to NASPO Cooperative Purchasing 
Organization LLC, doing business as NASPO ValuePoint and other third parties. 

26. Changes tn Contractor Representation 

The Contractor must notify the Lead State of changes in the Contractor's key administrative 
personnel managing the Master Agreement in writing within 10 calendar days of the 
change. The Lead State reserves the right to approve changes in key personnel, as 
identified in the Contractor's proposal. The Contractor agrees to propose replacement key 
personnel having substantially equal or better education, training, and experience as was 
possessed by the key person proposed and evaluated in the Contractor's proposal. 

27. Independent Contractor 

The Contractor shall be an independent contractor. Contractor shall have no 
authorization, express or implied, to bind the Lead State, Participating States, other 
Participating Entities, or Purchasing Entities to any agreements, settlements, liability or 
understanding whatsoever, and agrees not to hold itself out as agent except as expressly 
set forth herein or as expressly agreed in any Participating Addendum. 

28. Cancellation 

Unless otherwise stated, this Master Agreement may be canceled by either party upon 
60 days written notice prior to the effective date of the cancellation. Further, any 
Participating Entity may cancel its participation upon 30 days written notice, unless 
otherwise limited or stated in the Participating Addendum. Cancellation may be In whole 
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or in part. Any cancellation under this provision shall not affect the rights and obligations 
attending orders outstanding at the time of cancellation, including any right of a 
Purchasing Entity to indemnification by the Contractor, rights of payment for Products 
delivered and accepted, rights attending any warranty or default in performance in 
association with any Order, and requirements· for records administration and audit. 
Cancellation of the Master Agreement due to Contractor default may be immediate. 

29. Force ~ajeure 

Neither party to this Master Agreement shall be held responsible for delay or default 
caused by fire, riot, unusually severe weather, other acts of God, or war which are beyond 
that party's reasonable control. The Lead State may terminate this Master Agreement 
after determining such delay or default will reasonably prevent successful performance 
of the Master Agreement. . 

30. Defaults and Remedies 

a. The occurrence of any of the following events shall be an event of default under this 
Master Agreement: 

(1) Nonperformance of contractual requirements; or 

(2) A material breach of any term or condition of this Master Agreement; or 

(3) Any certification, representation or warranty by Contractor in response to the 
solicitation or in this Master Agreement that proves to be untrue or materially 
misleading; or 

(4) Institution of proceedings under any bankruptcy, insolvency, reorganization or 
similar law, by or against Contractor, or the appointment of a receiver or similar 
officer for Contractor or any of its property, which is not vacated or fully stayed 
within thirty (30) calendar days after the institution or occurrence thereof; or 

(5) Any default specified in another section of this Master Agreement. 

b. Upon the occurrence of an event of default, the Lead State shall issue a written notice 
of default, identifying the nature of the default, and providing a period of 15 calendar days 
in which Contractor shall have an opportunity to cure the default. The Lead State shall 
not be required to provide advance written notice or a cure period and may immediately 
terminate this Master Agreement in whole or In part if the Lead State, In Its sole discretion, 
determines that It is reasonably necessary to preserve public safety or prevent immediate 
public crisis. Time allowed for cure shall not diminish or eliminate Contractor's liability for 
damages, including liquidated damages to the extent provided for under this Master 
Agreement. 

c. If Contractor is afforded an opportunity to cure and fails to cure the default within the 
period specified In the written notice of default, Contractor shall be in breach of its 
obligations under this Master Agreement and the Lead State shall have the right to 
exercise any or all of the following remedies: 

(1) Exercise any remedy provided by law; and 

(2) Terminate this Master Agreement and any related Contracts or portions thereof; 
and 
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(3) Impose liquidated damages as provided in this Master Agreement; and 

(4) Suspend Contractor from being able to respond to future bid solicitations; and 

(5) Suspend Contractor's performance; and 

(6) Withhold payment until the default is remedied. 

d. Unless otherwise specified in the Participating Addendum, in the event of a default 
under a Participating Addendum, a Participating Entity shall provide a written notice of 
default as described In this section and shall have all of the rights and remedies under 
this paragraph regarding its participation in the Master Agreement, in addition to those 
set forth in its Participating Addendum. Unless otherwise specified in a Purchase Order, 
a Purchasing Entity shall provide written notice of default as described in this section and 
have all of the rights and remedies under this paragraph and any applicable Participating 
Addendum with respect to an Order placed by the Purchasing Entity. Nothing in these 
Master Agreement Terms and Conditions shalt be construed to limit the rights and 
remedies available to a Purchasing Entity under the applicable commercial code. 

31. Waiver of Breach 

Failure of the Lead State, Participating Entity, or Purchasing Entity to declare a default or 
enforce any rights and remedies shall not operate as a waiver under this Master 
Agreement or Participating Addendum. Any waiver by the Lead State, Participating Entity, 
or Purchasing Entity must be in writing. Waiver by the Lead State or Participating Entity 
of any default, right or remedy under this Master Agreement or Participating Addendum, 
or by Purchasing Entity with respect to any Purchase Order, or breach of any terms or 
requirements of this Master Agreement, a Participating Addendum, or Purchase Order 
shall not be construed or operate as a waiver of any subsequent default or breach of such 
term or requirement, or of any other term or requirement under this Master Agreement, 
Participating Addendum, or Purchase Order. 

32. Debarment 

The Contractor certifies that neither it nor its principals are presently debarred, 
suspended, proposed for debarment, declared ineligible, or voluntarily excluded from 
participa1ion in this transaction (contract) by any governmental department or agency. 
This certification represents a recurring certification made at the time any Order is placed 
under this Master Agreement. If the Contractor cannot certify this statement, attach a 
written explanation for review by the Lead State. 

33. Indemnification 

a. The Contractor shall defend1 indemnify and hold harmless NASPO, NASPO 
Cooperative Purchasing Organization LLC (doing business as NASPO ValuePoint), the 
Lead State, Participating Entities, and Purchasing Entitles, along with their officers and 
employees, from and against third~party claims, damages or causes of action including 
reasonable attorneys' fees and related costs for any death, injury, or damage to tangible 
property arising from act(s}, error(s), or omission(s} of the Contractor, its employees or 
subcontractors or volunteers, at any tier, relating to the performance under the Master 
Agreement. 
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b. Indemnification - Intellectual Property. The Contractor shall defend, indemnify and hold 
harmless NASPO, NASPO Cooperative Purchasing Organization LLC {doing business 
as NASPO ValuePoint), the Lead State, Participating Entities, Purchasing Entities, along 
with their officers and employees ("Indemnified Party"), from and against claims, 
damages or causes of action including reasonable attorneys' fees and related costs 
arising out of the claim that the Product or its use, Infringes Intellectual Property rights 
("Intellectual Property Claim") of another person or entity. 

(1) The Contractor's obligations under this section shall not extend to any 
combination of the Product with any other product, system or method, unless the Product, 
system or method is: 

(a) provided by the Contractor or the Contractor's subsidiaries or affiliates; 

(b) specified by the Contractor to work with the Product; or 

(c) reasonably required, in order to use the Product in its intended manner, 
and the infringement could not have been avoided by substituting another 
reasonably available product, system or method capable of performing the 
same function; or 

(d) It would be reasonably expected to use the Product in combination with 
such product, system or method. 

(2) The Indemnified Party shall notify the Contractor within a reasonable time 
after receiving notice of an Intellectual Property Claim. Even if the Indemnified Party fails 
to provide reasonable notice, the Contractor shall not be relieved from its obligations 
unless the Contractor can demonstrate that it was prejudiced in defending the Intellectual 
Property Claim resulting in increased expenses or loss to the Contractor. If the Contractor 
promptly and reasonably investigates and defends any Intellectual Property Claim, it shall 
have control over the defense and settlement of it. However, the Indemnified Party must 
consent in writing for any money damages or obligations for which it may be responsible. 
The Indemnified Party shall furnish, at the Contractors reasonable request and expense, 
infonnation and assistance necessary for such defense. If the Contractor fails to 
vigorously pursue the defense or settlement of the Intellectual Property Claim, the 
Indemnified Party may assume the defense or settlement of it and the Contractor shall be 
liable for all costs and expenses, including reasonable attorneys' fees and related costs, 
incurred by the Indemnified Party In the pursuit of the Intellectual Property Claim. Unless 
otherwise agreed in writing, this section is not subject to any limitations of liability in this 
Master Agreement or in any other document executed in conjunction with this Master 
Agreement. 

34. No Waiver of Sovereign Immunity 

In no event shall this Master Agreement, any Participating Addendum or any contract or 
any Purchase Order issued thereunder, or any act of the Lead State, a Participating 
Entity, or a Purchasing Entity be a waiver of any form of defense or immunity, whether 
sovereign immunity, governmental immunity, immunity based on the Eleventh 
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Amendment to the Constitution of the United States or otherwise, from any claim or from 
the jurisdiction of any court.. 

This section applies to a claim brought against the Participating Entities who are states 
only to the extent Congress has appropriately abrogated the state's sovereign immunity 
and is not consent by the state to be sued in federal court. This section Is also not a 
waiver by the state of any form of immunity, including but not limited to sovereign 
immunity and immunity based on the Eleventh Amendment to the Constitution of the 
United States. 

35. Governing law and Venue 

a. The procurement, evaluation, and award of the Master Agreement shall be governed 
by and construed in accordance with the laws of the Lead State sponsoring and 
administering the procurement. The construction and effect of the Master Agreement after 
award shall be governed by the law of the state serving as Lead State. The construction 
and effect of any Participating Addendum or Order against the Master Agreement shall 
be governed by and construed in accordance with the laws of the Participating Entity's or 
Purchasing Entity's State. 

b. Unless otherwise specified in the RFP, the venue for any protest, claim, dispute or 
action relating to the procurement, evaluation, and award is in the Lead State. Venue for 
any claim, dispute or action concerning the terms of the Master Agreement shaH be in the 
state serving as Lead State. Venue for any claim, dispute, or action concerning any Order 
placed against the Master Agreement or the effect of a Participating Addendum shall be 
in the Purchasing Entity's State. 

c. If a claim is brought in a federal forum, then it must be brought and adjudicated solely 
and exclusively within the United States District Court for (in decreasing order of priority}: 
the Lead State for claims relating to the procurement, evaluation, award, or contract 
perfonnance or administration if the Lead State is a party; a Participating State if a named 
party; the state where the Participating Entity or Purchasing Entity is located if either is a 
named party. 

36. Assignment of Antitrust Rights 

Contractor irrevocably assigns to a Participating Entity who is a state any claim for relief 
or cause of action which the Contractor now has or which may accrue to the Contractor 
in the future by reason of any violation of state or federal antitrust laws (15 U.S.C. § 1 ~15 
or a Participating Entity's state antitrust provisions), as now in effect and as may be 
amended from time to time, in connection with any goods or seNices provided in that 
state for the purpose of carrying out the Contractor's obligations under this Master 
Agreement or Participating Addendum, including, at the Participating Entity's option, the 
right to control any such litigation on such claim for relief or cause of action. 

37. Contract Provisions for Orders Utilizing Federal Funds 

Pursuant to Appendix II to 2 Code of Federal Regulations (CFR) Part 200, Contract 
Provisions for Non-Federal Entity Contracts Under Federal Awards, Orders funded with 
federal funds may have additional contractual requirements or certifications that must be 
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satisfied at the time the Order Is placed or upon delivery. These federal requirements may 
be proposed by Participating Entities In Participating Addenda and Purchasing Entities 
for incorporation In Orders placed under this Master Agreement. 

38. Leasing or Alternative Financing Methods 

The procurement and other applicable laws of some Purchasing Entitles may permit the 
use of leasing or alternative financing methods for the acquisition of Products under this 
Master Agreement. Where the terms and conditions are not otherwise prescribed in an 
applicable Participating Addendum, the terms and conditions for leasing or alternative 
financing methods are subject to negotiation between the Contractor and Purchasing 
Entity. 

Authorized Signatures: 

Contractor: ------------------
By:------------------
Title: _________________ _ Date: 

The State of Oregon acting by and through its Department of 
Administrative Services, Enterprise Goods and Services, 
Procurement Services 

By:------------------

-----

Tltle: _______________ _ Date: 

Approved pursuant to ORS 291.047 

Oregon Department of Justice 

By: -----------
Sr. Assistant Attorney General 

Date: _____ _ 

-----
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eMarket Center Appendix 

a. This Appendix applies whenever a catalog hosted by or integration of a punchout site 
with eMarket Center is required by the solicitation or either solution is proposed by a 
Contractor and accepted by the Lead State. 

b. Supplier's Interface with the eMarket Center. There is no cost charged by JAGGAER 
to the Contractor for loading a hosted catalog or integrating a punchout site. 

c. At a minimum, the Contractor agrees to the following: 

(1) Implementation Timeline: NASPO ValuePoint eMarket Center Site Admin shall 
provide a written request to the Contractor to begin enablement process. The Contractor 
shall have fifteen (15) days from receipt of written request to work with NASPO Value Point 
and JAGGAER to set up an enablement schedule, at which time JAGGAER's technical 
documentation shall be provided to the Contractor. The schedule will include future calls 
and milestone dates related to test and go live dates. The contractor shall have a total of 
Ninety (90) days to deliver either a (1) hosted catalog or (2) punch-out catalog, from date 
of receipt of written request. 

(2) NASPO ValuePoint and JAGGAER will work with the Contractor, to decide 
which of the catalog structures (either hosted or punch-out as further described below) 
shall be provided by the Contractor. Whether hosted or punch-out, the catalog must 
be strictly limited to the Contractor,s awarded contract offering {e.g. products 
and/or services not authorized through the resultlng cooperative contract should 
not be viewable by NASPO ValuePoint Participating Entity users). 

(a) Hosted Catalog. By providing a hosted catalog, the Contractor is 
providing a list of its awarded products/services and pricing in an electronic data 
file In a format acceptable to JAGGAER, such as Tab Delimited Text files. In this 
scenario, the Contractor must submit updated electronic data {Insert Time Frame 
Here] to the eMarket Center for the Lead State's approval to maintain the most up­
to-date version of its product/service offering under the cooperative contract in the 
eMarket Center. 

(b) Punch-Out Catalog. By providing a punch-out catalog, the Contractor is 
providing its own online catalog, which must be capable of being integrated with 
the eMarket Center as a. Standard punch-in via Commerce extensible Markup 
Language (cXML). In this scenario, the Contractor shall validate that its online 
catalog is up-to--date by providing a written update every six months to the Lead 
State stating they have audited the offered products/services and pricing listed on 
its online catalog. The site must also return detailed UNSPSC codes (as outlined 
in line 3) for each fine item, Contractor also agrees to provide e-Quote functionality 
to facilitate volume discounts. 

d. Revising Pricing and Product Offerings: Any revisions to product/service offerings {new 
products, altered SKUs, new pricing etc.) must be pre-approved by the Lead State and 
shall be subject to any other applicable restrictions with respect to the frequency or 
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amount of such revisions. However, no cooperative contract enabled in the eMarket 
Center may include price changes on a more frequent basis than once per quarter. The 
following conditions apply with respect to hosted catalogs: 

(1} Updated pricing files are required by the 1st of the month and shall go 
into effect in the eMarket Center on the 1st day of the following month (i.e. file 
received on 1/01/13 would be effective in the eMarket Center on 2/01/13). Files 
received after the 1st of the month may be delayed up to a month {i.e. file received 
on 11/06/09 would be effect in the eMarket Center on 1/01/10). 

(2) Lead State•approved price changes are not effective until implemented 
within the eMarket Center. Errors in the Contractor's submitted pricing files will 
delay the implementation of the price changes In eMarket Center. 

e. Supplier Network Requirements: Contractor shall join the JAGGAER Supplier Network 
(SQSN) and shall use JAGGAER's Supplier Portal to import the Contractor's catalog and 
pricing, Into the JAGGAER system, and view reports on catalog spend and 
producVpricing freshness. The Contractor can receive orders through electronic delivery 
(cXML) or through low-tech options such as fax. More information about the SQSN can 
be found at: www.sciquest.com or call the JAGGAER Supplier Network Services team 
at 800-233-1121 . 

f. Minimum Requirements: Whether the Contractor is providing a hosted catalog or a 
punch~out catalog, the Contractor agrees to meet the following requirements: 

(1) Catalog must contain the most current pricing, including all applicable 
administrative fees and/or discounts, as well as the most up-to-date product/service 
offering the Contractor is authorized to provide in accordance with the cooperative 
contract; and 

(2) The accuracy of the catalog must be maintained by Contractor throughout the 
duration of the cooperative contract; and 

(3) The Catalog must include a Lead State contract identification number; and 

(4) The Catalog must include detailed product line item descriptions; and 

(5) The Catalog must include pictures when possible; and 

(6) The Catalog must include any additional NASPO ValuePoint and Participating 
Addendum requirements. Although suppliers in the SQSN normally submit one (1) 
catalog, it Is possible to have multiple contracts applicable to different NASPO ValuePoint 
Participating Entities. For example, a supplier may have different pricing for state 
government agencies and Board of Regents institutions. Suppliers have the ability and 
responsibility to submit separate contract pricing for the same catalog if applicable. The 
system will deliver the appropriate contract pricing to the user viewing the catalog. 
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g. Order Acceptance Requirements: Contractor must be able to accept Purchase Orders 
via fax or cXML. The Contractor shall provide positive confirmation via phone or email 
within 24 hours of the Contractor's receipt of the Purchase Order. If the Purchasing Order 
is received after 3pm EST on the day before a weekend or holiday, the Contractor must 
provide positive confirmation via phone or email on the next business day. 

h. UNSPSC Requirements: Contractor shall support use of the United Nations Standard 
Product and Services Code (UNSPSC). UNSPSC versions that must be adhered to are 
driven by JAGGAER for the suppliers and are upgraded every year. NASPO ValuePoint 
reserves the right to migrate to future versions of the UNSPSC and the Contractor shall 
be required to support the migration effort. All line items, goods or services provided 
under the resulting statewide contract must be associated to a UNSPSC code. All line 
items must be identified at the most detailed UNSPSC level indicated by segment, family, 
class and commodity. 

i. Applicability: Contractor agrees that NASPO ValuePoint controls which contracts 
appear in the eMarket Center and that NASPO ValuePolnt may elect at any time to 
remove any supplier's offering from the eMarket Center. 

j. The Lead State reserves the right to approve the pricing on the eMarket Center. This 
catalog review right is solely for the benefit of the Lead State and Participating Entities, 
and the review and approval shall not waive the requirement that products and services 
be offered at prices (and approved fees) required by the Master Agreement. 

k. Several NASPO ValuePoint Participating Entities currently maintain separate 
JAGGAER eMarketplaces, these Participating Entities do enable certain NASPO 
ValuePoint Cooperative Contracts. In the event one of these entitles elects to use this 
NASPO ValuePoint Cooperative Contract (available through the eMarket Center) but 
publish to their own eMarketplace, the Contractor agrees to work in good faith with the 
entity and NASPO ValuePoint to implement the catalog. NASPO ValuePoint does not 
anticipate that this will require substantial additional efforts by the Contractor; however, 
the supplier agrees to take commercially reasonable efforts to enable such separate 
JAGGAER catalogs. 

(August 2017) 
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Exhibit A to NASPO ValuePoint Master Agreement 

SAMPLE PARTICIPATING ADDENDUM 

MASTER AGREEMENT # __ 
Exhibit_ 

FORM PARTICIPATING ADDENDUM 

NASPO ValuePoint 
PARTICIPATING ADDENDUM 

Maintenance and Facllltles Repair & 
Operations (MRO) and Industrial Supplies 
Lead by the State of Oregon 

A NASP.O 

. ValuePoint 

Master Agreement#: __ 
Contractor: _____ (Contractor) 

Participating Entity: State of XXXXX 

The following Goods or services are included in this Addendum: 
• Removable Example: All Goods and accessories listed on the Contractor page of 

the NASPO Va/uePoint website. 

The following Goods or services are not included in this Addendum: 
• Removable Example: Product modifications. 
• Removable ExamQle: Installation services. 

Master Agreement Terms and Conditions: 
1. Scope: This addendum covers the Maintenance and Facilities Repair & Operations 

and Industrial Supplies led by the State of Oregon for use by state agencies and 
other entities located in the Participating State {or State Entity] authorized by that 
State's statutes to utilize State contracts with the prior approval of the State's Chief 
Procurement Official. 

(Removable Instruction: Participating States should ensure that paregraph 2 properly 
defines the scope of participation. The model language in paragraph enables participation 
by all political subdivisions, institutions of higher education, and other enUties included in 
the state's statewide contract program.] 

2. Pprtlcipation: This NASPO ValuePoint Master Agreement may be used by all state 
agencies, institutions of higher institution, political subdivisions and other entities 
authorized to use statewide contracts in the State of {xxxxxxx]. Issues of 
interpretation and eligibility for participation are solely within the authority of the State 
Chief Procurement Official. 
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3. Prima,y Contacts: The primary contact individuals for this Participating Addendum are 
as follows (or their named successors): 

Contractor 
Name: 
Address: 
Telephone: 
Fax: 
Email: 

Particioatina Entitv 
Name: 
Address: 
Telephone: 
Fax: 
Email: 

4. Participating Entity Modifications Or Additions To The Master Agreement 

These modifications or additions apply only to actions and relationships within the 
Participating Entity. 
Participating Entity must check one of the boxes below. 

LJ No changes to the terms and conditions of the Master Agreement are required. 

LJ The following changes are modifying or supplementing the Master Agreement terms 
and conditions. 

lRemovQble Instruction: Insert text here to address specific changes to the terms and 
conditions. Indicate which section numbers of the Master Agreement are modified. If no 
changes are required, check the box above and delete this paragraph.] 

5. Lease Agreements: [If applicable, insert a statement about whether or not equipment 
/ease agreement terms and conditions included in the Master Agreement have been 
approved for use by the Patticipating State and any restrictions or requirements for 
the use of the lease agreement language in the Master Agreement. If not applicable, 
mark Section 4 as "Reserved".] 

6. Subcontractors: All contactors, dealers, and resellers authorized in the State of 
[xxxxxx], as shown on the dedicated Contractor (cooperative contract) website, are 
approved to provide sales and service support to participants in the NASPO 
ValuePoint Master Agreement. The contractor's dealer participation will be in 
accordance with the terms and conditions set forth in the aforementioned Master 
Agreement. 
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7. Orders: Any order placed by a Participating Entity or Purchasing Entity for a product 
andfor service available from this Master Agreement shall be deemed to be a sale 
under (and governed by the prices and other terms and conditions) of the Master 
Agreement unless the parties to the order agree in writing that another contract or 
agreement applies to such order. 

IN WITNESS WHEREOF, the parties have executed this Addendum as of the date of 
execution by both parties below. 

Participating Entity: Contractor: 

Signature: Signature: 

Name: Name: 

Title: Title: 

Date: Date: 

[Additional signatures may be added if required by the Participating Entity) 
For questions on executing a participating addendum, please contact: 

NASEO ValuePoint 

Coo erative Develo ment Coordinator: Shannon Be 

Email: 
775-720~3404 
sberr 

[Please email fully executed PDF copy of this 
document to 

PA@naspoyqtuepoint..org 
to support documentation of participation and 

postln In appropriate data bases.] 
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Exhibit B to NASPO ValuePoint Master Agreement 

Description of Products and Services 

., 
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Exhibit C to NASPO ValuePoint Master Agreement 
PROVISIONS REQUIRED BY FEDERAL LAW 

Without limiting the generality of Section 15 of the Master Agreement, if applicable, 
Contractor shall comply and, as indicated, cause all subcontractors to comply with the 
following federal requirements. For purposes of this Master Agreement, all references to 
federal laws are references to federal laws as they may be amended from time to time. 

1. Equal Employment Opportunity. If this Master Agreement, Including amendments, 
ls for more than $10,000, then Contractor shall comply with Executive Order 11246, 
entitled "Equal Employment Opportunity," as amended by Executive Order 11375, and as 
supplemented In Department of Labor regulations (41 CFR Part 60). 

2. Clean Air, Clean Water, EPA Regulations. If this Master Agreement, including 
amendments, exceeds $100,000 then Contractor shall comply with al( applicable 
standards, orders, or requirements issued under Section 306 of the Clean Air Act (42 
U.S.C. 1857(h)), the Federal Water Pollution Control Act as amended (commonly known 
as the Clean Water Act) (33 U.S.C. 1251 to 1387), specifically including, but not limited 
to Section 508 (33 U.S.C. 1368). Executive Order 11738, and Environmental Protection 
Agency regulations (40 CFR Part 15), which prohibit the use under nonexempt Federal 
contracts, grants or loans of facilities included on the EPA List of Violating Facilities. 
Violations shall be reported to the Participating Entity or Purchasing Entity, HHS and the 
appropriate Regional Office of the Environmental Protection Agency. Contractor shall 
include and cause all subcontractors to include In all contracts with subcontractors 
receiving more than $100,000 in Federal Funds, language requiring the subcontractor to 
comply with the federal laws identified in this section. 

3. Energy Efficiency. Contractor shall comply with applicable mandatory standards and 
policies relating to energy efficiency that are contained in the Oregon energy conservation 
plan issued in compliance with the Energy Policy and Conservation Act (Pub. L. 94163). 

4. Truth In Lobbying. The Contractor certifies, to the best of the Contractor•s knowledge 
and belief that; 

4.1. No federal appropriated funds have been paid or will be paid, by or on behalf of 
Contractor, to any person for Influencing or attempting to influence an officer or 
employee of an agency, a Member of Congress, an officer or employee of Congress, 
or an employee of a Member of Congress In connection with the awarding of any 
federal contract, the making of any federal grant, the making of any federal loan, the 
entering Into of any cooperative agreement, and the extension, continuation, renewal, 
amendment or modification of any federal contract, grant, loan or cooperative 
agreement. 

4.2. If any funds other than federal appropriated funds have been paid or wilt be paid 
to any person for influencing or attempting to Influence an officer or employee of any 
agency, a Member of Congress, an officer or employee of Congress, or an employee 
of a Member of Congress in connection with this federal contract. grant, loan or 
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cooperative agreement, the Contractor shall complete and submit Standard Form LLL, 
~Disclosure Form to Report Lobbying" in accordance with its instructions. 

4.3. The Contractor shall require that the language of this certification be included in 
the award documents for all subawards at all tiers (including subcontracts, subgrants, 
and contracts under grants, loans, and cooperative agreements) and that all 
subrecipients and subcontractors shall certify and disclose accordingly. 

This certification is a material representation of fact upon which reliance was placed 
when this Master Agreement was made or entered into. Submission of this certification 
is a prerequisite for making or entering into this Master Agreement imposed by section 
1352, Title 31, U.S. Code. Any person who fails to file the required certification shall 
be subject to a civil penalty of not less than $10,000 and not more than $100,000 for 
each such failure. 

5. HIPAA Compliance. If the work performed under this Master Agreement are covered 
by the Health Insurance Portability and Accountability Act or the federal regulations 
implementing the Act (collectively referred to as HIPAA), Contractor agrees to perform 
the work in compliance with HIPAA. Without limiting the generality of the foregoing, work 
performed under this Master Agreement is covered by HIPAA. Contractor shall comply 
and cause all subcontractors to comply with the following: 

5.1. Privacy and Security Of Individually Identifiable Health Information. Individually 
Identifiable Health Information about specific individuals Is confidential. Individually 
Identifiable Health Information relating to specific individuals may be exchanged 
between Contractor and Participating Entity or Purchasing Entity for purposes directly 
related to the provision of services to clients which are funded in whole or in part under 
this Master Agreement. However, Contractor shall not use or disclose any Individually 
Identifiable Health Information about specific individuals in a manner that would violate 
the Participating Entity or Purchasing Entity Privacy Rules, OAR 407-014-0000 et. 
seq., or the Participating Entity or Purchasing Entity Notice of Privacy Practices, if 
done by Participating Entity or Purchasing Entity. A copy of the most recent 
Participating Entity or Purchasing Entity Notice of Privacy may be obtained from 
Participating Entity or Purchasing Entity 

5.2. Data Transactions Systems. If Contractor intends to exchange electronic data. 
transactions with Participating Entity or Purchasing Entity in connection with claims or 
encounter data, eligibility or enrollment infonnation, authorizations or other electronic 
transaction, Contractor shall execute an EDI Trading Partner Agreement with 
Participating Entity or Purchasing Entity and shall comply with the Participating Entity 
or Purchasing Entity EDI Rules. 

5.3. Consultation and Testing. If Contractor reasonably believes that the Contractor's 
or the Participating Entity's or Purchasing Entity's data transactions system or other 
application of HlPAA privacy or security compliance policy may result in a violation of 
HIPAA requirements, Contractor shall promptly consult the Participating Entity's or 
Purchasing Entity's HlPAA officer. Contractor or Participating Entity or Purchasing 
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Entity may initiate a request for testing of HIPAA transaction requirements, subject to 
available resources and the Participating Entity's or Purchasing Entity's testing 
schedule. 

5.4. If Contractor is deemed to be a business associate of Participating Entity or 
Purchasing Entity under HIPAA's Privacy Rule, 45 CFR Parts 160 and 164, Contractor 
hereby provides Participating Entity or Purchasing Entity with satisfactory assurances 
that If It receives from Participating Entity or Purchasing Entity or any trading partner 
any protected health information of any Individual, it shall maintain the security and 
confidentiality of such information as required by the HIPAA's Privacy Rule, and other 
applicable laws and regulations. Without limiting the foregoing, Contractor agrees that: 

5.4.1. Contractor will not use or further disclose Protected Health Information 
otherwise than as permitted or required by this Master Agreement or as required 
bylaw; 
5.4.2. Contractor will use appropriate safeguards to prevent use or disclosure of 
PHI otherwise than as provided for by this Master Agreement; 
5.4.3. Contractor agrees to mitigate, to the extent practicable, any harmful effect 
that is known to Contractor of a use or disclosure of PHI by Contractor in violation 
of the requirements of the Master Agreement; 
5.4.4. Contractor wilt report to Participating Entity or Purchasing Entity any use or 
disclosure of PHI not provided for by this Master Agreement of which Contractor 
becomes aware; 
5.4.5 Contractor agrees to ensure that any agents, including subcontractors, to 
whom it provides PHI, agree to the same restrictions and conditions that apply to 
Contractor with respect to such information; 
5.4.6. Contractor shalt make available to Participating Entity or Purchasing Entity 
such Information as they may require to fulfilf their obligations to account for 
disclosures of such Information; 
5.4.7. Contractor shall make its internal practices, books, and records, including 
policies and procedures and PHI, relating to the use and disclosure of PHI received 
from the Participating Entity or Purchasing Entity or trading partner (or created or 
received by Contractor on behalf of Participating Entity or Purchasing Entity or 
trading partner) available to Participating Entity or Purchasing Entity and to the 
Secretary of the United States Department of Health and Human Services, for 
purposes of determining Participating Entity's or Purchasing Entity's or trading 
partners' compliance with HIPAA; and 
5.4.8. If feasible, upon termination of this Master Agreement, Contractor shall 
return or destroy all PHI received from Participating Entity or Purchasing Entity or 
trading partners (or created or received by Contractor on behalf of Participating 
Entity or Purchasing Entity or trading partners) that Contractor still maintains in any 
form, and shall retain no copies of such information or, if return or destruction is 
not feasible, Contractor shall continue to extend the protections of this Master 
Agreement to such information, and limit further use of the information to those 
purposes that make the return or destruction of the information infeasible. 

Subject to the foregoing restrictions, Participating Entity or Purchasing Entity agrees that 
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Contractor may use such PHI in the process of providing transaction mapping, trading 
partner profiling and training and mentoring services for Participating Entity or Purchasing 
Entity and trading partners under this Master Agreement. 

6. Resource Conservation and Recovery. Contractor shall comply and cause all 
subcontractors to comply with all mandatory standards and policies that relate to resource 
conservation and recovery pursuant to the Resource Conservation and Recovery Act 
(codified at 42 USC 6901 et. seq.). Section 6002 of that Act (codified at 42 USC 6962) 
requires that preference be given in procurement programs to the purchase of specific 
products containing recycled materials identified in guidellnes developed by the 
Environmental Protection Agency. Current guidelines are set forth in 40 CFR Parts 247~ 
253. 

7. Substance Abuse Prevention and Treatment. Contractor shall comply with federal 
rules and statutes pertaining to the Substance Abuse, Prevention, and Treatment Block 
Grant, including the reporting provisions of the Public Health Services Act (42 USC 300x 
through 300x-64). 

8. Audits. Contractor shall comply and, if applicable, cause a subcontractor to comply, 
with the applicable audit requirements and responsibilities set forth in the Office of 
Management and Budget Circular A~133 entitled "Audits of States, Local Governments 
and Non~Profit Organizations." 

9. Debarment and Suspension. Contractor shall not permit any person or entity to be 
a subcontractor if the person or entity is listed on the non-procurement portion of the 
General Service Administration's "List of Parties Excluded from Federal Procurement or 
Nonprocurement Programs" in accordance with Executive Orders No. 12,549 and No. 
12,689, "Debarment and Suspension", (See 45 CFR part 76). This list contains the 
names of parties debarred, suspended, or otherwise excluded by agencies, and 
contractors declared ineligible under statutory authority other than Executive Order No. 
12549. Subcontractors with awards that exceed the simplified acquisition threshold shall 
provide the required certification regarding their exclusion status and that of their 
principals prior to award. 

10. Medicaid Compliance. To the extent Contractor performs any work whose costs 
are paid in whole or in part by Medicaid, Contractor shall comply with and cause its 
subcontractors to comply with the federal and State Medicaid statutes and regulations 
applicable to the work, including but not limited to: 

10.1.Keeping such records as may be necessary to disclose the extent of services 
furnished to clients and, upon request, furnish such records or other information to 
Participating Entity or Purchasing Entity, the Secretary of Health and Human Services, 
and as otherwise directed by Participating Entity or Purchasing Entity; 
10.2.Complying with all applicable disclosure requirements set forth in 42 CFR Part 
455, Subpart B; 
10.3.Complying with any applicable advance directive requirements specified in 42 
CFR section 431.107(b)(4); and 
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10.4.Complying with the certification requirements of 42 CFR sections 455.18 and 
455.19. 

Contractor shall include and cause all subcontractors to include in all contracts with 
subcontractors receiving Medicaid, language requiring the subcontractor to comply with 
the record keeping and reporting requirements set forth In this section and with the federal 
laws Identified in this section. 

11. Americans with Disabilities Act. Contractor shall comply and cause all 
subcontractors to comply with Title II of the Americans with Disabilities Act of 1990 
(codified at 42 USC 12131 et. seq.) in the construction, remodeling, maintenance and 
operation of any structures and facilities, and in the conduct of all programs, services and 
training associated with the performance of work. 

12. Pro-ChUdren Act. Contractor shall comply and cause all subcontractors to compfy 
with the Pro-Children Act of 1995 (codified at 20 USC section 6081 et. seq.). 

13. Federal Tax Information. Contractor shall comply with the provisions of Section 
6103(b) of the Internal Revenue Code, the requirements of IRS Publication 1075, and the 
Privacy Act of 1974, 5 U.S.C. §552a et. seq. related to federal tax information. 

14. Educational Records. Contractor shall comply with the provisions of the Family 
Educational Rights and Privacy Act (FERPA) (20 U.S.C. § 1232g; 34 CFR Part 99). 
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Field Name 
VENOOR 

VENDOR CONTRACT NUMBER 
STATE 

EXHIBIT D to NASPO VALUEPOINT MASTER AGREEMENT 
NASPO VeluePolnt DETAILED SALES DATA REPORT FORM 

Field Descrll:,tlon 
The awarded Contractor's name 

I.tad State assl1med contract number (usln~ lead State's numbering protocol\ 
State oostal abbreviation rode IAJaska = AK Missouri" MO etc.) 
St-ate Gov't, E.ducetl01Hc12., Edl.lcat\or,-HEO, local Gov't, Medical, Other• are accep~ble segrnentli. 

CUSTOMER TYPE {SEGMENT! [determined bv Industrial practice for each contract • uniform for each contrllctl 
BILI. TO !'!AME Customer (11encvl 811\ to nc,rm 

BIU. TO ADDRESS Customer /.iae!\C\11 BIii tii ~dress 
SILL TO CITY Customer 1.iurencvl Blll to cit\/ 

lllU. TO 21PCODE Zic code In standard 5-4 format [standard 5 dll!lts Is accectable, formatted as a zip code) 
SHIP TO NAME Customer ta11enc:v) Ship to name 

SHIP TO ADDRESS Customer (aRe1101) Ship to address 
SHIPTOOTY Customer (aitencvl Shic tc div 

SHIP TO ZIPCODE Zic code In standard 5-4 format (standard 5 dildts ls eccentable fo«natttd as a i\P tode1 
ORDER NUMBER Vendor IISSIRl\ed order number 

CUSTOMER PO NUMBER Curtomer orov\ded Purchase Order Number 
CUSTOMER NUMBER Vendor ass111:ned account number for the 0urch11slnR entltv 

Sales order, Ctedlt/Retum, Upgrade/Downgrade, etc. [determined by industrial practice for each 
ORDER TYPE contract• uniform for each contract] 

PO DAil: IORDER DA1El lmm/dd/ccw) 
SHIP DATE lmm/dd/ccwl 

INVOICE DATE (mm/dd/r:cwl 
INVOICE NUMBER Vendor 11ss1ened Invoice Number 

PRODUCT NUMBER Product number of purchased Droduct 
PRODUCT DESCRIPTION Product description of ourchased oroduct 

UNSPSC COmmodttv-level code based on UNSPSC code rule5 (8 Dl111tsl 

USi PRICE/MSI\P/CATA\.OG Ust Pr\te • US Currel'ICY \$99999,999) !determined by lndustrl11l practice for each contract• uniform 
PRICE for each contract] 

NASPO Valllel'olnt PRICE NAS!'O ValuePolnt Price- US CurrenCY {$99999,999) 
QUANTITY Quantltv Invoiced (99999.999) 

TOTAL PRICE EJ<tended Price {unit Price multl111led bY the auantitv Invoiced)• US Currencv ($999999999.9991 
Discount Percentage Percent off of Ust Price- e~amole.,20% 

NASl'O Value Point ADMIN FEE Administrative Fee based on Tot.ii Price• US Currencv 1$999999,999) 

VAR/Reseller /Distributor If a VAR/Rl!lieller/D1stl1butor name of VAR/Reseller/Distributor and state where located 
Optional More information 

i~?f:I:~~-~~:;TiiJi:.··•I<:;;:. •·····' . 
, :-' !-·•• •-: i •w :_.•JIiii•' :llli•:-1-),_., !...,,.,..,,.... -.lift 111 .i~~:~t'.f ;~:~~1i;~1;I~Ifu:::·,·1:r~i~r-~-
:~:1;I1-.t~:-::f ;ii?f ~.i::·.::;.:~Ft~T:L:= 

~,.,,,., ""'";"4""•~"'""'~" •••••~•,•••••~•"•"•~••• . ,..,; ........... j•••••••••j.,,.,.,., 

:_~ ·-~~~tI;~t;C:~~;-~_l-L}:~:~~j:.-
•·• .... 4.,,...' .......... .: ••.•••• .J ..... ,. .. ~ .............. - .......... ,: .... ,, .. ~ .... · ...... -,.-.. ~ .......... H .•• L .... ,.,.:,, .. . 
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Attachment C 
HISTORICAL SALES 

"111oflmont(;,H!,t(rloll~NAtP<><I ,.., flliWllCA"1P1N2trnli.lt'lfll'l'oolll 11.,1,,"-M•llf_,,.__ ... _ - ·-- , ...... , .,._ 
..., __ 

"'"' Q,2,.M120t1 ..... , .. ,, ID,00 ,f1,H7,NUl lH,t1',00UI lffl,IU.11 ........... 
1.r.1.JIJi!llOif A.P'H •1620.e, 10.c:io IUtfl,tt 11ffMlt '3 ,,~.o IU00.4& 

0.i~-11p2011 'MT.tM.00 ,,u,ett.u u;,eo,11ue tQ .. tlMUA • tta,'9;)U0 41/PU,f13,1e 
I.M•ltpJ011A.ftt u;rit.1'1 ..,,,., 1\1,110.1\1 t~l~7',4~ 'IM,,4, .. ",71),U' 

0, • 0ol•~IOft ,u,,oeue UIOMUO ,1,11-,11e,11 .,. ........... tt47,t&O.ti 12.W,41U1 
~t,Oltli.fH t111'1UI ,,m,,I 12t ..... OO t$74,t&U.t 4fiUtl t12,M2M 
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Attachment D 
COSTPROPOSALandMARKETBASKETCOSTPROPOSAL 

Offeror must submit cost, prices and rates as required by Attachment D~1, Cost Spread 
sheets. Prices and rates shall include all anticipated charges, including but not limited to, 
freight and delivery, cost of materials and product, travel expenses, transaction fees, 
overhead, profits, and other costs or expenses incidental to the Contractor's performance. 

In addition, Offerer shall complete and submit the below discount information: 

Percentage off list per category 
Company Name __________________ _ 

Please provide the percentage off of list pricing for any of the categories Offerer proposes in 
the table below. The proposed discount percentage must not exceed 4 digits to the right of 
the decimal point (i.e.10.3729% is acceptable while 10.37292% is not). 

Category Discount 
1. Janitorial Equipment & Supplies (does not include Sanitation Cleaning Chemicals) 
2. Sanitation Cleaning Chemicals & Supplies (does not include Janitorial Equipment & Supplies 
3. Fasteners 
4. Material Handling 
5. Plumbing 
6, Power Source 
7. Outdoor Garden 
8. Lamps & Lighting and Ballasts 
9. HVAC 

10. Hand Tools 
11. Power Tools (excluding automotive !'$lated tools and products} 
12. Electrical 
13. Paint 
14. Security 
15. Safety (does not include any public safety equipment) 

Note: This Price Schedule must be submitted together with Attachment 0-1 (Market Basket 
Pricing Schedule) to the State as a separate, sealed package and clearly marked: 11Priclng 
Proposal In Response to RFP No. DASPS-2183-17" per the Submittal Instructions, 

The Offerers Percentage off list discount will not be reduced throughout the life of the Master 
Agreement except, Offeror can however provide a higher percentage off list discount by 
providing the Lead State a thirty (30) day notice and Lead State approving the discount. 
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Attachment E 
OFFEROR INFORMATION AND CERTIFICATION SHEET 

This form must be completed and returned with the Proposal in response to Section 2.21 of 
this RFP. Failure to submit this form with the Proposal may result In disqualification for non­
responsiveness. 

1. Offeror Information: 

Offeror/Flrrn Name (Printed): _________________ _ 

Address: ______________ _ 

Citizenship, if applicable: Non-resident alien D Yes D No 

Business Designation (Check One): 

D Professional Corporation • Partnership • Ltd. Partnership Ltd. 
D Liability Company • Ltd. Liability Partnership • Sole Proprietorship 
D Other _________________ _ 

Federal Tax ID#: ____________ _ 

State Tax#: ---------------
Secretary of State Corporations Division Registration #: ______ _ 

2. Identify Individual with Authority to Obligate the Offeror Contractually: 

Name/Title: _______________________ _ 

Telephone Number: _____________________ _ 

Fax Number: ---------
E-mail Address: ____________ _ 

3. Identify Person Authorized to Negotiate the Master Agreement on Behalf of 
Offeror: 

Name/Title: _______________________ _ 

Telephone Number: _________ Fax Number: _______ _ 
E-mail Address: ____________ _ 
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4. Identify Person Authorized to be Contacted for Clarification of Proposal: 

Name/Title: --------------------------Te I e phone Number: ________ _ Fax Number: ________ _ 

E-mail Address: --------------
S. CONTRACTOR CERTIFICATION CLAUSES IN RESPONSE TO RFP 

a. Offerer understands and accepts the requirements of this RFP. By Proposal 
submission, the Successful Offeror(s) agree(s) to be bound by the Master Agreement 
attached hereto as ( Attachment B), as modified by Addendum, except for those terms 
and conditions that DAS PS has reserved for negotiation in the RFP. 

b. Offerer acknowledges receipt of any and all Addendum to this RFP. 

c. Proposal is FIRM for 180 days following the Closing. 

d. If awarded a Master Agreement, Offerer agrees to perform the scope of work and meet 
the performance standards set forth in the final negotiated scope of work of the Contract. 

e. Offerer does not discriminate in its employment practices with regard to race, creed, 
age, religious affiliation, sex, disability, sexual orientation or national origin. Nor has 
Offerer or will Offerer discriminate against a subcontractor in the awarding of a 
subcontract because the subcontractor is disadvantaged business enterprise, a 
minority-owned business, a woman-owned business, a business that a service~ 
disabled veteran owns or an emerging small business that is certified under ORS 
200.055. 

f. Offerer certifies that, to the best of its knowledge, there exists no actual or potential 
conflict between the business or economic interests of Offerer, its employees, or its 
agents, on the one hand, and the business or economic interests of the State, on the 
other hand, arising out of, or relating in any way to, the subject matter of the RFP. 
Offeror shall provide prompt written notification to the State of any change occurring 
with respect to Offerer's business or interests which is reasonably likely to result in 
{or has resulted in) an actual or potential conflict between the business or economic 
interests of the Offerer and those of the State, arising out of, or relating in any way 
to, the subject matter of the RFP. In its notice, Offerer will describe the nature of 
such actual or potential conflict of interest or remuneration in question in reasonable 
detail. 

Offeror and Offerer's employees and agents are not included on the list titled "Specially 
Designated Nationals and Blocked Persons" maintained by the Office of Foreign Assets 
Control of the United States Department of the Treasury and currently found at 
http://www.treas.gov/offices/enforcement/ofac/sdn/t11 sdn.pdf. 
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g. Offeror certifies that all contents of the Proposal (including any other forms or 
documentation, if required under this RFP) and this Proposal Certification Sheet, 
are truthful and accurate and have been prepared independently from all other 
Offerers, and without collusion, fraud, or other dishonesty. Offerer acknowledges 
these certifications are in addition to any certifications required In the Master 
Agreement (Attachment B) at the time of Master Agreement execution. 

h. Participating Entity Only: While the primary purpose of this RFP is to select one 
or more contractor(s) who can offer the Parks and Recreation Equipment and 
Related Services for all Participating States, Offerers are permitted to submit a 
Proposal for one or more State(s). However, if a Offerer elects to submit a 
Proposal for one or more State(s), then the Offeror must be willing to supply the 
entire State and will not be allowed to add additional States following award or at 
any time during the term of the Master Agreement(s) resulting from this RFP, 
including all optional renewals. Offerors must propose to all RFP Mandatory 
Requirements. 

I, the undersigned, certify that I am duly authorized to legally bind the Offeror to 
the provisions of the RFP and the Master Agreement. 

Authorized Signature Date 

Typed or Printed Name and Title of Signatory 
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State of ----
) ss: 

Attachment F 
AFFIDAVIT OF TRADE SECRET 

County of __ __, 

________ (Affiant), being first duly sworn under oath, and representing [insert Offeror Name] 
(hereafter "Offerer"), hereby deposes and swears or affirms under penalty of perjury that: 

1. I am an employee of the Offerer, I have knowledge of the Request for Proposals referenced 
herein, and I have full authority from the Offeror to submit this affidavit and accept the responsibilities stated 
herein. 

2. I am aware that the Offerer has submitted a Proposal, dated on or about [insert date] (the 
"Proposal''), to the State of Oregon (State) in response to Request for Proposals [insert number], for [insert 
brief description of the goods and/or services sought in the RFP) and I am familiar with the contents of the 
RFP and Proposal. 

3. I have read and am familiar with the provisions of Oregon's Public Records Law, Oregon 
Revised Statutes ("ORS") 192.410 through 192.505, and the Unifom, Trade Secrets Act as adopted by the 
State of Oregon, which is set forth in ORS 646.461 through ORS 646.475. I understand that the Proposal 
is a public record held by a public body and is subject to disclosure under the Oregon Public Records Law 
unless specifically exempt from disclosure under that law. 

4. I have reviewed the information contained in the Proposal. The Offerer believes the information 
listed in Exhibit A is exempt from public disclosure (collectively, the "Exempt Information"), which is 
incorporated herein by this reference. It is my opinion that the Exempt Information constitutes "Trade 
Secrets» under either the Oregon Public Records Law or the Uniform Trade Secrets Act as adopted in 
Oregon because that information is either: 

A. A formula, plan, pattern, process, tool, mechanism, compound, procedure, production data, or 
compilation of information that: 

i. is not patented, 
ii. Is known only to certain individuals within the Offerer's organization and that is used in a 

business the Offeror conducts, 
iii. has actual or potential commercial value, and 
iv. gives its user an opportunity to obtain a business advantage over competitors who do not know 

or use it. 
or 
B. Information, including a drawing, cost data, customer list, formula, pattern, compilation, program, 
device, method, technique or process that: 

i. Derives independent economic value, actual or potential, from not being generally known to 
the public or to other persons who can obtain economic value from its disclosure or use; and 

ii. Is the subject of efforts by the Offerer that are reasonable under the circumstances to maintain 
its secrecy. 
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5. I understand that disclosure of the infonnation referenced in Exhibit A may depend on official or 
judicial determinations made in accordance with the Public Records Law. 

Affiant's Signature 

Signed and sworn to before me on _____ {date) by ____________ (Affiant's 
name). 

Notary Public for the State of ______ _ 
My Commission Expires: ___ _ 

Page 82 of 109 



., 

RFP DASPS-2183·17 - (MRO), Industrial Supplies 

Attachment G 
OREGON SAMPLE PARTICIPATING ADDENDUM 
PARTICIPATING ADDENDUM NO. __ ("Addendum") to 

NASPO VALUEPOINT 
FACILITIES MAINTENANCE AND REPAIR & OPERATIONS (MRO), INDUSTRIAL 

SUPPLIES 

Administered by the State of Oregon (hereinafter "Lead State") 

Master Agreement No: __ 

(Insert Contractor Name) 
(Hereinafter "Contractor") 

for 

State of Oregon, by and through the Department of Administrative Services, Enterprise Goods 
and Services, Procurement Services 

(~Participating State") 

On ____ , the State of Oregon issued an Request for Proposal, #DASPS-2138-17, on behalf of 
the member states of the NASPO ValuePoint Cooperative Purchasing Program {"NASPO ValuePoint"}, 
and other purchasing entities seeking offers from qualified and responsible proposers to provide 
Janitorial Equipment & Supplies, Sanitation Cleaning Chemicals & Supplies, Fasteners, Material 
Handling, Plumbing, Power Sources, Outdoor Garden, Lamps & Lighting and Ballasts, Heating 
Ventilation Air Conditioning (HVAC), Hand Tools, Power Tools (excluding automotive related tools and 
products), Electrical, Paint, Security, and Safety (does not include any Public Safety Equipment) 
______ under executed Master Agreement No. __ ("Master Agreement"), which consists 
of contract terms and conditions and other attachments. 

The State of Oregon ("State" or "Oregon") is a member of NASPO ValuePoint. The State, by and through 
the Department of Administrative Services, Enterprise Goods and Services, Procurement Services 
("DAS PS"), on behalf of the State of Oregon and its agencies and the Oregon Cooperative Procurement 
Program ("ORCPP") members (collectively "Authorized Purchasers" as defined in Exhibit No. 1), has 
elected to participate in the Master Agreement, subiect to the terms and conditions of this Participating 
Addendum ("Addendum" or "Participating Addendum"). This Addendum is effective when all necessary 
approvals have been obtained and signed by the parties ("Effective Date"). 

1. Scope; Order of Precedence. This Addendum covers the purchase of Janitorial Equipment & 
Supplies, Sanitation Cleaning Chemicals & Supplies, Fasteners, Material Handling, Plumbing, 
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Power Sources, Outdoor Garden, Lamps & Lighting and Ballasts, Heating Ventilation Air 
Conditioning (HVAC}, Hand Tools, Power Tools (excluding automotive related tools and products), 
Electrical, Paint, Security, and Safety (does not include any Public Safety Equipment) products 
available to Authorized Purchasers under the Master Agreement. This Addendum consists of the 
following documents, which are incorporated herein as part of this Addendum: 

a) Exhibit No. 1 - State Specific Terms and Conditions 

b) Exhibit No. 2 - Insurance 

c) Exhibit No. 3 - Contractor Tax Certification 

d) Exhibit No. 4 - Form of Purchase Order 

e) Exhibit No. 5- Report fonn for Vendor Collected Administrative Fee (VCAF)Nolume Sales 
Report (VSR) 

This Addendum contains additional terms and conditions specifically applicable to individual Contracts 
between Contractor and Authorized Purchasers. In the event of a conflict between the terms and 
conditions of this Addendum, the Master Agreement and Purchase Orders, the following 
descending order of precedence applies: 

a) This Addendum, less its exhibits; 
b) Exhibit No. 1 of this Addendum (State Specific Terms and Conditions); 
c) Exhibit No. 2 of this Addendum (Insurance) and Exhibit No. 3 of this Addendum (Contractor 

Tax Certification); 
d) Exhibit No. 5 (Vendor Collected Administrative Fee (VCAF)Nolume Sales Report (VSR); 

and 
f) Exhibit No. 4 of this Addendum (Purchase Order). 

Nothing in this Addendum limits the Contractor's obligations under the Master Agreement unless 
otherwise noted herein. If a Contractor obligation in this Addendum conflicts with a Contractor obligation 
of the Master Agreement, the order of precedence in this Section 1applies. 

2. Participation: Use of specific NASPO Value Point cooperative contracts by agencies, political. 
subdivisions and other entitles (including cooperatives) authorized by an individual state's statutes 
to use state/entity contracts are subject to the prior approval of the respective state chief procurement 
official. Issues of interpretation and eligibility for participation are solely within the authority of the 
respective state chief procurement official. 

3. Participating State Modifications or Additions to Master Agreement: 
(These modifications or additions apply only to actions and relationships within the Participating 
Entity.) 

Participating Entity to check one box. 
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LJ No changes to the tenns and conditions of the Master Agreement are required 

[X] In addition to the Exhibits identified above, the following changes are modifying or 
supplementing the Master Agreement_ terms and conditions. 

4. Authorized Purchaser - Contractor Selection: 

This Addendum is not exclusive, Authorized Purchasers may acquire the products and services from 
other contractors. In the event DAS PS awards Addenda to more than one contractor under this 
solicitation, Authorized Purchasers who are State Agencies shall follow the selection process below. 

Authorized Purchasers who are not State Agencies may select the Contractor of the Authorized 
Purchaser's choice in compliance with applicable statute and rules. 

4.1 Contractor Selection Process, Large Purchases. From time to time, Authorized Purchasers (or 
Purchasing Entities), who are State Agencies, may purchase Products or Services from Contractor or 
other contractors and shall use one of the following three selection processes for all purchases over 
$10,000: 

4.1. 1 Brand Name Justification 

A documented brand name justification in compliance with applicable statute and rule. 

OR 

4.1.2 Best Value Analysis 

Authorized Purchaser may conduct a comparison of the offers based upon a best value analysis. 
Authorized Purchaser shall: 

• Contact at least 3 different Master Agreement Contractors via phone, e-mail or facsimile and 
request a quote for the anticipated Goods. Quoted rates must not exceed the most competitive 
rates and discounts set forth in the Master Agreement. However, a Contractor may agree to 
extend specialized, discounted pricing based on the requirements by providing a specific 
quote to the Authorized Purchaser. 

• Determine which Contractor provides the best value for Authorized Purchaser based on 
Authorized Purchaser's application of some or all of the following factors: 

o Applicable discounts and incremental pricing options; 
o Shipping costs; 
o Delivery process and service levels; 
o EPP; 
o Applicable warranties; 
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o Contractor's past performance record through reference checks; 
o Contractor's service area; 
o Price comparison of the current market value of Good and services similar to the 

Products; 
o Price comparison to past purchases and the goods similar to the products, taking the 

inflation rate into account; 
o Cost analysis through an element-by-element examination of the estimated or actual cost 

of proposed goods to determine whether the supplier's costs are in line with what 
reasonably economical and efficient performance should cost. Some of the cost elements 
examined for necessity and reasonableness are materials' costs, labor costs, equipment 
and overhead; 

o Comparison of pricing to MSRP; 
o Market conditions and competition levels; 
o General economic conditions; 
o Life cycle costing including expected life, salvage value and discounted total cost of 

ownership. 

• Document Its procurement flies describing the process, considerations, findings, and 
decisions used for determining the Contractor selected through the Best ValueAnalysls. 

4.1.3 Contractor Selection Process, Small Purchases. For purchases under $10,000, Authorized 
Purchaser who are State Agencies may select the Contractor of its choice In compliance with applicable 
statute and rule. 

INTENTIONAL Y LEFT BLANK 
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5. Primary Contacts: The primary contact individuals for this Addendum are as follows (or their named 
successors): 
Contractor 

I Name Address 

Te~h~ 

Oregon, Contract Administrator 

Name Shirley A. Smith 
State of Oreqon, Department of Administrative Services, Procurement Services 

Address 12S5 SE Ferry Street, Salem, OR 97301 
Tele0hone 503-378-5395 

Fax 503-373-1626 
E-mail Shirey .Smith@oreqon.qov 

6. Subcontractors: All Contractor dealers and resellers authorized in the State of Oregon, as shown on 
the dedicated ______ (cooperative contract) website, are approved to provide products 
and service support to Authorized Purchasers. The Contractor's authorized dealers and reseller's 
participation shall be in accordance with the terms and conditions set forth in this Addendum and 
the Master Agreement. 

7. Orders: All Purchase Orders issued by Authorized Purchasers must include a reference to the 
Master Agreement, __ , and this Addendum, # __ . All valid Purchase Orders issued by 
Authorized Purchasers are subject to the terms and conditions of this Addendum. All Authorized 
Purchasers issuing valid purchase orders shall be obligated to pay Contractor for goods and services 
when the terms of the Purchase Order have been completed and payment has been approved by 
theAuthorized Purchaser. 

8. Tax Compliance: As set forth on Exhibit No. 3, Contractor has complied with the tax laws of this state 
and the applicable tax laws of any political subdivision of this state. Contractor shall, throughout the 
duration of this Addendum and any extensions, comply with all tax laws of this state and all applicable 
tax laws of any political subdivision of this state. For the purposes of this Section, "tax lawsfl includes: 
(i) All tax laws of this state, including but not limited to ORS 305.620 and ORS chapters 316, 317, 
·and 318; Any tax provisions imposed by a political subdivision of this state that applied to Contractor, 
to Contractor's property, operations, receipts, or income, or to Contractor's performance of or 
compensation for any work performed by Contractor; (iii) Any tax provisions imposed by a political 
subdivision of this state that applied to Contractor, or to goods, services, or property, whether tangible 
or intangible, provided by Contractor; and (iv) Any rules, regulations, charter provisions, or ordinances 
that implemented or enforced any of the foregoing tax laws or provisions. 

Any violation of this Section 8 constitutes a material breach of this addendum and any 
contract issued under this Addendum. Further, any violation of Contractors warranty set 
forth in Exhibit No. 3 also shall constitute a material breach of this Addendum and any 
Contract issued under this Addendum. Any violation shall entitle DASPS or Authorized 
Purchaser to terminate this Addendum or the applicable Contract, to pursue and recover 
any and all damages that arise from the breach and the termination of this Addendum or the 
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applicable Contract, and to pursue any or all of the remedies available under this Addendum, 
a Contract, at law, or in equity, including but not limited to: 

Termination of this Addendum or the applicable Contract, in whole or in part; Exercise 
of the right of setoff, and withholding of amounts otherwise due and owing to 
Contractor, In an amount equal to Authorized Purchaser's setoff right, without penalty; 
and Initiation of an action or proceeding for damages, specific performance, declaratory 
or Injunctive relief. DASPS or Authorized Purchaser may recover any and all damages 
suffered as the result of Contractor's breach of this Addendum or the applicable 
Contract, including but not limited to direct, indirect, incidental and consequential 
damages, costs of cure, and costs incurred in securing replacement Goods or Services 
or both. 

These remedies are cumulative to the extent the remedies are not inconsistent, and DASPS 
or Authorized Purchaser may pursue any remedy or remedies singly, collectively, 
successively, or in any order whatsoever. 

8. Participating Aggendum Integration; This Addendum and the Master Agreement set 
forth the entire agreement between Contractor and Participating State with respect to the 
subject matter. There are no understandings, agreements, or representations, oral or 
written, not specified herein. Any attempt to modify or add or incorporate terms and 
conditions inconsistent with, and contrary to, the terms and conditions of this Addendum 
and the Master Agreement through a Contract or other document is null and void and 
hereby rejected. The terms and conditions of this Addendum and the Master Agreement 
shall prevail and govern In case of any attempted modifications or inconsistentterms. 

IN WIN:SSWHEREOF, the parties have executed th is Addendum as of the date of execution 
by both parties below. 

Participating State: STATE OF OREGON, Contractor: 
acting by and through the Department of 
Administrative Services 

By: By: 

Name: Name: 

Title: Title: 

Date: Date: 
Approved Pursuant to ORS 291.047 FEID: 
By: Date: __ 
Sr. Assistant Attornev General 
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EXHIBIT NO. 1 

Changes to Master Agreement State-Specific Constltutlonal, Statutory and Other 
Requirements 

1. Definitions. The following terms have the meanings set forth below. Capitalized terms not 
defined In this Addendum have the meaning ascribed to them In the Master Agreement and its exhibits. 

"Authorized Purchaser" means an agency of the State of Oregon or any ORCPP member that submits 
a Purchase Order to Contractor. 

"DAS PS" means the State of Oregon acting by and through the Department of Administrative Services, 
Enterprise Goods and Services, Procurement Services. 

"ORCPP" means the Oregon Cooperative Purchasing Program Members, which recognizes certain 
agencies and organizations within the State of Oregon as authorized to purchase the goods and services 
available under a price agreement entered into by the State. 

"Master Agreement" means the State of Oregon Master Agreement # ___ between Contractor and 
the State of Oregon, on behalf of the member states of the National Association of State Procurement 
Officials and the NASPO ValuePoint, and its attachments, which together with this Addendum sets forth 
terms, conditions and requirements for purchase by Authorized Purchasers of the goods and services 
described therein. · 

"Purchase Order" means the purchase order document I order document submitted to Contractor by an 
Authorized Purchaser that incorporates this Addendum by reference and specifies the quantity and type 
of goods or services that Contractor will provide to the Authorized Purchaser under the terms of the 
Master Agreement and this Addendum. 

"State" for the purposes of this Participating Addendum, means the State of Oregon. 

2. Purchase Orders. 

2.1 Purchase Orders. Authorized Purchasers may use their own forms for Purchase Orders. State 
agencies may also use the general State-approved Purchase Order referencing the Master Agreement 
Number, substantially in the form attached hereto as Exhibit No. 4. To the extent that the terms of any 
form differ from the terms of this Addendum, the terms of this Addendum supersede such contrary terms. 
Each Purchase Order from an Authorized Purchaser that is not a State agency must contain, on the 
front page, the following language: 
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THIS PURCHASE IS PLACED AGAINST THE STATE OF OREGON MASTER AGREEMENT NO._ 
THE TERMS AND CONDITIONS OF THE MASTER AGREEMENT AND THE ASSOCIATED 
PARTICIPATING ADDENDUM ENTERED INTO BY THE STATE OF OREGON, CONTRACT NO._ 
APPLY TO THIS PURCHASE AND SUPERSEDE ALL CONFLICTING TERMS AND CONDITIONS, 
EXPRESS OR IMPLIED. 

2.2 Effect of Purchase Orders. The State is only liable for purchases made by State of Oregon 
agencies that issue Purchase Orders. Other Authorized Purchasers are responsible for any purchases 
under Purchase Orders they issue. The State expressly disclaims any liability for purchases made by 
non-State agency Authorized Purchasers or any other entity. 

2.3 Verification of Authorized Purchasers. Contractor shall verify that it provides goods and 
services under this Addendum only to Authorized Purchasers. Contractor may verify that a 
particular entity is an ORCPP member on-line at 
bttp:/(www.oregon.gov/das/Procurement/Pages/Orcppmember,aspx or by using the Oregon 
Procurement Information Network (ORPIN) at http://orpin.oregon.gov/open.9ll/welcome. 

3. Payment Provisions; Buy Down Incentive Program. All payments are subject to ORS293.462. 

In addition to the prices or discounts offered in the Master Agreements, the State of Oregon may wish 
to participate with Contractors for specific energy efficient products and addition discounts that may be 
offered by the Energy Trust of Oregon for the Buy Down incentive program. The Buy Down incentive 
program provides instant pricing discounts for specific energy efficient products. Initially participation in 
the Buy Down program may be limited to State Agencies Authorized Purchasers ONLY, but DAS PS 
may elect to include other Authorized Purchasers (ORCJ=>P members) if eligible for Energy Trust's Buy 
Down program at a later date. An Authorized Purchaser's participation will be subject to Energy Trust's 
terms and conditions and must include the Efficient Lighting Instant Incentives form "Pl 190Ell currently 
v01.11 

Authorized Purchasers make note: 3.3 of current Pl 190ELJ v01 which states: 

"Energy Trust may include some or all of the following information in reports or other documentation 
submitted to the Energy Trust Board of Directors, the Oregon Public Utility Commission, the Oregon 
Legislature or such State of Oregon agencies as necessary to meet Energy Trust responsibilities: 
Purchaser's name, city or county of business, a description of any Energy Trust services or incentives 
provided, or any resulting energy-savings or generation." 

"Purchaser will be installing the Promotion-qualifying lighting products at an existing building site 
receiving electric service from Portland General Electric or Pacific Power where the State owns the site 
or Purchaser otherwise has authority to perform the Installation at the site ... ~ 

4. Funds available and authorized/non-appropriation. The State of Oregon's and its agencies' 
payment obligations under this Addendum are conditioned upon Authorized Purchaser's receiving 
funding, appropriations, limitations, allotments, or other expenditure authority sufficient to allow 
Authorized Purchaser, in the exercise of its reasonable administrative discretion, to meet Its payment 
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obligations under any Purchase Order issued under this Addendum. Contractor is not entitled to receive 
payment under this Addendum or any Purchase Order from any part oi Oregon state government other 
than Authorized Purchaser. Nothing in this Addendum or Purchase Order is to be construed as 
permitting any violation of Article XI, section 7 of the Oregon Constitution or any other law regulating 
liabilities or monetary obligations of the State of Oregon. Authorized Purchaser represents that it has 
sufficient appropriations and limitation for the current biennium to make payments under any Purchase 
Order issued under this Addendum. 

5. Volume Sales Reports (VSRs) / Vendor Collected Administrative Fee (VCAF) 

5.1 Volume Sales Reports (VSRs): 

5,1.1 Contractor shall submit a Volume Sales Report (VSR), in the form attached hereto as Exhibit No. 
5, no later than thirty (30) calendar days from the end of each calendar quarter, which contains: 

Complete and accurate details of all receipts (sales and refunds) for the reported period: 

• The information as identified in the DAS PS document titled Volume Sales Report Template - Data 
Requirement, Format and Layout (Exhibit 5); and 

• Such other information as DAS PS may reasonably request. 

Contractor shall send a VSR to DAS PS each quarter, whether or not there are sales. When no sales 
have been recorded for the quarter a report must be submitted stating "No Sales for the Quarter." 

5.1.2 Data Medium and Delivery Medium: Contractor shall provide VSRs in MS Excel (.xis) format. 
VSRs must be submitted by e-mail. Delivered print outs of VSRs are not acceptable. Hard copies of 
VS Rs on CDs are only acceptable if the size of the file precludes transmission by email. Approval from 
the Contract Administrator must be obtained for deviations from these requirements. 

5.1.3 Receipt/Acceptance: The first VSR submitted by the Contractor must be submitted to the DAS 
PS Contract Administrator for review and approval. Approved first VSRs and subsequent VSRs must 
be submitted to vcaf.reporting@state.or.us. A separate section follows describing the administrative 
charge if it is applicable. The Contract Administrator's receipt or acceptance of any of the VS Rs furnished 
pursuant to this Price Agreement shall not preclude DAS PS from challenging the validity thereof at any 
time. 

5.1.4 DAS PS reserves the right to terminate this price agreement If volume sales reports are not 
received as scheduled on in the prescribed format. 

5.2 Vendor Collected Administrative fee (VCAF): 
5.2.1 Vendor Collected Administrative Fee (VCAF) PERCENTAGE: 

The Vendor Collected Administrative Fee (VCAF), is a charge equal to Two Percent (2.0 %) of 
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Contractor's Gross total sales, less any credits, made to Authorized Purchasers during the calendar 
quarter. 

6.2.2 VCAF Amount I Payment Due Date: During the term of this Price Agreement and for the sales 
during the last calendar quarter of the term of this Price Agreement, the Contractor shall remit VCAF 
payment to DAS PS within forty-five (45) calendar days after the end of each calendar quarter. 

5.2.3 Contractors may not reflect the VCAF fee as a separate line item charge to Authorized Purchasers. 
Contractor's proposed prices shall reflect all Contractor's charges to Authorized Purchasers. For the 
purposes of this Price Agreement, quarters end March 31, June 30, September 30, and December 31. 
DAS PS will invoice the Contractor for the VCAF on a State generated invoice from the information 
submitted on the VSR. Contractor is responsible for timely reporting and payment, regardless of entity 
that actually reports or makes VCAF payment to DAS PS. 

5.2.3.1 Payment Format: The fee shall be in the form of a check remitted to: 
State of Oregon 
Department of Administrative Services 
Attn: Shared Financial Services/PS 
155 Cottage Street NE 
Salem, Oregon 97301 

Any other form of payment must be specifically approved by the Contract Administrator. 

5.2.3.2 Interest: Any payments Contractor makes or causes to be made to DAS PS after the due date 
as indicated on the invoice shall accrue interest at a rate of 18% per annum or the maximum rate 
permitted by law, whichever is less, until such overdue amount shall have been paid In full. DAS PS's 
right to Interest on late payments shall not preclude DAS PS from exercising any of Its other rights or 
remedies pursuant to this Price Agreement or otherwise with regards to Contractor's failure to make 
timely remittances. 

5.3 Audit: DAS PS. as its own expense (except as provided herein), shall have the right during regular 
business hours, at Contractor's premises, and upon reasonable notice, by itself or by a person 
authorized by it, to audit Contractor's Records, as defined herein, and other pertinent data, to determine 
and vertfy the figures reported In any VSRs furnished by Contractor. In the event that any such audit 
reveals underpayment of administrative fees, Contractor shall immediately pay the amount of deficiency, 
together with interest thereon at the rate provided in Section 5.2.3.2. At DAS PS'S request, Contractor 
shall pay the reasonable cost of an audit, but only If such audit reveals that an underpayment may exist 
as determined by DAS PS. 

5.4 Limitation of Liability: Contractor acknowledges and agrees that the State shall bear no liability on 
Purchase Orders entered into for purchases by non-State Agencies, which liability the State expressly 
disclaims. With regard to non-State Agencies, Contractor agrees to lock solely to the respective 
contracting party for any rights and remedies Contractor may have at law or in equity arising out of the 
sale and purchase of Contractor's Goods or Services and the resulting contractual relationship, If any, 
with each such contracting party. 
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6. Warranties. Authorized Purchasers are entitled to the warranties, rights, remedies, and benefits 
under the Master Agreement, including but not limited to those set forth in Section 18, and this 
Addendum for any purchases made by such Authorized Purchasers pursuant to Purchase Orders. 
Without limiting the generality of the warranty provisions of the Master Agreement, Contractor 
represents and warrants to Authorized Purchaser that: 

6.1. Contractor has the power and authority to enter into and perform this Addendum and that this 
Addendum, when executed and delivered, will be a valid and binding obligation of Contractor enforceable 
in accordance with its terms; 

6.2 All Services to be performed under this Addendum will be performed in accordance with the 
highest applicable professional or industry standards, and that only workmanship of the first quality shall 
be employed in the performance of this Addendum; 

6.3. Contractor shall transfer to Authorized Purchaser all manufacturer warranties covering Goods or 
Products, if any at time of delivery at no charge, and 

6.4. All Goods or Products, if any, are free and clear of any liens or encumbrances, and that 
Contractor has full legal title to such Goods or Products, and that no other person has any right, title or 
interest in the Goods or Products which Is superior to or infringe upon the rights granted to Authorized 
Purchaser hereunder. 

The warranties set forth in this section are in addition to, and not in lieu of, any other warranties provided 
in the Master Agreement. All warranties provided in this Addendum are cumulative and will be 
Interpreted expansively so as to afford Authorized Purchaser the broadest warranty protection available. 

7. Indemnities. 

7.1 General Indemnity. Contractor will defend, save, hold harmless and indemnify the Authorized 
Purchaser and the State of Oregon and their agencies, subdivisions, officers, employees and agents 
from and against all claims, suits, actions, losses, damages, liabilities, costs and expenses of any nature 
whatsoever resulting from, arising out of or relating to the activities of Contractor or its officers, 
employees, subcontractors or agents under the Addendum. 

7.2 Infringement Indemnity. Contractor will, at Contractor's sole expense, defend, save, hold 
harmless and indemnify Authorized Purchasers and the State of Oregon and their agencies, 
subdivisions, officers, employees and agents from and against any and all costs, damages, attorneys' 
fees, and any and all costs incurred in any settlement negotiation or final settlement agreement resulting 
from, relating to, or arising out of a claim that any aspect of the goods or services furnished under a 
Purchase Order infringes a patent, utility model, industrial design, copyright, mask work, trademark, 
trade dress, or any other legally cognizable intellectual property right of any third party (an "Infringement 
Claim"). 

Page 93 of 109 



RFP DASPS-2183-17 - (MRO), Industrial Supplies 
7.3 Participation. Control of Defense and Settlement. Contractors obligation to indemnify 
Authorized Purchaser as set forth in Sections 7.1 and 7.2 is conditioned on Authorized Purchaser 
providing to Contractor prompt notification of any claim or potential claim of which Authorized Purchaser 
becomes aware that may be the subject of those Sections. Contractor shall have control of the defense 
and settlement of any clalm that is subject to Section 7 .1 or Section 7 .2; however, neither Contractor 
nor any attorney engaged by Contractor shall defend the claim in the name of the State of Oregon or any 
Authorized Purchaser of the State of Oregon, nor purport to act as legal representative of the State of 
Oregon or any of its agencies, without the approval of the Attorney General, nor shall Contractor settle 
any claim on behalf of the State of Oregon without the approval of the Attorney General. The State of 
Oregon may, at its election and expense, assume its own defense and settlement in the event that the 
State of Oregon determines that Contractor is prohibited from defending the State of Oregon, is not 
adequately defending the State of Oregon's interests, or that an important governmental principle is at 
issue and the State of Oregon desires to assume its own defense. 

7 .4 Remedies. If any goods or services furnished by Contractor are, in Contractor's opinion, likely to 
become the subject of an Infringement Claim, or if an Authorized Purchaser is prevented from exercising 
its rights under this Addendum based on any Infringement Claim or court order arising from any 
Infringement Claim, then Contractor may, at its option and expense, procure for the Authorized 
Purchaser the right to continue using the allegedly infringing goods or services, or replace or modlfy the 
goods or services so that they become non-infringing; provided that the replacement or modified good 
or service meets the specifications set forth In the applicable Purchase Order to the satisfaction of the 
Authorized Purchaser. If the foregoing remedies are not available, then Authorized Purchaser will return 
the allegedly infringing goods or terminate the allegedly infringing services, and Contractor will refund 
Authorized Purchaser's payments, in full, for the allegedly infringing goods or services. 

8. Term and Termination of Participating Addendum. 

8.1 Term. This Addendum remains in effect until the earlier of (a) the expiration or termination of the 
Master Agreement, or (b) termination of this Addendum in accordance with its terms. 

8.2 Termination. DAS PS may terminate this Addendum, in whole or in part, at any time upon thirty 
(30) days prior notice to Contractor. In addition, DAS PS may terminate this Addendum, in whole or In 
part, immediately upon notice to Contractor, or at such later date as DAS PS may establish in such 
notice, for any reason, or upon the occurrence of any of the following events: 

8.2.1 State fails to receive funding, or appropriations, limitations or other expenditure authority at 
levels sufficient to pay for the goods to be purchased under the Addendum; or 

8.2.2 Federal or state laws, regulations or guidelines are modified or interpreted in such a way that 
either the purchase of goods under this Addendum is prohibited or the State is prohibited from paying 
for such goods from the planned funding source. 

Upon receipt of written notice of termination, Contractor will stop performance under all Purchase Orders 
as directed by State. 
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8.3 Termination under any provision of this Addendum does not extinguish or prejudice State's or an 
Authorized Purchaser's right to enforce this Addendum or a Purchase Order with respect to Contractor's 
breach of any warranty or any defect in or default of Contractors performance that has not been cured, 
including any right of the State or an Authorized Purchaser to indemnification by Contractor. If this 
Addendum or a Purchase Order is so terminated, the State or an Authorized Purchaser will pay 
Contractor in accordance with the terms of this Addendum for goods delivered and accepted by the 
Authorized Purchaser. 

9. Termination of Individual Purchase Orders. 

9.1 Individual Purchase Orders may be terminated at any time by written consent of Authorized 
Purchaser and Contractor or Authorized Purchaser may, at its sole discretion, terminate individual 
Purchase Orders, in whole or in part, upon 30 days wrltten notice to Contractor. 

9.2 Authorized Purchaser may terminate individual Purchase Orders, in whole or in part, immediately 
upon notice to Contractor, or at such later date as Authorized Purchaser may establish in such notice, 
upon the occurrence of any of the following events: 

9.2.1 Authorized Purchaser fails to receive funding, or appropriations, limitations or other expenditure 
authority at levels sufficient to pay for the goods to be purchased under the Purchase Order; 

9.2.2 Federal or State laws, regulations or guidelines are modified or interpreted in such a way that 
either the purchase of goods under the Purchase Order is prohibited or Authorized Purchaser is 
prohibited from paying for such goods from the planned funding source; or 

9 .2.3 Contractor commits any material breach of this Addendum or a Purchase Order. 

9.3 Upon receipt of written notice of termination, Contractor will stop performance under the Purchase 
Order as directed by Authorized Purchaser. 

9.4 Termination of a Purchase Order does not extinguish or prejudice Authorized Purchaser's right to 
enforce the Purchase Order with respect to Contractors breach of any warranty or any defect in or 
default of Contractor's performance that has not been cured, including any right of Authorized Purchaser 
to indemnification by Contractor. In addition, termination of a Purchase Order does not extinguish or 
prejudice Authorized Purchaser's right to enforce the warranty, Indemnification, governing law, venue 
and consent to Jurisdiction provisions of this Addendum. If a Purchase Order is so terminated, 
Authorized Purchaser will pay Contractor in accordance with the terms of this Addendum for goods 
delivered and accepted by Authorized Purchaser. 

10. Compliance with Law. Contractor will comply with all federal, state and local laws, rules, 
regulations, executive orders and ordinances applicable to the Work under this Addendum or any 
Purchase Order, and an Authorized Purchaser's performance under a Purchase Order is conditioned 
on Contractor's compliance with the provisions of ORS 279B.220, 279B.235, 279B.230. and 2796.270. 
In addition, Contractor warrants good and services provided under this Addendum will comply with all 
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federal Occupational Safety and Health Administration (OSHA) requirements and with all Oregon safety 
and health requirements, including those of the State Workers' Compensation Division. Contractor also 
agrees to comply with (a) Title VI of the Civil Rights Act of 1964, (b) Section v of the Rehabilitation Act 
of 1973, (c) the Americans with Disabilities Act of 1990 and ORS 659.425, (d) all regulations and 
administrative rules established pursuant to the foregoing laws and (e) all other applicable requirements 
of federal and state civil rights and rehabilitation statutes, rules and regulations. 

11. Appllcatlon of Public Records Law. Contractor acknowledges that any disclosures Contractor 
makes to Authorized Purchaser under this Addendum are subject to application of the Oregon Public 
Records Law, Including but not limited to ORS 192.410- 192.505, the provisions for the Custody and 
Maintenance of Public Records, ORS 192.005 - 192.710, and of ORS 646.461 - 646.475. The non­
disclosure of documents orof any portion of a document submitted by Contractor to Authorized Purchaser 
may depend upon official or judicial determinations made pursuant to the foregoing laws. Contractor will 
be notified prior to Authorized Purchaser's release of documents to Entities other than participating 
agencies or other State agencies. Contractor shall be exclusively responsible for defending Contractor's 
position concerning the confidentiality of the requested documents, at its own expense, 

12. Recycled Products. Contractor will use, to the maximum extent economically feasible in the 
performance of this Addendum or any Purchase Order, recycled paper (as defined in ORS 
279A.010(1)(gg)}, recycled PETE products (as defined in ORS 279A.010(1)(hh}, and other recycled 
plastic resin products and recycled products (as "recycled producr is defined In ORS 279A.010(1)(ii). 

13. Notices. Except as otherwise provided in a Purchase Order, any fonnal communications 
between the parties to or notices to be given under a Purchase Order will be given in writing by personal 
delivery of a facsimile transmission or the notice or mailing the notice, postage prepaid, at the address 
or number set forth on the Purchase Order. Any communication so addressed and mailed will be deen'led 
to have been received five (5) calendar days after mailing. Any communication delivered by facsimile 
will be deemed to be given when a confirming report for the transmission is generated by the transmitting 
machine. To be effective against the receiving party, such facsimile transmission must be confirmed by 
telephone notice to the receiving party's authorized representative, as set forth in the Purchase Order. 
Any communication or notice by personal delivery will be deemed to be given when actually received 
by the appropriate authorized representative. 

As between Contractor and State with respect to this Addendum, the Primary Contacts of Contractor 
and State are set forth above. 

14. Governing Law. The laws of the State of Oregon (without giving effect to its conflicts of law 
principles) govern all matters arising out of or relating to this Addendum and resulting Purchase Orders, 
including, without limitation, their validity, interpretation, construction, perfonnance, and enforcement. 

16. Jurisdiction and Venue. Any claim, action, suit or proceeding (collectively, "Claim") between 
State or any other agency or department of the State of Oregon, and Contractor, that arises from or relates 
to this Addendum or a Purchase Order under this Addendum, will be brought and conducted solely and 
exclusively in the Circuit Court of Marion County for the State of Oregon; provided, however, if a Claim 
must be brought in a federal forum, then it will be brought and conducted solely and exclusively In the 
United States District Court of the District of Oregon. CONTRACTOR, BY EXECUTION OF THIS 
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ADDENDUMOR ACCEPTANCE OF A PURCHASE ORDER SUBMITTED PURSUANT TO THIS 
ADDENDUM HEREBY CONSENTS TO THE IN PERSONAM JURISDICTION OF SAID COURTS. 
Nothing in this section will be construed as a waiver of the State of Oregon's sovereign immunity with 
respect to any Claim, whether brought under State or Federal law, or consent to jurisdiction in State or 
Federal Court. 

Any Claims between Contractor and an Authorized Purchaser other than the State of Oregon or State 
agency that arise from or are related to individual Purchase Orders or this Addendum will be brought and 
conducted solely and exclusively within the Circuit Court of the county in the State of Oregon in which 
such Authorized Purchaser resides or has its principal office, or at Authorized Purchaser's option, within 
such other county as Authorized Purchaser will be entitled to proceed under the venue laws of Oregon 
to bring or defend Claims. If any such Claim must be brought in a federal forum, then it will be brought 
and conducted solely and exclusively within the United States District Court for the District of Oregon. 

16, Foreign Contractor. If Contractor is not domiciled in or registered to do business in the State 
of Oregon as of the effective date of this Addendum, Contractor will promptly provide to the Oregon 
Department of Revenue all infonnation required by that Department relative to the Addendum or any 
Purchase Order. An Authorized Purchaser may withhold final payment under a Purchase Order until 
Contractor has provided the Oregon Department of Revenue with the required information. 

17. Merger Clause; Waiver. This Addendum, including the Master Agreement and the exhibits 
attached to this Addendum, constitutes the entire agreement between the parties on the subject matter 
hereof, and supersede all prior agreements, oral or written. There are no understandings, agreements, 
or representations, oral or written, between these parties that are not specified in this Addendum. No 
waiver, consent, modification or change of terms of this Addendum binds either.party unless in writing 
and signed by both parties and all necessary State approvals have been obtained. Such waiver, consent, 
modification or change, if made Is effective only in the specific Instance and for the specific purpose 
given. The failure of State to enforce any provision of this Addendum does not constitute a waiver by the 
State of that or any other provision. 

18. Independent Contractor. Contractor shall act at all times as an independent contractor and not 
as an agent or employee of Authorized Purchaser. Contractor has no right or authority to incur or create 
any obligation for or legally bind Authorized Purchaser in any way. Contractor is not an "officer", 
"employee", or "agent'• of Authorized Purchaser (or any other agency, office, or department of the State 
of Oregon), as those terms are used in ORS 30.265, and shall not make representations to third parties 
to the contrary. Neither party shall make any statements, representations, nor commitments of any kind 
or to take any action binding on the other except as provided for herein or authorized in writing by the 
party to be bound. 

19. Access to Records. Contractor will maintain all fiscal records relating to Purchase Orders in 
accordance with generally accepted accounting principles and will maintain any other records relating to 
Purchase Orders in such a manner as to clearly document Contractor's performance thereunder. The 
Authorized Purchaser, the State and its agencies, the Oregon Secretary of State Audits Division and their 
duly authorized representatives will have access to such fiscal records and to all other books, documents, 
papers, plans and writings of Contractor which relate to this Addendum to perform examination and audits 
and make excerpts and transcripts. To the extent provided by law, the federal government will be entitled 
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to the same access as the State of Oregon and Authorized Purchasers. Contractor will retain and keep 
accessible all such fiscal records, books, documents, papers, plans, and writings for a minimum of six 
years, or such longer period as may be required by applicable law following final payment and termination 
of this Addendum, or until the conclusion of any audit, controversy or litigation arising out of or related to 
this Addendum, whichever date is later. 

20. Severabillty. If any term or provision of this Addendum is declared by a court of competent 
jurisdiction to be illegal or In conflict with any law, the validity of the remaining tem,s and provisions will 
not be affected, and the rights and obligations of the parties will be construed and enforced as if the 
Addendum did not contain the particular term or provision held to be invalid. 

21. Survival. Any terms of this Addendum, which by their nature are intended to survive termination 
or expiration including but not limited to warranty, indemnification, access to records, governing law, 
venue, consent to jurisdiction, termination and remedies provisions survive the termination or expiration 
of this Addendum. 

22. Insurance. Within ten (10) days of the Effective Date, Contractor must provide insurance as set 
forth on Exhibit No. 2. No Purchase Orders may be placed or accepted until proof is provided that these 
requirements have been met. 

22. Amendments. This Addendum may be modified in writing once agreed to and signed by all 
parties. 
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Exhibit No. 2 -

INSURANCE 

Contractor shall obtain at Contractor's expense the insurance specified in this Exhibit No. 2 prior to 
performing under this Addendum and shall maintain it in full force and at its own expense throughout 
the duration of this Addendum and all warranty periods. Contractor shall obtain the following insurance 
from insurance companies or entities that are authorized to transact the business of insurance and issue 
coverage in State and that are acceptable to OAS PS. Coverage shall be primary and non-contributory 
with any other insurance and self-insurance. Contractor shall pay for all deductibles, self-insured 
retention and self- insurance, if any. 

WORKERS' COMPENSATION & EMPLOYERS' LIABILITY 
All employers, including Contractor, shall provide workers' compensation insurance as required by 
applicable workers' compensation laws for persons performing work under this Addendum including 
Employers' Liability Insurance with limits not less than $500,000 each accident. Contractor shall require 
and ensure that each of its subcontractors complies with these requirements. 

COMMERCIAL GENERAL LIABILITY: 
12:1 Required by OAS PS O Not required by DAS PS. 

Commercial General Liability Insurance covering bodily injury, death and property damage in a form 
and with coverage that are satisfactory to the State. This Insurance shall include personal injury liability, 
products and completed operations, and contractual liability coverage. Coverage shall be written on an 
occurrence basis in an amount of not less than $1,000,000.00 per occurrence. Annual aggregate limit 
shall not be less than $2,000,000.00. 

AUTOMOBILE LIABILITY INSURANCE: 
IZl Required by DAS PS • Not required by DAS PS. 

Automobile Liability Insurance covering all owned, non-owned, or hired vehicles with a combined single 
limit of not less than $1,000,000.00 for bodily injury and property damage. 

PROFESSIONAL LIABILITY: 
0 Required by DAS PS ~ Not required by DAS PS. 

Professional Liability insurance covering any damages caused by an error, omission or any negligent 
acts related to the services to be provided under this Addendum in an amount not less than $_per 
occurrence. Annual aggregate limit shall not be less than $. If coverage is on a claims made basis, then 
either an extended reporting period of not less than 24 months shall be included in the Professional 
Liability insurance coverage, or the Contractor shall provide Tail Coverage as stated below. 

ADDITIONAL INSURED: 

The Commercial General Liability insurance and Automobile Liability insurance required under this 
Addendum shall Include the State of Oregon, its officers, employees and agents as Additional 
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Insureds but only with respect to Contractor's activities to be perfonned under this Addendum. 

TAIL COVERAGE: 
If any of the required insurance is on a claims made basis and does not include an extended reporting 
period of at least 24 months, Contractor shall maintain either tail coverage or continuous claims made 
liability coverage, provided the effective date of the continuous claims made coverage is on or before 
the effective date of this Addendum, for a minimum of 24 months following the later of (I) Contractor's 
completion and DAS PS's acceptance of all Services required under this Addendum, or, (ii) The 
expiration of all warranty periods provided under this Addendum. 

CERTIFICATE(S) AND PROOF OF INSURANCE: 
Contractor shall provide to DAS PS Certiflcate(s) of Insurance for all required Insurance before 
delivering any Goods and performing any Services required under this Addendum. The Certlficate(s) 
shall list the State of Oregon, its officers, employees and agents as a Certificate holder and as Additional 
Insured, specify that Contractor shall pay for all deductibles, self-insured retention and self-insurance, 
if any, that all coverage shall be primary and non-contributory with any other insurance and self• 
Insurance, and confirm that either an extended reporting period of at least 24 months is provided on all 
claims made policies or that tail coverage is provided. As proof of insurance DAS PS has the right to 
request copies of insurance policies relating to the insurance requirements in this A~dendum. 

NOTICE OF CHANGE OR CANCELLATION: 
The contractor or its insurer must provide at least 30 days' written notice to DAS PS before cancellation 
of, material change to, potential exhaustion of aggregate limits of, or non~renewal of the required 
insurance coverage(s). 

INSURANCE REQUIREMENT REVIEW: 
Contractor agrees to periodic review of insurance requirements by DAS PS under this Addendum and 
to provide updated requirements as mutually agreed upon by Contractor and DAS PS. 

INTENTIONAL Y LEFT BLANK 
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EXHIBIT NO. 3 

CONTRACTOR TAX CERTIFICATION 

The Individual signing on behalf of Contractor hereby certifies and swears 
under penalty of perjury to the best of the individuars knowledge that: 

1. The number shown on this form is Contractor's correct taxpayer 
identification; 

Federal Tax Number -----------
Oregon Tax Number ___________ _ 

2. Contractor is not subject to backup withholding because: 

(i) Contractor is exempt from backup withholding, 

(ii) Contractor has not been notified by the IRS that Contractor is 
subject to backup withholding as a result of a failure to report all 
interest or dividends, or 

(iii) The IRS has notified Contractor that Contractor is no longer subject 
to backup withholding. 

3. S/he is authorized to act on behalf of Contractor, s/he has authority 
and knowledge regarding Contractor's payment of taxes, 

4. For a period of no fewer than six calendar years preceding the 
Effective Oat~ of this Addendum and any Contract, Contractor faithfully 
has complied with: 

(i) All tax laws of this state, including but not limited to ORS 305.620 
and ORS chapters 316, 317, and 318; 

(ii) Any tax provisions imposed by a political subdivision of this state 
that applied to Contractor, to Contractor's property, operations, 
receipts, or income, or to Contractor's performance of or 
compensation for any work performed by Contractor; 

(iii) Any tax provisions Imposed by a political subdivision of this state 
that applied to Contractor, or to goods, services, or property, 
whether tanglble or intangible, provided by Contractor; and 

(iv) Any rules, regulations, charter provisions, or ordinances that 
implemented or enforced any of the foregoing tax laws or 
provisions. 
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Contractor: ___________________ _ 

Signature ____________________ _ 

Date. _________ _ 
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EXIDBIT NO. 4 
SAMPLE PURCHASE ORDER 

PURCHASE 
ORDilR(PO) 
NO. 

Requisition No. 

PAGE# 

Contractor Name and Address 
Authorized Purchaser's Invoking A.ddress 

Contractor FEIN Price Agreement numl;,er 
MA #XXXX, PA#XXXX 

DeUvei ro Addre~s 

Authorized Purchaser's Authorized 
Reptesenuitive Email Address 

Authorized Puxchuer's Authorlud 
Representative Phone a.nd Fa,. Number 

Delivery Schedule or Delivery Date 

SubTot.11 

Freight 

Total 

This Purchase Order is subject to Master Agreement #:XXXX, and Participating Addendum #:X:XXX. The terms an 
conditions contained in the Participating Addendum apply to this purchase and take precedence over all othe 
conflicting terms and conditions, express or implied. There are no understandings, agreements or representations, 
oral or written, not specified herein. 

Authorized Putcha.ser's Authorized Representative to Make P!ll'chase Date 
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EXHIBIT NO. 6 
VENDOR COLLECTED ADMINISTRATIVE FEE (VCAF)NOLUME SALES REPORT 
(VSR) 

.J .. ., •.... ,. ....• ., ................................ 1 .... ., . ., • ., ... .,... .... ... . """ •• •·•·•· .. ··•··· . ., ......... ,., •. ., ....... ·'--·•-"'"•""" .......... , ......... --- .... ., ... ., •..•.•..••. ., .. ., .• "··•··•---······ ...... " .• " ••• " ••. ., ...... . 
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Attachment H 
COBIO CERTIFIED FIRM / OUTREACH PLAN 

"Certified Flrm',_means a small business certified under ORS 200.055 by the Oregon 
Certification Office for Business Inclusion and Diversity ("COBIO") as "disadvantaged 
business enterprise", "minority-owned business", "woman~owned business", "emerging 
small business~ or "business that a service-disabled veteran owns". 

Certified Firm Participation 

As noted in Governor Kitzhaber's Executive Order 12-03: "Minority-owned and Woman­
owned businesses continue to be a dynamic and fast-growing sector of the Oregon 
economy. Oregon is committed to creating an environment that supports the ingenuity 
and Industriousness of Oregon's Minority Business Enterprise ["MBE~] and Woman 
Business Enterprise f"WBE"]. Emerging Small Business ["ESB"], Disabled Veteran {"DV'1, 
and Disadvantaged Business Enterprise f'DBE"J firms are also an important sector of the 
state's economy." 

In 2015, HB 3303 revised ORS 200.055 to add ''a business that a service-disabled veteran 
owns" as a business type that may apply to COBIO for certification. Contracting agencies 
shall aggressively pursue a policy of providing opportunities to Certified Small Businesses 
(hereinafter "Certified Firms") according to ORS 200.090. As such, Oregon Certified firms 
must have an equal opportunity to participate in the performance of contracts financed 
with state funds. By submitting its offer, Offerer certifies that it will take reasonable steps 
to ensure that Certified Firms are provided an equal opportunity to compete for and 
participate in the performance of any subcontracts resulting from this procurement. 
Offeror further certifies and agrees that it has not discriminated and will not discriminate 
in its employment practices with regard to race, creed, age, religious affiliation, sex, 
disability, sexual orientation or natlonal origin, and it has not discriminated and will not 
discriminate against a subcontractor in the awarding of a subcontract because the 
subcontractor is a disadvantaged business enterprise, a minority-owned business, a 
woman-owned business, a business that a service-disabled veteran owns or an emerging 
small business certified under ORS 200.055. 

If there may be opportunities for subcontractors to work on the project, it is the expectation 
of the DAS and NASPO ValuePolnt and Its Purchasing Entities that the Offeror will take 
reasonable steps to ensure that Certified Firms are provided an equal opportunity to 
compete for and participate in the performance of any contract and/or subcontracts 
resulting from this procurement. 

Following opening of bids and prior to Contract Award, the Offerer with the apparent 
highest scoring Proposal or lowest Bid must provide1 within five days of Notice of Intent 
to Award, a Certified Firms Outreach Plan using the form on the following page. The 
information submitted in response to this clause will not be considered in any scored 
evaluation and no evaluative points will be assigned to the information. 
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Certified Small Business Outreach Plan 

1. Is Offeror an Oregon Certified Firm? Yes D No D 

If yes, indicate all certification type{s): MBE D WBE O ESB D DBE D DVD 

Oregon State Certification number: __________ _ 

2. Does Offerer foresee any subcontracting opportunities for this procurement? Yes D 
No • 
If no, do not complete the rest of this form. 

3. The Offeror shall provide a narrative description of its experience in obtaining Certified 
Firms participation as subcontractors, consultants or suppliers on previous projects, and 
discuss any innovative or particularly successful measures that the Offeror has 
undertaken. The Offeror shall include a list of those certified firms with which it has had a 
contractual relationship during the past 24 months immediately preceding the date this 
solicitation document was issued. If none, mark the following checkbox: • No prior 
experience obtaining participation from Certified Firms. 

4. The Offeror shall provide examples where Certified Firms participation was achieved, 
along with information on Certified Firms subcontracting participation levels for up to three 
projects/contracts that the Offeror is either currently performing or has completed within 
the past 24 months immediately preceding the date this sollcitation document was issued. 
Certified Firms participation should be described as the percentage of the dollar value of 
subcontracts and material or supply contracts awarded to Certified Firms as compared 
with the total dollar value of subcontracts and material or supply contracts let for each 
identified project or contract. The Offeror shalt describe any technical assistance or 
mentoring the firm provided to Certified Firms subcontracting on each project. If none, 
mark the following checkbox: 0No prior experience obtaining participation from 
Certified Firms. 

Project 1 
Name __________________________ _ 
Award Date _j_J _ Completion Date _/ __J_ Contract Award Amount 
$ _____ _ 

Certified Firms goal percentage, if applicable ____ % Certified Firms achievement 
percentage _____ % 
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Certified Firms Subcontract Award Amount $ ______ Certifi.ed Firms Spend 
Achieved$ ------
Describe any technical assistance or mentoring provided to MWESB firms subcontracting 
on this project. 

Project 2 
Name ---------------------------Aw a rd Date _I _I_ Completion Date _/ _;_ Contract Award Amount 
$ _____ _ 

Certified Firms goal percentage, if applicable ____ % Certified Firms achievement 
percentage _____ % 
Certified Firms Subcontract Award Amount $ ______ Certified Firms Spend 
Achieved$ _____ _ 

Describe any technical assistance or mentoring provided to Certified Firms 
subcontracting on this project. 

Project 3 
Name ---------------------------Aw a rd Date _I _J _ Completion Date _/_I_ Contract Award Amount 
$ ____ _ 

Certified Firms goal percentage, if applicable ____ % Certified Firms 
achievement percentage _____ % 
Certified Firms Subcontract Award Amount $ ______ Certified Firms Spend 
Achieved$ _____ _ 

Describe any technical assistance or mentoring provided to Firms subcontracting on this 
project. 

5. If the total cost of the awarded contract ls expected to be greater than $10,000.00, the 
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Offeror shalt describe the outreach and subcontracting plan it will use, if awarded the 
contract, to provide Oregon Certified Firms certified flnns an equal opportunity to perform 
any subcontracts under the contract. The plan must be reallstic and based on Offeror's 
successful past experience. If Offeror has no previous outreach experience, the Offeror 
shall describe the outreach plan it intends to use if awarded the contract. 

The Offeror must include the following in its plan: 
i. A description of the steps that the Offeror will take to solicit Certified Firms participation; 

ii. A description of the mentoring, technical or other business development assistance the 
Offerer will provide to subcontractors needing or requesting such services. 

If awarded the contract, the Offeror must accept, as contract performance obligations, 
the outreach and subcontracting plan described in this section. If certified firms are 
unavailable for type of work to be performed, please indicate In this section. 

Company Name: 

Authorized Signature: _______________________ _ 
Date:_/_/_ 

Name of Authorized Representative: 

Title: 
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Attachments I .. O 
ADDITIONAL PARTICIPATING STATES TERMS AND 

CONDITIONS 
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. . ValuePoint 

EXECUTIVE SUMMARY 

The Fastenal story 1began in November 1967 when Bob Kierlin and four friends opened the first 
Fastenal store, a small one-stop fastener shop in Bob's hometown of Winona, MN. It was a humble 
beginning, but during those early years, we forged our identity as a local supplier that earns 
opportunities by exceeding customers' expectations for service - an approach later summed up with 
four words: Growth Through Customer Service. 

Guided by this motto, Fastenal has grown (almost entirely organically) from that single shop in Winona 
to North America's largest fastener distributor and one of the world's most innovative and efficient 
distributors of OEM, MRO and construction supplies. As we've expanded, we've never stopped being a 
local supplier. We simply became "local" in more places, with more and more corporate resources to 
improve our local service. 

A significant new chapter in our story began in February of 2011, when Fastenal was awarded the 
NASPO ValuePoint (formerly WSCA) contract for Maintenance, Repair and Operations (MRO), 
Industrial Supplies and Tools. In keeping with our culture and history, thousands of local Fastenal 
personnel have worked hard to prove that "Growth Through Customer Service" rings just as true for 
government customers as it does in the worlds of industry and commercial construction. 

Over the past six years, Fastenal has proudly served thousands of government buyers and end users 
through the NASPO ValuePoint contract and introduced government customers to our exceptional local 
service and our innovative value added solutions . 

. .. And so the story continues. Fastenal is excited to respond to the State of Oregon on RFP DASPS-
2183-17 Facilities Maintenance and Repair & Operations (MRO) Industrial Supplies. In our response, 
the NASPO ValuePoint evaluation committee will learn about the many ways Fastenal is investing in 
the success of our government customers. This investment includes: 

• More than 2,100 industrial supply branch locations in the continental United States, Hawaii, 
Alaska, Puerto Rico and Guam, each offering local delivery, locally-stocked inventory (including 
customer-specific items), and customer service that's unparalleled in the industry. 

• The 'fuel' that powers all of the above: more than 20,000 employees company-wide, including 
more than 10,200 inside and outside sales personnel based in our local branches. 

• Name-brand products from high-quality, closely-aligned manufacturer partners. 

• State-of-the-art online ordering systems. 

• Innovative value added services that position Fastenal in the vanguard of the industrial supply 
industry including vending solutions and onsite solutions. 

• 17 distribution centers and a fleet of company-owned delivery and semi-trucks, establishing 
Fastenal as a logistics and distribution powerhouse with minimal reliance on 3rd party carriers. 

~~~~,;~~:!1!Tsupphes WE ARE WHERE YOU ARE. 1 .~ 
' ~ 





A NASPO 

Value Point 

• Unmatched local shipping & delivery capabilities providing inside deliveries (unlike 3rd party 
carriers who deliver to lobbies, reception areas and loading docks) - many items available for 
same day inside delivery. 

• Deep contract management and compliance expertise and a commitment to ESB/MBE & WBE 
programs, green products, sustainability programs, and emergency preparedness/disaster 
recovery. 

• Robust reporting and data management for sound decision-making and cost savings 
documentation. 

In addition to explaining what sets Fastenal apart from our competitors, our response clearly 
communicates and demonstrates our competence to support the government agencies we serve, our 
experience in performing and administrating comparable engagements, our conformance with the RFP 
scope & terms, and the expertise of Fastenal's key personnel in marketing and customer service. 

The market basket pricing, discounts, volume discounts and growth incentives offered are highly 
competitive, and our value added solutions have proven to help NASPO members streamline, save and 
succeed. In short, Fastenal's offer is aggressive and represents our best value to government 
customers. 

We truly appreciate the opportunity to interweave our story with yours over the past six years, and we 
are looking forward to writing the next chapter with some familiar themes for NASPO members - local 
relationships, quality products, innovative solutions, meaningful TCO reductions, and customer service 
that is second to none. 

~~:~,;~~:i;!isupphes WE ARE WHERE YOU ARE. 2 





Subrnitted by: 

f\/lSC Industrial Supply Co. 
Elizabeth Flores 

Business Developn1ent Manager 

(714) 7(38-0049 

F loresE@}mscdirect.com 

., 

Page 1 + NASPO ValuePoint Master Agreement(s) for Facilities Maintenance and Repair & Operations (MRO), Industrial Supplies RFP No. DASPS-2183-17 July 12, 2018 

BUILT 
TO MAKE 
YOU BETTER" 



., 
., 

Table of Contents 

Executive Summary 

Section 3: Administrative and Technical Response Requirements 

3.1 Mandatory Minimum Administrative Proposal Requirements 

3.2 NASPO ValuePoint Master Agreement Statement of Compliance 

3.4 Technical Requirements 

3.5 Data Security 

Attachment A: Description of Products and Services 

6.1. Categories 

6.2. Experience and Capabilities 

6.3. VOLUME DISCOUNTS 

6.4. ESTIMATED PURCHASES 

6.5. SCOPE OF WORK 

6.6. Administration and Marketing 

6.7. Additional Services 

Table of Attachments 

Page 2 + NASPO ValuePoint Master Agreement(s) for Facilities Maintenance and Repair & Operations (MRO), Industrial Supplies RFP No, DASPS-2183-17 July 12, 2018 

3 

6 

6 

6 

7 

13 

14 

14 

14 

30 

31 

32 

49 

70 

78 

I BUILT 
TO MAKE 
YOU BETTE 



MSC Industrial Supply Co. (MSC) is pleased to present our response to Request for Proposal (RFP) No. DASPS-

2183-17 to the NASPO ValuePoint Selection Committee for consideration for the Multi-State Contract for MRO 

Products. Partnering with the NASPO ValuePoint Program since 2011, MSC has consistently demonstrated our 

strength as a partner to the NASPO ValuePoint program through our successful track record of past performance. 

As a key supplier, MSC brings tremendous value to our NASPO ValuePoint Customers. Our world-class service 

model features a broad product offering of over 1,000,000 products, unmatched logistics and supply chain 

capabilities, and a customizable suite of solutions optimizing inventory management processes. Our experienced 

State Government team will continue to support NASPO ValuePoint customers and our State, Local and Education 

via our Business Development Resources, Telesales Team, and additional sales associates from our Class C 

Solutions (formerly Barnes North America Distribution) acquisition. 

MSC has signed 34 Statewide Contract Agreements with the NASPO ValuePoint Cooperative Program along with 

many additional political subdivision participating agreements. Utilizing the NASPO ValuePoint Cooperative 

Agreement as a "Go to Market" Cooperative Agreement Partner, we've developed a growth strategy targeting the 

Educational Segment, including higher education, vocational and technical schools, and School Districts. This 

partnership drives commitment and supports a mutually beneficial growth opportunity, which complements both the 

NASPO ValuePoint program and our MSC strategy. 

To better serve the NASPO ValuePoint contract, MSC has significantly invested in our business platform over the past 

12 to 18 months. Our new state-of-the-art Telephony Platform Solution integrates our entire company telephone 

network into one system. This advancement seamlessly networks our customer service team, specialty teams 

(metalworking, tech and sourcing teams), and ecommerce solutions to best provide a more streamlined user 

experience for all of our customers. 

MSC has also invested significant resources in our Data Capabilities. With enhanced data capabilities, MSC offers 

improved capabilities with cross referencing, attribute-based cross reference of product descriptions and product 

search capabilities that will help end users get what they want and need from the MSC Special Services 

Team. These enhancements offer the NASPO ValuePoint End Users a solution in finding what they need beyond 

traditional product search engines. 

In addition, the following highlights how our capabilities meet and exceed the requirements outlined in the RFP: 

MSC Background 

111 Financially sound company in business since 1941 

111 Experienced Government Supplier (GSA since 2002) 

111 State Government Team in place since 2007 

111 NASPO ValuePoint Key Supplier since 2011 

Logistics Capabilities 

• Same Day Shipping Guarantee (with 99% fill rate) 

• 8pm, EST, order cut-off within the contiguous U.S. 

Integration Capabilities 

EI Extensive integrations with state, commercial and 

federal customers 

Iii' MSC supports current XML versions 

111 mscdirect.com Workflow Management controls 
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11 mscdirect.com Personal Lists and Profiles 

llll: Full line of reporting capabilities 

Eco-Friendly Solutions 

111 Eco-Friendly products and solutions available 

Ii! Eco-Friendly logos displayed on mscdirect.com and 

within our 2017-18 Big Book 

Supply Chain System Capability 

'" Fully integrated supply chain management system 

111 Integrated transportation network consisting of UPS, 

FedEx, USPS, and other L TL carriers 

Ii! Ability to support sustainment needs, with our breadth 

and depth of product, and supplier capabilities 

111: Ability to process emergency orders 

Breadth of Product 

" $300 million of on-hand inventory 

"' 1,000,000 catalog items 

Ill 38 different product categories 

Past Performance 

11$ Proven record of contract performance with the 

following: 

• 34 Statewide Contract Agreements 

• Over 300 National Account customers 

• GSA - Global Supply Programs 

• USPS 

Socioeconomic Program 

m Strong history of supporting small businesses 

Iii Annually, MSC has been awarded approximately 

$200 Million in small business contracts 

MSC looks forward to continuing its long and successful alignment to the NASPO ValuePoint Cooperative Program 

over the next five years (upon contract award). Our submitted proposal demonstrates how MSC can not only meet, 

but exceed the NASPO ValuePoint program's expectations, and ultimately deliver the most compelling overall value, 

company commitment, and savings plan in the marketplace. 

As noted, we have read and understand all the terms outlined in the RFP and Exhibit B Master Service Agreement. 

However, MSC cannot comply with the below language: 

State of Montana - Terms and Conditions• Cooperative Contract(s) for Maintenance, Repair and Operations 

(MRO), Industrial Supplies - Attachment A - Federal Terms and Conditions (Non-Construction), Section 7 Buy 

American Act 

MSC cannot meet this requirement or certify that all products in our catalog qualify for domestic status, and are therefore 

compliant with the Buy American Act. When requested, MSC will provide the country of origin on an order-by-order 

basis. Please note, that items offered through MSC's GSA Schedule contract are Trade Agreements Act compliant. 

Additionally, MSC respectfully takes exception to the below: 

Attachment B, Section 8. NASPO ValuePoint Cooperative Program Marketing, Training, and Performance 

Review, Part (g): 

"Contractor agrees, within 30 days of their effective date, to notify the Lead State and NASPO Value Point of any 

contractual most-favored-customer provisions in third-part contracts or agreements that may affect the promotion of 

this Master Agreements or whose terms provide for adjustments to future rates or pricing based on rates, pricing in, or 

Orders from this master agreement. Upon request of the Lead State or NASPO Value Point, Contractor shall provide a 

copy of any such provisions." 

MSC Exception: MSC expressly limits the applicability of the Most Favored Customer provision, and as such any 

subsequent notification and disclosure, to those third-party contracts or agreements, which are comparable in size 

and scope to that of the NASPO co-operative agreement. 
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State of Montana - Terms and Conditions - Cooperative Contract(s) for Maintenance, Repair and Operations 
(MRO), Industrial Supplies, Hold Harmless/Indemnification 

"Hold Harmless/Indemnification: Contractor agrees to protect, defend, and save the State, its elected and appointed 

officials, agents, and employees, while acting within the scope of their duties as such, harmless from and against all 

claims, demands, causes of action of any kind of character, including the cost of defense thereof, arising in favor of 

Contractor's employees or third parties on account of bodily or personal injuries, death, or damage to property arising 

out of services performed or omissions of services or in any way resulting from the acts or omissions of Contractor 

and/or its agents, employees, representatives, assigns, subcontractors, except the --sele negligence of the State under 

this agreement. 11 

MSC Exception: Delete the word "sole" in the last sentence, last line of Hold Harmless/Indemnification. MSC does 

not indemnify customers for their negligence. 

State of Utah -ATTACHMENT A: STATE OF UTAH STANDARD TERMS AND CONDITIONS FOR GOODS AND 
SERVICES 

"INDEMNITY: Contractor shall be fully liable for the actions of its agents, employees, officers, partners, and 

Subcontractors, and shall fully indemnify, defend, and save harmless the Division, the Eligible Users, and the State of 

Utah from all claims, losses, suits, actions, damages, and costs of every name and description arising out of 

Contractor's performance of this Contract caused by any intentional act or negligence of Contractor, its agents, 

employees, officers, partners, or Subcontractors, without limitation; provided, however, that the Contractor shall not 

indemnify for that portion of any claim, loss, or damage arising hereunder due to the sele fault of the Division, Eligible 

Users, or the State of Utah. The parties agree that if there are any limitations of the Contractor's liability, including a 
limitation of liability clause for anyone for whom the Contractor is responsible, such limitations of liability will not apply 

to injuries to persons, including death, or to damages to property. 11 

MSC Exception: Delete the word "sole" in the Indemnification. MSC does not indemnify customers for their 
negligence. 
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3.1 MANDATORY MINIMUM ADMINISTRATIVE PROPOSAL REQUIREMENTS 

This section contains the minimum requirements that must be met in order to be considered for the evaluation 
phase. All of the items described in this section are non-negotiable. All Offerors must state willingness and 
demonstrate ability to satisfy these requirements in the proposal submitted for consideration. 

MSC's proposal demonstrates how we can meet and / or exceed all the requirements outlined in the RFP 
No. DASPS-2183-17. 

3.2 NASPO VALUEPOINT MASTER AGREEMENT STATEMENT OF COMPLIANCE 

NASPO ValuePoint Master Agreement(s) resulting from this RFP will constitute the final agreement except for 
negotiated terms and conditions specific to a Participating State's or a Participating Entity's Participating 
Addendum. 

This section highlights particular terms and conditions of NASPO ValuePoint Master Agreement, although 
Offerors will be bound to all the terms and conditions when executing a Master Agreement as shown in 
Attachment B. Offeror must include a statement in its Proposal that it has read and understands all of the 
terms and conditions as shown in the Master Agreement (Attachment B). 

MSC has read and understands all the terms and conditions outlined in Attachment B NASPO 

ValuePoint Master Agreement. 

3.2.1 Insurance 

To be eligible for award, the Offeror agrees to acquire insurance from an insurance carrier or carriers licensed 
to conduct business in each Participating Entity's state at the prescribed levels set forth in Section 21 of 
the NASPO ValuePoint Master Agreement. Offeror must describe its insurance or plans to obtain insurance 
satisfying the requirements in Section 21. 

In addition, Participating States/Entities may request additional insurance or other coverages for their State 
within their specific Participating Addendum. 

MSC meets all insurance requirements outlined in Section 21 of Attachment B NASPO ValuePoint 

Master Agreement. We will gladly furnish Certificates of Insurance upon award. 

3.2.2 NASPO ValuePoint Administrative Fee and Reporting Requirements 

To be eligible for award, Offeror agrees to pay a NASPO ValuePoint administrative fee as specified in Section 
6 of the NASPO ValuePoint Master Agreement. Moreover, specific summary and detailed usage reporting 
requirements are prescribed by Section 7 of NASPO ValuePoint Master Agreement. 

Offeror shall identify the person responsible for providing the mandatory usage reports. This information 
must be kept current during the contract period. Contractor will be required to provide reporting contact 
within fifteen (15) calendar days of Master Agreement execution. 

MSC agrees to pay the NASPO ValuePoint administrative fees as outlined in Section 6 of Attachment B 

NASPO ValuePoint Master Agreement. Additionally, we can meet all summary and detailed usage 

reporting requirements outlined in Section 7 of Attachment B NASPO ValuePoint Master Agreement. 
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We will provide all contact information for the individual responsible for providing the mandatory usage 

reports within 15 calendar days of the Master Agreement execution. 

3.2.3 NASPO ValuePoint eMarket Center 

To be eligible for award, the Offeror agrees, by submission of a Proposal, to cooperate with NASPO 
Value Point and SciQuest (and any authorized agent or successor entity to SciQuest) with uploading a 
hosted catalog or integrating a punchout site. Refer to Attachment B, Section 9 and eMarket Center 
Appendix, NASPO ValuePoint Master Agreement for the prescribed requirements. 

MSC complies with all requirements outlined in Attachment B, Section 9 and the eMarket Center 

Appendix. For over six years, MSC has successfully supported, and will continue to support, NASPO 

ValuePoint end-users through our extensive ecommerce capabilities. Additionally, many States also 

maintain MSC Punchout Catalogs via various integration partners, including SciQuest, Ariba, Periscope, 

and more (e.g., Massachusetts and New Jersey). 

3.3 Participating State Terms and Conditions. 

Some Participating State specific Terms and Conditions are provided in Attachments I - 0 to this Solicitation. 
These will be negotiated with individual Participating States after award of the Master Agreement(s). Each 
State reserves the right to negotiate additional terms and conditions in its Participating Addend urns, 
including environmentally preferable products. Offeror shall submit a statement that it has read and 
understands all the Terms and Conditions as shown in the attached State specific Participating Addenda. 

MSC has read and understands all the Terms and Conditions as shown in the attached State-specific 

Participating Addenda. 

3.4 TECHNICAL REQUIREMENTS 

This section contains technical requirements pertaining to the Maintenance and Facilities Repair & Operations 
(MRO) industrial Supplies. Other sections of this RFP contain additional requirements that must be met in 
order to be considered responsive. Offeror must identify in its Proposal how it will meet (or exceed) all 
requirements listed in this Section 3, Section 4, and Attachments A, B, and D-1 of this RFP solicitation. 

MSC will meet / exceed the requirements noted in below sections as follows: 

e Section 3: Please note that MSC has responded to all requirements as necessary in this document. 

Ii Section 4: As required in the RFP, MSC is providing a response to Section 4: Market Basket Cost 

Proposal in our separate Cost Proposal. 

• Attachment A: MSC has outlined how we will meet/ exceed all requirements in the Attachment A: 
Description of Product and Services section of our Technical Proposal. 

IE Attachment B: MSC has read and understands all requirements outlined in Attachment B: NASPO 

ValuePoint Master Agreement. 

Iii Attachment D-1: MSC has completed Attachment D-1 Market Basket as required and is submitted 

with our Cost Proposal. 

1111 Exhibit D: MSC confirms we can adhere to all reporting requirements outlined in Exhibit D: NASPO 

ValuePoint Detailed Sales Data Report Form. 

3.4.1 Offeror Profile 

Provide the following information specific to Offeror's company: 
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a. Company's full legal name 

Sid Tool Co., Inc. DBA MSC Industrial Supply Co. 

b. Primary business address 

MSC's co-headquarters are located at: 

Iii. MSC Industrial Supply Co. 

75 Maxess Road 

Melville, NY 117 4 7 

1!i. MSC Industrial Supply Co. 

525 Harbour Place Drive 

Davidson, NC 28036 

c. Describe company ownership structure 

MSC is a publicly owned corporation trading on the NYSE under the MSM symbol. 

d. Employee size (number of employees) 

MSC employs approximately 6,400 Associates. 

e. Website 

The MSC website can be found at mscdirect.com. 

f. Sales contact information 

The following individual may be contacted for any questions or information regarding MSC's response to 

the RFP: 

Ii Elizabeth Flores, Business Development Manager 

(714) 768-0049 

FloresE@mscdirect.com 

In addition, the below individuals may also be contacted in reference to the MSC response: 

Iii Ron Manning, Senior Director, Government Sales Program 

(781 ) 249-4493 

ManningR@mscdirect.com 

m Michael Gordon, State Government Team Manager 

(714) 454-5985 

GordonM@mscdirect.com 

g. Company's client retention rate during the past 3 years 

Typically, MSC standard contract length is three years with a majority of customers signing additional 

renewal terms. For example, MSC has had the GSA contract since 2002 and the State of California since 

2006. 

We currently service approximately 360,000 customers in all 50 states through our broad network of five 

domestic Customer Fulfillment Centers (CFCs) located regionally near Columbus, OH; Harrisburg, 

Pennsylvania; Atlanta, Georgia; Elkhart, Indiana; and Reno, Nevada and over 90 Branch offices. 
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Our customer base encompasses a wide range of purchasers from individual machine shops to Fortune 

1,000 companies and government agencies, including the General Services Administration (GSA) and the 

Department of Defense. We also partner with many other federal, state, and local government agencies 

across the United States, including military bases, the United States Postal Service, state entities, 

universities, municipalities, school districts, and counties. 

h. A brief history of the company and the year it was founded 

Founded in 1941, MSC is an over $2 .8 billion nationwide distributor of metalworking and maintenance, 

repair and operations (MRO) products to industrial, commercial and government entities throughout the 

United States. 

With a 75-year history of driving innovation in industrial product distribution, we help solve our 

manufacturing customers' metalworking, MRO and operational challenges. Our team of more than 6,400 

associates brings deep expertise and insight to not only keep our customers' manufacturing operations up 

and running, but also improve their efficiency, productivity and profitability through our technical 

metalworking expertise and inventory management and other supply chain solutions. 

i. Describe the company's growth during the past three years. 

MSC is a financially strong and stable company as evidenced by the following net sales for the last three 

fiscal years: 

II! FY17: $2,887,744,000 

Ill FY16: $2,863,505,000 

Ill FY15: $2,910,379,000 

MSC actively pursues strategic acquisitions that we believe will either expand or complement our 

business in new or existing markets, or that will further enhance the value and offerings we are able to 

provide to our existing or future potential customers. 

Most recently, we acquired DECO Tool Supply Co., a leading, metalworking-based industrial supply 

distributor headquartered in Davenport, Iowa. Barnes Distribution North America, now Class C Solutions 

Group, was acquired in 2013 

Additionally, we opened our co-headquarters in Davidson, North Carolina, and fifth Customer Fulfillment 

Center in Columbus, Ohio in 2013. 

3.4.2 Customer Service 

a. What are Offeror's hours of operation and when are key account people available to Participating 
States/Entities and Purchasing Entities? 

NASPO ValuePoint users have access to a dedicated customer service team who may be contacted 

toll-free at 888-MSC-9722, or via email at nvp@mscdirect.com. Users may also contact our general 

customer service number at 800-645-7270, or via email at cust_service@mscdirect.com. 

Customer service representatives at MSC Call Centers are available Monday through Friday, ?am-11 pm, 

EST, and Saturdays, 8am-5pm, EST. Our national branch offices are typically open Monday through 

Friday, 8am-5pm, local time, but hours may vary. 

Our website, mscdirect.com, and our fax number, 800-255-5067, are also available 24 hours a day, seven 

days a week. 
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b. Describe how problem identification and resolution will be handled. 

The key to a smooth transition to MSC services and delivering on our commitment to world-class 

customer care is ensuring all customer program requirements are loaded and readily available to our 

Customer Care Associates, so that they are able to quickly respond to any issue that is received. 

Our frontline associates are highly enabled and empowered to immediately resolve any concerns. When 

any service impacting situation occurs, it is brought to the attention of the Customer Care Team and 

State Dedicated Account Manager and reported through our customer's corrective action process. It is 

also reviewed at each Quarterly Business Review. 

Specifically, upon the identification of an issue or challenge, NASPO users would either contact their local 

Sales Associate or call the dedicated NASPO toll-free telephone number. Our sales associates and 

customer service representatives are able to resolve a majority of calls upon first contact. 

If the issue cannot be resolved at the local level, it would be escalated up to the MSC's experienced State 

Account Managers, who are familiar with the NASPO ValuePoint program and also each Participating 

State needs. 

c. How does Offeror propose to service the NASPO account? Describe the system Offeror will use to manage 
the account. 

MSC has been successfully partnering with NASPO ValuePoint for the last six years. We will continue to 

utilize our experienced Government Sales and State Team and Field Sales Resources to support the 

continued growth and expansion of this program. Our State Account Managers are familiar with the 

NASPO ValuePoint program and also each Participating State needs. Additionally, MSC will also make 

available State Business Development Managers to focus on new State and local government 

opportunities as well as higher education opportunities. 

Our Call Centers staff approximately 1,100 dedicated Customer Service Representatives. Whether calling 

the dedicated NASPO ValuePoint toll-free number or the general MSC customer service number, NASPO 

ValuePoint users will reach a live Associate who can place an order, obtain product information, check a 

shipment, discuss a return, and more. Our Inside Sales Associates are able to inform customers on a 

real-time basis of the availability of a product, recommend substitute products, verify credit information, 

and arrange to provide technical assistance. We also maintain a staff of Certified Machine Tools Sales 

Engineers {CMTSE) who will assist in finding the best solution for each customer. 

Additionally, local support will be provided by our Branch offices. Each of our Branch offices is staffed with 

trained and experienced Inside Sales Associates, Inside Sales Supervisors, Outside Sales Associates, 

Vendor Managed Inventory Specialists, and Branch Managers. Access to MSC's exceptional customer 

service is available at all our locations. MSC also has strategically located specialists (Customer Solutions 

Project Managers, Metalworking Specialists, and Machinery Specialists) to support special requests and 

best serve our customers' needs. 

We also maintain a high customer satisfaction rate due to the efficient manner in which we receive and 

fulfill every single order. Additionally, MSC offers our Same-Day Shipping Guarantee with a 99% fill rate. If 

an order is placed by the 8 p.m., EST, national cut-off time, we will guarantee shipping of NASPO 

ValuePoint users' products the same day. 

d. How does Offeror respond to customer complaints and service issues? 
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Upon the identification of an issue or challenge, NASPO users would either contact their local Sales 

Associate or call the dedicated NASPO toll-free telephone number. Our sales associates and customer 

service representatives are able to resolve a majority of calls upon first contact. 

If the issue cannot be resolved at the local level, it would be escalated up to the MSC's experienced State 

Account Managers, who are familiar with the NASPO ValuePoint program and also each Participating 

State needs. Elizabeth Flores, Business Development Manager, will oversee the overall management of 
the NASPO ValuePoint Program. 

In the rare instance a resolution cannot be reached in a single call, MSC will make all reasonable efforts 

to provide an acceptable response within one business day. 

e. How does Offeror assess customer satisfaction? 

MSC takes a holistic approach to assessing customer satisfaction by using external and internal key 

metrics. We leverage an outside Customer Experience (CX) partner to evaluate customer engagement at 

all touch points, including digital and live interactions. Our current CX results are in the top quartile of 

organizations within our partner's client base. These results are highlighted in four key areas; 

Accessibility, Professionalism, Knowledge and Engagement. 

Internally, MSC performs a rigorous internal Quality Monitoring program and is customized based on 

customer and interaction type. Utilizing Avaya's AWFO (Workforce Optimization) platform, we are able to 

provide detailed monitoring and observations regardless of the type of interaction. A dedicated team is 

responsible for continuously updating our guidelines and is consistently responding to our external CX 

results. This team of analysts evaluate customer requirements, internal company standards and evaluate 

key interactions to drive increased customer retention ultimately resulting in a seamless customer 

experience. 

By leveraging internal and external components, we get a complete picture of the overall customer 

experience and satisfaction. We believe this objectivity gives us insight into where we can create that 

perfect partnership. 

f. Describe Offeror's quality assurance measures and how are they handled within the organization. 

MSC utilizes several dozen quality and performance measurements, and all our quality metrics are 

audited continuously and reviewed with senior management. This review process is extremely important 

as it serves to assure that we are meeting our service levels and shipping guarantees for our customers. 

Our Quality Assurance team is focused on delivering results to our customers and meeting all their 

expectations. 

MSC also utilizes a variety of measurements in different areas of the company, especially in our Customer 

Fulfillment Centers (CFCs). Both "internal" and "external" measures are taken into account. "Internally," 

we measure inbound item accuracy; inventory/bin integrity accuracy; and outbound package accuracy. 

Our "external" measures, also known as customer-reported measures, include customer comment cards, 

customer returns and on-time delivery. Several key processes also contribute to how we measure service 

levels: 

Ill! Product Inspections: MSC performs a variety of inspections to ensure our customer's order 

accuracy. To ensure we are always processing the correct item, an inbound inspection is performed 

as items are received, and then is verified again by our inbound coordinators. Outbound orders are 

100% electronically verified by our packaging department and are subject to our outbound audit. 
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ll'l Supplier Pertormance Measures: Supplier performance is tracked and analyzed through MSC's 

Supplier Tactical Advance Receiving, or STARS, System. Suppliers are measured on the following 

criteria: acceptance at receiving inspection; on-time delivery; invoice accuracy; direct ship accuracy; 

and the number of customer returns due to defective items. This data is provided to suppliers and is 

used to drive improvements in our supplier base. 

R Corrective Action Systems: MSC maintains documented processes for implementing formal 

corrective actions both internally, as well as with our supplier base. 

II!'. Packing and Shipping: Orders flow through our validation process in which individual items are 

scanned. Counts are captured in our system to prevent the processing of incomplete or inaccurate 

orders. After the packing process is complete, our Quality Assurance team performs package audits 

on a sample basis. The orders are checked for item accuracy, quantity, packaging and 

documentation. Proper and/or protective packaging and labeling is prepared in accordance with the 

MSC packaging and labeling procedures. This assures that proper packing methods are followed and 

provides MSC with a tool for measuring our overall accuracy of outbound shipments. 

111 Customer Returns: All customer returns are sent by the customer to designated Return Centers and 

are inspected 100% for identity, count, packaging, damage, documentation and reason for return. All 

returns are dispositioned within 24 hours. Credit data is captured and used to drive quality 

improvements and cost of quality measurements. 

Additionally, our error rate is less than 1 % per 1,000 lines. 

3.4.3 Technology 

a. Describe Offeror's online system that Purchasing Entities would use to place orders and receive results? 
Include all methods of order submission. 

Please refer to 6.5.5. E-commerce and Web Catalog Capabilities in the Attachment A: Description of 

Products and Services Section. 

b. Describe Offeror's ability and process to support a decentralized system of orders submitted from many 
end users in multiple states and locations. 

Please refer to 6.5.5. E-Commerce and Web Catalog Capabilities in the Attachment A: Description of 

Products and Services Section. 

3.4.4 Products and Services 

Offeror must review the Product and Services Descriptions and requirements set forth in (Attachment A) and 
submit with its Proposal. Offeror shall indicate which categories Offeror intends to provide; which 
Products and Services Offeror intends to provide; and whether Offeror intends to provide the Products and 
Services on a national, regional or one state only basis. 

MSC has reviewed and responded to all the requirements outlined in Attachment A. Please refer to the 

Attachment A: Description of Products and Services Section for details of how MSC meets and I or 

exceeds these requirements. 

Additionally, MSC is bidding on all 15 categories and intends to provide our Products and Services on a 

national basis. 
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3.5 Data Security 

What measures does Offeror take to protect sensitive customer information? 

MSC encrypts all sensitive data while in transit or at rest. MSC utilizes TLS for in-transit encryption and 

AES256 for all at-rest encryption. 

MSC's ERP system stores all customer and transaction information in a single database. Standard 

database access techniques are utilized to ensure that the correct information is being processed for the 

correct customers. At no time does any customer have access to any other customer's information. 

Once a user logs in to the MSC website, the same data access techniques are used to restrict the 

customer specific information to only that information that belongs to the logged-in customer. 
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6.1. CATEGORIES 

The scope of work consists of 15 categories. This proposal has been divided into categories with items that 
generally represent those most frequently purchased during the previous contract period including 
environmentally preferable options. Proposals will be considered from qualified offerors that can provide 
all products at minimum of one entire category listed below and be able to supply the products to a 
minimum of one entire State. 

The United Nations Standard Products and Services Code (UNSPSC} codes are identified on Attachment D-1 
to further describe each category. 

111 Janitorial Equip. & Supplies (does not include Sanitation Cleaning Chemicals} 

11 Sanitation Cleaning Chemicals (does not include Janitorial Equipment & Supplies) 

11 Fasteners 

111 Material Handling 

• Plumbing 

" Power Sources 

11 Outdoor Garden 

111 Lamps, lighting, Ballasts 

" HVAC 

11 Hand Tools 

Ill Power Tools (excluding automotive related tools and products) 

11 Electrical 

e Paint 

11 Security 

111 Safety (does not include any public safety equipment) 

MSC is bidding on all categories. 

6.2. EXPERIENCE AND CAPABILITIES 

6.2.1. Experience in performance of comparable engagements/References; 

6.2.1.1 ESB/MBE/WBE/DV & DBE Programs; 

MSC has a proven track record of teaming with certified small businesses and/or diverse business 

partners. We have worked with customers to tailor plans in which we can channel business to the 

appropriate ESB/MBE/WBE/DV & DBE groups to best meet our customers' socioeconomic goals. 

MSC is committed to building partnerships with Small Business Programs as part of our State and Federal 

Government Programs. We have close to 50 Small Business Partners that we partner with to support 
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Federal "set aside" Contracts and State Programs that work to advance a Small Business Socio­

Economic Advantage. We are actively looking for additional partners who can be sustainable partners 

with MSC and strongly support Government Contract Programs that strive to promote Small Business 

Program initiatives. 

For example, we have successful partnerships with ESB/MBE/WBE/DV and DBE groups in California, 

Texas, New York, and Ohio. Our diversity business partners are a vital part or our growth as research has 

revealed: 

11 Most prominent change facing U.S. business is the change in their customer base and how will that 

change affect their revenue 

• U.S. population is expected to grow 374M by 2050 with 90% coming from minorities 

• Over 2M diversity companies in the U.S. and growing 

• Look within other areas of the business as minority-owned firms represent a large selection of 

product/service 

• Anticipating cultural shift in their market base 

• People support companies who are like them 

11 MSC's value proposition to our diversity business partners are: 

• Broad Product Offering 

• Supply Chain Expertise 

* Logistics Capabilities 

• SME - Subject Matter Expertise 

• Resource Support (Marketing / Analytics / Training) 

• Compliance 

• Past Performance (Track Record of Success) 

• Easy to work with (MSC Culture) 

The following business partners may be contacted as a reference: 

Ill Anchor Supply 

Bill Campbell, CEO 

2417 Front Street 

West Sacramento, CA 95691 

(916) 372-2456 

Ill Echelon Distribution 

Steven Nodes, President and CEO 

5025 Arnold Avenue, Building 24, Suite 180 

McClellan, CA 95652 

(916) 426-1608 

ll Guardian Industrial Supply, LLC 

Mike Duncan, MID 

10629 Metric Boulevard 

Austin, TX 78758 

(512) 973-3500 
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11\1 Galaxy Defense Marketing Services 
Vincent Lawrence, President & CEO 
5330 Napa Street, Suite A 
San Diego, CA 92110 
(619) 299-9950, ext. 107 

Additionally, we have provided references from several State customers that may be contacted as 
references. Please see Attachment 1: MSC References for additional information. 

6.2.1.2 Growth Incentives; 

In addition to the standard Participating Addendum administrative fee language, MSC will offer a tiered "E­
Commerce rebate incentive" to all states that utilize a statewide E-Commerce platform that is integrated 
with MSC. This rebate will be tabulated and paid annually after the one-year anniversary of the PA 
signing. The additional rebates will start at 1 % and range up to 3% based on E-Commerce sales volume 
growth. 

MSC is prepared to offer Cumulative Ordering Volume Discounts to NASPO ValuePoint. NASPO 
ValuePoint end users are encouraged to contact their MSC Representative or State Account Manager to 
request additional discounts on a quote-by-quote basis. 

When dealing with large orders, NASPO ValuePoint end users are always encouraged to reach out to 
their MSC Representatives in order to discuss additional pricing discounts and incentives on a quote-by­
quote basis. 

6.2.1.3 The quality and availability of recycling or other sustainability programs, including products or 
services offered; 

MSC has provided our response below. 

6.2.1.4 The quality and availability of recycling or other sustainability environmental conservation programs, 
including products and/or services offered; 

MSC has provided our response in below. 

6.2.1.5 The number of available green environmentally preferable products that meet the solicitation's 
specifications available, showing a robust supply of green/sustainable products; 

MSC has provided our response in below. 

(answer to 6.2.1.3; 6.2.14; 6.2.1.5) 

MSC currently has identified more than 10,000 products considered "green," or as Environmentally 
Preferable Products (EPP), as well as other products designed to reduce energy consumption, conserve 

natural resources, and reduce costs. MSC is continually identifying and adding new EPP items to our 
inventory. Throughout our catalog and website, green product alternatives are clearly identified in the 
product descriptions, as noted in Figure 3. 
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In addition, when searching product lines on the MSC website, 

customers have the option to filter their search results for "Eco­

Friendly", when applicable, as noted in 

Figure 3. 
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MSC carries a line of certified products that meet standards of the Biodegradable Products Institute (BPI) 

(e.g., paper products). BPI verifies that certified products meet ASTM D6400 or D6868 

testing standards to certify they will biodegrade in a managed compost facility. The 

green leaf icon is used to identify products that meet the standards of BPI. 

MSC carries lamps that provide our customers with products to assist them in meeting 

energy efficiency standards and requirements. We are also evaluating potential consortiums to 

participate with to enhance our ability to accelerate the development and availability of 

products and services for energy efficient lamps. Products that aid in energy conservation are 

identified with the energy conservation icon. 

MSC utilizes an icon to help identify Cradle-to-Cradle-approved products. Cradle-to-Cradle 

is a holistic economic, industrial and social framework that aims to improve efficiency and 

reduce waste. 
crodlei<icradle 

MSC carries a line of certified products (e.g., GE) that meet standards for Design Lights Consortium. We 

also offer Energy Star certified products with the Energy Star icon. Under 'Lamps and Lighting' in our 

online catalog, customers may filter specifically for LED lighting products. LED products will display the 

Energy Star logo when applicable. 

MSC carries numerous products that are qualified and/ or certified under the EPA's Energy Star 

program. The icon provided will be visible to our customers for clear identification Energy Star, 

products. Energy Star-certified product lines may include, but are not limited to appliances, 

electronics, HVAC and lighting equipment, office equipment, etc. 

MSC carries a line of Forest Stewardship Council-approved products. The provided icon 

ensures the products come from responsibly managed forests that provide environmental, 

social and economic benefits. 

MSC carries a line of products that are certified to Green Seal standards, which contain 

performance, health, and sustainability criteria. The icon provided identifies products that 

have been approved and certified to meet Green Seal requirements. 

MSC carries a line of paints and coatings certified to green standards. These standards may 

also be applied towards listings and certifications on MPl's approved list of products. We 

utilize an icon to identify any MPI products. 
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MSC carries products certified to NEMA standards. These include lighting, ballast, exit signs, and motor 

products that have been identified to help reduce energy consumption .. The icon 

provided identifies products that have been approved and certified to meet NEMA N EMA.., 
requirements. Premium 

MSC carries products that are certified by SCS Global Services (SCS). SCS provides 

third-party environmental and sustainability certification, auditing, testing, and standards 

development. This multi-attribute certification program labels products that have met 

environmental, social and quality standards. The SCS certification label recognizes 

achievements in green building, product manufacturing, food and agriculture, forestry, 

retail, and more. The icon provided identifies products that have been approved and certified to meet SCS 

requirements. 

MSC carries products that are certified by SCS Global Services (SCS). SCS provides third-party 

environmental and sustainability certification, auditing, testing, and standards 

development. This multi-attribute certification program labels products that have met 

environmental, social and quality standards. The SCS certification label recognizes 

achievements in green building, product manufacturing, food and agriculture, forestry, 

retail, and more. The icon provided identifies products that have been approved and certified to meet SCS 

requirements. 

MSC carries GreenGuard-certified products that aim to protect human health and improve 

quality of life by enhancing indoor air quality and reducing people's exposure to chemicals and 

other pollutants. The icon provided identifies products that have been approved and certified to 

meet GreenGuard requirements. 

MSC carries ECOLOGO-certified products designed to reduce environmental impacts. 

ECOLOGO certified products meet or exceed multiple environmental performance standards. 

The icon provided identifies products that have been approved and certified to meet 

ECOLOGO requirements. 

MSC carries USDA BioPreferred - Biobased products. These products reduce the nation's 

reliance on petroleum, increase the use of renewable agricultural resources, and contribute to 

reducing adverse environmental and health impacts. The icon provided identifies products that 

have been approved and certified to meet USDA BioPreferred - Biobased requirements. 

MSC offers numerous products that meet USDA BioPreferred standards. USDA Organic certified 

products are not generally within scope of MSC product offerings, as MSC specializes in MRO solutions. 
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MSC carries EPA Safer Choice-certified products. The Safer Choice label enables our 

customers to quickly identify and choose products that can help protect the environment and 

are safer for families. The icon provided identifies products that have been approved and 

certified to meet EPA Safer Choice requirements. 

MSC carries U.S. EPA WaterSense certified products. These products meet or exceed water 

efficiency and performance standards. The icon provided identifies products that have been 

approved and certified to meet WaterSense requirements. 

MSC offers products compliant to the RoHS directive, 

which may be easily identified on our webpage by the 

icon provided in this section. In addition to the icon, 

individual product specifications on our website may also 

note standards met, including RoHS compliance. 

MSC's Environmental Compliance & Sustainability 

Department (EC&S) maintains an inventory of RoHS 

Specs 
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regularly obtains RoHS certifications and additional " st•d 

product stewardship documentation for customers upon request. Our EC&S department may be 

contacted to verify items that do not have RoHS certification in the standards section or the icon. 

MSC carries California SCAQMD-compliant products as designated by the provided icon. New 

environmental regulations in many states have prompted the development of low VOC paints and 

finishes that are less harmful to the consumer and the environment. 

MSC utilizes a global recycling logo for recycled content and CPG items in our 

catalog/webpage offerings to assist in identifying items made from post- and pre-consumer 

Recycled Content. The icon provided identifies products meeting these requirements. 

MSC carries many products that utilize rechargeable batteries. Rechargeable batteries are 

typically listed in the specifications section of all applicable product descriptions. MSC is 

considering creating a new identifier for batteries that are rechargeable which will improve 

visibility in our on-line catalog. 

0!; 
SCAQMO 

Additionally, MSC offers, at no cost, a take-back system for rechargeable batteries in applicable states. 

Users can return these batteries at 

MSC participating branches (e.g., 

California, New York, Massachusetts, 

etc.). Drop-off locations can be found 

Rechargeablej 

· Keyword Matches 
Lead Rechargeable Battsnes 

Page 19 + NASPO ValuePoint Master Agreement(s) for Facilities Maintenance and Repair & Operations (MRO), Industrial Supplies RFP No. DASPS-2183-17 July 12, 2018 

I BUILT 
TO MAKE 
YOU BETTER" 



at www.call2recycle.org. Enter your zip code to find the nearest drop off location to you. 

MSC carries solar powered equipment (e.g., item numbers 40627127 and 40627119) identified by 

the Energy Conservation icon provided. Customers may search for solar products on our website 

by utilizing our keyword search feature available on our website. 

In addition to the above outlined certifications, MSC also carries products with the following 

Environmentally Preferable Certifications: 

Ill Carpet and Rug lnstitute's (CRl's) initiatives help protect air quality and carpet's lifespan, and lead to smarter 

buying decisions on cleaners and equipment. CRl's Seal of Approval program identifies 

effective carpet cleaning solutions and equipment. CRl's Green Label or Green Label 

Plus program tests carpet, cushions and adhesives to help specifiers identify products 

with very low emissions of voes. 

In addition to third-party certified products, MSC works with our suppliers to identify products that are 

environmentally responsible but may not have a formal certification. These products can reduce water and 

energy consumption, are made from pre- or post-consumer recycled content, contain low VOCs, and 

more. Descriptions of these other third-party certifications are described below: 

11 Green Cleaners and Fluids: MSC offers a wide variety of biodegradable cleaners, degreasers, and cutting 

fluids to help maintain a healthy environment and assist in the prevention of ozone depletion. We 

have already identified categories of EcoLogo, Safer Choice and Green Seal with 3rd party 

certifications. We also have products that are LEED certified that are tracked, but not yet displayed on 

our website. Customers can contact the EC&S department for information on these products. Other 

items that may not be certified by a third party will the utilized icon pictured here. 

m: Rechargeable Products: Although some of our items do not carry a third party certification, they do provide a 

benefit through long-term use, greater power performance and recycling at end of life. These products are 

identified as Rechargeable and include items such as power tools, flashlights, and two-way radios powered by 

rechargeable batteries. 

" Water Conservation: MSC has an extensive offering of plumbing fixtures and products that promote 

water conservation, such as motion activated faucets and low-flow fixtures. These products help 

reduce water waste, resulting in long-term cost savings. These items are identified with MSC's 

internal Water Conservation icon and may not have third party certification. However, if third party certification 

has been verified for the item the Customer will see both the Water Conservation icon and the third-party 

certification icon. 

ff Recycled Products: The purchase of recycled products helps to conserve natural resources and raw materials 

such as trees, water, electricity, and oil. MSC offers many products made from recycled materials, such as can 

liners, packaging, and various paper and plastic products. These items are identified with MSC's 

recycling icon shown here and may not have third party certification. However, if third-party 

certification has been verified for the item the Customer will see both the US EPA's (recycled 

content) Comprehensive Procurement Guidelines (CPGs) icon and the MSC recycling icon. 
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lii Low Volatile Organic Compounds (VOC): Traditional paints and finishes release varying levels of 

harmful toxins into the air, resulting in possible exposure to VOCs. Environmental regulations in many 

states have prompted the development of low VOC products that are less harmful to the consumer and 

the environment. Each state can choose to participate in standards that are set by various organizations (i.e., 

Ozone Transport Commission (OTC), Lake Michigan Air Directors Consortium (LADCO) as well as establish 

their own regulations to limit VOC releases into the air. Additionally, individual counties and cities can also set 

acceptable levels for low VOC compliance. MSC identifies these items with a Low VOC icon and controls the 

sale of these products to only allow compliant products to be sold in the applicable jurisdiction. 

m Lead Free: MSC has an extensive offering of lead-free products that meet the Federal Lead Law requirements 

for protecting drinking water. This Federal Law mandates that the wetted surface of every pipe, fixture 

and fitting sold for or installed in potable water applications not contain more than 0.25 percent lead. 

MSC has worked closely with the vendors of these products to confirm they have completed third-party 

certifications. In addition to lead-free products for drinking water, there are other items that MSC sells 

that are lead-free (wheel weights, solder, etc.). 

'" For a full listing of our EPP products, visit https://www.mscdirect.com/resources/eco-friendly-supplies for more 

details of our program. 

6.2.2. Conformance with the terms of this RFP; 

6.2.2.1 Return Policy; 

MSC conforms with these RFP requirements. 

MSC maintains a 30-day return policy (from date of shipment). In order to return merchandise, customers 

must contact MSC at (800) 645-7270 to obtain a Return Authorization (RA) number. Returns will not be 

accepted without an RA number. 

Returns should be sent back in the original packaging and condition to the original Customer Fulfillment 

Center with the RA number on the shipping label. An invoice copy or packing slip should also be included. 

Any claims for discrepancies in shipment must be made within seven days of receipt of merchandise. 

C.O.D. returns will not be accepted. Shipping charges for returned items must be prepaid. A restocking 

charge may apply. 

Please note that hazardous materials are not returnable. Customers will be required to inspect all 

hazardous materials deliveries prior to accepting the delivery. Unaccepted hazardous materials can be 

returned to MSC through the freight company that delivered the materials by not accepting the delivery. 

Once hazardous materials are accepted for delivery, MSC is unable to take these items back. 

Additionally, altered or etched items cannot be returned. Custom cut-to-length products are considered 

final sales and may not be returned for credit. Unopened computer software can be returned for a credit, 

but will only be replaced if considered defective. 

In an instance in which a defective item is identified by the customer, a replacement order will be entered 

immediately. The replacement will be subject to standard lead times if not stocked. 

Some manufacturers may provide warranties beyond our 30-day policy. Please see the individual 

manufacturer for additional warranty information. 
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6.2.2.2 Distribution points; 

MSC conforms with these RFP requirements. 

MSC operates five distribution centers located in Atlanta, GA; Columbus, OH; Elkhart, IN; Harrisburg, PA; 

and Reno, NV. We also maintain over 90 branches. Local contacts, including Branch and Outside Sales 

Associates, will be provided upon award. 

MSC has been successfully partnering with NASPO ValuePoint for the last six years. We will continue to 

utilize our experienced Government Sales and State Team and Field Sales Resources to support the 

continued growth and expansion of this program. Our State Account Managers are familiar with the 

NASPO ValuePoint program and also each Participating State needs. Additionally, MSC will also make 

available State Business Development Managers to focus on new State and local government 

opportunities as well as higher education opportunities. 

Our Call Centers staff approximately 1,100 dedicated Customer Service Representatives. When calling, 

NASPO ValuePoint users will reach a live Associate who can place an order, obtain product information, 

check a shipment, discuss a return, and more. Our Inside Sales Associates are able to inform customers 

on a real-time basis of the availability of a product, recommend substitute products, verify credit 

information, and arrange to provide technical assistance. We also maintain a staff of Certified Machine 

Tools Sales Engineers (CMTSE) who will assist in finding the best solution for each customer. 

Additionally, local support will be provided by our Branch offices. Each of our Branch offices is staffed with 

trained and experienced Inside Sales Associates, Inside Sales Supervisors, Outside Sales Associates, 

Vendor Managed Inventory Specialists, and Branch Managers. Access to MSC's exceptional customer 

service is available at all our locations. MSC also has strategically located specialists (Customer Solutions 

Project Managers, Metalworking Specialists, and Machinery Specialists) to support special requests and 

best serve our customers' needs. 

6.2.2.3 Delivery; 

MSC conforms with these RFP requirements. 

MSC can meet NASPO ValuePoint's 24- to 48-hour guaranteed delivery time for in-stock products within 

the 48 contiguous United States. Our Same-Day Shipping Guarantee maintains a 99% fill rate. If a 

qualified, in-stock order is placed by the 8 p.m. EST, national cut-off time, the order is guaranteed to ship 

the same day. The delivery timeframe is contingent upon the requirements of the MSC Same-Day 

Shipping Guarantee below. 

Sarne-Day Shipping Guarantee 

MSC will guarantee same-day shipping if: 1) the order is received by MSC at one of our customer 

fulfillment centers (CFCs) before the applicable cut-off time on an operating business day, 2) the item is a 

national catalog item, and 3) the exclusions described below do not apply. 

Next-Day Delivery Upgrade 

MSC will upgrade qualifying orders to Next-Day Air Saver at the customer's request (additional charges 

may apply). The Next-Day Delivery upgrade only applies to standard UPS Ground shipping orders, and 

does not apply to orders shipped via Freight Saver shipping method. Qualifying orders will be delivered on 
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the next regular business day, or on a weekend day for an additional charge. The upgrade will apply if: 1) 
the order is received by MSC at one of our customer fulfillment centers (CFCs) before the applicable cut­
off time on an operating business day, 2) the item is a national catalog item, 3) the order is 20 pounds or 
less and is not too large to ship by air, 4) the order cannot be delivered to the customer the next day 
through our Ground Network, and 5) the exclusions described below do not apply. 

Exclusions 

Neither the Same-Day Shipping Guarantee nor the Next-Day Air Saver Upgrade cover: 1) orders to non­
qualified customers or those outside of the continental U.S.; 2) orders for items that are not in stock; 3) 
orders for hazardous materials, machinery, or items that require customized lengths, set-up, or special 
packaging; 4) circumstances beyond MSC's control (for example, computer or electronic interruptions, 
strikes, natural disasters, severe weather conditions, war, or supplier manufacturing deficiencies); or 5) 
Freight Saver shipments; and 6) "less-than-truckload" (L TL) shipments, orders shipped by non-scheduled 
carriers, shipments from branch locations, replacement orders, vendor-managed inventory (VMI) orders, 
first orders for new accounts, direct ship items, or orders requiring credit review. 

Note: Hazardous materials require special handling. Any item containing such materials may be subject to 
local, state, and federal regulations, which may delay or prohibit shipments. MSC makes no service level 
guarantees regarding such items. 

6.2.2.4 Shipping; 

MSC conforms with these RFP requirements. 

MSC will deliver directly to the purchasing department/division address. All shipments will include 
Authorized Purchaser; Delivery Address; Purchasing entity and floor; Contact; and Telephone number. In 
addition, MSC will include a packing slip with the following information in no particular order: Line item 
description; Date ordered; Quantity ordered; Quantity included in shipment; Any backordered items; Unit 
Price and extension; Number of parcels; Purchase Order Number; Purchasing entity name; and F.O.B. 
Destination. 

6.2.2.5 Range of commodities offered; 

MSC currently carries over 1,000,000 products from about 3,000 vendors. We also have access to 
thousands of additional industrial suppliers for special orders and sourcing. Our product line includes 
name-brand, exclusive-brand and generic products, and also represents a broad range of MRO products, 
such as: 

• Safety/janitorial supplies 

Iii!: Raw materials 

"' Measuring instruments 

ll1 Abrasives 

ii Tooling components 

Ii! Electrical supplies 

Ii! Metalworking products 

l!'i Machinery hand and power tools 
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11!1 Power transmission 

5"' Cutting tools 

~ Fasteners 

11 Plumbing supplies 

~ Flat stock 

~ Materials handling products 

As part of our selection of approximately 1,000,000 in-stock products, MSC has an extensive exclusive 
brand offering in several categories, including: Cutting Tools, Work and Tool Holding, Abrasives, 

Hand Tools, Material handling, Safety, Janitorial, Fluid Power and several other areas. From high­

performance products to serving maintenance level function, our exclusive brands are competitively 

priced, alternatives to industry-leading brands, and can generate significant cost savings for our 

customers. 

If users request an unavailable product, our knowledgeable Associates will immediately search our 

1,000,000 products to suggest a comparable alternative of equal or higher value. If it isn't available from 

our stock for same-day shipping, our sales team will source the product as quickly as possible, purchasing 

it when the user places the order. And if MSC is not a distributor for a particular product, we have the 

capability to procure the product by purchasing through an authorized distributor. We have also cross­

referenced many of our products and brands with industry brands we do not offer so that we can provide 

users alternate choices of equal or higher value. 

MSC can also source custom, built-to-specification parts upon request. 

6.2.2.6 Scope of geographical coverage offered; 

We currently service approximately 360,000 customers in all 50 states through our broad network of five 

domestic Customer Fulfillment Centers (CFCs) located regionally near Columbus, OH; Harrisburg, 

Pennsylvania; Atlanta, Georgia; Elkhart, Indiana; and Reno, Nevada and over 90 Branch offices. 

6.2.2.7 Accurate and meaningful marking of green products in the on-line catalog when applicable; 

MSC conforms with these RFP requirements. 

MSC carries a line of certified products that meet standards of the Biodegradable Products Institute (BPI) 

(e.g., paper products). BPI verifies that certified products meet ASTM D6400 or D6868 testing standards 

to certify they will biodegrade in a managed compost facility. The green leaf icon is used to identify 

products that meet the standards of BPI. 

MSC carries lamps that provide our customers with products to assist them in meeting energy 

efficiency standards and requirements. We are also evaluating potential consortiums to 

participate with to enhance our ability to accelerate the development and availability of 

products and services for energy efficient lamps. Products that aid in energy conservation are 

identified with the energy conservation icon. 

MSC utilizes an icon to help identify Cradle-to-Cradle-approved products. Cradle-to-Cradle is 

a holistic economic, industrial and social framework that aims to improve efficiency and 

reduce waste. 
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MSC carries a line of certified products (e.g., GE) that meet standards for Design Lights Consortium. We 

also offer Energy Star certified products with the Energy Star icon. Under 'Lamps and Lighting' in our 

online catalog, customers may filter specifically for LED lighting products. LED products will display the 

Energy Star logo when applicable. 

MSC carries numerous products that are qualified and/ or certified under the EPA's Energy Star 

program. The icon provided will be visible to our customers for clear identification Energy Star, 

products. Energy Star-certified product lines may include, but are not limited to appliances, 

electronics, HVAC and lighting equipment, office equipment, etc. 

MSC carries a line of Forest Stewardship Council-approved products. The provided icon A' 
ensures the products come from responsibly managed forests that provide environmental, ..J,.,J 
social and economic benefits. i:sc 

MSC carries a line of products that are certified to Green Seal standards, which contain 

performance, health, and sustainability criteria. The icon provided identifies products that 

have been approved and certified to meet Green Seal requirements. 

MSC carries a line of paints and coatings certified to green standards. These standards may 

also be applied towards listings and certifications on MPl's approved list of products. We 

utilize an icon to identify any MPI products. 

MSC carries products certified to NEMA standards. These include lighting, ballast, exit signs, and motor 

products that have been identified to help reduce energy consumption .. The icon 

provided identifies products that have been approved and certified to meet NEMA 

requirements. 

NEMA., 
Premium 

MSC carries products that are certified by SCS Global Services (SCS). SCS provides 

third-party environmental and sustainability certification, auditing, testing, and standards 

development. This multi-attribute certification program labels products that have met 

environmental, social and quality standards. The SCS certification label recognizes 

achievements in green building, product manufacturing, food and agriculture, forestry, 

retail, and more. The icon provided identifies products that have been approved and certified to meet SCS 

requirements. 

MSC carries products that are certified by SCS Global Services (SCS). SCS provides third-party 

environmental and sustainability certification, auditing, testing, and standards development. This multi­

attribute certification program labels products that have met environmental, social and quality standards. 

The SCS certification label recognizes achievements in green building, product manufacturing, food and 

agriculture, forestry, retail, and more. The icon provided identifies products that have been approved and 

certified to meet SCS requirements. 

MSC carries GreenGuard-certified products that aim to protect human health and improve 

quality of life by enhancing indoor air quality and reducing people's exposure to chemicals and 

other pollutants. The icon provided identifies products that have been approved and certified to 

meet GreenGuard requirements. 

MSC carries ECOLOGO-certified products designed to reduce environmental impacts. 

ECOLOGO certified products meet or exceed multiple environmental performance standards. 

The icon provided identifies products that have been approved and certified to meet 

ECOLOGO requirements. 
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MSC carries USDA BioPreferred - Biobased products. These products reduce the nation's 

reliance on petroleum, increase the use of renewable agricultural resources, and contribute to 

reducing adverse environmental and health impacts. The icon provided identifies products that 

have been approved and certified to meet USDA BioPreferred - Biobased requirements. 

MSC offers numerous products that meet USDA BioPreferred standards. USDA Organic certified 

products are not generally within scope of MSC product offerings, as MSC specializes in MRO solutions. 

MSC carries EPA Safer Choice-certified products. The Safer Choice label enables our customers to 

quickly identify and choose products that can help protect the environment and are safer for families. The 

icon provided identifies products that have been approved and certified to meet EPA Safer 

Choice requirements. 

MSC carries U.S. EPA WaterSense certified products. These products meet or exceed water 

efficiency and performance standards. The icon prqvided identifies 

products that have been approved and certified to meet 

WaterSense requirements. 

MSC offers products compliant to the RoHS directive, 

which may be easily identified on our webpage by the 

icon provided in this section. In addition to the icon, 
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Department (EC&S) maintains an inventory of RoHS compliance certifications obtained from suppliers, 

and regularly obtains RoHS certifications and additional product stewardship documentation for 

customers upon request. Our EC&S department may be contacted to verify items that do not have RoHS 

certification in the standards section or the icon. 

MSC carries California SCAQMD-compliant products as designated by the provided icon. New 

environmental regulations in many states have prompted the development of low VOC paints and 

finishes that are less harmful to the consumer and the environment. 

MSC utilizes a global recycling logo for recycled content and CPG items in our 

catalog/webpage offerings to assist in identifying items made from post- and pre-consumer 

Recycled Content. The icon provided identifies products meeting these requirements. 

MSC carries many products that utilize rechargeable batteries. Rechargeable batteries are 

typically listed in the specifications section of all applicable product descriptions. MSC is 

considering creating a new identifier for batteries that are rechargeable which will improve 

visibility in our on-line catalog. 

Additionally, MSC offers, at no cost, a take-back system for rechargeable batteries in applicable states. 

Users can return these batteries at 

MSC participating branches (e.g., 

California, New York, Massachusetts, 

etc.). Drop-off locations can be found 

at www.call2recycle.org. Enter your 

zip code to find the nearest drop off location to you. 

Rectiargeable\ 

Keyword Matches 
Lead Rechargeable Batter,es 
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MSC carries solar powered equipment (e.g., item numbers 40627127 and 40627119) identified by the 

Energy Conservation icon provided. Customers may search for solar products on our website by utilizing 

our keyword search feature available on our website. 

In addition to the above outlined certifications, MSC also carries products with the following 

Environmentally Preferable Certifications: 

Ill Carpet and Rug lnstitute's (CRl's) initiatives help protect air quality and carpet's lifespan, and lead 

to smarter buying decisions on cleaners and equipment. CRl's Seal of Approval 

program identifies effective carpet cleaning solutions and equipment. CRl's 

Green Label or Green Label Plus program tests carpet, cushions and 

adhesives to help specifiers identify products with very low emissions of VOCs. 

In addition to third-party certified products, MSC works with our suppliers to identify products that are 

environmentally responsible but may not have a formal certification. These products can reduce water and 

energy consumption, are made from pre- or post-consumer recycled content, contain low VOCs, and 

more. Descriptions of these other third-party certifications are described below: 

111 Green Cleaners and Fluids: MSC offers a wide variety of biodegradable cleaners, degreasers, and 

cutting fluids to help maintain a healthy environment and assist in the prevention of ozone 

depletion. We have already identified categories of EcoLogo, Safer Choice and Green Seal 

with 3rd party certifications. We also have products that are LEED certified that are tracked, 

but not yet displayed on our website. Customers can contact the EC&S department for 

information on these products. Other items that may not be certified by a third party will the utilized 

icon pictured here. 

m Rechargeable Products: Although some of our items do not carry a third party certification, they do 

provide a benefit through long-term use, greater power performance and recycling at end of life. 

These products are identified as Rechargeable and include items such as power tools, flashlights, and 

two-way radios powered by rechargeable batteries. 

1\1 Water Conservation: MSC has an extensive offering of plumbing fixtures and products / ,.A_ 
that promote water conservation, such as motion activated faucets and low-flow fixtures. U 
These products help reduce water waste, resulting in long-term cost savings. These items 

are identified with MSC's internal Water Conservation icon and may not have third party certification. 

However, if third party certification has been verified for the item the Customer will see both the Water 

Conservation icon and the third-party certification icon. 

m Recycled Products: The purchase of recycled products helps to conserve natural resources and raw 

materials such as trees, water, electricity, and oil. MSC offers many products made from recycled 

materials, such as can liners, packaging, and various paper and plastic products. These 

items are identified with MSC's recycling icon shown here and may not have third party 

certification. However, if third-party certification has been verified for the item the 

Customer will see both the US EPA's (recycled content) Comprehensive Procurement Guidelines 

(CPGs) icon and the MSC recycling icon. 

Ill Low Volatile Organic Compounds (VOC): Traditional paints and finishes release varying ~N°'!!-"0 <-

levels of harmful toxins into the air, resulting in possible exposure to VOCs. Environmental 1 \ 

regulations in many states have prompted the development of low VOC products that are less \,_ 

harmful to the consumer and the environment. Each state can choose to participate in standards that 

are set by various organizations (i.e., Ozone Transport Commission (OTC), Lake Michigan Air 
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Directors Consortium (LADCO) as well as establish their own regulations to limit VOC releases into 

the air. Additionally, individual counties and cities can also set acceptable levels for low VOC 

compliance. MSC identifies these items with a Low VOC icon and controls the sale of these products 

to only allow compliant products to be sold in the applicable jurisdiction. 

~ Lead Free: MSC has an extensive offering of lead-free products that meet the Federal Lead Law 

requirements for protecting drinking water. This Federal Law mandates that the wetted 

surface of every pipe, fixture and fitting sold for or installed in potable water applications not 

contain more than 0.25 percent lead. MSC has worked closely with the vendors of these 

products to confirm they have completed third-party certifications. In addition to lead-free 

products for drinking water, there are other items that MSC sells that are lead-free (wheel weights, 

solder, etc.). 

For a full listing of our EPP products, visit hUps://www.mscdirect.com/resources/eco-friendly-supplies for 

more details of our program 

6.2.3 Expertise and availability of key personnel; 

6.2.3.1 Contract Management Retail Store/Will Call Availability; 

MSC conforms with these RFP requirements. 

MSC has more than 90 branch locations and five Customer Fulfillment Centers (see Attachment 2 MSC 

Branch Locations), all of which can provide Will Call service. Customers who wish to pick up from one of 

our branch locations can call to place an order. Our local associates will inform the purchasers when they 

can pick up the merchandise. MSC's policy is to have the customer sign packing slips, record their driver's 

license or company ID, and keep packing slip documents on file. 

Our business strategy is to provide an integrated, lower cost solution to the NASPO ValuePoint 

Participating States. Our business model leverages our five giant Customer Fulfillment Centers and our 

outstanding logistics network that deliver your order at a 99% fill rate, virtually eliminating back orders. 

MSC believes that delivering your product directly to your member locations is the most effective way to 

get the job done. Our goal is to let our procurement system work for your members in order to provide the 

best overall procurement value. 

Each of our five Customer Fulfillment and Call Centers is staffed with a full complement of Customer 

Service Representatives and Managers who are ready and able to take your orders. Our standard 800 

phone number is routed fluidly within our call center network in order to provide seamless customer 

service support throughout the country. 

Each of our branches is staffed with trained and experienced Inside Sales Associates and Inside Sales 

Supervisors, as well as trained and experienced Outside Sales Associates and Branch Managers. Each of 

the branches provides support for customers who prefer local support. 

6.2.3.2 The favorability of the terms under which the offeror will do business; 

MSC has read and understands all terms of the NASPO ValuePoint Master Agreement. 

6.2.4. Demonstrated Competence; 

6.2.4.1 Reporting Capabilities Disaster Recovery Plan; 
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MSC can meet all summary and detailed usage reporting requirements outlined in Section 7 of 

Attachment B NASPO ValuePoint Master Agreement. 

MSC conforms with these RFP requirements. 

Disaster Recovery Plan: MSC understands your concern that an emergency could potentially prevent us 

from providing you with needed products and services. For this reason, we developed a Disaster 

Contingency Plan that enables the business to continue services in the unlikely event that we experience 

problems with our computer systems, telecommunication systems, or warehouse/shipping capabilities. 

These plans have been designed and maintained to ensure timely recovery from a disaster. 

II! Emergency response orders due to natural disasters or threat of war that are sent to MSC during 

normal business hours will be shipped and delivered either the same day or the following day as 

specified. To meet the emergency demand requirements, MSC will maintain a designated point of 

contact that is available 24 hours a day, seven days a week. 

111 MSC has developed our own Emergency Preparedness program so we can take the worry out of the 

storm. From generators to flashlights, tarps to batteries, wet/dry vacuums to pumps, and first aid kits 

to water, MSC has everything you'll need to prepare for any emergency. MSC can help provide 

NASPO ValuePoint's Participating Members with free consultative services in order to help them 

prepare for natural disasters in order to minimize the damage during the storm, as well as to help 

them recover after the event. 

m In the event of a natural disaster, MSC's State Account Managers will work with individual State 

Emergency Preparedness Offices to support and meet the needs of the states. MSC partners with 

State Emergency Management Departments before, during, and after emergencies occur. 

Emergency Preparedness Corporate Support Task Force: A cross-functional team of corporate 

support personnel representing 22 departments meets before, during (when feasible), and after a crisis or 

natural disaster to support our customers, our teams, and our communities. Team members are "decision­

makers" for their business units. Their mission is to protect company assets, which include our 

Associates, customer relationships, buildings, merchandise, data, and our brand. In addition, we also 

have extensive Emergency Preparedness checklists available in the Resources section of our website 

which States and Municipalities find valuable before, during, and after and events (e.g., Tornado, 

Hurricane & Severe Weather). 

Telecommunications System Plan: The recovery time required in the event of a telephone system 

failure varies depending on the type of problem. A Telephone Systems team is responsible for identifying 

the affected area and re-routing the affected numbers to an alternate location within 30 minutes. The 

Technology Department is responsible for ensuring that the alternate site has the equipment and software 

required to properly handle phone calls and orders received from the affected location. We operate 

multiple Customer Service Centers located in separate geographical areas to ensure complete network 

diversity. These centers are equipped with state-of-the-art communications equipment and protected by 

an Uninterruptible Power Supply (UPS) system. The Customer Service Centers are also equipped with 

generators to power the facility in the event of an extended commercial power failure. 

Distribution Contingency Plan: A Distribution Contingency team has been identified at our co­

headquarters in Davidson, NC. This team addresses the potential dangers in the event of a catastrophic 

disaster that could damage a Customer Fulfillment Center to the extent that orders can no longer be 

shipped. The Distribution Contingency team will make arrangements through our computer system and 
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Customer Fulfillment Center operations to reroute customer shipments for the affected site to the nearest 

alternate location. 

6.2.4.2 Web based ordering System; 

MSC conforms with these RFP requirements. Please refer to 6.5.5. E-commerce and Web Catalog 

Capabilities. 

6.2.4.3 The number of available green environmentally preferable products that meet the solicitations 
specifications available, showing a robust supply of green products. 

MSC conforms with these RFP requirements and has provided details in our response to question 

6.5.3.4. 

6.2.5. Reasonableness of pricing. 

While the primary purpose of this solicitation is to select a offeror(s} who can offer the supplies for all 
Participating States, offerors are permitted to submit a proposal on more limited geographical areas, 
however, not less than one entire Participating State. Offerors must clearly describe the geographical 
limits (e.g. by State name} if proposing a geographical area less than that of all Participating States. 
However, if a Offeror elects to submit a Proposal for a single State then the Offeror must be willing to 
supply the entire State and will not be allowed to add additional States following award or at any time 
during the term of the contract or any renewals. 

A Participating State may evaluate and select an offeror for award in more limited geographical areas (e.g. A 
single state} where judged to be in the best interests of the State or States involved. Administration of any 
such award(s) will be done by the Participating State(s) involved unless the awarded contract includes the 
Lead State in its geographical area. 

Participating States. and Purchasing Entities reserve the right to competitively solicit for additional sources 
for commodities during the contract term, where deemed to be in the best interests of the State(s) or 
entities involved. Further, Participating States may have existing awards for commodities within the scope 
of this solicitation. 

Any Participating State reserves the right to award partial commodity categories or not participate in the 
award if deemed to not be in the best interests of that Participating State. 

All pricing listed shall be ceiling prices with the option for Participating States to negotiate more favorable 
discounts for large orders. 

Pricing shall be firm for the first year and may be changed with thirty (30) day notice after initial term. 

Products may be changed with thirty {30) day notice every six (6) months after initial term. 

The Participating States and Purchasing Entities reserve the right to update product specifications based on 
changes in regulations, in addition to third party certification criteria. 

The Participating State may elect to designate the resulting contracts as permissive, or mandatory. 

MSC acknowledges and complies with the above requirements. 

6.3. VOLUME DISCOUNTS 

6.3. i. General 

Additional volume and other price discount options are encouraged, which can distinguish between individual 
order minimum quantities, cumulative volume discounts, and other discount terms that may be defined by 
the offeror. Extensions of additional discounts are not required but may be evaluated if offered. 
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In addition to the Market Basket and category discounts provide in Attachment D-1, MSC is also 

providing and another 15% discount off all catalog items. MSC will also tailor discount programs, 

including: 

~ Discounts on high-volume orders 

rt: Special pricing agreements for key suppliers 

fl! Additional discounts based on customer assessments 

In addition to the standard Participating Addendum administrative fee language, MSC will offer a tiered "E­

Commerce rebate incentive" to all states that utilize a statewide E-commerce platform that is integrated 

with MSC. This rebate will be tabulated and paid annually after the one-year anniversary of the PA 

signing. The additional rebates will start at 1 % and range up to 3% based on E-Commerce sales volume 

growth. 

MSC is prepared to offer Cumulative Ordering Volume Discounts to NASPO ValuePoint. NASPO 

ValuePoint end users are encouraged to contact their MSC Representative or State Account Manager to 

request additional discounts on a quote-by-quote basis. 

When dealing with large orders, NASPO ValuePoint end users are always encouraged to reach out to 

their MSC Representatives in order to discuss additional pricing discounts and incentives on a quote-by­

quote basis. 

Please refer to our Cost Proposal for discount and pricing language. 

6.3.2. Cumulative Ordering Volume Discounts 

The offeror is invited to identify additional percentage discounts if total cumulative ordering volumes (by all 
Purchasing Entities) exceed an amount specified by the offeror. If the volume of total orders exceeds that 
amount in any quarter, the offered discount will apply to future orders during the term of the award(s), as 
extended through option exercises. 

See response to Question 6.3.1. 

6.3.3. Additional Volume Discount for Minimum Order Quantity 

The offeror is also invited to identify additional discounts for minimum order quantities. Purchasing Entities 
may consolidate purchases in order to take advantage of any volume discount extended by offeror for 
minimum orders, so long as a single delivery location at the discretion of the Purchasing Entity is 
specified. 

See response to Question 6.3.1. 

6.3.4. Minimum Orders 

No minimum dollar or item count is allowed on orders from Authorized Purchasers. Participating States 
reserves the right to authorize a minimum via their Participating Addendums. 

There are no minimum dollar or item count on orders. 

6.4. ESTIMATED PURCHASES 

The total purchase of any individual item on the contract is not known. The Purchasing Division has 
attempted to give an accurate estimate of probable purchases of each item for the contract period. The 
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Purchasing Division does not guarantee that the Participating States will buy any or all estimated amounts 
of any specified item or any total amount. 

MSC acknowledges the above statement. 

6.5. SCOPE OF WORK 

6.5.1. Ordering Capabilities 

Orders resulting from this contract will be placed directly with the Offeror by the individual Purchasing Entity. 
The offeror must have toll free telephone, fax numbers and email address for use by those entities located 
outside of the offeror's toll free area. The offeror will ship and bill as requested by the purchasing agency. 
The purchasing agency will remit payment directly to the offeror. As an example, there are approximately 
1,000 possible separate delivery locations within the State of Nevada. The number of locations will vary by 
Participating States. Please supply your toll free telephone, facsimile number and email address. 

In addition to the market basket items, Purchasing Entities will be allowed to order from a successful offeror's 
catalog(s) and website for delivery anywhere within the Participating States. NASPO ValuePoint requires 
internet catalogs. 

In addition to a dedicated NASPO ValuePoint toll-free number, 888-MSC-9722, users will have access 

to all the required RFP ordering methods, including the following: 

Ii'. Online via mscdirect.com 

Ill: eProcurement options (Punchout / Hosted Catalogs) 

~ Telephone: 800-645-7270 

m Facsimile: 800-255-5067 

m Email: nvp@mscdirect.com or cust_service@mscdirect.com. 

All orders will be shipped and billed as requested by the purchasing agency, with all payments remitted 

directly to MSC. 

NASPO ValuePoint Users from all Participating States will continue to have access to their electronic 

catalog and the MSC website, mscdirect.com. 

MSC is fully capable of not only supplying all the Market Basket Items, but also supporting Purchasing 

Entities' needs outside of the Market Basket. We maintain approximately 1,000,000 in-stock, ready-to-ship 

SKUs from approximately 3,000 vendors. 

All these items are available to order online through our Virtual Big Book at www.mscdirect.com, and 

Purchasing Entities will have access to contract pricing. 

6.5.2. F.O.8. Destination 

Prices for all items associated with this contract are to be FOB Destination anywhere within the Participating 
State or geographic area offered. Any exceptions to this provision must be clearly stated as an exception 
to this document. 

MSC confirms that all contract-associated items will shipped F.O.B. Destination to all Participating States 

in the contiguous United States. 

Please note that hazardous materials require special handling, are not service level guaranteed and may 

be subject to local, state and federal regulations which may delay or prohibit shipments. Hazardous 

materials will not be shipped to Alaska or Hawaii or exported outside of the contiguous United States. 
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6.5.3. On-line Ordering 

6.5.3.1 Successful offeror shall provide Internet Catalogs for all agencies as described below. 

On-line Catalogs available?_ Yes_ No 

Yes, MSC has online catalogs available. All Purchasing Entities will have access to our Virtual Big Book 

available online at www.mscdirect.com. Additionally, users will have access to approximately 1,000,000 
searchable SKUs. 

6.5.3.2 Provide a descriptive narrative for the type of internet catalog offered, and a URL link. 

MSC was recently named B2B E-commerce Player of the Year by Internet Retailor Magazine. The 

Annual Award recognizes 'excellent online purchasing experience' and was presented at the Internet 

Retailor Conference in June 2016. 

Each Participating State will have customized landing pages, which include contract information, pricing 

and MSC contacts for the territory. Additionally, many States also maintain MSC Punchout Catalogs via 

various integration partners, including SciQuest, Ariba, Periscope, and more (e.g., Massachusetts and 

New Jersey). See Figure 1 for sample page. 

Our user-friendly and easy-to-navigate website, 

mscdirect.com, gives NASPO ValuePoint end users full 

access to every product we have available, and allows 

NASPO ValuePoint to conveniently manage its entire 

A NASPO 

ValuePoint 
/orrntr!1 WSCA,NASf>O 

Figure 1: NASPO ValuePoint Landing Page 

account online. Offering numerous time- and cost-saving tools, our website can help NASPO ValuePoint 

create an efficient and productive procurement environment. As the website shares the same highly 

trained sales and support services as our traditional business, NASPO ValuePoint is guaranteed the 

same level of superior customer service it expects from MSC. 

Available 24 hours a day, seven days a week, mscdirect.com includes a wealth of features, such as: 

Ill View of more than 1,000,000 products and information, including images, real-time inventory 

availability, item number, price, description, attributes, specifications, quantity in stock and/or available 

for pick-up, manufacturer, unit of measure, manufacturer number, and catalog page. 

llil Versatile search function - search by keyword, part description, vendor part number, competitor part 

number, or brand. NASPO ValuePoint can also utilize a drill-down navigation for searching with 

attribute refinement. 

BE My Account - manage your account, track shipments pay invoices, and view history. You can even 

opt to receive order confirmation and order shipped e-mails, along with invoice and other workflow­

related e-mails. 

I/Ji Big Book® - browse our virtual Big Book catalog, along with our other catalogs. 

l!l Customer and Vendor Managed Inventory (CMI/VMI) - access your CMI and VMI solutions. 

• View NASPO ValuePoint-specific pricing and also provide the ability to restrict what users can browse 

based on NASPO ValuePoint agreements. 

m Workflow processes where NASPO ValuePoint can assign roles and spending limits for users within 

your company. 

m Contact Customer Service Representatives via online chat, e-mail or toll-free telephone number. 

Ill! All orders are backed by our Same-Day Shipping Guarantee. 
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m Supports use of Procurement Cards as a payment mechanism. 

6.5.3.3 Offerors must designate market basket items in their on-line catalogs for ease of ordering. What 
symbol or marking will you use to identify market basket items? 

All NASPO ValuePoint contract items will be identified with the icon noted in 

Figure 2. 
AVatuePoint 

Figure 2: Market Basket Identifier 

6.5.3.4 Offerors shall designate all environmental preferable products (EPP) in their on-line catalogs. Describe 
the designation (symbol) that you will use to identify these EPP products. 

MSC currently has identified more than 10,000 products 

considered "green," or as Environmentally Preferable 

Products (EPP), as well as other products designed to 

reduce energy consumption, conserve natural resources, 

and reduce costs. MSC is continually identifying and 

Simple Greet 

l:'r I ,d'. i 2710200613 

~ 

Narrow By 

Eco-Frienciy{2f,, 

adding new EPP items to our inventory. Throughout our Figure 3: EPP Icons & Search Functions 

catalog and website, green product alternatives are clearly identified in the product descriptions, as noted 

in Figure 3. 

In addition, when searching product lines on the MSC website, customers have the option to filter their 

search results for "Eco-Friendly", when applicable, as noted in 

Figure 3. 

6.5.3.5 Otferors shall provide accurate and meaningful labeling of environmentally preferable products offered 
in the on-line catalog when applicable. 

As noted in our response to 6.5.3.4, MSC identifies our EPP products by certification or requirement by 

icon. Section 6.5.3.6 outlines how we identify EPP products online. 

6.5.3.6 Offerors shall explain or describe what they do to clearly identify in their online catalogs and on their 
shelves how they designate all environmentally preferable products (EPP) that have received any of the 
following appropriate 3d-party designation certifications: 

(1) Biodegradable Products Institute (compostable bags, food service ware}; 

MSC carries a line of certified products that meet standards of the Biodegradable 

Products Institute (BPI) (e.g., paper products). BPI verifies that certified products meet 

ASTM D6400 or D6868 testing standards to certify they will biodegrade in a managed 

compost facility. The green leaf icon is used to identify products that meet the 

standards of BPI. 

f Btodt'grodablt·) ,...,,_,,,, __ ~--'" 

(2) Consortium for Energy Efficiency (lamps); 

MSC carries lamps that provide our customers with products to assist them in meeting energy 

efficiency standards and requirements. We are also evaluating potential consortiums to 

participate with to enhance our ability to accelerate the development and availability of 

products and services for energy efficient lamps. Products that aid in energy conservation are 

identified with the energy conservation icon. 

(3) Cradle to Cradle (building materials, construction adhesives, etc.); 
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MSC utilizes an icon to help identify Cradle-to-Cradle-approved products. Cradle-to-Cradle 

is a holistic economic, industrial and social framework that aims to improve efficiency and 

reduce waste. 
cradle ;,,cradle 

(4} Design Lights Consortium (LED lighting equipment); 

MSC carries a line of certified products (e.g., GE) that meet standards for Design Lights Consortium. We 

also offer Energy Star certified products with the Energy Star icon. Under 'Lamps and Lighting' in our 

online catalog, customers may filter specifically for LED lighting products. LED products will display the 

Energy Star logo when applicable. 

(5) ENERGY STAR (HVAC and lighting equipment); 

MSC carries numerous products that are qualified and/ or certified under the EPA's Energy Star 

program. The icon provided will be visible to our customers for clear identification Energy Star, 

products. Energy Star-certified product lines may include, but are not limited to appliances, 

electronics, HVAC and lighting equipment, office equipment, etc. 

(6) Forest Stewardship Council (wood and paper products); 

MSC carries a line of Forest Stewardship Council-approved products. The provided icon 

ensures the products come from responsibly managed forests that provide environmental, 

social and economic benefits. 

(7) Green Seal (cleaners, hand soap, janitorial paper products, paint); 

MSC carries a line of products that are certified to Green Seal standards, which contain 

performance, health, and sustainability criteria. The icon provided identifies products that 

have been approved and certified to meet Green Seal requirements. 

(8) Master Painters Institute (MPI} Green Performance Standard (paints and coatings); 

MSC carries a line of paints and coatings certified to green standards. These standards may 

also be applied towards listings and certifications on MPl's approved list of products. We 

utilize an icon to identify any MPI products. 

(9) NEMA Premium Efficiency (motors, ballasts); 

MSC carries products certified to NEMA standards. These include lighting, ballast, exit signs, and motor 

products that have been identified to help reduce energy consumption .. The icon 

provided identifies products that have been approved and certified to meet NEMA 

requirements. 

NEMA .. 
Premium 

(10) Scientific Certification Systems (SGS) Indoor Advantage Gold (building materials, furniture); 

MSC carries products that are certified by SCS Global Services (SCS). SCS provides 

third-party environmental and sustainability certification, auditing, testing, and standards 

development. This multi-attribute certification program labels products that have met 

environmental, social and quality standards. The SCS certification label recognizes 

achievements in green building, product manufacturing, food and agriculture, forestry, 

retail, and more. The icon provided identifies products that have been approved and certified to meet SCS 

requirements. 
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(11) Scientific Certification Systems (SGS) FloorScore (carpet, flooring, flooring adhesives, underlayment, 
etc.): 

MSC carries products that are certified by SCS Global Services (SCS). SCS provides 

third-party environmental and sustainability certification, auditing, testing, and standards 

development. This multi-attribute certification program labels products that have met 

environmental, social and quality standards. The SCS certification label recognizes 

achievements in green building, product manufacturing, food and agriculture, forestry, retail, and 

more. The icon provided identifies products that have been approved and certified to meet SCS 

requirements. 

(12) UL GREENGUARD (adhesives, flooring, insulation, sealants, etc.); 

MSC carries GreenGuard-certified products that aim to protect human health and improve 

quality of life by enhancing indoor air quality and reducing people's exposure to chemicals and 

other pollutants. The icon provided identifies products that have been approved and certified to 

meet GreenGuard requirements. 

(13) UL EcoLogo (cleaners, deodorizers, hand soaps and sanitizers, floor polish and strippers, etc.); 

MSC carries ECOLOGO-certified products designed to reduce environmental impacts. 

ECOLOGO certified products meet or exceed multiple environmental performance standards. 

The icon provided identifies products that have been approved and certified to meet 

ECOLOGO requirements. 

(14) USDA Biobased (lubricants, building materials, etc.); 

MSC carries USDA BioPreferred - Biobased products. These products reduce the nation's 

reliance on petroleum, increase the use of renewable agricultural resources, and contribute to 

reducing adverse environmental and health impacts. The icon provided identifies products that 

have been approved and certified to meet USDA BioPreferred - Biobased requirements. 

(15) USDA Organic; 

MSC offers numerous products that meet USDA BioPreferred standards. USDA Organic certified 

products are not generally within scope of MSC product offerings, as MSC specializes in MRO solutions. 

(16) US EPA Safer Choice {cleaners, hand soaps, deicers, floor maintenance chemicals); 

MSC carries EPA Safer Choice-certified products. The Safer Choice label enables our 

customers to quickly identify and choose products that can help protect the environment and 

are safer for families. The icon provided identifies products that have been approved and 

certified to meet EPA Safer Choice requirements. 

(17) WaterSense (water efficient fixtures, toilets, etc.); Offerors shall also explain or describe how products 
meet the following standards are clearly identified: 

MSC carries U.S. EPA WaterSense certified products. These products meet or exceed water 

efficiency and performance standards. The icon provided identifies products that have been 

approved and certified to meet WaterSense requirements. 
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(18) Restriction of Hazardous Substances (RoHS) Directive; 

MSC offers products compliant to the RoHS directive, 

which may be easily identified on our webpage by the 

icon provided in this section. In addition to the icon, 

individual product specifications on our website may also 

note standards met, including RoHS compliance. 
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MSC's Environmental Compliance & Sustainability 
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regularly obtains RoHS certifications and additional 1i,1t,a 

product stewardship documentation for customers upon request. Our EC&S department may be 

contacted to verify items that do not have RoHS certification in the standards section or the icon. 

(19) South Coast Air Quality Management District (SCAQMD) limits on volatile organic compounds (VOCs, 
which apply to adhesives, sealants, coatings, etc.) 

MSC carries California SCAQMD-compliant products as designated by the provided icon. New 

environmental regulations in many states have prompted the development of low VOC paints and 

finishes that are less harmful to the consumer and the environment. 

(20) US EPA's (recycled content) Comprehensive Procurement Guidelines (CPGs); 

MSC utilizes a global recycling logo for recycled content and CPG items in our 

catalog/webpage offerings to assist in identifying items made from post- and pre-consumer 

Recycled Content. The icon provided identifies products meeting these requirements. 

(21) Rechargeable Batteries; and 

MSC carries many products that utilize rechargeable batteries. Rechargeable batteries are 

typically listed in the specifications section of all applicable product descriptions. MSC is 

considering creating a new identifier for batteries that are rechargeable which will improve 

visibility in our on-line catalog. 

SCAQMD 

Additionally, MSC offers, at no cost, a take-back system for rechargeable batteries in applicable states. 

Users can return these batteries at 

MSC participating branches (e.g., 

California, New York, Massachusetts, 

etc.). Drop-off locations can be found 

at www.call2recycle.org. Enter your 

zip code to find the nearest drop off location to you. 

(22) Solar Powered Equipment. 

Rechargeable! 

Keyword Matches 
Lead Rechargeable Batlcnes 

MSC carries solar powered equipment (e.g., item numbers 40627127 and 40627119) identified by 

the Energy Conservation icon provided. Customers may search for solar products on our website 

by utilizing our keyword search feature available on our website. 

Offerors may suggest other 3rd party certifications as applicable and include a description. 
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In addition, offer shall describe the designation (symbol) that you will use to identity these EPP proclucts 
provided, including the certification or standard that it meets, and where a buyer would find clarification on 
the website about what the designation means. 

In addition to the above outlined certifications, MSC also carries products with the following 

Environmentally Preferable Certifications: 

J®: Carpet and Rug lnstitute's (CRl's) initiatives help protect air quality and carpet's lifespan, and lead 

to smarter buying decisions on cleaners and equipment. CRl's Seal of Approval 

program identifies effective carpet cleaning solutions and equipment. CRl's 

Green Label or Green Label Plus program tests carpet, cushions and 

adhesives to help specifiers identify products with very low emissions of VOCs. 

In addition to third-party certified products, MSC works with our suppliers to identify products that are 

environmentally responsible but may not have a formal certification. These products can reduce water and 

energy consumption, are made from pre- or post-consumer recycled content, contain low VOCs, and 

more. Descriptions of these other third-party certifications are described below: 

11 Green Cleaners and Fluids: MSC offers a wide variety of biodegradable cleaners, degreasers, and 

cutting fluids to help maintain a healthy environment and assist in the prevention of ozone 

depletion. We have already identified categories of EcoLogo, Safer Choice and Green Seal 

with 3rd party certifications. We also have products that are LEED certified that are tracked, 

but not yet displayed on our website. Customers can contact the EC&S department for 

information on these products. Other items that may not be certified by a third party will the utilized 

icon pictured here. 

fl'/ Rechargeable Products: Although some of our items do not carry a third party certification, they do 

provide a benefit through long-term use, greater power performance and recycling at end of life. 

These products are identified as Rechargeable and include items such as power tools, flashlights, and 

two-way radios powered by rechargeable batteries. 

" Water Conservation: MSC has an extensive offering of plumbing fixtures and products 

that promote water conservation, such as motion activated faucets and low-flow fixtures. 

These products help reduce water waste, resulting in long-term cost savings. These items 

are identified with MSC's internal Water Conservation icon and may not have third party certification. 

However, if third party certification has been verified for the item the Customer will see both the Water 

Conservation icon and the third-party certification icon. 

111. Recycled Products: The purchase of recycled products helps to conserve natural resources and raw 

materials such as trees, water, electricity, and oil. MSC offers many products made from recycled 

materials, such as can liners, packaging, and various paper and plastic products. These 

items are identified with MSC's recycling icon shown here and may not have third party 

certification. However, if third-party certification has been verified for the item the 

Customer will see both the US EPA's (recycled content) Comprehensive Procurement Guidelines 

(CPGs) icon and the MSC recycling icon. 

m Low Volatile Organic Compounds (VOC}: Traditional paints and finishes release varying ~ov~ v~~ 

levels of harmful toxins into the air, resulting in possible exposure to VOCs. Environmental ( ' 

regulations in many states have prompted the development of low VOC products that are less \, / 

harmful to the consumer and the environment. Each state can choose to participate in standards that 

are set by various organizations (i.e., Ozone Transport Commission (OTC), Lake Michigan Air 
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Directors Consortium (LADCO) as well as establish their own regulations to limit VOC releases into 

the air. Additionally, individual counties and cities can also set acceptable levels for low VOC 

compliance. MSC identifies these items with a Low VOC icon and controls the sale of these products 

to only allow compliant products to be sold in the applicable jurisdiction. 

l'i Lead Free: MSC has an extensive offering of lead-free products that meet the Federal Lead Law 

requirements for protecting drinking water. This Federal Law mandates that the wetted 

surface of every pipe, fixture and fitting sold for or installed in potable water applications not 

contain more than 0.25 percent lead. MSC has worked closely with the vendors of these 

products to confirm they have completed third-party certifications. In addition to lead-free 

products for drinking water, there are other items that MSC sells that are lead-free (wheel weights, 

solder, etc.). 

llll For a full listing of our EPP products, visit https://www.mscdirect.com/resources/eco-friendly-supplies 

for more details of our program. 

6.5.4. E-commerce description 

The successful offeror shall have a proven record of E Commerce capabilities, with the technology and 
support personnel to provide content deployment or punch out access to their online catalog, for the 
purpose of supporting the purchasing web sites of the Participating States. Provide a clear narrative 
addressing the statement above. Integration of a punch out site is required per Section 9d of the NASPO 
ValuePoint eMarket Center Section of Attachment B, NASPO ValuePoint Master Agreement Terms and 
Conditions. 

For over six years, MSC has successfully supported NASPO ValuePoint end-users through our extensive 

ecommerce capabilities. MSC will continue to provide updated landing pages for Participating States 

which include contract information, pricing and MSC contacts for the territory. Additionally, many States 

also maintain MSC Punchout Catalogs via various integration partners, including SciQuest, Ariba, 

Periscope, and more (e.g., Massachusetts and New Jersey). Please see our response to Section 6.5.5 E­

Commerce and Web Catalog Capabilities for a full description of our offerings. 

6.5.5. E- Commerce and Web Catalog Capabilities 

(1) Multiple search options from narrow options to specific search criteria; 

Accessible from any computer with an Internet connection, www.mscdirect.com features an extremely 

versatile search function. See Figure 4. Suggestions will appear as user's type in terms, and Purchasing 

Entities may also search by entering any of the following: 

If Keyword 

11& MSC Part Number 

Ill Manufacturer Part Number 
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II! Customer Part Number 

r.. Competitor Part Number 

l)l NSN Numbers 

UPC Numbers 

~ Brand 

Welcc ,,,,,,,, .. 

Pto01. 

Our web site also offers a 24-month rolling history with 

the ability to search for past orders by Purchase Order 

Number, Buyer, Ship-To Location, and Date. 
Figure 4: Search Features 

(2) Display contract pricing; 

When Purchasing Entities log in utilizing their account credentials, they will have 

access to all contract pricing and discounts. Additionally, the NASPO ValuePoint icon 

will appear with all relevant Market Basket items as noted in Figure 5. 

(3) Have workflow management controls; 

AVafuePoint 
Figure 5: Market 
Basket Identifier 

MSC can assist in streamlining NASPO ValuePoint user processes through the utilization of our workflow 

management tools featured on our website as noted in Figure 6. 

Once NASPO ValuePoint users log into their accounts online, they will have access to NASPO 

ValuePoint-specific pricing and discounts. Additionally, mscdirect.com allows NASPO ValuePoint users to 

identify cost centers. NASPO ValuePoint users can individually code each item within an order for 

reporting purposes. Items can be allocated to departments, cost centers, general ledger accounts, people, 

job names, job numbers, etc. 

We can also provide NASPO ValuePoint end users with the functionality to establish roles and spending 

limits for users. NASPO ValuePoint can create and manage workflow processes, where user roles and 

spending limits can be assigned on the MSC website so that NASPO ValuePoint's users can be assigned 

the appropriate purchasing levels according to the agreement. 

Our website, mscdirect.com, can support four levels of hierarchy: 

II! Administrator: The Administrator has the authority to assign and/or reassign other registered users 

to their applicable roles and set per-order spending limits if so desired. The Administrator has full 

authority to browse and place orders. Multiple Administrators may exist within each Purchasing Entity. 

rw. Buyer: Buyers have full authority 

to browse and place orders. 

Buyers may be assigned multiple 

Supervisors and/or 

Requisitioners. 

l!Ji Supervisor: Supervisors have the 

authority to receive shopping carts 

from Requisitioners and forward 

the approved cart to their Buyer, 

SEARCH UY u,S1 f!AUL \~ Search Contnc1: 

JOHIJ DOE !l'A 

.IOH!-i S1/ITH Reqwt..tioner ,IOli'iDO[ MOO 

[D1.'.'AC{0 JOM[S !luy,-, S<·/t fllA 

Figure 6: Workflow Functionality 

tl'A 

[d1I DN:i<.hait(• 

Ed1I Dtm:ha1te 

or check out if it is within their authority. The Supervisor role is an optional approval step in the 

process between the Requisitioner and the Buyer. 
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ffi Requisitioner: Requisitioners have the authority to browse, fill a shopping cart, and "send" it to their 

respective Buyer or Supervisor, or place the order if it falls within the spending limit established by the 

Administrator. The Buyer or Supervisor will then be sent an e-mail stating either that the Requisitioner 

has placed an order within their authority, or that a shopping cart has been sent to him/her from the 

Requisitioner. 

For instance, NASPO ValuePoint can permit certain users to requisition products, but the final 

approval by the authorized designee must be provided before the order is finally submitted online. The 

approver would be notified via e-mail when the order is ready. If the assigned Buyer rejects a pending 

order, he or she would have an option to select "reject reason." Assigned Buyers can also reassign a 

pending order using the "Reassign" function. An e-mail notification of a reassigned order would then 

be sent to the Supervisor, Buyer, or Administrator (selected from the dropdown menu). 

(4) On-line ordering capability; 

Our user-friendly and easy-to-navigate website, mscdirect.com, gives NASPO ValuePoint users full 

access to every product we have available, and allows NASPO ValuePoint users to conveniently manage 

their entire accounts online. 

Available 24 hours a day, seven days a week, mscdirect.com includes a robust suite of features to make 

the ordering process as easy as possible, and allows for users to have complete self-service control of 

their accounts. They can access pricing, see real-time availability of approximately 1 million items 

available online and in our Big Book, place orders, track packages, and obtain technical data, such as 

SDS sheets. After orders have shipped, users can view copies of the invoice and print them for 

convenience. MSC also features our Express Check-Out feature for added efficiency and time savings. 

Offering numerous time- and cost-saving tools, our website can help NASPO ValuePoint create an 

efficient and productive procurement environment. And as the website shares the same highly trained 

sales and support services as our traditional business, NASPO ValuePoint is guaranteed the same level 

of superior customer service it expects from MSC. 

(5) Order status and order tracking capabilities; 

NASPO ValuePoint users will be able to check order status and track their orders using a variety of 

methods, including calling the local Branch and/or Sales Associate; contacting a Call Center, or visiting 

mscdirect.com. We communicate order status, including tracking and back-order information through 

several methods: 

rt Order Confirmation: NASPO ValuePoint users can either request an e-mail be sent by MSC 

confirming the order, or users can view their order status online at mscdirect.com. 

II! Notice of Back Order: Back order information for online orders is available immediately as a result of 

real-time inventory information. Orders placed over the phone will also include instantaneous 

feedback on stock availability from the MSC Associate. Any orders that are faxed or sent via other 

electronic platforms will receive an e-mail notification or phone call as soon as the back order situation 

is identified. 

11< Shipping Notifications/ Tracking: Users may call to track any order shipped via UPS or FedEx, or 

log on to mscdirect.com for real-time UPS package tracking. If delivery of an order is delayed or 

incomplete, MSC will call each of our affected customers, advising them of the delay and when the 

shipment will actually arrive. 
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~ Substitutions: MSC does not automatically send a customer a substitute item if the original item is 

unavailable. If we cannot ship the item the customer originally wanted, we would contact the customer 

and provide alternate item suggestions that would meet his/her needs and then let him/her decide 

accordingly. 

(6) Order history; 

MSC provides order history reports for self-auditing purposes. See Figure 7. These reports are available 

by utilizing the My 

Account page function 

on our website. A 

history of recent 

orders will appear, 

enabling NASPO 
ValuePoint users to 

quickly find items 

previously purchased, 

track shipments, or 

reprint invoices. Users 

can search orders 

placed in the past 

year using order number, 

• I/ ,,..,,. .••!' 

• ,'/i ... -••.·. 

H 
;-~ ,- ,. "' (' !,;••I,,:" • 

> ' • ' ~ ~ : •• , 

l , I \'1 '~ I~~" 

Ill 

Figure 7: Order History 

purchase order number, or packing slip number. 

., ....... ,,; ' t > •• ;, ', ,··:~• i •,' ..... ,? . '~"'. ''. "J ~ • " ' ' ;. \ 

'C • '!;!',j, O.i 1,.,.1-1,!,1: ., '· .. , 

Additionally, order history may be obtained by calling any of our Call Centers, local Branches, or Outside 

Sales Associates. 

(7) Allow users to develop personal lists and profiles, and a secure means for storing procurement card 
information; 

Once Users login to the secure site, users can streamline the 

procurement process using Lists for repeat buys. With one central 

location for all of User Lists, this section makes it very easy to find your 

frequently purchased items. See Figure 8. Additionally, users may add 

items to their lists from the item description page. See Figure 9. 

"My Profile" and "My Preferences" allow users to modify account 

information, including phone number, e-mail address, and 

password. Users may also set change notification preferences to 

control the e-mail communications received, set up checkout 

preferences for a more expeditious checkout process, and 

manage e-mail notifications for orders. 

•·FiQureB:Personal L.ists 
lTWMt441024 

II 

Users can securely store Procurement Card Information under the 
Figure 9: Add to Your Personal Lists 

"Billing Information" section of our website, and set default billing address and card information. 

(8) Online help to use site should be available at minimum during normal work hours. 

MSC's exceptional customer service will be available to NASPO ValuePoint users in a variety of ways: 
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Ill For all web and e-commerce questions, users can call (800) 753-7970. Representatives are available 

Monday through Friday, 7 a.m. to 10 p.m. EST. 

• NASPO ValuePoint users can also utilize the "Chat" function on the web during the above-mentioned 

business hours. 

Ill For general Customer Service, users can contact the dedicated NASPO ValuePoint team at (888) 

MSC-9722, or call any of our Call Centers at (800) 645-7270. Our Call Centers are available Monday 

through Friday, 7 a.m. to 11 p.m. EST, and Saturday, 8 a.m. to 5 p.m. EST. 

m Users can email MSC at nvp@mscdirect.com or cust_service@mscdirect.com and receive 

assistance within 24 hours. 

I!! Additionally, our local branch offices are typically open Monday through Friday, 8 a.m. to 5 p.m. local 

time, but hours may vary. 

(9) Technical data, illustrations, Material Safety Data Sheets, parts availability, and access to web-based 
product sourcing is required; 

MSC item details support all these requirements. A complete list of technical and 

manufacturer specifications is featured in an easy-to-read chart format. All item 

availability is displayed in real time. For items with Safety Data Sheets (SDS), an 

icon is featured where users can view and print SDS documents. See Figure 10. 

If users are unable to find the SDS they are looking for, they may contact the MSC 

Environmental Safety & Health (ES&H) helpline at 1-800-753-7927, Monday 

through Friday, 7am-11 pm, EST, and Saturday 8am-5pm, EST. Users may also call 

our 24-hour SDS hotline at 1-866-910-0719 for assistance. 

Additionally, our website also has a quote feature for sourcing needs. 

(10) Allow viewers to view on line Offeror's product availability by location; 

mp e "'reeh - ·a, on 

" o Simple Green 

,.,,,. ,. 2710200613( 

Figure 10: SOS Icon 

All inventory on our website is displayed in real-time so users will immediately be aware of stock 

availability. Orders will ship from the MSC Customer Fulfillment Center with the available product. If a 

qualified, in-stock order is placed by the 8 p.m., EST, national cut-off time, the order is guaranteed to ship 

the same day. Our Same Day Shipping Guarantee maintains a 99% fill rate. 

(11) Ability to block certain items or categories. 

MSC has the capability to block certain items and categories, and for the last six years, has been 

providing this functionality to Participating States. 

(12) Ability to accept "P-Card" payments. 

MSC currently partners with MasterCard®, Visa®, and American Express®, and we provide Level I, 11, and 

Ill line item detail reporting for transactions. Please refer to Section 6.5.8.2 for more details regarding our 

capabilities. 

(13) Web-based Catalog available? 

..K.... Yes No 

(14) Contract pricing available on line? 
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.JL Yes No 

(15)0nline workflow management? 

.JL Yes No 

(16)0rder Status/Tracking Online? 

.JL Yes No 

(17) Order History? 

.JL Yes No 

(18) Personal Lists? 

.JL Yes No 

(19) Online Availability? 

.JL Yes No 

(20) What are you doing to ensure that your EPP products are properly identified and labeled in your 
Catalogs? 

As noted in our response to Section 6.5.3.4, MSC identifies our EPP products by certification or 

requirement by icon. 

MSC's Environmental Compliance and Sustainability (EC&S) department maintains a Green Item Review 

process, allowing us to enhance our green product offering. We have developed a comprehensive form to 

collect third-party certifications of green attributes from our suppliers. The supplier completion of the form 

assists MSC with meeting Sustainability and Environmentally Preferred Purchasing standards that both 

MSC and our Customers wish to achieve. 

Our EC&S department then reviews all supplier information to confirm environmentally preferred attributes 

and third-party certifications. 

These certifications help to identify the categories and icons that a customer can view on the MSC 

webpage for easy selection of these products. 

Section 6.5.3.6 outlines how we identify EPP products online. 

(21) Offerer is able to highlight EPP products either through prioritizing the EPP products in the online 
catalog, or by offering to substitute conventional with greener products? 

.JL Yes No 

6.5.6. Storage of Electronic Data 

6.5.6.1 Describe in detail how the electronic information for each Participating State shall be stored. 

MSC encrypts all sensitive data while in transit or at rest. MSC utilizes TLS for in-transit encryption and 

AES256 for all at-rest encryption. 
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MSC's ERP system stores all customer and transaction information in a single database. Standard 

database access techniques are utilized to ensure that the correct information is being processed for the 

correct customers. At no time does any customer have access to any other customer's information. 

Once a user logs in to the MSC website, the same data access techniques are used to restrict the 

customer specific information to only that information that belongs to the logged-in customer. 

6.5.6.2 Do you have a dual system as a backup in the unlikely event that the main information storehouse 
becomes unusable? 

The primary MSC computing environment is located in a third-party Tier 2+ Data Center. This data center 

has redundant critical power and cooling components to provide select maintenance opportunities and an 

increased margin of safety against business disruptions that would result from site infrastructure 

equipment failures. The redundant components include power and cooling equipment such as UPS 

modules, chillers or pumps, and engine generators. In the unlikely event of a disaster at this facility, MSC 

also has a redundant data center approximately 1,000 miles away from the primary site that is 

synchronized in near-real-time, and would be activated to maintain business operations. This redundant 

solution is tested at least once a year. 

6.5.6.3 Provide a general description of security protocol including storage of data, ordering security and data 
file security. 

MSC has implemented many advanced technologies and industry best practices to safeguard our own 

systems, and the information of our customers and suppliers against a wide variety of cybersecurity 

threats. 

Our cybersecurity processes and capabilities cover threat prevention, detection, response, and 

remediation. A robust cybersecurity training and awareness campaign, two-factor authentication for 

external network access, state-of-the-art firewalls, web application firewalls, tokenization, and encryption 

of sensitive data are just a few of the security measures we have in place. 

Authentication to any MSC technology resource requires a unique user ID and complex password. 

Current policies require passwords to expire and be changed quarterly. The level of access to the 

systems is reviewed on an annual basis and is governed by the role of the user in the organization. 

Critical systems such as order entry are audited annually. 

The above technologies are architected and configured in a layered security and risk-based manner. Our 

security posture is constantly monitored both internally and externally by independent third parties. 

BitSight, a cybersecurity performance benchmarking firm, has assessed MSC with a score of 800, which 

is near the top of its scale and is higher than our industrial distribution peers' scores. This score is the 

cybersecurity equivalent of FICO for credit bureaus. 

Since the nature of cybersecurity is constantly evolving, we also take proactive measures to improve our 

security by testing our own technology, processes, and procedures with annual, blind, third-party 

penetration testing to nation and state attack standards. 

Lastly, our entire security program is governed by a senior executive review committee with Board-level 

oversight. 
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6.5.7. Catalogs 

The successful offeror must provide paper and/or computer media catalogs to all agencies upon request for 
the duration of this contract. Offeror to explain if catalog identifies environmentally preferable products 
with associated EPP certifications. 

Depending upon agency needs, MSC can easily provide a hard copy of our Big Book catalog and / or a 

link to our Big Book online. 

As noted in our response to Section 6.5.3.4, MSC identifies our EPP products by third-party certification 

or EPP attribute by icon. Section 6.5.3.6 outlines how we identify EPP products online 

6.5.8. Procurement Card Policy 

6.5.8.1 The successful offeror must offer the capability to accept procurement cards as an acceptable form of 
payment. Level Ill reporting is preferred. 

Procurement Cards Accepted? 

_!_ Yes No 

6.5.8.2 Explain in detail your reporting capabilities for procurement card transactions. 

MSC currently partners with MasterCard®, Visa®, and American Express®, and we provide Level I, II, and 

Ill line item detail reporting for transactions: 

111 Level I: Standard credit card information similar to a consumer card statement, with date, amount, 

commodity type, and establishment. 

P£ Level II: In addition to Level I information, Level II adds sales tax amount, accounting cost center or 

card member reference number, supplier TIN (Tax Identification Number), and 1099 status. 

~ Level Ill: Adds item quantities, unit of measure, part numbers and description, and ship-to zip codes. 

As a Level Ill supplier, MSC delivers enhanced data, such as cost center/project coding, item quantity, 

unit of measure, MSC item number and description, sales taxes paid, and ship-to zip code to customer 

bank so that the customer organization gets the purchasing reports needed to manage unplanned buys. 

And, MSC automatically provides a faxed/e-mailed price receipt with every P-card order for month-end 

credit card statement reconciliation. 

6.5.9. Forced Substitutions 

6.5.9.1 Forced substitutions are not allowed. If an ordered item is out of stock, the Offeror must notify the 
purchasing entity for prior approval before substituting for the out of stock item. Explain your 
methodology for items that are discontinued or out of stock. This must include your substitution policy. 

Please see bur response to 6.5.9.2 below for a detailed explanation of our notification process for 

discontinued and out-of-stock items. 

6.5.9.2 Explain how you will notify customers about out of stock items and how you will provide information 
about how the substituted product compares with the product that is out of stock. 

As a result of real-time inventory information, stock availability and back order information for online 

orders is immediately available. Orders placed over the phone will also include instantaneous feedback on 

stock availability from the MSC Associate. Any orders that are faxed or sent via other electronic platforms 

will receive an e-mail notification or phone call as soon as the back-order situation is determined. 
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MSC customer service or sales representatives would advise users of a product discontinuation at the 

time of order. If we discontinue the item from our catalog, but still have a relationship with the 

manufacturer, we can still get the item for the user. However, the product may not ship from our inventory. 

We can suggest substitutions of equal or better value that can ship the next day. If the manufacturer 

discontinues an item, we will do our best to find a replacement product from the vendor or provide an 

alternative choice. 

In the event a supplier is planning to discontinue an item from our catalog, MSC requires that the vendor 

support our needs until the publishing of the new catalog. We would then remove the item from the 

catalog and insert a substitution wherever possible. Notes would be entered into our system so that Sales 

Associates can communicate these changes to our customers when the product is ordered. Sometimes 

the supplier/ manufacturer discontinuing the item is not willing to manufacture the item for the life of 

MSC's current catalog. In these instances, we would work with them to identify an immediate replacement 

or a similar item from one of our more than 1 million products. 

MSC does not automatically send a customer a substitute item if the original item is unavailable. If we 

cannot ship the item the customer originally wanted, we will contact the customer and provide an alternate 

item suggestion that will meet the need and then let them decide accordingly. 

6.5.10. Customer Service Representatives 

6.5.10.1 Offerors shall provide each authorized purchaser with customer service representatives assigned to 
handle questions and resolve all problems that arise. 

MSC will provide a dedicated, toll-free telephone number for NASPO ValuePoint users. Additionally, users 

will be able to contact our Call Centers or E-commerce representatives. As our knowledgeable Branch 

Sales Associates and customer service representatives can receive orders, provide real-time inventory 

status, recommend product alternatives, arrange or provide technical support, cross reference items, 

source items and much more, a majority of calls are resolved upon first contact. Additionally, we have a 

technical and metalworking support team available to answer any additional questions that may arise. 

6.5.10.2 Service representatives shall be available, at a minimum, from 8:00 am to 5:00 pm in EACH time zone, 
Monday through Friday. Service representatives shall be available by phone (via local or toll free number), 
fax, or email during the required times for each participating state. 

NASPO ValuePoint users may contact a customer service representative at (888) MSC-9722, or via our 

general toll-free number at (800) 645-7270. 'our Call Centers are available Monday through Friday, 7 a.m. 

to 11 p.m., EST, and Saturday, 8 a.m. to 5 p.m., EST. Our national branch offices are open Monday 

through Friday, 8 a.m. to 5 p.m., local time. Our website, mscdirect.com, and our fax number, (800) 255-

5067, are also available 24 hours a day, seven days a week. 

6.5.10.3 This solicitation is for all States and all time zones. Describe how you will manage the servicing of the 
contract for each time zone. 

Our system allows for calls / faxes to be routed based upon geographical area and time zone. 

Call Centers are available Monday through Friday, 7 a.m. to 11 p.m., EST, and Saturday, 8 a.m. to 5 p.m., 

EST. Our national branch offices are open Monday through Friday, 8 a.m. to 5 p.m., local time. Our 

website, mscdirect.com, and our fax number, (800) 255-5067, are also available 24 hours a day, seven 

days a week. 
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In addition to the NASPO ValuePoint toll-free number, MSC will create dedicated NASPO ValuePoint 

email which will enable NASPO ValuePoint users to reach out directly to MSC with questions and 

inquiries. 

MSC utilizes a "one call does it all" philosophy when it comes to customer service. With a phone call, 

users will reach a live Associ.ate at one of our Call Centers who can place orders, obtain product 

information, check shipments, discuss returns, and more. Our Inside Sales Associates are able to inform 

customers on a real-time basis of the availability of a product, recommend substitute products, verify 

credit information, and arrange to provide technical assistance. We also maintain a staff of Certified 

Machine Tools Sales Engineers (CMTSE) who will assist in finding the best solution for each customer. 

This exceptional level of customer service is also available at our local Branch offices. 

6.5.10.4 Provide an Emergency number and contact for afterhours use. 

Upon award, MSC will provide a list of emergency contacts. 

6.5.10.5 All service representatives shall have online access to account information and provide a timely 
response to inquiries concerning the status of orders (shipped or pending), delivery information, back­
order information, contract pricing, category discounts, product availability, product information, account 
and billing questions, and contract compliance requirements. 

MSC's integrated information systems allow for the centralized management of key functions, including 

communication among our Customer Fulfillment Center, inventory and accounts receivable management, 

purchasing, pricing, and all other program information. As all NASPO ValuePoint-specific program 

information will be loaded into our integrated system, all information, including pricing and discounts, will 

be available enterprise-wide regardless of method or location of order. 

When a user places a call to MSC, the Customer Service Associate taking the call has immediate access 

to the user's program and specific buyer profile, as well as inventory levels by distribution centers on all 

SKUs offered by MSC. The user's profile includes historical and current billing information, and historical 

purchasing information. 

MSC's Customer Service representatives are able to inform users on a real-time basis of the availability of 

a product, recommend substitute products, verify credit information, receive special customer or 

manufacturer direct orders, cross-check inventory items using customer product codes previously entered 

into our information systems, and arrange technical assistance. 

6.5.10.6 Describe in detail the process that shall be used to ensure adequate service representatives will be 
available. 

MSC has been successfully partnering with NASPO ValuePoint for the last six years. We will continue to 

utilize our experienced Government Sales Team and Field Sales Resources to support the continued 

growth and expansion of this program. 

Currently, MSC employs more than 1,900 field sales representatives and over 1,100 in-bound sales 

representatives. 

Each of our five Customer Fulfillment and Call Centers is more than adequately staffed with both 

Customer Service Representatives and Managers who are ready and able to take all NASPO ValuePoint 

user orders. Our standard toll-free phone number and the NASPO ValuePoint dedicated number are 

routed fluidly within our call center network in order to provide seamless customer service support across 

the country. 
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Each of our over 90 Branches is staffed with both trained and experienced Inside Sales Associates and 

Inside Sales Supervisors, as well as trained and experienced Outside Sales Associates and Branch 

Managers. Each of the branches provides support for customers who prefer local support. 

The NASPO ValuePoint/MSC team will provide training to all MSC service representatives in a phased 

process based on the execution of participation addendums. The MSC NASPO ValuePoint State Account 

Managers will engage the salesforce and conduct training with specific sales teams. 

The appropriate sales resources will become engaged as Implementation Strategy is deployed by the 

MSC NASPO ValuePoint Program Manager. At this juncture, our website will immediately begin to 

leverage NASPO ValuePoint contract pricing, Same Day Shipping, and other cost saving initiatives. 

Concurrently, the MSC NASPO ValuePoint State Account Management team will strategically launch the 

deployment of more than 1,100 geographically appropriate sales associates. This level of engagement by 

MSC's dedicated NASPO ValuePoint team will ensure the successful launch of the NASPO ValuePoint 

program. MSC NASPO ValuePoint Program Managers will have direct alignment with State directors 

supporting execution actions in addition to weekly or monthly feedback. 

The MSC NASPO ValuePoint State Account Managers will have quarterly business review meetings with 

NASPO ValuePoint State participating contract managers to review sales data, engagement activities, 

and overall best demonstrated practices. 

6.6. ADMINISTRATION AND MARKETING 

6.6.1. Return Policy 

What is your standard return policy? 

MSC maintains a 30-day return policy (from date of shipment). In order to return merchandise, customers 

must contact MSC at (800) 645-7270 to obtain a Return Authorization (RA) number. Returns will not be 

accepted without an RA number. 

Returns should be sent back in the original packaging and condition to the original Customer Fulfillment 

Center with the RA number on the shipping label. An invoice copy or packing slip should also be included. 

Any claims for discrepancies in shipment must be made within seven days of receipt of merchandise. 

C.O.D. returns will not be accepted. Shipping charges for returned items must be prepaid. A restocking 

charge may apply. 

Please note that hazardous materials are not returnable. Customers will be required to inspect all 

hazardous materials deliveries prior to accepting the delivery. Unaccepted hazardous materials can be 

returned to MSC through the freight company that delivered the materials by not accepting the delivery. 

Once hazardous materials are accepted for delivery, MSC is unable to take these items back. 

Additionally, altered or etched items cannot be returned. Custom cut-to-length products are considered 

final sales and may not be returned for credit. Unopened computer software can be returned for a credit, 

but will only be replaced if considered defective. 

In an instance in which a defective item is identified by the customer, a replacement order will be entered 

immediately. The replacement will be subject to standard lead times if not stocked. 
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Some manufacturers may provide warranties beyond our 30-day policy. Please see the individual 

manufacturer for additional warranty information. 

6.6.2. Distribution Points 

It is desirable that a successful offeror has inside and outside sales staff and distribution facilities located in 
all Participating States or geographic area offered. Offerors must provide the locations of their distribution 
points and information regarding sales staff for each Participating States or geographic area offered. 

MSC operates five distribution centers located in Atlanta, GA; Columbus, OH; Elkhart, IN; Harrisburg, PA; 

and Reno, NV. We also maintain over 90 branches. Local contacts, including Branch and Outside Sales 

Associates, will be provided upon award. 

MSC has been successfully partnering with NASPO ValuePoint for the last six years. We will continue to 

utilize our experienced Government Sales and State Team and Field Sales Resources to support the 

continued growth and expansion of this program. Our State Account Managers are familiar with the 

NASPO ValuePoint program and also each Participating State needs. Additionally, MSC will also make 

available State Business Development Managers to focus on new State and local government 

opportunities as well as higher education opportunities. 

Our Call Centers staff approximately 1,100 dedicated Customer Service Representatives. When calling, 

NASPO ValuePoint users will reach a live Associate who can place an order, obtain product information, 

check a shipment, discuss a return, and more. Our Inside Sales Associates are able to inform customers 

on a real-time basis of the availability of a product, recommend substitute products, verify credit 

information, and arrange to provide technical assistance. We also maintain a staff of Certified Machine 

Tools Sales Engineers (CMTSE) who will assist in finding the best solution for each customer. 

Additionally, local support will be provided by our Branch offices. Each of our Branch offices is staffed with 

trained and experienced Inside Sales Associates, Inside Sales Supervisors, Outside Sales Associates, 

Vendor Managed Inventory Specialists, and Branch Managers. Access to MSC's exceptional customer 

service is available at all our locations. MSC also has strategically located specialists (Customer Solutions 

Project Managers, Metalworking Specialists, and Machinery Specialists) to support special requests and 

best serve our customers' needs. 

We also maintain a high customer satisfaction rate due to the efficient manner in which we receive and 

fulfill every single order. Additionally, MSC offers our Same-Day Shipping Guarantee with a 99% fill rate. If 

an order is placed by the 8 p.m. EST, national cut-off time, we will guarantee shipping of NASPO 

ValuePoint users' products the same day. 

6.6.3. Contract Management 

6.6.3.1 Describe the Offeror's strategy for contract management and sales support including roles and 
responsibilities as they relate to each participating state for each of the proposed account teams that will 
handle contract management issues. 

MSC will assign a team of NASPO ValuePoint State Account Managers as main points of contact for the 

NASPO ValuePoint program for each of their respective territories. These Contract Managers will manage 

the components of NASPO ValuePoint State programs in their area, including customer support, training, 

logistics, reporting, and integration. 

The MSC NASPO ValuePoint State Account Managers will conduct Quarterly Business Reviews with 

each of their NASPO ValuePoint States. During these reviews, the State Account Manager will provide 
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sales reporting, sale trends, best demonstrated practices, and cost-saving documentation, and discuss 

areas of improvement for the upcoming quarter. 

NASPO ValuePoint users will also receive support from our local branches. Local branches and 

Associates would be assigned upon award. The following are some of the roles who would service 

participating state sites: 

fll Branch Sales Manager - Would lead the local operations and support team; ensuring contract 

compliance; and meeting or exceeding expectations. 

1111 Outside Sales Associate (OSA) - The OSA's primary focus is sales support and bringing solutions 

that can help drive cost savings and inventory reduction, as well as the coordination of all sourcing 

and purchasing needs. The OSA will also serve as project manager for the local account relationship. 

111: Solutions Services Representative (SSR) - The VSR provides vending, VMI, and other inventory 

management support. The SSR interfaces with end users on the production floor to provide support 

for our products and to identify continuous improvement activities. 

1111 MSC Branch Support Associates - At the branch location, there are additional assets that can 

augment, replace and substitute the current support team when necessary. Additional available 

assets include Inside Sales Associates to assist with tactical sourcing and Senior Specialists to 

support project based sourcing. 

6.6.3.2 It is desired that offerors have a representative(s) that has the sole responsibility of management of 
this NASPO ValuePoint contract. Provide a list the name(s) and title(s) of the dedicated representative(s) 
per region or State. 

In addition to the below overall Program and Contract Managers, the MSC State Account Management 

Team will actively support the promotion and implementation of the NASPO ValuePoint program 

throughout the United States as our primary segment strategy. MSC's State Account Management team 

will leverage our complete resources in support of the NASPO ValuePoint program. 

The table below notes the contact for the overall ValuePoint contract management and State Account 

Managers by region. 

NAME: RON MANNING 

TITLE: SENIOR DIRECTOR, GOVERNMENT SALES PROGRAM 

NAME: ELIZABETH FLORES 

TITLE: NASPO BUSINESS DEVELOPMENT MANAGER 

NAME: MIKE GORDON 
··-------+----·----··-·--•-·-------··-·--------·----··-·-•-"· 

TITLE: NASPO STATE ACCOUNT TEAM MANAGER 

NAME: DAMON PEREZ 

TITLE: NASPO STATE ACCOUNT MANAGER (No. CA, OR, WA) 

NAME: DON NELSON 

TITLE: 

NAME: 

TITLE: 

NAME: 

TITLE: 

NASPO STATE ACCOUNT MANAGER (NJ, NY) 

BRICE FARINA 

NASPO STATE ACCOUNT MANAGER (So. CAL, AZ, NV) 

ANNA SLATTERY 

NASPO STATE ACCOUNT MANAGER (KY, IN, IL, MO, IA) 

Page 51 + NASPO ValuePoint Master Agreement(s) for Facilities Maintenance and Repair & Operations (MRO), Industrial Supplies RFP No. DASPS-2183-17 July 12, 2018 

I BUILT 
TO MAKE 
YOU BETTER" 



TITLE: 

NAME: 

TITLE: 

NAME: 

TITLE: 

NAME: 

TITLE: 

NAME: 

TITLE: 

NAME: 

TITLE: 

NASPO STATE ACCOUNT MANAGER (PA, MD, DE, DC, WV,VA) 

NASPO STATE ACCOUNT MANAGER (TX, OK) 

NASPO STATE ACCOUNT MANAGER (MA, RI, CT, VT, NH, ME) 

SCOTT MCCAMANT 

NASPO STATE ACCOUNT MANAGER (GA, NC, SC, FL) 

VINCE CONTINI 

NASPO STATE ACCOUNT MANAGER (CO, WY, NE, NM, KS) 

JOSEPH DAVIS 

NASPO STATE ACCOUNT MANAGER (LA, AR, TN, AL, MS) 

6.6.3.3 Does your contract management include customer training? Please provide a detailed narrative 
including, at a minimum, the following: 

All training for all aspects of the NASPO ValuePoint program will be provided at no cost to Participating 

States. 

MSC will implement a variety of training programs to ensure ordering entities have a thorough 

understanding of the MSC ordering processes. The following options will be offered. 

Centralized Workshops - Based on the participating state requirements and goals, MSC will schedule 

centralized custom workshops to ensure NASPO ValuePoint participants have a comprehensive 

understanding of the MSC offering. Workshop topics are as follows: 

"' Overview of the NASPO ValuePoint program and pricing 

Ill Overview of the MSC website and registration process 

11 Overview of MSC ordering options and customer service processes 

,z Introduction to product training resources 

fl\ Introduction to Safety, Emergency, and Green resources 

.,, Customized topics 

Adobe Online Training - For agencies unable to attend a workshop, MSC will set up online training that 

includes: 

II! Overview of the NASPO ValuePoint program and pricing 

I" Overview of the MSC website and registration process 

Ill Overview of MSC ordering options and customer service processes 

l1i Introduction to product training resources 

11/i Introduction to Safety, Emergency, and Green resources 

111 How to contact your dedicated NASPO ValuePoint team 
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Additionally, MSC's program also includes extensive opportunities for customer training. As many of our 

suppliers represented in the MSC catalog are part of our program, they offer additional technical support. 

Many of these suppliers have MSC-dedicated resources that work specifically with MSC field personnel to 

support our customers. Additionally, MSC has more than 200 in-house product experts to work directly 

with our customers. 

Leveraging our supplier relationships and their Subject Matter Expertise, we offer free product training in 

conjunction with our suppliers for products such as power tools, as well as safety training. 

MSC will meet with NASPO ValuePoint sites to determine need and then arrange for the appropriate 

training courses. Some examples of other free training programs and/or services are: Fall Protection 

Training, Lock OuUTag Out Inspections, Harness Inspections, Ladder Safety Training, General Safety 

Training, Product Use Training, Hand Tool Safety Training, Power Tool Safety Training, Lifting Safety 

Training, Chemical Storage Safety Training and Inspections, Plant Signage Inspections, Confined Spaces 

Breathing Training, and Arc Flash Training. 

6.6.3.4 Sustainable Products (e.g., energy efficient, water efficient, low toxicity, recycled content, etc.); 

MSC has partnered with the following suppliers for customer training needs, including on-site lighting 

surveys. 

PHILIPS 

ADVANCE 

COOPER LIGHTING 

FLUKE 

HUBBELL 

FERRAZ SHAUMUT 

Based upon customer-specific needs, we can leverage our supplier relationships to offer training for green 

products. Examples may include training from the some of the below suppliers. 

SIMPLE GREEN 

STOCKHAUSEN 

CRC 

I\IATURES SOLUTION 

PHILLIPS 

RUBBERMAID 

6.6.3.5 Review of environmentally preferable products with third party certifications (see section 6.5.3.6 above 
for a list of some of the 3rd party certifications). 

To enhance MSC's green product offerings, MSC developed a comprehensive form to collect third-party 

certifications of green attributes from our suppliers. Suppliers completion of this form assists MSC with 

meeting Sustainability and Environmentally Preferred Purchasing standards that both MSC and our 

Customers wish to achieve. MSC's Environmental Compliance & Sustainability Department in conjunction 

with the Product Teams, reviews all supplier information to confirm environmentally preferred attributes 

and third-party certifications. The certifications help to identify the categories and icons that a customer 

can view on the MSC webpage for easy selection of these products. Item reviews for green attributes are 

conducted for selected product lines, specific customer requests, or contract requirements. MSC 

continues to proactively identify EPP attributes from our product line. MSC is currently revising our Eco­

Resource page on our website to further highlight green products. 

6.6.3.6 New products; 
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Depending upon site-specific requirements, we can arrange for the necessary training on the requested 

products. Additionally, suppliers are always introducing new products, and we will communicate this to 

customers and offer training. 

Supplier training may include instruction from the following vendors. 

METALWORKING- KENNAMETAL 

3M - APPL.ICA TION Al~D SAFETY TRAINING 

RUBBERMAID 

t-.JORTON 

STANDARD 

KIMBERLY CLARI< 

6.6.3.7 Equipment and operation- Manufacturer/certified set up and training; 

EVERITE 

WERNER 

Go-Jo 

As many of our suppliers represented in the MSC catalog are part of our program, they offer additional 

technical support. Many of these suppliers have MSC dedicated resources that work specifically with MSC 

field personnel to support our customers. Additionally, MSC has over 200 in-house product experts to 

work directly with our customers. 

When one of our ControlPoint vending systems is chosen for a site, our Associates will walk the customer 

through the entire installation and operation process. Our Associates will work to customize the unit 

according to the customer's needs, and have it assembled on location. Most importantly, we will provide 

hands-on training to the dispensing unit's operators and managers so that the system can be up and 

running in as little time as possible, and work to create a more efficient, cost-effective environment. 

6.6.3.8 Seminars and other learning opportunities; 

Based upon customer-specific needs, we can leverage our supplier relationships to offer training 

seminars. MSC will meet with NASPO ValuePoint sites to determine need and then arrange for the 

appropriate training courses. Some examples of other free training programs and/or services are: Fall 

Protection Training, Lock Out/Tag Out Inspections, Harness Inspections, Ladder Safety Training, General 

Safety Training, Product Use Training, Hand Tool Safety Training, Power Tool Safety Training, Lifting 

Safety Training, Chemical Storage Safety Training and Inspections, Plant Signage Inspections, Confined 

Spaces Breathing Training, and Arc Flash Training. 

For more information, please refer to Attachment 3 MSC Key Supplier Program. 

6.6.4. Delivery 

6.6.4.1 Delivery time for in-stock items should not exceed 24-48 hours for all points within in the Participating 
States. Non-stocked items must be delivered within 10 working days. The Participating States reserve the 
right to impose restrictions. Explain in detail your delivery policy. 

See below responses to questions 6.6.4.2 and 6.6.4.3. 

6.6.4.2 Specify Guaranteed Delivery Time for In-Stock items. 

MSC can meet NASPO ValuePoint's 24- to 48-hour guaranteed delivery time for in-stock products within 

the 48 contiguous United States. Our Same-Day Shipping Guarantee maintains a 99% fill rate. If a 

qualified, in-stock order is placed by the 8 p.m. EST, national cut-off time, the order is guaranteed to ship 

the same day. The delivery timeframe is contingent upon the requirements of the MSC Same-Day 

Shipping Guarantee below. 
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Same-Day Shipping Guarantee 

MSC will guarantee same-day shipping if: 1) the order is received by MSC at one of our customer 

fulfillment centers (CFCs) before the applicable cut-off time on an operating business day, 2) the item is a 

national catalog item, and 3) the exclusions described below do not apply. 

Next-Day Delivery Upgrade 

MSC will upgrade qualifying orders to Next-Day Air Saver at the customer's request (additional charges 

may apply). The Next-Day Delivery upgrade only applies to standard UPS Ground shipping orders, and 

does not apply to orders shipped via Freight Saver shipping method. Qualifying orders will be delivered on 

the next regular business day, or on a weekend day for an additional charge. The upgrade will apply if: 1) 

the order is received by MSC at one of our customer fulfillment centers (CFCs) before the applicable cut­

off time on an operating business day, 2) the item is a national catalog item, 3) the order is 20 pounds or 

less and is not too large to ship by air, 4) the order cannot be delivered to the customer the next day 

through our Ground Network, and 5) the exclusions described below do not apply. 

Exclusions 

Neither the Same-Day Shipping Guarantee nor the Next-Day Air Saver Upgrade cover: 1) orders to non­

qualified customers or those outside of the continental U.S.; 2) orders for items that are not in stock; 3) 

orders for hazardous materials, machinery, or items that require customized lengths, set-up, or special 

packaging; 4) circumstances beyond MSC's control (for example, computer or electronic interruptions, 

strikes, natural disasters, severe weather conditions, war, or supplier manufacturing deficiencies); or 5) 

Freight Saver shipments; and 6) "less-than-truckload" (L TL) shipments, orders shipped by non-scheduled 

carriers, shipments from branch locations, replacement orders, vendor-managed inventory (VMI) orders, 

first orders for new accounts, direct ship items, or orders requiring credit review. 

Note: Hazardous materials require special handling. Any item containing such materials may be subject to 

local, state, and federal regulations, which may delay or prohibit shipments. MSC makes no service level 

guarantees regarding such items. 

6.6.4.3 Specify Guaranteed Delivery Time for Non-Stock Items. 

As noted, our Same-Day Shipping Guarantee maintains a 99% fill rate. MSC will make all reasonable 

efforts to deliver all out-of-stock items within 1 O business days. In the event delivery cannot be made 

within 10 days due to unplanned circumstances, MSC will immediately notify the buyer and provide an 

estimated delivery time. 

MSC defines non-stock items as items not immediately available from our CFCs or items that would ship 

directly from a supplier. 

6.6.4.4 SOS must accompany all orders at the time of delivery (where applicable). 

MSC includes Safety Data Sheets (SOS), formerly Material Safety Data Sheets (MSDS), for applicable 

items the first time the item is ordered each year. Users may also obtain an SOS by clicking on the SOS 

featured in the product description. 

If users are unable to find the SOS they are looking for, they may contact the MSC Environmental 

Compliance and Sustainability (EC&S) helpline at 1-800-753-7927, Monday through Friday, 7am-11 pm, 
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EST, and Saturday 8am-5pm, EST. Users may also call our 24-hour SDS hotline at 1-866-910-0719 for 

assistance. 

6.6.4.5 The Participating States expect high delivery standards from all contractors. Penalties may be imposed 
on contractors that have continual late deliveries. These penalties may include but are not limited to 
cancellation of orders, request for discounted pricing, non-use of an offending contractor or cancellation 
of the contractor's participating addendum(s). 

MSC acknowledges. 

6.6.5. Shipping 

6.6.5.1 All shipments are to be delivered directly to the purchasing department/division address. All shipments 
shall include a packing label that includes at a minimum the following information on the outside of the 
package: 

Authorized Purchaser; 

Delivery Address; 

Purchasing entity and floor; 

Contact; and 

Telephone number. 

MSC confirms we can include all the above required information on our packing labels. Please note that 

for Purchasing Entity and Floor to be included, the information must be included with the address. 

6.6.5.2 A packing slip shall also be included with each shipment, which shall include at a minimum the 
following information in no particular order: 

• Line item description; 

., Date ordered; 

11 Quantity ordered; 

• Quantity included in shipment; 

11 Any backordered items; 

11 Unit Price and extension; 

11: Number of parcels; 

• Purchase Order Number; 

11 Purchasing entity name; and 

11 F.O.B. Destination. 

MSC confirms we can include all the above required information on our packing labels. 

6.6.5.3 Describe in detail how your compan}' has implemented environmentally sound shipping and 
transportation practices. For example: 

• Is your company a US EPA SmartWay Partner? 

MSC utilizes transporters that are US EPA SmartWay Partners. As a Smart Way Partner there are many 

potential strategies for minimizing the production of Greenhouse gases as well as improving operating 

efficiencies to reduce fuel consumption. For example, enhanced aerodynamics, low-rolling-resistance 

tires, improved powertrain efficiency and waste-heat recovery systems are among the technologies that 

transporters can request from the suppliers of their trucks to achieve better fuel economy. MSC is 
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encouraging all of our transport partners to participate in the SmartWay Partner Program. The following 

transporters that MSC utilizes that are in the program today are listed in the table below: 

HAZEN EXECUTIVE DYNAMEX 

TOTAL TRANSPORTATION OF 

MISSISSIPPI 

STAR FREIGHT 

ITS LOGISTICS 

SUMMITT SMMT 

• Does your company use alternative fuel vehicles (e.g., electric, battery hybrid electric, bio-based diesel, 
etc.? 

We ship a majority of orders via UPS, and we also utilize a network of other carriers, including FedEx and 

various L TL carriers. UPS uses bio-diesel fuel. We encourage all of our transportation business partners 

to utilize alternate fuel sources when possible for their transportation needs. 

• Does your company reduce energy usage or other environmental impacts during shipping? 

MSC has selected shipping business partners that have sustainability programs. We ship a majority of 

orders via UPS, and we also utilize a network of other carriers, including FedEx and various L TL carriers. 

UPS and FedEx have their own environmental and sustainability programs. More information regarding 

their program can be found at: 

https ://sustainability. ups .com/ 

http:/ /csr.fedex.com 

6.6.6. Implementation 

6.6.6.1 Implementation of this contract is vital to the Participating States. Describe in detail your 
implementation program including an estimated time line to include at minimum the following points. 

6.6.6.2 Describe in detail the Offeror's implementation plan, including all process steps. 

MSC will implement a 4-pronged implementation plan 

Ill/, Upon award MSC will meet with each participating State and will seamlessly transition the 30+ current 

MSC PA States over to the new NASPO ValuePoint program. 

ll!l MSC will utilize our BDM Team to meet with all other participating states that have not previously 

partnered with MSC 

"' MSC will meet with all other unenrolled States and see if they would like to transition their current 

programs over to NASPO ValuePoint 

"' MSC's Higher Education Business Development Managers will target, meet with and sign additional 

Higher Educational Institutions 

MSC will continue to successfully manage the implementation and marketing for the NASPO ValuePoint 

program as we have for the previous WSCA contract. The transition process will be smooth and seamless 

for States currently enrolled as they are already familiar with our process. The following is an outline of 

our methodology, which will be used for new Participating Entities: 
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MSC's immediate action plan will consist of meeting with the NASPO ValuePoint team to develop a 

national marketing plan focused on promoting the value of the new partnership. Upon award, MSC will 

mobilize the MSC NASPO ValuePoint State Account Management team to initiate the following actions: 

MSC / NASPO ValuePoint Conference Calls 

Immediately after award, MSC will host conference calls inviting all NASPO ValuePoint participating 

States' purchasing directors. The purpose will be to introduce the MSC NASPO ValuePoint State Account 

Management team and to highlight the new MSC partnership. The MSC team will contact each NASPO 

ValuePoint procurement official to immediately execute the participating addendum. In conjunction with 

these actions, the MSC NASPO ValuePoint State Account Management team will execute a nationwide 

training program educating the MSC branch networks, call center specialists, telesales team, branch sales 

associates, solution program managers, and the MSC NASPO ValuePoint administration team. 

MSC Strategic Meetings 

MSC will schedule appointments with participating states in order to conduct strategy meetings to clearly 

define each State's objectives and vision. Our goal is to develop true partnerships while understanding 

each State's challenge toward immediate cost saving goals. 

Marketing 

MSC understands that alignment to participating NASPO ValuePoint States' objectives and visions will be 

essential to effectively executing State website marketing communications. The MSC NASPO ValuePoint 

State Account Management team will work closely with participating State contract managers and IT 

departments to expedite web marketing messages in addition to requirements for any e-commerce 

platforms. 

Direct Mail Marketing 

Upon approval of the MSC direct mail package, MSC will coordinate a mailer program to all NASPO 

ValuePoint participating States and targeted local government entities (with permission from Participating 

States) to promote contract awareness and contract benefits. Contract specifics, contact information, 

customization solutions, and cost-saving awareness will be included in the communication. 

Web-Based Marketing 

MSC's website has been repeatedly voted "Best in Class." Immediately after award, MSC will dedicate 

resources to implement the following: 

11r Announcement for the newly awarded NASPO ValuePoint contract and where to call for more 

information (with approval by NASPO ValuePoint team). 

,. Design and activation of a NASPO ValuePoint/MSC Splash page with contract information and 

MSC/NASPO ValuePoint contact links (with approval by NASPO ValuePoint team). 

Ill! Creation of a NASPO ValuePoint newsletter to be marketed on the MSC/NASPO ValuePoint State 

splash page (with approval by NASPO ValuePoint team). 

Ill! Various hyperlinks (connection links) to home pages for NASPO ValuePoint/MSC/State websites. 

Iii Dedicated NASPO ValuePoint e-mail address allows users access to the MSC NASPO ValuePoint 

Dedicated Customer Service Team. 
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J,l Customers will have the option to sign up for e-mail marketing to receive contract updates, product 

alerts, and much more to be housed on the splash page. 

Sales Marketing 

Concurrently, the MSC NASPO ValuePoint State Account Management team will strategically and 

geographically launch the deployment of MSC's more than 1,100 sales associates. This level of 

engagement by MSC's dedicated NASPO ValuePoint team will ensure the successful launch of the 

NASPO Vah..iePoint program. MSC NASPO ValuePoint program managers will have direct alignment to 

State directors supporting execution actions in addition to weekly or monthly feedback. 

The MSC NASPO ValuePoint State Account Manager will have quarterly meetings with NASPO 

ValuePoint participating state contract managers to review sales data, engagement activities, and overall 

best demonstrated practices. 

Training 

Strong partnership begins with understanding the basics. MSC successfully utilizes many tools that have 

effectively and rapidly provided end users an understanding of how to leverage MSC values and efficient 

ordering processes. Upon conclusion of the strategic meetings, the MSC NASPO ValuePoint program 

management team will immediately coordinate the following: 

e State Department Meetings - MSC will coordinate meetings with key State department procurement 

officials (examples: DOT, DOC, Facilities) in order to develop specific objectives. 

11t Road Shows/ Workshops - MSC will partner with State and local government to initiate centralized 

training workshops. 

111 E-Learning - MSC will customize our e-learning platform for a basic tutorial on the MSC value, the 

MSC NASPO ValuePoint program, how to navigate, and various contact information. 

MSC represents more than 3,000 suppliers. Our field support alignment with those suppliers allows MSC 

to offer a variety of product training and technical support. The MSC NASPO ValuePoint State Account 

Managers will coordinate and customize quarterly product training upon request. See our Training Section 

response for more details. 

Trade Shows 

MSC participates in many national, regional, market-segmented, and local tradeshows throughout the 

year supporting many different organizations. The MSC NASPO ValuePoint State Account Managers will 

immediately secure the necessary resources and vendor buy-in to support State-specific shows where 

procurement officials are the primary attendees. 

6.6.6.3 Detail the specific information, resources, and assistance the offeror will require from each 
Participating State to implement the contract. 

MSC will continue to successfully manage the implementation and marketing for the NASPO ValuePoint 

program as we have for the previous contract. The transition process will be smooth and seamless for 

States currently enrolled as they are already familiar with our process. We will offer additional training on 

program enhancements. Additionally, we will utilize the following methodology for new Participating 

Entities. 
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The MSG NASPO ValuePoint State Account Manager's goal with each Participating State is to clearly 

understand the State's procurement objectives, vision, and challenges. The key resources.and assistance 

include: 

Ill! A kick-off conference call with each NASPO ValuePoint participating state 

• A regular, scheduled time slot on the NASPO ValuePoint director call 

Expeditious execution of participating addendums by each participating state 

Meeting with the Participating State's directors to review State objectives, vision, and challenges 

" Coordinated meeting of the major State departments at a central location that will be used to develop 

specific department objectives 

Ill! State Marketing support - State website/announcements 

m Support of the MSC / NASPO ValuePoint monthly newsletter 

ll!i A designated State contact for ongoing contract management and quarterly reviews 

If£ Featured participation in State Procurement trade show 

ll!l Quarterly update meetings to review contract performance. 

6.6.6.4 Describe how soon from execution of the Participating Addendum the on line ordering system will be 
available to each Participating State. If a phased implementation is planned in terms of limited functionality 
vs. complete functionality, please specify. 

Upon award, MSC will begin internal processes that will make our standard website, www.mscdirect.com, 

available within 21 days for all Participating States. Our e-commerce team will create individual splash 

pages with contract information and contact links. In addition, our team will work with NASPO ValuePoint 

to create hyperlinks (connection links) to further market the benefits of our new partnership. 

All pricing and program information for current Participating States will be seamlessly uploaded upon 

execution of each State's Participating Addendum. 

6.6.6.5 Describe in detail the Offeror's experience when implementing customer relationships of equivalent 
size and complexity. 

MSC has successfully managed the NASPO ValuePoint (WSCA) program, which included more than 30 

States, for the past six years. Additionally, MSC has been awarded and implemented many State 

contracts including New York, Georgia, Virginia, Texas, and more over the past 15 years. 

Our implementation capabilities encompass many different actions. Examples include the following: 

m Conference calls 

!'ii' E-commerce integrations 

w Training workshops 

ir Strategic road shows 

Ill! Hyperlinks 

Ill! Direct mailing marketing 

Ill! How-to guides 

a. Telesales Program Specialist 

!If. Program Manager Specialist 

.. Webinars 

Ill! Product workshops 

m Centralized meetings with department 

heads 

11!1 Splash pages 

Ill! Partnership rollouts 

Ill! E-learning 

111 Deployment of 1, 100 experienced 

sales associates 
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Ill Telesales marketing rre Mapping tools 

Additionally, MSC has extensive experience in implementing programs on a national scale. Our customer 

base encompasses a wide range of purchasers from individual machine shops to Fortune 1,000 

companies, including Alcoa, International Paper, General Electric, Coca-Cola and Disney. 

We also partner with many government agencies, including the General Services Administration (GSA) 

and the Department of Defense. We also partner with many other federal, state, and local government 

agencies across the United States, including military bases, the United States Postal Service, state 

entities, universities, municipalities, school districts, and counties. 

We currently hold a GSA Schedule Contract(# GS-06F-001 ON) and USPS MRO Contract #2CMRO-11-B-

1024. As part of our 4PL ServMart award (GS-06F-8999), we have implemented and opened Base Stores 

at Camp Lejeune USMC MCB, Albany USMC MCLB and Quantico USMC HQ. We've also successfully 

secured and implemented additional 4PL contract stores at Red River Army Depot in Texas and Warner 

Robins Air Logistics Center in Georgia. MSC has also been awarded and implemented many State 

contracts, including New York, Texas, Virginia, Georgia, and Alabama. 

6.6.6.6 Describe any customization abilities for different States or political subdivisions within a Participating 
State. 

MSC's more than 75 years of experience in the industry enable us to create many customized programs 

for our diversified customer base. We have a proven ability to customize programs that allow customers to 

accelerate their goals and visions. 

Some examples of MSC customization capabilities include the following: 

Ill Customized service enhancements 

Ill Workflow controls 

Iii Specialized training 

Ill CMI 

111 Quote to punch out 

im Motor audits 

Some examples of State Customized Programs: 

11< E-commerce efficiency 

m Procurement innovation 

M Pricing programs 

Ill! VMI 

Ill Vending 

111- Lamp and energy audits 

Ill Customer-requested Catalog and Non-Catalog Restrictions 

• State of Missouri 

• State of Kentucky 

e City of San Francisco 

m eProcurement Platform integration 

• State of Kentucky 

• State of Missouri 

o Purdue University 

• University of California, Los Angeles 

• State of New Jersey 

• Commonwealth of Massachusetts 
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llli Information Sessions for State Agency-specific Program Training, e.g., Supplier fairs, strategic vendor 

presentations, etc. 

• State of Colorado 

., State of California 

r& Safety Glasses Program for Colorado Department of Transportation. 

6.6.7. Reporting Capabilities 

6.6.7.1 The offeror shall provide information on all reports that are available without charge, to include a brief 
description of the repo11 and the frequency. If there are other reports available at additional pricing, 
information on these reports is also required. Please note the reporting requirement in the NASPO 
ValuePoint terms and conditions; in addition states may have additional reporting requirements. 

MSC can meet all the reporting requirements noted in the NASPO ValuePoint terms and conditions at the 

requested frequencies and at no additional cost. 

MSC's program also includes our extensive reporting capabilities with results typically being delivered at 

our joint Business Reviews. Using data collection, standardized templates, and approved methods, we will 

be able to identify key business metrics so that we can provide the most current and accurate information. 

We can generate reports detailing purchasing history at individual facilities, along with other numerous 

spend and savings reports. Reports can also be customized and delivered at a frequency (monthly, 

quarterly, etc.) that best suits NASPO ValuePoint's needs. Sample reporting includes: 

llli Freight Report by Location 

Ill' Freight Report by Ship via Summary 

Ill/ Order Source Detail 

Iii Order Source Summary 

l!I Procurement Card Report Detail 

Ill' Procurement Card Report Summary 

Ill Performance Ratings 

"' Spend and Savings by Product Line 

llli Spend and Savings by Location 

Additional data points include the following: 

. ~. ~ .. ~ ···~ ~-•· .•.... 

ORDER NUMBER CONTACT NAME 

CUSTOMER AKA NUMBER CATALOG PAGE CATALOG PRICE 

CUSTOMER P.O. EXTENDED ITEM PRICE ITEM DESCRIPTION 

BRAND NAME EXTENDED CATALOG PRICE CUSTOMER NAME 
... ••• P, •-- •M~ •• er .... - - •• w• .,--.-- ~• 

LINE ITEM QUANTITY LINE ITEM CATEGORY NET PRICE 

LINE ITEM DESCRIPTION ORDER DATE ORDER SOURCE 

PAYMENT METHOD HAZMATITEM UNIT OF MEASURE 

INVOICE NUMBER ORDER OUANTITY PACKING SLIP NUMBER 

PRODUCT LINE SALES REPRESENTATIVES SHIP TO ADDRESS 
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FREIGHT AMOUNT 

INVOICE NUMBER 

SALES TAX 

CONTACT NAME 

MERCHANDISE+ FREIGHT+ TAX 

INVOICE DATE 

6.6.7.2 Explain your company auditing policy to ensure that pricing and services are in compliance with the 
contract. Explain your policy for revenue recovery in the event that any auditing reveals incorrect pricing. 

MSC adheres and complies with all contractual provisions in its entirety. MSC has put in place critical 

processes to ensure our contractual obligation. This includes the following: 

Contract Implementation Process 

Dedicated NASPO operation team, State Account Manager, and NASPO Business Development 

Manager works to meet the following: 

6 On-boarding a Participating Agreement (PA) 

• Internal forms to be filled out by State Dedicated Manager to include 

Customer contact information 

Rebate information 

Contract Pricing and any additional enhancements negotiated. 

e Meeting with operations to ensure proper discounts in the system, and customer contact 

information 

e Announcement detailing program information to all internal associates when the PA goes live 

• Rollout Webex meeting with all sales associates that will have direct contact with the signed PA to 

discuss program details 

Pricing Process 

Dedicated operation team reviews onboarding checklist and sets the pricing specifically for the signed PA 

and designates that PA with its own code. This code ensures that every customer buying from that 

particular PA will have the negotiated set pricing. 

MSC system automatically locks the pricing for the specific PA code, and further has the ability to set 

pricing for individual customers within that code. The system is hardcoded, not allowing for pricing to 

override higher than contracted price. However, MSC system does have the ability to enter lower prices 

than negotiated. This is especially beneficial for unplanned volume discounts. 

Revenue Recovery 

In the event that MSC's monthly auditing reveals incorrect pricing, the State Account manager will 

immediately discuss with customer and set up a meeting with dedicated NASPO operation team and 

NASPO Business. Development Manager. MSC will comply with customer wishes, whether it be in a credit 

form, replacement, or issue a check. Additionally, NASPO Business Development Manager will be 

discussing that particular situation with the lead state to ensure transparency and resolution. 

6.6.7.3 Does your company provide a green product spend report? Please describe how your company 
reports environmentally preferable product purchases. 
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MSC currently provides reports to several large customers regarding the amounts and purchases of green 

products. The green item purchases are provided as a separate report where the green category that the 

items fit into are provided in the report with the dollar amount purchased. 

6.6.8. Sustainability/ Environmental Practices 

Sustainability and sound environmental practices are important to many of the Participating States. 
Thoroughly describe your sustainability and environmental practices that you currently have in place. This 
description should include the following: 

(1) Sustainability Program 

a. Does your company have a corporate-wide sustainability policy? If yes, attach or provide a link to your 
sustainability policy as well as any related policy initiatives such as a Climate Action Plan, a Zero Waste 
Policy, a Toxics Reduction Strategy, or a Green Fleet Policy. Also, please summarize what your corporate 
sustainability policy directs your company to do. 

MSC's Environmental Compliance and Sustainability Department has been collecting data on MSC 

Energy Use, Water Use and Waste Streams for the past three years and reporting this information to Sr. 

Management. At this time, there is no formal Sustainability program on our website. However, numerous 

actions are described in 6.6.8 (1) b. of the efforts that are being taken to advance our Sustainability 

programs. Provided below is the Environmental section of MSC's Code of Conduct which is available on 

the MSC website. 

Environmental Standards 

Environmental responsibility is an integral part of our business mission. Associates at all levels are 

required to follow Company procedures designed to meet the standards set by applicable environmental 

regulations. We will strive to minimize environmental impacts from our operations to the communities in 

which we operate as well as natural resources. We will actively work to continuously improve our 

environmental protection programs. Our environmental standards are: 

r. Environmental Permits and Reporting: We will obtain, maintain and keep current all required 

environmental permits and registrations necessary to conduct our business and will follow their 

operations and reporting requirements: 

R Pollution Prevention and Resource Reduction: We will strive to reduce or eliminate waste(s) at 

their source by means of process modifications, maintenance and facility processes, material 

substitution, conservation, and the recycling and re-use of materials. 

a; Hazardous Substances: Chemical and other materials posing a hazard if released to the 

environment are to be identified and managed to ensure their safe handling, movement. storage, 

recycling or reuse and disposal. 

ffi: Product Content Restrictions: We will not knowingly sell non-compliant products to our customers. 

We will maintain an Environmental Health and Safety department to review products and evaluate 

their compliance with all applicable environmental laws and regulations regarding prohibition or 

restriction of specific substances, including labeling laws and regulations for recycling and disposal. 

l!: Promote the Development and Sale of Environmentally Friendly Products: We will strive to 

identify and provide items to our customers that will help protect the environment through the use of 

less toxic or harmful ingredients and/or items that will help to reduce consumption of natural 

resources. These may include, but will not be limited to, products that help to reduce energy 

consumption, provide water conservation, have been made with or from recyclable materials, or can 

be recycled after use. 
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b. Describe the key elements of your company's sustainability program including sustainability staff 
positions, qualifications and training. 

We have a department of full-time associates dedicated to Environmental Compliance and Sustainability 

(EC&S) at MSC. There are currently 15 associates that work with our suppliers to collect green data 

attributes for the products that we sell. The EC&S department works closely with the Sales, Product, 

Information Technology and Web teams to review items for regulatory compliance and make 

recommendations regarding vendors who sell products that meet with third party certifications for 

Environmentally Preferred Products. Environmental responsibility is an integral part of MSC's business 

mission and is incorporated in our Code of Conduct (as described above). MSC strives to minimize 

environmental impacts from our operations and improve our efforts to protect the environment and 

promote sustainable consumption. In addition, EC&S is continuing to work cross-functionally with other 

departments to apply environmental criteria when making purchasing decisions. 

EC&S continually works with customers and suppliers to obtain Certificates of Compliance (COCs) for 

products that conform to international product stewardship regulations, such as RoHS and the EU 

Registration, Evaluation, Authorisation and Restriction of Chemicals (REACH). EC&S will also evaluate 

products for other attributes with concern to human health and the environment, such as hexavalent 

chromium, animal tissue, lead, phthalates, etc. 

In addition to Product Regulatory Compliance, the department coordinates Waste Minimization and 

Recycling Programs and tracks energy reduction initiatives for the company. Projects have included 

switching from fluorescent lamps to LED lighting products, replacing older printers, copiers and fax 

machines with energy efficient centralized machines that use less energy, less paper and promote 

storage of pdf documents rather than paper. Providing conference rooms and warehouses with lighting 

that automatically turns off when no one is in the rooms or areas but will activate when motion is detected. 

Many of our office areas and conference rooms also have lighting dimmer capabilities which helps to 

reduce energy costs. EC&S has been obtaining and reviewing energy and water utility data for several 

facilities to evaluate opportunities for reducing our energy footprint. 

EC&S is also involved in corporate sustainability engagement efforts at headquarters locations, and helps 

initiate environmental stewardship and sustainability-oriented service opportunities. For example, MSC's 

headquarters offices in Davidson, NC and Melville, NY participated in a TerraCycle recycling program, 

which allowed MSC associates to collect hard-to-recycle products at the office. The EC&S department 

strives to spread associate awareness about 'green' behaviors by hosting Earth Day activities that 

promote sustainability in both the workplace and home. MSC's Community Relations team regularly 

partners with local organizations to facilitate environmental and sustainability-related service opportunities 

for associates. Examples include lake cleanup efforts, repairing enclosures at wildlife conservation 

facilities, removal of invasive species, and charity runs for organizations such as the Davidson Lands 

Conservancy. 

EC&S continues to promote MSC Sustainability efforts by encouraging and supporting additional training 

and education in this regard. The department has several associates pursuing Sustainability-related 

certifications and degrees, and they regularly attend conferences in this regard. Members of the EC&S 

Department lead an internal corporate sustainability team, which works cross-functionally with other 

departments to improve and direct sustainability project efforts. EC&S has associates with diverse 

backgrounds in sustainability and environmental affairs. For example, some of the EC&S associates have 

Leadership in Environmental and Energy Design (LEED) experience and credentials. Some EC&S 
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associates at our Davidson, NC headquarters participate in the greater Charlotte-area Regional Green 

Council, facilitated by Earth-Share North Carolina. 

c. Describe Proposer's environmental practices that are applicable to items that Proposer markets. Provide 
links to your published statements, policies and reports and summarize key accomplishments. 

MSC's Code of Conduct provides information on MSC's Environmental Policies and Objectives. The Code 

of Conduct was described in Section 6.6.8 and is published on MSC's webpage. The company continues 

to provide EPP product offerings which are identified on our webpage and in our catalogs. Future efforts 

will be focused on providing a Customer facing summary of MSC's Sustainability programs and 

accomplishments in this regard. 

(2) Product Take Back/End of Life: 

a. Provide a list of products for which you provide end of life take-back and recycling (e.g. fluorescent lamps, 
batteries, solvents, metals, etc.). List subcontractors if any you use for these services. List any fees or 
conditions for these services. Certificates of Disposal must be provided for hazardous waste. This is an 
EPA requirement. 

MSC offers products that assist with customers' end-of-life and recycling needs. Provided below is a 

sampling of products MSC offers to promote and assist customer with their recycling programs. 

----- --~-~----_____ I 
86043825 

86043841 

86043890 

86043858 5-GALLON PAIL FOR MIXED LAMP RECYCLING 

, 86043882 5-GALLON PAIL FOR BALLAST RECYCLING 
I 

I 

The recycling packs are prepaid recycling packages that include recycling containers, poly liners, 

instructions, terms and conditions, prepaid shipping label and a certificate of recycling. 

b. Proposers are to minimize or eliminate the use of disposable containers; is made from recycled content or 
other bio-based fibers; is easily recyclable, contains a minimum of 25% by weight of post-consumer 
materials; and/or meets or exceeds the minimum post-consumer content level for respective packaging in 
the U.S. Environmental Protection Agency Comprehensive Procurement Guidelines. 

The cardboard boxes MSC utilizes to ship orders are made from recycled content which contains a 

minimum of 25% by weight of post-consumer materials. However, we cannot guarantee our suppliers 

original packaging will adhere to the above requirements. We will inform our suppliers of our desires to 

receive packaging for the products they provide to us that minimizes the use of disposable containers and 

contains a minimum of 25% by weight of post-consumer materials. 

c. Proposers are to provide packaging that does not contain inks, dyes, pigments, adhesives, stabilizers, or 
any other additives to which any lead, cadmium, mercury or hexavalent chromium has been included as an 
element during manufacture or distribution in such a way that the sum of the concentrations levels of such 
lead, cadmium, mercury or hexavalent chromium exceed the following concentration level: 100 parts per 
million by weight (0.01 %). 

MSC works with packaging companies that provide cardboard that is made from recycled material and 

meets with the Coalition of Northeast Governors requirements to reduce toxic substances in packaging. 

The Toxics in Packaging Clearinghouse (TPCH) was formed in 1992 to promote the Model Toxics in 

Packaging Legislation. This model legislation was originally drafted by the Source Reduction Council of 
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CONEG in 1989. It was developed in an effort to reduce the amount of heavy metals in packaging and 

packaging components that are sold or distributed throughout the United States. 

d. All drums shall remain the property of the supplier. Empty drums shall not become the property of the 
affected state entity under any circumstance or condition. All empty drums, including their respective 
caps. plugs, or bungs, shall be collected by the supplier within a reasonable time frame specified by the 
affected state entity for reuse or recycling via the most reasonable transport method. 

MSC will work internally with our ES&H and Product Management Teams to support the pick-up of all 30-

and 55-gallon drums sold by MSC to NASPO ValuePoint end-users. 

(3) Product Choice: 

a. Proposers green claims are consistent with the Federal Trade Commission's Green Guides. (for more 
information visit: https:/lwww.ftc.gov/news-events/media-resources/truth-advertising/green-guides) 

Yes...x_No __ 

(4) Other Sustainability Practices: a. Offerors may provide additional information their company's 
sustainability policies, practices and/or achievements. Attach appropriate documentation to substantiate 
claim. 

Sustainability practices are detailed in section 6.6.8 (1 )(b). 

6.6.9. Emerging Small Business, Minority Business Enterprise, Women Business Enterprise, And 
Disabled Veteran Owned Business. 

6.6.9.1 Some Participating States, may desire to purchase products and services from ESB/MBE/WBE/DV & 
DBE companies. Some Participating States may or may not have an ESB/MBE/WBE/DV & DBE program 
and therefore each state will integrate this desirable into its Participating Addendum, if applicable. In some 
Participating States, to qualify as an ESB/MBE/WBE/DV& DBE supplier the listed companies must be 
registered with either the government or a recognized certifying entity and provide a certification type and 
number. Registered ESB/MBE/WBE/DV & DBE companies must be operating from a legitimate commercial 
site, carry all applicable insurance policies, required business licenses, and have operated continuously 
for at least two years. Please explain how the Offeror will provide opportunity for, ESB/MBE/WBE/DV & 
DBE companies. 

6.6.9.2 At a minimum, the following policies and practices must be described in detail: 

6.6.9.2.1 Describe in detail how the Offeror will work with the registered companies to determine what 
products can be a part of the contract. 

MSC has a proven track record of teaming with certified small businesses and/or diverse business 

partners. We have worked with customers to tailor plans in which we can channel business to the 

appropriate ESB/MBE/WBE/DV & DBE groups to best meet our customers' socioeconomic goals. 

MSC is committed to building partnerships with Small Business Programs as part of our State and Federal 

Government Programs. We have close to 50 Small Business Partners that we partner with to support 

Federal "set aside" Contracts and State Programs that work to advance a Small Business Socio­

Economic Advantage. We are actively looking for additional partners who can be sustainable partners 

with MSC and strongly support Government Contract Programs that strive to promote Small Business 

Program initiatives. 

For example, we have successful partnerships with ESB/MBE/WBE/DV & DBE groups in California, 

Texas, New York, and Ohio. 
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6.6.9.2.2 Describe in detail how the Offeror will track all ESB/MBE/WBE/DV & DBE Products.and services, 
including ordering, delivery, and invoicing. 

MSC currently has a process in place that earmarks and tracks all ESB/MBE/WBE/DV & DBE products 

and services. This report is available upon request. 

6.6.9.2.3 Provide a list of Products that may be available to be purchased from ESB/MBE/WBE/DV & DBE 
companies under the proposed Contract. 

MSC currently has many products available for purchase from ESB/MBE/WBE companies/ 

manufacturers. MSC can provide a list of these products upon request. MSC currently purchases 

thousands of products from a multitude of minority suppliers. 

6.6.9.2.4 Describe how Offeror will make best efforts to increase the number of Products available to 
Authorized Purchasers under the Contract acquired from ESB/MBE/WBE/DV & DBE businesses. 

MSC continues to build our ESB/MBE/WBE partnership program as evidenced by our website. As we 

continue to build our program, the number of products will continue to grow over time. MSC strives to 

cultivate key ESB/MBE/WBE relationships with our suppliers and vendors. Our goal is to grow our 

supplier diversity base while developing new business opportunities for ESB/MBE/WBE companies to 

partner with MSC. 

6.6.9.2.5 Describe what other products or services the Offeror can offer within a category that supports 
ESB/MBE/WBE/DV & DBE suppliers. 

The goal of MSC's diversity program is to increase our relationships with ESB/MBE/WBE businesses by 

developing additional business opportunities for our suppliers, vendors, and customers. 

Examples include sales support, sourcing, depth of product, and more. 

6.6.9.3 Community Rehabilitation Program (CRP) / Qualified Rehabilitative Facilities (ORF): 

Describe how the Offeror supports the use of products and/or services sourced from ORF and the CRP 
programs. 

MSC is an authorized Ability One (formerly JWOD) distributor and supports its participating agencies as a 

component of our GSA Schedule Contract. Our Ability One product offering is available at mscdirect.com. 

6.6.10. Retail Store Purchases/Will Call: 

6.6.10.1 Describe the availability of contracted items through Offeror's branch locations. Please provide a list 
of branch locations that provide a will call service in each of the Participating States. 

MSC has more than 90 branch locations and five Customer Fulfillment Centers (see Attachment 2 MSC 

Branch Locations), all of which can provide Will Call service. Customers who wish to pick up from one of 

our branch locations can call to place an order. Our local associates will inform the purchasers when they 

can pick up the merchandise. MSC's policy is to have the customer sign packing slips, record their driver's 

license or company ID, and keep packing slip documents on file. 

Our business strategy is to provide an integrated, lower cost solution to the NASPO ValuePoint 

Participating States. Our business model leverages our five giant Customer Fulfillment Centers and our 

outstanding logistics network that deliver your order at a 99% fill rate, virtually eliminating back orders. 

MSC believes that delivering your product directly to your member locations is the most effective way to 
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get the job done. Our goal is to let our procurement system work for your members in order to provide the 

best overall procurement value. 

Each of our five Customer Fulfillment and Call Centers is staffed with a full complement of Customer 

Service Representatives and Managers who are ready and able to take your orders. Our standard 800 

phone number is routed fluidly within our call center network in order to provide seamless customer 

service support throughout the country. 

Each of our branches is staffed with trained and experienced Inside Sales Associates and Inside Sales 

Supervisors, as well as trained and experienced Outside Sales Associates and Branch Managers. Each of 

the branches provides support for customers who prefer local support. 

6.6.10.2 Provide a narrative that explains how authorized purchasers will be able to make purchases at will call 
branch locations, make payment for those items and have those items included in the reporting. 

As we stock our approximately 1 million products and $300 million in inventory at our five strategically 

located Customer Fulfillment Centers, we do not typically have inventory at our branches. 

However, Users can place orders at their Branch. The Branch Sales Associate would have access to all 

NASPO-specific pricing and program information. Additionally, our Same-Day Shipping Guarantee with a 

99% fill rate allows our customers to conveniently place orders over the phone, online, or by fax without 

having to leave their locations. All qualified, in-stock orders placed by the 8 p.m. EST, national cut-off time 

will ship the same day. 

As our integrated information systems store all program-specific information, including pricing, users are 

guaranteed access to all products and contracted pricing whether they are ordering via web, phone, or at 

a branch. Additionally, our system allows our branch associates to enter orders under the proper account, 

ensuring those items are captured in the desired reporting requested. 

6.6.11. Growth Incentives: 

6.6.11.1 Describe in detail any contract growth incentives, e.g. larger revenue, different levels of discounts for 
large orders that may be offered to the Participating States/purchasing agency. 

In addition to the standard Participating Addendum administrative fee language, MSC will offer a tiered "E­

Commerce rebate incentive" to all states that utilize a statewide E-commerce platform that is integrated 

· with MSC. This rebate will be tabulated and paid annually after the one-year anniversary of the PA 

signing. The additional rebates will start at 1 % and range up to 3% based on E-Commerce sales volume 

growth. 

MSC is prepared to offer Cumulative Ordering Volume Discounts to NASPO ValuePoint. NASPO 

ValuePoint end users are encouraged to contact their MSC Representative or State Account Manager to 

request additional discounts on a quote-by-quote basis. 

When dealing with large orders, NASPO ValuePoint end users are always encouraged to reach out to 

their MSC Representatives in order to discuss additional pricing discounts and incentives on a quote-by­

quote basis. 

Please refer to our Cost Proposal for discount and pricing language. 

6.6.11.2 Describe in detail any incremental pricing incentives for on-line ordering verses fax or call in ordering. 
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MSC has the ability to offer discount incentives for online ordering as part of our E-Commerce program. 

This can be negotiated within each state's participating addendum. MSC will offer a tiered "E-Commerce 

rebate incentive" to all states that utilize a statewide E-Commerce platform that is integrated with MSC. 

This rebate will be tabulated and paid annually after the one-year anniversary of the PA signing. The 

additional rebates will start at 1 % and range up to 3% based on E-commerce sales volume growth. 

6.7. ADDITIONAL SERVICES 

6.7.1. Training 

6.7.1.1. Offeror shall provide all training as necessary at no additional pricing to all Participating States on all 
aspects of ordering, on line ordering, product delivery, product returns, EPP's, and customer service 
processes. 

All training for all aspects of the NASPO ValuePoint program will be provided at no cost to Participating 

States. 

6.7 .1.2 Describe in detail the Offeror's ability to offer training that may be required to ensure purchasing 
entities have a thorough understanding of all ordering processes including any online systems. No pricing 
for product training, safety training, or travel and per Diem. 

MSC will implement a variety of training programs to ensure ordering entities have a thorough 

understanding of the MSC ordering processes. The following options will be offered. 

Centralized Workshops - Based on the participating state requirements and goals, MSC will schedule 

centralized custom workshops to ensure NASPO ValuePoint participants have a comprehensive 

understanding of the MSC offering. Workshop topics are as follows: 

11i Overview of the NASPO ValuePoint program and pricing 

lii1l Overview of the MSC website and registration process 

111 Overview of MSC ordering options and customer service processes 

11'1 Introduction to product training resources 

" Introduction to Safety, Emergency, and Green resources 

Fli Customized topics 

Adobe Online Training - For agencies unable to attend a workshop, MSC will set up online training that 

includes: 

lii1l Overview of the NASPO ValuePoint program and pricing 

11!1 Overview of the MSC website and registration process 

Ill Overview of MSC ordering options and customer service processes 

• Introduction to product training resources 

lii1l Introduction to Safety, Emergency, and Green resources 

11'1 How to contact your dedicated NASPO ValuePoint team 

6.7.2. Disaster Recovery 

Please describe your emergency management plan to aid States during an emergency or disaster recovery. 
Be specific as to response time, supplies availability and other goods and services that you offer. 
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Disaster Recovery Plan: MSC understands your concern that an emergency could potentially prevent us 

from providing you with needed products and services. For this reason, we developed a Disaster 

Contingency Plan that enables the business to continue services in the unlikely event that we experience 

problems with our computer systems, telecommunication systems, or warehouse/shipping capabilities. 

These plans have been designed and maintained to ensure timely recovery from a disaster. 

Iii Emergency response orders due to natural disasters or threat of war that are sent to MSC during 

normal business hours will be shipped and delivered either the same day or the following day as 

specified. To meet the emergency demand requirements, MSC will maintain a designated point of 

contact that is available 24 hours a day, seven days a week. 

llll MSC has developed our own Emergency Preparedness program so we can take the worry out of the 

storm. From generators to flashlights, tarps to batteries, wet/dry vacuums to pumps, and first aid kits 

to water, MSC has everything you'll need to prepare for any emergency. MSC can help provide 

NASPO ValuePoint's Participating Members with free consultative services in order to help them 

prepare for natural disasters in order to minimize the damage during the storm, as well as to help 

them recover after the event. 

• In the event of a natural disaster, MSC's State Account Managers will work with individual State 

Emergency Preparedness Offices to support and meet the needs of the states. MSC partners with 

State Emergency Management Departments before, during, and after emergencies occur. 

Emergency Preparedness Corporate Support Task Force: A cross-functional team of corporate 

support personnel representing 22 departments meets before, during (when feasible), and after a crisis or 

natural disaster to support our customers, our teams, and our communities. Team members are "decision­

makers" for their business units. Their mission is to protect company assets, which include our 

Associates, customer relationships, buildings, merchandise, data, and our brand. In addition, we also 

have extensive Emergency Preparedness checklists available in the Resources section of our website 

which States and Municipalities find valuable before, during, and after and events (e.g., Tornado, 

Hurricane & Severe Weather). 

Telecommunications System Plan: The recovery time required in the event of a telephone system 

failure varies depending on the type of problem. A Telephone Systems team is responsible for identifying 

the affected area and re-routing the affected numbers to an alternate location within 30 minutes. The 

Technology Department is responsible for ensuring that the alternate site has the equipment and software 

required to properly handle phone calls and orders received from the affected location. We operate 

multiple Customer Service Centers located in separate geographical areas to ensure complete network 

diversity. These centers are equipped with state-of-the-art communications equipment and protected by 

an Uninterruptible Power Supply (UPS) system. The Customer Service Centers are also equipped with 

generators to power the facility in the event of an extended commercial power failure. 

Distribution Contingency Plan: A Distribution Contingency team has been identified at our co­

headquarters in Davidson, NC. This team addresses the potential dangers in the event of a catastrophic 

disaster that could damage a Customer Fulfillment Center to the extent that orders can no longer be 

shipped. The Distribution Contingency team will make arrangements through our computer system and 

Customer Fulfillment Center operations to reroute customer shipments for the affected site to the nearest 

alternate location. 
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6.7 .3. Installation, if applicable 

Please describe Offeror's ability to provide installation services of products or equipment that Participating 
States may chose, if applicable to their States rules. 

We are fully committed to providing a seamless transition to MSC's services. When NASPO ValuePoint 

users chooses to implement one of MSC's vending solutions, we will execute an extensive, in-depth 

process beginning with site analysis all the way through to monitoring the continuing performance of our 

solutions after installation so that we can ensure complete customer satisfaction. Our process includes: 

1. Discovery and Assessment - MSC's supply chain experts will partner with your local teams to 

thoroughly analyze their existing environment, and identify any individual location challenges. 

Upon completion of the site analysis, our experts will determine the appropriate solution for your unique 

needs and review recommendations with you. 

2. Finalize an Agreement - MSC and NASPO ValuePoint users will work together to document our 

understanding of the project and create the final agreement, which includes a detailed Item Plan 

outlining all the products to be included in the units. 

3. Installation and Training - Every step of the implementation process will be closely monitored by our 

expert implementation team to ensure that each individual location program is properly installed and 

fully functional. MSC's highly qualified team will provide hands-on training to the dispensing unit's 

operators and managers so that the system can be up and running in as little time as possible and 

working to create a more efficient, cost-effective environment. Prior to implementation closure, a 

Customer Sign-Off Form will be presented and reviewed to ensure full satisfaction. 

4. Monitoring and Support - Once a customer's vending solutions are fully functional; MSC provides 

ongoing support by our Vending Service Center, which functions very similarly to local Branch support. 

Along with phone-in customer service support, customers will have access to Product and Technology 

Teams and Vending Equipment inventory monitoring. It is MSC's mission to fully support our programs 

from their inception and installment and through the provision of ongoing assistance. We will monitor 

the products in our Inventory Management Vending Solutions Programs. 

To ensure NASPO ValuePoint users gets the maximum benefit from our programs, our Vending team will 

monitor the inventory and will work with NASPO ValuePoint users to identify areas of opportunity to 

decrease and/or add inventory based on usage patterns. 

We will also assist in any necessary equipment reconfiguration. However, we can maximize the 

program's flexibility through the training of NASPO ValuePoint users associates during the implementation 

process. We will train NASPO ValuePoint users associates on the necessary reconfiguration process so 

that changes can be made as expeditiously as possible. 

All of MSC's Implementations Specialists and Technicians are factory-trained, and maintain a high 

working knowledge of all MSC equipment. Additionally, MSC's local Branch support teams receive the 

same training. Our units have a proven track record in their performance; however if a challenge does 

arise, MSC will respond with professional knowledgeable service technicians in order to make any 

necessary repairs with minimal disruption. Our specialists will devote as much time as necessary to 

ensure successful implementation. 

MSC's structured support team begins with our Vending Service Center. With a single call or email to our 

Vending Service Center NASPO ValuePoint users receive assistance with assorted questions and 

challenges. Our experienced Vending Service Center team can troubleshoot issues, add items to the 

machine, price review and more. If the issue cannot be solved from our Vending Service Center support 
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team, it would be escalated to the local Branch level where an on-site visit will be arranged to aid with 

additional troubleshooting and repair expertise. If a challenge extends beyond our vast resources, our 

equipment manufacturer is available to assist in any capacity required. 

6.7.4. Value added solutions 

Offerors are encouraged to suggest value added solutions that may improve the States use of the contracts 
and products offered. One such value-add is product sourcing. 

6.7.4.1 Sourced Products 

(1) Supplier sourced products is a product which is not currently listed in the suppliers contract catalog or on-
line ordering system at the time of order receipt but is capable of being supplied through the offeror. 

If an unavailable product is requested, our knowledgeable Associates will immediately search our 1 million 

products to suggest a comparable alternative of equal or higher value. If it isn't available from our stock for 

same-day shipping, our sales team will source the product as quickly as possible, purchasing it when the 

customer places the order. And if MSC is not a distributor for a particular product, we have the capability 

to procure the product by purchasing through an authorized distributor. We have also cross-referenced 

many of our products and brands with industry brands we do not offer so that we can provide our 

customers alternate choices of equal or higher value. 

As part of our vast sourcing capabilities, MSC can also source custom, built-to-specification parts upon 

request. 

(2) If the offeror is capable of supplying sourced products they must be direct line extension products which 
have a similar item to an established product category and the offeror must already have a publically 
recognized business partnership with the "brand". 

MSC confirms. 

(3) The offeror must list in their cost proposal Attachment D and D-1 their up charge for all sourced products. 
Up charges must be detailed on invoices as a separate item from the product charge. 

There is no up-charge for sourced items. 

6.7.4.2 Vending Machines 

(1) Vending style machines that can dispense singular or multiple products with control type methods. 

One of the key differentiators elevating MSC above our competitors is our Control Point Inventory 

Management Vending Solutions. For customers searching for innovative technology to help streamline 

processes and improve cost savings, industrial vending is an ideal solution. MSC's vending programs are 

proven to solve the numerous inefficiencies inherent to the management of indirect spend items on a shop 

floor, such as too little or too much inventory, and the management of multiple purchase orders. 

(2) Offerors are encouraged to list their vending solutions. 

MSC believes the variety of units within our vending systems, along with the power of the software driving 

the program, is the most suitable for the mixture of NASPO ValuePoint users applications. MSC's 

Inventory Management (IM) vending solutions are modular, configurable, and flexible, and offer a web­

based dashboard view of your production inventory. This solution-set is built on the latest technology -

touch-screen and cloud-computing, and powered by robust software that includes comprehensive 

reporting. 
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All units within our vending program can be used on a stand-alone basis or as an auxiliary to another unit 
providing endless equipment configuration possibilities. All vending units utilize the same intuitive 
software. Innovative Touch-Screen technology simplifies the user interface. An easy-to-read screen 
features customer-specific product data and images. A variety of sized drawers, lockers and bins make 
repackaging items unnecessary and eliminates the "hang-up" issues inherent with coil-units. Additional 
special features include: Check-In/Check-Out functionality for limited quantity items or for items that may 
be shared by other users, User Restriction Settings and a Return feature so that incorrectly dispensed 
items can be quickly and easily returned to its appropriate system location ensuring accurate inventory 
readings and product availability. The program can also manage items not suitable for vending programs, 
such as caustic chemicals, motors, janitorial supplies, and more. 

MSC vending equipment systems include: 

llll Control Point Drawer: Our Drawer System is the workhorse of MSC's line of vending solutions. The 
Drawer unit can operate as a stand-alone machine or combine with other units to provide the best 
vending solution for your specific needs. The Drawer provides unsurpassed floor space efficiency -
up to 180 different SKUs can be independently managed in a 30" x 20" footprint. This solution's multi­
drawer, configurable design features progressively opening drawers, set up in pods that can be 
configured in a variety of formats for managing all item types - anything from small carbide inserts to 
welding gloves. Progressive drawer technology opens a drawer only just enough to dispense the 
needed quantity, so items can be released in less-than-package quantities without the need for 
repackaging and without dropping tools - all while providing absolute security over the items. The 
base unit's minimal footprint and high storage capacity make this unit ideal for just about any space. 
Based on a modular design, the unit can be easily reconfigured; and is expandable by implementing 
additional units and/or lockers as needed. Dimensions: 30.25" W x 20.5" D x 78.75" H. 

"' ControlPoint Carousel Vending: Our versatile Carousel System is a heavy-duty drum unit designed 
to securely manage a large number of different items within a limited space. Featuring an intuitive, 
touch-screen with modern, tablet-like functionality, the unit can be utilized on its own or linked to 
another unit. Its 468 compartments can accommodate items up to 11.5" in length and dispense single 
or multiple items. Additionally, every other divider may be removed to increase space and double the 
compartment size from a 3" x 3" compartment to a larger 6" x 3" size. Dimensions: 44" W x 40" D 
x 80" H. 

11 ControlPoint Locker Vending: MSC's Locker System is a secure way to store a variety of items, 
particularly large or heavy products. Our auxiliary Locker may be linked to our Drawer or Carousel unit 
and would be accessed through the main unit's intuitive, touch-screen, tablet-like interface. Consisting 
of three vertical stacks of electronically controlled lockers featuring see-through, plexi windows and 
LED lighting, it is ideal for large item and/or bulk vending or managing expensive tools and shared 
items through the Check-Out/Check-In functionality. The unit is available in three configurations: all 
small lockers; all medium lockers; or a combination of nine small, six medium and three large lockers. 
Each locker can hold up to 165 lbs. Dimensions: 43" W x 20" D x 78.75" H. 

a: ControlPoint Cabinet Vending: Electronically controlled, MSC's Cabinet unit is an ideal inventory 
management system for housing a large variety of objects from metalworking to MRO products in a 
limited space. Available in a 10-, 11- or 15-drawer configuration, auxiliary Cabinet may be linked to 
our Drawer or Carousel unit and would be accessed through the main unit's intuitive, touch-screen, 
tablet-like interface. The industry-standard cabinets feature full extension drawers and are capable of 
holding up to 440 lb. weight. Additionally, a locking system allows for one drawer to open at a time in 
order to ensure safe operation and avoid tipping. Multiple drawer configurations are available and can 
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be sized to meet your item plan requirements. Dimensions: 10-Drawer Model - 28.25" W x 28.5" D x 

41. 75" H; 11- and 15-Drawer height - 59.5" H. 

Drawer Unit Carousel Unit Locker Unit Cabinet Unit 

Driven by Innovative Intelligent Software 
MSC's web-based software is a powerful and cost-effective solution for inventory control and 

management which maximizes automation, streamlines your purchasing process, and reduces operating 

costs. 

Housed on a web-based platform, NASPO ValuePoint users may access their vending machine 

databases from a secured Internet connection anywhere, 

anytime. Configuration changes, reporting and ordering 

can be done anywhere, anytime and will be reflected in 

just minutes at the vending machine. 

Our software features an easy-to-use "Reporting 

Dashboard" where information can be quickly accessed. 

The system dashboard can be accessed via our user­

friendly web portal and is capable of tracking issues, 

returns, stock moves, and more. It also provides a 

complete audit trail of all item activity. Consolidated or 

..,, , ....,,.., .. , -
"' 

individual POU replenishment orders can be automatically or manually generated, and then electronically 

transmitted. Customers can select Standard or Advanced reports. All the reports are built around six 

topics: EDI/Purchasing, Inventory Performance, Shop Floor Information, Transactions, Users, and a 

variety of Miscellaneous reports. MSC also offers 

customers the flexibility to design, save and auto­

schedule the delivery of requested reports. These 

reports include and are not limited to tool I inventory 

usage, restock and inventory adjustments. 

Examples of available on-demand reports are: 

lif( Transaction History - by item, User, Job and 

Machine 

11£ Purchasing - Reorder, Recent Usage Data 

ffii Inventory - Item Details, Active, Never 

Withdrawn reports 

Fi Lists - User, Group, Machine, Job, etc. 

Stock 

Refill 

,.,.,.,,,.,..,,, . ..,.._,.,,. 
--~·-+•• 

Transaction History - lssue 

u ...... ,, .... , . .,,. .. ,, ..... ~ 

-- ........ , .. _ ... ,.,. oi,., . . .. •" .... ~ . . " '' ··~-, 
fK •H!"-"'4 --- ~"--l 
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These reports are available upon request at any time to provide: 

Ill Consistent reports to monitor report spend by area, group or employee. 

~ Transparency as to usage of materials by department. 

ii,: Materials being taken from one area to another with accountability from User. 

lil1 Materials not being delivered to departments in a timely manner. 

E Drastically reduce hoarding and pilferage. 

Designated System Administrators can be appointed, and will have the ability to make necessary 

changes, which will be quickly updated through our Inventory Management software. Information can be 

entered manually, or for larger changes, revisions can be imported from a spreadsheet. MSC trains all 

designated users on all administrative features and functionality during the implementation process. 

World-Class Implementation Team and Support 
We are fully committed to providing a seamless transition to MSC's services. When NASPO ValuePoint 

users chooses to implement one of MSC's vending solutions, we will execute an extensive, in-depth 

process beginning with site analysis all the way through to monitoring the continuing performance of our 

solutions after installation so that we can ensure complete customer satisfaction. Our process includes: 

111 Discovery and Assessment - MSC's supply chain experts will partner with your local teams to 

thoroughly analyze their existing environment, and identify any individual location challenges. 

Upon completion of the site analysis, our experts will determine the appropriate solution for your 

unique needs and review recommendations with you. 

Ill: Finalize an Agreement - MSC and NASPO ValuePoint users will work together to document our 

understanding of the project and create the final agreement, which includes a detailed Item Plan 

outlining all the products to be included in the units. 

iii: Installation and Training - Every step of the implementation process will be closely monitored by 

our expert implementation team to ensure that each individual location program is properly installed 

and fully functional. MSC's highly qualified team will provide hands-on training to the dispensing unit's 

operators and managers so that the system can be up and running in as little time as possible and 

working to create a more efficient, cost-effective environment. Prior to implementation closure, a 

Customer Sign-Off Form will be presented and reviewed to ensure full satisfaction. 

111 Monitoring and Support - Once a customer's vending solutions are fully functional; MSC provides 

ongoing support by our Vending Service Center, which functions very similarly to local Branch 

support. Along with phone-in customer service support, customers will have access to Product and 

Technology Teams and Vending Equipment inventory monitoring. It is MSC's mission to fully support 

our programs from their inception and installment and through the provision of ongoing assistance. 

We will monitor the products in our Inventory Management Vending Solutions Programs. 

To ensure NASPO ValuePoint users gets the maximum benefit from our programs, our Vending team will 

monitor the inventory and will work with NASPO ValuePoint users to identify areas of opportunity to 

decrease and/or add inventory based on usage patterns. 

We will also assist in any necessary equipment reconfiguration. However, we can maximize the 

program's flexibility through the training of NASPO ValuePoint users associates during the implementation 

process. We will train NASPO ValuePoint users associates on the necessary reconfiguration process so 

that changes can be made as expeditiously as possible. 
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All of MSC's Implementations Specialists and Technicians are factory-trained, and maintain a high 

working knowledge of all MSC equipment. Additionally, MSC's local Branch support teams receive the 

same training. Our units have a proven track record in their performance; however if a challenge does 

arise, MSC will respond with professional knowledgeable service technicians In order to make any 

necessary repairs with minimal disruption. Our specialists will devote as much time as necessary to 

ensure successful implementation. 

MSC's structured support team begins with our Vending Service Center. With a single call or email to our 

Vending Service Center NASPO ValuePoint users receive assistance with assorted questions and 

challenges. Our experienced Vending Service Center team can troubleshoot issues, add items to the 

machine, price review and more. If the issue cannot be solved from our Vending Service Center support 

team, it would be escalated to the local Branch level where an on-site visit will be arranged to aid with 

additional troubleshooting and repair expertise. If a challenge extends beyond our vast resources, our 

equipment manufacturer is available to assist in any capacity required. 
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NASPO 

Value Point 

Attachment A 
Description of Products and Services- Evaluation Criteria 

THESE SECTIONS ARE MANDATORY- OFFERORS MUST MEET THE FOLLOWING CRITERIA FOR 
THEIR PROPOSAL TO BE ACCEPTED AND SCORED BY THE SOURCING TEAM 

6.1. Categories 

The scope of work consists of 15 categories. This proposal has been divided into categories with items that 
generally represent those most frequently purchased during the previous contract period including 
environmentally preferable options. Proposals will be considered from qualified offerers that can provide all 
products at minimum of one entire category listed below and be able to supply the products to a minimum 
of one entire State. 

The United Nations Standard Products and Services Code (UNSPSC) codes are identified on Attachment 
0-1 to further describe each category. 

Janitorial Equip. & Supplies (does not include Sanitation Cleaning Chemicals) 

Sanitation Cleaning Chemicals (does not include Janitorial Equipment & Supplies) 
Fasteners 
Material Handling 
Plumbing 
Power Sources 
Outdoor Garden 
Lamps, Lighting, Ballasts 
HVAC 
Hand Tools 
Power Tools (excluding automotive related tools and products) 

Electrical 
Paint 
Security 
Safety (does not include any public safety equipment) 
Fastenal Company offers all of the listed categories to all 50 U.S. states, Puerto Rico, and Guam, as 
expanded on throughout our proposal. 

6.2. Experience and Capabilities 

This procurement contemplates a multi-state scope and may result in more than one award. The following 
are the weighted evaluation criteria for this procurement. 

6.2.1. Experience in performance of comparable engagements/References; 
As an incumbent NASPO ValuePoint contractor since 2011, Fastenal has demonstrated competence in the 
administration, marketing, and compliance with the terms and conditions of the NASPO ValuePoint contract. 
Fastenal has 44 state-wide MRO contracts, 31 of which are with states that have signed a NASPO 
ValuePoint participating addendum. Additionally, Fastenal has over 15 years of experience implementing 
many state-wide MRO contracts with cooperative use features. These statewide contracts span the 
spectrum of city, county, and state government agencies and utilize participating addendums. 

Fastenal has continuously grown the amount of sales and accounts under the existing NASPO ValuePoint 
agreement. Since 2012, Fastenal has increased the number of government agencies using the NASPO 
ValuePoint agreement by 144% (to over 34,000 accounts) and sales for those agencies have increased 
103%. 



., 

With more than 2,100 locations and 10,200 local sales people, Fastenal has been able to extend the full 
value of the NASPO ValuePoint contract to all members, big and small, rural and metro, and increased the 
amount of customers utilizing the NASPO ValuePoint contract each and every year. 

Fastenal's contract management system and internal controls ensure sound administration of the pricing, 
terms, and conditions of the NASPO ValuePoint contract. Clear policies, procedures and work instructions 
ensure the sound execution of participating addendums and the administration of any unique terms & 
conditions. 

References 

State of Indiana 
Emily Cranfill 
Vendor Manager, Procurement Division 
402 W. Washington Street, Room W468 
Indianapolis, IN 46204 
P: (317) 232-8115 
ecranfill@idoa.in.gov 

State of Missouri 
Kristina Cramer 
Purchasing - Commodities 
301 West Street 
Jefferson City, MO 65101 
P: (573) 751-1695 
kristina.cramer@oa.mo.gov 

New York City {DCAS Citywide Administrative Services) 
Charles Odiase 
First Assistant Commissioner/ACCO 
One Centre Street 
New York City, NY 10007 
P: (212) 386-0304 
codiase@dcas.nyc.gov 

6.2.1.1 ESB/MBE/WBE/DV & DBE Programs; 
At Fastenal we recognize the many opportunities small and diverse businesses provide as our suppliers, 
vendors and strategic customers. Our Supplier Diversity program facilitates the demand for small business 
advocacy among city/state/local government. Understanding this demand helps us provide opportunities to 
small and diverse businesses in the United States. 

In 2016, Fastenal's spend with WBE/MBE products exceeded $49 million, representing over 1,000 woman­
owned suppliers and over 500 minority-owned suppliers. More than 6,500 ESB/SBE suppliers are included 
in our program, accounting for over $490 million in spend in 2016. 

2nd Tier Program 
We are committed to building relationships with, and purchasing goods and services from, qualified small 
and diverse businesses to the maximum extent possible while meeting our standards for quality and 
reliability. This program is not limited to just Woman-Owned and Minority-Owned Business Enterprises; we 
also support and offer products supplied by Small Businesses, Small Disadvantaged Businesses, Veteran­
Owned and Service Disabled Veteran-Owned Businesses, and HUBZone certified businesses. No matter 
the request or certification criteria, Fastenal's Supplier Diversity team can help. 

1st Tier Authorized Reseller Program 
Certain projects, contracts and companies have a very high demand for diversity spend. Our 1st tier program 
establishes strategic alliances with diverse businesses serving as authorized channels of distribution for 
Fastenal's products and services. Fastenal's 1st tier program features strategic partners with a wide range 
of manufacturing, distribution and service capabilities as well as a full complement of supplier diversity 
certifications, including Small Business (SSE), Small Disadvantaged Business (SOB), Minority Business 
Enterprise (MBE), Disadvantaged Business Enterprise (DBE), Woman Business Enterprise (WBE), Small 
Veteran-Owned Business (SVOB), Small Disabled Veteran-Owned Business (SDVOB), HUB Zone 
Business (HUB). 
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The full line of Fastenal's fasteners and industrial supplies are available for purchase through our 
authorized resellers. Some resellers are stocking distributors. Others are service providers with 
agreements for Fastenal to provide logistics and distribution services in support of their customers' 
requirements. 

Additional information regarding the administration and marketing of Fastenal's ESB/MBE/WBE/DV & 
DBE programs is provided in full detail in the administration and marketing section 6.6.9. 

6.2.1.2 Growth Incentives; 
Fastenal is offering an aggressive Growth Incentive Program for the NASPO ValuePoint members so the 
members have the ability to not only bring value to their supply chain, but encourage participation with 
activities which will provide even greater savings through program compliance. The greatest challenge 
to any contract is execution and participation. The incentive structure provided through Fastenal will act 
as a tool for procurement officials to assist with driving compliance to the operations within their 
organization that can reduce the operational expense involved with the supply chain. 

The various incentives offered by Fastenal are designed to encourage the adoption of supply chain 
processes which, when implemented in partnership with Fastenal, provide for maximum value to the 
members. Each member's needs are unique, so Fastenal will work with each member to assist them in 
identifying how the growth incentives will impact their business. Through the partnership established, 
Fastenal will develop strategies to assist with encouraging program compliance required for maximization 
of the value available. Incentives are structured around custom market baskets, creating efficiencies with 
technology, implementing industry leading supply chain programs such as vending and onsite, 
strengthening the relationship between manufacture-distributor-member, supporting environmentally 
safe products, and other programs focused on bringing value to the supply chain. 

Growth Incentive Program Choices: 
1. Single Award 
2. Multiple Award with Fasteners & Safety Categories Single Award 
3. Multiple Award 
4. Multiple Award with incentive for Political Subdivision/ Higher Education to select Single Award 

Fastenal will work with each NASPO ValuePoint member to analyze which incentive program will 
maximize the value within the supply chain structure they wish to implement. The member will have the 
opportunity to analyze and identify the program which creates the greatest value in relation to their 
individual needs with the participating addendum. A detailed account of each offering can be found as 
requested in administration and marketing section 6.6.11.1. 

6.2.1.3 The quality and availability of recycling or other sustainability programs, including products or 
services offered; 

Corporate Green Policy 
Fastenal's green policy is an evolution of our lean quality initiatives, which are focused on eliminating 
waste and redundancy. It is also aligned with our government contract compliance initiatives. In short, it 
is our mission to operate our business in the most environmentally-friendly way possible without 
compromising quality or service. 

Environmentally Preferred Products (EPP) 
Fastenal offers environmentally preferred solutions across many product categories, with a focus on 
Waste Reduction, Energy Conservation, Water Conservation, and Green Cleaning and Maintenance. 
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Green products are clearly marked with the Fastenal "green" icon to the right, indicating that 
the item offers environmental benefits according to either a 3rd party certifying agency 
(EcoLogo, Green Seal, etc.) or information provided by the manufacturer. You can search for 
available green products in each category on Fastenal.com (under Promotions & Special 
Interests). We also offer an eCatalog of green product solutions found at: Fastenal.com > Products > 
Green Items. 

Usage Reporting 
Fastenal's Sustainable Product Coordinator can provide reporting for any time period to track purchases 
of environmentally preferred products. Reports can provide summary views, as well as details about why 
or how the products are environmentally preferred. 

Recycling Programs: 

" Ink & Toner Cartridge Recycling - Fastenal also offers simple, convenient recycling of printer 
cartridges. Let us do the work for you; it's easy, quick and free. 

" RecyclePak® - When the container is full, simply ship it out - it's prepaid. Fastenal offers a wide 
range of RecyclePak packaging to meet your hazardous material recycling needs. 

Energy Efficient Retrofits 
Fastenal has partnered with qualified vendors to provide lighting audits and energy-efficient lighting 
retrofits, including LED solutions through our Power Phase HPLED brand. Additional information on the 
administration and marketing of Fastenal's recycling and sustainability programs is provided in full detail 
in administration and marketing section 6.6.8. 

6.2.1.4 The quality and availability of recycling or other sustainability environmental conservation 
programs, including products and/or services offered; 

In addition to the recycling and other sustainability programs, products, and services offered as detailed 
in experience and capabilities section 6.2.1.3, Fastenal offers environmental conservation programs as 
part of our industrial vending solutions. 

FAST SolutionssM (Industrial Vending) 
The same features and benefits that make our industrial vending 
machines lean also make them green. Below is a look at the 
environmental impact of vending: 
✓ Reduces waste - inventory is tracked and controlled, promoting 

mindful usage 
✓' Automates reordering- eliminates paper, ink, toner and processing 
✓ Eliminates stock-outs/emergencies - no extra trips, saves fuel and 

lowers emissions 
\, Increases productivity - less time traveling to the tool crib = less 

machine idle time 
,/ Low energy consumption - many FAST Solutions use less energy 

than a standard light bulb 
✓ Supports compliance - can be stocked with broad range of 

environmentally preferred products available through Fastenal 

6.2.1.5 The number of available green environmentally preferable products that meet the solicitation's 
specifications available, showing a robust supply of green/sustainable products; 

Fastenal's robust green and sustainable offering includes more than 46,000 products. 

6.2.2. Conformance with the terms of this RFP; 
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Fastenal's offer conforms with the return policy, distribution points, delivery, shipping, range of 
commodities offered, scope of geographic coverage offered, and accuracy and meaningfulness of 
marking of green products in the online catalog as described below and in further detail within 
administration and marketing section 6.6. 

6.2.2.1 Return Policy; 
For market basket and catalog products, Fastenal must approve cancellation of any order prior to 
shipment. Any returns for shipping errors, damage or loss upon delivery must be reported within 10 days 
of the delivery date. Except as otherwise agreed, Products will not be accepted for return after 30 days 
from the date of delivery to the Purchaser. Any cancellation or returns accepted after 30 days may be 
subject to a restocking fee and other charges, for which the Purchaser shall be responsible. All returns 
should be made to a Fastenal branch or as otherwise designated by Fastenal, and must be in resalable 
condition and accompanied with an Invoice. 

Sourced Items ordered and delivered to the Customer may be non-returnable and non-refundable. 
Sourced Items that have been ordered by the Customer and are non-cancelable by the manufacturer, 
Customer must accept and pay for the delivered quantities, excluding non-conforming items. If Customer 
requests to cancel a Sourced Item order prior to shipment or delivery, Seller will exercise reasonable 
commercial efforts to discontinue the production of the items by the manufacturer. However, Customer 
will be responsible for any restocking fee or costs imposed by the manufacturer related to the cancellation 
of the Sourced Item. In the event the Customer requests Seller to stock and maintain an inventory of 
certain quantities of Sourced Item for Customer, Customer agrees to purchase all remaining Sourced 
Items maintained by Seller in its inventory at the time the contract is terminated or within thirty (30) days 
after Customer discontinues use of the Sourced Item. 

6.2.2.2 Distribution points; 
At Fastenal, we understand that 
delivery speed is a function of 
distance - and that the shortest 
supply chain wins. So, while others 
have embraced a centralized direct­
ship model (with a 'built-in' one-day 
lead time), we've never stopped 
working to decentralize, providing 
faster, better service as we move 
ever closer to our customers. 

Fastenal's distribution footprint 
allows us to exceed NASPO 
ValuePoint's delivery schedule of 24 
to 48 hours on many in-stock items 
by offering same-day service in 
2, 100+ local markets, something no 
other industrial supplier can do. The 
key to this solution has been our 
ability to cost-effectively operate 
local branches in not only major 
cities but also small towns and rural areas across North America, positioning dedicated service teams 
and customized inventory minutes away from the customers we serve. 

Fastenal's branch-based service model enables us to: 
" Stock product locally for immediate availability; 
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• Tailor local branch inventory to match our NASPO ValuePoint members' needs; 
"' Manage customers' inventory to lower their total cost of ownership; and 
• Provide industry leading in-person, flexible, value added customer service 

We are where you are. With our exceptional distribution network consisting of a footprint of 2, 100+ local 
Fastenal branches and 17 distribution centers, Fastenal has a proven track record of superior past 
performance in supporting NASPO ValuePoint members. 

Fastenal holds more than $1 billion worth of inventory, immediately available to NASPO ValuePoint 
members through our local branches. Each Fastenal branch serves as a local distribution point for a vast 
range of MRO and Facilities Maintenance supplies - backed by our global distribution and sourcing 
strength, yet free to tailor its inventory and service to meet the needs of local customers. 

Branches are serviced by the nearest of 17 Fastenal 
distribution centers throughout the U.S. through our 
company-owned fleet: 
• Fleet Vehicles: 7,580 
• Semis: 325 
• Straight Trucks: 150 
• Sprinters: 139 

Our U.S.-based distribution centers are located in Akron, 
OH; Atlanta, GA; Denton, TX; Edwardsville, KS; High 
Point, NC; Houston, TX; Indianapolis, IN; Jessup, PA; 
Lakewood, WA; Leominster, MA; Modesto, CA; Orlando, 
FL; Pearl City, HI; Salt Lake City, UT; Spokane Valley, 
WA; and Winona, MN. 

Below are some of the distribution performance metrics that distinguish Fastenal in the marketplace: 
" 80% of all customer transactions are for products stocked in the local branch or available at a 

regional distribution center, representing either same-day or 24 to 48 hour fulfillment. 
• If a standard product is not already in stock at your local branch, we can usually get it there on 

our own trucks before the next business day begins. 80% of branch deliveries via Fastenal trucks 
from our distribution centers arrive before 8 a.m. on scheduled truck days. 

" Fastenal's branches and distribution centers carry more than a billion dollars in inventory in order 
to provide fast delivery for local customers. 

6.2.2.3 Delivery; 
Fastenal is able to offer same-day inside delivery in 2, 100+ local markets by a local Fastenal customer 
service representative, something no other industrial supplier can do. The key to this solution has been 
our ability to cost-effectively operate local branches in not only major cities but also small towns and rural 
areas across North America, positioning dedicated service teams and customized inventory minutes 
away from the customers we serve. 

In fact, 'same-day' may be too broad of a term. The maps below show the area our local branch teams 
can service within 30 minutes and 60 minutes. As you can see, if a NASPO ValuePoint member has a 
need, Fastenal can generally fulfill the need within the hour. 
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6.2.2.4 Shipping; 
Fastenal is uniquely positioned to provide inside delivery directly to the purchaser. Because we utilize 
our local branch personnel and company-owned fleet for shipping and delivery, all shipments can be 
delivered inside, directly to the purchaser, by a local Fastenal representative. A detailed description of 
our shipping capabilities and metrics can be found in administration and marketing section 6.6.5. 

6.2.2.5 Range of commodities offered; 
Fastenal is offering all listed categories. 

6.2.2.6 Scope of geographical coverage offered; 
Fastenal is offering all 50 states, Puerto Rico, and Guam. 

6.2.2. 7 Accurate and meaningful marking of green products in the on-line catalog when applicable; 
Fastenal provides accurate and meaningful labeling of environmentally preferable products 
offered in our on-line catalog through the green leaf symbol to the right. 

Additionally, in an effort to provide superior customer service, when the 'Green' symbol is 
clicked in our on-line catalogs or on Fastenal.com, the Compliance Information Section 
expands. This expanded view provides additional information regarding why the product is considered 
environmentally preferred. Compliance with 3rd party standards and certifications information is provided 
here as well. Additional information regarding the accuracy and meaningfulness of the marking of green 
products in the online catalog is provided in full detail in scope section 6.5.3.5. 

6.2.3. Expertise and availability of key personnel; 
Fastenal's Government Sales department is composed of high-level professional sales people solely 
dedicated to the success of the NASPO ValuePoint Master Service Agreement. The following team is 
responsible for the management of the NASPO ValuePoint contract. 
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VP of Government 
Jeff Hicks t\Jational 

Sales 
507-313-7515 jhicks@fastenal.com 23 

Director of 
Ryan Ash 

Regional 
Government Sales (West) 

760-761-0004 x103 rash@fastenal.com 18 

Director of 
Bill Franssen Regional (East) 

Government Sales 
757-342-6123 wfransse@fastenal.com 15 

Director of Richard Regional 
Government Sales Warren (Central) 

252-944-1772 riwarren@fastenal.com 7 

t'1Asr:io ValuePoint 
Zach Wise National 

Contract Manager 
507-313-7206 zwise@fastenal.com 11 

VP of Contract 
Donnalee 

Development & 
Papenfuss 

National 
Support 

507-453-8339 dpapenfu@fastenal.com 18 

Each participating NASPO ValuePoint State will also be supported by our 40+ Fastenal Government 
Sales Specialists whose focus is strictly state agencies, institutions of higher education, and political 
subdivisions within their respective state( s ). Government Sales Specialists report to the Directors of 
Government Sales and work directly with agencies and Fastenal branches to support contract best 
practice, compliance, training (including customer and employee training), the development of custom 
market baskets within agencies, implementation, disaster recovery leads, working with resellers, 
marketing of products, process mapping, local reporting, issue resolution, and customer satisfaction. 

6.2.3.1 Contract Management Retail Store/Will Call Availability; 
Contract Management 
The goal of Fastenal's Contract Management and Sales Support department is outstanding customer 
service resulting in increased customer loyalty. We recognize that flawlessly executed contracts are as 
important to governrnent agencies as our products and services. To ensure efficient and effective contract 
management, Fastenal executes a lean quality management strategy which establishes cross-functional 
teams that work in collaborative learning circles with Legal, Government & Diversity Affairs, Tax & 
Finance, the Fastenal School of Business, IT, Marketing, Supplier Diversity, Sustainability, Product 
Development, Government Sales, and most importantly, the local branch. 

The administration and management of the NASPO ValuePoint Master Service Agreement are overseen 
by the NASPO ValuePoint Contract Manager, Vice President of Government Sales, Government Sales 
Directors, the Vice President of Contract Development and Support, and the Director of Contract 
Management. 

This management team reports to the Senior Executive Vice President of Sales Operations, who is a 
direct report of tl1e CEO. 

Additional detail regarding Fastenal's contract management can be found in administration and marketing 
section 6.6.3. 
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Retail Store/Will Call Availability 
With more than 2,100 retail locations in the United States (including Puerto Rico and Guam), Fastenal is 
uniquely positioned to support emergency, spot buy, and unplanned purchases from NASPO ValuePoint 
members. Irrespective of the ordering method - online, phone, fax, will call, or walk-in/walk-out - the 
local branch is the primary point of fulfillment 
for the customer. Members are able to make 
a purchase at the local branch by establishing 
an account specific to them. The branch 
account is linked to the NASPO ValuePoint 
Master Service Agreement via Fastenal's 
Contract Management System. 

Fastenal's retail brancl,es/will call exceed the 
solicitation requirements with normal 
business hours of 7:30 a.m. to 5:00 p.m. local 
time, Monday through Friday. Branches may 
be opened after hours for emergency 
operations at no additional charge. 

Additional details regarding Fastenal's retail 
branches/will call can be found in 
administration and marketing section 6.6.10. 

6.2.3.2 The favorability of the terms under which the offeror will do business; 
Our footprint of more than 2,100 branch locations nationwide, company-owned distribution system, global 
sourcing capabilities, state-of-the-art e-commerce and online ordering platforms, competitive pricing, 
disaster recovery capabilities, contract management and reporting, range of commodities offered, scope 
of geographic coverage offered, product expertise, and inventory management solutions make Fastenal's 
off er a superior value for NASPO ValuePoint members. 

6.2.4. Demonstrated Competence; 
As an incumbent NASPO ValuePoint contractor since 2011, Fastenal has demonstrated competence in 
the administration, marketing, and compliance with the terms and conditions of the NASPO ValuePoint 
contract. Fastenal has 44 state-wide MRO contracts, 31 of which are with states that have signed a 
NASPO ValuePoint participating addendum. Additionally, Fastenal has over 15 years of experience 
implementing many state-wide MRO contracts with cooperative use features. These statewide contracts 
span the spectrum of city, county, and state government agencies and utilize participating addendums. 

Fastenal has continuously grown the amount of sales and accounts under the existing NASPO 
ValuePoint agreement Since 2012, Fastenal has increased the number of government agencies using 
the NASPO ValuePoint agreement by 144% (to over 34,000 accounts) and sales for those agencies have 
increased 103%. 

6.2.4.1 Reporting Capabilities Disaster Recovery Plan; 
Reporting Capabilities 

Contract Reporting 
NASPO ValuePoint's master contract reporting is submitted through the required NASPO ValuePoint 
reporting tool. Each participating state's spend is broken out from the NASPO ValuePoint master report 
and recorded accordingly. Copies of the master report are also submitted to the required parties for 
NASPO ValuePoint and the lead state. 
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Fastenal's Contract Managernent and Sales Support department administers all reporting that supports 
the remittance of rebates, Participating States' administrative fees, cumulative discounts, volume 
discounts and minimum spend discounts (if any). The ideal frequency of the reporting is quarterly, 
however, monthly reporting can be negotiated in the participating addendum if desired. 

Fastenal's Contract Management system tracks all branch accounts for NASPO ValuePoint ordering 
entities and generates the following reports from the invoice data which satisfy the reporting requirements 
stated in the NASPO ValuePoint terms & conditions: 

• Net Spend Report - showing spend per account under the contract. 
• Usage Detail - showing invoice level part detail for each account under the contract. 
• Concept Spend - showing contract spend within specific product categories. 
• Executive Summary Report - multi-faceted contract level dashboard report including total spend, 

spend by product category, spend by agency type, accounts receivable, spend by individual 
account, cost savings (freight saved, invoice dollars saved, previous price paid, receiving 
disbursement, inventory management, PO reduction, extra value services, other savings, vendor 
reduction, product source, emergency services, kiting, committed inventory, material 
substitution), inactive accounts, spend by account specialty. 

Rebate and administrative fee remittance is substantiated by the above referenced reports. Fastenal has 
additional reporting available that may be negotiated at no additional charge to provide information 
regarding contract spend, high usage item reporting, invoice registers, outstanding invoice statements, 
and payment trends as needed by the customer. 

Supplier Diversity Reporting 
Tier 2 reporting is available on a quarterly basis as value added service. Reporting is available in multiple 
formats (online reports, Excel spreadsheets, Word documents and other media) to meet each NASPO 
ValuePoint purchasing agent's needs. Fastenal's Small Business Liaison Officer will work with each 
Participating State to ensure proper reporting is made available throughout the life of the contract. 

Environmentally Preferred Products Reporting 
Fastenal's Sustainable Products Coordinator manages reporting to customers regarding environmentally 
preferred products (EPP). This report is available on a quarterly basis. For the proposed market basket, 
nearly 20% of the list has been identified as EPP solutions available to NASPO ValuePoint members. In 
addition to the proposed items, Fastenal's Sustainable Products Coordinator will review usage and 
suggest environmentally preferred alternatives throughout the life of the contract. 

FAST Solutions Reporting 
In addition to controlling product consumption, our FAST Solutions vending program allows your 
organization to unveil complete transparency all the way down to the individual user. Prior to vending an 
item, users can be prompted to enter up to five levels of user-defined inforn1ation (e.g., department, 
group, cost center, project, etc.), enabling management to track usage accordingly. Because the software 
that runs the machines is web-hosted, all of this information is available online in real-time, 24/7. 
Transactional reports can be uploaded into the customer's ERP system or exported into excel. 

Workflow Management Reports via Online Catalog 
The Workflow Management feature within the NASPO ValuePoint online catalog has built-in reporting 
capabilities for managers to view, authorize, and approve purchases made online. This feature provides 
the ability to define three levels of authorization, access, and approval. The top level has authorization 
ability and visibility globally. The second level allows certain personnel to authorize and approve orders, 
with visibility to all orders they have approved. These users also have the ability to order. The third level 
has access to order only, with no authority to approve orders. 
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NASPO ValuePoint Online Catalog Reporting 
Fastenal's online ordering system provides robust reporting for ordering entities to manage their budgets 
and track their purchases. Available online reporting includes: 

• Usage Reporting - View and review your purchasing patterns over a selected time period. 
• Open Balances and Statements - View and print any Fastenal invoice with an open balance. This 

includes all orders placed with Fastenal, regardless if it was placed online or not. 
• Order Status and Tracking - NASPO ValuePoint ordering entities can see the status of their 

orders at any time during the order process. 3rd party tracking numbers are made available in 
status updates where applicable, and the local branch can provide tracking information on branch­
delivered parts. 

• Order History - View history of orders placed online with Fastenal.com. Previous orders can be 
reordered and edited for future use. 

• FAST Solutions Vending Reports - View your vending items and consumption. See "FAST 
Solutions Reporting" above for detail. 

• Planogram Bin Location Reports - View items, locations, and consumption for inventory Fastenal 
manages for you. 

Cost Savings & Continuous Improvement Documentation and Reporting 
Fastenal can provide monthly cost savings reports documenting our progress towards a mutually agreed 
upon cost reduction target goal. Hard and soft cost savings are reported through Fastenal's point-of-sale 
(POS) computer system, which will document our progress towards your cost reduction target on a daily 
basis. Some of the metrics that are typically targeted for cost savings reporting include: 

• Price Improvements • Vendor Consolidation 
• Substitutions • Rebates/VIA 
• Inventory Reduction • Purchase Order Reduction 
• Consumption Reduction • Emergency Services 
• Freight • Specialty Services (Engineering, Safety, 
• Labor Savings Metalworking) 
• Training • Waived Fees 

Additional information regarding the administration and examples of Fastenal's reporting capabilities are 
provided in administration and marketing section 6.6.7. 

Disaster Recovery Plan 

Fastenal understands that the impact of a disaster is 
felt locally and the response is best mobilized on the 
local and regional level. This is why Fastenal believes 
our capability to bring a positive and quick response 
to a disaster is second to none. We have inventory, 
personnel, and our transportation network positioned 
to respond to each local market's need. Fastenal's 
response is not next day, it is same day. 

To better understand what Fastenal brings to support 
each NASPO ValuePoint Participating State's 
emergency management plan, it's important to truly 

understand what Fastenal offers. With 2, 100+ U.S. locations and 20,000+ employees, we truly are where 
you are. Our network of branches is supported by 17 distribution centers strategically located across the 
U.S. One thing that differentiates Fastenal within the industrial supply marketplace is that we own our 
transportation routes. Our branches are serviced by our own fleet of 325 semi-trailers, 150 straight trucks 
and 139 sprinters, so we don't have to rely on 3rd party carriers during times of need. With our fleet of 
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7,500+ local delivery vehicles, investment in locations, and over a billion dollars in available inventory 
spread across all 50 states, Fastenal has the ability to respond more quickly to the local market than any 
other distributor. 

Fastenal's distribution network is t11e largest and most sophisticated of its kind in the industrial supply 
industry and, when coupled with local Fastenal employees, provides the customer with a valuable 
resource during times of need. Unlike traditional catalog houses that rely only on Internet ordering and a 
limited physical presence, Fastenal integrates our Internet ordering capabilities with local personnel, 
buildings, vehicles, and product for immediate deployment. This combination has enabled us to 
effectively respond to emergencies such as hurricanes (including Irma, Harvey, Sandy, and Katrina), 
tornadoes, wildfires, winter storms, and the 9/11 terrorist attacks. 

A quick, effective response requires planning. Fastenal works closely with states at the procurement 
planning level - from the Departments of Health and Homeland Security to port authorities and local 
emergency management teams. Our collaboration involves developing local plans to deploy people and 
products on predetermined time frames. We follow predefined action items occurring at 12 hours, 24 
hours, 48 hours, 72 hours, one week, and 30 days following an event. Although each state's needs vary 
due to proximity and predisposition, the process is methodical - people, planning, defining potential 
events, responding to the actual occurrence, proximity, products and logistics. 

Additional information regarding Fastenal's disaster recovery plan can be found in additional services 
section 6. 7.2. 

6.2.4.2 Web based ordering System; 
https://www.fastenal.com 

Fastenal.com is a state-of-the-art transactional website hosting the NASPO ValuePoint online catalog 
with visibility and access to: 

• Descriptions 
., Images 
• Product Specifications 
• CAD Drawings 
• (M)SDS Sheets 

• Contract Price 
• Shopping Cart 
• Order History 
• Product Availability 
• Order Templates 

Additional detail can be found in scope of work section 6.5.5. 

6.2.4.3 The number of available green environmentally preferable products that meet the solicitations 
specifications available, showing a robust supply of green products. 

Fastenal's robust green and sustainable offering includes more than 46,000 products. 
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6.2.5. Reasonableness of pricing. 

While the primary purpose of this solicitation is to select a offeror(s) who can offer the supplies for all 
Participating States, offerers are permitted to submit a proposal on more limited geographical areas, 
however, not less than one entire Participating State. Offerers must clearly describe the geographical 
limits (e.g. by State name) if proposing a geographical area less than that of all Participating States. 
However, if a Offeror elects to submit a Proposal for a single State then the Offeror must be willing to 
supply the entire State and will not be allowed to add additional States following award or at any time 
during the term of the contract or any renewals. 

A Participating State may evaluate and select an offerer for award in more limited geographical areas 
(e.g. A single state) where judged to be in the best interests of the State or States involved. Administration 
of any such award(s) will be done by the Participating State(s) involved unless the awarded contract 
includes the Lead State in its geographical area. 

Participating States, and Purchasing Entities reserve the right to competitively solicit for additional 
sources for commodities during the contract term, where deemed to be in the best interests of the State(s) 
or entities involved. Further, Participating States may have existing awards for commodities within the 
scope of this solicitation. 

Any Participating State reserves the right to award partial commodity categories or not participate in the 
award if deemed to not be in the best interests of that Participating State. 

All pricing listed shall be ceiling prices with the option for Participating States to negotiate more favorable 
discounts for large orders. 

Pricing shall be firm for the first year and may be changed with thirty (30) day notice after initial term. 

Products may be changed with thirty (30) day notice every six (6) months after initial term. 

The Participating States and Purchasing Entities reserve the right to update product specifications based 
on changes in regulations, in addition to third party certification criteria. 

The Participating State may elect to designate the resulting contracts as permissive, or mandatory. 

Fastenal Company is proposing all categories for all 50 U.S. states, as well as Puerto Rico and Guam. 

All provided prices are ceiling prices. Additional volume discounts and growth incentives are offered in 
volume discounts section 6.3 and administration and marketing section 6.6.11. 

Fastenal acknowledges the pricing terms in experience and capabilities section 6.2.5. 

6.3. VOLUME DISCOUNTS 

6.3.1. General 

Additional volume and other price discount options are encouraged, which can distinguish between 
individual order minimum quantities, cumulative volume discounts, and other discount terms that may be 
defined by the offerer. Extensions of additional discounts are not required but may be evaluated if offered. 
Fastenal understands that members may, from time to time, have unique purchasing needs requiring the 
purchase of products in a volume not related to ordinary purchase volume. Fastenal will assist members 
by identifying and passing on the additional value which may be obtained through reaching a volume 
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purchase. The volume discounts will be negotiated between the local Fastenal branch and the NASPO 
ValuePoint member based on market conditions. 

Additionally, Fastenal offers each NASPO ValuePoint Participating State agency and political subdivision 
the opportunity to negotiate a "custom market basket" program. This program allows individual agencies 
within a Participating State to negotiate additional items to be added to the market basket and negotiate 
additional discounts to be applied to these items. The custom market basket may be reviewed annually 
and updated as required. All custom market basket items will fall within the scope of the NASPO 
ValuePoint Master Service Agreement award and participating addendum. 

6.3.2. Cumulative Ordering Volume Discounts 

The offerer is invited to identify additional percentage discounts if total cumulative ordering volumes (by 
all Purchasing Entities) exceed an amount specified by the offerer. If the volume of total orders exceeds 
that amount in any quarter, the offered discount will apply to future orders during the term of the award(s), 
as extended through option exercises. 
Fastenal is offering an additional cumulative ordering volume discount if total cumulative product spend 
as reported under the NASPO ValuePoint Master Service Agreement (inclusive of all Participating 
Entities within a Participating State) exceeds the volume target established in a given contract year. The 
additional discount will apply to product category discounts offered per Cost Proposal Attachment D. The 
volume discount excludes market basket priced items. Additional discounts resulting from meeting 
cumulative ordering volumes will be effective no later than the 1st day of the 14th month (allowing a one­
month evaluation period) of the contract for the second year of the contract and run for 12 consecutive 
months, at which time spend for the next year will be evaluated for minimum spend requirements to 
achieve the additional volume discount continuation. The maximum additional discount for the life of the 
contract is 3%. The Cumulative Ordering Volume Discount will be adjusted each contract year to coincide 
with the 1 %, 2%, or 3°/r) discount achieved. 

Illustration: 

$4 Million $6 Million 

Yes 

1% 

8/1/2020 -
7 /31 /2021 

$4 Million 

No 

0% 

I\J/A 

6.3.3. Additional Volume Discount for Minimum Order Quantity 

$9 Million 

Yes 

2% 

8/1/2021 -
7/31/2022 

$13 Million 

Yes 

3% 

8/1/2022 -
6/30/2023 

The offerer is also invited to identify additional discounts for minimum order quantities. Purchasing 
Entities may consolidate purchases in order to take advantage of any volume discount extended by 
offerer for minimum orders, so long as a single delivery location at the discretion of the Purchasing Entity 
is specified. 
Fastenal provides NASPO ValuePoint members with tl1e additional value of no minimum order 
requirement. The discount structure provided by Fastenal gives each member the purchasing strength of 
the overall contract volume, reducing the need for concern about consolidating orders. However, as 
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unique situations occur, Fastenal provides members the opportunity to capture the value derived from 
consolidating operations. Fastenal will provide savings extracted from the operational efficiency of 
volume purchase to the member. 

6.3.4. Minimum Orders 

No minimum dollar or item count is allowed on orders from Authorized Purchasers. Participating States 
reserves the right to authorize a minimum via their Participating Addendums. 
Fastenal acknowledges section 6.3.4. 

6.4. ESTIMATED PURCHASES 

The total purchase of any individual item on the contract is not known. The Purchasing Division has 
attempted to give an accurate estimate of probable purchases of each item for the contract period. The 
Purchasing Division does not guarantee that the Participating States will buy any or all estimated amounts 
of any specified item or any total amount. 
Fastenal acknowledges section 6.4. 

6.5. SCOPE OF WORK 

6.5.1. Ordering Capabilities 

Orders resulting from this contract will be placed directly with the Offerer by the individual Purchasing 
Entity. The offerer must have toll free telephone, fax numbers and email address for use by those entities 
located outside of the offerer's toll free area. The offerer will ship and bill as requested by the purchasing 
agency. The purchasing agency will remit payment directly to the offerer. As an example, there are 
approximately 1,000 possible separate delivery locations within the State of Nevada. The number of 
locations will vary by Participating States. 
With more than 2,100 local branches in the United States (including Puerto Rico and Guam), we are 
where you are. See administration and marketing section 6.6.2 and the attached Fastenal Branch Listing 
for a detailed list of Fastenal branch locations and sales personnel. One of Fastenal's key differentiators 
in the industrial supply distribution marketplace is the number of options we offer for order placement. 

Below is a look at the various ways NASPO ValuePoint members can order from Fastenal: 

NASPO ValuePoint members can order items by walking 
into the local branch, calling the branch, or faxing or 
emailing their order. Local branches are open during 
normal business hours of 7:30 a.m. to 5:00 p.m. local 
time, Monday through Friday. Branches can be opened 
after hours for emergency service. Local Fastenal branch 
information is available 24/7 via www.fastenal.com under 
the Branch Locator as well as in the local phone books in 
more than 2,100 markets. 



With over 10,200 representatives, Fastenal makes more 
than three million customer site visits per year. The goal of 
these visits is to provide superior customer service and 
drive cost savings to each of Fastenal's customers by 
providing a local person to help in the ordering process. 

Fastenal's Customer Service Center includes dedicated 
NASPO ValuePoint customer service representatives. 
Fastenal has a toll-free phone number (877-507-7555) as 
well as a toll-free fax nurnber (866-664-1246) and email 
address: nasposupport@fastenal.com 

NASPO ValuePoint members who prefer to place their 
orders online have the option to place orders through 
Fastenal's state-of-the-art website. Members will be able to 
log in with their branch account number to view the NASPO 
ValuePoint online catalog. Fastenal primarily fulfills on line 
orders at the local branch, maintaining the continuity of the 
local relationship as well as the order history for local 
inventory stocking models and reporting. A detailed 
description of our online ordering capabilities can be found 
in scope of work section 6.5.3. 
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Local Fastenal branches can stock customized dedicated inventory for NASPO ValuePoint 
ordering entities and keep just the right amount flowing to their stocking locations, minimizing 
waste, downtime, and total costs. Through these programs, local Fastenal personnel take on 
the "heavy lifting" of inventory monitoring, ordering, and replenishrnent. FAST Solutions (as 
detailed on the next page) are tailored to meet the needs of each individual site. 



BIN STOCK: Fastenal currently has 40,000+ bin stock 
solutions implemented at customer facilities. Members 
utilize this solution to organize and add efficiency to the 
ordering process managed by the member or Fastenal. We 
organize & label new or existing bins and collaborate to 
establish initial min/max levels and service schedule. 
Suggested replenishment orders are submitted, reviewed 
and approved via Fastenal.com. 

VENDING: Fastenal currently has 63,000+ industrial 
vending machines installed at customer sites. Members 
position these devices at the point of use allowing more 
efficient access to inventory all while maintaining security 
and ensuring allocation rules are followed. When stock runs 
low, the machine sends an automated notification to the 
servicing branch and the Fastenal representative initiates 
the restock process. 

ONSITE: Fastenal currently has 600+ onsite locations. 
Members who implement an onsite program can streamline 
all of these procurement needs: 

• Point-of-use access via onsite representative to 
source, procure, and expedite product needs 

• Various eBusiness solutions 
• Integrated procurement systems 
• Product standardization & substitutions 
• Capital improvement projects 
• Custom manufacturing 
• Industrial services - tool repair, regrind, lifting and 

rigging, hose assembly 
• Preventative maintenance project kitting 

ECOMMERCE INTEGRATION PLATFORMS: We are 
integrated with NASPO ValuePoinfs eMarket Center as 
well as individual states' e-procurement systems. Whether 
we connect through a B2B connection, a portal, or our 
FastConnect punch-out platform your business results are 
the same: paperless transactions, lower administration 
costs, and clear usage and spending visibility. For more 
detail please see additional services section 6.7.4. 
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Please supply your toll free telephone, facsimile number and email address. 
NASPO ValuePoint Customer Service Center, P: (877) 507-7555, F: (866) 664-1246, 
nasposupport@fastenal.com. 

In addition to the market basket items, Purchasing Entities will be allowed to order from a successful 
offerer's catalog(s) and website for delivery anywhere within the Participating States. NASPO ValuePoint 
requires internet catalogs. 
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A NASPO ValuePoint online catalog will be hosted at www.fastenal.com/naspo-value-point. 

6.5.2. F.O.B. Destination 

Prices for all items associated with this contract are to be FOB Destination anywhere within the 
Participating State or geographic area offered. Any exceptions to this provision must be clearly stated as 
an exception to this document. 
Fastenal prices for all items associated with this contract are FOB Destination anywhere within the 
Participating States or geographic area. 

Exception to FOB Destination: 
1) !terns not in-stock at the local branch or not in-stock at the Prirnary Distribution Center for AK, HI, 

PR, & GU. 
2) Sourced items and orders requiring special handling or expedited shipment. Items requiring an 

exception would be communicated to the member prior to acceptance of a purchase order. 
Approved charges would be prepaid and billed to the rnernber. 

6.5.3. On-line Ordering 
6.5.3.1 Successful offerer shall provide Internet Catalogs for all agencies as described below. 

On-line Catalogs available? _lL Yes_ No 

6.5.3.2 Provide a descriptive narrative for the type of internet catalog offered, and a URL link. 
https://www.fastenal.com 

Fastenal.com is a state-of-the-art transactional website hosting the NASPO ValuePoint online catalog 
with visibility and access to: 

e Descriptions 
e Images 
e Product Specifications 
• CAD Drawings 
e (M)SDS Sheets 

e Contract Price 
e Shopping Cart 
• Order History 
• Product Availability 
., Order Templates 

With our online capabilities, entities are able to view the NASPO ValuePoint Market basket items that 
are in stock at their local branch or within their facility. 

The FAST 360° application on fastenal.corn has been engineered to provide insight into your 
organization's relationship with Fastenal. This ability is exclusive to Fastenal and provides access to 
information critically important in managing your supply chain. Search, compare and manage your 
supply chain with three easy-to-use modules that are directly incorporated within Fastenal's 
eCornmerce platform. 

• My Business allows you to click into each of your facilities locations and all of the way down to 
the individual vending machine or bin stock which is managed by Fastenal and then pull up the 
device's respective planogram to get additional information on a specific SKU. Other companies 
will tell you what they have in stock. With FAST 360°, instantly see what YOU stock in your own 
facility . 

., My Inventory allows you to search your own inventory for each of your associated account 
numbers. You can also use the search function to find items based on keyword, description or 
part number, and even search by your own part number when they're included in our system . 

.., My Spend is a detailed snapshot of your purchasing habits which provides awareness of 
planned and unplanned spend behaviors, Using invoice data, FAST 360° illustrates how current 
spend is being allocated. Monitor purchase activity by category and see which channel that 
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spend is flowing through. Fastenal.com is not just a portal for placing orders, but a tool for 
managing the supply chain needs. 

6.5.3.3 Offerers must designate market basket items in their on-line catalogs for ease of ordering. 
What symbol or marking will you use to identify market basket items? 

Each NASPO ValuePoint market basket item is clearly displayed in the online catalog and identified as 
a "Market Basket Item" in multiple instances over the course of the shopping experience. See the 
following example: 

L PU Touch Series 200 Gray 13ga Nylon Shell Gray Wholesale: $5.505 I Pair 

PU Palm Coated Body Guard® Glove Pair Your Price·: t 1 0045 / Pai, 
fHte-ntJI P11rt No. (SKU) 1024795 L,).i '. ,':, ri ,'.' 

UNSPSC .:! ·1rilSO.'. 
1 

J Palm Coated BC> .. 
f..,w, GlJ.?1· "' 

Fasten&! Part No, (SKU) 

UNSPSC 

Size Manufacturer 

Color 

Linc, Type Nylon 

Appliutlon 

6.5.3.4 Offerers shall designate all environmental preferable products (EPP) in their on-line catalogs. 
Describe the designation (symbol) that you will use to identify these EPP products. 

All environmental preferable products (EPP) are identified with the designation of "Green" and 
a clear designation symbol (displayed to the left). 

6.5.3.5 Offerers shall provide accurate and meaningful labeling of environmentally preferable 
products offered in the on-line catalog when applicable. 

Fastenal provides accurate and meaningful labeling of environmentally preferable products 
offered in our on-line catalog through the green leaf symbol to the left. 

Additionally, in an effort to provide superior customer service, when the 'Green' symbol is clicked 
in our on-line catalogs or on Fastenal.com, the Compliance Information Section expands. This expanded 
view provides additional information regarding why the product is considered environmentally preferred. 
Compliance with 3rd party standards and certifications information is provided here as well. 
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6.5.3.6 Offerers shall explain or describe what they do to clearly identify in their online catalogs and 
on their shelves how they designate all environmentally preferable products (EPP) that have 
received any of the following appropriate 3d-party designation certifications: 

On the Shelf Identification 
The standards below are identified as applicable within the "Compliance" section. They are also visible 
when clicking on the "Green" symbol when on Fastenal.com. Special promotions, along with Fastenal's 
Green Solutions & Services brochure, are available in branches and feature our environmentally 
preferable products offering. Branch locations have the ability to assist customers with easily identifying 
Environmentally Preferable Products with the below tag on the shelf. 

Online Identification 
3rd party certifications are defined on Fastenal's Green Resources webpage. 

Electronic catalogs display the designated "Green" symbol as displayed to the right. In 
addition to green symbol labeling, Fastenal's online catalog offers multiple methods to clearly 
identify environmentally preferred products, including: 

• Search options in the left navigation pane 
., List view 
" Keyword search 
.. Product Details 
., 3rd party certification information 

When the 'Green' symbol is clicked in our on-line catalogs or on Fastenal.com, the Compliance 
Information Section expands. This expanded view provides additional information regarding why the 
product is considered environmentally preferred. Compliance with 3rd party standards and certifications 
information is provided here as well, as illustrated below. 
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(1) Biodegradable Products Institute (compostable bags, food service ware); 
1lt, Green 

This green product carries the following certifications: 
• BPI 

(2) Consortium for Energy Efficiency (lamps); 
.a:, Green 
._ This green product carries the following certifications: 

• Consortium for Energy Efficiency 

(3) Cradle to Cradle (building materials, construction adhesives, etc.); 
Fastenal does not yet identify these within the green program and will do further research in 2018. Contact 
gogreen@)fastenal.com for updates if a focus area. 

(4) Design Lights Consortium (LED lighting equipment); 

~ .. Green 
~ This green product carries the following certifications: 

• OLC 

(5) ENERGY STAR (HVAC and lighting equipment); 

Green 
This green product carries the following certifications: 

• ENERGY STAR 

(6) Forest Stewardship Council (wood and paper products); 

~. Green 
~, This green product carries the following certifications: 

• FSC 
• Ecologo 

(7) Green Seal ( cleaners, hand soap, janitorial paper products, paint); 

~ Green 
~ This green product carries the following certifications: 

• Green Seal 

(8) Master Painters Institute (MPI) Green Performance Standard (paints and coatings); 
Green 
This green product carries the following certifications: 
• Master Painters Institute (MP!) 

(9) NEMA Premium Efficiency (motors, ballasts); 
NEMA is one of many industry standards and will accompany other product detail information. 

(10) Scientific Certification Systems (SCS) Indoor Advantage Gold (building materials, furniture); 
~. Green 
·~ This green product carnes the following cert1ficat1ons: 

• scs 
(11) Scientific Certification Systems (SCS) FloorScore (carpet, flooring, flooring adhesives, 

underlayment, etc.); 
1fl\ Green 

"* This green product carries the following certifications: 
• SGS 

(12) UL GREENGUARD (adhesives, flooring, insulation, sealants, etc.); 



Green 
This green product carries the following certifications 
• Greenguard 
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(13) UL Ecologo (cleaners, deodorizers, hand soaps and sanitizers, floor polish and strippers, etc.); 

Green 
This green product carries the following cert1f1cations 

• EcoLogo 

(14) USDA Biobased (lubricants, building materials, etc.); 
Green 
This green product carries the following certifications: 
• USDA BioPreferred 

(15) USDA Organic; 

Green 
This green product carries the following certifications: 
• USDA Organic 

(16) US EPA Safer Choice (cleaners, hand soaps, deicers, floor maintenance chemicals); 
Green 
This green product carries the following certifications: 
• Safer Choice 

( 17) WaterSense (water efficient fixtures, toilets, etc.); 
Green 
This green product carries the following certifications: 
• WaterSense 

Offerers shall also explain or describe how products meet the following standards are clearly identified: 

(18) Restriction of hazardous Substances (RoHS) Directive; 
Products compliant with the RoHS directive are clearly labeled with the following icon 

oHS on Fastenal.com and online catalogs 

(19) South Coast Air Quality Management District (SCAQMD) limits on volatile organic compounds 
(VOCs, which apply to adhesives, sealants, coatings, etc.) 
If a product is restricted for the use or sale in an area such as SCAQMD, it will contain the 
Restricted Products icon and list the restricted areas. Like parts are tied to this for ease so a 
compliant alternative option is available and during check out will inform a user if they're within 
a restricted area when using Fastenal.com. Some manufacturers have made it clear within the 
item description that an item complies within · - ·· ··-- -- ·-·- ··-· - -
this area so we support multiple ways of t..Jotf.'.~ 

identifying this information. Quick clry"!'lg super Wong c!e8"1er than POWf,lfui enough . 

Restricted Product 
This product is restricted for sale or use 1n 

the following ar·eas: 

to c,e.m ,:,11 ~ disc br "~ es. 
• Effoctiv<!ly w,s gr1:11se ir,stanti1• 

• Excellent far '!/carious indu,nna, uses 
• !:l i00636 • voe com pt, ant for OTC statf:s 
• 510(16~5. voe compli;inl. fc,r 5CAQr.,i1D (Sovthem 

,ca1:forn1a) 
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(20) US EPA's (recycled content) Comprehensive Procurement Guidelines (CPGs); 
Most of these products fall within the Non-Certified green Notes · I 
category and would display known recycled content j' 
information within the Notes section of Fastenal.com once to • Up to 70% recycled content 
the item level detail. • Eligible for LEED credit 

• Linear low density film for heavy use applications 

(21) Rechargeable Batteries; and --------· ·------··-····-

(22) 

.a,, Green 
.,__ This green product carries the following certifications: 

• Rechargeable Battety 

Solar Powered Equipment. 
~ Green 

This green product carries the following certifications: 
• Solar Powered 

Offerers may suggest other 3rd party certifications as applicable and include a description. 
Sustainable Forestry Initiative (SFI) standards promote sustainable forest management in North America 
and responsible procurement of forest products around the world. 

In addition, offer shall describe the designation (symbol) that you will use to identify these EPP products 
provided, including the certification or standard that it meets, and where a buyer would find clarification 
on the website about what the designation means. 
Fastenal.com and our electronic catalogs display the symbol designated for 'Green' as displayed 
previously. Additional information regarding certifications or standards can be found by clicking the icon, 
as well as visiting our Green resources page: https://www.fastenal.com/en/35/green-resources 
Fastenal's green resources page provides information on and links to 3rd party certification websites. 

When It comes to protecting the environment we all hJve a role to play. The decl$JL"ir1s we all make every day w,11 detenn!ne w!iat kind of world we !iv1;:> in and future gener~UOrt$ inhl?rit. 

If you're tryJ11g to rnJke a dlfferenc.e, Fa!.>tenal can help. View our green producl ~olullon5, ledrn about ouI recycling progrd1ns, ,.mcl !'.:'ad tiµ!: to 1Jm!:.erw enr.:rgv 0nd ~.eep tv>'.lll!:. out tA 
the erwhonmr~lll. 

Letirn more about what F.!lsrona! Is doing to prnmote t,usr~lnabillty. Re.1d our Grer,n Polley Staremr.-nt 
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6.5.4. E-commerce description 

The successful offerer shall have a proven record of E Commerce capabilities, with the technology and 
support personnel to provide content deployment or punch out access to their online catalog, for the 
purpose of supporting the purchasing web sites of the Participating States. Provide a clear narrative 
addressing the statement above. Integration of a punch out site is required per Section 9d of the NASPO 
ValuePoint eMarket Center Section of Attachment B, NASPO ValuePoint Master Agreement Terms and 
Conditions. 
Fastenal has provided more than 1,000 customized integrated e-commerce solutions to our customers 
throughout the world, including current NASPO ValuePoint members. This includes electronic ordering 
and invoicing through EDI and cXML formats as well as integrated catalog functionality through punchout 
and hosted catalogs. Fastenal's in-house IT and EDI teams work in collaboration with our customers and 
3rd party software providers to implement custom-tailored solutions to drive cost-savings in the Procure­
to-Pay Cycle. We have a dedicated E-commerce Solutions Team of more than 45 people focused on 
developing the best solution based on NASPO ValuePoint members' needs and system capabilities. We 
have more than 20 years of experience with e-commerce, interacting with tens of thousands of users 
annually and resulting in more than $90 million in revenue in 2017. 

Fastenal has participated in the NASPO ValuePoint eMarket Center since its creation. All eMarket Center 
orders are directly fulfilled by our local branches and participating States and entities receive unmatched 
local service from their Fastenal representatives, along with an easy-to-use and feature-rich punchout 
catalog and electronic ordering platform. 

Fastenal Punchout catalogs have many of tt,e same features and benefits of our website, but allow for 
direct connection with our customers' internal procurement systems. 

Notable Features of Fastenal's Punchout: 
e Product Availability, including what products and quantities are available in your local branch 
• eQuotes to allow for even easier ordering of requested and suggested products 
• Order Templates for fast ordering of frequently purchased products 
• Product Resources including (M)SDS, CAD Drawings, and Product Specifications 

6.5.5. E- Commerce and Web Catalog Capabilities 

(1) Multiple search options from narrow options to specific search criteria; 
Products can be searched by using: 

e product categories 
•' descriptions 
• key words 
• manufactures 
e manufacturer part numbers 
• industry part numbers 
, competitor part numbers 
• customer-specific part numbers 
• green products 

All results can be narrowed down by using 
attribute refinements. 

(2) Display contract pricing; 

! <'' t, ,.•~·,~·'el",~, 
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NASPO ValuePoint ordering entities can view market basket, catalog, and expanded catalog items as 
well as the NASPO ValuePoint contract pricing online when logged in with their branch account number. 
The pricing displayed allows the user to clearly identify their contracted pricing compared to wholesale. 
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Wholesale: $5.505 I Pair 

L PU Touch Series 200 Gray 13ga Nylon Shell Gray -----­
PU Palm Coated Body Guard® Glove Pair 
hS!•n•I Port No. (S~I/J 

I/N$fSC 

C-olor (;ray 

Unn Typt t\ylofl 

102479$ 

•;;:'.;',: 

d, 

6} BinStod< 

0 V•ndiag 

QTY 

(3) Have workflow management controls; 
Spending limits can be set and managed for an unlimited number of users, approvers, or account 
administrators. Control spending by limiting users to a set budget over a flexible period of time and/or 
by limiting the size of individual orders. Any user can be set up to be an order requestor, an order 
approver, or an account administrator. -··----· ______ ----.. ---....... ·--·---------··-·--· 

Users & Permissions 

n U:s.ern11me 

Ungrouped Ui;ers 

[Username] 

n [Username] 

D [UsernameJ 

[I [Username] 

Ci [UsernameJ 

1:1 [Username] 

f'i [Username] 

( 4) On-line ordering capability; 

f·ullNtimt- St-cul'lty LE-vt-! 

[First Name/ last Name] Request Only 

[First Name/ Last Name] Requrn Only 

[First Name/ Last Name] Request Only 

[First Name/ Last Name] Requesc or.11, 

(First Name/ last Name] Approver Eo>t I De;e,c 
Purchase Limi: 

($1000.00 per order) 

[First Name/ Last Name] Adm,nl<tco:or [c,, ' De.,,. 

[First Name/ last Name] Adm•niStro:or 

Mo•,e Selected U«ro to Ungrouped Users 

Fastenal hosts a state-of-the-art transactional website to process online orders. All orders are processed 
through your local branch and sales representative providing quick confirmation and seamless fulfillment 
on NASPO items. Authorized Purchasers can order catalog items online through multiple time-saving 
functions. 

Superior online ordering capabilities include: 
• Product Search: See item 6.5.5 (1 ). 
• Custom Order Templates: Order templates are easy to use and easy to create. Simply add items 

to your cart and save the cart for future use. Give an identity to the Custom Template by choosing 
a name and applying a description to the Template. Order Templates are user specific or can be 
shared among users under one Fastenal.com account. 



I Order Template Detail 
i 

~ Tempi.me Nil.me: Air fillers & betts 

lc!!'mplatt Descrtptlon: 

l,,J 

bii 

Qty 

4o 

Quarterly filter thenQt 

l-1-1 'Ai•O,',: Ott-,ers to Use. 

r ·; AliOW Ochers to Edit 

SKU: 049250: 
Mtinutacturer: ProF,:ce<! 

Dc~crlptlon 

!;ii 
24 

~5• 1\' x ~C r~-.:: D t/EF:Y 8 ProF:t~e"!> Ste-idard Ce.paciry St!1 SuppNt'"§ P,eareo A-' 
\:;Iler 

SKU: 049:$04 
Menufflcturrr: ProF tte<!.' 
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Qty/Pkg lxl Qty Price 

12 576 

12 26E YO~H Price 

Total 

$1349,97 

$782.01 

., Electronic Quotes (eQuotes ): eQuotes are electronic quotes sent to a user from their Fastenal 
Sales Representative. This is a method of converting customer product requests, vendor 
managed inventory requests, or vending machine transactions into customer orders without 
having to enter or re-type data. A notification is sent via email to the user and the eOuote is sent 
to the user's FastenaLcom account_Approve theeOuote and your _local_ servicing_brnnch will fulfill. 

eQuotes 

Jind Quotf;' Number: 

Store Loc11tion: 

Reject Quott> Quotf' Numbt'f ', Quot~ O;,iu, l'O Tot.-t1 Quote;, ActioM 

2C \ 7., , -28 (Cu,torner At<t Number] (U>v)S380.04 

~017•1 ~-:S (Customer Acct hum~,) (v$0i S824.23 

• Fast Order Pad: Quickly add items to shopping cart by entering part number and quantity. 
I . . 

Fast Order Pad O 

Sku 

Quantity 

Price 

Quantity Per Package 

Description 
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• File Upload: Import an excel spreadsheet list of part numbers and quantities into the shopping 
cart. 

File Upload - Copy I Paste 

Create Order using File Upload O 

File 

, Choose File No file chosen 

Download a blank template l~ 
l.,. '",.,.,. .. ,.,. .. ,.,.,.,.,.,.._. ____ .,._-.. , .. ,.._ ..... ·--"·"·- --- .. -··-··· ·-·-

(5) Order status and order tracking capabilities; 
NASPO ValuePoint ordering entities can see the status of their orders at any time during the order 
process. The local branch can provide tracking information on branch-delivered parts and 3rd party 
tracking numbers are made available in status updates where applicable. 

, ____ ,_ ·--------- ·~ .. ---·~---"·--·----···-- --·--····-------···-----

®l Completed 

Qty Carrier Tracking No. Invoice ti EDA Status Date 

10 Received At Business Uni, 2017-~1-20 

iO FTRK WASPi64958 P,cKeCi 20'. 7-'.2-05 

10 WASP164958 Shipped 2011.·,2.os 

10 WA$P164958 Deiivered 2017-'2-05 

(6) Order history; 
Ordering entities can view their history of orders placed online with Fastenal.com. Order history can be 
reordered and edited for future use and commonly ordered items can be saved into order templates for 
ease of re-ordering. 

In addition to Order History, users have the power of FAST 360° to review their spend and evaluate it by 
time period, category, and location. Users may search for items previously purchased and utilize the data 
to see where theproductwent .. andthe price previously_paid. ___ --·----

usage by Channel/Category 

Yfllter 

I 
Account r~::, 

0i-J-,n-2•1i t; Chbnne 

Sare~:,· t143J 

Ufl"'Qc and Rigpong (29) 

Fasteners (56t) 

Janilocial (81) 

Piumong /179; 
Cut:tomer L!ght,ng (34) 

01·,soos NIA 

Electnta'. (94) 

Abrasives (29) 

Hydravhcs S Pneumattcs (57) 

01emca15 6 Pant& (21) 

Flee! & Au:011oliY€- (17) 

Total S73,110.22 

Q~ T ott'll Spend lnvO,Cf' # !n,'o\rt Ot1te- ?( 

200 S4.SS WASP164889 2017,1 i ,.30 v£. 

y 

VE-
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(7) Allow users to develop personal lists and profiles, and a secure means for storing procurement 
card information; 

Fastenal.com offers user profiles and user hierarchy. Each user profile can manage and store account 
information such as shipping and billing locations, along with encrypted and secured procurement card 
information on a PCI Compliant website. In addition to storing card information, users can also store their 
favorite items in an order template or their frequently shipped to locations in My Addresses. 

(8) Online help to use site should be available at minimum during normal work hours. 
Support is available from both the local branch and a dedicated online support team. The NASPO 
ValuePoint Customer Service Center will be staffed from 8 a.m. to 5 p.m. in every time zone of the 
NASPO ValuePoint Participating States - toll free at 877-507-7555. 

E-commerce support is available toll free at 877-507-7555 and webhelp@fastenal.com. 

(9) Technical data, illustrations, Material Safety Data Sheets, parts availability, and access to web-
based product sourcing is required; 

All products contain technical information in the form of product attributes, product descriptions, and 
detailed notes fields. This information can guide the user by the type of product or the specific application 
of the product. Many products contain CAD Drawings and "Product Standards'' informational PDF sheets 
which contain technical data such as chemical, mechanical, and performance information. Where 
applicable, links to (M)SDS sheets are made available in the product detail page of the corresponding 
part. Additionally, the "Supply Chain" section shows availability at the local Fastenal branch. All products 
visible on fastenal.com can be sourced in various manners. 

I . 

SKU: f ... : 

1 Ecz \~ 2oz hE,~ F1't;, ,-:..uoio! Ct:"l 
Oe&p £l..1e t-Ff+-i a,eu Kr;-•,-,n ! 

M.anufa,tu rer 
p_ryEl:!.S1F=1Ec. ~F,At\?S •~'F', ~'1..0_i" 

20oz 
High 
Pain 
F.-s.te-n . 

(SKU) 

No 

Restricted Product 
Tnis pi·odu~: it rts:1·-ct•cl 'or ul~ o~ t.11 • ir. 
th.4! ~c!IO\\'"I 1rut: 

C:.ECH F-.EPUBliC 
t,.jl\(;A.F."{ 

!TAL'f 
P.cr,;-"_1-.;:_t., 
t, ET>-IERLA.NDS 
6-o{t..~- ~ 

S'/1•EDEr~ 
PCiL.A.NC 
GER',tt..~\'i' 

UNSPS = sos 
Manuf $ (t,1;ms. U1ur,,i $1f,u:,. Cn11 $"t:et 

,',.\lllli'o:E 

:-·.:.:.;1-::· .! 
Vt-ndlble ltet'll 

Coveririg• A.ru. • .1 Sou.&r>& Fut 

Net fill '.So::: 

Color Cup E','L:e 

Orylni Time 

R~coat Tlrne 

Applicuion 

Wholesale: $68.58 / Case of 6 

QTY (ft of cues) 

@ BrnStocl< 
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(10) Allow viewers to view on line Offerer's product availability by location; 
All standard parts display product availability information 
and an estimated delivery range. When a NASPO 
ValuePoint member is logged into their branch account, 
inventory from that branch is visible on the "My Branch" 
tab so they can easily shop the items that are available 
for same day pickup or delivery. 

In addition to the product view on fastenal.com, FAST 

Avallablllty 

In-Store Pick-Up 

Local Delivery 

In My St.01t-

0 TODAY 

0 TODAY 

360° provides our customers with unmatched visibility to Direct Ship ships TODAY 

inventory and purchasing habits from an all-in-one 
dashboard, right on Fastenal.com. With FAST 360°, customers can search by part number, description, 
or category to see if that product currently resides within the NASPO ValuePoint member's stocking 
locations. Using My Inventory allows the member to analyze inventory provided by Fastenal and 
stocked within their facility as a means to identify efficiencies and cost savings oppo1iunities. 
1·~,. f, ,., rn I Item loc<'lli~~~ --------

! 

SK\! 

• 
;., . '-; 

- .... --~•··· ·-

(11) Ability to block certain items or categories. 
Products or categories may be restricted from purchase. Restricted items will be displayed as restricted 
and the user is not allowed to purchase the items. 

cr:JCP111Ess Fastenal Part No. (SKU) 0600,137 

I ....... J 

·---- -- . ------. 

24" Clean Choice~ Fine Polypropylene wood Block 
Push Broom 

Clean Choice(E, 

Shopping Cart 

Each Vou1 Priu·: m In l,'.y S:o'e I 

@ These SKUs are not In your custom catalog. Contact your local Fastenal store for sourcing and availability. 

The•• SKUs must be removed before you can check out. 
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( 12) Ability to accept "P-Card" payments. 
Fastenal has the ability to process Visa, MasterCard, and American Express LI, Lil, and Lill transactions. 

(13) Web-based Catalog available? 
__lL Yes No 

( 14) Contract pricing available on line? 
__lL Yes _No 

(15) Online workflow management? 
L Yes _No 

(16) Order Status/Tracking Online? 
_L Yes _No 

( 17) Order History? 
_x__ Yes _No 

(18) Personal Lists? 
__lL Yes _No 

(19) Online Availability? 
L Yes _No 

(20) What are you doing to ensure that your EPP products are properly identified and labeled in your 
Catalogs? 

Fastenal's EPP offering, as well as all online and printed promotions, are reviewed by our Sustainable 
Products Coordination Team to ensure accuracy. If there is a question as to whether a product meets a 
certain certification or standard, it is reviewed with the product manufacturer as well as 3rd party certifier. 

(21) Offerer is able to highlight EPP products either through prioritizing the EPP products in the 
online catalog, or by offering to substitute conventional with greener products? 
_x_ Yes No 

6.5.6. Storage Of Electronic Data 

6.5.6.1 Describe in detail how the electronic information for each Participating State shall be stored. 
The electronic information for each state is securely stored and administered within various systems 
including point-of-sale (POS), contract management, and sales management system. All data is 
managed in accordance with Fastenal's cyber security protocols. 

6.5.6.2 Do you have a dual system as a backup in the unlikely event that the main information 
storehouse becomes unusable? 

Yes. Fastenal has a Business Continuity plan to outline our order processing and product distribution 
processes to accommodate such an event. This plan covers all aspects of our business, including our 
corporate operations, distribution centers, and branches. Due to the sensitive and confidential nature of 
the technology controls and security measures we utilize, a more detailed description of our security 
protocols will not be provided. 

6.5.6.3 Provide a general description of security protocol including storage of data, ordering security 
and data file security. 

Fastenal's approach to information security is based on a philosophy of continuous improvement that is 
informed through a risk-based evaluation of the people, processes, and technology used to safeguard 
our sensitive data and systems. Fastenal Company utilizes various information technology security 
controls and processes to support operational activities including, but not limited to: security and 
computer operations management, service delivery and change management, secure software 
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development, vulnerability management, strategy and planning, end-user computing, internal security 
audit, configuration management, risk management, incident response, disaster recovery, and business 
continuity planning. To ensure robust adoption of sound information security principles and governance, 
Fastenal has chosen to align witl1 industry best practice standards and frameworks such as CIS, NIST, 
ISO, and PCI, where applicable. 

6.5. 7. Catalogs 

The successful offeror must provide paper and/or computer media catalogs to all agencies upon request 
for the duration of this contract. Offeror to explain if catalog identifies environmentally preferable products 
with associated EPP certifications. 
A NASPO ValuePoint online catalog will be hosted at www.fastenal.com/naspo-value-point. 
Fastenal has various print media which identify EPP certified products that are available to all 
NASPO members upon request. All EPP are identified by the 'Green' designation symbol to 
the right, and associated EPP certifications are visible when the 'Compliance' section is 
expanded by clicking the 'Green' symbol. 

6.5.8. Procurement Card Policy 

6.5.8.1 The successful offeror must offer the capability to accept procurement cards as an acceptable 
form of payment. 

Level Ill reporting is preferred. 

Procurement Cards Accepted? _x_ Yes No 

6.5.8.2 Explain in detail your reporting capabilities for procurement card transactions. 
Detailed reporting can be provided for all purchases through Fastenal regardless of how payment is 
received (this includes procurement cards). Fastenal can provide reporting with specified date ranges 
by line item detail, transaction, product categories, location, etc. We can provide additional reporting 
detail when using our bin stock and vending solutions. 

6.5.9. Forced Substitutions 

6.5.9.1 Forced substitutions are not allowed. If an ordered item is out of stock, the Offeror must notify 
the purchasing entity for prior approval before substituting for the out of stock item. Explain 
your methodology for items that are discontinued or out of stock. This must include your 
substitution policy. 

Fastenal will not conduct forced substitutions. The local servicing branch will work directly with the 
member to identify possible equivalent substitutions which will satisfy the member's needs. 

6.5.9.2 Explain how you will notify customers about out of stock items and how you will provide 
information about how the substituted product compares with the product that is out of stock. 

For back-ordered or out of stock items, the member will be notified by their local Fastenal branch. The 
local branch has first-hand information as to when the back-ordered item can be delivered, what items 
are available immediately should the customer wish to consider a substitute, as well as all technical 
information about the proposed substitution. 
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6.5.10. Customer Service Representatives 

6. 5.10.1 Offerers shall provide each authorized purchaser with customer service representatives 
assigned to handle questions and resolve all problems that arise. 

Local Branches: 
NASPO ValuePoint members are serviced by a local Fastenal branch team that is dedicated to their 
satisfaction. After an account has been opened by a member, it is automatically loaded into Fastenal's 
Sales Management System (SMS) where it is assigned to an Outside Sales Representative's (OSR) 
book of business, establishing a relationship between the 
local Fastenal OSR and the customer. 

With more than 10,200 sales personnel nationwide, 
Fastenal's level of support and accountability is 
unparalleled among industrial supply distributors. 
Fastenal customers rely on their direct relationship with 
local personnel who can solve problems, provide on­
site/on-call service, and support tt,eir needs. This is what 
sets Fastenal apart in the eyes of our customers -
knowing that their dedicated Outside Sales 
Representative will be stopping by to assist with: 

• product requisition 
• billing/lead time questions 
• answering sourcing questions 
" providing local insight into supply chain solutions 
., demonstrations, promotions, training, product applications, new item introductions 
• warrantee issues 
., recycling programs 

No matter where a member is located - from a remote rural area to a major metropolis - they benefit 
from a local relationship backed by corporate support and a national distribution network. 

NASPO ValuePoint Customer Service Center: 
The NASPO ValuePoint Customer Service Center is staffed from 8:00 a.m. to 5:00 p.m. in each time 
zone as required by the Participating State. Expanded hours of operation may be negotiated within the 
State's participating addendum to include emergency support hours as required by any negotiated 
disaster recovery plan requirements. 

NASPO ValuePoint Customer Service Center representatives can assist customers in the following ways: 
• accept orders for catalog items 
• identify local branches and provide information on how to order 
• assist with registration and ordering from the online catalog 
" troubleshooting and problem resolution 
• assist with returns or warrantee issues or concerns 
• resolve billing issues 
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Government Sales Department: 

L L L ~ ~ :#1.,_["'" ~:"", ~/',." ~ 

"it1Governm"ent ;( 
,,Bales SpeQiaJists / 

:~ ! \.::~ :J~ ;~t~ ,~,,_,, 'lo ,,t 

L ",..-c ;, ~ ~ ~ ; ;: . . 
, '~ 3 Government :, 
, :Sa1es Speolalists ~ 

: ,; ,~ ~ '" - ' c F ""'21~ 
Fastenal's Government Sales department is composed of high-level professional sales people dedicated 
to the success of the NASPO ValuePoint Master Service Agreement. This includes Mr. Jeff Hicks, VP of 
Government Sales; Mr. Ryan Ash, Director of Government Sales - West; Mr. Bill Franssen, Director of 
Government Sales - Northeast; Mr. Richard Warren, Director of Government Sales - Central; and Mr. 
Zach Wise, NASPO ValuePoint Contract Manager. 

Reporting to the Government Sales Management team is a national team of professional, experienced 
Government Sales Specialists. Each state will be supported by Fastenal Government Sales Specialists 
whose focus is strictly State agencies, higher education, and political subdivisions. 

These specialists work directly with agencies and Fastenal branches to: 
« support contract best practice, compliance, and training (including customer and employee 

training) 
• develop custom market baskets and additional discounts within agencies 
• support FAST Solutions implementation 
• respond to disasters 
• resolve issues 
,, perform quarterly business reviews (QBR) and ensure overall customer satisfaction. 

6.5.10.2 Service representatives shall be available, at a minimum, from 8:00 am to 5:00 pm in EACH 
time zone, Monday through Friday. Service representatives shall be available by phone (via 
local or toll free number), fax, or email during the required times for each participating state. 

Fastenal's local branch hours exceed the NASPO ValuePoint requirement. Local Fastenal branch 
standard hours are 7:30 a.m.-5:00 p.m. local time, Monday through Friday. Fastenal has local branches 
in all 50 states, Guam and Puerto Rico. Local account personnel will be available by phone, fax, and 
email during these hours. Additionally, contact information will be provided for any emergency needs 
outside of these hours. 

Fastenal's NASPO ValuePoint Customer Service Center is available 8:00 a.m.-5:00 p.m. in all time zones 
of NASPO Participating States, Monday through Friday. Representatives are available via a toll-free 
phone number (877-507-7555) as well as a toll-free fax number (866-664-1246) and email address: 
nasposupport@fastenal.com. 
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6.5.10.3 This solicitation is for all States and all time zones. Describe how you will manage the servicing 
of the contract for each time zone. 

Fastenal has more than 2,100 local branches and rnore than 10,200 local inside and outside sales 
representatives in all 50 states, Puerto Rico, and Guam, available during regular business hours, 7:30 
a.m.-5:00 p.m. in each time zone, to provide customer service and support. Additionally, Fastenal's 
NASPO ValuePoint Customer Service Center is available 8:00 a.m.-5:00 p.m. in all time zones of NASPO 
Participating States, Monday through Friday. Representatives are available via a toll-free phone number 
(877-507-7555) as well as a toll-free fax number (866-664-1246) and email address: 
nasposupport@fastenal.com. 

6.5.10.4 Provide an Emergency number and contact for afterhours use. 
Authorized Purchasers will be given emergency contact information to reach their local Fastenal 
representative in the event of an emergency. In addition, an emergency toll-free phone number has been 
established: 877-507-7555. 

6.5.10.5 All service representatives shall have online access to account information and provide a 
timely response to inquiries concerning the status of orders (shipped or pending), delivery 
information, back-order information, contract pricing, category discounts, product availability, 
product information, account and billing questions, and contract compliance requirements. 

All Fastenal customer service representatives - both our local branch employees and the NASPO 
ValuePoint Customer Service Center staff - have online access to all relevant account information 
through the Fastenal point of sale (POS) system or online account information. The response times and 
capabilities of Fastenal are superior 1o all other nationwide distributors. With more sales representatives 
embedded in the NASPO ValuePoint member's local community than any other industrial supplier, our 
ability to respond same day is not limited to only providing information, but includes personnel and product 
availability unlike any other distributor. 

6.5.10.6 Describe in detail the process that shall be used to ensure adequate service representatives 
will be available. 

With more than 10,200 local branch representatives, Fastenal's ability to serve NASPO Value Point 
members is unparalleled in the industrial supply industry. 

After an account has been opened by a NASPO ValuePoint member, it is automatically loaded into 
Fastenal's Sales Management System (SMS) where it is assigned to an Outside Sales Representative's 
(OSR) book of business, establishing a relationship between the local Fastenal OSR and the 
customer. This level of local sales support and accountability is superior among industrial supply 
distributors, and Fastenal customers rely on their direct relationship with local personnel who can solve 
problems, provide on-site/on-call service, and support 
their needs. This is what sets Fastenal apart in the eyes 
of our customers - knowing that their dedicated Outside 
Sales Representative will be stopping by to assist with: 

., product requisition 
• billing/lead time questions 
• answering sourcing questions 
• providing local insight into supply chain 

solutions 
0 demonstrations, prornotions, training, product 

applications, new item introductions 
• warrantee issues 
• recycling programs 
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No matter where the member is located - from a remote rural area to a major metropolis - they benefit 
from a local relationship backed by corporate support and a national distribution network. 

In addition to the Fastenal Government Sales department as referenced in section 6.5.10.1 (including 
the NASPO ValuePoint Contract Manager) and NASPO ValuePoint Customer Service Center, Fastenal 
currently has more than 20,000 sales, sales support, and distribution personnel dedicated to servicing 
customers. Fastenal branch employees have access to internal experts trained in specialties such as: e­
commerce, safety, lean practices, vending, metalworking, and industrial services. The specialist are 
available to interact with each NASPO ValuePoint member where additional expertise is necessary to 
maximize the value proposition to the member. 

The company owned distribution channel developed by Fastenal is the largest of all MRO distributors. 
The distribution channel utilized by the local branch location allows Fastenal to move products to the end­
user more efficiently and cost effectively than any other distributor in the MRO spectrum. 

6.6. Administration and Marketing 

6.6.1. Return Policy 

What is your standard return policy? 
For market basket and catalog products, Fastenal must approve cancellation of any order prior to 
shipment. Any returns for shipping errors, damage or loss upon delivery must be reported within 10 days 
of the delivery date. Except as otherwise agreed, Products will not be accepted for return after 30 days 
from the date of delivery to the Purchaser. Any cancellation or returns accepted after 30 days may be 
subject to a restocking fee and other charges, for which the Purchaser shall be responsible. All returns 
should be made to a Fastenal branch or as otherwise designated by Fastenal, and must be in resalable 
condition and accompanied with an Invoice. 

Sourced Items ordered and delivered to the Customer may be non-returnable and non-refundable. 
Sourced Items that have been ordered by the Customer and are non-cancelable by the manufacturer, 
Customer must accept and pay for the delivered quantities, excluding non-conforming items. If Customer 
requests to cancel a Sourced Item order prior to shipment or delivery, Seller will exercise reasonable 
commercial efforts to discontinue the production of the items by the manufacturer. However, Customer 
will be responsible for any restocking fee or costs imposed by the manufacturer related to the cancellation 
of the Sourced Item. In the event the Customer requests Seller to stock and maintain an inventory of 
certain quantities of Sourced Item for Customer, Customer agrees to purchase all remaining Sourced 
Items maintained by Seller in its inventory at the time the contract is terminated or within thirty (30) days 
after Customer discontinues use of the Sourced Item. 

6.6.2. Distribution Points 

It is desirable that a successful offerer has inside and outside sales staff and distribution facilities located 
in all Participating States or geographic area offered. Offerers must provide the locations of their 
distribution points and information regarding sales staff for each Participating States or geographic area 
offered. 
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At Fastenal, we understand 
that delivery speed is a 
function of distance - and 
that the shortest supply chain 
wins. So while others have 
embraced a centralized 
direct-ship model (with a 
'built-in' one-day lead time), 
we've never stopped working 
to decentralize, providing 
faster, better service as we 
move ever closer to our 
customers. 

Fastenal's distribution 
footprint allows us to exceed 
NASPO ValuePoint's 
delivery schedule of 24 lo 48 
hours on many in-stock items 
by offering same-day service 
in 2, 100+ local markets, 
something no other industrial 
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Fastenal Locations 

supplier can do. The key to this solution has been our ability to cost-effectively operate local branches in 
not only major cities but also small towns and rural areas across North America, positioning dedicated 
service teams and customized inventory minutes away from the customers we serve. 

In fact, 'same-day' may be too broad of a term. The maps below show the areas our local branch teams 
can service within 30 minutes and 60 minutes. As you can see, if a NASPO ValuePoint member has a 
need, we can generally be there within the hour. 

{,g) 60-minute drive distance ) 

Fastenal's branch-based service model enables us to: 
" Stock product locally for immediate availability 

... 

• Tailor local branch inventory to match our NASPO ValuePoint members' needs 
• Manage customers' inventory to lower their total cost of ownership 
• Provide industry leading in-person, flexible, value added customer service 
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Our multiple distribution points not only provide service to NASPO ValuePoint members, they also 
contribute to each of the local communities by paying local taxes, hiring local employees, experiencing 
the local business environment, and understanding the culture and MRO requirements unique to that 
area. Please see the attached Fastenal Branch Listing for a full list of Fastenal's distribution points. 

act b State/Territor 

Alabama $14,013,752 42 120 87 

Alaska $1,627,768 5 6 8 

Arizona $4,883,183 13 40 27 

Arkansas $9,281,689 31 67 62 

California $65,160,349 158 340 306 208 

Colorado $13,070,108 36 70 83 

Connecticut $12,539,153 16 40 26 

Delaware $2,351,110 7 15 15 

Florida $26,519,249 89 218 163 15 

Georgia $31,024,247 61 165 140 317 

Guam $480,235 4 1 

Hawaii $2,269,725 7 8 18 3 

Idaho $5,190,301 16 35 33 

Illinois $33,834,475 74 216 174 

Indiana $52,365,561 80 213 178 409 

Iowa $14,878,424 37 109 99 

Kansas $19,833,370 37 73 92 301 

Kentucky $16,454,562 48 119 121 

Louisiana $10,171,330 36 70 81 

Maine $3,152,310 13 20 18 

Maryland $9,928,247 33 81 67 

Massachusetts $9,940,415 33 72 53 

Michigan $20,961,327 63 193 133 

Minnesota $122,947,211 67 156 194 351 

Mississippi $8,184,648 25 69 50 

Missouri $21,062,726 61 110 138 

Montana $3,705,869 11 23 25 

Nebraska $7,097,945 20 57 52 

Nevada $3,287,425 11 24 23 

t'-lew Hampshire $3,864,100 14 27 21 

New ,Jersey $9,875,382 31 68 61 

New Mexico $2,527,136 10 19 20 

t'-lew York $24,578,242 72 217 154 

North Carolina $33,509,548 77 244 163 262 

North Dakota $5,859,998 11 35 30 

Ohio $45,228,357 102 316 225 190 

Oklahoma $12,804,268 43 101 94 

Oregon $9,584,610 42 78 67 

Pennsylvania $40,236,624 80 274 222 275 

Puerto Rico $1,866,026 7 13 14 
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Rhode Island $1,135,950 4 8 10 

South Carolina $11,764,691 38 118 85 

South Dakota $4,677,573 14 26 39 

Tennessee $19,877,007 58 149 122 

Texas $70,470,213 158 391 391 344 

Utah $14,093,109 23 41 47 167 

Vermont $2,204,421 8 25 14 

Virginia $14,387,471 48 130 89 

Washington $31,114,793 55 164 117 146 

West Virginia $4,594,926 13 41 30 

Wisconsin $41,373,178 75 292 216 

Wyoming $2,931,249 12 22 19 

*Economic Impact includes: taxes, licenses, and fees; rent; utilities; and payroll. 

We are where you are. With our exceptional distribution network consisting of a footprint of 2, 100+ local 
Fastenal branches and 17 distribution centers, Fastenal has a proven track record of superior past 
performance in supporting NASPO ValuePoint members. 

Fastenal holds more than $1 billion worth of inventory, immediately available to NASPO ValuePoint 
members through our local branches. Each Fastenal branch serves as a local distribution point for a vast 
range of MRO and Facilities Maintenance supplies - backed by our global distribution and sourcing 
strength, yet free to tailor its inventory and service to meet the needs of local customers. 

Branches are serviced by the nearest of 17 Fastenal 
distribution centers throughout the U.S. through our 
company-owned fleet: 
• Fleet Vehicles: 7,580 
• Semis: 325 
• Straight Trucks: 150 
• Sprinters: 139 

Our U.S.-based distribution centers are located in 
Akron, OH; Atlanta, GA; Denton, TX; Edwardsville, 
KS; High Point, NC; Houston, TX; Indianapolis, IN; 
Jessup, PA; Lakewood, WA; Leominster, MA; 
Modesto, CA; Orlando, FL; Pearl City, HI; Salt Lake 
City, UT; Spokane Valley, WA; and Winona, MN. 

Below are some of the distribution performance metrics that distinguish Fastenal in the marketplace: 
• 80% of all customer transactions are for products stocked in the local branch or available at a 

regional distribution center, representing either same-day or 24 to 48 hour fulfillment. 
• If a standard product is not already in stock at your local branch, we can usually get it there on 

our own trucks before the next business day begins. 80% of branch deliveries via Fastenal trucks 
from our distribution centers arrive before 8 a.m. on scheduled truck days. 

.. Fastenal's branches and distribution centers carry more than a billion dollars in inventory in order 
to provide fast delivery for local customers. 
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6.6.3. Contract Management 

6.6.3.1 Describe the Offerer's strategy for contract management and sales support including roles 
and responsibilities as they relate to each participating state for each of the proposed account 
teams that will handle contract management issues. 

The goal of Fastenal's Contract Management and Sales Support department is outstanding customer 
service resulting in increased customer loyalty. We recognize that flawlessly executed contracts are as 
important to government agencies as our products and services. To ensure efficient and effective contract 
management, Fastenal executes a lean quality management strategy which establishes cross-functional 
teams that work in collaborative learning circles with Legal, Government & Diversity Affairs, Tax & 
Finance, the Fastenal School of Business, IT, Marketing, Supplier Diversity, Sustainability, Product 
Development, Government Sales, and most importantly, the local branch. 

The administration and management of the NASPO ValuePoint Master Service Agreement are overseen 
by the NASPO ValuePoint Contract Manager, Vice President of Government Sales, Government Sales 
Directors, the Vice President of Contract Development and Support, and the Director of Contract 
Management. 

This management team reports to the Senior Executive Vice President of Sales Operations, who is a 
direct report of the CEO. 

Roles and Responsibilities for Contract Management 
NASPO ValuePoint Contract Manager 
Fastenal has a dedicated NASPO ValuePoint Contract Manager. The NASPO ValuePoint Contract 
Manager is responsible for collaborating with Fastenal personnel who are directly involved with 
supporting the contract. The NASPO ValuePoint Contract Manager is responsible for ensuring a high 
level of customer service and satisfaction is achieved. Some examples of how this is achieved include 
surveys, conflict resolution, cost savings documentation, quarterly meetings, etc. 

The NASPO ValuePoint Contract Manager also helps guide Sales personnel through the various terms 
& conditions such as FOB terms, pricing/discounts, eligible ordering entities, any unique terms & 
conditions of a Participating State, primary point of contact information, etc. In addition, the Contract 
Manager collaborates with our Marketing department for the development of sales collateral and other 
marketing efforts highlighted in administration and marketing section 6.6.6. 

Government Sales 
Fastenal's Government Sales department is composed of high-level professional sales managers 
dedicated to the success of the NASPO ValuePoint Master Service Agreement. Reporting to the 
Government Sales Management team is a national team of professional, experienced Government Sales 
Specialists. Each state will be supported by Fastenal Government Sales Specialists whose focus is 
strictly State agencies, higher education, and political subdivisions. 

These specialists work directly with agencies and Fastenal branches to: 
• support contract best practice, compliance, and training (including customer and employee 

training) 
e develop custom market baskets and additional discounts within agencies 
• support FAST Solutions implementation 
• respond to disasters 
• resolve issues 
• perform quarterly business reviews (QBR) and ensure overall customer satisfaction. 
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Contract Management 
Fastenal's Contract Management team helps implement contract terms, conditions, pricing, and time 
lines for deliverables such as reporting, rebates, and additional discounts (if any). Contract Management 
works closely with our Vice President of Government Sales, the VP of Contract Development and 
Support, and the Director of Contract Management. The NASPO ValuePoint contract will be managed 
within Fastenal's contract management system, a proprietary database that manages pricing, FOB terms, 
rebates, reporting, and other relevant terms. 

The Contract Management team will be responsible for ensuring that the contract is correctly 
administered. This will include working with the Fastenal NASPO ValuePoint Contract Manager to 
document the execution of participating addenda, any unique terms & conditions, rebates or additional 
fees, and/or reporting requirements of that State. The Contract Management System administers the 
NASPO ValuePoint Master Service Agreement (including any participating addendum unique terms, fees 
or reporting) to the Fastenal branch account, driving compliance via the Fastenal branch point of sale 
(POS) system. The Contract Management team will also manage the administration of contract 
modifications, extensions, price updates, and other administrative correspondence. 

Sales Coordinators 
Once the NASPO ValuePoint contract and Participating Addendums are entered into the Contract 
Management System, the day-to-day workload of interfacing with the NASPO ValuePoint Contract 
Manager, Government Sales department, and Fastenal's branch sales personnel becomes the primary 
responsibility of the Sales Coordinator team. This group reports to the VP of Contract Development and 
Support and serves as a clearinghouse and liaison team between Contract Management and Sales. 

Fastenal's Sales Coordinator team serves as the internal "customer service center" for our branch sales 
people, providing relevant contract information as well as the "linking" of branch accounts for ordering 
entities to the NASPO ValuePoint Master Service Agreement within the Contract Management System. 

The Sales Coordinators are responsible for remitting reporting to NASPO ValuePoint and the 
Participating States. This includes sales reports, usage reports, supplier diversity reporting, sustainable 
purchases, etc. 

6.6.3.2 It is desired that offerers have a representative(s) that has the sole responsibility of 
management of this NASPO ValuePoint contract. Provide a list the name(s) and title(s) of the 
dedicated representative(s) per region or State. 

The following team is responsible for the management of the NASPO ValuePoint contract. 

VP of Government Jeff Hicks National Sales 507-313-7515 jhicks@fastenal.com 23 

Director of 
Ryan Ash 

Regional 
Government Sales (West) 

760-761-0004 x103 rash@fastenal.com 18 

Director of Bill Franssen Regional (East) Government Sales 757-342-6123 wfransse@fastenal.com 15 

Director of Richard Regional 
Government Sales Warren (Central) 

252-944-1772 riwarren@fastenal.com 7 

NASPO ValuePoint 
Zach Wise National Contract Manager 

507-313-7206 zwise@fastenal.com 11 

VP of Contract 
Donnalee 

Development & 
Papenfuss 

National 
Suppor1 

507-453-8339 dpapenfu@fastenal.corn 18 

Each participating NASPO ValuePoint State will also be supported by our 40+ Fastenal Government 
Sales Specialists wt1ose focus is strictly state agencies, institutions of higher education, and political 
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subdivisions within their respective state(s). Government Sales Specialists report to the Directors of 
Government Sales and work directly with agencies and Fastenal branches to support contract best 
practice, compliance, training (including customer and employee training), the development of custom 
market baskets within agencies, implementation, disaster recovery leads, working with resellers, 
marketing of products, process mapping, local reporting, issue resolution, and customer satisfaction. 

6.6.3.3 Does your contract management include customer training? Please provide a detailed 
narrative including, at a minimum, the following: 

Yes. Trainings are available in-person with Fastenal personnel or manufacturing representatives, or via 
video or literature. In addition to the items specified in the following questions, Fastenal offers trainings 
including: 

• Contract Terms & 
Conditions 

• Pricing & Discounts 
• Custom Market 

Basket Development 
"' Incentives 
• Scope of Award 

., 

• 

• 

Sustainability/Green 
Supplier Diversity 
Delivery & Freight 
Return Policy 
Warranty 
Ordering Process 
E-Commerce 

• 
Online Ordering 
FAST Solutions 
Lean Process 
Mapping 
Safety 
Product Application 

6.6.3.4 Sustainable Products (e.g., energy efficient, water efficient, low toxicity, recycled content, 
etc.); 

Fastenal's Green Resources webpage (https://www.fastenal.com/en/35/green-resources) features 
information and tips regarding energy conservation, green cleaning and maintenance, waste reduction, 
water conservation, and recycling. Additional information is provided regarding lighting legislation and 
other industry updates. This page also provides a guide for finding EPP / Sustainable products on 
www.Fastenal.com. Fastenal also has a Sustainable Products Coordinator on staff, available to assist or 
provide guidance whenever needed. 

6.6.3.5 Review of environmentally preferable products with third party certifications (see section 
6.5.3.6 above for a list of some of the 3rd party certifications). 

Fastenal has a Sustainable Products Coordinator available to assist or provide guidance with 3rd party 
certifications. 
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6.6.3.6 New products; 
With the assistance of manufacturing representatives, Fastenal actively engages customers to provide 
education on new products. Trainings can be provided at the member's facility by Fastenal personnel 
and Fastenal vendor personnel. These training opportunities include open houses, vendor days, 
demonstration trucks, application training, samples, marketing literature, etc. 

6.6.3. 7 Equipment and operation- Manufacturer/certified set up and training; 
Fastenal partners with hundreds of leading manufacturers and suppliers to train our customers on set 
up, operation, and maintenance of their product. These trainings are arranged by the local branch service 
team to ensure NASPO ValuePoint members have the product knowledge and certifications they need 
to safely and efficiently use the product. 

6.6.3.8 Seminars and other learning opportunities; 
Fastenal will provide customized training programs to meet NASPO ValuePoint members' needs. 
Training sessions would generally be held at the member's facility, with training conducted by a local 
Fastenal employee and/or a Fastenal certified vendor. Because of our local presence, these trainings 
can be offered to the NASPO ValuePoint members frequently throughout the year, at no cost. 

Fastenal branch representatives and other customer support personnel are kept current on product and 
industry trends through ongoing training, yearly reviews of industry standards, and close interaction with 
our suppliers. In addition to customer training, our sales and support personnel participate in career-long 
professional education and developrnent to continually improve their knowledge and service. The result 
is a well-trained sales force that can provide technical expertise to end users within a local environment. 

Fastenal's Certified Vendor Training Program: 
Fastenal's Certified Vendor Training program includes training from certified vendors in the following 
areas: 

" New products 
" Equipment & operation - manufacturer/certified set-up/training 
• Safety and OSHA training 
• Product application, features and benefits 
• Cost savings, lean, and vendor managed inventory (VMI) solutions 

Although designed for our employees, Fastenal's Certified Vendor Training program will be offered to 
NASPO ValuePoint ordering entities as customized training workshops. Many of our product trainings 
are focused on safety, but the program also includes vendors outside of the safety category who provide 
training on various products and applications. In order to participate in the Certified Vendor Training 
program, the vendor must design training and present to the Fastenal School of Business (FSB) team, 
initiating a rigorous certification process that includes a consensus between the FSB instructors and the 
vendor on the following: 

e Training requirements 
• Hands-on and interactive delivery methods 
e Markets targeted for products 
• Product applications and uses 

Safety Training: 
To support our safety product offering, we've positioned trained Safety Specialists across the United 
States. These personnel carry multiple certifications, including Masters in Occupational Health and 
Safety, QSSP Certification, and OSHA 30-Hour Training. Their job is to identify hazards, document risk 
factors, garner worker feedback regarding PPE, and ultimately develop a business plan to reduce 
workplace incidents while maximizing productivity and profits. 
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Working with our key safety suppliers, Fastenal's Safety Specialists provide trainings and PPE equipment 
assessments for the following concepts: 

• Eye Protection - product selection/rationalization, fit testing 
• Hearing Conservation - fit testing 
• Face and Head Protection 
• Respiratory Protection - qualitative fit testing 
• Skin Care Needs Analysis - prevention/reduction of occupational dermatitis, reduction of sick 

days 
• Hand Protection - job-specific assessments, product testing 
• Fall Protection - application 

assessment, harness/lanyard 
inspection, competent person training 

• Ladder Inspection and Certification 
• Hoist and Sling Inspection and 

Certification 
• Heat Stress Evaluation - program 

development 
• Spill Containment and Flammable 

Storage 
• Lock Out/Tag Out Program 
• AED, BBP, First Aid Training 
• ARC Flash Assessments 

Energy Efficient Lighting Audits and Training: 
Fastenal works in conjunction with our lighting vendors to provide energy efficient lighting audits and 
training as a value-added service for customers. This program includes: 

" Lamp/Ballast Standardization Recommendations 
• Lighting Energy Audits/Analysis/Presentations 
• Energy Saving Initiatives Specific to Lighting/Ballast 
• Sustainability Initiatives Specific to Lighting/Ballast & Other Products 
• Product Design Recommendation/Implementation of the Latest in LED Technology for Enhanced 

Energy and Maintenance Saving Strategies 
• Lighting upgrade installation and project management 

Green and Sustainability Training: 
Fastenal's Certified Vendor Training includes information about green and sustainability initiatives offered 
by our various manufacturer partners. We also offer training on our green and sustainability product 
reporting and ways NASPO ValuePoint ordering entities can work with Fastenal's Sustainability 
Coordinator to establish goals and manage spend to achieve their goals. 

Annual Customer Show 
Fastenal hosts an annual customer show to provide a venue for customers and manufacturing partners 
to participate in new product rollouts, cost savings training, demonstration of solutions, etc. Additionally, 
NASPO ValuePoint members are afforded an opportunity for government cooperative training provided 
by National Cooperative Procurement Partners (NCPP). 

6.6.4. Delivery 

6.6.4.1 Delivery time for in-stock items should not exceed 24-48 hours for all points within in the 
Participating States. Non-stocked items must be delivered within 10 working days. The 
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Participating State reserve the right to impose restrictions. Explain in detail your delivery 
policy. 

Fastenal has the ability to exceed the solicitation delivery requirements of in-stock items delivered within 
24-48 hours by providing same-day inside delivery of many in-stock items. In fact, 'same-day' may be 
too broad of a term. The maps below show the area NASPO ValuePoint members can shop or will-call 
within 30 minutes and 60 minutes. As you can see, if a NASPO ValuePoint member has a need, they 
can generally fulfill the need within the hour. 

@) BO-minute drive distance ) 

Fastenal prides itself on its local presence, which provides us with a unique position in the market to 
make inside deliveries same-day to NASPO ValuePoint members across the entire United States. Our 
network of 2, 100+ branches allows us to get the products needed to the end user with remarkable 
efficiency. We further streamline the supply chain by utilizing our own fleet of over 300 tractor-trailers that 
get our product to the local servicing branch from one of our 17 regional distribution centers. This means 
we do not rely exclusively on 3rd party carriers in order to get the product to where you need it. 

In 2016 alone, Fastenal-owned vehicles drove 143 million miles and delivered 689 million pounds of 
product to Fastenal branches. This product was then delivered by our fleet of over 7,500 pickup trucks to 
our customer locations to service 45,000+ bin stocks, 63,000+ vending devices and 600+ customer onsite 
locations. Our Customer Service Project in 2016 greatly expanded the product offering in-branch as well, 
assisting in the diversification of product availability for increased same day delivery response. 

6.6.4.2 Specify Guaranteed Delivery Time for In-Stock Items. 
Fastenal's guaranteed delivery time for In-stock Items does not exceed 24 to 48 hours. Delivery times in 
AK, HI, PR, and GU may differ. 

6.6.4.3 Specify Guaranteed Delivery Time for Non-Stock Items. 
Fastenal's guaranteed delivery time for Non-stock Items does not exceed 10 days from the date of order. 
Delivery times in AK, HI, PR, and GU may differ. 

6.6.4.4 SOS must accompany all orders at the time of delivery (where applicable). 
SDS sheets are available for all applicable products on fastenal.com or upon request at any branch 
location. 

6.6.4.5 The Participating States expect high delivery standards from all contractors. Penalties may 
be imposed on contractors that have continual late deliveries. These penalties may include 
but are not limited to cancellation of orders, request for discounted pricing, non-use of an 
offending contractor or cancellation of the contractor's participating addendum(s). 
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Fastenal acknowledges section 6.6.4.5. 

6.6.5. Shipping 

6.6.5.1 All shipments are to be delivered directly to the purchasing department/division address. All 
shipments shall include a packing label that includes at a minimum the following information 
on the outside of the package: 

Authorized Purchaser; 
Delivery Address; 
Purchasing entity and floor; 
Contact; and 
Telephone number. 

Fastenal can comply with the solicitation requirement to provide inside delivery to the purchasing 
department/division address and with all exterior package requirements. Fastenal is uniquely positioned 
to provide inside delivery directly to the purchaser. Because we utilize our local branch personnel and 
company-owned fleet for shipping and delivery, all shipments can be delivered inside, directly to the 
purchaser, by a local Fastenal representative. 

6.6.5.2 A packing slip shall also be included with each shipment, which shall include at a minimum 
the following information in no particular order: 

Line item description; 
Date ordered; 
Quantity ordered; 
Quantity included in shipment; 
Any backordered items; 
Unit Price and extension; 
Number of parcels; 
Purchase Order Number; 
Purchasing entity name; and 
F.O.B. Destination. 

Fastenal can comply with all packing slip requirements. 

6.6.5.3 Describe in detail how your company has implemented environmentally sound shipping and 
transportation practices. For example: 

• Is your company a US EPA SmartWay Partner? 
Yes, Fastenal has 360 Commercial Motor Vehicles in class 6/7/8 (straight trucks and semis) which are 
SmartWay compliant. 

• Does your company use alternative fuel vehicles (e.g., electric, battery hybrid electric, 
bio-based diesel, etc.? 

Fastenal has straight trucks and semis which run on bio-diesel. 

• Does your company reduce energy usage or other environmental impacts during 
shipping? 

Fastenal's truck routes are established with Global Information System (GIS) to maximize fuel efficiency. 
Fastenal also strategically plots out its branch delivery routes to maximize customer service while keeping 
fuel consumption in check. Fastenal's Commercial Motor Vehicles and standard pickup trucks are late 
model vehicles that achieve a higher miles per gallon rate than just a few years ago, thus reducing our 
carbon footprint. Additionally, we re-use shipping materials (boxes, etc.) as we are able, encourage 
drivers not to idle their trucks, and have a recycling program at our distribution centers for pallet wrap, 
cardboard, etc. 
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6.6.6. Implementation 
6.6.6.1 Implementation of this contract is vital to the Participating States. Describe in detail your 

implementation program including an estimated time line to include at minimum the following 
points. 

As an incumbent NASPO ValuePoint contractor since 2011, Fastenal has demonstrated competence in 
the administration, marketing, and compliance with the terms and conditions of the NASPO ValuePoint 
contract. Fastenal has 44 state-wide MRO contracts, 31 of which are with states that have signed a 
NASPO ValuePoint participating addendum. Additionally, Fastenal has over 15 years of experience 
implementing many state-wide MRO contracts with cooperative use features. These statewide contracts 
span the spectrum of city, county, and state government agencies and utilize participating addendu.ms. 

Over the last five years Fastenal has increased the number of NASPO ValuePoint accounts by 144% 
and increased sales 103%. This growth demonstrates that we have successfully implemented the 
NASPO ValuePoint contract nationally. Fastenal's experienced government sales team has a close 
relationship with each state and our large local presence of more than 2,100 branches and 10,200 local 
sales people ensures the successful implementation of the NASPO ValuePoint contract. 

6.6.6.2 Describe in detail the Offerer's implementation plan, including all process steps. 
Fastenal's implementation plan will roll out in three phases: Announcement of the NASPO ValuePoint 
award; Execution of the Participating Addendums with current and potential NASPO ValuePoint States; 
and Implementation of the State Agreements with State Agencies and Political Subdivisions. 

Make immediate company announcement on our intranet site 
and release Fast News video to all Fastenal employees. 

Circulate press release announcement through AP, trade 
publications, and post on social media and Fastenal.com. 

Release video message from our President/CEO Dan Florness 
to all Fastenal employees endorsing the new NASPO 
ValuePoint Master Service Agreement. 

• Hold conference calls with Fastenal sales leadership to discuss 
the details of the t\JASPO Value Point award and implementation 
plan. 

Schedule meetings with key decision makers within all states 
and territories. 

Publish a t\JASPO ValuePoint article in our Fastenal Quarterly 
newsletter which is distributed to all 20,000+ Fastenal 
employees. 

Update the internal NASPO ValuePoint landing page on our 
intranet site where Fastenal sales representatives will be 
directed to access: Master Service Agmement information, 
NASPO \/aluePoint support contacts, Fastenal School of 
Business training, and a downloadable training document to 
help prepare for sales calls. 

" Update the Fastenal.com landing page dedicated to NASPO 
ValuePoint contract information: 
https://www.fastenal.com/naspo-value-point. 
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Meet with state contract administration personnel to understand 
the unique needs of each state, key initiatives, scope of the 
contract and cooperative use rules. 

Customize the NASPO ValuePoint contract to meet the states' 
needs through market baskets, vending, onsite, vendor 
managed inventory, delivery, administrative fees, incentives, 
and marketing requirements. 

Work with each Participating Stale to obtain a listing of all 
entities who can utilize the NASPO ValuePoint Master 
Agreement and obtain cooperative use rules and regulations. 

• Execute a participating addendum within each Slate, 

Launch email and telemarketing campaign to all Fastenal 
employees in Participating hlASPO ValuePoint States detailing 
the NASPO ValuePoint Master Service agreement and action 
items for the coming weeks to support the agreement. 

Update the state landing pages on Fastenal.com detailing the 
state agreement. 

Update co-branded marketing materials with state agencies 
which will be available for Fastenal sales representatives on the 
NASPO ValuePoint intranet landing page. These marketing 
materials include: 

o Each state's economic impact statement 

o NASPO ValuePoint Master Service Agreement 
executive summary-customized for each state 

o Product-specific flyers for: Facilities Maintenance, 
Lighting, and Industrial Supplies & Tools 

o Sustainable products f, solutions 

o Supplier Diversity products & solutions 

o FAST Solutions resources (vending, onsite, bin stock 
and eBusiness solutions) 

o Emergency preparedness plan 

Complete NASPO Value Point training with each local branch 
within their Participating State to ensure each branch 
understands the scope of the NASPO ValuePoint contract 
within their state, 

• Distribute co-branded NASPO ValuePoint literature and Partner 
Brochure to all current state and local government agencies in 
each Participating State via our local Fastenal sales employees, 

" Hold the NASPO ValuePoint implementation meeting with each 
participating state, Implementation meetings with the customer 
can be set up as an in-person meeting, E-Learn Center, 
webinar, conference calls, and/or audio/video, 
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The irnplementation team will include: Regional & State Government Sales representatives, District 
Managers, General Managers, local Outside Sales Representatives, and others as required. Each 
local Fastenal branch will work with its Regional & State Government Sales representative to initiate the 
NASPO ValuePoint Implementation Workshops for current and potential government customers. 

Stage 1 (Initial Preparation & Strategy Session) 

• Custom needs analysis 
• Evaluate resources needed 
• Establish implementation strategy to meet 

states' unique needs 
• Develop project timeline (implementation 

team) 
• Develop event details 
• Create and distribute co-branded customized 

flyer and/or email for event 
• Collaborate with implementation team on 

items needed for workshop success 

Strategic Marketing: 

Stage 2 (Action Steps) 

" Confirm internal and external workshop 
attendees 

• Create goals for each NASPO ValuePoint 
customer 

., Begin workshops at specified customer sites 
• Perform NASPO Value Point customer site 

analysis 
e Educate I\JASPO ValuePoint members on 

various methods available to acquire products 
within the contract. 

• Learn how to register for an account on 
www.fastenal.com and other E-Commerce 
platforms 

• Learn about Fastenal's government-specific 
services and solutions, including but not 
limited to: Vending, Onsite, Sustainable 
Products & Solutions, Supplier Diversity, 
Emergency Preparedness, Cost Savings, and 
more 

• Set up monthly, quarterly or semi-annual 
business reviews to ensure key objectives and 
cost saving measures are being met with each 
State. 

• Monitor cost savings goals, continuous 
improvement initiatives, training, service 
implementation and outreach initiatives to 
ensure successful implementation of the 
customer needs and requirements. 

Fastenal's marketing team is committed to promoting Fastenal's products, services, solutions, and 
preeminent customer service to all state government departments, institutions of higher education, 
agencies, and political subdivisions. Our team will execute a strategic marketing plan that will be rolled 
out in conjunction with the NASPO ValuePoint implementation/ training program. 

This plan will focus on promoting both organizations and will ensure that our sales force and current and 
potential government customers understand the power of Fastenal and NASPO ValuePoint working 
together. We will utilize our considerable internal resources to achieve success, including our in-house 
Marketing and Graphic Design teams, print shop, and vinyl shop. 
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Our go-to-market strategy is to educate our sales and support personnel, provide tools to grow our local 
sales representatives' business through the NASPO ValuePoint Master Service Agreement, and promote 
the NASPO ValuePoint agreement to our customers at every available opportunity. 

Marketing Channels: 
Print Marketing 
Our in-house Marketing, Graphic Design, and Print and Vinyl Shop teams will assist 
our Government Sales team and local branches in developing customized NASPO 
ValuePoint literature for our current and potential customers. Our teams work under 
quick turn-around times and are able to produce printed literature at a substantially 
lower cost than outside print vendors. We also publish barcodes on all of our printed 
literature, which allows us to track each piece's distribution and sales impact down 
to the individual customer level. Our print marketing materials include flyers, 
linecards, brochures, catalogs, direct mail, advertisements, and more. 

Online Marketing 
Fastenal.com 
Fastenal has focused tremendous effort and resources toward improving 
our site functionality, performance, and product availability. The growing 
awareness of our website, both internally and externally, has created many 
opportunities for us to market our products, services, and solutions through 
targeted approaches via referral sources, searches on our website, etc. 
Upon award of the NASPO Value Point Master Service Agreement, our Web 
Marketing team will update and monitor NASPO ValuePoint's landing page and develop targeted 
campaigns to continue to drive traffic to this page. Web promotions can also be developed at the 
discretion of NASPO ValuePoint and the Government Sales team. 

Email Marketing 

~,:·· ~-~:.:. ·;, 

Fastenal's email marketing program has a proven track record of reaching active email 
subscribers. We will support the NASPO ValuePoint Master Service Agreement by 
developing co-branded, customized email campaigns. One thing that makes our 
program unique is that customers receive personalized emails from their Fastenal sales 
representative, improving campaign effectiveness while helping to grow customer 
relationships. Our email marketing program also offers detailed reporting for our 
Government Sales and local sales teams, which will be crucial to measuring the 
success of the email marketing program promoting the NASPO ValuePoint Master 
Service Agreement to current and potential customers. 

Trades hows/Events 
Fastenal is committed to attending government tradeshows when applicable. 
Tradeshows we have attended and will continue to participate in are: 

• NASPO Exchange 

• NIGP 
• NAEP 
• Various Participating State shows, as opportunities arise 
., Various Green/Sustainable and Supplier Diversity shows 

We also host our own annual tradeshow events, which provide an excellent venue to 
showcase our government capabilities to thousands of employees, suppliers and 
customers. Upon award of the NASPO ValuePoint Master Service Agreement, Fastenal 

IA\'f.Ttlill#l'DMOlltl 
_.._!C,••;::t'l1'!."•lf•,o"'· 

---



NASPO 

Value Point 

will commit to promoting and providing training for the NASPO ValuePoint contract at the Fastenal 
Customer Show in Nashville, TN. 

Key Implementation & Marketing Support Contacts 
Jeff Hicks VP of Government Sales 
Ryan Ash Director of Government Sales - West 
Bill Franssen Director of Government Sales - East 
Richard Warren Director of Government Sales - Central 
Zach Wise NASPO ValuePoint Contract Manager 
Kevin Fitzgerald VP of FAST Solutions 
Brooke Mlsna VP of Marketing 
Donnalee Papenfuss VP of Contract Development & Support 
Melissa Puchalla Director of Supply Chain Compliance 

6.6.6.3 Detail the specific information, resources, and assistance the offerer will require from each 
Participating State to implement the contract. 

Fastenal's Government Sales Directors and Government Sales Specialists will work with each State to 
determine the information, resources and assistance required to implement the contract. As applicable, 
this information will be detailed in the participating addendum. Below are examples of the information 
and assistance we anticipate may be required from each Participating State: 

• Identify the champion within the State to facilitate the roll-out of the NASPO ValuePoint contract 
to State agencies and political subdivisions 

• Provide the State's expectations for participation and compliance 
• Identify reporting points of contact for fee/rebate remittance (if applicable) 
• Identify reporting points of contact for ESB/MBE/WBE/DV subcontracting plans and the 

negotiation of supplier diversity goals 
., Identify the point of contact for Sustainability/Green reporting and establishment of goals 
• Analyze historical spend information to identify high-use items for inclusion in the custom market 

basket; identify products and services that represent the best value 
• Provide member with contact information and shipping locations 
• Identify top customers within the state to include political subdivisions (if applicable) 
• Establish clear timelines for contract implementation milestones and assign roles and 

responsibilities to each 
• Provide marketing support - linecards, logos, landing page links on state's website 
• Provide suggestions for local media and government trade publications for press releases 
• Host events and scheduling of contract kick-off events 

6.6.6.4 Describe how soon from execution of the Participating Addendum the online ordering system 
will be available to each Participating State. If a phased implementation is planned in terms 
of limited functionality vs. complete functionality, please specify. 

Fastenal's online ordering system is completely functional and in use today by existing NASPO 
ValuePoint members. Within 1 to 5 days from the execution of a participating addendum and establishing 
an account number at the local Fastenal branch, new ordering entities will be able to view contract pricing 
when logged in with their branch account number. 

6.6.6.5 Describe in detail the Offerer's experience when implementing customer relationships of 
equivalent size and complexity. 

As an incumbent NASPO ValuePoint contractor since 2011, Fastenal has demonstrated competence in 
the administration, marketing, and compliance with the terms and conditions of the NASPO ValuePoint 
contract Fastenal has 44 state-wide MRO contracts, 31 of which are with states that have signed a 
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NASPO ValuePoint participating addendum. Additionally, Fastenal has over 15 years of experience 
implementing many state-wide MRO contracts with cooperative use features. These statewide contracts 
span the spectrum of city, county, and state government agencies and utilize participating addendums. 

Fastenal has continuously grown the amount of sales and accounts under the existing NASPO 
ValuePoint agreement. Since 2012, Fastenal has increased the number of government agencies using 
the NASPO ValuePoint agreement by 144% to over 34,000 accounts and sales for those agencies have 
increased 103%. 

With 2, 100+ locations and 10,200 local sales people, Fastenal has been able to extend the full value of 
the NASPO ValuePoint contract to all members, big and small, rural and metro and increased the amount 
of customers utilizing the NASPO ValuePoint contract each and every year. 

Fastenal's contract management system and internal controls ensure sound administration of the pricing, 
terms and conditions. Clear policies, procedures and work instructions ensure the sound execution of 
participating addendums and the administration of any unique terms & conditions. 

6.6.6.6 Describe any customization abilities for different States or political subdivisions within a 
Participating State. 

Tailored Local Inventory: 
The most important customization ability that Fastenal offers is the ability to customize the inventory 
stocked at our 2,100 local branches to reflect the needs of individual State agencies or political 
subdivisions for same-day inside delivery. This ability to provide a custom stocking model based on 
historical usage and/or planned purchases is at the heart of why Fastenal is considered a strategic 
supplier as opposed to a transactional supplier. Fastenal's local presence allows for same-day delivery 
to inside locations. 

Agency-Specific Custom Market Baskets: 
The custom market basket is another area of customization offered. It reflects agency-specific, high-use 
items, green/environmentally preferable products, Supplier Diversity products, Community Rehabilitation 
Program products, and/or regional manufacturers to provide NASPO ValuePoint customers with 
member-specific cost savings. 

Fastenal Vending Program 
Fastenal has more than 63,000 customized vending machines 
in all 50 States that provide purchasing transparency, product 
usage reduction, and total cost of ownership cost savings. 
Each vending machine can be tailored to fit the specific needs 
of the customer and configured to the ever-changing demands 
of the government agency. Fastenal customers typically see 
30% consumption reduction through the use of our vending 
program. 

Fastenal Onsite Program 
Fastenal has more than 600 onsite locations that stock product inside the customer's location. This offers 
the customer a completely customizable inventory management system that drives out cost in 
procurement and inventory management. Each onsite agreement is designed specifically to achieve the 
customer's cost saving goals and product needs. Advantages of this program include: 

" Full program customization based on process mapping exercise. 
"' Dedicated onsite Fastenal team to handle all inventory management functions - the first time 

your employees touch the product is at the point of use. 
~ Consigned onsite inventory within the Fastenal crib. 



a..iJAr>nn , ... ,...,_,rv 

Value Point 

11 Customized inventory modeling to eliminate stock-outs. 
" Detailed, flexible reporting based on your business priorities . 
., Deep collaboration, including participation in Kaizen events and other company initiatives. 

Additional Customization 

Fastenal Bin Stock Program 
Fastenal has more than 45,000 customized bin stocks installed at 
customer locations. Fastenal works with each customer to develop 
planograms to ensure the customer has the right amount of the products 
they need while minimizing the inventory to reduce overstocking of 
products they don't need. 

Additional customization abilities include customized models for: 
" Reporting Capabilities " Cost Savings Documentation 
., Rebates/Administrative Fees • Volume Discounts and Growth Incentives 
• Training for Products/Applications 
• Safety Audits and Training 
e Lean Process Improvement 

6.6. 7. Reporting Capabilities 

" Restrictions and Messaging 
" Supplier Diversity Programs 
e Green and Sustainability Programs 

6.6.7.1 The offerer shall provide information on all reports that are available without charge, to include 
a brief description of the report and the frequency. If there are other reports available at 
additional pricing, information on these reports is also required. Please note the reporting 
requirement in the NASPO ValuePoint terms and conditions; in addition states may have 
additional reporting requirements. 

Contract Reporting 
NASPO ValuePoint's master contract reporting is submitted through the required NASPO ValuePoint 
reporting tool. Each participating state's spend is broken out from the NASPO ValuePoint master report 
and recorded accordingly. Copies of the master report are also submitted to the required parties for 
NASPO ValuePoint and the lead state. 

Fastenal's Contract Management and Sales Support department administers all reporting that supports 
the remittance of rebates, Participating States' administrative fees, cumulative discounts, volume 
discounts and minimum spend discounts (if any). The ideal frequency of the reporting is quarterly, 
however, monthly reporting can be negotiated in the participating addendum if desired. 

Fastenal's Contract Management system tracks all branch accounts for NASPO ValuePoint ordering 
entities and generates the following reports from the invoice data which satisfy the reporting requirements 
stated in the NASPO ValuePoint terms & conditions: 

• Net Spend Report - showing spend per account under the contract. 
• Usage Detail - showing invoice level part detail for each account under the contract. 
• Concept Spend - showing contract spend within specific product categories. 
" Executive Summary Report - multi-faceted contract level dashboard report including total spend, 

spend by product category, spend by agency type, accounts receivable, spend by individual 
account, cost savings (freight saved, invoice dollars saved, previous price paid, receiving 
disbursement, inventory management, PO reduction, extra value services, other savings, vendor 
reduction, product source, emergency services, kiting, committed inventory, material 
substitution), inactive accounts, spend by account specialty. 
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Rebate and administrative fee remittance is substantiated by the above referenced reports. Fastenal has 
additional reporting available that may be negotiated at no additional charge to provide information 
regarding contract spend, high usage item reporting, invoice registers, outstanding invoice statements, 
and payment trends as needed by the customer. 

Supplier Diversity Reporting 
Tier 2 reporting is available on a quarterly basis as value added service. Reporting is available in multiple 
formats (Online reports, Excel spreadsheets, Word documents and other media) to meet each NASPO 
ValuePoint purchasing agent's needs. Fastenal's Small Business Liaison Officer will work with each 
Participating State to ensure proper reporting is made available throughout the life of the contract. 
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Cateaorv Spend % of Total Spend 

Small Business (SBE) $37 654 17.36% 

Woman-Owned Business /WBEl $6180 2.85% 

Mlnorltv-Owned Business /MBEl $4912 2.26% 

Small Disabled Veteran-Owned Business ISDVOBl $2119 0.98% 

Small Veteran-Owned Business (SVOB) $1 002 0.46% 

Historlcallv Underutilized Business Zone /HUBZonel $371 0.17% 

Small, Disadvantaaed Business /SDBl $325 0.15% 

8 (al $177 0.08% 

Disadvantaaed Business Enterorise /DBE) $113 0.05% 
Total Q2 Spend $216,916 24.37% 
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Environmentally Preferred Products Reporting 
Fastenal's Sustainable Products Coordinator manages reporting to customers regarding environmentally 
preferred products (EPP). This report is available on a quarterly basis. Please see the image provided 
below for an example of this reporting. For the proposed market basket, nearly 20% of the list has been 
identified as EPP solutions available to NASPO ValuePoint members. In addition to the proposed items, 
Fastenal's Sustainable Products Coordinator will review usage and suggest environmentally preferred 
alternatives throughout the life of the contract. 

Environmentall Preferred 15.32% 
Leadershl In Ener & Environmental Desi n LEED $9 182 4.23% 
Green Seal 4 379 2.02% 
ENERGY STAR $1 191 0.55% 
EcoLo o $980 0.46% 
GREENGUARD $925 0.41% 
Desi n for Environment DfE $759 0.37% 

$515 0.23% 
Sustainable Forestr Initiative SFI $441 0.18% 
Forest Stewardshi Council Certified FSC $359 0.18% 
Car et & Ru Institute Seal of A roval $253 0.14% 
USDA BloPreferred $239 0.10% 
Total Q2 Spend (Incl, Non-Green) $997,814 24.19% 

FAST Solutions Reporting 
In addition to controlling product consumption, our FAST Solutions vending program allows your 
organization to unveil complete transparency all the way down to the individual user. Prior to vending an 
item, users can be prompted to enter up to five levels of user-defined information (e.g., department, 
group, cost center, project, etc.), enabling management to track usage accordingly. Please see the list 
below for an overview of the various data collection points that you can view. Because the software that 
runs the machines is web-hosted, all of this information is available online in reaHime, 24/7. Transactional 
reports can be uploaded into the customer's ERP system or exported into excel. 

Current Inventory Report Usage by Machine 

Restock r-<eport Sorted by Department By Machine Master Transactions 

Restock Sorted by Vendor Transactions by Employee 

Item Usage by Employee Transactions by Item 

Usage by Item by Employee Monthly Summary of Usage by Item 

Consumption by Employee Monthly Summary of Usage by Depa1iment 

Consumption by Vendor Low Usage Items 

Consumption Comparison High Usage Items 

Usage by Department Comparative Usage Reports 

Usage by Vendor Stock Out Report 

Usage by Item 

Workflow Management Reports via Online Catalog 
The Workflow Management feature within the NASPO ValuePoint online catalog has built-in reporting 
capabilities for managElrs to view, authorize, and approve purchases made online. This feature provides 
the ability to define three levels of authorization, access, and approval. The top level has authorization 
ability and visibility globally. The second level allows certain personnel to authorize and approve orders, 
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with visibility to all orders they have approved. These users also have the ability to order. The third level 
has access to order only, with no authority to approve orders. 

NASPO ValuePoint Online Catalog Reporting 
Fastenal's on line ordering system provides robust reporting for ordering entities to manage their budgets 
and track their purchases. Available online reporting includes: 

• Usage Reporting - View and review your purchasing patterns over a selected time period 
• Open Balances and Statements - View and print any Fastenal invoice with an open balance. This 

includes all orders placed with Fastenal, regardless if placed online or not. 
• Order Status and Tracking - NASPO ValuePoint members can see the status of their orders at 

any time during the order process. 3rd party tracking numbers are made available in status 
updates where applicable, and the local branch can provide tracking information on branch­
delivered parts. 

• Order History - View history of orders placed online with Fastenal.com. Previous orders can be 
reordered and edited for future use. 

• FAST Solutions Vending Reports - View your vending items and consumption. See "FAST 
Solutions Reporting" above for detail. 

• Planogram Bin Location Reports - View items, locations, and consumption for inventory Fastenal 
manages for you. 

Cost Savings & Continuous Improvement Documentation and Reporting 
Fastenal can provide monthly cost savings reports documenting our progress towards a mutually agreed 
upon cost reduction target goal. Hard and soft cost savings are reported through Fastenal's point-of-sale 
(POS) computer system, which will document our progress towards your cost reduction target on a daily 
basis. Some of the metrics that are typically targeted for cost savings reporting include: 

• Price Improvements • Vendor Consolidation 
• Substitutions • Rebates/VIA 
• . Inventory Reduction 
• Consumption Reduction 
• Freight 
• Labor Savings 
• Training 

• Purchase Order Reduction 
• Emergency Services 
• Specialty Services (Engineering, Safety, 

Metalworking) 
• Waived Fees 

6.6.7.2 Explain your company auditing policy to ensure that pricing and services are in compliance 
with the contract. Explain your policy for revenue recovery in the event that any auditing 
reveals incorrect pricing. 

Fastenal is committed to contract compliance. When contracts are implemented, terms and conditions 
are entered by our contract compliance team and controlled by this group for the life of the contract to 
ensure compliance on a local level. Regular business reviews are conducted with the customer to ensure 
the terms and conditions established in the contract are fully executed. 

Fastenal's contract compliance team regularly conducts price audit reviews. If a price audit reveals any 
pricing inaccuracies due to timing or other issues, Fastenal investigates and rectifies the cause of the 
inaccuracies and communicates the results to the contract holder. Any discrepancies are settled through 
check or account credit at the contract holder's discretion. 

6.6.7.3 Does your company provide a green product spend report? Please describe how your 
company reports environmentally preferable product purchases. 

Environmentally Preferred Products Reporting 
Fastenal's Sustainable Products Coordinator manages reporting to customers regarding environmentally 
preferred products (EPP). This report is available on a quarterly basis. Please see the image provided 
below for an example of this reporting. For the proposed market basket, nearly 20% of the list has been 
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identified as EPP solutions available to NASPO ValuePoint members. In addition to the proposed items, 
Fastenal's Sustainable Products Coordinator will review usage and suggest environmentally preferred 
alternatives throughout the life of the contract. 

Environmental! Preferred 15.32% 

Leadershl In Ener & Environmental Desi n LEED $9 182 4.23% 

Green Seal $4 379 2.02% 

ENERGY STAR $1 191 0.55% 

Ecole o $980 0.46% 

GREEN GUARD $925 0.41% 

Desi n for Environment DfE $759 0.37% 

UL Environment Certified $515 0.23% 

Sustainable Forestr Initiative SFI $441 0.18% 

Forest Stewardshl Council Certified FSC $359 0.18% 

Car et & Ru Institute Seal of A roval $253 0.14% 

USDA BioPreferred $239 0.10% 
Total Q2 Spend (Incl, Non-Green) $997,814 24.19% 

6.6.8. Sustainability/Environmental Practices 

Sustainability and sound environmental practices are important to many of the Participating States. 
Thoroughly describe your sustainability and environmental practices that you currently have in place. 
This description should include the following: 

(1) Sustainability Program 
a. Does your company have a corporate-wide sustainability policy? If yes, attach or provide a 

link to your sustainability policy as well as any related policy initiatives such as a Climate 
Action Plan, a Zero Waste Policy, a Toxics Reduction Strategy, or a Green Fleet Policy. Also, 
please summarize what your corporate sustainability policy directs your company to do. 

Fastenal Company is self-certified to the international standard for environmental management systems, 
ISO 14001, and conducts annual audits to evaluate our performance and recommend future initiatives. 
Additionally, Fastenal has a Green Policy Statement which can be viewed at 
https:/ /www. f astena I. com/en/96/green-corpora te-responsibility 

b. Describe the key elements of your company's sustainability program including sustainability 
staff positions, qualifications and training. 

Fastenal's green policy is to proactively seek ways to improve our green credentials as part of our 
continuous process improvement. Our green strategy is also aligned with our government contract 
compliance initiatives and corporate social responsibility initiatives. It is our mission to operate our 
business in the most environmentally-friendly way possible. 

Staff 
Dedicated roles that help advocate for environmentally sound solutions: 

,. Sustainability Manager(s) at the Distribution Centers focused on recycling. 
• Compliance Specialist within Supply Chain acting as the key liaison for suppliers and products 

that result in Fastenal's offering today. 
,,, Corporate Environmental Health and Safety Director David Olson is a registered environmental 

professional and certified safety professional. 
e Corporate Environmental Health and Safety Managers oversee our ISO 14001 efforts, along with 

the EHS Management System Team. The EHS Management System Team oversees annual 
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audits and provides strategic direction. This includes Lead Environmental Auditors Randy Parnow 
and Brooke Applequist. 

Green Offering 
" Establishing a green product offering from key vendors for national distribution and clearly 

identifying those items in our marketing materials, catalog, web site, and branches. 
• Offering recycling programs for lamps, ballasts, mercury-containing devices, batteries, printer 

cartridges, and PPE safety products ensuring safer disposal. 
• Partnering with lighting specialists to assist in planning, specification and implementation of retrofit 

projects. 

Green Efforts - Internal Consumption 
• Receiving electronic POs, invoices, and other business documents from vendors and customers 

whenever possible 
• Purchasing green products from our suppliers 
., Capturing green consumption data on our usage reports and cost savings documentation 

Reduce-Reuse-Recycle 
• Reducing waste and recycling & reusing materials at every opportunity 
• Reusing or recycling most of our incoming packaging materials ( cardboard, polystyrene, shredded 

paper, air bags, pallets, etc.) 
• Using composite pallets and totes for shipping, and our corrugated boxes used for repackaging 

are made from post-consumer recycled content. 
• Recycling our old computers and spent fluorescent lamps, ballasts, batteries, and printer 

cartridges. 
• Repairing rather than throwing away whenever possible. 
• A sampling of 100 Fastenal locations has revealed that over 730 tons of material were recycled 

between 2015 and today at these locations. This equates to a reduction of 2,346 metric tons in 
Greenhouse Gas emissions over the last 3 years. 

" So far in 2017, nearly 350 tons of cardboard have been recycled by five of our eleven distribution 
centers. (Although all DCs participate in the recycling efforts described above, tonnage 
information was not readily available from all DCs.) 

Energy 
• Reducing our electrical energy consumption 
• Retrofitting our distribution centers with 

energy-efficient lighting systems. 
" 55% of the electricity used to power Fastenal's 

corporate facilities in Winona, MN is sourced 
from Carbon Free, renewable energy sources. 
These sources include wind, nuclear, and 
other renewable sources like hydro, biomass, 
and solar. 

Fleet & Transport 
• Operating our own fleet and distribution 

network, allowing us to closely monitor and 
control fuel consumption. 

Fastenal's 
Corporate faclities 
operate on 55% 

renewable energy 

• Designing truck routes with Geographic Information Systems (GIS) to maximize fuel efficiency 
and minimize miles traveled with empty trucks. 
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c. Describe Proposer's environmental practices that are applicable to items that Proposer 
markets. Provide links to your published statements, policies and reports and summarize key 
accomplishments. 

Visit https://www.fastenal.com/en/1090/promoting-sustainability to view Fastenal's Sustainability 
initiatives and https://www.fastenal.com/en/287/green-resources for product solutions. 

Green Benefits of FAST Solutions - Industrial Vending 
The same features and benefits that make our industrial vending machines lean also make them green. 
The core environmental benefit of the machines is that they reduce wasteful consumption - a result of 
supervisors being able to set controls limiting usage and track exactly what each employee is vending. 
This visibility and control creates a green ripple effect - because fewer products are used, fewer need to 
be produced, transported and disposed of. Additional environmental benefits result from the system's 
automated ordering process, web-hosted software, and re-stocking services by the local Fastenal branch. 

FAST vending solutions "green" checklist: 
• Reduces product consumption - many customers are reducing consumption by 30% or more, 

which translates into fewer items produced, creating less waste 
• Automated reordering - the local Fastenal branch receives an automated order when stock runs 

low, eliminating paperwork, and in turn, paper, ink, toner, and processing 
• Increases productivity - less time traveling to the tool crib = less machine idle time 
• Eliminates stock outs and rush orders - no extra trips, saves fuel, lowers emissions 
.. It's a true Internet appliance - meaning no hard drives to draw power, and no extra PCs to end 

up in landfills 
• Low energy consumption - many FAST Solutions use less energy than a standard light bulb 
,. Supports compliance - can be stocked with broad range of environmentally preferred products 

available through Fastenal 

(2) Product Take Back/End of Life: 

a. Provide a list of products for which you provide end of life take-back and recycling (e.g. 
fluorescent lamps, batteries, solvents, metals, etc.). List subcontractors if any you use for 
these services. List any fees or conditions for these services. Certificates of Disposal must be 
provided for hazardous waste. This is an EPA requirement. 

Products with recycling solutions are clearly identified in on-line catalogs and 
Fastenal.com with the symbol to the right. Fastenal currently offers recycling solutions 
for lamps, ballasts, mercury-containing devices, batteries, printer cartridges, and 
personal protective equipment. 

., Ink & Toner Cartridge Recycling - Fastenal also offers simple, convenient 
recycling of printer cartridges. Let us do the work for you; it's easy, quick and free. 

" RecyclePak® - When the container is full, simply ship it out - it's prepaid. Fastenal offers a 
wide range of RecyclePak packaging to meet your hazardous material recycling needs. 

Visit Fastenal's Recycling Programs page for more information on each program: 
https://www.fastenal.com/en/308/recycling-programs. 

b. Proposers are to minimize or eliminate the use of disposable containers; is made from 
recycled content or other bio-based fibers; is easily recyclable, contains a minimum of 25% 
by weight of post-consumer materials; and/or meets or exceeds the minimum post-consumer 
content level for respective packaging in the U.S. Environmental Protection Agency 
Comprehensive Procurement Guidelines. 

Fastenal has implemented the above expectations and guidelines into our Standard Operating 
Procedures (SOP) document. This document is provided to every vendor Fastenal distributes products 

., 
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for at the beginning of the relationship and each year at the time of contract renewal. These expectations 
are reviewed and managed by the Supplier Operations and Logistics teams to ensure that compliance 
and guidance is provided. Local Fastenal branches utilize latex-free bags and recycled content boxes 
when packaging product for customers. Recycled content bags are available upon request, and most 
can be re-used and/or recycled. 

Additionally, Fastenal has outfitted our distribution centers with automated storage and retrieval systems 
(ASRS). We have 1.3 million reusable totes in our ASRS systems, which has allowed us to reduce our 
cardboard waste by upwards of 50% in the last 10 years, while doubling our sales output from $2 to $4 
billion worth of product. 

c. Proposers are to provide packaging that does not contain inks, dyes, pigments, adhesives, 
stabilizers, or any other additives to which any lead, cadmium, mercury or hexavalent 
chromium has been included as an element during manufacture or distribution in such a way 
that the sum of the concentrations levels of such lead, cadmium, mercury or hexavalent 
chromium exceed the following concentration level: 100 parts per million by weight (0.01%). 

Fastenal has implemented the above expectations and guidelines into our Standard Operating 
Procedures (SOP) and Supplier Terms and Code of Conduct documents. These documents are provided 
to every vendor Fastenal distributes products for at the beginning of the relationship and at contract 
renewal time. These expectations are reviewed and managed by the Material Declarations and Supply 
Chain Compliance teams to ensure that compliance and guidance is provided. 

d. All drums shall remain the property of the supplier. 
Empty drums shall not become the property of. the affected state entity under any 
circumstance or condition. All empty drums, including their respective caps, plugs, or bungs, 
shall be collected by the supplier within a reasonable time frame specified by the affected 
state entity for reuse or recycling via the most reasonable transport method. 

All drums shall remain the property of Fastenal. Empty drums, including their respective caps, plugs and 
bungs, will be collected by the local Fastenal branch within a reasonable time frame as specified by the 
state entity. Fastenal will reuse or recycle the drums after they have been transported back to our 
distribution center via company-owned transport, which is the most reasonable transport method 
available. 

(3) Product Choice: 
a. Proposers green claims are consistent with the Federal Trade Commission's Green Guides. 

(for more information visit: https://www.ftc.gov/news-events/media-resources/truth-
advertising/green-guides) 
Yes~ No __ 

(4) Other Sustainability Practices: 
b. Offerers may provide additional information their company's sustainability policies, practices 

and/or achievements. Attach appropriate documentation to substantiate claim. 
Fastenal has partnered with companies such as US Energy Recovery to perform energy audits on our 
branch and distribution locations as a means to reduce our carbon footprint. Below is an example of an 
audit performed at one of Fastenal's distribution centers. 
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6.6.9. Emerging Small Business, Minority Business Enterprise, Women Business Enterprise, And 
Disabled Veteran Owned Business. 

6.6.9.1 Some Participating States, may desire to purchase products and services from 
ESB/MBE/WBE/DV & DBE companies. Some Participating States may or may not have an 
ESB/MBE/WBE/DV & DBE program and therefore each state will integrate this desirable into 
its Participating Addendum, if applicable. In some Participating States, to qualify as an 
ESB/MBE/WBE/DV & DBE supplier the listed companies must be registered with either the 
government or a recognized certifying entity and provide a certification type and number. 
Registered ESB/MBE/WBE/DV & DBE companies must be operating from a legitimate 
commercial site, carry all applicable insurance policies, required business licenses, and have 
operated continuously for at least two years. Please explain how the Offerer will provide 
opportunity for, ESB/MBE/WBE/DV & DBE companies. 

Throughout the life of the contract, the Small Business Liaison Officer (SBLO) will focus on historic usage 
to identify areas for increased participation and share those opportunities with the servicing Fastenal 
branches and Participating States. Progress can be tracked by the Supplier Diversity quarterly reporting 
as explained in administration and marketing section 6.6.7.1 of this proposal. 

Fastenal Company will provide opportunity for ESB/MBE/WBE/DV & DBE companies by continuing to 
aggressively bring together diverse business enterprises to build productive relationships and new 
opportunities for all of our business partners. In 2016, Fastenal's spend with WBE/MBE products 
exceeded $49 million, representing over 1,000 woman-owned suppliers and over 500 minority-owned 
suppliers. More than 6,500 ESB/SBE suppliers are included in our Tier 2 program, accounting for over 
$490 million in spend in 2016. 

Fastenal's Supply Chain Diversity team has an understanding of each Participating State's 
ESB/MBE/WBE/DV program. This team is dedicated to meeting those needs by providing local service 
and support through each Fastenal branch. Educating each servicing branch on the availability of 
ESB/MBE/WBE/DV products is key, followed by continuous outreach to help increase participation and 
create opportunities for local businesses. The Participating States looking for items supplied or 
manufactured by a small or Diverse US Business whether using customized integrated punch-out 
solutions, NASPO ValuePoint eMarket Center or online ordering should look for the identifier shown 
below. 

The Supplier Diversity identifier is published on 
catalogs, marketing materials and Fastenal.com. This 
icon indicates product supplied by a SBE, MBE, WBE, 
SDB, HUBZone, VBE, or SDVBE certified business. 

.1;,' .• '."'· S I' Di 't ;-(,a ~ upp ,er verst y 
~l This item is supplied or manufactured by a 

Small and/or Diverse US Business. 

6.6.9.2 At a minimum, the following policies and practices must be described in detail: 

6.6.9.2.1 Describe in detail how the Offerer will work with the registered companies to determine what 
products can be a part of the contract. 

Each registered company will have a set of guidelines regarding the type of certifications that may apply.· 
Fastenal's Supplier Diversity Team is aware of each Participating State's program for 
ESB/MBE/WBE/DVs, and products offered and proposed will work towards rneeting those goals. 
Fastenal is committed to working with small and diverse businesses to promote opportunities and 
outreach for local businesses upon award. Outreach includes trade show involvement, workshops and 
training, marketing support, and the monitoring of performance to evaluate compliance with the agreed 
upon goals. 
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Each Participating State has a Unified Certification Program plan that will be supported by Fastenal's 
Diversity Team and initiatives. The Supplier Diversity team will review supplier profiles and help match 
the customer's needs to the supplier's capabilities. 

Additional focus: 
• Potential early involvement in the design and establishment of requirements 
• Realistic and understandable specifications 
• Accurate forecasting of our anticipated needs and timely distribution of pertinent information 

6.6.9.2.2 Describe in detail how the Offeror will track all ESB/MBE/WBE/DV & DBE Products and 
services, including ordering, delivery, and invoicing. 

Detailed usage reporting will be made available to each Participating State. Although there is a standard 
report format, Fastenal is able to customize the format of these reports to meet each purchasing agent's 
needs. From online reports to Microsoft Excel forms, reporting can provide as little or as much detail as 
needed to promote participation throughout the life of the contract. 

Today, all reports are based on historic invoice summaries. Every purchase made is reviewed over a 
specific time period. 

1:1~if•~t~\::~"''8:ll'U:llil~~llfl'tli!RllliaN&i&~ft11~::f'~;t~r~~i-,;!{t§.t{~Sfi.l!:~~,,it~d$m ,, (¾'°> ,e. ;;;; $'~{'¼0;"-p,:,]ff,, ~ f~"'1! "'~,., ¼."{", ,w,,,s,W= ;.,,~ :Ji.~*"' &-~»£ "1-,.;;;,;,fos>5(2t:;v;.~.x;flt-;;.s;..",'.%,~);ttrz~ifa,';..~-
~~g;:§:n&'.7~J.ti1/$.ti:ii¼z'?f;~¾,~~~¾~-<'.%Y,i~ffll~ijf'AB.. &!?<}:."ffi~%t:~~"'"~lt:~f:@'•1bJf;"'t;?LI 1;,;~;:Z:/i,*2'iRt9/f&t~~t:oft,s~'"":~~"t: :rtf:;J§--
;1~1i/'~ii;~~f!Ft£~t~~4:«ltrcfJj~~ ~fJ!h:,s-~¢ ~¼l:f/»!~JJ~ ,!q~ll!i~ ~n,e'1<0" !,~ ""~;W:q;;t~-~ /:ct'":~~~ 0))£~{ \'~/'\~~f~ 

Cateaorv Spend % of Total Spend 

Small Business ISBE\ $37 654 17.36% 
Woman-Owned Business (WBE) $6,180 2.85% 
Minoritv-Owned Business (MBE) $4 912 2.26% 
Small Disabled Veteran-Owned Business /SDVOB) $2,119 0.98% 
Small Veteran-Owned Business /SVOB\ $1 002 0.46% 
Hlstorlcallv Underutilized Business Zone IHUBZonel $371 0.17% 
Small Disadvantaaed Business /SDB) $325 0.15% 

8 /al $177 0.08% 
Disadvantaaed Business Enternrise /DBE) $113 0.05% 
Total Q2 Spend $216,916 24.37% 

6.6.9.2.3 Provide a list of Products that may be available to be purchased from ESB/MBE/WBE/DV & 
DBE companies under the proposed Contract. 

Product categories that are available to be purchased from ESB/MBE/WBE/DV suppliers on 
Fastenal.com are as follows: Janitorial, HVAC, Safety Supplies, Material Handling, Electronic Supplies, 
Paints & Chemicals, Lighting, Abrasives, Tools & Equipment, Fasteners and Office Equipment. There 
are 31,444 products available on Fastenal.com that are either supplied or manufactured by US Diverse 
Businesses. 

We have available a list of key ESB/MBE/WBE/DV suppliers and their product offering overview. Every 
product category has options to support this initiative. More information is available upon request; please 
contact suppl iercert@fastena I. com. 

6.6.9.2.4 Describe how Offeror will make best efforts to increase the number of Products available to 
Authorized Purchasers under the Contract acquired from ESB/MBE/WBE/DV & DBE 
businesses. 

Based on the Participating State's priority and involvement, the Supplier Diversity Team will review usage 
to identify areas for improvement in terms of participation with ESB/MBE/WBE manufacturers. Best 
efforts are focused on working with servicing Fastenal branches and the end users (departments within 
a Participating State). 

Fastenal is a member of the National Minority Supplier Development Council (NMSDC) and participates 
in national and regional supplier diversity outreach events to identify potential ESB/MBE/WBE/DV & DBE 
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business vendors. On a statewide or regional level, Fastenal regularly participates in State-sponsored 
outreach events such as supplier diversity expos and vendor fairs. 

In addition to outreach events, Fastenal's Supplier Diversity section on www.fastenal.com encourages 
ESB/MBE/WBE/DV & DBE businesses to complete our vendor application for consideration. As part of 
our Suppler Diversity Manager's efforts to meet contract goals, review of State directories of certified 
vendors and coordination with State agencies responsible for supplier diversity efforts are routinely 
conducted. 

6.6.9.2.5 Describe what other products or services the Offerer can offer within a category that supports 
ESB/MBE/WBE/DV & DBE suppliers. 

Fastenal has developed a three-pronged approach to supply chain diversity that includes supplier 
diversity, vendor diversity, and a 1st tier authorized reseller program. 

Fastenal's 1st tier program features strategic partners with a wide range of manufacturing, distribution 
and service capabilities as well as a full complement of supplier diversity certifications, including 
ESB/MBE/WBE/DV. 

The full line of Fastenal's fasteners and industrial supplies are available for purchase through our 
authorized resellers. Some resellers are stocking distributors; others are service providers with 
agreements for Fastenal to provide logistics and distribution services in support of their customers' 
requirements. All authorized resellers are the vendor of record - responsible for contract negotiations, 
pricing, invoicing and accounts receivable management. 

Our resellers also have access to our full line of FAST Solutions (vending, onsite, bin stock) and 
industrial services including: Custom Chain Sling Fabrication & Inspection; Custom Logo Program; Cut­
to-Length Metal, Chain & Cable; Hose Fabrication; Tool & Hoist Repair & Certification; and Weld-to­
Length Bandsaws. 

6.6.9.3 Community Rehabilitation Program (CRP) / Qualified Rehabilitative Facilities (ORF): 
Describe how the Offerer supports the use of products and/or services sourced from ORF and 
the CRP programs. 

Fastenal is a long-standing supporter of the employment of people who are blind or disabled, with years 
of participation at the state level through the Community Rehabilitation Program, and at the federal level 
through the Ability One Program (formally JWOD). 

Over the past decade Fastenal has retained the services of the Winona Occupational Resource Center 
(ORC) and Winona Development Achievement Center (DAC). Since 1973, Winona ORC has served 
community members by providing job-related services and learning opportunities in Southeast Minnesota 
and Western Wisconsin. Since 1963, Winona DAC has served community members by providing job­
related services and learning opportunities in Southeast Minnesota. Winona ORC and Winona DAC are 
both 501 ( c )3 non-profits which partner with more than 40 businesses to create job opportunities as part 
of Minnesota's Community Rehabilitation Program (CRP). 

6.6.10. Retail Store Purchases/Will Call: 
6.6.10.1 Describe the availability of contracted items through Offerer's branch locations. Please 

provide a list of branch locations that provide a will call service in each of the Participating 
States. 



At Fastenal, we understand the importance 
of inventory being readily available in the 
local market to meet the unplanned needs 
of NASPO ValuePoint members. So, while 
others have embraced a centralized direct­
ship model (with a 'built-in' one-day lead 
time), we've never stopped working to 
decentralize, providing faster, better 
service as we move ever closer to our 
customers. 

Fastenal is able to offer same-day will-call 
in 2, 100+ local markets, something no 
other industrial supplier can do. The key to 
this solution has been our ability to cost­
effectively operate local branches in not 
only rnajor cities but also small towns and 
rural areas across North America, 
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Fastenal Branches 

positioning dedicated service teams and customized inventory minutes away from the customers we 
serve. Please see the attached Fastenal Branch Listing. 

In fact, 'same-day' may be too broad of a term. The maps below show the area NASPO ValuePoint 
members can shop or will-call within 30 minutes and 60 minutes. As you can see, if a NASPO ValuePoint 
member has a need, they can generally fulfill the need within the hour. 

' . I 

Fastenal's branch-based service model enables us to: 
• Stock product locally for immediate availability 

(g) BO-minute drive distance ) 

e Tailor local branch inventory to match our NASPO ValuePoint members' needs 
• Provide industry leading in-person, flexible, value added customer service 

6.6.10.2 Provide a narrative that explains how authorized purchasers will be able to make 
purchases at will call branch locations, make payment for those items and have those items included in 
the reporting. 



Local branches are open during normal 
business hours of 7:30 a.m. to 5:00 p.m. local 
time, Monday through Friday. Branches may 
be opened after hours for emergency 
operations. 

Local Fastenal branch location information is 
available 24/7 via www.fastenal.com under 
the Branch Locator as well as in the local 
phone books in more than 2,100 n1arkets. 

NASPO ValuePoint members can utilize 
fastenal.com to search for products that are 
stocked within the member's facility or 
available same day in the local Fastenal branch. 

A NASPO 
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With more than 2,100 retail locations in the United States (including Puerto Rico and Guam), Fastenal is 
uniquely positioned to support emergency, spot buy and unplanned purchases from NASPO ValuePoint 
members. Irrespective of the ordering method - online, phone, fax, will call or walk-in/walk-out - the local 
branch is the primary point of fulfillment for the customer. Members are able to make a purchase at the 
local branch by establishing an account specific to them. The branch account is linked to the NASPO 
ValuePoint Master Service Agreement via Fastenal's Contract Management System - see administration 
and marketing section 6.6.3 for a detailed description of how the NASPO ValuePoint Master Service 
Agreement and Participating Addendum T&Cs are administered to the local branch account. 

Availability of Contracted Items Through Branch Locations: 
All contract items are available for purchase from the local Fastenal branch. The single most powerful 
feature of the Fastenal branch model is the ability of the local branch General Manager to customize their 
local inventory. This ability enables the branch to base their inventory on historical usage patterns or 
forecasts of the NASPO ValuePoint members they serve, increasing the availability of same-day 
availability. 

Payment: 
Authorized purchasers can make payment via credit card at the branch at the time of purchase or they 
can order on account and be invoiced for payment via check or EFT. 

Local Pricing & Term Administration: 
Fastenal's Contract Management System drives compliance to the Fastenal branch point of sale (POS) 
system. A signed and executed Participating Addendum is required that clearly identifies eligible 
members before any branch account is linked to the NASPO ValuePoint Master Service Agreement. The 
function of linking branch accounts to the Contract Management System is to establish the relationship 
between the member's account at the branch and the terms, conditions, and pricing of the NASPO 
ValuePoint Master Service Agreement. It also ensures that all accounts are tracked for sales reports that 
drive rebates, fees, growth incentives, and additional discount administration. See administration and 
marketing section 6.6.3 for a detailed explanation of how the pricing, terms, and conditions are 
administered to the local branch accounts. 

6.6.11. Growth Incentives: 

6.6.11.1 Describe in detail any contract growth incentives, e.g. larger revenue, different levels of 
discounts for large orders that may be offered to the Participating States/purchasing agency. 
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Fastenal is offering a robust Growth Incentive Program for the NASPO ValuePoint members so the 
members have the ability to not only bring value to their supply chain, but encourage participation with 
activities which will provide even greater savings through program compliance. The greatest challenge 
to any contract is execution and participation. The incentive structure provided through Fastenal will act 
as a tool for procurement officials to assist with driving compliance to the operations within their 
organization that can reduce the operational expense involved with the supply chain. 

The various incentives offered by Fastenal are designed to encourage the adoption of supply chain 
processes which, when implemented in partnership with Fastenal, provide for maximum value to the 
members. Each member's needs are unique, so Fastenal will work with each member to assist them in 
identifying how the growth incentives will impact their business. Through the partnership established, 
Fastenal will develop strategies to assist with encouraging program compliance required for maximization 
of the value available. Incentives are structured around custom market baskets, creating efficiencies with 
technology, implementing industry leading supply chain programs such as vending and onsite, 
strengthening the relationship between manufacture-distributor-member, supporting environmentally 
safe products, and other programs focused on bringing value to the supply chain. 

Growth Incentive Program Choices: 
1. Single Award 
2. Multiple Award with Fasteners & Safety Categories Single Award 
3. Multiple Award 
4. Multiple Award with incentive for Political Subdivision/ Higher Education to select Single Award 

Fastenal will work with each NASPO ValuePoint member to analyze which incentive program will 
maximize the value within the supply chain structure they wish to implement. The member will have the 
opportunity to analyze and identify the program which creates the greatest value in relation to their 
individual needs with the participating addendum. 

Single Award Incentive Program 
Participating States that select the Single Award Incentive Program will position their State and 
participating agencies with the greatest value opportunity. With a single award program, Fastenal 
realizes su I chain efficiencies which we will ass throu h to those who artici ate in the ro ram. 

3% paid on annual contract spend 

3% paid on all contract spend in excess of previous year's contract spend 

2% paid on e-commerce sales when total e-commerce spend increases over previous 
year 

2% paid on annual purchases of Green/Sustainability products when total 
Green/Sustainability spend increases over previous year 

2% paid on annual purchases of Fastenal Brands when total Fastenal Brand spend 
increases over previous year 

3% paid on all annual purchases of products through Fastenal Vending or Fastenal 
Onsite programs 

States can customize a market basket of 500 items in addition to the NASPO \/aluePoinl 
market basket, which aligns with the State's unique volume products 

Multiple Award with Single Fastener & Safety Award Incentive Program 
Fastenal's local teams have the unique ability to provide exceptional value for two select categories: 
Fasteners and Safety. The product expertise, consultation, training, and managed inventory programs 
Fastenal offers within these two categories provides a level of value that is unmatched by any other 
distributor. For Participating States that find value in establishing a deeper partnership for Fasteners & 
Safety but desire the value of the Multiple Award Incentive Program for all other product categories, 
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Fastenal has developed an incentive program to promote participation with efforts to maximize the 
value proposition within these two categories. With a single award program for two specific product 
categories, Fastenal realizes supply chain efficiencies which we will pass through to those who 
artici ate in the ro ram. 

2% paid on all contract spend in excess of previous year's contract spend 

1 % paid on e-commerce sales when total e-commerce spend increases over previous year 

1 % paid on annual purchases of Green/Sustainability products when total 
Green/Sustainability spend increases over previous year 

1 % paid on annual purchases of Fastenal Brands when total Fastenal Brand spend 
increases over previous year 

2% paid on all annual purchases of products through Fastenal Vending or Fastenal Onsite 
programs 

5% paid on all annual purchases of products in the Fastener category 

3% paid on all annual purchases of products in the Safety category 

States can customize a market basket of 300 items in addition to the NASPO ValuePoint 
market basket, which aligns with the State's unique volume products 

Multiple Award Incentive Program 
Fastenal has developed a growth incentive program to assist Participating States with encouraging 
participation in the contract, resulting in overall growth. Fastenal's multiple award incentive offering is 
designed to drive participation in the supply chain management functions which will result in even greater 
value to the Partici atin State or Political Subdivision. 

1 % paid on all contract spend in excess of previous years contract spend 

2% paid on all annual purchases of products through Fastenal Vending or Fastenal Onsite 
programs 

States can customize a market basket of 300 items in addition to the NASPO ValuePoint market 
basket, which aligns with the State's unique volume products 

Multiple State Award with Political Subdivision / Higher Education Single Award Incentive Program 
Fastenal has developed an incentive offer that allows the Participating State to pass the value realized 
in a single award scenario directly to the Political Subdivision or Higher Education institution. This 
incentive encourages the State to select the multiple award for meeting the State's needs, while 
establishing the option for a Political Subdivision or Higher Education institution to select a single award 
within their or anization as a means to maximize the contract value as it ertains to their uni ue needs. 

1 % paid on annual contract spend 

1 % paid on all contract spend in excess of previous years contract spend 

Political Subdivision / Higher Education Single Award Incentive 

1 % paid on annual contract spend 

2% paid on all contract spend in excess of previous years contract spend 
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2% paid on annual purchases of Fastenal Brands when total Fastenal Brand spend increases 
over previous year 

3% paid on all annual purchases of products through Fastenal Vending or Fastenal Onsite 
programs 

Political Sub-divisions/ Higher Education can customize a market basket of 300 items in 
addition to the NASPO ValuePoint market basket, which aligns with the State's unique volume 
products 

Eligible annual activity includes all product spend (gross product spend less product returns) and 
excludes freight (if charged) and sales taxes (if charged). The benchmark for year 1 will be determined 
by the eligible activity (irrespective of contract vehicle) for the previous contract year. Purchasing entity 
will receive an activity report to support all calculations. Fastenal reserves the right to hold Growth 
Incentive Program payments until open invoices for the subject contract year are paid. Growth Incentive 
Program payments shall not automatically roll over in the event that Buyer continues to purchase product 
from Seller upon expiration of the Agreement. The Growth Incentive Program period terminates at the 
end of the Agreement term and may only be extended by a written agreement signed by both parties. In 
the event that the underlying purchase Agreement is prematurely terminated by the Buyer, for any reason, 
Growth Incentive Program credits accrued in the current contract year shall be forfeited by the Buyer. 
The Growth Incentives earned by the member will be paid annually within the first contract quarter 
following each consecutive contract year in the form of a single disbursement. Any Political Subdivision 
must accrue $50,000 in annual product spend within any combination of the Political Subdivision 
incentive categories to qualify for payment of the incentive. 

6.6.11.2 Describe in detail any incremental pricing incentives for on-line ordering verses fax or call in 
ordering. 

Fastenal's pricing will remain the same for all ordering methods. 

6.7. Additional Services 

6. 7.1. Training 

6. 7 .1.1. Offerer shall provide all training as necessary at no additional pricing to all Participating States 
on all aspects of ordering, online ordering, product delivery, product returns, EPP's, and 
customer service processes. 

Fastenal acknowledges section 6. 7.1.1. 

6. 7.1.2 Describe in detail the Offerer's ability to offer training that may be required to ensure 
purchasing entities have a thorough understanding of all ordering processes including any 
online systems. No pricing for product training, safety training, or travel and per Diem. 

Training on the Ordering Process and Online Systems: 
The NASPO ValuePoint Contract Manager, Government Sales team, and our Government eCommerce 
Specialist will facilitate training to ordering entities though traditional channels sucl1 as in-person trainings, 
instructional emails and literature, workshop instruction, and regularly scheduled live WebEx trainings. 

The training provided by Fastenal will include the following: 
• The NASPO ValuePoint Master Service Agreement features, benefits, and terms and conditions 
• How to register and order on www.fastenal.com 
., How to set up an account at a local Fastenal branch 
,, Available value-added services offered by Fastenal 
., FAST Solutions vending program 
e Additional trainings as described in administration and marketing section 6.6.3.8 (including 

certified vendor training, safety training, etc.) 
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In addition, Fastenal's inside and outside sales staff as well as the NASPO ValuePoint Contract Manager 
and Government Sales personnel are fully trained on all ordering processes, including online ordering, 
and are equipped to provide individual instruction or workshop instruction to NASPO ValuePoint ordering 
entities in the field. 

6.7.2. Disaster Recovery 
Please describe your emergency management plan to aid States during an emergency or disaster 
recovery. Be specific as to response time, supplies availability and other goods and services that you 
offer. 
Fastenal understands that the impact of a disaster is felt locally and the response is best mobilized on 
the local and regional level. This is why Fastenal believes our capability to bring a positive and quick 
response to a disaster is second to none. We have inventory, personnel, and our transportation network 
positioned to respond to each local market's need. Fastenal's response is not next day, it is same day. 

To better understand what Fastenal brings to support each NASPO ValuePoint Participating State's 
emergency management plan, it's important to truly understand what Fastenal offers. With 2, 100+ U.S. 
locations and 20,000+ employees, we truly are where you are. Our network of branches is supported by 
17 distribution centers strategically located across the U.S. One thing that differentiates Fastenal within 
the industrial supply marketplace is that we own our transportation routes. Our branches are serviced by 
our own fleet of 325 semi-trailers, 150 straight trucks and 139 sprinters, so we don't have to rely on 3rd 

party carriers during times of need. With our fleet of 7,500+ vehicles, investment in locations, and over a 
billion dollars in available inventory spread across all 50 states, Fastenal has the ability to respond more 
quickly to the local market than any other distributor. 

Fastenal's distribution network is the largest and most sophisticated of its kind in the industrial supply 
industry and, when coupled with local Fastenal employees, provides the customer with a valuable 
resource during times of need. Unlike traditional catalog houses that rely only on Internet ordering and a 
limited physical presence, Fastenal integrates our Internet ordering capabilities with local personnel, 
buildings, vehicles, and product for immediate deployment. This combination has enabled us to 
effectively respond to emergencies such as hurricanes (including Irma, Harvey, Sandy, and Katrina), 
tornadoes, wildfires, winter storms, and the 9/11 terrorist attacks. 

A quick, effective response requires planning. Fastenal works closely with states at the procurement 
planning level - from the Departments of Health and Homeland Security to port authorities and local 
emergency management teams. Our collaboration involves developing local plans to deploy people and 
products on predetermined time frames. We follow predefined action items occurring at 12 hours, 24 
hours, 48 hours, 72 hours, one week, and 30 days following an event. Although each state's needs vary 
due to proximity and predisposition, the process is methodical - people, planning, defining potential 
events, responding to the actual occurrence, proximity, products and logistics. The team below is 
designed to address the various logistical supply challenges presented by a disaster. 

Director of Government Sales 
Government Sales Specialist 
Sales Development Specialist 

Inside Sales Support 
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Vice President of Products & Supply Chain 
Director of Supply Chain 
Supply Chain Manager 

Below are items of discussion that are typically addressed during planning meetings: 
• Assessment of potential risks for disaster 

., 

• Identification of key points of contact within the state and Fastenal, local staff and contact 
information 

• Management and communication of Blue Team Responds - email and phone contact information 
• Identification of strategically defined locations within the State and satellite locations 
• Pre-assembly of "Go Kits" - kits to deploy during time of need; often requires multiple suppliers 

working together at consolidation points and a predetermined number of kits and shipment 
locations 

• Review of Logistics - discussion of utilization of Fastenal's fleet of approximately 7,500 branch 
and distribution center vehicles to quickly deliver product. Branch locations deliver pre-positioned 
inventory same day, while distribution vehicles replenish same day or next day. 

• Discussion of potential roadblocks - proximity of event and impact to strategic locations 
., Review of response times: 12 hours, 24 hours, 48 hours, 72 hours, one week, and 30-day 

Continuity of Operations plan 
• Discussion of additional considerations: proximity of event, population density, 

warehouse/storage space, logistics, response times, relocation, primary and secondary 
items/commodities 

• Inventory assessment and monitoring of potential high-demand products 
• Working with manufacturers on logistics and specific inventory items, including our regional 

distribution facilities 
• Deployment of containers, products, and kits, in addition to working with similarly situated 

distributors to provide the customer with distribution routes where possible. 

6.7.3. Installation, if applicable 
Please describe Offeror's ability to provide installation services of products or equipment that 
Participating States may chose, if applicable to their States rules. 
To ensure a fast, seamless and risk-free implementation across NASPO ValuePoint member facilities, 
we have dedicated Implementation teams throughout the U.S. With more than 152 implementation 
specialists overall, Fastenal completed over 1,800 large-scale implementation projects with our 
customer base in 2016. This nationwide dedicated team of implementation specialists will provide 
installation services for shelving, racking, bins, dispensers, vending machines, and other items related 
to the MRO product line. 
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6. 7.4. Value added solutions 
Offerers are encouraged to suggest value added solutions that may improve the States use of the 
contracts and products offered. One such value-add is product sourcing. 

6.7.4.1 Sourced Products 

(1) Supplier sourced products is a product which is not currently listed in the suppliers contract 
catalog or on-line ordering system at the time of order receipt but is capable of being supplied 
through the offerer. 

Fastenal's sourcing model is a value-added service that we offer to customers to source products. The 
local Fastenal branch manages the sourcing, procurement, delivery, and, if required, the inventory 
management of the sourced product as part of a Fastenal vendor managed inventory solution. 

(2) If the offerer is capable of supplying sourced products they must be direct line extension products 
which have a similar item to an established product category and the offerer must already have a 
publically recognized business partnership with the "brand". 

Fastenal's sourced products are a direct line extension of the product offering consisting of thousands of 
vendors with whom we have developed a publically recognized business relationship around promoting 
and developing the brands representative of the vendor. 

(3) The offerer must list in their cost proposal Attachment D and D-1 their up charge for all sourced 
products. Up charges must be detailed on invoices as a separate item from the product charge. 

Fastenal offers sourced products as defined by NASPO ValuePoint at no additional up charge. Pricing 
for these sourced products is based on current market conditions and is negotiated locally on a per-order 
basis. As specified in Addendum No. 3, question 41, we have not included our response for the up charge 
in our cost proposal. 

6.7.4.2 Vending Machines 

(1) Vending style machines that can dispense singular or multiple products with control type methods. 

(2) Offerers are encouraged to list their vending solutions. 

S S 
I • With tens of thousands of machines currently implemented at T o,ut,ons"' customer sites, Fastenal is the dominant leader in industrial 

____ VENDING____ vending. Why? It's a combination of our innovative technology, our 
low-cost, no-risk program, and most important of all, our "machine 

behind the machine" - the thousands of local Fastenal personnel making sure each solution is perpetually 
filled, functioning, and fully optimized for maximum savings. 

• Wide variety of machines to support virtually any product needs. 
11 Dynamic web reporting - view real-time usage data when, where and how you want to see it. 
• Machines provided free of charge based on a one-year renewable service agreement. 
• Your servicing Fastenal branch teams monitor and replenish the machines - no paperwork or 

labor required. 
• Dedicated vending specialists work hand-in-hand with our local branches to analyze usage 

patterns, suggest areas for improvement, and make sure the solution is driving the results you 
want to see. 

e Fastenal's industrial vending solutions have the added benefit of reducing product consumption, 
typically by 25-35%. 
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FAST 5000 & FAST 3000 
With tens of thousands of units driving results at customer sites, this is most widely­
used industrial technology in the world - a simple, versatile solution to track and 
control items ranging from PPE to general MRO items. The FAST 3000 is simply a 
more compact version of the FAST 5000. Both can function as stand-alone solutions 
or used in conjunction with our standard lockers. 

Standard Lockers 
Our standard (semi-secure) lockers are used to: 1) track and control access to 
larger-sized consumable products (relying on the user to enter the quantity 
taken), and 2) automate check-out and return of tools and other assets. They 
can be used with a standalone controller or in conjunction with a FAST 5000 
or FAST 3000 machine. 

FAST 1 0000SL (Secure Locker) Series 
This next-generation technology extends the benefits of vending to four very 
common (yet traditionally difficult to vend) product types: 1) boxes, 2) 
cylinders/cans, 3) 'floppy' items (Tyvek suits, belts, hoists, etc.), and 4) loose 
components (fasteners, fittings, cutting tools, etc.). The machines automatically 
sense and report the exact amount taken by each user, providing per-item 
traceability and a frictionless 'grab and go' experience. 

Outdoor Lockers 
With a tough steel exterior, ruggedized electronics and optional temperature control, these 
lockers are built to operate in harsh outdoor environments. Keep tools perpetually stocked, 
secure and accessible on the jobsite, and automatically track check-out/check-in of 
expensive tools. 

FAST Bev 

FAST CT (Cutting Tool) Machines 
Designed to dispense and track inserts and round tools, either individually or in pre­
determined quantities. The compact design of the machines (combined with the low cost 
of our vending program) makes it practical to install multiple point-of-use machines 
throughout the shop (versus a single centralized unit) for increased productivity. 

Provides 24/7 access to chilled beverages at the point of use along with reporting to ensure 
workers are receiving proper hydration during the day - an efficient solution to drive 
compliance with your hydration program. (Subject to state and local restrictions.) 

Additional Value Added Solutions 

ST Solutions~ 
--- BIN STOCK ---

Fastenal's bin stock solutions are a perfect fit for any production 
and MRO items you cannot dispense out of a vending machine but 
are still needed on your shelves. Each solution is unique, but all 
share three common elements: 

1. A labeled location and min/max inventory range for each part. 
2. A nearby Fastenal branch to carry the inventory and make sure you always have just the right 

amount on hand. 
3. Detailed usage reporting by location, clarifying 'how much of which parts should be stocked 

where.' 
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Manual Solutions: 
Fastenal Managed Inventory (FM!) 
Save time and money by utilizing our local experts to manage your bin stock 
inventory. 

" We organize & label new or existing bins, collaborate to establish 
initial min/max levels and service schedule. 

• We visit regularly to monitor & replenish inventory. 
" Suggested replenishment orders are submitted, reviewed and 

approved via Fastenal.com. 
" Flexible delivery (we deliver to dock or put product away). 

FAST Scan 
If you prefer to handle the scanning and ordering internally, Fastenal will provide an iOS-based scanning 
solution for your personnel to quickly generate replenishment orders. 

• We organize and label bins and shelving. 
" We set up profiles for local users on Fastenal.com and provide scanning 

devices . 
., Your local personnel determine inventory levels and controls. 
" We provide flexible delivery, reporting, and suggestions for improvement. 

Electronic Solutions: 
FAST Scale 
Utilizes weight sensor technology to provide a real-time view of your exact 
quantity on hand (OOH) - a good fit for critical production parts. Users log 
onto Fastenal.com to view live inventory levels and adjust reorder triggers. 

• We install the scale system, organize and label parts. 
• An order is automatically generated when stock hits 'min' level. 
• View and approve suggested orders via Fastenal.com. 
"' Flexible delivery (we deliver to dock or put product away). 

Auto Bin (coming soon) 
Offers a real-time view of your inventory 'health' ('above min,' 'below min' or 'out of stock' - not exact 
OOH) along with electronic signals prompting replenishment when stock runs low. There are two basic 
options: 

" Infrared Bins - An order is triggered when stock falls below a specified 'water mark' in the bin. 
" 2-Bin System - An order is triggered by placing the empty bin next to an RFID chip built into the 

shelving. 

·s,r So'ut1·ons® The purest expression of our local service philosophy is our Onsite 
Ii service model, positioning not only our solutions but also Fastenal 

personnel and Fastenal-
owned inventory 

essentially a dedicated branch - within the walls of your facilities. 
Just like vending and bin stocks, this is a natural extension of our 
distribution infrastructure and a rnodel we've pioneered in our 
industry. 

The Fastenal Onsite Advantage: 
• Full program customization based on process mapping 

exercise. 
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.. Dedicated onsite Fastenal team to handle all inventory management functions - the first time your 
employees touch the product is at the point of use. 

.. Consigned onsite inventory within the Fastenal crib - we own it until it's on your production floor. 
" Customized inventory modeling to eliminate stock-outs. 
" Immediate access to planned needs (within our crib) and a variety of spot-buy needs (via our local 

branch). 
" Detailed, flexible reporting base.d on your business priorities. 
" Deep collaboration, including participation in Kaizen events and other company initiatives. (As we 

like to say, it's like having a team of supply chain experts on your staff, but not on your payroll.) 

How Will Your Business Benefit? 
✓ Save money 

., Lower markup structure (reflecting our lower operating costs vs. our traditional branch-based 
service model). 

11 Utilize Fastenal labor for purchasing, quality inspection, inventory management, etc . 
., Reduce transportation costs through better inventory planning and utilization of Fastenal's 

trucking system. 

✓ Reduce inventory/working capital 
" Upon moving Onsite, we will sell down your current inventory and replace it with our own. 
" Moving forward, the inventory in the Fastenal crib is on our books until we move it to the 

production floor. This transformation creates a dollar-for-dollar reduction in your working capital. 

✓ Gain efficiency in your facility 
" Simply put, we are experts - with the knowledge, solutions, and systems to run a truly world-class 

supply chain for your business. 
11 Put our decades of experience to work for you in the areas of quality/source control, OEM critical 

spares management, inventory planning, point-of-use supply flow, and other critical activities. 

Fastenal's FAST Solutions agreement(s) (vending, bin stock, onsite) will be executed and/or incorporated 
in the resulting Participating Addendum with the respective state and/or political subdivision. 

lndustry~Specific Services and Specialists 
As a complement to our local branch sales force, Fastenal has trained and deployed hundreds of 
industry specialists to provide high-level support in key areas of our business, including: 

Safety 
To support our safety product offering, we've positioned 
50+ trained Safety Specialists across the U.S. and 
Canada. These personnel carry multiple certifications, 
including Masters in Occupational Health and Safety, 
QSSP Certification, and OSHA 30-Hour Training. Their job 
is to identify hazards, document risk factors, garner worker 
feedback regarding PPE, and ultimately develop a 
business plan to reduce workplace incidents while 
maximizing productivity and profits. 

Working with our key safety suppliers, Fastenal's Safety 
Specialists provide trainings and PPE equipment 
assessments for the following concepts: 

., Eye Protection - product selection/rationalization, fit testing 
• Hearing Conservation - fit testing 
• Face and Head Protection 
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• Respiratory Protection - qualitative fit testing 
• Skin Care Needs Analysis - prevention/reduction of occupational dermatitis, reduction of sick 

days 
• Hand Protection - job-specific assessments, product testing 
"' Fall Protection - application assessment, harness/lanyard inspection, competent person training 
• Ladder Inspection and Certification 
• Hoist and Sling Inspection and Certification 
• Heat Stress Evaluation - program development 
• Spill Containment and Flammable Storage 
• Lock Out/Tag Out Program 
• AED, BBP, First Aid Training 
• ARC Flash Assessments 

Manufacturing/Metalworking 
As part of our metalworking product expansion, we've 
stationed 40+ Metalworking Specialists across North 
America. These individuals have undergone three levels 
of training, culminating with intensive hands-on training 
at our key suppliers' facilities. They work directly with 
customers to help them select the best products for the 
job and run them the right way for maximum productivity 
and cost-effectiveness. 

Our 70+ employees who have completed Black Belt training 
and 11 O+ internally-trained 'Blue Belts' are available to 
participate in Lean events and support your Lean 
initiatives. Services include DMAIC Process Mappings -
working with your personnel to map the movement of 
product through your current system and identify areas 
where costs can be reduced or eliminated. Based on the 
information gathered, a gap analysis is presented along 
with a business plan to achieve a specific cost savings 
goal. 





Section 4 

Market Basket Cost Proposal 

4.2 Price and Rate Guarantee Period 
The prices, rates and costs proposed in the Offerer's response will be valid for an initial term of one 
year after any resulting Master Agreement is signed. Offerer's cost proposal must describe how future 
cost increases will be minimized and capped and how both increases and decreases will be passed on 
to the Lead State if the Master Agreement is renewed after the initial term. The Offerer must explain the 
proposed process to implement cost changes, and how the Lead State will be notified. Any request for 
price or rate adjustment following the initial Master Agreement term, is detailed in Section 11 of the 
Master Agreement. 

Fastenal has a team of talented analysts within our Commodity Intelligence Team who track currency 
fluctuation, international trade trends and regulations, commodity prices, and market indexes. 
We strive to mitigate or absorb as much of any market cost increase pressure as possible by 
aggressively negotiating price increases with vendors and manufacturers. Additionally, Fastenal places 
equal emphases on negotiating price decrease with vendors and manufacturers as market intelligence 
warrants, resulting in price decreases for our customers. 

Our procurement professionals also continuously leverage our distribution and supply chain volume to 
find our customers cost savings opportunities. If there is sufficient justification to recommend a pricing 
change, Fastenal will provide adequate documentation in writing not less than 30 days prior to the 
effective date to substantiate proposed price adjustments (increase or decrease). Such documentation 
may include but is not limited to third-party market reports, documentation from seller's suppliers, and 
reputable commodity indexes. With the exception of unforeseen raw material scarcity or Force 
Majeure, Fastenal's intention is to negotiate price increase caps with vendors and manufacturers that 
do not exceed the current rate of inflation. 

~~~~;,~~!~;!isupphes WE ARE WHERE YOU ARE. 1 





Exhibit B-1 - Vending Machines 

~As s • . With tens of thousands of machines currently implemented at FH T olut,ons" customer sites, Contractor is the dominant leader in industrial 
____ VENDING ____ vending. Why? It's a combination of Contractor's innovative 

technology, Contractor's low-cost, no-risk program, and most 
important of all, Contractor's "machine behind the machine" - the thousands of local Contractor personnel 
making sure each solution is perpetually filled, functioning, and fully optimized for maximum savings. 

• Wide variety of machines to support virtually any product needs. 
• Dynamic web reporting - view real-time usage data when, where and how you want to see it. 
• Machines provided free of charge based on a one-year renewable service agreement. 
• Participating Entity's servicing Contractor branch teams monitor and replenish the machines - no 

paperwork or labor required. 
• Dedicated vending specialists work hand-in-hand with Contractor's local branches to analyze 

usage patterns, suggest areas for improvement, and make sure the solution is driving the results 
you want to see. 

• Contractor's industrial vending solutions have the added benefit of reducing product consumption, 
typically by 25-35%. 

FAST 5000 & FAST 3000 
With tens of thousands of units driving results at customer sites, this is most widely-used industrial 
technology in the world - a simple, versatile solution to track and control items ranging from PPE to 
general MRO items. The FAST 3000 is simply a more compact version of the FAST 5000. Both can 
function as stand-alone solutions or used in conjunction with Contractor's standard lockers. 

Standard Lockers 
Contractor's standard (semi-secure) lockers are used to: 1) track and control access to larger-sized 
consumable products (relying on the user to enter the quantity taken), and 2) automate check-out and 
return of tools and other assets. They can be used with a standalone controller or in conjunction with a 
FAST 5000 or FAST 3000 machine. 

FAST 1 0000SL (Secure Locker) Series 
This next-generation technology extends the benefits of vending to four very common (yet traditionally 
difficult to vend) product types: 1) boxes, 2) cylinders/cans, 3) 'floppy' items (Tyvek suits, belts, hoists, 
etc.), and 4) loose components (fasteners, fittings, cutting tools, etc.). The machines automatically sense 
and report the exact amount taken by each user, providing per-item traceability and a frictionless 'grab 
and go' experience. 

Outdoor Lockers 
With a tough steel exterior, ruggedized electronics and optional temperature control, these lockers are 
built to operate in harsh outdoor environments. Keep tools perpetually stocked, secure and accessible 
on the jobsite, and automatically track check-out/check-in of expensive tools. 

FAST CT (Cutting Tool) Machines 
Designed to dispense and track inserts and round tools, either individually or in pre-determined quantities. 
The compact design of the machines (combined with the low cost of Contractor's vending program) 
makes it practical to install multiple point-of-use machines throughout the shop (versus a single 
centralized unit) for increased productivity. 

FAST Bev 
Provides 24/7 access to chilled beverages at the point of use along with reporting to ensure workers are 
receiving proper hydration during the day - an efficient solution to drive compliance with Participating 
Entity's hydration program. (Subject to state and local restrictions.) 



Additional Value Added Solutions 

ST Solutions® Contractor's bin stock solutions are a perfect fit for any production 
and MRO items you cannot dispense out of a vending machine but 
are still needed on Participating Entity's shelves. Each solution is 
unique, but all share three common elements: 

1. A labeled location and min/max inventory range for each part. 
2. A nearby Contractor branch to carry the inventory and make sure you always have just the right 

amount on hand. 
3. Detailed usage reporting by location, clarifying 'how much of which parts should be stocked 

where.' 

Manual Solutions: 
Contractor Managed Inventory (FM!) 
Save time and money by utilizing Contractor's local experts to manage Participating Entity's bin stock 
inventory. 

• We organize & label new or existing bins, collaborate to establish initial min/max levels and 
service schedule. 

• We visit regularly to monitor & replenish inventory. 
• Suggested replenishment orders are submitted, reviewed and approved via Contractor.com. 
• Flexible delivery (we deliver to dock or put product away). 

FAST Scan 
If you prefer to handle the scanning and ordering internally, Contractor will provide an iOS-based 
scanning solution for Participating Entity's personnel to quickly generate replenishment orders. 

• We organize and label bins and shelving. 
• We set up profiles for local users on Contractor.com and provide scanning devices. 
• Participating Entity's local personnel determine inventory levels and controls. 
• We provide flexible delivery, reporting, and suggestions for improvement. 

Electronic Solutions: 
FAST Scale 
Utilizes weight sensor technology to provide a real-time view of Participating Entity's exact quantity on 
hand (OOH)- a good fit for critical production parts. Users log onto Contractor.com to view live inventory 
levels and adjust reorder triggers. 

• We install the scale system, organize and label parts. 
• An order is automatically generated when stock hits 'min' level. 
• View and approve suggested orders via Contractor.com. 
• Flexible delivery (we deliver to dock or put product away). 

Auto Bin (coming soon) 
Offers a real-time view of Participating Entity's inventory 'health' ('above min,' 'below min' or 'out of stock' 
- not exact OOH) along with electronic signals prompting replenishment when stock runs low. There are 
two basic options: 

• Infrared Bins -An order is triggered when stock falls below a specified 'water mark' in the bin. 
• 2-Bin System - An order is triggered by placing the empty bin next to an RFID chip built into the 

shelving. 

FAST Solutions· 
---- ONSITE ----

The purest expression of Contractor's local service philosophy is 
Contractor's Onsite service model, positioning not only Contractor's 
solutions but also Contractor personnel and Contractor-owned 



inventory - essentially a dedicated branch - within the walls of Participating Entity's facilities. Just like 
vending and bin stocks, this is a natural extension of Contractor's distribution infrastructure and a model 
we've pioneered in Contractor's industry. 

The Contractor Onsite Advantage: 
• Full program customization based on process mapping exercise. 
• Dedicated onsite Contractor team to handle all inventory management functions - the first time 

Participating Entity's employees touch the product is at the point of use. 
• Consigned onsite inventory within the Contractor crib - we own it until it's on Participating Entity's 

production floor. 
• Customized inventory modeling to eliminate stock-outs. 
• Immediate access to planned needs (within Contractor's crib) and a variety of spot-buy needs (via 

Contractor's local branch). 
• Detailed, flexible reporting based on Participating Entity's business priorities. 
• Deep collaboration, including participation in Kaizen events and other company initiatives. (As we 

like to say, it's like having a team of supply chain experts on Participating Entity's staff, but not on 
Participating Entity's payroll.) 

How Will Participating Entity's Business Benefit? 
✓ Save money 

• Lower markup structure (reflecting Contractor's lower operating costs vs. Contractor's traditional 
branch-based service model). 

• Utilize Contractor labor for purchasing, quality inspection, inventory management, etc. 
• Reduce transportation costs through better inventory planning and utilization of Contractor's 

trucking system. 

✓ Reduce inventory/working capital 
• Upon moving Onsite, we will sell down Participating Entity's current inventory and replace it with 

Contractor's own. 
• Moving forward, the inventory in the Contractor crib is on Contractor's books until we move it to 

the production floor. This transformation creates a dollar-for-dollar reduction in Participating 
Entity's working capital. 

✓ Gain efficiency in Participating Entity's facility 
• Simply put, we are experts - with the knowledge, solutions, and systems to run a truly world-class 

supply chain for Participating Entity's business. 
• Put Contractor's decades of experience to work for you in the areas of quality/source control, 

OEM critical spares management, inventory planning, point-of-use supply flow, and other critical 
activities. 

Contractor's FAST Solutions agreement(s) (vending, bin stock, onsite) will be executed and/or 
incorporated in the resulting Participating Addendum with the respective state and/or political subdivision. 

Industry-Specific Services and Specialists 
As a complement to Contractor's local branch sales force, Contractor has trained and deployed 
hundreds of industry specialists to provide high-level support in key areas of Contractor's business, 
including: 

Safety 
To support Contractor's safety product offering, we've positioned 50+ trained Safety Specialists across 
the U.S. and Canada. These personnel carry multiple certifications, including Masters in Occupational 
Health and Safety, QSSP Certification, and OSHA 30-Hour Training. Their job is to identify hazards, 
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document risk factors, garner worker feedback regarding PPE, and ultimately develop a business plan 
to reduce workplace incidents while maximizing productivity and profits. 

Working with Contractor's key safety suppliers, Contractor's Safety Specialists provide trainings and 
PPE equipment assessments for the following concepts: 

• Eye Protection - product selection/rationalization, fit testing 
• Hearing Conservation - fit testing 
• Face and Head Protection 
• Respiratory Protection - qualitative fit testing 
• Skin Care Needs Analysis - prevention/reduction of occupational dermatitis, reduction of sick 

days 
• Hand Protection - job-specific assessments, product testing 
• Fall Protection - application assessment, harness/lanyard inspection, competent person training 
• Ladder Inspection and Certification 
• Hoist and Sling Inspection and Certification 
• Heat Stress Evaluation - program development 
• Spill Containment and Flammable Storage 
• Lock Out/Tag Out Program 
• AED, BBP, First Aid Training 
• ARC Flash Assessments 

Manufacturing/Metalworking 
As part of Contractor's metalworking product expansion, we've stationed 40+ Metalworking Specialists 
across North America. These individuals have undergone three levels of training, culminating with 
intensive hands-on training at Contractor's key suppliers' facilities. They work directly with customers to 
help them select the best products for the job and run them the right way for maximum productivity and 
cost-effectiveness. 

Lean Consulting/Six Sigma 
Contractor's 70+ employees who have completed Black Belt training and 11 0+ internally-trained 'Blue 
Belts' are available to participate in Lean events and support Participating Entity's Lean initiatives. 
Services include DMAIC Process Mappings - working with Participating Entity's personnel to map the 
movement of product through Participating Entity's current system and identify areas where costs can 
be reduced or eliminated. Based on the information gathered, a gap analysis is presented along with a 
business plan to achieve a specific cost savings goal. 



RFP DASPS-2183-17 - (MRO), Industrial Supplies 

Attachment D 
COST PROPOSAL and MARKET BASKET COST PROPOSAL 

Offerer must submit cost, prices and rates as required by Attachment D-1, Cost Spread 
sheets. Prices and rates shall include all anticipated charges, including but not limited to, 
freight and delivery, cost of materials and product, travel expenses, transaction fees, 
overhead, profits, and other costs or expenses incidental to the Contractor's performance. 

In addition, Offerer shall complete and submit the below discount information: 

Percentage off list per category 

Company Name Fastenal Company 

Please provide the percentage off of list pricing for any of the categories Offerer proposes in 
the table below. The proposed discount percentage must not exceed 4 digits to the right of 
the decimal point (i.e.10.3729% is acceptable while 10.37292% is not). 

Category 
1. Janitorial Equipment & Supplies (does not include Sanitation Cleaning Chemicals) 
2. Sanitation Cleaning Chemicals & Supplies (does not include Janitorial Equipment & Supplies 
3. Fasteners 
4. Material Handling 
5. Plumbing 
6. Power Source 
7. Outdoor Garden 
8. Lamps & Lighting and Ballasts 
9. HVAC 
10. Hand Tools 
11. Power Tools (excluding automotive related tools and products) 
12. Electrical 
13. Paint 
14. Security 
15. Safety (does not include any public safety equipment) 

Discount 
30% 
25% 
57% 
25% 
30% 
30% 
25% 
30% 
30% 
25% 
25% 
30% 
25% 
30% 
30% 

Note: This Price Schedule must be submitted together with Attachment D-1 (Market Basket 
Pricing Schedule) to the State as a separate, sealed package and clearly marked: "Pricing 
Proposal in Response to RFP No. DASPS-2183-17" per the Submittal Instructions. 

The Offerors Percentage off list discount will not be reduced throughout the life of the Master 
Agreement except, Offeror can however provide a higher percentage off list discount by 
providing the Lead State a thirty (30) day notice and Lead State approving the discount. 
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Question 15: Page 39 there appears to be a numbering or sequencing error starting with 6.6.9.2. It 
looks like the next six points should be sub set of 6.6.9.2 and would be numbered 6.6.9.2.1 (starting 
with Describe in detail how the Offeror will work with the registered companies ... ) ... through 
6.6.9.2.6 (Community Rehabilitation program). This would make Retail Store Purchases/Will Call 
would be 6.6.10. Would this be correct? 

Answer 15: Yes numbering error and it has been corrected in this addendum. Proposer to submit 
the revised Attachment A when submitting proposal. 

Question 16: Page 78 Attachment E: Offer information-
a. Ts the State tax#; is it the sales tax payment number? 
b. Is the Secretary of State Corporations Division Registration#; is it the number assigned 

when we registered with our state of Incorporation? 

Answer 16: (a) Yes, if applicable. (b) Yes. 

Question 17: Should exceptions to the FOB Destination terms for non-stocked items delivered to 
Alaska, Hawaii and Puerto Rico be stated as exceptions within section 6.5.2 of the technical 
proposal as instructed or should exceptions to freight terms be submitted as a Protest to the RFP? 

Answer 17: See section 2.18 of RFP regarding exceptions. 

Proposers must acknowledge receipt of this Addendum in the space provided on the bottom of this page 
and return this page along with Proposal documents. Failure to do so may result in rejection of a Proposal. 

The purpose of this Addendum is to answer questions, clarify information in the RFP, and make 
modifications to the RFP. 

Any prospective Proposer who feels they have been adversely affected by these modifications must submit 
a written protest of this Addendum to the Single Point of Contact identified in RFP DASPS-2183-17 by 
5:00 pm (Pacific time) on December 11, 2017 or protest will not be considered. DAS PS will not consider 
requests or protests of matters not added to or modified by this Addendum. 

*I hereby acknowledge havin:P~s Addendum. 

Authorized Signature: C-7)...i,._ U.,,.,-
Print name of signer: ....cLc...:e=lan=d:c....,.;.J.'-"H~ei=n'-------­

Date: 01/03/2018 

Company Name of proposer: 

Fastenal Company 
(Please Print) 

DASPS:.2183-17 Addendum No. 1 Page 5 













CONTRACT NUMBER 

CC182584002 

AMENDMENT NUMBER 

NIA 
REQUlSITION/REQUEST NUMBER 

NIA 
CONTRACTOR NAME AND ADDRESS 

NOTICE OF AWARD 

State Of Missouri 
Office Of Administration 
Divlsion Of Purchasing 

POBox809 
Jefferson City, MO 65102-0809 
http://oa.mo.gov/purchasing 

CONTRACT TITLE 

Facilities MRO and Industrial Supplies 
CONTRACT PERIOD 

July 1, 2018 through June 30, 2019 
SAM II VENDOR NUMBER/MissouriBU\'S SYSTEM ID 

13552650606/MB00023754 
STATE AGENCY'S NAME AND ADDRESS 

Sid Tool Co, Inc. d/b/a MSC Industrial Supply Co., Inc. Sta.tc of Missouri 
75 Maxess Road Various Agency Locations 
Melvi11e, NY 11747 

ACCEPTED BY THE STATE OF MISSOURI AS FOLLOWS: 

In accordance with section 34.046, RS Mo, contract CC 182584002 between the State of Missouri and MSC Industrial 
Supply Co., Inc. is hereby awarded by the State of Missouri consisting of the attached documentation as specified 
on page 2 of the attached Cooperative Contract Procurement document. 

BUYER BU\'ER CONTACT JNFORMATION 

John C. Stegmann 
Email: john.stegmann@oa.mo.gov 
Phone: (573) 751-2497 Fax: (573) 526-9816 

&9"2~~ DATE 

~z~ zoii 
DIRECTOR OF PURCHASING 

..J.A..... I --· .. ) . - , . {] Karen S. Boeger 



STATE OF MISSOURI 
OFFICE OF ADMINISTRA TlON 
DIVISION OF PURCHASING (PURCHASJNG) 
COOPERATIVE CONTRACT PROCUREMENT 

CONTRACT NO.: CC182S8400Z 
REQNO.: NIA 

BUYER: John Stegmann 

TITLE: Facilities MRO aad Industrial Supplies 
PHONE NO.: (573) 751-2497 
E-MAIL: john.stegmann@oa.mo.gov 

TO: MSC Industrial Supply Co., Inc. 
921 Fee Fee Road 
Marylaud Heights, MO 63043-3801 

RETURN DOCUMENT TO THE DIVISION OF PURCHASING (PURCHASING) BY E•MAIL, FAX, OR 
MAIUCOURIER: 

DELIVER SUPPLIES/SER.VICES FOB (Free On Board) DESTINATION TO THE FOLLOWING ADDRESS: 

State of Missouri . . ,J.;y /l'tpt,),",.,,,.. '64-"'./"1 
Various Agency Lotations ... ...e~i , I, J.,1au• fo",.,;Y ~ ,LJ · /Vf"A., V"' ~re.a, .,. .. 

The Contractor hereby agrees to provide tM services and/or supplies oocribcd in 1hc auaclltd Stllle of Mississippi Contraet # 82000:n989- for lhe Sta.It of 
Missouri subject 10 lhc conditions staled 011 page 2. The Contractor funhef AgtcCS the.t when a Notice of Award is signed and issued by an aulhorized official 
of the State of Mlssowi, a binding contract 1hall ci1ist between the C~tor and the S1a1c of Missouri. The Contractor must be registered in 
MissouriBIJYS. lf not regislered in MiS$0uriBUYS, the Contnictor m\lS\ 1\\gister in MisaouriBUYS immediately upon request by 1he state. 

SIGNATURE REQUIRED 

VENDOR NAME I MIDoon'lllYII SYllTl!M in (SD'. VINDOR PROFILE. MAIN INFORMA 110N SCR£ENl 

Sid Tool Co., Inc. dlb/a MSC Industrial Supply Co. 
MAit.iNC AOOlllSS 

75 Maxess Road 
ClTY, STAT£, ZD' CODt 

Melville, NY 11747 

CONTACT PERSON 

PllONE NIJMBER fAXNl/MIEII. 

VENl>OII TA¥ f1LING TYPE WITH lltS (CHICK ONE) 

.._L._ Corporation _ lndiviclllAl _ Smtc/LQcal Government _ PAltllmhip _ Sole Proprietor _IRS TM•Elltmpt 



Contract CC182584002 Page2 

CONTRACT TITLE: 

CONTRACT PERIOD: 

Facilities Maintenance, Repair and Operations (MRO) and Industrial Supplies 

Date of Award through June 30, 2019 

Contract CC182584002 is awarded by the State of Missouri consisting of the following: 

❖ The attached Contract #8499, signed by the State of Oregon on April 27, 2018 and subsequent 
Amendments. 

❖ The attached RFP #OASPS-2183-17 issued by the State of Oregon on November 15, 2017 consisting of 
109 pages. 

❖ The attached Participating Addendum. 

The contractor shall provide Facilities Maintenance, Repair and Operations (MRO) and Industrial Supplies 
specified by the State of Missouri, at the prices specified in the attached documentation, All references to the 
State of Oregon, in the attached documentation shall be deemed to refer to the State of Missouri with the 
exception of information specific to the State of Oregon such as background infonnation, statistical/factual 
information, etc. 

The contractor shall submit invoices for any and all above-mentioned products and services provided for the State 
of Missouri to the address shown on the Purchase Order. 

Q!Qlloe Reguirements for Mi&w,triBUYS: 

The contractor should provide, manage, and support a roundtrip (often referred to as punchout) catalog site{s) that 
must be fully operational and compatible with the MissouriBUYS implementation using the OCI 2.0 or newer 
(Open Catalog Interface) standard. If the contractor does not have the ability to provide, manage, and support a 
roundtrip catalog site at time of contract award, the contractor shall, within thirty (30) calendar days after notice to 
proceed with award, submit accurate product and price files in an Excel spreadsheet in the fonnat required by the 
state for uploading into a state-hosted catalog into MissouriBUYS from which the state agency end user will place 
orders. 

The contractor must assist the state on an as needed, if needed, basis at the sole option of the state to either provide 
data or enter data into Microsoft Excel spreadsheets ne.cessary to create state-hosted catalogs. The data necessary 
to create the state-hosted catalogs is related to the line items identified in the contract and includes, but is not 
necessarily limited to the following: 

Product Description; 
Quantity; 
Unit of Measure; 
Unit Price (value, 6 decimal places, no rounding); 
Part Number; 
Commodity Code (8 digit UNSPSC code which is valid for the Item); 
Contract Number; and 
Manufacturer Name. 

The contractor shall update data for hosted catalogs as necessary to address pricing changes, product additions, 
product deletions, etc. 

The contractor shall not charge the state for services required to provide or enter data necessary to create or update 
state-nosted catalogs. 
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fAAeral Funds Reguirement: 

The contractor shall understand and agree that this procurement may involve the expenditure of fedeta.J funds. 
Therefore, in accordance with the Departments of Labor, Health and Human Services, and Education and Related 
Agencies Appropriations Act, Public Law l O i ~ 166, Section 511, "Steven's Amendment", the contractor shall not 
issue any statements, press releases, and other documents describing projects or programs funded in whole or in 
part with Federal funds unless the prior approval of the state agency is obtained and unless they clearly state the 
following as provided by the state agency: 

• the percentage of the total costs of the program or project which will be financed with Federal funds; 
• the dollar amount of Federal funds for the project or program: and 
• percentage and dollar amount of the total costs of the project or program that wm be financed by 

nongovernmental sources. 

Debarment Certification: 

The contractor certifies by signing the signature page of this original document and any addendum signature page(s) 
that the contractor is not presently debarred, suspended, proposed for debannent, declared ineligible, voluntarily 
excluded from participation, or otherwise excluded from or ineligible for participation under federal assistance 
programs. The contractor should complete and return the attached certification regarding debarment, etc., Exhibit 
A with their proposal. This document must be satisfactorily completed prior to award of the contract. 

Cooperative Procurement Program: 

The contractor shall participate in the State of Missouri's Cooperative Procurement Program. The contractor shall 
provide Facilities Maintenance, Repair and Operations (MRO) and Industrial Supplies as described herein under 
the terms and conditions, requirements and specifications of the contract, including prices, to other govemment 
entities in accordance with the Technical Services Act (section 67 .360, RS Mo, which is available on the internet at: 
http://www.mogn.mo.gov/mostatutes/stathtml/06700003601.html). The contractor shall further understand and 
agree that participation by other governmental entities is discretionary on the part of that government.al entity and 
the State of Missouri bears no financial responsibility for any payments due to the contractor by such governmental 
entities. 

Contractor's Personnel: 

The contractor shall onJy employ personnel authorized to work in the United States in accordance with applicable 
federal and state laws. This includes but is not limited to the lllegal Immigration Reform and Immigrant 
Responsibility Act (IIRIRA) and INA Section 274A. 

If the contractor is found to be in violation of this requirement or the applicable state, federal and local laws and 
regulations, and if the State of Missouri has reasonable cause to believe that the contractor has knowingly employed 
individuals wlto are not eligible to work in the United States, the state shall have the right to cancel the contract 
immediately without penalty or recourse and suspend or debar the contractor from doing business with the state. 
The state may also withhold up to twenty-five percent of the total amount due to the contractor. 

The contractor shall agree to fully cooperate with any audit or investigation from federru, state, or local Jaw 
enforcement agencies. 

., 
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Miff!!url ~tatewjde Contract Quarterly Administrative f)e: 

The contractor shall pay a one percent (1 %) administrative fee to the State of Missouri which shall apply to all 
payments received by the contractor for all products provided under the contract. Payment of the one percent 
administrative fee shall be non-negotiable. 

The contractor shall pay the administrative fee at the end of each calendar quarter (i.e. March 31, June 30, 
September 30, December 31). The total administrative fee for a given quarter must equal one percent (1%) of the 
total payments (minus returns and credits) received by the contractor during the calendar quarter as reported on 
the contractor's Missouri Statewide Contract Quarterly Administrative Fee Report specified below. The 
administrative fee must be received by the Division of Purchasing (Purchasing) no later than the 151ti calendar day 
of the month immediately following the end of the calendar quarter, unless the 1s11i is not a business day in which 
case the next business day thereafter shall be considered the administrative fee deadline. 

Payments shall be made using one of the following acceptable payment methods: 

• Check: Personal check, company check, cashier's check, or money order made payable to the "Missouri 
Revolving Infonnation Technology Trust Fund" and sent to the following mailing address: Division of 
Purchasing, P.O. Box 809, Jefferson City, MO 65102- 0809 OR Division of Purchasing, 301 West High 
Street, Room 630, Jefferson City, MO 65101-1517. The contractor's payment by check shall authorize 
the State of Missouri to process the check electronically. The contractor understands and agrees that any 
returned check from the contractor may be presented again electronically and may be subject to additional 
actions and/or handling fees. 

• Electronic Payment: Instructions on how to submit payments electronicalJy by automated clearing 
house (ACH) will be provided upon request by contacting the Division of Purchasing at (573) 751-2387. 

All payments of the administrative fee shall include the contract number on any check or transmittal 
document. However, only one contract number must be entered on a check or transmittal document. If 
submitting an administrative fee payment for more than one contract, then a separate check or electronic payment 
and associated transmittal document must be submitted by the contractor for each contract. 

Missouri Statewide Contract Quarterly Administrative Fee Reoort: 

The contractor shall submit a Missouri Statewide Contract Quarterly Administrative Fee Report to the Division of 
Purchasing which shall identify the total payments (minus returns and credits) received by the contractor from 
state agencies, political subdivisions, universities, and governmental entities in other states that were made 
pursuant to the contract. 

The contractor shall prepatq,and submit the Missouri Statewide Contract Quarterly Administrative Fee Report at 
the end of each calendar quarter (i.e. March 31, June 30, September 30, December 31) for total payments (minus 
returns and credits) received by the contractor during the calendar quarter. The Missouri Statewide Contract 
Quarterly Administrative Fee Report must be received by the Division of Purchasing (Purchasing) no later than 
the 15th calendar day of the month following the reporting quarter entered on the report, unless the 1.5\11 is not a 
business day in which case the next business day thereafter shall be considered the reporting deadline. Even if 
there has been no usage of the contract during the reporting quarter, the contractor must still submit a report and 
indicate no payments were received by marking the appropriate box on the report form. 

The Missouri Statewide Contract Quarterly Administrative Fee Report form may be downloaded from the 
following Purchasing website: http://oa.mo.gov/pur~hasing/vengor-information. The Missouri Statewide 
Contract Quarterly Administrative Fee Report is also included herein as Attachment 1. The Missouri Statewide 
Contract Quarterly Administrative Fee Report must be submitted using one of the following methods: 
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• Mail: Division of Purchasing, 
P.O. Box 809, Jefferson City MO 65102-0809 
OR 
Division of Purchasing, 
301 West High Street, Room 630, Jefferson City, MO 65101-1517 

• fJ!!: (573) 526-9815 
• Em!if: erepons@oa.mo.gQv 
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The contractor shall agree that the Divisjon of Purchasing reserves the right to modify the requested format and 
content of the Missouri Statewide Contract Quarterly Administrative Fee Report by providing thirty (30) calendar 
days written notice to the contractor. The contractor shall also agree the Division of Purchasing may unilaterally 
amend the contract, with thirty (30) calendar days notice to the contractor to change the method of payment of the 
administrative fee, the timing for submission of the Missouri Statewide Contract Quarterly Administrative Fee 
Report, and/or timing for payment of the administrative fee. The contractor shall understand and agtee that if 
such an amendment is issued by the Division of Purchasing, the contractor shall comply with all contractual 
tenns, as amended. 

Missouri Statewide Conm&t Quarterly Usage Report: 

The contractor shall submit a Missouri Statewide Contract Quarterly Usage Report to the Division of Purchasing 
(Purchasing) which shall provide the Data Element infonnation listed below: 

Contractor Name 
Statewide Contract 
Number 
Report Contact Name 
Contact Phone 
Number 
Contact Email Address 
Date Report Submitted 

Reporting Quarter 

Entity Type 

Customer Name 

Product or Service 
Oescri tion 
Purchase 
Authorization 
Number/Identifier 
Contract Line Item 
Number 
Quantity Delivered 

Contractor name as it appears on the contract. 
Statewide contract number as listed on the cover page of your contract 
with the State of Missouri. 
Name of the person completing the report on behalf of the contractor. 
Phone number for the person completing the report. 

Email address for the person completing the report. 
Date the Missouri Statewide Contract Quarterly Usage Report is submitted 
to Purchasin . 
Quarter for which the contractor is reportin_g purchases on the contract. 

Indicate the type of entity by entering "S" for Missouri state agency, "P'' 
for Missouri political subdivision, "U" for Missouri university, or "0" for 

olitical subdivision or state entit from another state. 
Customer's name. If the customer has multiple locations, please only use 
the main entit name. 
Description of product or service purchased. 

Purchase Authorization Number/ldentifier supplied by customer to 
contractor. Enter PO or other authorization number/identifier. If 
rocurement card used, enter ''P~Card". 

Line item number on the contract. 

Quantity (i.e. excluding returns) of products delivered. Enter a quantity of 
" 1" for a service/ ro · ect. 



Contract CCJ82584002 

Unit Price Charged 

Extended Price 

Unit Price Charged (i.e. excluding credits) for the product or service 
Durchased. 
Quantity Delivered X Unit Price Charged. 
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The contractor shall prepare and submit the Missouri Statewide Contract Quarterly Usage Report at the end of each 
calendar quarter (i.e. March 31, June 30, September 30, December 31) for the purchases made under the contract 
during the calendar quarter. The Missouri Statewide Contract Quarterly Usage Report must be received by the 
Division of Purchasing no later than the 1511i calendar day of the month following the reporting quarter entered on 
the Missouri Statewide Contract Quarterly Usage Report, unless the 15th is not a business day in which case the 
next business day thereafter shall be considered the reportjng deadline. Even if there has been no usage of the 
contract during the reporting quarter, the contractor must stiH submit a report and indicate no purchases were made. 

The contractor must subm.it a Missouri Statewide Contract Quarterly Usage Report electronicaUy either utilizing 
the "Missouri Statewide Contract Quarterly Usage Report" worksheet included herein in Attachment :2 which is 
downloadable from http://oa.mo.gov/purchasing/vendor~ioformation or utilizing another fonnat which is Excel­
exportable. The contractor must submit the Missouri Statewide Contract Quarterly Usage Report to the following 
email address: ereports@oo.mo.gov. 

The contractor shaU agree that the Division of Purchasing reserves the right to modify the requested format and 
content of the Missouri Statewide Contract Quarterly Usage Report by providing thirty (30) calendar days' 
written notice to the contractor. The contractor shal) also agree the Division of Purchasing may unilaterally 
amend the contract, with thirty (30) calendar days' notice to the contractor to change the timing for submission of 
the Missouri Statewide Contract Quarterly Usage Report.· The contractor shall understand and agree that if such 
an amendment is issued by the Division of Purchasing, the contractor shaU comply with all contractual terms, as 
amended. 
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Cert.ilication B,egarding 
Debarment, Su!Y!ffisiop, Ineligibility and V gluntary Exdusiop 

Lower ljer Cqyerfjj Itansactions 

This certification is required b:,, the regulations implementing Executive Order 12549, Debarment and Suspension, 29 CPR 
Part 98 Section 98.510, Participants' responsibilities. The regulations were published as Part VII of the May 26, 1988, 
Federal Re&ister (pages 19160-19211). 

(BEFORE COMPLETING CERTlFlCATION, READ INSTRUCTIONS FOR CERTIFICATION) 

(I) The prospective recipient of Federal assistance funds certifies, by submission of this proposal, that neither it nor its 
principals are presently debWTed, suspended, proposed for debannent, declared ineligible, or voluntarily excluded 
from participation in this transaction by any Federal department or agency. 

lnltruc11ons for Cenlflcltion 
1. By signing and submitting \his proposal, lhe prospecwe recipient ot Federal assistance funds ls providing 1he certification as set OU( below. 
2. The oerliflcatlon in this clause ts a material representation of fact upon whlctl reliMCe was placed when this lransacllon was entered into. ll It is later 

determined lhal the prospective recipient of Federal assislanee funds knowingly rendered an erron&oU& certification, In addition to other remedles 
avallable to the Federal Govemment, the Department ol Le.bol' (OOL) may pursue available remedies, including suspension and/or debannent. 

3, The pror.pecllve recipient o1 Federal assistance funds shan pl'OYide immediate written nolice to the pe,son to which this proposal is submitted II at 
any time lhe prospective recipient of Federal assistance funds learns lhat its cartiflcalion was erroneous when submitted or ha$ become erroneou& 
!)y reason of changec circum&tances. 

4. The terms "covered tren&81:tio!'l,' 'debarted,' 'suspended,' 'ifleligib!e,' 'lower tier covered transaclion,' 'patlicipant,' 'person,' 'primary covered 
transaction,' 'principal; •~al,' anti 'vo\1.1!'1\arily ellcluded,' as used in this clause, have the meanings set out in the Definitions and Coverage 
sections of t\118$ implementing Executive Order ~ 2549. You may contact the person lo which !his proposal is submitted for assistance In oblalning e. 
oopy of !hose regulalitir.s. 

S. The prospective recl~ient of Federal aS$1slanr;e funds agl'8QS by submltllng this pro))OGal that, &houkl the propo!ied covered lransaction be entered 
Into, It shall not knowingly enter inlo any lower tier covered transaction wilh a per&tm who is oebarred, suepellded, declared lnefigible, or voluntarily 
excluded from participation ln this covered traMaetlon, unl&S& authoriied by the POL 

6. The prospective recipient of Federal assistance funds further agrees by submitting this propo&al that it will Include the cle.'.M tilled 'Certification 
R&911rdln9 Debarment, Suspension, Ineligibility and Voluntary Exclusion• Lower Tier Covered Transactions,' without modification, in afl tower lier 
cave red transactions and in all solicitations !or lower lier covered transactions. 

7. A participant in a covered tran&e.cliol'I may rely upon a ttrtillcalion of a prospective participant in a lower tier covered transaction that it is not 
debarred, suspended, ine!l!lil>le, or volumarily excluded trom Ille covered transaction, unless ii knows lhal the certification is el'l'Oneous. A participant 
may decide the m&thod ani! frequency by wnlch lt determines the eligibility of Its principeJs, Each participant may but is !lot required to cheek the I.ml 
of Pnw Excluded from Procurement or N2nm:®uremen1 PtPa@m§. 

8. Nothing contained In the foregoing shalt be oons.trued to requi1e 8$1ablishment o1 a S)'Slem of records in order to render In good faith the Gertiflcatlon 
required by this cla1.1se. The ~dge and Information 01 a participant ls not required to exceed that Which is normally possessed by a pnJdent 
person in the ordinaiy OOUl'lle of business dealings. 

9. Except for transael:IOns authorized under paragrll)h 5 of these lnstructians, ii a participant in a covered 1ranse.etlon l\nl:minp!y enters Into a low&r tier 
covered transactlon with a person who le sllllpended, debaned, Ineligible, or voluntaiv excluded lrom pari\cipation In this transaction, In addition to 
other remedies available to the Federal Govemment, ~e OOL may pu1$1.1tl ava\lable remedies, Including suspension and/or debarment. 



NASPO ValuePoint 

MASTER AGREEMENT# 8499 
FORM PARTICIPATING ADDENDUM 

PARTICIPATING ADDENDUM 

Facilities Maintenance and Repair & 
Operations (MAO) and Industrial Supplies 
Lead by the State of Oregon 

Master Agreement #: 8499 
Contractor: Sid Toor Co. dba MSC Industrial Supply Co. Inc. (Contractor) 

Participating Entity· State of Missouri 

The following Goods or services are included in this Addendum: 
• AH Goods and accessories listed on the Contractor page of the NASPO ValuePoint 

website. 

Master Agreement Terms and Conditions: 
1 . Scope: This addendum covers the Maintenance and Facilities Repair & Operations 

and Industrial Supplies led by the State of Oregon for use by state agencies and 
other entities located in the Participating State authorized by that State's statutes to 
utilize State contracts with the prior approval of the State's Chief Procurement Official. 

2. Participation: This NASPO ValuePoint Master Agreement may be used by alf state 
agencies, institutions of higher institution, political subdivisions and other entities 
authorized to use statewide contracts in the State of Missouri. Issues of interpretation 
and eligibility for participation are solely within the authority of the State Chief 
Procurement Official. 

3. Primal)! Contacts: The primary contact individuals for this Participating Addendum are 
as follows (or their named successors): 

Contractor 
Name: 
Address: 
Telephone: 
Fax: 
Email: 

Anna Slattery, State Account Manager 
921 Fee Fee Road, Maryland Heights, MO 63043-3801 
314 .. 278-9541 
888-672-9722 
anna.slattery@mscdirect.com 



P§irticipating Entfly 
Name: 
Address: 
Telephone: 
Fax: 
Email: 

John Stegmann 
301 West High Street, Rm 630 
573-751 ~2497 
573-526-9816 
john.stegmann@oa.mo.gov 

4. Participating Entity Modifications Or Additions To The Master Agreement 

These modifications or additions apply onty to actions and relationships within the 
Participating Entity. 
Participating Entity must check one of the boxes below. 

r.Kl No changes to the tenns and conditions of the Master Agreement are required. 

LJ The following changes are modifying or supplementing the Master Agreement terms 
and conditions. 

5. Lease Agreement§.: Reserved. 

6. §ubcontractors: All contactors, dealers, and resellers authorized in the State of 
Missouri, as shown on the dedicated Contractor (cooperative contract) website, are 
approved to provide sales and service support to participants in the NASPO 
ValuePoint Master Agreement. The contractors dealer participation will be in 
accordance with the terms and conditions set forth in the aforementioned Master 
Agreement. 

7. Qrders: Any order placed by a Participating Entity or Purchasing Entity for a product 
and/or service available from this Master Agreement shall be deemed to be a sale 
under (and governed by the prices and other terms and conditions) of the Master 
Agreement unless the parties to the order agree In writing that another contract or 
agreement applies to such order. 
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IN WITNESS WHEREOF, the parties have executed this Addendum as of the date of 
execution by both parties below. 

Participating Entity: Contractor: 

Signature: 
MSC Industrial Supply Co. 

Name: 
Greg Levy 

Title: 
VP, National Accounts & Government Sales 

Date: 
6/11/2018 

[Additional signatures may be added if required by the Participating Entity] 
For questions on executing a participating addendum, please contact: 

Ni\SPO ValuePolnt 

Cooperative Development Coordinator: Shannon Berry 
775-720-3404 
sberrry@naspovaluepoint.org 

Telephone: 
Email: 

[Please email fully executed PDF copy of this 
document to 

fA@na.spQYAllJU}Oint.or& 
to support documentation of participation and 

ostln in appropriate dsta bases. 
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Quarterly Contract Usage Report 
The contractor shall submit a "Quarterly Contract Usage Report" to the Division ot Purchasing and Materials 
Management (DPMM) for all purchases made under the contract for whieh payment has been received by the 
contractor during the reporting quarter. The contractor must submit the "Quarterly Contract Usage Report" to 
DPMM no later than the 15th calendar day of the month following the "Reporting Quarter". The contractor shall 
complete the "Quarterly Contract Usage Report'' In accordance with the definitions and requirements stated 
below. Completed electronic forms will feed into a central database for aggregate usage. Please contact 
DPMM (573) 751-2387 if you have specific questions about your contract area, the submission of this report, or 
payment of the administrative fee. 

Header Definitions. 
Contractor Name Contractor name as it aooears on the contract. 

Contract Number 
Contract Number as listed on the first page of your contract with the State of 
Missouri. 

Reoort Contact Name Name of the oerson completing the report on behalf of the contractor. 
Contact Phone Number Phone number for oerson completing the reoort. 
Contact Email Email address for the person completina the report. 

Quarter for Which the contractor Is reporting purchases for which payment has 
Reporting Quarter been received. This must be in fonnat OX, where X is the Quarter number as 

follows: 
01: January 1 - March 31 03: July 1 - September 30 
02: April 1 • June 30 04: October 1 - December 31 

Date Report Submitted Date Quarterly Usage Report is submitted. 
Indicate if the purchases made under the contract were for 

Goods/Services Purchased Goods/Commodities, Services, or were IT Related by checking the 
appropriate box. 

State Agency and Polltieal Subdivision Report Tabs ~ Depending on the payments received during the 
quarter, the contractor must indicate if the payments were received from a state agency or a political subdivision 
by selecting the appropriate form to submit to DPMM. Both forms must be filled out if the payments were 
received from a state agency and a political subdivision. 

The name of the entity which purchased the product or service. Complete 
Sold To "Sold To" for every purchaser for which products/services were provided and 

payment was received during the reporting quarter. 

Product Description List the product(s) sold. 
Quantity Number of product(s) sold. 
Total Cost of Purchase Total cost of purchase. 

Administrative Fee amount is calculated as 1 % of the payments received by 

Administrative Fee 
the contractor during the quarter based on the cost of the goods, services, and 
IT related goods and services provided under the contract (excluding taxes 
and any returns.) 

Misc, Comments Misc. Comments 

Admln Fee Report Tab -- The total amount in payments received from state agency(ies) and a political 
subdivislon(s) during the reporting quarter for the contract are to be summarized using the Administrative Fee 
Reoort. 

No Payments Recd Tab ~- If no payments were received during the reporting quarter for this contract, the box 
must be checked and this fonn must be submitted to DPMM. 



CC182584002 Attachment #1 - Missouri Statewide Contract Quarterly Administrative Fee Report 

Contractor Nam&: ---
1Statewide Contract Number: 

Total Payments Received (minus 
returns & credits} from Missouri State 
Agenci~ during the Reporting Quarter : 

I ----------~-----------
Total Payments Recei'ved (minus j 
returns & aedits) from Missouri political 1 
§uqg!vil!lons {cities, counties. etc.} j 
during the Reporting Quarter: l 

Total Payments Received (minus 
returns & credits} from Missouri 
Ynlversiyes during the RepOiting 
Quarter.: 

Total Payments Received (minus 
returns & credits) from GoV§mmffiW,I 
Enjitig to Qther §tale§ during the 
Reporting Quarter: 

OVeratl Total Payments Received 
:{minus retu01$ & credits) during the 
Reporting Quarter : __________ $0.00 

1% Administrative Fee (Multiply OveraJJ 
Total Payments by 1% to detennine 
Total Administra.tive Fee Payment) 
---- 1.00% 

Total Administrative Fee Payment for 
the Reporting Quarter. 

f J No payments were received this calendar quarter for any purchases 
on the contract identified above. 

~~~ ! l 
~~~---·-~-------------

[ J Januruy 1 - March 31 { l April 1 - June 30 

[ ] July 1 - September 30 I 1 October 1 - December 31 

1) .M!i!: DiviSion of Purchasing and Materials Management, 
P.O. Box 809, Jefferson City MO 65102-0809 OR 
301 West High Street, Room 630, Jefferson City MO 85101 - 1517 

2) fll: (573) 526-9815 
3) lim!i!: ereports@oa.mo.gov 

Method of Payment Used: 
l I Personal check 
( ) Company check 
{ ] Cashier's check 

I l Money Order 
[ I ACH (Electronic Payment) 

Date of Payment Submission: _j_/2.o_ 
{mm/dd/yyyy} 

Signa_tu_re_============~~~~~;~~~~7:o;aite-;: -=-=-=-=-=-=-=-=-=-=-~ Title: 



CC182S84002 Attachment #2. 

Missouri Statewide Contract Quarterly Usage Report Instructions 

Contractor Name 
Statewide Contract 
Number 
Report Contact Name 
Contact Phone Number 
Contact Email Address 
Date Report Submitted 

Reporting Quarter 

Entity Type 

Customer Name 

Product or Service 
Descri tion 
Purchase Authorization 
Number/Identifier 

Contract line Item 
Number 
Quantity Delivered 

Unit Price Charged 

Extended Price 

Contractor name as it appears on the contract. 
Statewide contract number as listed on the cover page of your contract with the 
State of Missouri. 
Name of the person completing the report on behalf of the contractor. 
Phone number for the person completing the report. 
Email address for the person completing the report. 
Date the Mlssouri Statewide Contract Quarterly Usage Report is submitted to 
OPMM. 
Quarter for which the contractor is reporting purchases on the contract. 

Indicate the type of entity by entering "S" for Missouri state agency, "P" for 
Missouri political subdivision, '1U'' for Missouri university, or "O" for political 
subdivision or state enti from another state. 
Customer's name. If the customer has multiple locations, please only use the 
main enti name. 
Description of product or service purchased. 

Purchase Authorization Number/Identifier supplied by customer to contractor. 
Enter PO or other authorization number/identifier. If procurement card used, enter 
"P-Card". 
Line item number on the contract. 

Quantity {Le. excluding returns} of products delivered. Enter a quantity of "1" for a 
service/ ro ect. 
Unit Price Charged (I.e. excluding credits) for the product or service purchased. 

Quantity Delivered X Unit Price Charged. 
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CC182584002 Attachment #2 - Missouri Statewide Contract Quarterly Usage Report 

If no pllt'Ch~ W&re made during the reporting quarter, check the box below: I J January 1 • March 31 [ J April 1 - June 30 

[ 1 No purchases were made during this quarter on th& contract identified above. [ J July 1 • September 30 [ J October 1 -December31 

:::t~~ii\]:~'.;;::i=:J:.:;.J;~nJ~~~~-
$0.00 

$0.00 

$0.00 

$0Jl0 

$0.00 

$0.00 

S0.00 

S0.00 

S0.00 

S0.00 

$0.00 

$0.00 

$0.00 

S0.00 

$0.00 

S0.00 

$0.00 

$0.00 

Overall Tot.I of Pun:hases $0.00 

• Enllty Type; •s-= MIIISOIJl'i' $tale agency; "P" = M/Qouri political sub<ll,lls\orr, •u- ,. Missouri univenity; "O" ,, polffidll &ubdMslon or-« ...my fR>cn ofl\wf"_,, 
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MASTER AGREEMENT# 8499 
FORM PARTICIPATING ADDENDUM 

NASPO ValuePoint 
PARTICIPATING ADDENDUM 

Facilities Maintenance and Repair & 
Operations (MRO) and Industrial Supplies 
Lead by the State of Oregon 

A NASPO 

ValuePoint 

Master Agreement #: 8499 
Contractor: Sid Tool Co. dba MSC Industrial Supply Co. Inc. (Contractor) 

Participating Entity: State of Missouri 

The following Goods or services are included in this Addendum: 
• All Goods and accessories listed on the Contractor page of the NASPO ValuePoint 

website. 

Master Agreement Terms and Conditions: 
1. Scope: This addendum covers the Maintenance and Facilities Repair & Operations 

and industrial Supplies led by the State of Oregon for use by state agencies and 
other entities located in the Participating State authorized by that State's statutes to 
utilize State contracts with the prior approval of the State's Chief Procurement Official. 

2. ParticiQation: This NASPO ValuePoint Master Agreement may be used by all state 
agencies, institutions of higher institution, political subdivisions and other entities 
authorized to use statewide contracts in the State of Missouri. Issues of interpretation 
and eligibility for participation are solely within the authority of the State Chief 
Procurement Official. 

3. Primary Contacts: The primary contact individuals for this Participating Addendum are 
as follows (or their named successors): 

Contractor 
Name: 
Address: 
Telephone: 
Fax: 
Email: 

Anna Slattery, State Account Manager 
921 Fee Fee Road, Maryland Heights, MO 63043-3801 
314-278-9541 
888-672-9722 
anna.slattery@mscdirect.com 



--------------- - -- - -

Particigating Entity 
Name: 
Address: 
Telephone: 
Fax: 
Email: 

John Stegmann 
301 West High Street, Rm 630 
573~751-2497 
573--526-9816 
john.stegmann@oa.mo.gov 

4. Participating Entity Modifications Or Additions To The Master Agreement 

These modifications or additions apply only to actions and relationships within the 
Participating Entity. 
Participating Entity must check one of the boxes below. 

~ No changes to the terms and conditions of the Master Agreement are required. 

LJ The following changes are modifying or supplementing the Master Agreement terms 
and conditions. 

5. Lease Agreements: Reserved. 

6. Subcontractors: All contactors, dealers, and resellers authorized in the State of 
Missouri, as shown on the dedicated Contractor (cooperative contract) website, are 
approved to provide sales and seivice support to participants in the NASPO 
ValuePoint Master Agreement. The contractor's dealer participation will be in 
accordance with the terms and conditions set forth in the aforementioned Master 
Agreement. 

7. Orders: Any order placed by a Participating Entity or Purchasing Entity for a product 
and/or service available from this Master Agreement shall be deemed to be a sale 
under (and governed by the prices and other terms and conditions) of the Master 
Agreement unless the parties to the order agree in writing that another contract or 
agreement applies to such order. 



., 

IN WITNESS WHEREOF, the parties have executed this Addendum as of the date of 
execution by both parties below. 

Participating Entity: Contractor. 

Signature: Signature: 

Name: Name: 

Title: Title: 

Date: Date: 

{Additional signatures may be added if required by the Patticipating Entity] 
For questions on executing a participating addendum, please contact: 

NASPO ValuePoint 

Cooperative Development Coordinator: Shannon Berry 
Telephone: 
Email: 

775-720-3404 
sberrry@naspovaluepoint.org 

[Please email fully executed PDF copy of this 
document to 

PA@naspoyalueu2in.t,1u:g 
to support documentation of participation and 

posting in appropriate data bases.) 

.,, 
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NASPO ValuePoint Master Agreement #8499 
for 

Facilities Maintenance and Repair & Operations (MRO) and 
Industrial Supplies 

This NASPO ValuePoint Master Agreement (''Master Agreement~) is between the state of 
Oregon, acting by and through the Department of Administrative Services, Enterprise Goods 
and Services, Procurement Services CUDAS PS"), as the Lead Staie, on behalf of the member 
states of the NASPO Va!uePoint Cooperative Purchasing Program and other Participating 
Entities and Sid Tool Co. dba MSC Industrial Supply Co. Inc. tcontractor"). This .Master 
Agreement is effective on the date that it has been signed by the parties and has been 
approved as required by applicable law ("Effective Date"). 

1. Master Agreement Order of Precedence 

a. Any Order placed under this Master Agreement shall consist of the following documents: 
. ' 

(1) A Participating Entity's Participating Addendum ("PA"), substantially in the form 
attached hereto as Exhibit A; 

(2) NASPO ValuePoint Master Agreement and Its exhibits: 
Terms and conditions of the Master Agreement, then Its exhibits, to be 

interpreted in the following order: · 
• Exhibit C ~ Provisions Required by Federal Law 
• Exhibit B ~ Description of Products, Price, and Services 
• Exhibit B-1 ~ Percentage Off Discounts 
• Exhibit E ~ Contractor Branch and Distribution Center Listings 
• eMarket Center Addendum 
• Exhibit D ~ NASPO ValuePolnt Detailed Sales Data Report Form 
• Exhibit A~ Sample Partlc1pat1ng Addendum 

(3) A Purchase Order Issued against the Master Agreement; 

(4) Any terms and conditions provided electronically or online or as part of Product 
materials or descriptions or guidelines; and 

(5) Any Contractor's onllne or third party terms and conditions. 
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b. These documents shall be read to be consistent and complementary. Any conflict among 
these documents shall be resolved by giving priority to these documents in the order listed 
above. 

2. Definitions 

Acceptance means a written notice from a Purchasing Entity to Contractor advising 
Contractor that the Product has passed its Acceptance Testing. Acceptance of a Product for 
which acceptance testing is not required shall occur following the COl"flpletion of delivery, 
installation, if required, and a reasonable time for inspection of the Product, un1ess the 
Purchqsing Entity provides a written notice of rejection to Contractor. 

Acceptance Testing means the process for ascertaining that the Product meets the 
standards set forth In the section titled Standard of Performance and Acceptance, prior to 
Acceptance by the Purchasing Entity. 

Contract means any Order or Purchase Order or other agreed upon ordering instrument 
issued by a Purchasing Entity under this Master Agreement, together with the terms and 
conditions of this Master Agreement. 

Contractor means the person or entity delivering Products or perform;ng services under the 
terms and conditions set forth in this Master Agreement. 

Embedded Software means one or more software applications which permanently reside 
on a computing device. 

Environmentally Preferable Product means products and services that have a lesser or 
reduced effect on human health and the environment when compared to competing products 
or services that serve the same purpose. 

Intellectual Property means any and all patents, copyrights, service marks, trademarks, 
trade secrets, trade names, patentable inventions, or other similar proprietary rights, in 
tangible or Intangible form, and all rights, title, and interest therein. 

Lead State means the State centralJy administering any resulting Master Agreement(s). 

Master Agreement means the underlying agreement executed by and between the Lead 
State, acting on behaff of the members of the NASPO ValuePoint Cooperative Purchasing 
Program, and fue Contractor, as now_ or hereafter amended. 

NASPO ValuePoint ls the NASPO Cooperative Purchasing Organization LLC1 doing 
business as NASPO ValuePoint, a 501(c){3) limited liability company that is a subsidiary 
organization the National Association of State Procurement Officials (NASPO). the sofe 
member of NASPO ValuePoint. NASPO VaJuePoint facilltates administration of the NASPO 
cooperative group contractlng consortium of state chief procurement officia·ls for the benefit 
of state departments, institutions, agencies, and political subdivisions and other eUglble 
entities Q.e., colleges, school districts, counties, cities, some nonprofit organizations, etc.) for 
all states, the District of Columbia, and territories of the United States. NASPO VaJuePoint ls 
Jdentlfled In the Master Agreement as the teclplent of reports and may perform contract 
NASPO VafuePo{nt Mester Agreement 2 



administration functions relating to collecting and receiving reports as well as other contract 
administration functions as a~lgned by the Lead State. 

Order or Purchase Order means any purchase order, sales order, contract or other 
document used by a Purchasing Entity to order the Products. 

Participating Addendum means a bilateral agreement executed by a Contractor and a 
Participating Entity incorporating this Master Agreement and any other additional 
Participating Entity specific language or other requirements, e.g. ordering procedures 
specific to the Participating Entity, other terms and conditions. 

. . 
'Participating Entity means a state, or other legal entity, properly authorized to enter into a 
Participating Addendum. 

Participating State means a state, the District of Columbia, or one of the territories of the 
United States that Is listed in the Request for Proposal as intending to participate. Upon 
execution of the Participating Addendum, a Partlcrpating State becomes a Participating 
Entity; however) a Participating State listed in the Request for Proposals Is not required to 
later participate in the Master Agreement 

Product means any equipment, software (Including embedded software), supplies, 
materials, commodities, goods, documentation or other deliverable supplled, offered, or 
created by the Contractor pursuant to this Master Agreement as described on Exhibits B and 
B-1. The term Products, supplies, and products are used interchangeably in this Master 
Agreement. 

Purchasing Entity or Customer means a state (as well as the District of Columbia and U.S 
territories), city, county, district, other polltlcal subdMsion of a State, and a nonprofit 
organization under the laws of some states if authorized by a Participating Addendum, who 
issues a Purchase Order against the Master Agreement and becomes financially committed 
to the purchase. 

Services means installation and additional services as defined In the Master Agreement. 

3. Term of the Master Agreement; Non .. exclusivity 

a. The initial term of thls Master Agreement is for one tu year. This Master Agreement may 
be extended beyond the original' contract period for four ~ additional years at the Lead 
State's discretion and by mutual agreement and upon review of requirements of Participating 
Entities, current market conditions, and Contractor performance. 

b. This Master Agreement is not exclusive. Purchasing Entities retain the right to contract for 
Products or Services or both through any selection process authorized by taw, or to perform 
the Services themselves. Neither NASPO ValuePoint nor the Lead State guarantees that any 
specific number of Contracts will be issued or that any specific amount of Products or 
Services will be required. 
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4. Amendments 

The terms of this Master Agreement shall not be waived, altered, modified, supplemented or 
amended In any manner whatsoever without prior written approval of the Lead State and 
Contractor. 

5. Participants and Scope 

a. Contractor may not deliver Products and Services under this Master Agreement until a 
Participating Addendum, in a form substantially similar to Exhibit A attached hereto and 
acceptable to the ·Participating Entity and Contractor is executed. The NASPO ValuePoint 
Master Agreement Terms and Conditions are applicable to any Order by a Participating Entity 
(and other Purchasing Entities covered by their Participating Addendum), except to the extent 
altered, modified, supplemented or amended by a Participating Addendum. By way of 
illustration and not limitation, this authority may apply to unique delivery and invoicing 
requirements, confidentiality requirements, defaults on Orders, governing law and venue 
relating to Orders by a Participating Entity, Indemnification, and Insurance requirements. 
Statutory or constttutional requirements relating to availability of funds may require specific 
language in some Participating Addenda in order to comply with applicable law. The 
expectation is that these alterations, modifications, suppiements1 or amendments will be 
addressed in the Participating Addendum or, with the consent of the Purchasing Entfty and 
Contractor, may be included in the ordering document (e.g. purchase order or contract) used 
by the Purchasing Entity to place the Order. 

b. Use of specific NASPO VafuePoint cooperative Master Agreements by state agencies, 
political subdivisions and other Participating Entities (includ;ng cooperatives) authorized by 
Individual state1s statutes to use state contracts are subject to the approval of the respective 
State Chief Procurement Official. Issues of Interpretation and eligibility for participation are 
solely within the authority of the respective State Chief Procurement Official. 

c. Obligations under this Master Agreement are limited to those Participating Entitles who 
have signed a Participating Addendum and Purchasing Entities within the scope of those 
Participating Addenda. States or other entities permitted to participate may use an informal 
competitive process to detennine which Master Agreements to participate in through 
execution of a Participating Addendum. Financial obligations of Participating Entities who are 
states are limited to the orders pfaced by the departments or other state agencJes and 
institutions having avallable funds. Participating Entitles who are s1ates incur no financial 
obligations on behalf of other Purchasing Entitles. Contractor shall email a fully executed PDF 
copy of each Participating Addendum 1o PA@naspovaluepoint.org to support documentation 
of participation and posting in appropriate data bases. 

d. NASPO Cooperative Purchasing Organization LLC, doing business as NASPO ValuePoin~ 
Is not a party to the Master Agreement. It is a nonprofit cooperative purchasing organization 
assisting states in admlnistering the NASPO cooperative purchasing program for state 
government departments, institutions, agencies and polltical subdivisions (e.g., c0Ueges1 

school districts. counties, cities, etc.) for all 50 states, the District of Columbia and the 
territories of the United States. 

e. Participatfng Addenda shall not be construed to amend the following provisions in this 
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Master Agreement between the Lead State and Contractor that prescribe NASPO ValuePolnt 
Program requirements: Term of the Master Agreement; Amendments; Participants and 
Scope; Administrative Fee; NASPO ValuePoint Summary and Detailed Usage Reports; 
NASPO ValuePoint Cooperative Program Marketing and Performance Review; NASPO 
ValuePoint eMarketCenter; Right to Publish; Price and Rate Guarantee Period; and Individual 
Customers. Any such language shall be void and of no effect. 

f. Participating Entities who are not states may under some circumstances slgn their own 
Participating Addendum1 subject to the consent to participation by the Chief Procurement 
Official of the state where the Participating Entity is located. Coordinate reque&ts for such 
participation through NASPO ValuePoint. Any permission to participate through execution of 
a Participating Addendum is not a determination that procurement authority exists in the 
Participating Entity; they must ensure that they have the requisite procurement authority to 
execute a Participating Addendum. 

g. Resale. "Resale" means any payment in exchange for transfer of tangible goods, software, 
or assignment of the right to services. Subject to any specific conditions included in the 
solicitation or Contractors proposal as accepted by the Lead State, or as explicitly permitted 
in a Participating Addendum, Purchasing Entities may not resell Products (the definition of 
which includes services that are deliverables). Absent any such condition or explicit 
permission, this limitation does not prohibit: payments by employees of a Purchasing Entity 
for Products; sales of Products to the general public as surplus property; and fees associated 
with inventory transactions with other governmental or nonprofit entities and consistent with 
a Purchasing Entity's laws and regulations. Any sale or transfer permitted by this subsection 
must be consistem with license rights granted for use of intellectual property. 

6. Administrative Fees 

a. The Contractor shall pay to NASPO ValuePoint, or its assignee, a NA$PO ValuePoint 
Administrative Fee of one~quarter of one percent (0.25% or 0. 0025) no later than sixty (60) 
days following the end of each calendar quarter. The NASPO ValuePoint Administrative Fee 
shall be submitted quarterly and is based on al! sales of products and services under the 
Master Agreement (less any charges for taxes or shipping). The NASPO ValuePolnt 
Administrative Fee is not negotiable. This fee is to be included as part of the pricing submitted 
with proposal. 

b. Additionally, some states may require an additional fee be paid directly to the state only on 
purchases made by Purchasing Entities within that state. For all .such requests, the fee level, 
payment method and schedule for such reports and payments will be incorporated into the 
Participating Addendum that is made a part of the Master Agreement. The Contractor may 
adjust the Master Agreement pricing accordingly for purchases made by Purchasing Entities 
within the jurisdiction of the state. All such agreements shall not affect the NASPO ValuePolnt 
Administrative Fee percentage or the prices paid by the Purchasing Entities outside the 
jurisdiction of the state requesting the additional fee. The NASPO ValuePoint Administrative 
Fee in subsection 6a shall be based on the gross amount of all sales (less any charges for 
taxes or shipping) at the adjusted prices (if any) In Participating Addenda. 
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7. NASPO VatuePofnt Summary and Detailed Usage Reports 

In addition to other reports that may be requlred by this solicitation, the Contractor shall 
provide the following NASPO ValuePoint reports: 

a. Summary Sales Data. The Contractor shall submit quarterly sales reports directly to 
NASPO ValuePoint using the NASPO VatuePoint Quarterly Sales/Administrative Fee 
Reporting Tool found at htt,a;Lb;akulator.naspovah1epP1nt,QJ:i. Any/all sales made under this 
Master Agreement shalJ be reported as cumulative totals by state. Even if Contractor 
experiences zero sales during a calendar quarter, a report is still required. Reports shall be 
due no later than thirty (30) days following the end of the calendar quarter (as specified In the 
reporting tool). · · 

b. Detailed Sales Data. Contractor shall also report detailed sales data by: {1) state; (2) 
entity/customer type, e.g. local government. higher education, K12, non-profit; (3) Purchasing 
Entity name; {4) Purchasing Entity bill-to and ship-to locations; (4) Purchasing Entity and 
Contractor Purchase Order ldentifier/number(s); {5) Purchase Order Type (e.g. sales order, 
credit, return, upgrade, determined by lndustry practices); (8) Purchase Order date; (7) Ship 
Date; (8) and line Item description, including product number If used. The report shall be 
submitted in any form required by the soflcitation. Reports are due on a quarterly basis and 
must be received by the Lead State and NASPO VaJuePoint Cooperative Development Team 
no later than thirty (30) days after the end of the reporting period. Reports shall be delivered 
to the Lead State and to the NASPO ValuePoint Cooperative Development Team 
electronically through a designated portal; email, CD~ROM, flash drive or other method as 
determined by the Lead State and NASPO ValuePoint. Detailed sales data reports shall 
include sales information for all sales under Participating Addenda executed under this 
Master Agreement. The format for the detailed sales data report is in shown Jn Exhibit D. · 

c. Reportable sales for the summary sales data report and detalled sales data report includes 
sales to employees for p~rsonal use where authorized by the solicitation and the Participating 
Addendum. Report data for emplo'{ees should be limited to ONLY tt)e state ang anti~ they 
are participating yndet the authority of (state and agency, city, county, schoof district, etc.} 
and the amount of sales. No personal identification numbers, e.g. names. addresses, social 
security numbers or any other numerical Identifier, may be submitted with any report. 

d. Contractor shall provide the NASPO ValuePoint Cooperative Development Coordinator 
with an executive summary each quarter that includes, at a minimum, a list of states with an 
active Participating Addendum, states that Contractor is In negotiations with- and any 
Participating Addendum roll out or Implementation activities and issues. NASPO ValuePoint 
Cooperative Development Coordinafor and Contractor wilf determine the format and content 
of the executive summary. The executive summary is due thirty (30} days after the conclusion 
of each calendar quarter. 

e. Timely submission of these reports Js a material requirement of the Master Agreement. 
The recipient of the reports sha.ll have exclusive ownership of the media containing the 
reports. The Lead State and NASPO ValuePolnt shall have a perpetual, Irrevocable, non­
exclusive, royalty free, transferable right to display, modify, copy, and othe1Wise use reports, 
data and Information provided under this section. 
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8, NASPO ValuePoint Cooperative Program Marketing, Training, and 
Performance Review 

a. Contractor agrees to work cooperatively with NASPO ValuePolnt personnel. Contractor 
agrees to present plans to NASPO ValuePoint for the education of Contractor's contract 
adminlstrator(s) and sales/marketing workforce regarding the Master Agreement contract, 
including the competitive nature of NASPO ValuePoint procurements, the Master agreement 
and participating addendum process, and the manner in which qualifying entities can 
participate in the Master Agreement. 

b. Contractor agrees, as Participating Addendums become executed, if requested by 
ValuePoint personnel to provide plans to launch the program within the participating state. 
Plans wUI Include time frames to launch the agreement and confirmation that the Contractor's 
website has been updated to properly reflect the contract offer as available in the participating 
state. 

c. Contractor agrees, absent anything to the contrary outlined in a Participating Addendum, 
to consider customer proposed terms and conditions, as deemed important to the customer, 
for possible inclusion Into the customer agreement. Contractor will ensure that its sales force 
is aware of this contracting option. 

d. Contractor agrees to participate in an annual contract performance review at a location 
selected by the Lead State and NASPO ValuePoint, which may include a discussion of 
marketing action plans, target strategies, marketing materials, as well as Contractor reporting 
and timeliness of payment of administration fees. 

e. Contractor acknowledges that the NASPO Value Point logos may not be used by Contractor 
in sales and marketing until a logo use agreement Is executed with NASPO VatuePolnt. 

f. The Lead State expects to evaluate the utilization of the Master Agreement at the annual 
performance review. Lead State may, 111 iis discretion, cancel the Master Agreement pursuant 
to section 28, or not exercise an option to renew, when Contractor utilization does not warrant 
further administration of the Master Agreement. The Lead State may exercise its right to not 
renew the Master Agreement if Contractor fails to record or report revenue for three 
consecutive quarters, upon 60~calendar day written notice to the Contractor. Cancellation 
based on nonuse or underwutilization wlll not occur sooner than two years after award (or 
execution if later) of the Master Agreement. This subsection does not limit the discretionary 
right of either the Lead State or Contractor to cancel the Master Agreement pursuant to 
section 28 or to terminate for default pursuant to section 30. 

g. Contractor agrees, within 30 days of the effective date, to notify the Lead State and NASPO 
ValuePoint of any contractual mosMavoredwcustomer provisions In third-part contracts or 
agreements that may affect the promotion of this Master Agreement or whose terms provide 
for adjustments to future rates or pricing based on rates, pricing in, or Orders from this master 
agreement. Upon request of the Lead State or NASPO Value Point, Contractor shall provide 
a copy of any such provisions. 
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9. NASPO ValuePoint eMarket Center 

a. In July 2011, NASPO VafuePoint entered into a multi-year agreement with Sc!Quest, Inc. 
(doing business as JAGGAER) whereby JAGGAER will provide certain electronic catalog 
hosting and management services to enable eligible NASPO ValuePoint's customers to 
access a central online website to view and/or shop the goods and services available from 
existing NASPO ValuePolnt Cooperative Contracts. The central onllne website is referred to 
as the NASPO ValuePoint eMarket Center. 

b. The Contractor will have visibility in the eMarket Center through Ordering Instructions. 
These Ordering Instructions are available at no cost to the Contractor and provide customers 
information regarding ·the Contractors website and ordering information. The Contractor is 
required at a minimum to participate In the eMarket Center through Ordering Instructions. 

c. At a minimum, the Contractor agrees to the following tlmeline: NASPO ValuePoint eMarket 
Center Site Admin shall provide a written request to the Contractor to begin Ordering 
Instruction process. The Contractor shall have thirty {30) days from receipt of wrftten request 
to work with NASPO ValuePoint to provide any unique Information and ordering instructions 
that the Contractor would like the customer to have. 

d. lf the solicitation requires either a catalog hosted on or Integration of a punchout site with 
eMarket Center, or either solution is proposed by a Contractor and accepted by the Lead 
State, the provisions of the eMarket Center Appendix to these NASPO ValuePolnt Master 
Agreement Terms and Conditions apply. 

10. Right to Publtsh 

Throughout the duratfon of this Master Agreement, Contractor must secure from the Lead State 
prior approval for the reJease of information that pertains to the potential work ot activities 
covered by the Master Agreement This limitation does not preclude publication about the 
award of the Master Agreement or marketing activities consistent with any proposed and 
acx:epted marketing plan. The Contractor shall not make any representations of NASPO 
ValuePoint's opinion or position as to the qua)ity or effectiveness of the services that are the 
subject of this Master Agreement without prior written consent. Failure to adhere to thJs 
requirement may result in termination of the Master Agreement for cause. 

11. Price and Rate Guarantee Period 

All prices and rates set forth in Exhibit B (and the online catalog) must be guaranteed for the 
initial term of the Master Agreement. FoUowing the initial Master Agreement period, any 
request for price or rate adjustment must be for an equal guarantee period, and must be 
made at least (30} days prior to the effective date. Requests for price or rate adjustment must 
include sufficient documehtation supporting the request. Any adjustment or amendment to 
the Master Agreement shall not be effective unless approved by the Lead State. No 
retroactive adjustments to prices or rates will be allowed. 

Contractor shall apply the appropriate discounts as set forth on- Exhibit B· 1. 
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12. Individual Customers 

Except to the extent modified by a Participating Addendum, each Purchasing Entity shall 
follow the terms and conditions of the Master Agreement and applicable Participating 
Addendum and will have the same rights and responsibilities for their purchases as the Lead 
State has in the Master Agreement, including but not limited to1 any indemnity or right to 
recover any costs as such right Is defined in the Master Agreement and applicable 
Participating Addendum for their purchases. Each Purchasing Entity will be responsible for 
Its own charges, fees, and liabilities. The Contractor will apply the charges and invoice each 
Purchasing Entity individually. 

Administration of Orders 
13. Ordering 

a. Master Agreement order and purchase order numbers shall be clearly shown on all 
acknowledgments, shipping labels, packing slips, Invoices, and on all correspondence. 

b. Purchasing Entities may define entity or project"speclflc requirements and lnfonnally 
compete the requirement among companies having a Master Agreement or,i an 11as needed" 
basis. This procedure may also be used when requirements are aggregated or other firm 
commitments may be made to achieve reductions in pricing. This procedure may be modified 
in Participating Addenda and adapted to the Purchasing Entity's rules and policies. The 
Purchasing Entity may in its sole discretion determine which Master Agreement Contractors 
should be solicited for a quote. The Purchasing Entity may select the quote that it considers 
most advantag·eous, cost and other factors considered. 

c. Each Purchasing Entity will identify and utilize its own appropriate purchasing procedure 
and documentation. Contractor is expected to become familiar with the Purchasing Entities' 
rules, policies, and procedures regarding the ordering of supplies and/or services 
contemplated by this Master Agreement. 

d. Contractor shall not begin work without a valid Purchase Order .or other appropriate 
commitment document under the law of the Purchasing Entity. 

e. Orders may be placed consistent with the terms of this Master Agreement during the term 
of the Master Agreement. 

f. All Orders pursuant to this Master Agreement, at a minimum, shalt inclu<ie: 

(1) The Products, Services or Supplies being delivered; 
(2) The place and requested time of delivery; 
(3) A billing address; 
(4) The name, phone number, and address of the Purchasing Entity representative; 
(5) The price per hour or other pricing elements consistent with this Master Agreement 
and the contractor's proposal; 
(6) A ceiling amount of the order for services being ordered; and 
(J) The Master Agreement identifier. 
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g, All communications concerning administration of Orders placed shall be furnished solely 
to the authorized purchasing agent within the Purchasing Entity's purchasing office, or to such 
other ihdMdual identified in writing in the Order. 

h. Orders must be placed pursuant to this Master Agreement prior to the termination date 
thereof, but may have a delivery date or performance period up to 120 days past the then­
current termination date of this Master Agreement. Contractor ts reminded that financial 
obligations of Purchasing Entities payable after the current applicable fiscal year are 
contingent upon agency funds for that purpose being appropriated, budgeted, and otherwise 
made available. 

' . . . 
i. Notwithstanding the expiration, cancellation or tennination of this Master Agreement, 
Contractor agrees to perform in accordance with the terms of any Orders then outstanding at 
the time of such expiration or termination. Contractor shall not honor any Orders placed after 
the expiration, cancellation or termination of this Master Agreement, or otheJWise inconsistent 
with its tenns. Orders from any separate indefinite quantity, task orders, or other form of 
indefinite delivery order arrangement priced against this Master Agreement may not be 
placed after the expiration or termination of this Master Agreement, notwithstanding the term 
of any such Indefinite delivery order agreement. 

14. Shipping and Delivery 

a. The prices are the delivered price to any Purchasing Entity. Af! deliveties shall be F.O.8. 
destination, freight pre~paid, with all transportation and handling charges paid by the 
Contractor. Responsibility and liability for loss or damage shall remain the Contractor's untll 
final inspection and acceptance when responsibility sharf pass to the Purchasing Entity excepi 
as to latent defects 1 fraud and Contractor's warranty obllgations. The minimum shipment 
amount, if any, will be found in the special terms and conditions. Any order for less than the 
specified amount is to be shipped with the freight prepaid and added as a separate item en 
the invoice, Any portion of an Order to be shipped without transportation charges that is back 
ordered shall be shipped without charge, 

b. All deliveries will be "Inside DellverlesN as designated by a representative of the PurchasJng 
Entity placf ng the Order. Inside Delivery refers to a delivery to other than a loading dock, front 
fobb~'i or reception area. Speclfic delivery instructions wifl be noted on the order form or 
Purchase Order. Any damage to the building Interior, scratched walls, damage to the freight 
elevator, etc., will be the responslbmty of the Contractor. lf damage does occur, it is the 
responsibility of the Contractor to Immediately notify the Purchasing Entlfy placing the Order. 

c. All products must be delivered in the manufacturer's standard package, Costs shall inc1ude 
all packing and/or crating charges. Cases shall be of durable construction, good condition. 
properly labeled and suitable in every respect for storage and handling of contents. Each 
shipping carton shall be marked with the oommodlty, brand, quantity, Item code number and 
the Purchasing Entity's Purchase Order number. 

15. Laws and Regulations 

Any and all Products offered and furnished shall comply fully with all applicable Federal and 
State laws and regulatlons 1 including the Federal Terms and Conditions set forth In Exhibit 
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C. 

16. Inspection and Acceptance 

a. Where the Master Agreement or an Order does not otherwise specify a process for . 
inspection and Acceptance, this section governs. This section is not intended to limit rights 
and remedies under the applicable commercial code. 

b. All Products are subject to Inspection at reasonable times and places before Acceptance. 
Contractor shall provide right of access to the Lead State, or to any other authorized agent 
or official of the Lead State or other Participating or Purchasing Entity, at reasonable times, 
In order to monitor and evaluate performance, compliance, and/or quality assurance 
requirements under this Master Agreement. Products that do not meet specifications may be 
rejected. Failure to reject upon receipt, however, does not relieve the contractor of liability for 
material (nonconformity that substantial impairs value) latent or hidden defects subsequently 
revealed when goods are put to use. Acceptance of such goods may be revoked in 
accordance with the provisions of the applicable commercial code, and the Contractor is liabJe 
for any resulting expense incurred by the Purchasing Entity related to the preparation and 
shipping of Product rejected and returned, or for which Acceptar,ce ls revoked. 

c. If any Services do not conform to contract requirements, the Purchasing Entity may require 
the Contractor to perfom, the setvices again In conformity with contract requirements, at no 
increase in Order amount. When defects cannot be corrected by re-performance, the 
Purchasing Entity may require the Contractor to take necessary action to ensure that future 
performance conforms to contract requirements; and reduce the contract price to reflect the 
reduced value of services performed. 

d. The warranty period shall begin upon Acceptance. 

e. Acceptance Testing may be explicitly set out in a Master Agreement to ensure 
conformance to an explicit standard of performance. Acceptance Testing means the process 
set forth in the Master Agreement for ascertaining that the Product meets the standard of 
performance prior to Acceptance by the Purchasing Entity. If Acceptance Testing Is 
prescribed, this subsection applies to applicable Products purchased under this Master 
Agreement, including any additional, replacement, or substitute Product(s) and any 
Product(s) which are modified by or with the written approval of Contractor after Acceptance 
by the Purchasing Entity. The Acceptance Testing period shall be thirty (30) calendar tjays 
or other time period identified in this Master Agreement or the Participating Addendum, 
starting from the day after the Product is delivered or, if installed, the day after the Product is 
installed and Contractor certifies that the Product Is ready for Acceptance Testing. If the 
Product does not meet the standard of performance during the initial period of Acceptance 
Testing. Purchasing Entity may, at its discretion, continue Acceptance Testing on a day-to­
day basis until the standard of performance is met. Upon rejection, the Contractor win have 
fifteen (15) calendar days to cure the standard of performance lssue(s). If after the cure 
period, the Product still has not met the standard of performance, the Purchasing Entity may, 
at its option: (a) declare Contractor to be In breach and terminate the Order; (b) demand 
replacement Product from Contractor at no additlonaf cost to Purchasing Entity; or, (c) 
continue the cure period for an additional time period agreed upon by the Purchasing Entity 
and the Contractor. Contractor shall pay all costs related fo the preparation and shlpplng of 
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Product returned pursuant to the section. No Product shall be deemed Accepted and no 
charges shall be paid untU the standard of performance ls met. The warranty period shall 
begin upon Acceptance. 

17. Payment 

Payment after Acceptance Is normally made within 30 days following the date the entire order 
is delivered or the date a correct invoice is received, whichever is later. After 45 days the 
Contractor may assess overdue account charges the highest rate permitted by applicable law 
per month on the outstanding balance, unless a different late payment amount is specified In 
a Partlclpating Addendum, Order, or otherwise prescribed by applicable law. Payments will 
be remitted by mail. Payments may be·made via a State or political subdivision "Purchasing 
Card11 with no additional charge. 

18. Warranty 

Warranty provisions govern IJ\r'here specified elsewhere in the documents that constitute the 
Master Agreement; otherwise this section governs. The Contractor warrants for a period of 
.Qru! year from the da1e of Acceptance that: (a) the Product performs according to all specific 
claims that the Contractor made in its response to the sollci1ation, (b) the Product Is suitable 
for the ordinary purposes for which such Product Is used, (c) the Product is suitable for any 
special purposes identified in the solicitation or for whJch the Purchasing Entity has relied on 
the Contractors skill or judgment, (d) the Product is designed and manufactured In a 
commercially reasonable manner, and (e) the Product is free of defects. Upon breach of the 
warranty, the Contractor will repair or replace (at no charge to the Purchasing Entity) the 
Product whose nonconformance is discovered and made known to the Contractor. If the 
repaired and/or replaced Product proves to be inadequate, or fails of Its essential purpose, 
the Contractor wilt refund the full amount of any payments that have been made. If Contractor 
ts not the manufacturer of the product Contractor shalt pass through all manufacturer's 
warranty to Purchasing Entity. The rights and remedies of the parties under this warranty are 
in addition to any other rights and remedies of the parties provided by law or equity, inciuding, 
without limitation, actual damages, anci 1 as applicable and awarded under the law, to a 
prevailing party, reasonable attorneys' fees and costs. 

19. rrtle of Product 

Upon Acceptance by the Purchasing Entity, Contractor shall convey to Purchasing Entity title 
to the Product free and clear of all liens, encumbrances. or other security interests. Transfer 
of title to the Product shall include an lrrevooab)e and perpetual license to use any Embedded 
Software in the Product. If Purchasing Entity subsequently transfers title of the Product to 
another entity, Purchasing Entity shall have the right to transfer the license to use the 
Embedded Software with the transfer of Product title. A subsequent transfer of this software 
license shall be at no addltlonat cost or charge to either Purchasing Entity or Purchasing 
Entity's transferee. 

20. License of PrewExisting 1ntellectua( Property 

Contractor grants to the Purchasing Entity a nonexclusive, perpetual, royalty-free, 
irrevocable, license to use, publish, translatei reproduce, transfer with any saJe of tangible 
media or Product, perfonn, display, and dispose of the Intellectual Property1 and its 
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derivatives, used or delivered under this Master Agreement, but not created under it ("Pre~ 
existing Intellectual Property"). The Contractor shall be responsible for ensuring that this 
license is consistent with any third party rights In the Pre-existing Intellectual Property. 

General Provisions 

21. Insurance 

a. Unless otherwise agreed in a Participating Addendum, Contractor shall, during the term of 
this Master Agreement, maintain in full force and effect, the Insurance described in this 
section. Contractor shall acquire such insurance from an insurance earner or carriers lice·nsed 
to conduct business in each Participating Entity's state and having a rating of A, Class VU or 
better, in the most recently published edition of A.M. Best's Insurance Reports. Failure to buy 
and maintain the required insurance may result in this Master Agreement's termination or, at 
a Partiojpating Entity's option, resuit in termination of its Participating Addendum, 

b, Coverage shall be written on an occurrence basis. The minimum acceptable limits shall be 
as indicated below: 

(1) Commercial General Liability covering premises operations, independent 
contractors, products and completed operations, blanket contractual llabllity, personal 
Injury (including death), advertising liability, and property damage, with a limit of not 
less than $1 million per occurrence/$2 million general aggregate; 

(2) Contractor must comply with any applicable State Workers Compensation or 
Employers Liability Insurance requirements. 

c. Contractor shall pay premiums on all insurance policies. Contractor shall provide notice to 
a Participating Entity who Is a state within five (5) business days after Contractor is first aware 
of expiration, cancellation or nonrenewal ot such policy or is first aware that cancellation is 
threatened or expiration, nonrenewal or expiration otherwise may occur. 

d. Prior to commencement of performance, Contractor shaU provide to the Lead State a 
written endorsement to the Contractor's general liability insurance policy or other 
documentary evidence acceptable to the Lead State that (1) names Oregon, and the 
Participating States identified in the Request for Proposal as additional insureds, (2) provides 
that written notice of cancellation shall be delivered in accordance with the policy provisions, 
and (3} provides that the Contractor's liability Insurance policy shall be primary, with any 
liability ln~urance of any Participating State as secondary and noncontributory. Unless 
otherwise agreed in any Participating Addendum, other state Participating Entities' rights and 
Contractor's obligations are the same as those specified in the first sentence of this 
subsection except the endorsement is provided to the applicable state. 
e. Contractor shall furnish to the Lead State copies of certificates of all required insurance in 
a form sufficient to show required coverage within thirty (30) calendar days of the execution 
of this Master Agreement and prior to performing any work. Coples of renewal certificates 
of all required insurance shall be furnished within thirty (30) days after any renewal date to 
the applicable state Participating Entity. Failure to provide evidence of coverage may, at the 
sole optlon of the Lead State, or any Participating Entity, result In this Master Agreement's 
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termination or the termination of any Participating Addendum. 

f. Coverage and limits shall not limit Contractor's liability and obligations under this Master 
Agreement, any Participating Addendum, or any Purchase Order. 

22. Records Administration and Audit 

a. The Contractor shall maintain books, records, documents, and other evidence pertaining 
to this Master Agreement and Orders placed by Purchasing Entities under it to the extent and 
in such detail as shall adequately reflect performance and administration of payments and 
fees. Contractor shall permit the Lead State, a Participating Entity, a Purchasing Entity, the 
federal government (including its grant awarding entlttes and the U.S. Comptrolter·General), 
and any other duly authorized agent of a governmental agency, to audit, inspect, examine, 
copy and/or transcribe Contractor's books, documents, papers and records directly pertinent 
to this Master Agreement or orders placed by a Purchasing Entity under it for the purpose of 
making audits, examinations, excerpts, and transcriptions. This right shalt survive for a period 
of five (5) years following termination of this Agreement or final payment for any order placed 
by a Purchasing Entity against this Agreement, whichever Is later, or such longer period as 
is required by the Purchasing Entlty's state statutes, to assure compliance wfth the terms 
hereof or to evaluate performance hereunder. 

b. Without limiting any other remedy available to any governmental entity, the Contractor shall 
reimburse the appllcable Lead State, Participating Entity, or Purchasing Entity for any 
overpayments inconsistent wlth the terms of the Master Agreement or Orders or 
underpayment offees found as a result of the examination of the Contractor's records. 

c. The rights and obligations herein exist in addition to any quality assurance obligation in the 
Master Agreement requiring the Contractor to self"audlt contract obJigatlons and that permits 
the Lead State to review compliance with those obligations. 

23. Confidentiality, Non~Disclosure, and Injunctive Relief 

a. Confidentiality. Contractor acknowledges that it and its employees or agents may, in the 
course of providing a Product under this Master Agreement, be exposed to or acquire 
information that is confidential to Purchasing Entity or Purchas)ng Entity1s clients. Any and 
all information of any form that is marked as confidential or would by its nature be deemed 
confidential obtained by Contractor or its employees or agents in the performance of this 
Master Agreement. including, but not necessarily limited to (1} any Purchasing Entity1s 
records. (2) personnel records, and (3) Information concerning individuals, is confidential 
information of Purchasing Entity ("Confidential Information"). Any reports or other documents 
or items (Including software) that result from the use of the Confidential Information by 
Contractor shall be treated in the same manner as the Confidentia) Information. Confidential 
Information does not include information that (1) is or becomes (other than by disclosure by 
Contractor) publicly known; (2) Is furnished by Purchasing Entity to others without restrictions 
simllar to those Imposed by this Master Agreement; (3) Is rightfully in Contractor's possession 
without the obfigation of nondisclosure prior to the time of lts disclosure under this Master 
Agreement; (4) Is obtained from a source other than Purchasing Entity without the obligation 
of confidentiality, (5) is disclosed with the written consent of Purchas)ng Entity or; (6) is 
independently developed by employees, agents or subcontractors of Contractor who can be 
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shown to have had no access to the Confidential Information. 

b. Non-Disclosure. Contractor shall hold Confidential Information in confidence, using at least 
the industry standard of confidentiality, and shall not copy, reproduce, selli assign, license, 
market, transfer or otherwise dispose of, give, or disclose Confidential Information to thfrd 
parties or use Confidential Information for any purposes whatsoever other than What is 
necessary to the performance of Orders placed under this Master Agreement. Contractor 
shall advise each of its employees and agents of their obligations to keep Confidential 
lnfonnation confidential. Contractor shalt use commercially reasonable efforts to assist 
Purchasing Entity in identifying and preventing any unauthorized use or disclosure of any 
Confidenti~;i'I Information. Without limiting the generality. of the foregoing1 Contractor shall 
advise Purchasing Entity, applicable Participating Entity, and the Lead State immediately tf 
Contractor learns or has reason to believe that any person who has had access to 
Confidential Information has violated or intends to violate the terms of this Master Agreement, 
and Contractor shall at its expense cooperate with Purchasing Entity In seeking injunctive or 
other equttabfe relief in the name of Purchasing Entity or Contractor against any such person. 
Except as directed by Purchasing Entity1 Contractor wilt not at any time during or after the 
term of this Master Agreement disclose, directly or indirectly, any Confidential Information to 
any person, except in accordance with this Master Agreement, and that upon termination of 
this Master Agreemen1 or at Purchasing Entity's request, Contractor shall turn over to 
Purchasing Entity all documents, papers, and oiher matter in Contractor's possession that 
embody Confidential Information. Notwithstanding the foregoing, Contractor may keep one 
copy of such Conflden11al Information necessary for quality assurance, audits and evidence 
of the performance of this Master Agreement. 

c. Injunctive Relief. Contractor acknowledges that breach of this section, including disclosure 
of any Confidential lnfonnation, will cause irreparable Injury to Purchasing Entity that is 
inadequately compensable in damages. Accordingly, Purchasing Entity may seek and obtain 
injunctive relief against the breach or threatened breach of the foregoing undertakings, in 
addition to any other legal remedies that may be avallable. Contractor acknowledges and 
agrees that the covenants contained herein are necessary for the protection of the legitimate 
business interests of Purchasing Entity and are reasonable in scope and content. 

d. Purchasing Entity Law. These provisions shall be applicable only to extent they are not In 
conflict wlth the applicable public disclosure laws of any Purchasing Entity. 

e. The rights granted Purchasing Entitles and Contractor obligations under this section shall 
also extend to the cooperative's Confidential Information, defined to Include Participating 
Addenda, as well as Orders or transaction data relating to Orders under this Master 
Agreement that identify the entity/customer, Order dates, line item descriptions and volumes, 
and prices/rates. This provision does not apply to disc;losure to the Lead State, a Partfclpatlng 
State, or any governmental entity exerclsing an audit, inspection, or examination pursuant to 
section 23. To the extent permitted by law, Contractor shall notify the Lead State of the identity 
of any entity seeking access to the Confidential Information described In this subsection. 

24. Publtc Information 

This Master Agreement and all related documents are subject to disclosure pursuant to the 
Purchasing Entity's public Information laws. 
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25. Assignment/Subcontracts 

a. Contractor shall not assign. sell, transfer, subcontract or sublet rights, or delegate 
responsibilities under this Master Agreement, in whole or in part, without the prior written 
approval of the Lead State. 

b. The lead State reserves the right to assign any rights or duties, Including written 
assignment of contract administration duties to NASPO Cooperative Purc:t,asing 
Organization LLC, doing business as NASPO ValuePoint and other third parties. 

26. Changes In Contractor ReJ)resentation 

The Contractor must notify the Lead State of changes in the Contractor's key administrative 
personnel managing the Master Agreement In writing within 1 0 calendar days of the change. 
The Lead State reserves the right to approve changes in key personnel, as identified In the 
Contractor's proposal. The Contractor agrees to propose replacement key personnel having 
substantially equal or better education, training, and experience as was possessed by the key 
person proposed and evaluated in the Contractor's proposal. 

27. Independent Contractor 

The Contractor shalt be an independent contractor. Contractor shall have no authorization, 
express or implied1 to bind the Lead State, Participating states, other Participating Entities, 
or Purchasing Entities to any agreements, settlements, liability or understanding whatsoever, 
and agrees not to hold itself out as agent except as expressly set forth herein or as expressly 
agreed In any Participating Addendum. 

28. Cancellation 

Unless otherwise stated, this Master Agreement may be canceled by etther party upon 60 
days written notice prior to the effective date of the cancellation. Further, any Participating 
Entity may cancel Its participation upon 30 days written notice> unless otherwise limited or 
stated in the Participating Addendum. Cancellation may be in whole or In part. Any 
cancellation under this provision shall not effect the rights and obligations attending orders 
outstanding at the time of cancellation, including any right of a Purchasing Entity to 
indemnification by the Contractor, rights of payment for Products delivered and accepted, 
rights attending any warranty or default in performance in association with any Order, and 
requirements for records administration and audit. Cancellation of the Master Agreement 
due to Contractor default may be immediate. 

29. Force MaJeure 

Neither party to this Master Agreement shall be held responsible for delay or default caused 
by fire, riot, unusually severe Weather, other acts of God1 or war which are beyond that party's 
reasonable control. The Lead State may terminate this Master Agreement after determining 
such delay or default wifl reasonably prevent successful performance of the Master 
Agreement. 

30. Defaults and Remedies 

a. The occurrence of any of the fol,owing events shatf be an event of default under this Master 
Agreement: 
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' 
(1) Nonperformance of contractual requirements; or 

(2) A material breach of any term or condition of this Master Agreement; or 

(3) Any certification, representation or warranty by Contractor In response to the 
solicitation or In this Master Agreement that proves to be untrue or materially 
misleading; or 
(4) Institution of proceedings under any bankruptcy, insolvency, reorganization or 
similar law, by or against Contractor, or the appointment of a receiver or similar officer 
for Contractor or any of Its property, which Is not vacated or fully stayed within thirty 
(30) calendar days after the institution or occurrence thereof; or 

(5) Any default specified In another section of this Master Agreement. · 

b. Upon the occurrence of an event of default, the Lead State shall issue a written notice of 
defautt, identifying the nature of the default, and providing a period of 15 calendar days in 
which Contractor shall have an opportunity to cure the default. The Lead State shall not be 
required to provide advance written notice or a cure period and may Immediately terminate 
t~is Master Agreement in who{e or In part if the Lead State, in its sole discretion, determines 
that it Is reasonably necessary to preserve public safety or prevent immediate public crisis. 
Time allowed for cure shall not diminish or eliminate Contractor's liability for damages, 
Including liquidated damages to the extent provided for under this Master Agreement. 

c. 1f Contractor is afforded an opportunity to cure and fails to cure the default within the period 
specified in the written notice of default, Contractor shall be in breach of Its obligations under 
this Master Agreement and the Lead State shall have the right to exercise any or all of the 
following remedies; 

(1) Exercise any remedy provided by Jaw; and 

(2) Terminate this Master Agreement and any related Contracts or portions thereof; 
and 

(3) Impose liquidated damages as provided in this Master Agreement; and 

{4) Suspend Contractor from being able to respond to future bid solicitations; and 

(5) Suspend Contractors performance; and 

(6) Withhold payment until the default is remedied. 

d. Unless otheiwise specified in the Participating Addendum, in the event of a defaurt under 
a Participating Addendum1 a Participating Entity shall provide a written notice of default as 
described 1.n this section and shall have all of the rights and remedies under this paragraph 
regarding its participation In the Master Agreement, in addition to those set forth in its 
Participating Addendum. Unless otherwise specified in a Purchase Order, a Purchasing Entity 
shaJI provide written notice of default as described in this section and have all of the rights 
and remedies under this paragraph and any applicable Participating Addendum with respect 
to an Order placed by the Purchasing Entity. Nothing In these Master Agreement Terms and 
Conditions shall be construed to limit the rights and remedies available to a Purchasing Entity 
under the applicable commercial code. 

31. Waiver of Breach 

Failure of the Lead State, Participating Entity, or Purchasing Entity to declare a default or 
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enforce any rights and remedies shall not operate as a waiver under this Master Agreement 
or Participating Addettdum. Any waiver by the Lead State, Participating En1ity, or Purchasing 
Entity must be in writing. Waiver by the Lead State or Participating Entity of any default, right 
or remedy under this Master Agreement or Participating Addendum, or by Purchasing Entity 
with respect to any Purchase Order, or breach of any terms or requirements of this Master 
Agreement, a Participating Addendum, or Purchase Order shall not be construed or operate 
as a waiver of any subsequent defaurt or breach of such term or requirement, or of any other 
term or requirement under this Master Agreement, Participating Addendum, or Purchase 
Order. 

32. Debarment 

The Contractor certifies that neither it nor Its principals are presently debarred, suspended, 
proposed for debarment, declared ineligible, or voluntarily excluded from participation in this 
transaction (contract} by any governmental department or agency. This certification 
represents a recurrtng certification made at the time any Order is placed under this Master 
Agreement. If the Contractor cannot certify this statement, attach a written explanation for 

. review by the Lead State. 

33. Indemnification 

a. The Contractor shall defend, indemnify and hold harmless NASPO, NASPO Cooperative 
Purchasing Organization LLC (doing business as NASPO ValuePolnt), the Lead State, 
Participating Entities, and Purchasing Entities, along with their officers and employees1 from 
and against third-party claims, damages or causes of action Including reasonable attorneys' 
fees and related costs for any death. Injury, or damage to tangible property arising from act(s), 
error(s) 1 or omlssion(s) of the Contractor, its employees or subcontractors or volunteers, at 
any tier, relating to the performance under the Master Agreement. 

b. Indemnification - Intellectual Property. The Contractor shall defend, Indemnify and hold 
harmless NASPO, NASPO Cooperative Purchasing Organization LLC (doing business as 
NASPO ValuePoint), the Lead State1 Participating Entities, Purchasing Entities, along with 
their officers and employees C'lndemnified Party"), from and against claims, damages or 
causes of action including reasonable attorneys' fees and related costs arising out of the 

, claim that the Product or its use, Infringes Intellectual Property rights ("lntelfectual Property 
Claim") of another person or entity. 

( 1) The Contractors obligations under this section shall not extend to any 
combination of the Product with any other product, system or method, unless the ·product, 

, system or method ls: 

(a) provided by the Contractor or the Contractor's subsidiaries or affiliates; 

(b) specified by the Contractor to work with the Product; or 

(c) reasonably required, in order to use the Product in its intended manner, and 
the infringement could not have been avoided by substituting another 
reasonably available product, system or method capable of performing the 
same function; or 
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{d) It would be reasonably expected to use the Product in combJnation with such 
product, system or method. 

{2) The Indemnified Party shall notify the Contractor within a reasonable time after 
receiving notice of an Intellectual Property Claim. Even if the Indemnified Party falls to 
provide reasonable notice, the Contractor shall not be relieved from its obllgatlons unless the 
Contractor can demonstrate that It was prejudiced in defending the Intellectual Property Claim 
resulting in increased expenses or loss to the Contractor. If the Contractor promptly and 
reasonably investigates and defends any Intellectual Property Claim, It shall have control over 
the defense and settlement of it. However, the Indemnified Party must consent ln writing for 
any. money damages or obligations for which it m~y be responsible. The Jndemnified Party 
shall furnish, atthe Contractor's reasonable request and expense, information and assistance 
necessary for such defense. If the Contractor fails to vigorously pursue the defense or 
settlement of the Intellectual Property Claim, the Indemnified Party may assume the defense 
or settlement of it and the Contractor shall be liable for all costs and expenses, including 
reasonable attorneys' fees and related costs, incurred by the Indemnified Party in the pursuit 
of 1he Intellectual Property Claim. Unless otherwise agreed in writing, this section is not 
subject to any limitations of liability in this Master Agreement or in any other document 
executed in conjunction with this Master Agreement 

34. No Waiver of Sovereign Immunity 

In no event shall this Master Agreement, any Participating Addendum or any contract or any 
Purchase Order issued thereunder, or any act of the Lead State, a Participating Entity, or a 
Purchasing Entity be a waiver of any form of defense or immunity, whether sovereign 
immunity, governmental immunity, immunity based on the Eleventh Amendment to the 
Constitution of the United States or otherwise, from any clalm or from the jurisdic1ion of any 
court. 

This section applies to a claim brought against the Participating Entitles who are states only 
to the extent Congress has appropriately abrogated the state's sovereign immunity and is 
not consent by the state to be sued In federal court. This section is also not a waiver by the 
state of any form of immunity, including but not limited to sovereign Immunity and immunity 
based on the Eleventh Amendment to the Constitution of the United States. 

35. Governing Law and Venue 

a. The procurement, evaluation, and award of the Master Agreement shall be governed by 
and construed In accordance with the laws of the Lead State sponsoring and admlnJsterlng 
the procurement. The construction and effect of the Master Agreement after award shall be 
governed by the law of the state serving as Lead State. The construction and effect of any 
Participating Addendum or Order against the Master Agreement shall be governed by and 
construed in accordance with the laws of the Participating Entity's or Purchasing Entity's . 
State. 

b. Unless otherwise specified in the RFP, the venue for any protest, claim, dispute or action 
relating to the procurement, evaluation, and award is In the Lead State. Venue for any claim, 
dispute or action concerning the terms of the Master Agreement shall be in the state serving 
as Lead State. Venue for any cJaim, dispute, or action concerning any Order placed against 
the Master Agreement or the effect of a Participating Addendum shall be in the Purchasing 
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Entity's State. 

c. If a claim is brought in a federal forum, then it must be brought and adjudicated solely and 
exclusively within the United States District Court for (in decreasing order of priority): the 
Lead State for claims refatlng to the procurement, evaluation, award, or contract performance 
or administration lf the Lead State Is a party; a Partlc!patrng State lf a named party; the state 
where the Participating Entity or Purchasing Entity is located tf either is a named party. 

36. Assignment-of Antitrust Rights 

Contractor Irrevocably assigns to a Participating Entity who Is a state any claim ,tor relief or 
cause of action which the Contractor now has or which may accrue to the Contractor in the 
future by reason of any violation of state or federal antitrust laws (15 U.S.C. § 1-15 or a 
Participating Entity's state antitrust provisions), as now In effect and as may be amended 
from time to time, In connection with any goods or services provided In that state for the 
purpose of carrying out the Contractor's obligations under this Master Agreement or 
Participating Addendum, including, at the Participating Entity"s option, the rlght to control any 
such litigation on such clalm for rellef or cause of action. 

37. Contract Provisions for Orders Utilizing Federal Funds 

Pursuant to Appendix II to 2 Code of Federal Regulations (CFR) Part 200, Contract Provisions 
for Non-Federal E.ntlty Contracts Under Federal Awards, Orders funded with federal funds 
may have addltJonal contractual requirements or certifications that must be satisfied at the 
time the Order is placed or upon delivery. These federal requirements may be proposed by 
Participating Entitles in Partfc{patlng Addenda and Purchasing Entitles for Incorporation In 
Orders placed under this Master Agreement. 

38. Leasing or Alternative Financing Methods 

The procurement and other appllcable laws of some Purchasing Entitles may permit the use 
of leasing or alternative financing methods for the acquisition of Products under this Master 
Agreement. Where the terms and conditions are not otherwise prescribed in an applicable 
Partlolpatlng Addendum, the terms and conditions for teasing or altemative financing methods 
are subject to negotiation between the Contractor and Purchasing Entity. 

Authorized Slgnatu 

Contractor: _ ___.~~-,,i,,:;.._;:.;;__..,,,..e:;._..---------

By:~r 

Title: Y. Q N f:\ :k Gae± ~kQ ~ 
' 

Date:# 
The State of Oregon acting by and through its Department of Administrative 
Servi~• te.rprlse Goods and Services. , 
Procu m& Setlices. ~ .\ 

' IL/'\~ \,- '\ ,c;-::x· .J 
By: I ,,/ •· ' . )/t?' '' -~ • 
NA~PO ~~~~:~olnt Mss~j2n/ v T.>< ·\: 20 



Approved pursuant to ,ORS 291.047 

Oregon Department of Justice 
By; Karen Johnson vis1 email 

Sr. Assistant Attorney General 

Date: April 25, 2018 
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eMarket Center Appendix to NASPO VaJuePolnt Master Agreement 

a. This Appendix appfies whenever a catalog hosted by or integration of a punchout site with 
eMarket Center Is required by the sollcltatlon or either solution is proposed by a Contractor 
and accepted by the Lead State. 

b. Supplier's Interface with the eMarket Center. There is no cost charged by JAGGAER to 
the Contractor for loading a hosted catalog or integrating a punchout site. 

c. At a minimum, the Contractor agrees to the following: 

(1) Implementation Timeline: NASPO ValuePofnt eMarket Center Site Admin shall 
provide a written request to the Contractor to begin enablement process. The Contractor shall 
have fifteen (15) days from receipt of written request to work with NASPO ValuePoint and 
JAGGAER to set up an enablement schedule, at which time JAGGAER's technical 
documentation shall be provided to the Contractor. The schedule will include future calls and 
milestone dates related to test and go live dates. The contractor shaU have a total of Ninety 
(90) days to deliver either a (1) hosted catalog or (2) punch~out cataJog, from date of receipt 
of written request. 

{2) NASPO ValuePoint and JAGGAER wUI work with the Contractor1 to decide which 
cf the catalog structures (either hosted or punch~out as further described below} shall be 
provided by the Contractor. Whether hosted or punch-out, the catalog must be strictly 
limited to the Contractor's awarded contract offering (e.g. products and/or services 
not authorized through the re$ulting cooperative contract should not be viewable by 
NASPO ValuePoint Participating Entity users). 

(a) Hosted Catalog. By providing a hosted catalog, the Contractor is providing 
a list of its awarded products/services and pricing in an electronic data file in a format 
acceptable to JAGGAER, such as Tab Delimtted Text files. In this scenario, the 
Contractor must submit updated electronic data [Insert Time Frame Here) to the 
eMarket Center for the Lead State's approval to maintain the most up-to-date version 
of its productlservice offer\ng under the cooperative contract in the eMarket Center. 

(b) Punch•Out Catalog. By, providing a punch-out catalog. the Contractor is 
providing Its own online catalog, which must be capable of being Integrated with the 
eMarket Center as a. Standard punch-in via Commerce extensible Markup Language . 
(cXML). In this scenario, the Contractor shall validate that its online catalog is up-to­
date by providing a written update every six months to the Lead State stating they 
have audited the offered products/services and pricing listed on its online catalog. The 
site must also return detailed UNSPSC codes (as outlined In Une 3) for each tine item. 
Contractor also agrees to provide e-Quote functionality to facilitate volume discounts. 

d. Revising Pricing and Product Offerings: Any revisions to product/service offerings (new 
products, altered SKUs, new pricing etc.) must be pre-approved by the Lead State and shall 
be subject to any other applicable restrictions with respect to the frequency or amount of such 
reVisions. However, no cooperative contract enabled in the eMarket Center may include price 
changes on a more frequent basis than once per quarter. The following conditions apply with 
respect to hosted catalogs: 
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{1) Updated pricing files are required by the 1st of the month and shall go into 
effect in the eMarket Center on the 1st day of the following month (i.e. file received on 
1/01/13 would be effective in the eMarket Center on 2/01/13). Files received after the 
1st of the month may be delayed up to a month (i.e. file received on 11/06/09 would 
be effect in the eMarket Center on 1/01/10). 

(2) Lead State~approved price changes are not effective until implemented 
within the eMarket Center. Errors in the Contractor's submitted pricing tiles will delay 
the Implementation of the price changes in eMarket Center. 

e. Supplier Network Requirements: Contra~or shall join the JAG(3AER Supplier Networl< 
(SQSN) and shall use JAGGAER's Supplier Portal to import the Contractor's catalog and 
pricing, into the JAGGAER system, and view reports on catalog spend and product/pricing 
freshness. The Contractor can receive orders through electronic delivery (cXML) or through 
low-tech options such as fax. More information about the SQSN can be found at: 
www.sciquest.com or call the JAGGAER Supplier Network Services team at 800-233-1121. 

f. Minimum Requirements: Whether the Contractor is providing a hosted catalog or a punch­
out catalog, the Contractor agrees to meet the following requirements: 

(1) Catalog must contain the most current pricing, including all applicable 
admjnistrative fees and/or discounts, as well as the most up-to--date product/service offering 
the Contractor is authorized to provide in accordance with the cooperative contract; and 

(2) The accuracy of the catalog must be maintained by Contractor throughout the 
duration of the cooperative contract; and 

(3} The Catalog must include a Lead State contract identification number; and 

(4) The Catalog must Include detailed product line item descriptions; and 

(5) The Catalog must include pictures when possible; and 

{6) The Catalog must include any additional NASPO ValuePoint and Participating 
Addendum requirements. Although suppliers in the SQSN nonnally submit one (1) catalog, 
it is possible to have multiple contracts applicable to different NASPO ValuePoint 
Participating Entities. For example, a supplier may have different pricing for state government 
agencies and Board of Regents institutions. Suppliers hav.e the ability and responsibility to 
submit separate contract pricing for the same catalog lf applicable. The system will deliver 
the appropriate contract pricing to the user viewing the catalog. 

g. Order Acceptance Requirements: Contractor must be able to accept Purchase Orders via 
fax or cXML. The Contractor shall provide positive confirmation via phone or email within 24 
hours of the Contractor's receipt of the Purchase Order. If the Purchasing Order ls received 
after 3pm EST on the day before a weekend or holiday, the Contractor must provide positive 
confirmation via phone or email on the next business day. 

h. UNSPSC Requirements: Contractor shall support use of the United Nations Standard 
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Product and Services Code (UNSPSC). UNSPSC versions that must be adhered to are 
driven by JAGGAER for the suppliers and are upgraded every year. NASPO ValuePoint 
reserves the right to migrate to future versions of the UNSPSC and the Contractor shall be 
required to tupport the migration effort. All line items, goods or services provided under the 
resulting statewide contract must be associated to a UNSPSC code. All line items must be 
identified at the most detailed UNSPSC level indicated by segment, family, class and 
commodity. 

i. Applicability: Contractor agrees that NASPO ValuePoint controls which contracts appear fn 
the eMarket Center and that NASPO ValuePoint may elect at any time to remove any 

· supplier's offering from the eMarket Cente~. 

j. The Lead State reserves the right to approve the pricing on the eMarket Center. This catalog 
review right Is solely for the benefit of the Lead State and Participating Entities1 and the review 
and approval shall not waive the requirement that products and services be offered at prices 
(and approved fees) required by the Master Agreement. 

k. Several NASPO ValuePoint Participating Entities currently maintain separate JAGGAER 
eMarketplaces, these Participating Entities do enable certain NASPO ValuePoint 
Cooperative Contracts. In the event one of these entitles elects to use this NASPO 
ValuePoint Cooperative Contract (available through the eMarket Center) but publish to their 
own eMarketplac~. the Contractor agrees to work in good faith with the entity and NASPO 
ValuePoint to implement the catalog. NASPO ValuePolnt does not anticipate that this will 
require suostantiaJ addltionaJ efforts by the Contractor; however, the supplier agrees to take 
commercially reasonable efforts to enable such separate JAGGAER catalogs. 

(August 2017) 
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Exhibit A to NASPO ValuePoint Master Agreement 

SAMPLE PARTICIPATING ADDENDUM 

MASTER AGREEMENT# 8499 
FORM PARTICIPATING ADDENDUM 

NASPO ValuePof nt 
PARTICIPATING ADDENDUM 

Factlities Maintenance and Repair & 
Operations (MRO) and Industrial Supplies 
Lead by the State of Oregon 

A NASPO 

ValuePoint · 

Master Agreement#: 8499 
Contractor: Sid Tool Co. dba MSC Industrial Supply Co. Inc. (Contractor) 

Participating Entity: State of XXXXX: 

The following Goods or services are included In this Addendum: 
• Removable Example: All Goods and accessories listed on the Contractor page of the 

NASPO ValuePolnt website. 

The following Goods or services are not included In this Addendum: 
• Removable Example: Product modifications. 
• Removable Example: lnstallstlon services. 

Master Agreement Terms and Conditions: 
1. Scopi;t: This addendum covers the Facilltles Maintenance and Repair & Operations 

and Industrial Supplies led by the State of Oregon for use by state agencies and other 
entities located in the Participating State for Stele Entity] authorized by that State's 
statutes· to utilize State contracts with the prior approval of the State's Chief Procurement 
Official. 

[R§.mo'{able Instruction: Participating States should ens_ure that paragraph 2 prQperly defines 
the scope of participation. The model language In paragraph enables participation by all 
political subdivisions, institutions of higher education, and other entities included in the stete1s 
statewide contract program.) 

2. Participation: This NASPO VafuePoint Master Agreement may be used by all state 
agencies, institutions of higher institution, political subdivisions and other entities 
authorized to use statewide contracts in the State of [xxxxxxx]. Issues of interpretation 
and eligibility for participation are solely within the authority of the State Chief Procurement 
Official. 

3. Primary Contacts: The primary contact individuals for this Participating Addendum are as 
follows (or their named successors): 
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Contractor 
Name: 
Address: 
Telephone: 
Fax: 
Email: 

Particil?ating Entl!x'. 
Name: 
Address: 
Telephone:• 
Fax: 
Emall: 

., 

4. Participating Entity Modifications Or Additions To The Master Agreement 

These modifications or additions apply only to actions and relationships w1thin the 
Partlcfpatfng Entity. 
Participating Entity must check one of the boxes below. 

LJ No changes to the tenns and conditions of the Master Agreement are required. 

LJ The following changes are modifying or supplementing the Master Agreement terms and 
conditions. 

{BeJno~abfe Instruction: Insert text here to address specific changes to the terms and 
conditions. Indicate which section numbers of the Master Agreement ere modified. If no 
changes are requirad, check the box above end delete this paragraph.] 

5. Lease Agreemenf,: (If appl/cabfe, Insert a statement about whether or not equipment 
/ease agreement terms and conditions Included in the Master Agreement have been 
approved for use by the Participating State and any restrictions or requirements for the 
use of the lease agreement language In the Master Agreement. If not applicablei mark 
Section 5 as "Reserve.d11.J 

6. Subcontractors: All contactors1 dealers, and resellers authorized in the State of {XXXXXX], 
as shown on the dedicated Contractor (cooperative contract) website, are approved to 
provide sales and service support to participants in the NASPO ValuePoint Master 
Agreement. The contractor's dealer participation WIii be in accordance with the terms and 
conditions set forth in the aforementioned Master Agreement. 

7. Orders: Any order placed by a Participating Entity or Purchasing Entity for a product and/or 
service available from this Master Agreement shall be deemed to be a sale under (and 
governed by the prices and other terms and conditions) of the Master Agreement unless 
the parties to the order agree in writing that another contract or agreement applies to such 
order. 

NASPO VatuePolnt Master Agreement 28 



·s 

IN WITNESS WHEREOF1 the parties have executed this Addendum as of the date of 
execution by both parties below. 

Participating Entity: Contractor: 

Signature: Signature: 

Name: Name: 

Title: Title: 

Date: Date: 

[Additional signatures may be added if required by the Participating entity] 
For questions on executing a participating addendum, please contact: 

NASPO ValuePoint 

Cooperative Development Coordinator: Shannon Berry 
775-720-3404 
sberrry@naspovaluepoint.org 

Telephone: 
Email: 

[Please emafl fully executed PDF copy of this 
document to 

PA@naspo:w,uepointorg 
to support documentation of participation and 

ostlng In appropriate data bases. 
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Exhibit B to NASPO ValuePoint Master Agreement 

Description of Products, Price, and Services 

1. Products: Contractor may provide Products and SeNices from the following categories: 

1. Janitorial Equip. & Supplles (does not Include Sanitation Cleaning Chemicals) 

2. Sanitatfon Cleantng Chemicals (does not include Janitorial Equipment & Supplies) 

3. Fasteners 

4. Material Handlcng 

5. Plumbing 

6. Power Sources 

7. ·Outdoor Garden 

8. .Lamps, Lighting, Ballasts 

9. HVAC 

10.Hand Tools 

11. Power Tools (excluding automotive related tools and products) 

12. Electrical 

13.Paint 

14.Securlty 

15. Safety {does not Include any public safety equipment) 

Purchasing Entities may access Contractor's catalog for above products at link: 
~;/LbitlY/2ewZilt 

2. Services: 

2.1 ESB/MBE/WBE/DV & DBE Programs: 
Contractor has a proven track record of teaming with certified smaU 
businesses and/or diverse business partners. Contractor has worked 
with the Purchasing Entity to tailor plans in which Contractor can channel 
business to the appropriate ESB/MBENVBE/DV & DBE groups to best 
meet the Purchaslng Entities socioeconomic goals. 

Contractor Is committed 1o building partnerships with Small Business 
Programs as part of our State and Federal Government 
Programs. Contractor has close to 50 Small Business Partners to 
support Federal 11set asiden Contracts and State Programs that work to 
advance a Small Business Socio-Economic Advantage. Contractor is 
actively looking for additional partners who can be sustainable partners 
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with Contractor and strongly support Government Contract Programs 
that strive to promote Small Business Program initiatives. 

2.2 Growth Incentives: 
Contractors pricing includes contract lncentives1 a fixed category 
discount structure1 market basket pricing that is firm for 12 months, pre-­
paid standard ground shipping, product warranties, and inventory 
management solutions. 

Contractor will offer a tiered "E-commerce rebate incentive" to all states 
that utilize a statewide E-commerce platform that is integrated· with 
Contractor. This rebate will be tabulated and paid annually after the one-­
year anniversary of the PA signing. The additional rebates will start at 
1 % and range up to 3% based on E-commerce sales volume growth. 

2.3 The quality and availability of recycling or other sustalnabllity programs, 
Including products or services offered: 

Contractor will work with the Purchasing Entity to better enable the State 
to achieve sustainability goals established by the State. 

2.4 The quality and availability of recycling or other sustainab!llty 
environmental conservation programs, including products and/or 
services offered: 

Contractor wlll work closely With the Purchasing Entity to identify and 
implement environmental conservation programs. 

2.5 The number of available green environmentally preferable products that 
meet the solicitatlon's specifications available, showing a robust supply 
of green/sustainable products: 

Contractor currently has· 
identified more than 10,000 
products considered "green,~ or 
as Environmentally Preferable 
Products (EPP), as well as 
other products designed to 

8r,nd Slruple OnAt 

i M!CP111. #! 2710200$13 

: G+im 
reduce energy consumption, 

Figure 3: EPP Icons & 
Search Functions 

conserve natural resources, and reduce 
costs. Contractor is continually Identifying and adding new EPP items to 
Its inventory. Throughout its catalog and website, green product 
alternatives are clearly identified in the product descriptions, as noted fn 
Figure 3. 

When searching product lines on Contractor's website, the Purchasing 
Entity has the option to filter the search results for "Eco-Friendly", when 
applicable, as noted in 
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Figure 3. 

2.6 Recycling Programs: 
• Contractor utilizes a global recycling logo for recycled content 

and CPG items ln its catalog/webpage offerings to assist In 
ldentifylng Items made from postwconsumer and pre--consumer 
Recycled Content. The icon provided identifies products meeting 
these requirements. 

• The cardboard boxes Contractor utilizes to ship orders are made from 
recycled content which contains a minimum of 25% by weight of post­
consumer materials. Contractor can1t guarantee Its suppUers origlnal 
packaging will adhere to the above requirements. Contractor will 
inform its suppliers of Contractor's desires to receive packaging for 
the products suppliers provide to Contractor that minimizes the use 
of disposable containers and contains a minimum of 25% by weight 
of postwconsumer materials. 

• Contractor works with packaging companies that provide cardboard 
that is made from recycled material and meets with the Coatltion of 
Northeast Governors requirements to reduce toxic substances In 
packaging. 

• Contractor Will work internally with Its ES&H and Product 
Management Teams to support the pick~up of all 30-gallon and 55-
gaJlon drums sold by Contractor to the Purchasing Entitles end-users. 

2. 7 Return Policy: 
Contractor maintains a 30-day retum policy {from date of shipment). In 
order to return merchandise. The Purchasing Entity must contact 
Contractor at (800) 645-7270 to obtain a Return Authorization (RA) 
number. Returns will not be accepted without an RA number. 

Returns should be sent back in the original packaging and condition to 
the ortginal Customer Fulfillment Center with the RA number on the 
shipping label. An Invoice copy or packing stlp should also be included. 

Any claims for discrepancies in shipment must be made within seven (7) 
business days of receipt of merchandise. C.O.D. returns will not be 
accepted. Shipping charges for returned items must be prepaid. A 
restocking charge may apply. 

Note that hazardous materials are not returnable. The Purchasing Entity 
will be required to Inspect all hazardous materials deliveries prior to 
accepting the delivery. Unaccepted hazardous materials can be returned 
to Contractor through the freight company that delivered the materials by 
not accepting the delivery. Once hazardous materials are accepted for 
delivery, Contractor Is unable to take these items back. 

Additionally, altered or etched items cannot be returned. Custom cut-to­
length products are considered final sales and may not be returned for 
credit. Unopened computer software can be returned for a credit, but will 

NASPO VatuePoint Master Agreement 30 



., 

only be replaced lf considered defective. 

In an Instance in which a defective item is identified by the Purchasing 
Entity, a replacement order will be entered immediately. The 
replacement will be subject to standard lead times If not stocked. 

Some manufacturers may provide warranties beyond Contractor's 30-
day policy. Please see the indivrdual manufacturer for additional 
warranty Information. 

2.8 Distribution points: 
Contractor -operates five (5) distribution centers located in Atlanta, GA; 
Columbus, OH; Elkhart, IN; Harrisburg, PA; and Reno, NV. Contractor 
maintains over ninety (90) branches. 

2.9 Scope of geographical coverage offered: 
Contractor currently services approximately 360,000 customers in all 50 
states through Its broad network of five domestic Customer Fulfillment 
Centers {CFCs) located regionally near Columbus, OH; Harrisburg1 
Pennsylvania; Atlanta, Georgia; Elkhart, Indiana; and Reno, Nevada. 

2.10 Accurate and meaningful marking of green products In the on-line 
catalog when applicable: 
Contractor provides accurate and meaningful labeling of • 
envlronmentally preferable products offered in Contractor's • . _ ·: 
on-llne catalog through the green leaf symbol to the right. 

3. Additional Services; 

3.1 Contract Management Retail Store/Will Call Availability; 
Contractor branches are open 8:00am to 5:00pm Monday through 
Friday. See Exhibit E Contractor's listing of Branches and Distribution 
Centers incorporated by reference. 

Contractor has trained and capable employees that will interact with the 
Purchasing Entity and has regional1 senior, and executive management 
responslble for supporting the Purchasing Entity. . . 

3.2 Reporting Capabilities Disaster Recovery Plan: 
Contractor will provide reporting/analysis, Contractor will work with the 
Purchasing Entity to provide access to the Purchasing Entities order 
information, through various history reports, spend analysis, pricing 
audit, and various other reports. 

Given this importance of data for information and reporting, it is critical 
that Contractor stores this Information well. 
Contractor shall backup Data and transaction Jogs so that information 
can be restored in the event of hardware or other failure. 
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3.3 Web based ordering System: 
Contractor will provide landing pages for Participating States which 
include contract information, pricing and Contractor's contacts for the 
territory. 

3.4 Contractors point of contact Information: 

Contractor has a dedicated toll~free number, 888-MSC-9722 for the 
Participating States, Participating Entity, and the Purchasing Entitles will 
have access to all the required ordering methods, including the following: 

Online via mscdirect.com 

• eProcurement options (Punchout I Hosted Catalogs) 

• Telephone: 800~645-7270 

• Facsimile: 800-255-5067 

• Email: nvp@mscdirect.com or cust service@mscdlrect.com 

Sld Tools Co. dba MSC Industrial Supply Co. Inc. 
75 Maxess Road 
Melville, NY 11747 

3.5 E~ Commerce and Web Catalog Capabilities: 

(1) Display contract pricing and multiple search options from narrow 
options to specific search criteria: 
Accessible from any computer with an Internet connection, 
www.mscdlrect.com features an extremely versatile search function. 
Suggestions will appear as 1he Purchasing Entitles type in terms, and 
the Purchasing Entity may also search by entering any of the folfowing: 

• Keyword 

• .MSC Part Number 

• Manufacturer Part Number 

• Customer Part Number 

• Competitor Part Number 

" NSN Numbers 

• UPC Numbers 

• Brand 

Contractor's web site also offers a 24-month rolling history with the ability 
to search for past orders by Purchase Order Number, Buyer, Ship-to 
Location, and Date. 

(2) On-line ordering capability: 
Contractor's user-friendly and easy-to-navigate website, mscdireolcom, 
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gives the Purchasing Entity full access to every product Contractor has 
available, and al1ows the Purchasing Entity to conveniently manage their 
entire account(s) online. 

The website mscdirect.com is available 24 hours a day, seven days a 
week, and Includes a robust suite of features to make the ordering 
process as easy as possible, and allows for the Purchasing Entity to 
have complete seif-seivice control of their account(s). The Purchasing 
Entity can access pricing, see real-time availability of products available 
onlin~ and in Contractor's Big Book, place orders, track packages, and 
obtain technical data, such as SDS sheets. After orders have shipped, 
the Purchasing Entity can view copies of the invoice and· print them for 
convenience. Contractor also features its Express Check-Out feature for 
added ·efficiency and time savings. 

Website offers numerous time-saving and cost~saving tools, the website 
can help the Purchasing Entity create an efficient and productive 
procurement environment. 

(3) Order status and order tracking capabilities: 
The Purchasing Entity will be able to check order status and track their 
orders using a variety of methods, including calling the local Branch 
and/or Sales Associate; contacting a Call Center, or visiting 
mscdirectcom. Contractor communicates order status, including 
tracking and back-order infom1atlon through $everal methods: 

• Order Confirmation: The Purchasing Entity can either request an e­
mail be sent by Contractor confirming the order, or the Purchasing 
Entity can view their order status online at mscdirect.com. 

• Notice of Back Order: Back order information for online orders is 
available immedfately as a result of real"time Inventory information. 
Orders placed over the phone will also include instantaneous 
feedback on stock availability from the MSC Associate. Any orders 
that are faxed or sent via other electronic platforms will receive an 
e~mail notification or phone call as soon as the back order situation 
Is Identified. 

• Shipping Notifications / Tracking: The Purchasing Entity may call to 
track any order s~lpped via UPS or FedEx, or log on to 
mscdirect.com for real-time UPS package tracking. If delivery of an 
order is delayed or incomplete, Contractor will call each of Its 
affected Purchasing Entity, advising the Purchasing Entity of the 
delay and when the shipment will actually arrive. 

• Substitutions: Contractor does not automatically send the Purchasing 
Entity a substitute item if the original item Is unavaflable. If 
Contractor cannot ship the item the Purchasing Entity originally 
wanted, Contractorwould contact the Purchasing Entity and provide 
alternate item suggestions that would meet the purchasing Entities 
needs and then let the Purchasing Entity decide accordingly. 
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(4) Order history: 
Contractor provides order history reports for self-auditing purposes. 
These reports are available by utilizing the My Account page function on 
Contractor's website. A history of recent orders will appear, enabling the 
Purchasing Entity to quickly find items previously purchased, track 
shipments, or reprint Invoices. The Purchasing Entity can search orders 
placed in the past year using order number, purchase order number, or 
packing slip number. 

Additionally, order history may be obtained by calling any of Contractor's 
Calf Centers, local Branches, or Outside Sales Associates. 

'· 

(5) Allow users to develop personal lists and profiles, and a secure 
means for storing procurement card lnfonnation: 
Once the Purchasing Entity logs in to the secure site, the Purchasing 
Entity can streamline the procurement process using Lists for repeat 
buys. With one central location for all of the Purchasing Entitles lists, 
this section makes It very easy to find their frequently purchased items. 
Additionally, the Purchasing Entity may add items to their lists from the 
item description page. 

"My Profile" and "My Preferences" allows the Purchasing Entity to modify 
account Information, including phone number, e-mail address, and 
password. The Purchasing Entity may also set change notification 
preferences to control the e-mafl communications received1 set up 
checkout preferences for a more expeditious checkout process, and . 
manage e-mail notifications for orders. 

The Purchasing Entity can securely store Procurement Card Information 
under the "Billing lnformation" section of Contractor's website, and set 
default billing address and card information. 

(6) Online help to use site should be available at minimum during normal 
work hours. 
Contractors customer service will be available to the Purchasing Entity 
in a variety of ways: 

• For all web and e--commerce questions, the Purchasing Entity 
c:an call (800) 753-7970. Representatives are ava/Jable Monday 
through Friday, 7 a.m. to 10 p.m. EST. 

• The Purchasing Entity can also utilize the "Chat" function on the 
web during the above-mentioned business hours. 

• For general Customer Service, the Purchasing Entity can 
contact the dedicated NASPO ValuePoint team at (888) MSC-
9722, or call any of Contractor's CafJ Centers at (800) 645-7270. 
Contractor's Call Centers are available Monday through Friday, 
7 a.m. to 11 p.m. EST, and Saturday, 8 a.m. to 5 p.m. EST. 
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• The Purchasing Entity can email Contractor at 
nvp@mscdlrect.com or cusLservice@mscdirect.com and 
receive assistance within 24 hours. 

• Additionally, Contractors local branch offices are typically open 
Monday through Friday, 8 a.m. to 5 p,m. local time, but hours 
may vary. 

(7) Technical data, illustrations, Material Safety Data Sheets, parts 
availability, and access to web--based product sourcing is required: 
Contractor's item details support all these requirements. A complete list 
of tephnical and manufacturer specifications is fea~ured in an easy~to­
read chart format. All Item availability is displayed tn real time. For items 
with Safety Data Sheets, an icon is featured where the Purchasing Entity 
can view and print SDS documents. See SOS sheets at 
https://WW:Wirnscdirect.•om/customer-servis;e/sds 
If the Purchasing Entities are unable to find the SOS they are looking for, 
they may contact Contractors Environmental Safety & Health (ES&H) 
helpline at 1-800-753"7927, Monday through Friday, 7am-11pm, EST, 
and Saturday 8am-5pm, EST. The Purchasing Entity may also call our 
24-hour SDS hotline at 1 .. 866-910-0719 for assistance. 

{8) Allow the Purchasing Entity to view on line Contractor's product 
avairability by location: . 
All inventory on Contractor's website is dlsplayed in real-time so the 
Purchasing Entity will immediately be aware of stock availability. Orders 
will ship from Contractors Customer Fulfillment Center with the available 
product. lf a qualified, in-stock order is placed by the 8 p.m., EST, 
national cut-off time, the order is guaranteed to ship the same day. 
Contractor's Same Day Shipping Guarantee maintains a 99% flit rate. 

(9) Ability to block certain items or categories. 
Contractor has the capability to block certain items and categories, and 
provides this functionality to Participating States. 

(10) Ability to accept "P-Cardt' payments. 
Contractor currently partners with MasterCard®, Visa®, and American 
Express®, and Contractor provides Level 11 II, and Ill line item detail 
reporting for transactions. · · 

3.6 Electronic Data shall be stored for each Participating State in the 
following ways: 
Contractor encrypts all sensitive data while In transit or at rest. 
Contractor utilizes TLS for ln"transit encryption and AES256 for all at­
rest encryption. 

Contractors ERP system stores all Purchasing Entities and transaction 
information In a single database. Standard database access techniques 
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are utilized to ensure that the correct information is being processed for 
the correct Purchasing Entity, At no time does any Purchasing Entity 
have access to any other Purchasing Entitles Information. 

Once a Purchasing Entity logs in to the Contractor's website, the same 
data access technlques are used to restrict the Purchasing Entities 
specific information to only that Information that belongs to the logged~ln 
Purof:lasing Entity. 

The primary Contractor computing environment Is located in a third-party 
Tier 2:r Data Center. This data center has redundant critical power and 
cooling components to provide sefect maintenance opportunities and an 
increased margin of safety against business disruptions that would resutt 
from site infrastructure equipment falfures. The redundant components 
include power and cooling equipment such as UPS modules, chillers or 
pumps, and engine generators. In the unlikely event of a disaster at this 
facility, Contractor also has a redundant data center approximately 1,000 
miles away from the primary site that is synchronized in near-real-time, 
and would be activated to maintain business operations. This redundant 
solution is tested at feast once a year. 

Contractor has Implemented many advanced technologies and Industry 
best practices to safeguard its own systems, and the Information of the 
Purchasing Entity and suppliers against a wide variety of cybersecurity 
threats. 

Contractor's cybersecurity processes and capabllltles covet threat 
prevention, detection, response, and remediation. A robust cybersecurity 
training and awareness campaign, two-factor authentication for external 
network access, state-of-the-art firewalls, web application firewalls, 
tokenlzation, and encryption of sensitive data are just a few of the 
security measures we have in place. 

Authentication to any. Contractor technology resource requires a unique 
user ID and complex password. Current policies require passwords to 
expire and be changed quarterly. The level of access to the systems is 
reviewed on an annual basis and Js governed by the role of the 
Purchasing Entity in the organization. Critical systems such as order 
entry are audlted annually. 

The above technologies are architected and configured in a layered 
security and rlskNbased manner. Contractor's security posture is 
constantly monitored both internally and externally by Independent third 
parties BitSfght. 

Since the nature of cybersecurity is constantly evolving, Contractor also 
takes proactive measures to improve its security by testing its own 
technology, processes, and procedures with annual, blind, third-party 
penetration testing to nation and state attack standards. 

3.7 Forced Substitutions: 
Contractor wllf not conduct forced substitutions. As a result of real-time 
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3.8 

Inventory information, stock avaHability and back order information for 
online orders ls immediately available. Orders placed over the phone Will 
also include Instantaneous feedback on stock availability from the MSC 
Associate. Any orders that are faxed or sent via other efectronlc 
platforms will receive an e-mail notification or phone call as soon as the 
back-order situation is determined. 

Contractor's customer service or sales representatives would advise the · 
Purchasing Entity of a product discontinuation at the time of order. If 
Contractor discontinues the item from its catalog, but still has a 
relatlonshlp with the manufacturer, Contractor can still get the ltem for 
the Purchasing Entity. · However, the product may not ship from 
Contractor's Inventory. Contractor can suggest substitutions of equal or 
better value that can ship the next day. If the manufacturer discontinues 
an item, Contractor will do its best to find a replacement product from the 
vendor or provide an alternative choice. 

In the event a supplier is planning to discontinue an item from 
Contractor's catalog, Contractor requires that the vendor support its 
needs until the publishing of the new catalog. Contractor would then 
remove the item from the catalog. and insert a substitution wherever 
possible. Notes would be entered Into Contractor's system so that Sales 
Associates can communicate these changes to the Purchasing Entity 
when the product Is ordered. Sometimes the supplier / manufacturer 
discontinuing the item is not willing to manufacture the Item for the life of 
Contractor's current catalog. In these Instances, Contractor would work 
with them to identify an immediate replacement or a similar item. 

Contractor does not automatically send the Purchasing Entity a 
substftute item if the original Item ls unavailable. If Contractor can't ship 
the item the Purchasing Entity originally wanted, Contractor will contact 
the Purchasing Entity and provide an alternate item suggestion that will 
meet the need and then let them decide accordingly. 

Contract Management: 
Contractor will assign a team of State Account Managers as main points 
of contact for the Master Agreement for each of their respective 
territories. These State Account Managers will manage the components 
of Master Agreement in their. area, including customer support, training, 
logistics1 reporting, and Integration. 

The Contractor's State Account Managers will conduct Quarterly 
Business Reviews with each of their Participating States. During these 
reviews, the State Account Manager will provide sales reporting. sale 
trends, best demonstrated practices, and cost-saving documentation, 
and discuss areas of improvement for the upcoming quarter. 

The Purchasing Entity wlll also receive support from our local branches. 
Local branches and Associates would be assigned upon award. The 
following are some of the roles who would service Participating State 
sites: 
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• Branch Safes Manager - Would lead 1he local operations and 
support team; ensuring Master Agreement and Participating 
Addendum compliance. 

• Outsfde Safes Associate {OSA) - The OSA's primary focus is sales 
support and bringing solutions that can help drive cost savings and 
inventory reduction, as well as the coordination of all sourcing and 
purchasing needs. The OSA will also serve as project manager for 
the local account relationship. . 

• Solutions Services Representative (SSR) - The SSR provides 
vending, VMI, and other inventory management support. The SSR 
interfaces with end .users on the productiot1 floor to provide support 
for our products and to identify continuous improvement activities. 

• MSC Branch Support Associates-At the branch location, there are 
additional assets that can augmen~ replace and substitute the 
current support team when necessary. Additional available assets 
include Inside Sales Associates to assist with tactical sourcing and 
Senior Specialists to support project based sourcing. 

Contractor's will provide all training specific to contract utilization, online 
ordering, product delivery, product returns, EPPs and customer service 
processes at no additional cost. 

3.9 Shipping: 
All shipments are to be delivered directly to the purchasing 
department/division address. All shipmen1s shall include a packing label 
that includes at a minimum the following information on the outside of 
the package: 

Purchasing Entities; 
Delivery Address; 
Purchasing entity and floor; 
Contact; and 
Telephone number. 

A packing slip shall also be included with each shipment, which shall 
Include at a mlnlmum the foUowing Information ln no particular order: 

Line item description; 
Date ordered; 
Quantity ordered; 
Quantity included in shipment; 
Any backordered items; 
Unit Price and extension; 
Number of parcels; 
Purchase Order Number; 
Purchasing entity name; and 
F.0.8. Destination. 

Contractor ensures that its Packing Slip references Information important 
to the Purchasing Entity, Including all of the fields identified above. 
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3.1 0 Reporting Capabilities: 
The Contractor shall provide Information on all reports that are available 
without charge, to include a brief description of the report and the 
frequency. Additional states may have additional reporting requirements. 
Contractor commits to providing consolidating reporting to the 
Purchasing Entity at frequencies they require or as requested. 

Contractor can meet alt the reporting requirements noted in the Master 
Agreement terms and conditions at the requested frequencies and at no 
additional cost. 

Contractor's program also includes its extensive reporting capabilities 
with results typically being delivered at its joint Business Reviews. Using 
data collection1 standardized templates, and approved methods, 
Contractor will be able to identify key business metrics so that Contractor 
can provide the most current and accurate information. Contractor can 
generate reports detailing purchasing history at individual facilities, along 
with other numerous spend and savings reports. Reports can also be 
customized and delivered at a frequency (monthly, quarterly, etc.) that 
best suits Participating State's needs. Sample reporting includes: 

• Freight Report by Location 

• Freight Report by Ship via Summary 

• Order Source Detail 

• Order Source Summary 

• Procurement Card Report Detail 

• Procurement Card Report Summary 

• Performance Ratings 

• Spend and Savings by Product Line 

• Spend and Savings by Location 

Additional data points Include the following: 
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DATA POINTS ' ! - .. - ·- ·- .. .. 

CUSTOl'AER ACCOUNT INVOICE0Al"E 
MSC BASE IT5M 

NUMBER 

ORD!m NUMB!!'\ IT5NI ORDER NllMSER CONTACT NAME 

cunoMER AKA NUMBER CATALOG P #.GE CATALOG PRICE 

CUST0MM P,O, EXTENDED ITEM PRICE ITEM 0ESCRIPTI0N 

BRAND NAME l:xTEN0ED CATALOG P~ttE CUSTOMER NAMF¾ 

LINE ITEM QUANTITY LINE ITEM CATEGORY NtrPRJCE 

L1NE ITEM DESCRIPTION 0RDER0.A"ll: ORDER SOURCE 

PAYMENT Mf!THtlD HAZN!ATltEM UNIT OF MEASURE 

INVOICE NUMBER ORDER QUANTITY 
PACKJHGSLIP 

NUMBER 
PRODUCT LINE SALES REPRESENTATIVE& S1-!!P l'O ADDRESS 

SHIP TO NUMBER NSNNUMBER MERCHAN!ll8E 
TOTAi. 

FREIGHT AMOUNT SALE!STAX MERCNANOISE + 
FREIGHT+ TAX 

INVOICE NUMBER CONTACT NAME! IW0ICcOA.TE 

Reports provided in Excel forma1 unless otherwise noted. Contractor 
does not charge money for any reports to the Purchasing Entity, and will 
work with each request to try to meet the Purchasing Entitles needs if 
the information is not already available. 

The Purchasing Entity has access to orders placed via the website or 
through punch out on their account on the web. 

3.11 Sustainabifity/Environmentaf Practices; 

Contractor's Environmental Compliance and Sustainability Department 
has been collecting data on Contractor's Energy Use, Water Use and 
Waste Streams for the past three years and reporting this information to 
Sr. Management. At this time, there Is no formal Sustainability program 
on Contractor's website. Provided below Is the Environmental section of 
Contractor's Code of Conduct which is available on Contractor's website. 

(1) Environmental Standards: 

Environmental responsibility is an integral part of our business mission. 
Associates at all levels are required to follow Company procedures 
designed to meet the standards set by applicable environmental 
regulations. Contractor will strive to minimize environmental impacts 
from Its operaUons to the communities in which it operates as well as 
natural resources. Contractor will actively work to continuously improve 
its environmentaf protection programs. Contractor's environmental 
standards are: 
• Environmental Permits and Reporting: Contractor will obtain, 

maintain and keep current all required environmental permits and 
registrations necessary to conduct [ts business and will follow their 
operations and reporting requirements. 
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• Pollution Prevention and Resource Reduction: Contractor will strive 
to reduce or eliminate waste(s) at their source by means of process 
modificat)ons, maintenance and facility processes, material 
substitution, conservation, and the recycling and re-use of 
materials. 

• Hazardous Substances: Chemical and other materials posing a 
hazard if released to the environment are to be identified and 
managed to ensure their safe handling, movement, storage, 
recycling or reuse and disposal. 

• Product Content Restrictions; Contractor will not knowingly sen 
non .. compliant products to the Purchasing Entity. Contractqr will 
maintain an Environmental Health and Safety department to review 
products and evaluate their compliance with all applicable 
environmental laws and regulations regarding prohibition or 
restriction of specific substances, including labeling laws and 
regulations for recycling and disposal. 

Promote the Development and Sale of Environmentally Friendly 
Products: Contractor will strive to identify and provide items to the 
Purchasing Entity that will help protect the environment through the use 
of less toxic or harmful ingredients and/or items that will help to reduce 
consumption of natural resources. These may include, but will not be 
limited to, products that help to reduce energy consumptionj provide 
water conservation, have been made with or from recyclable materials, 
or can be recycled after use. 

(2) Product Take Back/End of Life: 
Contractor offers products that assist with the Purchasing Entity end-of~ 
life and recycling needs. Provided below is a sampling of products 
Contractor offers to promote and assist the Purchasing Entity with their 
recycling programs. The recycling packs are prepaid recycling packages 
that Include recycling containers, poly lin~rs, instructions, terms and 
conditions, prepaid shipping labef and a certificate of recycling. 

I-
~-- - - --

MSC ITE!Vi Nufll113ER PRODUCT DESCHIPTlot~ 

86043874 2-F001' Box FOR MIXEO I.AMPS 
86043825 4-FOOT Box FOR WW!AA FLUORESCENT LAMP& 
86043841 4-l"OOT LARGE Box FOR LINEAR FLUORESCl!NT LAMPS 

86043890 3,5•GALLON PAIL FOR BAT1'1:RY RECYCl.lt,IO 

86043858 5-GALLON PAIL FOR Mrxi.o LAMP RECVCLING 

86043882 6-GALLON PAIL FOR BALLAST Rt!CYCUNG 

3.12 Vending Machines: 
Contractor offers Vending Machine Offerings. Contractor's ControlPolnt 
Inventory Management Vending Solutions are provided for the 
Purchasing Entities searching for Innovative technology to help 
streamline processes and Improve cost savings, industrial vending is an 
ideal solution. Contractor's vending programs are proven to solve the 
numerous Inefficiencies inherent to the management of indirect spend 
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items on a shop floor, such as too little or too much inventory, and the 
management of multiple purchase orders. 

When the Purchasing Enilfy chooses to implement one of Contractor's 
vending solutions, Contractor will execute an extensive, in-depth 
process beginning with site analysis all the way through to monitoring 
the continuing performance of its solutions after lnstallatlon so that 
Contractor can ensure complete satisfaction. Contractor process 
includes: 
1. Discovery and Assessment - Contractors supply chafn experts wlll 

partner with local teams to thoroughly analyze the existing 
environment, and Identify any lndMdual location challenges. 
Upon completion of the site analysis, Contractor's experts will 
determine the appropriate solution for the Purchasing Entities 
unique needs and review recommendations with the Purchasing 
Entity. 

2. Finalize a Contract or Purchase Order - Contractor and the 
Purchasing Entity will work together to document its understanding 
of the project and create the final Contract or Purchase Order, which 
includes a detailed Item Plan outlining all the products to be included 
in the units. 

3. Installation and Training - Every step of the Implementation process 
will be closely monitored by Contractor's expert implementation 
team to ensure that the Purchasing Entitles program Is properly 
installed and fully functional. Contractor's highly qualified team will 
provide hands~on training to the dispensing unit's operators and 
managers so that the system can be up and running In as little time 
as possible and working to create a more efficient, cost-effective 
environment. Prior to lmplementation closure, the Purchasing 
Entities Sign-Off Form will be presented and reviewed to ensure full 
satisfaction. 

4. Monitoring and Support - Once the Purchasing Entities vending 
solutions are fully functional; Contractor provides ongoing support 
by its Vending Seivice Center, which functions very slmilarly to local 
Branch support. Along with phone-in customer seivice support, the 
Purchasing Entity will have access to Product and Technology 
Teams and Vending Equipment Inventory monitoring. Contractor will 
monitor the products in our Inventory Management Vending 
Solutions Programs. 

Contractor's Vending team will monitor the inventory and will work with 
the Purchasing Enttty to identify areas of opportunity to decrease and/or 
add inventory based on usage patterns. 
Contractor will also assist ln any necessary equipment reconfiguration. 
However, Contractor can maximize the program's f'8xibility through the 
training of the Purchasing Entity during the implementation process. 
Contractor will train the Purchasing Entity on the necessary 
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reconfiguration process so that changes can be made as expeditiously 
as possible. 
Contractor's Implementations Specialists and Technicians are factory~ 
trained, and maintain a high working knowtedge of all MSC equipment. 
Additionally, Contractor's local Branch support teams receive the same 
training. Contractor's units have a proven track record In their 
performance; however if a challenge does arise, Contractor will respond 
with professional knowledgeable service technicians in order to make 
any necessary repairs with minimal disruption. Contractor's specialists 
will devote as much time as necessary to ensure successful 
implementation. . 
Contractor's structured support team begins with its Vending Service 
Center. With a single call or email to its Vending Service Center the 
Purchasing Entity recelVes assistance with assorted questions and 
challenges. Contractor's experienced Vending Service Center team 
can troubleshoot Issues, add items to the machine, price review and 
more. If the issue cannot be solved from Contractor's Vending Service 
Center support team, it would be escalated to the local Branch level 
where an on-site visit will be arranged to aid with additional 
troubleshooting and repair expertise. rf a challenge extends beyond 
Contractor's vast resources, its equipment manufacturer is available to 
assist in any capacity required. 

3. 13 Additional Value added solutions: 

Solar Powered Equipment: 
Contractor carries solar powered equipment (e.g., item numbers 
40627127 and 40627119) Identified by the Energy Conservation icon 
provided. The Purchasing Entity may search for solar products on its 
website by utilizing its keyword search feature available on Its website. 

3.14 Sourced Products, It applicabre: 

3.14.1 Contractor sourced products is a product which Is not currently 
listed in the suppliers contract ca~alog or on-line ordering system at the 
tfme of order receipt but is capable of being supplied through the 
Contractor, if applicable to a Participating State's rules. 

If an unavailable product is requested, Contractor's knowledgeable 
Associates will immediately search products to suggest a comparable 
alternative of equal or higher vafue. If It isn't available from Contractor's 
stock for same-day shipping, its sales team will source the product as 
quickly as possible, purchasing it when the customer places the order. If 
Contractor is not a distributor for a particular product, Contractor has the 
capability to procure the product by purchasing through an authorized 
distributor. Contractor has also cross-referenced many of its products 
and brands with industry brands Contractor doesn't offer so Contractor 
can provide the Purchasing Entity alternate choices of equal or higher 
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value. 

As part of Contractors vast sourcing capabilities, Contractor can also 
source· custom, builMo-specification parts upon request. 

3.14.2 If the Contractor rs capable of supplying sourced products they 
must be direct llne extehsion products which have a similar item to an 
established product category and the Contractor rnust already have a 
publically recognized business partnership with the "brand," if applicable 
to the applicable Participating State's rules. 

Contractor confirms compliance with this requirement. 

3.15 Disaster Recovery: 

Contractor shall provide an emergency preparedness plan to aid States 
during an emergency or disaster recovery with specifics as to response 
time, supplies availability and other goods and services that ts offered. 

A Participating State may request hard copy and link to Contractor's 
emergency preparedness plan on its website. 

Contractor to provide fead state with hard copy and website link no later 
than July 15, 2019. 
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EXHIBIT e .. 1 to NASPO ValuePoint Master Agreement 

Percentage Off Discount: 

Percentage off I ist per awarded category 

Contractor shall apply the following discount percentages to all purchases: 

Category 
1. Janitorial Eq ulpment & Supplies (does not include Sanitation Cleaning Chemicals) 
2. Sanitation Cleaning Chemicals & Supplies (does not Include Janitorial Equipment & Supplfes 
3. Fasteners 
4. Material Handling 
5. Plumbing 
6. Power Source 
7. Outdoor Garden 
8. Lamps & Lighting and Ballasts 
9. HVAC 
10. Hand Tools 
11. Power Tools (excluding a\Jtomotlve related tools and products) 
12. Electrical 
13. Paint . 
14. Security 
15. Safety {doe& not lnch..1de any publio safety eq1Jipment) 

Discount 
20% 
20% 
25% 
20% 
20% 
25% 
20% 
20% 
20% 
25% 
18% 
20% 
20% 
25% 
25% 

The Contractor's Percentage off list discount will not be reduced throughout the life of the 
Master Agreement except, Contractor can however provide a higher percentage off list 
discount by providing the Lead State a thirty (30) day notice and Lead State approving the 
discount. 
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Exhibit C to NASPO ValuePolnt Master Agreement 
PROVISIONS REQUIRED BY FEDERAL LAW 

Without limiting the generality of Section 15 of the Master Agreement, if applicable, 
Contractor shall comply and, as indicated, cause all subcontractors to comply with the 
following federal requirements. For purposes of this Master Agreement1 aft references to 
federal faws are references to federal laws as they may be amended from time to time. 

1. Equal Employment Opportunity. If this Master Agreement, including amendments, 
Is for more than $10,000, then Contractor shall comply with Executive Order 11246, 
entitled "Equal Employment Opportunity, 11 as amended by Executive Order 11375, and as 
suppJemented in Department of Labor regulations (41 CFR Part 60). 

2. Clean Air, Clean Water, EPA Regulations. If this Master Agreement1 including 
amendments, exceeds $100,000 then Contractor shall comply with all applicable 
standards, orders, or requirements Issued under Section 306 of the Clean Air Act (42 
U.S.C. 1857(h)), the Federal Water Pollution Control Act as amended (commonly known 
as the Clean Water Act) (33 U.S.C. 1251 to 1387), speclfioaUy including, but not limited 
to Section 508 (33 U.S.C. 1368). Executive Order 11738, and Environmental Protection 
Ag~ncy regulations (40 CFR Part 15), which prohibit the U$e under nonexempt Federal 
contracts, grants or loans of facilities included on the EPA List of Violating Facilities, 
Viofations shall be reported to the Participating Entity or Purchasing Entity, HHS and the 
appropriate Regional Office of the Environmental Protection Agency. Contractor shall 
include and cause all subcontractors to include in all contracts wi1h subcontractors 
receiving more than $100,000 in Federal Funds, language requiring the subcontractor to 
comply with 1he federal laws identified in this section. , 

3. Energy Efficiency. Contractor shall comply with applicable mandatory standards and 
policies relating to energy efficiency that are contained in the Oregon energy conservation 
plan issued In compliance with the Energy Policy and Conservation Act (Pub. L. 94163). 

4. Truth In Lobbying. The Contractor certifies, to the best of the Contractor's knowledge 
and belief that: 

4.1. No federal appropriated funds have been paid or will be paid, by or on behalf of 
Contractor, to any person for Influencing or attempting to Influence an officer or 
employee of an agency, a Member of Congress, an officer or employee of Congress, 
or an employee of a Member of Congress ln connection with the awarding of any 
federal contract, the making of any federal grant, the making of any federal loan, the 
entering into of any cooperative agreement, and the extension, continuation, renewal, 
amendment or modification of any federal contract, grant, loan or cooperative 
agreement. 

4.2. If any funds other than federal appropriated funds have been paid or will be paid 
to any person for Influencing or attempting to influence an officer or employee of any 
agency, a Member of Congress, an officer or empfoyee of Congress, or an employee 
of a Member of Congress in connection with this federal contract, grant, loan or 
cooperative agreement, the Contractor shall complete and submit Standard Fonn LLL, 
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1Disclosure Fonn to Report Lobbying" in accordance with its instructions. 

4.3. The Contractor shall require that the language of this certification be Included In 
the award documents for all subawards at all tiers (including subcontracts, subgrants, 
and contracts under grants, loans, and cooperative agreements) and that alf 
subrecipients and subcontractors shall certify and disclose accordingly. 

This certification is a material representation of fact upon which reliance was placed 
when this Master Agreement was made or entered into. Submission of this certification 
is a prerequisite for making or entering into this Master Agreement imposed by section 
1352, Title 31, U.S. Code. Any person who fails to file the required certification shall 
be subject to a civil penalty of not less than $10,000 and not more than $1.00,000 for 
each such failure. · 

5. HIPAA Compliance. If the work performed under this Master Agreement are covered 
by the Health Insurance Portablllty and Accountability Act or the federal regulations 
implementing the Act (collectively referred to as HIPAA), Contractor agrees to perfom, 
the work in compliance with HIPAA. Without limiting the generality of the foregoing, work 
performed under this Master Agreement is covered by HIPAA. Contractor shall comply 
and cause all subcontractors to comply with the following: 

5.1. Privacy and Security Of Individually Identifiable Health Information. Individually 
Identifiable Health Information about specific individuals Is confidentlal. Individually 
ldentlfiable Health Information relating to specific individuals may be exchanged 
between Contractor and Participating Entity or Purchasing Entity for purposes directly 
related to the provision of services to clients which are funded In whole or in part under 
this Master Agreement. However, Contractor shall not use or disclose any lndividually 
Identifiable Health Information about specific Individuals in a manner that would violate 
the Participating Entity or Purchasing Entity Privacy Rules, or the Participating Entlty 
or Purchasing Entity Notice of Privacy Practices, if done by Participating Entity or 
Purchasing Entity. A copy of the most recent Participating Entity or Purchasfng Entity 
Notice of Privacy may be obtained from Participating Entity or Purchasing Entity 

5.2. Data Transactions Systems. lf Contractor Intends to ex.change electronic data 
transactions with Participating Entity or Purchasing Entity in connection with claims or 
encounter data, ellglbility or enrollment information, authorizations or other electronic 
transaction, Contractor shall . execute an EDI Trading Pijrtner Agreement with 
Participating Entity or Purchasing Entity and shall comply with the Participating Entity 
or Purchasing Entity EDI Rules. 

5,3. Consultation and Testing. If Contractor reasonably believes that the Contractor's 
or the Participating Entity's or Purchasing Entity's data transactions system or other 
application of HIPAA privacy or security compliance policy may result in a violation of 
HIPAA requirements, Contractor shall promptly consult'the Participating Entity's or 
Purchasing Entity's HIPAA officer. Contractor or Participating Entity or Purchasing 
Entity may Initiate a request for testing of HIPAA transaction requirements, subject to 
available resources and the Participating Entity's or Purchasing Entity's testing 
schedule. 
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5.4. If Contractor is deemed to be a business associate of Participating Entity or 
Purchasing Entity under HIPAA's Privacy Rule, 45 CFR Parts 160 and 164, Contractor 
hereby provides Participating Entity or Purchasing Entity with satlsfactory assurances 
that if it receives from Participating Entity or Purchasing Entity or any trading partner 
any protected health information of any individual, it shall maintain the security and 
confidentiality of such information as required by the HIP M's Privacy Rule, and other 
applicable laws and regulations. Without limiting the foregoing, Contractor agrees that: 

5.4.1. Contrac1or will not use or further disclose Protected Health Information 
otherwise than as permitted or required by this Master Agreement or as required 
bylaw; 
5.4.2. Contractor will use appropriate safeguards to prevent use or disclosure of 
PHI otherwise than as provided for by this Master Agreement; 
5.4.3. Contractor agrees to mltigate, to the extent practicable, any harmful effect 
that is known to Contractor of a use or disclosure of PHI by Contractor in violation 
of the requirements of the Master Agreement; 
5.4.4. Contractor wm report to Participating Entity or Purchasing Entity any use or 
disclosure of PHI not provided for by this Master Agreement of which Contractor 
becomes aware; 
5.4.5 Contractor agrees to ensure that any agents, including subcontractors, to 
whom it provides PHI, agree to the same restrictions and conditions that apply to 
Contractor with respect to such fnformation; 
5.4.6. Contractor shafJ make available to Participating Entity or Purchasing Entity 
such information as they may require to fulfill their obligations to account for 
disclosures of such information; 
5.4.7. Contractor shall make fts Internal practices, books, and records, Including 
policies and procedures and PHJ, relating to the use and disclosure of PHI received 
from the Participating Entity or Purchasing Entity or trading partner (or created or 
received by Contractor on behalf of Participating Entity or Purchasing Entity or 
trading partner) available to Participating Entity or Purchasing Entlfy and to the 
Secretary of the United States Department of Health and Human Services, for 
purposes of determining Participating Entity's or Purchasing Entity's or trading 
partners' compliance with Hf PAA; and 
5.4.8. If feasible, upon termination of this Master Agreement, Contractor shall 
return or destroy all PHI received from Participating Entity or Purchasing Entity or 
trading partners (or created or received by Contractor on behalf of Participating 
Entity or Purchasing Entity or trading partners) that Contractor stl!I maintains in any 

· form, and shall retain no copies of such information or, If return or destruction is 
not feasible, Contractor shall continue to extend the protections of this Master 
Agreement to such information, and limit further use of the infonnatlon to those 
purposes that make the return or destruction of the information infeasible. 

Subject to the foregoing restrictions, Participating Entity or Purchasing Entity agrees that 
Contractor may use such PHI in the process of providing transaction mapping, trading 
partner profiling and tra)ning and mentoring services for Participating Entity or Purchasing 
Entity and trading partners under this Master Agreement. 

NASPO ValuePolnt Master Agreement 48 



6. Resource Conservation and Recovery. Contractor shall comply and cause all 
subcontractors to comply with all mandatory standards and policies that relate to resource 
conservation and recovery pursuant to the Resource Conservation and Recovery Act 
(codified at 42 use 6901 et. seq.). Section 6002 of that Act (codified at 42 USC 6962) 
requires that preference be given in procurement programs to the purchase of specific 
products containing recycled materials identified in guidelines developed by the 
Environmental Protection Agency. Current guidelines are set forth in.40 CFR Parts 247-
253. 

7. Substance Abuse Prevention and Treatment. Contractor shall comply with federal 
rules and statutes pertaining to the Substance Abuse, Prevention, and Treatment Block 
Grant, Including the reporting provisions of the Public Health Services Act (42 USC 300x 
through 300x--64). 

8. Audits. Contractor shall comply and, if applicable, cause a subcontractor to comply, 
with the applicable audit requirements and responsibllities set forth in the Office of 
Management and Budget Circular A-133 entitled ''Audits of States, Local Governments 
and Non-Profit Organizations. n 

9. Debannent and Suspension. Contractor shall not permit any person or entity to be 
a subcontractor if the person or entity is listed on the non-procurement portion of the 
General Service Administration's "List of Parties Excluded from Federal Procurement or 
Nonprocurement Programsu in accordance with Executive Orders No. 12,549 and No. 
12,689, 11Debarment and Suspension". (See 45 CFR part 76). This list contains the 
names of parties debarred, suspended, or otherwise excluded by agencies, and 
contractors declared ineligible under statutory authority other than Executive Order No. 
12549. Subcontractors with awards that exceed the simplified acquisition threshold shall 
provide the required certification regarding their exclusion status and that of their 
principals prior to award. 

10. Medicaid Compliance. To the extent Contractor performs any work whose costs 
are paid in whole or in part by Medicaid, Contractor shall comply with and cause its 
subcontractors to comply with the federal and State Medicaid statutes and regulations 
applicable to the work, including but not limited to: 

10.1.Keeping such records as may be necessary to disclose the extent of services 
furnished to clients and, upon request, furnish such records or other infom,atlon to 
Participating Entity or Purchasing Entity, the Secretary of Health and Human Services, 
and as otherwise directed by Participating Entity or Purchasing Entity;. 
10.2.Complying with all applicable disclosure requirements set forth in 42 CFR Part 
455, Subpart B; 
10.3.Complying with any applicable advance directive requirements specified in 42 
CFR section 431.107(b)(4); and 
10.4.Complying with the certification requirements of 42 CFR sections 455.18 and 
455.19. 

Contractor shall include and cause all subcontractors to include in all contracts with 
subcontractors receiving Medicaid, language requiring the subcontractor to comply with 
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the record keeping and reporting requirements set forth In this section and with the federal 
raws identified in this section. 

11. Americans with Disabilities Act. Contractor shall comply and cause afl 
subcontractors to comply with Title II of the Americans with Disabilities Act of 1990 
(codified at 42 USC 12131 et. seq.) in the construction, remodeling, maintenance and 
operation of any structures and facilities, and In the conduct of all programs, s~rvices and 
training associated with the performance of work. 

12. Pro-Children Act, Contractor shall comply and cause all subcontractors to comply 
with the Pro-Chtldren Act of 1995 (codified at 20 USC section 6081 et. seq.). 

· 1 s. Federal Tax Information. Contractor shall comply with the provisions of Section 
6103(b) of the Internal Revenue Code, the requirements of IRS Publication 1075, and the 
Privacy Act of 1974, 5 U.S.C. §552a et. seq. related to federal tax information. 

14. Educational Records. Contractor shall comply with the provisions of the Family 
Educational Rights and Privacy Act (FERPA) (20 U.S.C. § 1232g; 34 CFR Part 99). 
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Field Name 

CONTRACTOR 
CONTRACTOR CONTRACT 

NUMBER 
STATE 

CUSTOMER 1YPE {SEGMENT) 

Bill TO NAME 
BILL TO ADDRESS 

Bill TOCITY 
BILL TO ZIPCOOE 
SHJPTO NAME 

SHIP TO ADDRESS 

SHIP TO CITY 

SHIP TO ZIPCODE 
ORDER NUMBER 

CUSTOMER PO NUMBER 
CUSTOMER NUMBER 

ORDER TYPE 
PO DATE (ORDER DATE) 

SHIP DATE 

INVOICE DATE 
JNVOJCE NUMBER 

PRODUCT NUMBER 
PRODUCT DESCRIPTION 

EXHIBIT D to NASPO VALUEPOINT MASTER AGREEMENT 
NASPO ValuePoint DETAILED SALES DATA REPORT FORM 

Field Description 

The awarded Contractor's name 

lead State asslruted contract number (using lead State's numbering protocol) 

State postal abbreviation code (Alaska = AK, Missouri = MO, etc.) 

State Gov't, Educatlon-K12, Education-HED, local Gov't, Medical, Other- are acceptable segments. 
[determined by industrial practice for each contract - uniform for each contract] 

Customer (agency} Bilr to name 

Customer (agenc:v} Bill to address 

Customer {agency) Bill to city 

Zip code in standard 5--4 format [standard 5 dfglts is acceptable, formatted as a zip code] 

Customer (agency} Ship to name 

Customer (agency} Ship to address 

Customer (agency) Ship to city 

Zip code in standard 54 format [standard 5 digits is acceptable, formatted as a zip code} 

Contractor assigned order number 

Customer proVided Purchase Order Number 

Contractor assigned account number for the purchasing entity 

Sales order, Credit/Return, Upgrade/Downgrade, etc. [determined by industrial practice for each 
contract - uniform for each contract} 

(mm/dd/ccyy) 

{mm/dd/ccyy) 

{mm/dd/ccyy} 

Contractor assigned Invoice Number 

Product number of purchased product 

Product description of purchased product 
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UNSPSC Commodity-level code based on UNSPSC code rules (8 Digits} 

UST PRlCE/MSRP/CATALOG Ust Price - US Currency ($99999.999} [determined by industrial practice for each contract- uniform 
PRICE for each contract] 

NASPO ValuePoint PRICE NASPO ValuePoint Price- US Currency {$99999.999) 

QUANTITY Quantity Invoiced (99999.999) 

TOTALPRlCE Extended Price {uritt price multiplied by the quantity invoiced) - US Currency ($999999999.999} 

Discount Percentage Percent off of Ust Price- exampJe=20% 
NASPO ValuePoint ADMJN FEE Administrative Fee based on Total Price - US Currency ($999999.999} 

VAR/Reseller/Distributor If a VAR/Reseller/Distributor, name of VAR/Resefler/Distributor and state where located 
OptlonaJ More Information 
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EXHIBIT E to NASPO ValuePoint Master Agreement 
Contractors Branch Listings 

Exhibit E is incorporated by reference. 
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Kate Brown, Governor 

Department of Administrative Services 
Enterprise Goods & Services-Procurement Services 

1225 Ferry Street U140 
Salem, Oregon 97301-4285 

PHONE: 503-378-4642 
FAX: 503-373-1626 

Request for Proposal ("RFP") DASPS-2183-17 
ADDENDUM No. 3 

This Addendum No. 3 ("Addendum") modifies the RFP which DAS PS published on ORPIN on November 
15, 2017 as described herein. AU RFP tenns not specifically mentioned or affected by this Addendum 
remain in full force, This Addendum is hereby added as a part of the RFP. 

The following paragraphs or sections of the RFP are modified as described below. New language is 
indicated by bold print and underJine. Deleted language is indicated by strikethrough. 

J. RFP, Section 1.6 Participating States. 

In addition to the Lead State conducting this Solicitation, the following Participating States have requested to 
be named in this RFP as potential users of the resulting Master Agreement(s): Alaska, Arkansas, Connecticut, 
Hawaii, Maine, Massachusetts, Michigan, Missouri, Montana, Nevada, North Dako~ Oregon, Rhode Island, 
Utan. Colorado, Delaware, Florida, Louisiana. Maryland, New Hampshire, South Dakota, V,rginia, Illinois, 
Ohio. N,w Jersey_. and Washington. Other entities may become Participating Entities after award of the 
Master Agreement by entering into a Participating Addendum with the Contractor in a form substantially 
similar to the one attached hereto as Attachment B, Exhibit A, subject to State Specific Terms and Conditions. 
The State of Oregon intends to enter into a Participating Addendum under one or more of the resulting Master 
Agreement(s) in a form substantially similar to the terms and conditions of the State of Oregon's Participating 
Addendum. attached hereto as (Attachment 0) and subject to the requirements and selection criteria set forth 
therein. Additional State-specific terms and conditions that will govem ea.oh state's Participating Addendum 
are included in Attachments 1-QI, or may be incorporated into the Participating Addendwn after award. 

2. RFP, Section 3.3 Participating State Tenns and Conditions. 

Some Participating State specific Tenns and Conditions are provided in Attachments I - G .Y to this 
Solicitation. 

3. RFP, DASPS·2183-17, Addendum No. 3, AttachmentT and V, New Jersey and Washington State 
specific terms and conditions are added as part of the RFP, as attached hereto. 

4. Questions and Answers. 

Question 1: Where there is an A & B on the market basket, for example 6A and 6B (Janitorial 
Equipment and Supply) - can we only answer one without getting dinged or do we have to answer 
both? 

Answer 1: The items highlighted in green within Attachment D-1 will not be scored under Cost but if p • ~•,J~ 
will be evaluated under the technical part of Attachment A. Offeror's score on the technical ~ 
requirements set forth in Attachment A may be impacted by a failure to respond without 
explanation. 

Question 2: On the category Janitorial Equipment and Supplies, we need to know the gauges 
(thickness) on the 38X58 and last item 40X46. Also color is missing on some of the can liners. Can 
you provide color as well for all can liners? 
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Answer 2: See Addendum No. 2, Attachment D-1 revised 12-2017. 

Question 3: On the category, Sanitation Cleaning Chemicals, on the item below, this product is 
packed l2 each per case. Does "PKG" mean case? If so, then the estimated usage is 9,199 cases. 

Answer 3: See Addendum No. 2, Attachment D-1 revised 12-2017. 

Question 4: Ecommerce Platform: What are the options if any, for company's like BAF that do not 
have capabilities to provide and intema.lly host a dedicated e-commerce platfonn for V aluePoint 
customers? The complexity of our product and the required tailored approach to each customer1s 
application prevents a wide ranging amount of Off-the-Shelf products suitable for purchasing via 
an e-commerce platfonn. Can certain vendors be except from meeting the e-commerce 
requirement? 

Answer 4: The awarded contractor may utilize the Ordering Instruction option within the eMarket 
Center. This will be Bll info.nnative/contact directly option wjthin the eMarket Center, no orders 
wil1 be placed via the eMarket Center. 

Question 5: Lead time!l (Ordering & Delivery): Big Ass Fan$ requests more information on the 
nature of the delivery requirement outlined in the RFP. As a specialty manufacturer headquartered 
in Kentucky that does not have a nationwide network of suppliers, the ability to guarantee 48hr 
nationwide delivery is cost prohibitive and a logistic impossibility. Due to the complexity of our 
product and our build to suit process, is there the possibility to relax this requirement or the ability 
to create an exemption for manufacturers like Big Ass Fans? 

Answer S: No DAS PS cannot provide an exemption. 

Question 6: Attachment D-1 provides the respondents with the Estimated Annual Quantity as well 
as the #VOM and the UOM. ls the Estimated Annual Quantity provided in Attachment D-1 the 
individual pieces ordered in total or is it the estimated total # of packages (as identified by the 
#UOM and UOM columns)? 

For example: Line item 9 in the Fastener category (Mfg; Jntercorp; Description; #6-9 x 1-5/8" 
PhilJi; Mfg part#: 61SC) lists the Estimated Annual Usage for this product at 136,018 with a #UOM 
of 5000 pieces per package. Is the Estimated Annual Usage of 136,018 referring to 136,0 l 8 
packages of 5000 each equating to a total of 680,090,000 pieces, or is reference to 136,018 the total 
number of pieces estimated which when divided by 5000 pieces per package equates to 27 
packages? 

Other examples: 

Line item 2 in the Safety category (Lrg NS40856 Glove, AMMEX CORPORATION 1047469A, 
46181504) lists the Estimated Annual Usage for this product at 199,904 with a #UOM of 1 00pieces 
per package. rs the Estimated Annual Usage of 199,904 referring to 199,904 packages of 100 
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equating to a total of 19,990,400 pieces, or is reference to 199,904 the 1otal number of pieces 
estimated which when divided by 100 pieces per package equates to 1999 packages? 

Line item 3 in the Safety category (L 6mil PF Ntrl Glv, AMMEX CORPORATION, 1050135A, 
46181504) lists the Estimated Annual Usage for this product at 165,706 with a #UOM of 100 pieces 
per package. ls the Estimated Annual Usage of 165,706 referring to 165,706 packages of 100 
equating to a total of 16,570,600 pieces, or is reference to 16,570,600 the total number of pieces 
estimated which when divided by 100 pieces per package equates to 16S7 packages? 

Line item 4 in the Safety category (DISP, FOAM EAR PLUOS, HONEYWELL SAFETY 
PRODUCTS USA, MAX-1, 46181901) lists the Estimated Annual Usage for this product at 
159,482 with a #UOM of 200 pieces per package. Is the Estimated Annual Usage of 159,482 
referring to 159,482 packages of 200 equating to a total of 31,896,400 pieces, or is reference to 
159,482 the total number of pieces estimated which when divided by 200 pieces per package 
equates to 797 packages? 

Line item 3 in the Power Source category (Standard Battery, AA Alkaline,PK24, DURACELL 
DISTRIBUTING INC, PC lSOOBKD, 261 t 1702) lists the Estimated Annual Usage for this product 
at 200,000 with a #UOM of 24 pieces per package. Is the Estimated Annual Usage of 200,000 
referring to 200,000 packages of 24 equating to a total of 4,800,000 pieces, or is reference to 
200,000 the tot.al number of pieces estimated which when divided by 24 pieces per package equates 
to 8,333 packages? 

Answer 6: See Addendum No. 2, Attachment D~ 1 revised l 2-2017, 

Question 7: (a) How do we address different discounts within a section? For example, section 12 
- Power Tools. Our discounts are different for item l (De Walt batteries) and for item 2 (carbide 
drill bits). (b) Can we include~ spreadsheet with the full breakdown as a part of attachment D 
(page 77)? 

Answer 7: (a) See Instructions Tab of Attachment D-l revised 12-2017. (b) No. 

Question 8: Region/State: We have multiple retail stores in several states. Our store count per state 
ranges from l O stores down to an average of 2-4 stores per state. In both California and Texas we 
operate with just one retail location. In Washington, we have multiple locations but they are all in 
Eastern Washington. Would you recommend that we omit the states with only one retail location, 
select every state where we have stores or should we limit our potential offering to the states where 
we have widespread footprints/geographic coverage? 

Answer 8: Offeror must decide how to propose. 

Question 9: Attachment D- l : Will respondents be "penalized" for offering alternate products, but 
equivalent in form, shape and function, in lieu of those called for in columns 'E' and 'F'? 

Answer 9: No. 

Question 10: Attachment D-1: How are alternate products weighted vs. items called for in the RFQ 
when performing your bid review? 
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Answer l 0: The exact match item will be scored, but the alternative item will be taken into 
consideration ifit is deemed to be exact in specifications (size, fit, fonn, and function) and different 
in manufacturer only. 

Question 11 : Attachment D-1: There appears to be some inconsistency on the response spreadsheet 
between columns H and I. For example, tab 7, item 1 call for batteries. Column H says there is 24 
per UOM, but column I is for each. Doesn't make sense, how can there be any value other than l 
when the UOM is each? 

Answer 11: Changed to Package "PK". 

Question 12: Attachment D-1: Please clarify what type of response you expect or will accept for 
column J, Size of each Container, when the product is not measured or defined by either weight or 
size (e.g., batteries -what "size'' is a battery?). 

Answer 12: Leave it blank if not applicable. 

Question 13: Attachment D--1: Tab.2 Line 28 there is a discrepancy between the number in unit of 
measure in column H, and the number per pack in the description 20 vs 24 column D. 

Answer 13: Changed in Addendum No. 2, Attachment O- l revised docwnent. 

Question J 4: Attachment D-1: Tab 3 Line 10 Item is highlighted as a green but shows disinfectant 
language. Is it the states jntent to have alternates that are green, third party verified, or a disinfectant 
that is not? 

Answer 14: The intent is to have an environmentally preferable disinfectant egwvalent to hydrogen 
peroxide. Because there are no third party certifications for disinfectants, refer to the active 
ingredients listed in the EPA's OfE Antimicrobial Pesticide Pilot Project: Moving Toward the 
Green End of the Pesticide Spectrum hrtt>s://www.epa.gov/pesticjde-labels/design-environment­
imtimicrobial-pesticide-pi19t-project-moving-toy.rard-g.reen-egd. 

Question 15: If we Bl.LJ:JQJ. claiming trade secrets or confidential information do we have to state 
that? In 2 .17. l it states to include Attachment F if you are claiming trade secrets but if we are not 
do we have to make a statement for clarity - .,We are not claiming trade secrets or confidential 
information"? 

Answer 15: Yes. 

Question 16: On Attachment A 6.3 Volume Discount. Instead of a cumulative dollar volume as 
target ce.n a target be set for number of states with PA? For example, when 20 states are 
participating the discount would increase by .5% (from 25% to 25.5%) and when 30 states are 
participating the discount would increase by another .5% (from 25.5 to 26%). Would this type of 
discount be considered if offered? 

Answer 16: Off eror is to propose what it will provide. 

Question 17: Section 6.2 Experience & Capabilities. There are 5 subsections listed here. We have 
detailed responses for each of these points, however, it appears that the majority of these details are 
covered in 6.5 and 6.6. This leads me to believe that in Section 6.2, the offerer is confirming that 
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we understand each of these points and confinn that we are capable of conforming with the needs 
of the agencies on each of these topics. More of a broad statement rather than how we are to 
specifically meet these requirements? 

Answer l 7: Offerer must determine how to meet the criteria in Attachment A and what to provide. 

Question 18: Section 6.2.1. References are mentioned here. We welcome the opportunity to share 
contact information for our valued customers in the public sector. I did not see any required 
nwnber of references or format for the account name and contact information. 11 does not appear 
that you want that information listed here? 

Answer 18: Offeror must determine how to meet the criteria in Attachment A and what to provide. 

Question 19: Evaluation Criteria shows 20 possible points for section 6.2 Experience & 
Capabilities. The sub points 6.2.1-6.2.S are included in other sections throughout Attachment A. 
Should these responses be included in both 8J'eas where they are listed, given there are evaluation 
points for each section? (Example: 6.2.2. l Return Policy is also listed and scored in Administration 
& M8rketing section 6.6. I) 

Answer 19: Offeror must detemiine how to meet the criteria in Attachment A and what to provide. 

Question 20: Our issue is with the insurance. We do use blankets and umbrellas. Why are they not 
acceptable? 

Answer 20: Requirements are set under section 21 of Attachment B if a Master Agreement is 
awarded. If an Oregon Participating Addendum is awarded, Exhibit 2 to the Oregon Participating 
Addendum applies. 

Question 21: With the recent revised market basket that was posted, and our company holiday 
schedule, we are asking for your consideration to postpone the RFP deadline until January 121li. 

Answer 21: No. 

Question 22: What buying position will the awarded suppliers be in? 
a. wm it be mandatory or optional for state agencies to purchase off of the awarded contracts? 
b. Will this contract be optional to buyers who can also buy off of plumbing contract# 02910 

or will they be required to purchase off of the 02910 plum.bing contract? 
c. Would this contract award be in first position (first priority) to other preceding contracts or 

would this contract serve as an a1temative option? 

Answer 22: (a) It is up to each State. (b) It is up to each State. (c) Not prioritized. 

Question 23: {a) Would a supplier be at a disadvantage if they applied for less than the IS categories 
listed? (b) Is the point system per category or per total offering? 

Answer 23: (a) No. (b) See section S.2 of RFP. 

Question 24: How would a regional contract be broken out? Would a regional contract be broken 
out by states within the same coast (i.e., east coast vs. west coast)? 
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Answer 24: See section S.4 of RFP. 

Question 25: For the state of Alaska deliveries, would an upcharge to cover the shipping costs be 
allowed? 

Answer 25: See Addendum No. l, Question & Answer# 17. 

Question 26: Would you accept manufacturer substitutes for products in all oategories? 

Answer 26: See Instruction Tab of Attachment D-1 revised 12-2017. 

Question 27: The D-1 instructions, line 15 states "If Offering on exact match item(s), all cells that 
are labelled "Vemfor lnput" must be filled in with the correct infonnation." Also, line 16 states "If 
Offering an alternative item(s), alJ ce!Js that are labelled 11Vendor Input" must be filled in with the 
correct information." 

Though apparent, r cannot see that D-1 tabs 2-16, columns A through O are master titled as "Exact 
Match" items, nor that columns P through AD are master titled as "Alternative" items. ls it correct 
to conclude accordingly? 

Answer 27: Columns J through O in tabs 2 through 16, where it says vendor input, are to be filled 
in by -vendor if offering pricing on the exact match item as described in columns D through L 
Columns S through AD in tabs 2 through 16, where it say11 vendor input, are to be filled in by 
vendor if offering pricing of an alternative item, that has the same form, fit, and function, as 
described in columns D through I. lf Offeror can supply both the exact item and an alternative 
item, then it is expected to fill in all vendor input cells for both the exact match and alternative item 
for each of those line items that this applies. 

Question 28: For "Exact Match" item, the instructions say "all cells that are labelled "vendor Input" 
must be filled in." fa it correct to conclude that ''all cells'' means only (D-1 tabs 2- I 6) columns J 
through 0, and that it is not to be interpreted as also filling in columns S through AD? 

Answer 28: Yes. Columns J through O in tabs Z through 16, where it says vendor input, are to be 
filled in by vendor if offering pricing on the exact match item a.s described in columns D through 
I. Columns S through AD in tabs 2 through 16, where it says vendor input, are to be filled in by 
vendor if offering pricing of an alternative item, that has the same form, fit, and function, as 
described in columns D through I. If Offeror can supply both the exact item and an altemati-ve 
item, then it is e"pected to fill in all vendor input cells for both the exact match and alternative 
item for each of those line items that this applies. 

Question 29: For "Alternative" item, the instructions say "all cells that are labeUed "vendor Input" 
must be filled in." ls it correct to conclude that "aH cells" means only (D-1 tabs 2- J 6), columns S 
through AD, and that it is not to be interpreted as also filling in columns J through O? 

Answer 29: Yes. Columns J through O in tabs 2 through 16, where it says vendor input, are to be 
filled in by vendor if offering pricing on the exact match item as described in columns D through 
I. Columns S through AD in tabs 2 through 16, where it says -vendor input, are to be filled in by 
vendor if offering pricing of an alternative item, tha1 has the same form, fit, and function, as 
described in columns O through J. If Offeror can supply both the exact item and an alternative 
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item, then it is expected to fill in all vendor input cells for both the ex.act match and alternative item 
for each of those line items that this applies. 

Question 30: In reference to Pg. 62, Attachment B-Signature page-Is it necessary to return a signed 
signature page with proposal? 

Answer 30: Attachment Bis signed when an award is given to an Offeror. 

Question 31 : Attachment E revised- Do we put in our State Tax # for the state we a.re incorporated 
in or State Tax# for the State of Oregon? 

Answer 31: Offeror should insert its Federal Tax ID and the identification number it uses to do 
business in the State of Oregon. 

Question 32: Attachment E revised- Do we put in our "Secretary of the State Corporation Division 
Registration#" for the state we are incorporated in or "Secretary of the State Corporation Division 
Registration #11 for the State of Oregon? 

Answer 32: Offeror should insert the number it uses to do business in the State of Oregon. 

Question 33: Do you want a complete price sheet for all products we intend to sell to the State? Or 
do you want just the market basket on the spread sheet D-1 ? 

Answer 33: Must submit Attachment D-1 revised 12-2017 

Question 34: The foUowing item (MFG# 9651-24) says the UOM is 6 per case - the actuaJly 
description of that manufacture part number is 24 bottles per case - which one do we use? 

7302 
Sanitation 
Cleaning 
Chemicals 

4ozlnstHndS GOJO 
anit INDUSTRIES 9651-24 

Answer 34: See Addendum No. 2, Attachment D•l revised 12-2017. 

53131608 6 

Question 35: In the below items, the pack quantities are different that Each DOM -which one do 
we use to calculate? For example the first line item says that the pack qty is 12 but UOM says 
EACH - do we use our net price to represent the pack of 12 and then multiply or do we multiply 
our each net price by 12 and them multiply by purchase qty of 5000 • (is the 5000 purchase qty 
representing each or pack) 

~ lm .lJRM. .Mflt MW. 
'-A.Ii~QI.U'. II.WJ lllM~ ~ ~ llmriRli.H IWJi WU 
HVAC 3 24"x24'x2" Jl.lit,, SC 40161505 12 EA FILTRATION GROUP PF'21146 

Paint I IC WB WHITE I 7oz 312115!3 12 EA RUST-OLEUM CORP 203039 

J{VAC ' 20,ao MB Sid WB fltr 40l~J50S 12 EA l'ILTRATION OROIJl' PFSl0388 

HVAC • 20x2"'2 Su!WBFltr 4fl16150S 12 EA flL TRA TION GROUP PF310390 
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IC \VB CAUTN BU! 
Paint 110% 312m1, !2 EA RVST-OLl!UM CORP 203033 15671 

EVlpO!'llwr 
HVAC 6 Cloan«,A«o,oi 18 fl oz 4713)805 6 l'.A NU-CALOON 4171-'15 4305 

Pw 7 IC WB FLO GRN 17oz 3l2tl5l3 12 .SA RUST-OLEUM CORI> 103032 )1()23 

IC WB fl.O OP.ANO 
Paint 11 J701 31211513 12 EA RUST-OLEUM CORP 2030~ 10086 
Ma~t 
HandJine 3""3''><1" WhitcMailtt 24112404 ~o f,A BOX PAATN.ERS M733 ~6400 

Painl 16 1701'.A!hFldStrip Wirt :m11m 1'2 EA RUST-OLEUM CORP 206043 6482 
TANO$H/\N CJ-!ANOZ!il 

O\rtdooJ Garden 4 StndrdGrd LHSQ Sbvl :nm00-1 2 EA AORlCUL TUllAL TOOLS 20451' 21/)0 

l'alnt 20 ICWBFLOl'tNK 1701 31211$13 12 EA R.VST-OLEVM CORP 1861838 m, 
l'ltEC BLU INV 

Paint 22 MKGl?oz 3l2ll.~l:l )2 EA RtJST-OLEUM CORP 203022 ,121 
TANGSHAN CHANGZHl 

Olitdoot <lf.rdon 7 Piem Ord UiRO St,ovel 27112004 l EA AOJUCUL nIRA!, TOOLS 2w,1t 1200 
TANGSHAN CJMNGZHI 

Outdoot Gerdco 11 48"Stecl Cntrcb Hoe 27Jl2l>08 J £A AOJUCUL TtJRAt, TOOLS COHOOIL 700 
~ Ma~ CltaDer,8 

HVAC ll oz,,Clear 12163902 12 EA NU-CA.LOON 4207•47 921 
Dram elu.ner, sall.OD 
4l'K (Slfe!' Choice 

!NAC 15B c.e,1itiod) 47!0]607 4 EA CI.JVJelmar ORT-4 PllO 40, 

1-NAC ll lMI; Dctt>Ctor,J qt.,BlllC 41111932 12 EA NU-CAWON 4182-24 725 

Electrical L-14• llO-O•C Cbl Tie 39121703 100 EA THOMAS & BETTS L•l4•l20-0-C- 64900 

El~ 2 I lx l/5' BlkCablcTi• 39121703 100 EA THOMAS & BE'ITS 1Y5is3MX 20100 
TANGSHAN CHANOZHJ 

Outdoor Garden 19 Sq PT t>-Hndl SbQvel 27112004 2 EA AOlUCVl:TU.RAL TOOLS 204$19 )93 
Material ALUM. surnvt 1116 QINGDAO H•Q1JALl'TY 
Hel'ldliue 5 HO 3116l8l2 1-0 EA lNPUST!Ul'.S 43380 24106 

PREMIER PAINT ROLLER 
Paint 14 l" Foam Bniab 31211904 12 EA LLC 10410 8915 

Pll.E.M!ER PAJNT ROLLER 
Pau,t 21 2' Foam Bru,b 31211904 12 EA LLC 10420 5310 
Mawial 
Handlin$ 24 8.7Sx<ix! 1.125 Malter 24112404 50 £A BOX PARTNERS MllS6 2700 

WJR.E. 'Nl.l'f 73B 
EIOC1ri~ s ORANG£ 3912144, JOOOO EA IDEAL TNDUSTR.ll!S, INC. 30•673 14776 

~"1rical 3 W130ran~WireTwiat 3912144$ 2$ EA ID.E.AL JNDUS'l'PJl;:S, INC, 173316 1620!5 

a.clfical 4 WT2BlueWniwiit 3911144' 25 t:A IDEAL INDUS'l'RmS, INC. 11:m, 1$600 
Material 
lianclliQs 12 11.2 SNAP.ON SEAL 31162406 ,so EA SJONOPE ACME 1304\0$ l()ll& 
Muerial 
~ 21 SJ.,007.IO'X.41 ''Blk 2414)600 3000 f.\A 3M PRODUCTS 000212()()627286 3000 

Answer 35: See Addendum No. 2, Attachment D-1 revised 12~2017. 

Question 36: lf we bid an exact match and an alternate item that is functionally equivalent for the 
same line item then which item, the exact match or the alternate will you evaluate? 

Answer 36: See Addendum No. 2, Question & Answer#l3. 

Question 37: If we bid an exact match and an alternate for the same item, what item price will be 
used to calculate the bidder's bjd sheet total for the category, the ex.act match or alternate? 
Answer 37: See Addendum No. 2, Question & Answer #13. 

Question 38: If we provide an exact match and an alternate for a product, will the evaluators use 
both product prices in calculating the bid sheet total? lf one or the other item price will be used, 
which one will it be? The exact match? The alternate? Or the item bid with the lowest price? 

Answer 38: See answer to Question #1 above. 
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Question 39: In Attachment D-1, in Column K we are asked to provide "List Price of Unit of 
Measure from Column I", then in Column L we are asked to provide "List Price of Each Individual 
Item in the Unit of Measure". Given that we are asked to provide list price for both the UOM (i.e., 
CS, BX, PK) in Column K and the list piece price in Column L, should there be another column 
for us to submit our Net piece Price next to Column N, which asks for Net Price of UOM (which 
is Column I)? · 

Answer 39: See Addendum No. 2, Attachment D-1 revised 12-2017. 

Question 40; Line 6 in Cleaning is the same as Line 8A in Sanitation, will the duplication be 
removed? 

Answer 40: See Addendum No. 2 Attachment D-1 revised 12-2017. 

Question 41: Pg. 19 of revised Attachment A 
6.7.4.1 Sourced Products (3) ••The offeror must list in their cost proposal Attachment D and D-1 
their up charge for all sourced products. Up charges must be detailed on invoices as a separate item 
from the product charge" Attachment D and D-1 do not include a column or space to include 
upcharge ... will these attachments be revised to include an area for this? If not, please provide 
direction on where Offeror should list upcharge for sourced products. 

Answer 41: Offeror needs to respond in Attachment A. 

Question 42: Are freight charges acceptable to non-contiguous states or territories (Alaska. Hawaii, 
Guam, Puerto Rico)? 

Answer 42: See Addendum No. 2 Question & Answer #31. 

Question 43: There are no fonns for remitting reference contact infonnation or the .survey to 
references. There is a mention of references in the technical proposal narrative but last time there 
was an attachment of the reference contact / contract inf onnation and a survey that was sent to the 
reference and remitted directly by the reference to the State. Are the forms missing by mistake? 

Answer 43: No. 

Question 44: Item # 28 in Janitorial, the UOM in the description calls out a pack of 24 boxes of 
Toilet Seat covers, but the UOM column references 20 packs. For that item, Kimberly Clark's case 
quantity is 24. Do you want this item quoted per 20 boxes or 24? 

Answer 44: See Addendum No. 2, Attachment D-1 revised 12-20 t 7. 

Question 45: ls the estimated annual usage reflective of the UOM column? For example, if a case 
quantity is listed in the UOM, is the usage reflective of the case quantity or per piece? 

Answer 45: See Addendum No. 2, Attachment D-1 revised 12-2017. 

Question 46: Order 13A on Sanitation Cleaning Chemicals: The MFG information does not match 
the description given. How would you like us to quote this type of discrepancy? 
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Skin Cleanser, 1 gal. Bottle Bostitch 105577 (not a skin cleanser number). 

Answer 46: See Addendum No. 2, Attachment D-1 revised 12-2017. 

Proposer/Offerers must acknowledge receipt of this Addendum in the space provided on the bottom of this 
page and return this page along with Proposal documents. Failure to do so may result ln rejection of a 
Proposal. 

The purpose of this Addendum is to answer questions, clarify information in the RFP, and make 
modifications to the RFP. 

Any prospective Proposer/Off eror who feels it has been adversely affected by these modificatjons must 
submit a written protest of this Addendum No. 3 to the Single Point of Contact identified in RFP DASPS-
2183-17 by 5:00 pm (Pacific time) on December 29, 20l7 or protest will not be cons1dered. DAS PS will 
not consider requests or protests of matters not added to or modified by this Addendum. 

*I hereby acknowledge having received this Addendum No. 3 

Authorized Signature: _______________________ _ 

Print name of signer: __________ _ 

Date: _______ _ 

Company Name of Proposer/Offeror: 

(Please Print) 
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Kste Brown, Governor 

., 

Department of Administrative Services 
Enterprise Goods & Services-Procurement Services 

1225 Ferry Street Ul40 
Salem, Oregon 97301-4285 

PHONE: 503-378-4642 
FAX: S03-373-1626 

Request for Proposal ("RFP") DASPS-2183-17 
ADDENDUM No, 2 

Trus Addendum No. 2 ("Addendum") modifies the RFP which DAS PS published on ORPIN on November 
15, 2017 as described herein. All RFP tenns not specifically mentioned or affected by this Addendum 
remain in full force. This Addendum is hereby added as a part of the RFP. 

The following paragraphs or sections of the RFP are modified as described below. New language is 
indicated by hold print and underline. Deleted language is indicated by strikethrough. 

1. RFP, Attachment E, Offeror Information and Certification Sheet, is revised as follows: 

Section 5 (h): 

h. Participating Entity Only: While the primary purpose of this RFP is to select one or more 
contractor(s) who can offer the Pa MEl R.eepeaaon Etjliipmeat Elftd Relined Sef\1iees Fasp.itiy 
M&lPtsntnee apd Repair & Operation& CMBO>, Industrial Sueplies for alJ Participating 
States, Offerers are permitted to submit a Proposal for one or more State(s). However, if a 
Offeror elects to submit a Proposal for one or more State(s), then the Offeror must be willing 
to supply the entire State and will not be allowed to add additional States following award or 
at any time during the temi. of the Master Agreement(s) resulting from this RFP, inc1uding all 
optional renewals. Offerors must propose to ail RFP Mandatory Requirements. 

2. RFP, DASPS-2183-17_Aodendwn No. 2, Attachment E revised 12-2017 is incorporated as part 
of the RFP, as attached hereto, and replaces Attachment E. 

3. R.FP, DASPS·2183-l7_Addendum No. 2, Attachment ~l revised 12-2017 is incorporated as part 
of the RFP, as attached hereto, and replaces Attachment D-1. 

4. RFP, DASPS~2183-l 7 _Addendum No. 2, Attachment U, Energy Policy and Conservation Pub. L. 
94163 (Informational Only) is incorporated as part of the R.FP, as attached hereto. 

5. Questions and Answers. 

Question 1 : There are no forms for remitting reference contact infonnation or the survey to 
references. Are the forms missing by mistake? 

Answer 1: No there is no form. 

Question 2: Does the page limi1 include attachments and exhibits? Is the l 00 pages counted as 
single sided, or double sided (front & back)? Requirement on 6.6.2 Distribution Points: would this 
be included in the 100 page limit? (Our branch listing alone is 38 pages) 

Answer 2: 100 pages are to be submitted one page, one side. Not double sided. 

Question 3: Page 2 of the RFP announcement states the payment terms are net 45 but the 
Attachment B NASPO ValuePoint Master Agreement, page 53, clause 17 states "Payment after 
acceptance is normally made within 30 days". ls the payment terms net 45 or net 30? 
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Answer 3: The ORPIN announcement is not pat1 of the RFP it is a notice. only. RFP Attachment B 
Section l '7 clearly states "Payment after Acceptance is nonnally made within 30 days following 
the date the entire order is delivered or the date a correct invoice is received, whichever is later. 
After 45 days the Contractor may assess overdue account charges up to the highest rate pennitted 
by law per month on the outstanding balance, unless a different late payment amount is specified 
in a Participating Addendum, Order, or otherwise prescribed by applicable law. Payments will be 
remitted by mail. Payments may be made via a State or political subdivision "Purchasing Card" 
with no additional charge." 

Question 4: UNSPSC# Requirement• Ifwe cannot obtain a UNSPC # and supplier states they do 
have one, what other options do we have? 

Answer 4: There is a UNSPSC for every line item in the market basket. lf proposing an altemative 
item, it's still going to be the same UNSPSC code. Offeror can search for the code at 
https://YfWYt.un~ps£.org/search-code. 

Question S: For items that are exclusive to a particular supplier, can we offer a same form, fit, 
function as exact or does it need to be a sub? 

Answer 5: See Attachment D-1 revised 12-2017, Instruction Tab line number 13, "Columns P-AD: 
[f Offeror is choosing alternative line items, then Offeror will fill out these columns accordingly. 
Every effort must be made to come up with an item that is exact in product description and 
packaging. This means that if column H says 1 gallon, then the altemative item should be I gallon." 

Question 6: Item # 28 in Janitorial, the UOM in the description calls out a pack of 24 boxes of 
Toilet Seat covers, but the UOM column references 20 packs. For that item, Kimberly Clark's case 
quantity is 24. Do you want this item quoted per 20 boxes or 24? 

Answer 6: Changed to 24 in the Attachment D-1 revfaed 12-2017. 

Question 7: ls the estimated annual usage reflective of the UOM column. For example, if a case 
quantity is listed in the UOM, is the usage reflective of the case quantity or per piece. 

Answer 7: The estimated annual quantity, column B, reflects the Unit of Measure, column J. 

Que.stion 8: Order 13A on Sanitation Cleaning Chemicals: The MFG infonnation does not match 
the description given. How would you like us to quote this type of discrepancy? Skin Cleanser,1 
gal. Bottle Bostitch 10S577 (not a skin cleanser number) 

Answer 8: The manufacturer should be GOJO Industries, MFG #1807-04, UNSPC #53131627. 
Changed in Attachment D-1, revised 12•2017. 

Question 9: Can we bid on a per tab basis only, i.e., Tab 16, Safety, or do we have to bid all or 
nothing? 

Answer 9: Offeror can propose on a tab basis. See section 5.2. 

Question l 0: J have attached the 8 items in the security tab that we consider public safety and 
request to eliminate from the RFP, if possible? 
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Answer 1 0: No. 

Question 11: Are 7 USBs/copies of D and D-1 required along with the 7 USBs/copies of the 
Technical proposal? 

Answer 11: See section 2.14 ofRFP. 

Question 12: Are PDF copies of signed documents acceptable since the RF.P states Word for the 
Technical proposal? 

Answer 12: Yes. 

Question 13: The D-1 market basket instruction$ state: "lf bidder can match the exact 
manufacturer's item as described in columns A-N. then it is expected that Offeror will submit 
pricing on these items even if they have an alternative line item." If alternate items are quoted along 
with the exact match item, which one is included in the total cost of the spreadsheet for price 
evaluation? 

Answer 13: The exact match item will be scored, but the alternative item will be taken into 
consideration if it is deemed to be exact in specifications (size, fit, fomi., and function) and different 
in menufacturer only. 

Question 14: For Owl, is there an evaluation credit for sourcing alternate items from small 
businesses since small business participation questions are included in the Technical proposaJ? 

Answer 14: No. 

Question 15: For O-I, if alternate items are quoted at a lower price than the exact match items, is 
the manufacturing quality of the alternate item taken into consideration? 

Answer IS: Yes, but the specifications for the altemate item must meet (size, fit, form, and 
function). 

Question 16: Since the RFP due date will not be change, would you consider moving up the 
answers/clarifications date? If the last answers are not issued until December 21st, that leaves most 
companles with only one business day to implement changes into their proposals. Many companies 
like ours are closed Dec. 25th and 26th due to the holidays. We would need to ship the proposal 
no later than Dec. 27th in order to provide a one day shipping allowance for weather or other 
possible shipping delays. 
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Answer 16: See addendum l change to schedule. 

Question 17: Is it possible for a company to be issued an award for all states for some tabs of the 
market basket and a region/state for different tabs? 

Answer 17: See Section 5.2 and 5.4 of RFP. 

Question 18: Attachment D- Due to the complexity of pricing in the Janitorial Supplies category 
with drastic variations in an offerors ability to discount different types of products may the 
Janitorial Supplies category be broken down into subcategories in order to afford the State a better 
set of prices .and a clear expectation of the minimum discount for any sub-category. 

Answer 18: No sub categories. 

Question 19; Attachment D and t>-1 Are the discounts expressed in Attachment D absolute or the 
minimum category discount. 

Answer 19: Attachment D does not show any discounts. Offerors are to supply the percentage off 
list discount per category. Revised Attachment D-1 discounts is absolute. 

Question 20: Step two will be based upon the responses on Attachment D-1. The Lead State will 
compare the total extended total offer price for all items in each category. The lowest cost will 
receive the maximum 35 points. All other Offerors will receive points as determined by the ratio* 
of their costs to the lowest cost. Final cost scores will be calculated based on the following: 

How will the state evaJuate alternative products? Since Attachment D contains a very high number 
of proprietary brands, what criteria will the state use to determine if an alternate is in fact egual? 
38% of the Janitorial Supply items as an example are prqprietary. 

The following line items are proprietary products which may not be able to be matched by any 
company other than the distributor currently providing the product. 

Janitorial Equipment and Supplies Line items 23 through 27B, line items 29A through 3 lA, line 
items 32A and 32B. 

Sanitation Cleaning Chemicals Hne items 11B, 12A, 12C, 13B through lSB1 17A, 19B, 20, and 21. 

Answer 20: Exact match is scored, but the alternative items wiU be taken into consideration if 
DASPS deems the alternative to be exact in specifications (size, fit, form, and function). DASPS' 
decision is final. 

Question 21: Section 6.2.S Pricing shal1 be firm for the first year and may be changed with thirty 
(30) day notice after initial term. 

May pricing be changed prior to the end of a contract period if the initial price offered was at a 
better discount percentage than was offered for a contract category? 

Answer 21: See Section 4.2 of .RFP. 
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Question 22: "Products may be changed with thirty (30) day notice every six (6) months after initial 
term." This restriction may present significant operational problems for state agencies wishing to 
make changes to their cleaning and maintenance programs due to more favorable pricing and 
product efficiency for products entering the marketplace. Will awarded contractors be able to 
petition the state to allow for the addition of products on a more immediate basis? Can this 
provision be negotiated state by state through the participating addendum process? 

Answer 22: Offerors may submit request to Lead State for consideration during negotiations, if 
awarded a Master Agreement and subsequently, if awarded 11 Participating Addendum. 

Question .23; May products be added to the contract as long as they are within the scope of the 
applicable product category and priced at or better than the product category minimum discount? 

Answer 23: Yes, see section 6.2.5 of RFP. 

Question 24: Considering the complexity of this RFP and that the RFP was released during a 
holiday season when it is much more difficult to obtain manufacturers pricing please consider 
extending the due date to January 12. 2018. 

Answer 24: .See addendum 1 change to schedule. 

Question 25: The URL http;//wvov,naspo.org/WCPO/Calpulator.aspx returns this message. 
Please provide a working link. 

Server Error in 1
/' Application. 

Answer 25: The correct URL is h~;//ca]culatoc.naspoyah,1.~point.ore 

Question 26: Attachment D-1 There is a duplicate item on the Janitorial Equipment and Supplies 
Tab item 6B and Sanitation Cleaning Chemicals item 8B. Items are identical. 

Answer 26: Removed 6B from Janitorial Equipment & Supplies see Attachment D-1 revised 12-
2017. 

Question 27: Please provide a PDF version of Oregon's energy conservation plan referenced at 
Exhibit C to NASPO ValuePoint Master Agreement, PROVISIONS REQUIRED BY FEDERAL 
LAW, Section 3. Energy Efficiency where contractor is mandated to " ... comply with applicable 
mandatory standards and poHcies relating to energy efficiency that are contained in the Oregon 
energy conservation plan issued in compliance with the Energy Policy and Conservation Act (Pub. 
L. 94163)." 

Answer 27: Please see the State of Oregon's Energy Policy and Conservation Pub. L. 94163 
(Informational Only) incorporated as part of the RFP and attached hereto as Attachment U. 

Question 28: Please also confirm whether or not Oregon's Energy Efficiency plan and associated 
contractor mandates referenced in the master agreement at Exhibit C, Section 3 wW flow down via 
the master agreement to other states that affiliate with this contract thus imposing Oregon state 
standards on contractor operations in other affiliated states? 

Answer 28: This is only applicable to Oregon. 
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Question 29: If an award is made to a supplier for a single state, will the supplier then be able to 
solicit business from that state's agencies, or will there have to be a contract subsequently issued 
by the state before the supplier can do business with that state? 

Answer 29: lf awarded a Master Agreement then that Off eror will have to be awarded a state 
participating addendwn before doing business with agencies. 

Question 30: If the state needs to issue its own contract, we need to fmd out the intent of 
Massachusetts regarding their plans to contract with single state suppliers vs. national suppliers. 1 
put the question directly the Massachusetts state agency that manages the supplier contracts and 
was told that all questions had to go through NASPO. Could you jnquire directly of them whether 
their intention is to utilize local suppliers who may only be awarded one-state or regional contracts, 
or do they intend to utilize only national suppliers? 

Answer 30: The Commonwealth of Massachusetts intends to contract wlfh a proposer(s) that is 
(are) awarded Master Agreements by the Lead State on a Regional and National level. 

Question 3 t: Are freight charges a~eptable to non~continuous states or territories? 

Answer 31: DASPS acknowledges and accepts th.at Alaska, Hawaii, and Puerto Rico may require 
an additional shipping charge for products not In-Stock at local store or not In-Stock at primary 
Distribution Center of the Participating State. 

Question 32: Is the requirement in section c.(2). of the eMarket Center Appendix for Contractor's 
catalog to be limited to the awarded contract offering satisfied if items not authorized under the 
resulting contract are visible in the punch out catalog but identified through messaging such as "out 
of scope" or "restricted., and said items can not to be placed in shopping cart and cannot be 
purchased vja the punch out? 

Answer 32: Yes. 

Question 33: Do the following pages count towards the 100 page limit: Future addendwns; 
Attachments E, F, H; Exhibit 3..Contractor Tax Certification? 

Answer 33: Addendums, attachments E, F, H, and Exhibit 3 are not included within the 100 pages. 

Question 34: MFG info.nnation does not match description: Rust-oleurn Part# 2391300 -
Description Marking Paint, White, Water•based, l Gal (Complies With South Coast Air Quality 
Management District voe Limit of 100 g/1) 

Answer 34: The requirements has been changed from l gallon to 5 gallon. See Attachment D-1 
revised 12-2017. 

Question 3 S: The RFP requests produ<::ts that are listed on the market basket or their exact 
equivatents. If minor deviations occur, e.g., an 18 oz. container instead of a 17oz. container, how 
will that effect scoring? If a blank results in a loss of one point, would there be partial points or 
would there be a pass/ fail type arrangement where minor differences are waived? Additionally 
how will the state detennine what is equal? 

DASPS-2183~17 Addendum No. 2 Page6 



Answer 35: The Evaluation Team wilJ score the exact match item, but the alternative item will be 
taken into consideration only DASPS deems it to be exact in specifications (size, fit, form, and 
function). DASPS' decision is final. 

Question 36: Must a state sign a participating addendum before any of its political subdivisions can 
use the contract, for example, if a city wishes to use the contract must the state join the contract 
before the city can act? 

Answer 36: Yes. 

Question 37: For many vendors, subcategories would benefit the state as they are able to give 
deeper discounts to GOM (Goods of Manufacture) than goods offered as a dealer. Will the state 
accept disoounts broken into subcategories? 

Answer 37: No. 

Question 38: Ifa state has additional conditions that are not acceptable onerous to the vendor, does 
the vendor have the right to refuse the requesting state? 

Answer 38: The terms and conditions can be negotiated for each state during the PA process. If 
the Contractor and state cannot reach an agreement, then the negotiations will be terminated. 

Question 3 9: Per Page 20 of l 09 Section S .2 There are four groups, 
l .) all categories throughout the country 
2.) one category throughout the country 
3.) all categories on a statewide basis 
4.) one of more categories on a regional basis 

Will the price sheets be compared within the groups or will all price sheets compete or a 
combination of these? If the best price (awarded 40 points) is only available in one state or region, 
it does not help every state, e.g., a good price in Massachusetts doesn't help agencies in Oregon if 
the products are not available. 

Answer 39: See section 5.2 of RFP. The Proposals will be evaluated by appropriate group. 

Question 40: Are the Preventative Maintenance and Repair Activities for compressors provided 
under this solicitation notice? 

Answer 40: See Attachment D-1 revised 12-2017. 

Question 4 l : Page 4 7; Section 7 ( e ): remove the phrase, ''ownership of the media containing the 
reports". 
Page S 1; Section 14 (b): remove, "Inside deliveries refers to a delivery to other than a loading dock, 
front lobby or reception area." 
Page 53; Section 18: remove, "(b) the product is suitable for the ordinary purposes for with such 
product is used (c) the Product is suitable for any special purposes identified in the solicitation or 
for which the Purchasing Entity has relied on the Contractor's skill or judgement (d) the product is 
designed and manufactured in a commercially reasonable manner. 
Page 53; Section 18 (e): after the statement the product is free of defects add, "as determined by 
the manufacturer:' 
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Page 53; Section 18 ( e) Line 4 remove, "repaired and" _ 
Page 53; Section 18 remove final statement of, "The rights and remedies of the parties under tWs 
warranty are in addition to any other rights and remedies of the patties provided by law or equity, 
including, without limitation, actual damages, and, as applicable and awarded under law, to a 
prevailing party, reasonable attorney's fees and co$ts." 

Answer 4 J : No. DASPS rejects the above requested changes. 

Question 42: Page 53: Section 19; Remove entire section. 
Page 54: Section 20; Remove entire section. 
Page 54; Section 21(a) end of first paragraph add: "Contractor may fulfil these requirements 
through self insurance, blanket coverage or a combination of the two." 
Page 54, Section 2l(d): remove entire section. 
Page 55: Section 2l(e) start the paragraph widv'add: "prior to perfonning any work" and substitute 
"upon request." 

Answer 42: No. DASPS rejects the above requested changes. 

Question 43: Page S5: Section 22(a): remove entire section 
Page 55: Section 22(b): remove entire section 
Page S8: Section 29: Line l: add (except for payment obligations) after shall be held responsible. 

Page 59: Section 30(c): remove sections 4, 5, and 6. 
Page 59: Section: 32: Line 1 remove, "nor its principals" 
Page 60: Section 34: remove entire section 
Page 61: Section 36: remove entire section. 

Answer 43: No. DASPS rejects the above requested changes. 

Question 44: Format for response is Microsoft Word 2010 or higher, but RFP docs are in PDF. Can 
we send PDF docs back or does it need to be converted to a word doc? 

Answer 44: PDF is fine, except Attachment D and D-1 are to l>e submitted electronic in excel. 

Question 45: Exhibit B is blank. Do we need to provide anything for this section? 

Answer 45: No, once awarded. 

Question 46: Exhibit A & G are samples. Do this need to be filled out or once awarded? 

Answer 46: No, once awarded. 

Question 47: Multiple documents ask for Oregon Tax numbers. Do we need an Oregon Tax 
number? 

Answer 47: Not unless you are awarded an Oregon Participated Addendum. 

Question 48: Is it possible to see current contract :pricing/volume discounts? Can we access a copy 
of an old proposal? 
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Answer 48: Any Proposer/Offeror who wishes to review the current contract pricing/volume 
discounts must submit a public records request to Nevada. , 

Question 49: WilJ an Addendum be posted before 12/21/17? 

Answer 49: Yes. 

Question 50: Page 12, "An Offeror shal1 also submit on a CD ROM or USB flash drive seven (7) 
electronic copies of its Proposal in MS Word 2010 or higher format.'' Please confirm you require 
seven electronic copies on one CD ROM or USB flash drive or should it be seven CD ROMs or 
USB flash drives with one copy on each? 

Answer 50: Yes. 

Question 51: Page 1, Due Date December 29, 2017. Given the holiday season, please consider 
extending the due date by 2 weeks. 

Answer S 1: See addendum 1 change to schedule. 

Question 52: Section 4.1. Page 19. Cost Proposal. ls there a method of infonning the Administrator 
that an alternative proposal(s) are being submitted other than completing one or more of the 
individual category spreadsheets? 

Answer 52: No. Proposers/Offerers must fill out Attachment D-1 revised 12·2017. 

Question 53: Phase 3. Page 21. How is the 5 points (Step l) for Cost Proposal Attachment D 
evaluated and awa1ded to each responder? 

Answer 53: See section 4.1 ofRFP. 

Question 54: Section 5.3, Page 22. Please clarify how the 35 points on the RFP Evaluation 
Scoresheet for Cost (Step 2) are calculated. Based on the fonnulas on Page 21, it appears the Cost 
Score (page 21) would be the same as Points (page 22)? Please confinn or clarify. 

Answer 54: See section 4.1 of RFP. 

Question 55; We would like to understand what expectations are for all Vendors to bid product. As 
stated at the meeting, we quote to product spec that is provided in the market basket descriptions 
however, some Vendors quote these to lesser quality and lesser spec'd product to give a lower price 
and have the bid look as if they are the lowest priced Vendor. Are all Vendors required to quote 
true spec in the product description and not a lesser quality spec description item? 

Answer 55: Must be exact match item, but the alternative item will be taken into consideration if 
DASPS deems it to be exact in specifications (size, fit, form, and function). DASPS' decision is 
final. 

Question 56: In the market basket we have a question on UOM and for an items within the Category 
Ta.b. For the below within the Battery Category is the Estimated Armual Quantity based on the 
UOM (column I) and #/UOM (column H), or individual units within the UOM? It appears you are 
looking for an EA price but them it states UOM is 24 (or a case). As this will dramatically impact 
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price, is the State looking for a case of 24 and the 1 UOM price, or, are we to price this with an 
each price? 

Example: which is the correct understanding of Estimated Annual Quantity? 
220,032 x 24 units""' 5,280,768 individual batteries 
220,032 x. 1 unit == 220,032 individual batteries, packaged per 24. 

Answer 56: Changed UOM to PK see Attachment D~l revised 12~2017. 

Question 57: On Page18 and Page 19 of the RFP under "Section 4: Market Basket Cost Proposal". 
lt states you want a hard copy of the copy proposal to score overall Category Discounts however, 
I thought I heard at the meeting you only wanted the Cost Proposal on 7 UBS Drives. Could you 
clarify if you are looking for the Cost .Proposal to be submitted only on UBS Drive (so we would 
need to include the overall Category Discounts on that file as well), or, do you want hard copies 
for the overall Category Discount Structure on Hard Copy t1nd the Market Basket only on UBS 
Drives. 

Answer 57: Attachment D and D-1 are to be electronic in excel format on a USB or CD, not hard 
copy. See section 2.14 ofRFP. 

Question 58: We are working on getting permission from our franchisor to use the 3rd party website, 
however we nee<l to get some questions answered. Can you validate that the alternative website 
referenced in the document would only be visible to Participants in the state that we would be 
looking to get a master agreement for and only to NASPO entities? Basically that it would not be 
visible nationwide and to all NASPO entities ifwe were only looking for a one state agreement? 

Answer 58: The catalog is only visible to a state and the eligible entities within that state who have 
a fully executed Participating Addendum and also utilize the eMarket Center. 

Question 59: Attachment D~l jnstruction line 11 instructs offerers as follows "Column N - Net· 
Price of Unit of Measure after discount: This will be (Column J) X (Column L)." Column J calls, 
for "Container size" or a non-numeric value that cannot be multiplied. Should this be column K 
(list price of UOM) x column M (Discount percentage off)? 

Answer 59: Changed to (Column K) x (Column M) see Attachment D-1 revised 12-2017. 

Question 60: Some items in the D~l cost sheet are exclusively available to only certain 
offerors. Operating in good faith to quote exact items where possible, some offerors will be unable 
to quote exact items on some of the requested items. How wiH items that are alternatives to the 
exact match items be scored relative to the exact hem? 

Answer 60: The alternative item will be taken into consideration if DASPS deems it to be exact 
in specifications (size, fit, form, and function). DASPS' decision is final. 
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Question 61: Where do we find the product listing of current products that you are using under each 
category? 

Answer 61: Have to submit a public records request to Nevada for current products. 

Question 62: With respect to RFP 2183•17 Attached D-1, Market Basket, Offeror Instructions, 
columns P through AD, please answer the following questions: 

a. The offeror is told that " ... Every effort must be made to come up with an item that is exact in 
product description and packaging," If the offeror does not have an item that is exact in product 
description and packaging and offers an alternative item, will the off eror be penalized or receive 
fewer evaluation points had the off eror provided an item that was exact in product description 
and packaging? 

b. If the offeror provides an item that is exact in product description and packaging AND also an 
alternative item for the same product and these two products are priced differently, what 
product net price will be used to evaluate the offeror's cost .score to the cost proposal? 1n other 
words, wHl the lowest priced product offered be used to evaluate the offeror's cost score to the 
cost proposal or will the item that is exact in product description and packaging be used? 

Answer 62: The exact match item will be scored, but the alternative item will be taken into 
consideration if DASPS deems it to be exact in specifications (size, fit, form, and function) and 
different in manufacturer only. DASPS' decision is final. 

Question 63: With respect 10 RFP 2183-17 Section 5.3 Sample Evaluation Score Sheet, what 
criteria within an offeror's proposal will be evaluated when assigning scores (Score of 0-5) to Cost 
Step One and Step Two lines? Additionally, how does an offeror achieve a score of"S = Superior" 
in the Cost evaluation process? 

Answer 63: See section 5 of RFP Evaluation and Award. 

Question 64: I noticed in section 6.6.2 of the bid documents that it states "desirable" that the vendor 
have inside and outside sales reps as well as distribution facilities in each of the states that will be 
on the contract. We are based out of Maryland but ship all over the county. Would that completely 
disqualify us should we place a bid? 

Answer 64: No. 

Question 65: Within Addendum #1, #7. RFP, Section 4,1 Cost Proposal - it seems this scoring 
system has changed from a required 80 points to now 90 points. Can you please provide a rational 
of the change and a full break.out of all the points as they seem to have changed with no detail. 

Answer 65: The changes are in the best interest of the States. 

Question 66: Will solar panels and associated products may fall under any of these categories, and 
if not, whether it would be prudent to add to our value added services section? 

Answer 66: If appropriate Proposer/Offeror can put in Attachment A section 6.7.4 value added 
solutions, 
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Question <57: If a state is not mentioned amongst the list included in the RFP, can we still mention 
that state as a place we would be interested in utilizing the contract? 

Answer 67: Yes. 

Question 68: If the State's do not tum in their intent to patriciate until a day before the due date 
how can the vendor certify reading the state's PA terms? 

Answer 68: Some states may not require extra terms outside of this RFP. 

Question 69: Can we offer products not listed on the bid or do we have to bid exactly what is on 
the RFP? Can we add products to this list? 

Answer 69: Only products listed in Attachment D· 1 revised 12-2017 will be evaluated. 

Question 70: If we only quote on two tabs on Attachment D-1, do we still need to provide a discount 
off list for ALL categories listed on Attachment Dor just for the matching categories we quoted? 

Answer 70: The matching categories. 

Question 71: On the item detail listed on Attachment D-1, do we have to follow the discount off 
list format or can we offer a deeper discount to these items that have been deemed high use? 
For example; on sanitation Janitorial Equipment and Supplies, we quote a discount of .20% off list 
but I have a deeper discount on Kimberly-Clark items and can quote these exact items with an 
average of 30% off list but I cannot do the same for Georgia-Pacific. 

Answer 71; Percentage off list per category not sub categ<>ries. 

Question 72: Item number 33, in the Power Source Category, has two different Estimated Annual 
Quantities ("EAQ"). In the Exact section the EAQ is 31,739. In the Alternate section, the EAQ is 
6,800. 

Answer 72: Changed from 31,739 to 6,800 see Attachment D• l revised 12-2017. 

Question 73: Can we include the answers to Attachment A after the questions on the same 
page? 

Answer 73: Yes. 

Question 74: Do we have to submit seven actual copies of USB 1s/CD's? 

Answer 74: Yes. 

Question 75: Is cost proposal Attachment D-1 to be submitted e!ectronkal!y? 

Answer 75: Yes. 

Question 76: Cost proposal doesn't need to be a hard copy, correct? 

DASPS·2l83-17 Addendum No. 2 Page 
12 



Answer 76: Correct. 

Question 77 ls there a limit on how many awards will be given'? 

Answer 77: See section 5 .4 of RFP, revised in addendum 1. 

Question 78: Regarding awards - Does NASPO ValuePoint prioritize? 

Answer 78: No. 

Question 79: How many states are participating? 

Answer 79: See section 1.6 of RFP, revised in addendum 1. States can still participate 
even if not named under this section. 

Question 80: Can we see the ranking - who scored the highest? 

Answer 80: Oregon wilJ post the score sheet on the ORPIN system. 

Question 81: Is there a Small business credit? 

Answer 81: No, but see Attachment A regarding disadvantaged businesses. 

Question 82: Attachment 11D11 
- Percentage off list per Category. - List price is set by the 

manufacturer. One price doesn't really make sense. Can we create our own percentage off 
list price? 

Answer 82: No modification to Attachment D by adding sub categories. 

Question 83: Would it be appropriate to go in and make sub-categories in the Market Basket 
Attachment D~ l? 

Answer 83: No. 

Question 84: Arc there exceptions to the Master Contract? 

Answer 84: See section 2.18 of RFP regarding ex.ceptions. 

Proposers must acknowledge receipt of this Addendum in the space provided on the bottom of this page 
and return this page along with Proposal documents. Failure to do so may result in rejection of a Proposal. 

The purpose of this Addendum is to answer questions, clarify information in the RFP, and make 
modifications to the RFP. 

Any prospective Proposer who feels they have been adversely affected by these modifications must submit 
a written protest of this Addendum to the Single Point of Contact identified in RFP DASPS-2 I 83-17 by 
5:00 pm (Pacific time) on December 22, 2017 or protest will not be considered. DAS PS will not consider 
requests or protests of matters not added to or modified by this Addendwn. 
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*l hereby acknowledge having received this Addendum. 

Authorized Signature: _________ _..__~------------

Print name of signer: __________ _ 

Date: ______ _ 

Company Name of proposer: 

(Please Print) 
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Kate Brown, Govemor 

Department of Administrative Services 
Enterprise Goods & Services-Procurement Services 

1225 Ferry Street U140 
Salem, Oregon 97301-4285 

PHONE: 503-378-4642 
FAX: 503-373-1626 

Request for Proposal ("RFP") DASPS-2183-17 
ADDENDUM No. l 

This Addendum No. 1 ("Addendum") modifies the RFP which DAS PS published on ORPIN on November 
15, 2017 as described herein. All RFP tenns not specifically mentioned or affected by this Addendum 
remain in full force. This Addendum is hereby added as a part of the RFP. 

The following paragraphs or sections of the RFP are modified as described below. New language is 
indicated by bold print and underline. Deleted language is indicated by strikethrough. 

I. RFP, Cover Page: 

A NASPO 

. ValuePoint 

The State of Oregon ("State"), acting by and through its 
Department of Administrative Services, Procurement Services ("DAS PS"), for member states of the 
NASPO ValuePoint Cooperative Purchasing Program ( .. NASPO ValuePoint") and other Purchasing 

Entities, 

Request for Proposals 
Oregon Solicitation Number DASPS-2183-17 

FOR 

NASPO ValuePoint Master Agreement(s) for Facilities Maintenance and Repair & Operations (MRO), 
Industrial Supplies 

Date of Issue: November 15, 2017 Closing Date and Time: Deeem'9eF 29, 2017 Januarx s, 2018 

2. RFP, List of Attachments: 

A TI'ACHMENT J • GS..ADDJTJONAL PARTICIPATING STA TES TERMS AND CONDlTIONS 

3. RFP, Section 1.3 Schedule of events: 

DASPS-2183-17 Addendum No. l Page 1 



4. RFP, Section 2.18 Offeror exceptions to Terms and Conditions: 

Offeror should ldentify or seek to clarify any problems with contract language or any other document 
contained within this RFP through its written inquiries about the RFP using the process in Section~ M, 

S. RFP, Section 1.6 Participating States. 

In addition to the Lead State conducting this Solicitation, the following Participating States have requested to 
be named in this RFP as potential users of the resulting Master Agreement(s): Alaska, Arkansas, Connecticut, 
Hawaii, Maine, M.essachusetts, Michigan, Missouri, Montana, Nevada, North Dakota., Oregon, Rhode Island, 
Utah. Coloradp, De!@,vmi.1 E]orjd@, Louisiana, M@rylapd. New Hampshire, §pp.th P!kom, Virginia. 
!-l!ln2i.S; ObiQ: and Washington. Other entities may become Participating Entities after award of the Master 
Agreement by entering into a Participating Addendum with the Contractor in a form substantially similar to 
the one attached hereto as Attachment B, Exhibit A, subject to State Specific Terms and Conditions. The 
S1ate of Oregon intends to enter into a Participating Addendwn under one or more of the resulting Master 
Agreement( s) in a form substantially similar to the terms and conditions of the St.ate of Oregon's Participating 
Addendum attached hereto as (Attachment 0) and subject to the requirements and selection criteria set forth 
therein. Additional State-specific terms and conditions that will govern ~ch state's Participating Addendum 
are included in Attachments I - G ,S, or may be incorporated into the Participating Addendum after award. 

6. RFP, Section 3.3 Participating State Tenns and Conditions. 

Some Participating State specific Terms and Conditions are provided in Attachments I - Q § to this 
Solicitation. 

7. RFP, Section 4.1 Cost Proposal (40 Points): 

PLEASE NOTE: In the event Offeror fails to obtain a score of 8{12{! points, as required under Section 5.4 of 
RFP for the AU Categories ca.tegozy, if Offerer submits an alternative Proposal, Offeror could potentially 
obtain an award on one or more of the individual Categories. Therefore, Offeror may wish to submit an 
alternative Proposal on one or more of the individual categories listed i:n Tabs 2-16, as well. 

8. RFP, Section S.4 Award of Master Agreement(s): 

The Lead State intents to award a Master Agreement(s) on both a National level or a Regional level, to 
each Proposer with a combined total score in excess of~ 2Q points in either the National level (i.e. the 
Proposer will receive an award for a National Master Agreement) or on a Regional level (i.e. the 
Proposer will receive an award on a Regional level). 

9. RFP, DASPS-2183-17Attachment D-l_Market Basket Final l 1-15-17 Instructions TAB: 

Tab 1 • All Categories: This spreadsheet is for those Offerots that are submitting a Proposal for ALL 
categories and can supply these products to all 50 States. If Offeror cannot submit a Proposal on the 
products in all categories, Offetor wiH submit an offer on the categories within the spreadsheets labeled 
as independent categories. If Offeror is submitting Offer on the All Categories spreadsheet, Offeror 
may submit Offer on the individual category spreadsheets as well. But if Offeror does not obt11in a score 
of '8G 2!! per section 5.4 of RFP for 1he All Categories Tab 1 they could potentially obtain an award on 
individual Categories therefore Offeror may want to submit Offer on both Tab 1 and Tab's 2· 16 as 
well. 
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10. RFP; DASPS-2183-17_Addendum No. 1, Attachment A revised 11-2017 is incorporated as part of 
the RFP, as attached hereto. 

I 1. RFP, DASPS·2183-17 _Addendum No. 1, Attachment L, P, Q, R, and S revised Montana, 
Maryland, Virginia, Ohio, and Illinois State specific terms and conditions are added as part of the RFP, 
as attached hereto. 

12. Questions and Answers. 

Question l: Are quasi-government (such as water or sewer boards or council of governments) 
political subdivisions eligible to sign a PA? 

Answer l: Each State's rules are applicable to their state entitles. 

Question 2: Page 5 Schedule of Events. The questions are to be submitted by 12/15 with 
answers/responses due back to 12/21 and the bid submitted on 12129. This is a very compressed 
time frame and does not allow for questions or clarifications on the answers given by 12/21 before 
RFP submission. Can consideration be given to extend the due date to January to ensure the 
questions from all bidders have been answered and it is clear what needs to be submitted and the 
desired fonnat? 

Answer 2: Schedule has been changed via addendum No. 1. 

Question 3: Page 2 of the RFP announcement states 'the payment tenns are net 45 but the 
Attachment B NASPO V aluePoint Master Agreement, page 53, clause 17 st.ates "Payment after 
acceptance is nonnaJly made within 30 days". Is the payment terms net 45 or net 30? 

Answer 3: The ORPJN announcement is not part of the RFP it is a notice only, RFP Attachment B 
Section 17 clearly states "Payment after Acceptance is normally made within 30 days following 
the date the entire order is delivered or the date a correct invoice is received, whichever is later. 
After 45 days the Contractor may assess overdue account charges up to the highest rate pennitted 
by law per month on the outstanding balance, unless a different late payment amount is specified 
in a Participating Addendum, Order, or otherwise prescribed by applicable law. Payments will be 
remitted by mail. Payments may be made via a State or political subdivision "Purchasing Card" 
with no additional charge." 

Question 4: Page 11: 2.13 The proposal is limited to 100 pages, excluding excel spreadsheets. If 
the proposal pages are double-sided, would each side be counted as a page or would each sheet of 
paper be counted as a page? 

Answer 4: 100 pages are to be submitted one page, one side. Not double sided. 

Question 5: Page 12: 2.14 paragraph 5. Offer shall submit .. Market Basket Cost proposal in a 
separate, sealed envelope, labeled accordingly and placed in sealed carton(s). Can the Market 
Basket Cost proposal be submitted in the same box as the remaining bid documents if the Market 
Basket Cost Proposal package is sealed and marked clearly "MARKET COST PROPOSAL"? 

Answer 5: Yes. 

Question 6: Page 19: paragraph 2. If offeror submits an alternative Proposal offer for one category 
and could potentially obtain an award on that one category/market basket. Will alternate proposals 
be compared and scored to other alternative proposals in the same market basket? 
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Answer 6: See Evaluation Process Section 5.2. 

Question 7: Page 29 section 6.5. 7. lf products are available to be viewed online is a paper catalog 
required? 

Answer 7: No. 

Question 8; Page 3 l section 6.5.S (11). If you bid a market basket and also the categories that 
include the remainder of a suppliers MRO products would there be a requirement to block items 
from online purchases by a participating entity? 

Answer 8: Each State may block certain products from being purchased. 

Question 9: Page 20-2 l . Will the evaluation criteria be based on "Group l" compared to "Group 
J" and "'Group .2" to "Group 2", in other words the bidders are being compared to similar size 
bidders? 

Answer 9: See Evaluation Process section 5.2. 

Question 1 0: Page 25 section 6.2.1.2. Growth Incentives; What is the criteria to be evaluated in the 
Growth Incentive category 

Answer l 0: See Attachment A section 6.6.11. 

Question 11: Page 27 section 6.3.2. Cumulative Ordering Volume Discount; does the ordering 
voh.une discount include all NASPO States with PA's or is it measured by individual State sales? 

Answer 11 : By individual State. 

Question 12: Page 27 section 6.5.1. If a vendor is awarded a market basket (D-1) and bids other 
categories by a discount off list (D), will the Jiwarded supplier be able to sell all of its products in 
the selected categories to PA contract members? 

Answer 12: Only awarded categories wiH be purchased by States. 

Question 13: Page 24 section 6.1 - UNSPSC codes~ Can the bidders get a list of the UNSPSC 
codes that would be in each of the 15 categories (not just what shows in the market baskets) so we 
can be sure what categories products should be in as full catalogs are bid? For example, Strut and 
connectors start with 3116 which could be under "Fasteners" or "Material Handling" and firestop 
products start with 4619 which show up under "Safety". 

Answer 13: No. 

Question 14: Page 37-38 under 6.6.8 Sustainability/Environmental Practices there is a #1, #2, (page 
37) and #4, #5 (page 38) but no #3. Is there this a numbering error or is a portion of the RFP 
missing? 

Answer 14: Yes number error and it has been corrected in this addendum. Proposer to submit the 
revised Attachment A when submitting proposal. 
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Question 15: Page 39 there appears to be a numbering or sequencing error starting with 6.6.9.2. lt 
looks like the next six points should be sub set of6.6.9.2 and would be numbered 6.6.9.2. l (starting 
with Describe in detail how the Offeror will work with the registered companies ... ) ... through 
6.6.9.2.6 (Community Rehabilitation program). This would make Retail Store Purchases/Will Call 
would be 6.6.10. Would this be correct? 

Answer lS: Yes numbering error and it has been corrected in this addendum. Proposer to submit 
the revised Attachment A when submitting proposal. 

Question 16: Page 78 Attachment E: Offer information• 
a. Is the State tax#; is it the sales tax payment number? 
b. Is the Secretary of State Corporations Division Registration #; ls it the number assigned 

when we registered with our state oflncorporation? 

Answer 16: (a) Yes, ifappHcable. (b) Yes. 

Question 17: Should exceptions to the FOB Destination terms for non-stocked items delivered to 
Alaska, Hawaii and Puerto Rico be stated as exceptions within section 6.5.2 of the technical 
proposal as instructed or should exceptions to freight tenns be submitted as a Protest to the RFP? 

Answer 17: See section 2.18 of RFP regarding exceptions. 

Proposers must acknowledge receipt of this Addendum in the space provided on the bottom of this page 
and return this page along with Proposal documents. Failure to do so may result in rejection of a Proposal. 

The purpose of this Addendum is to answer questions, clarify information in the RFP, and make 
modifications to the RFP. 

Any prospective Proposer who feels they have been adversely affected by these modifications must submit 
a written protest of this Addendum to the Single Point of Contact identified in RFP DASPS-2 l 83-17 by 
5:00 pm (Pacific time) on December 11, :2017 or protest will not be considered. DAS PS will not consider 
requests or protests of matters not added to or modified by this Addendum. 

*I hereby acknowledge having received this Addendum. 

Authorized Signature: _______________________ _ 

Print name of signer: __________ _ 

Date: --------
Company Na.me of proposer: 

(Please Print) 
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RFP DASPS-2183•17 - (MRO), Industrial Supplies 

NASPO 

Valu,eP:oint. 

The State of Oregon ("State"), acting by and through its 
Department of Administrative Services, Procurement 

Services ("DAS PS"), for member states of the NASPO 
ValuePoint Cooperative Purchasing Program ("NASPO 

ValuePoint") and other Purchasing Entities, 

Request for Proposals 
Oregon Solicitation Number DASPS-2183-17 

FOR 

NASPO ValuePoint Master Agreement(s) for 
Facilities Maintenance and Repair & Operations 

(MRO), Industrial Supplies 

Date of Issue: November 15, 2017 Closing Date and Time: December 29. 2017 



RFP DASPS.2183-17- (MRO)> Industrial Supplies 
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SECTION 1: NASPO ValuePoint Solicitation - General Information 

1.1 Purpose 

The State of Oregon (Lead State), Department of Administrative Services, Procurement 
Services (DAS PS) is requesting proposals for Facilities Maintenance and Repair & Operations 
(MRO), Industrial Supplies on behalf of the members of the NASPO ValuePoint Cooperative 
Purchasing Program. The purpose of this Request for Proposals (RFP) is to establish one or 
more Master Agreement(s) with qualified offerors to provide Janitorial Equipment &Supplies, 
Sanitation Cleaning Chemicals & Supplies, Fasteners, Material Handling, Plumbing. Power 
Sources, Outdoor Garden, Lamps & Lighting and Ballasts, Heating Ventilation Air Conditioning 
(HVAC), Hand Tools, Power Tools (excluding automotive related tooJs and products), 
Electrical, Paint, Security, and Safety (does not include any Public Safety Equipment) products, 
as more particularly described on Attachment A, for all Participating States/Participating 
Entities. The objective of this RFP is to obtain best value, and in some cases achieve more 
favorable pricing than is obtainable by an individual state or local government entity because 
of the colJective volume of potential purchases by numerous state and local government 
entities. The Master Agreement(s) resulting from thjs procurement may be used by state 
governments (including departments, agencies, institutions), institutions of higher education, 
political subdivisions (i.e., colleges, school districts, counties, cities, etc,), the District of 
Columbia, territories of the United States, and other eligible entities subject to approval of the 
individual state procurement director and compliance With local statutory- and regulatory 
provisions. 

The initial term of the Master Agreement( s) is anticipated to be 1 year with options to renew 
up to a cumulative maximum of 5 years per the provisions outlined in Section 3 of the NASPO 
ValuePoint Master Agreement (Attachment B). 

DAS PS anticipates that this RFP may result in Master Agreement awards to multiple 
contractors, in the Lead State's discretion. While the primary purpose of this solicltation is to 
select an Offeror(s) who can offer the Products or Services for all members participating in the 
NASPO ValuePoint Cooperative Purchasing Program, Offerors will be permitted to submit a 
Proposal on more limited geographical areas or regions, but not less area than one entire 
member State. Offerors must clearly describe the geographical limits (e.g. by State name) if 
proposing a geographical area Jess than that of all member States. If an Offeror elects to submit 
a Proposal for a single State or region, then the Offeror must be willing to supply the entire 
State or region and will not be allowed to add additional States following award or at any time 
during the term of the Master Agreement(s) or any renewals. 

The Lead State/Sourcing Team, with the assistance as deemed advisable of the relevant 
Participating State (or relevant group of Participating States), may evaluate and select an 
Offerer for award in more limited geographical areas (e.g. a slngle state or region) where 
judged to be in the best interests of the State or States involved. 

This RFP is designed to provide interested Offerors with sufficient information to submit 
Proposals meeting minimum requirements, but is not intended to limit a Proposal's content or 
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exclude any relevant or essential data. Offerors are encouraged to expand upon the 
specifications to add service and value consistent with States requirements. 

This State of Oregon Solicitation is for Master Agreement(s) intended to replace the expiring 
Master Agreements for the State of Nevada. 

1.2 Lead State, Solicitation Number and Lead State Contract Administrator 

The State of Oregon, acting by and through the Department of Administrative Services, 
Procurement Services, is acting as the Lead State and issuing office for this Solicitation, 
including all subsequent addenda relating to it and resulting Master Agreement (s). The 
reference number for the Solicitation is# DASPS-2183-17. This number must be referred to 
on all Proposals, correspondence, and documentation relating to the RFP. 

Toe Lead State Contract Administrator identified below is the single point of contact duting 
this procurement process, Offerors and interested persons must direct to the Lead State 
Contract Administrator all questions concerning the procurement process, technical 
requirements of this RFP, contractual requirements, requests for brand approval, changes, 
clarifications, protests, award process, and any other questions that may arise related to this 
solicitation and the resulting Master Agreement(s). The Lead St.ate Contract Administrator 
designated by the State of Oregon is: 

Shirley A Smith, State Procurement Analyst 
State of Oregon, DAS PS 
1225 Ferry St. SE 
Salem, Oregon 97301 
ShirJey.smith@oregon.gov 
Ph#{503) 378-5395 FX#(503) 373-1626 

1.3 Schedule of Events 

All times are Pacific Time unless indicated otherwise. 
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1,4 Definitions of Terms 

The following definitions apply to this Solicitation. Additional tenns also are defined within 
this Solicitation and in the NASPO ValuePoint Master Agreement (Attachment B). 

"Cost Analysis" means a review and analysis of the cost elements that make up the price 
of the individual Maintenance and Facilities Repair& Operations and Industrial Supplies. 

"Environmentally Preferable Product" or "EPP" means products and services that 
have a lesser or reduced effect on human health and the environment when compared to 
competing products or services that serve the same purpose. 

"Lead State" means the State conducting this cooperative procurement, evaluation, and 
award. For this RFP, the State of Oregon, acting by and through the Department of 
Administrative Services, Procurement Services is the Lead State. 

"MSRP" means the price at which the manufacturer suggests that retailers sell the 
product 

"Offeror'' means the company or firm who submits a proposal in response to this Request 
for ProposaJ. 

"Products" include, but are not limited to: Janitorial Equipment & Supplies, Sanitation 
Cleaning Chemicals & Supplies, Fasteners, Material Handling, Plumbing, Power Sources, 
Outdoor Garden, Lamps & Lighting and Ballasts, Heating Ventilation Air Conditioning 
(HVAC), Hand Tools, Power Tools (excluding automotive related tools and products), 
Electrical, Paint, Security, and Safety (does not include any Public Safety Equipment) 

"Proposal" means the official written response submitted by an Offeror in response to 
this Request for Proposal. 

"Request for Proposals" or "RFP" means the entire solicitation document> including all 
parts, sections, exhibits, attachments, and Addenda. 

''Services' means installation and additional services as defined in the Master Agreement 

"UNSPSC" means the United Nations Standard Products and Services Code (UNSPSC) is a 
taxonomy of products and se:rv1ces for use in eCommerce. It is a four-level hierarchy 
coded as an eight-digit number, with an optional fifth level adding two more digits. 

1.s NASPO ValuePoint Background Information 

NASPO ValuePoint is a cooperative purchasing program of all 50 states, the District of 
Columbia and the territories of the United States. The Program is facilitated by the NASPO 
Cooperative Purchasing Organization LLC, a nonprofit subsidiary of the National Association 
of State Procurement Officials {NASPO), doing business as NASPO ValuePoint NASPO is a non­
profit association dedicated to strengthening the procurement community through education, 
research, and communication. It is made up of the directors of the central purchasing offices 
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in each of the SO states, the District of Columbia and the territories of the United States. NASPO 
VaJuePoint facilitates administration of the cooperative group contracting consortium of state 
chief procurement officials for the benefit of state departments, institutions, agencies, and 
political subdivisions and other eligible entities (i.e., colleges, school districts, counties, cities, 
some nonprofit organizations, etc.) for all states, the District of Columbia, and territories of the 
United States. For more information consult the following websites www.naspoyaluegoint.Qrg 
and Y'lWW-lliSPQ,org, 

1.6 Participating States 

ln addition to the Lead State conducting this Solicitation, the fol1owing Participating States 
have requested to be named in this RFP as potential users of the resulting Master 
Agreement(s): Alaska, Arkansas, Connecticut, Hawaii, Maine, Massachusetts, Michigan, 
Missouri, Montana, Nevada, North Dakota, Oregon, Rhode Island, and Washington. Other 
entities may become Participating Entities after award of the Master Agreement by entering 
into a Participating Addendum with the Contractor in a form substantially similar to the one 
attached hereto as Attachment B, Exhibit A, subject to State Specific Terms and Conditions. The 
St.ate of Oregon intends to enter into a Participating Addendum under one or more of the 
resulting Master Agreement(s) in a fonn substantially similar to the terms and conditions of 
the State of Oregon's Participating Addendum attached hereto as (Attachment G) and subject 
to the requirements and selection criteria set forth therein. Additional State-specific terms 
and conditions that will govern each state's Participating Addendum are included in 
Attachments I • 0, or may be incorporated into the Participating Addendum after award. 

1.7 Anticipated Usage 

Attachment C contains the historical usage data from the previous contracts and anticipated 
usage from additional states who have indicated an interest in participating. No minimum or 
maximum level of sales volume is guaranteed or implied. This historical data is based upon six 
(6) years of sales. 
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SECTION Z: Solicitation Requirements, Information and 
Instructions to Offerors 

2 .1 Offerors Requirements 

The Proposal must address each of the items listed in this section and all other requirements 
set forth in this RFP. 

This RFP is designed to provide interested Offerors with sufficient information to submit 
Proposals meeting minimum requirements, but is not intended to limit a Proposal's content or 
exclude any relevant or essential data Offerors are encouraged to expand upon the 
specifications to add service and value consistent with state requirements. However, please 
do not include marketing or advertising material in the Proposal. Proposals should be 
straightforward and address the requests of the RFP. 

2,2 Pre-Proposal Conference 

A pre-Proposal conference will be held related to the RFP. 

The purpose of the pre-Proposal conference is to: 
• Provide additional description of the Products and Services; 
• Explain the RFP process; and 
• Answer any questions Offerers may have related to the RFP or the process. 

Statements made at the pre-Proposal conference are not binding upon DAS PS or any 
Participating State, Participating Entity, or Purchasing Entity. Offerors may be asked to submit 
questions in Writing. DAS PS will consider all comments, concerns, questions and protests, If, 
based upon the comments, questions, concerns or protests, DAS PS, in its sole discretion, 
believes it should make a change to the solicitation documents including the Sample Master 
Agreement, DAS PS will post an addendum in ORPIN. 

2.2.1 Attendance at Pre-Proposal Conference 

Attendance at Pre-Proposal Conference is voluntary. Prospective Offerors' participation 
in this conference is highly encouraged but not mandatory. 

The pre-Proposal conference will be held on Wednesday, November 29, 2017, at 8:30 am 
PT at the Location listed below. Attendance at the conference is optional. Due to limited 
space, please limit attendance to 2 individuals from Offeror's company. Answers to 
questions asked during the pre-proposal conference will be provided via an addendum 
posted in tntp; I IQx:p\n,Ptei9D ,iQ;i lQpmollLwel,ome 

~ovember 29, 9:30am PT Department of Administrative Services 
2017 1225 Ferry Street SE, Salem, OR 97301-4285 

Mt Mazama Conference Room, Cheek in with receptionist on 1•1 floor. 

Dial,,, Toll Free: 1-888-557-8511 
~coess Code Pe$Scode (Participant): 4659387 
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2.3 RFP Question and Answer Process 

All questions, inc1uding those about Master Agreement, must be submitted, in writing, to the 
Lead State Contract Administrator, by the date and time noted above, in order to be 
considered. Questions must be submitted by the question deadline date and time shown in 
Section 1.3 (Schedule of Events). Official answers to all written questions shaU be posted on 
the State of Oregon's electronic procurement system, the Oregon Procurement Information 
Network ("ORPIN'') website. 

http;//orpip.oregop.gov/09en1dU/:w~!~QOle, The Lead State may refuse to answer questions 
received after the Question/ Answer deadline. 

The identity of potential Offerors wil1 not be published with the answers, but the text of 
questions will be restated, so Offerors are cautioned about including context in questions that 
may reveal the source of questions. 

2.4 RFP Addenda 

Changes to this RFP including but not limited to the contractual terms and procurement 
requirements, shall be made only via formal written addenda issued by the Lead State. 

The Lead State accepts no responsibility for a prospective Offeror not receiVing solicitation 
documents and/or revisions to the Solicitation. It Js the responsibility of the prospective 
Offeror to monitor the ORPIN website to obtain RFP addenda or other information relating to 
theRFP. 

2.5 Protest of RFP 

Prospective Offeror may submit a written protest of anything contained in this RFP, including 
but not limited to, the RFP process, Specifications, Scope of Work, and the proposed Master 
Agreement. This is prospective Offeror's only opportunity to protest the provisions of the RFP, 
except for protests of Addenda or the terms and conditions of the proposed Master Agreement, 
as provided below. 

2 .6 Protests must: 

• Be emailed to the Sole of Contact 
• Reference the RFP number 
• Identify prospective Offerer's name and contact infonnation 
• Be sent by an authorized representative 
• State the reason for the protest, including: 

o the grounds that demonstrate how the Procurement Process is contrary to law, 
Unnecessarily Restrictive, legally flawed, or improperly specifies a brand name; 
and 

o evidence or documentation that supports the grounds on which the protest is 
based 

• State the proposed changes to the RFP provisions or other relief sought 
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• Protests to the RFP must be received by the due date and time identified in the Schedule 
• Protests to Addenda must be received by the due date identified in the respective 

Addendum 

2. 7 Protest Response 

DASPS will respond timely to all protests submitted by the due date and time listed in the 
Schedule. Protests that are not received timely or do not include the required information may 
not be considered 

2.B Proposal Due Date 

Proposal and all required submittal items must be received by the Lead State Contract 
Administration on or before Closing in Section 1.3 (Schedule of Events) of this RFP. Proposals 
received after the Closing will not be accepted. All Proposal modtfications or withdrawals must 
be completed prior to Closing. 

Proposals received after Closing are considered LATE and wm NOT be accepted for evaluation. 
Late Proposals will be returned to the respective Offeror or destroyed. 

2.9 Cancellation of Procurement 

This RFP maybe canceled at anytime prior to award of the Master Agreement(s) if the Lead 
State detennines such action to be in the collective best interests of Participating States. 

2,10 Governing Laws and Regulations 

This procurement is conducted by the Lead State DAS PS, in accordance with the Lead State 
Procurement Code. These are available at 

hrtJ.l://arcweb.sos,state,or.us /paies/rules /oars lOQ/oar 13 Z /13 Z tQfc,html 

This procurement shall be governed by the regulations and laws of the Lead State, Venue for 
any administrative or judicial action relating to this procurement, evaluation, and award shall 
be in Oregon. The provisions governing choice of law and venue for issues arising after award 
and during contract perl'onnance are specified in section 35 of the NASPO ValuePoint Master 
Agreement (Attachment B). 

2.11 Firm Offers 

Responses to this RFP, including proposed costs, will be considered firm for one hundred 
eighty (180) days after the Proposal due date. 

2.12 Rightto Accept All or Portion of Proposal 

Unless otherwise specified in the Solicitation. the Lead State may accept any item or 
combination of items as specified in the Solicitation or of any Proposal unless the Offeror 
expressly restricts an item or combination of items in its Proposa] and conditions its response 
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on receiving all items for which it provided a proposal. ln the event that the Offeror so restricts 
its Proposal, the Lead State may consider the Offeror's restriction and evaluate whether the 
award on such basis will result in the best value to the Lead State and the members of the 
NASPO ValuePoint program. The Lead State may otherwise determine at its sole discretion 
that such restriction is non-responsive and renders the Offeror ineligible for further 
evaluation. 

2.13 Proposal Content and Format Requirements 

ProposaJs must be detailed and concise. Each Proposal must be labeled and organized in a 
manner that is congruent with the requirements and terminology used in this RFP and must 
include a point by point response, structured in form and reference to the RFP, addressing all 
requirements. Proposals shaU be limited to 100 pages1 excluding electronic excel Spreadsheets 
for the Cost Proposal Attachments D and D-1. Hard copy Proposal shall be on white 8 ½" x 11" 
Paper. 

Offers are to be prepared in such a way as to provide a straightfmward, concise delineation of 
capabilities to satisfy the requlrements of this RFP. Expensive color displays, promotional 
materials, etc., are not necessary or desired. Emphasis shall be concentrated on conformance 
to the RFP instructions, responsiveness to the RFP requirements, and on completeness and 
clarity of content 

A representative authorized to bind the Offeror shall sign the Proposal. Failure of the 
authorized representative to sign the Proposal may subject the Proposal to rejection. 

2.14 Proposal Submission Instructions 

Offeror is solely responsible for ensuring its Proposal is received by the Lead State Contract 
Administrator in accordance with the RFP requirements before Closing. DAS PS is not 
responsible for any delays in mail or by common carriers or by transmission errors or delays 
or mistaken delivery. Proposal submitted by any means not authorized will be rejected. 

The Proposal may be submitted through the mail or via parcel carrier, and must be dearly 
labeled and submitted in a sealed envelope, package or box. The Proposal may be hand 
delivered,·and must be clearly labeled and submitted in a sealed envelope, package or box. 
Proposals Will be accepted, prior to Closing. during DAS PS' normal Monday - Friday business 
hours of 8:00 am to 5:00 pm Pacific Time, except during State of Oregon holidays and other 
times when DAS PS is closed. The outside of the sealed submission must dearly identify the 
Offerer's name, RFP Number, and Closing date and time. It must be sent to the attention of the 
Lead State Contract Administrator at the address listed on the Cover Page. 

An Offeror shall submit to the Lead State Contract Administrator one (1) original and six (6) 
copies of the Proposal (less Proposal Pricing Page) and all required supporting information 
and documents on or before the Closing Date and Time. Offerors shall submit one (1) original 
Proposal marked "MASTER" Envelopes, packages or boxes containing the original and the 
copies must be clearly labeled and submitted in a sealed envelope, package, or box bearing the 
following infonnation: 
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IZ! Name of Offeror 
rgj RFP Number 
!Zl Closing Date and Time 

If discrepancies are found between the copies, or between the original and copy or copies, the 
original "MASTER" will provide for the basis for resolving discrepancies. If one document is 
not clearly marked "MASTER." the Lead State reserves the right to use the original as the 
Master. If no document can be identified as an originaL Offeror's Proposal may be rejected at 
the discretion of the Lead State. An Offeror shall also submit on a CD ROM or USB flash 
drive seven (7) electronic copies of its Proposal In MS Word 2010 or higher format 

An Offeror shall submit its Market Basket Cost Proposal in a separate, sealed envelope, labeled 
accordingly and placed in sealed carton(s) or package(s) as described above. Prices must be 
submitted on a pricing matrix Attachment D and D· 1 in Microsoft Excel format Offerors shall 
submit their prices in electronic form using Microsoft Excel on a CD-ROM or USB flash drive. 
Do not Include Proposal Pricing Page on the same CD-ROM or USB flash drive as the 
technical proposal. 

Offerers are solely responsible for ensuring that their Proposals are received by the Lead State 
in accordance with these Solicitation requirements, before the Closing Date and Time, and at 
the place specified on the cover sheet of this RFP. The Lead State shall not be responsible for 
any delays in mail or by common carriers or by transmission errors or delays or mistaken 
delivery. Proposal deliveries made to another location other than to the address Jdentified on 
the cover sheet of this RFP will be considered non-responsive unless re-delivery is made to the 
address identified on the cover sheet of this RFP before the Closing Date and Time. Proposals 
may NOT be submitted by facsinille. 

Proposals must be received by the posted Closing date and time. Proposals received after the 
deadline will be late and rejected. 

2.15 Required Format 

All Proposals must be submitted in the following fonnat Detailed information on submitting 
each of these sections is contained in later sections of this RFP. Offerorshall submit its Proposal 
without extensive art work, unusual printing or other materials not essential to the utility and 
clarity of the Proposal. 

1. Ofl'eror Information and Certification Sheet A completed and signed Offeror 
Information and Certification Sheet (Attachment E). 

2. Ex:ecutJve Summary. The one or two page executive summary is to briefly describe the 
Offeror's Proposal. This summary should highlight the major features of the ProposaL 
Offerormust indicate any requirements that Offeror cannot meet. The Lead State should be 
able to determine the essence of the Proposal by reading the executive summary. 

3. Technical Response. This section should include a description of the Products and 
Services to be delivered, including: 
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a. A complete narrative of the Offeror's assessment of the Services to be provided, the 
Offeror's ability and approach, and the resources necessary to fulfill the 
requirements. This should demonstrate the Off eror' s understanding of the desired 
overall performance expectations and clearly indicate any options or alternatives 
proposed. 

b. A complete description of the Products to be provided, in the order of criteria Jisted, 
to each evaluation requirement in the RFP and scope of work. 

4. Affidavit of Trade Secret 1f Offeror believes any of its Proposal is exempt from disclosure 
under Oregon Public Records Law (ORS 192.410 through 192.505), Offeror shall compJete 
and submjt the Affidavit of Trade Secret (Attachment F) and submit a fully redacted version 
of its Proposal, clearly identified as the redacted version. 

5. Cost Proposal. Cost will be evaluated independently from the technical proposal. Please 
enumerate a11 costs on the attached Market Basket Cost Proposal Fonn and Percentage off 
List (Attachment.s D and D-1). Proposer shall follow the instructions set forth in 
Attachments D and D-1. 

The Market Basket Cost Proposal is to be submitted as a separate document. Inclusion of 
any cost or pricing data within the technical proposal may result in the Proposal being 
deemed non-responsive. 

6. Description of Products and Services. A completed submission of Offeror's Jnfonnation 
Attachment A. 

2.16 Ownership or Disposition of Proposals and other Materials submitted 

All Proposals submitted in response to this RFP become the Property of DAS PS. By submitting 
an Proposal in response to this RFP, Offeror grants the State a non-exclusive, perpetual, 
irrevocable, royalty~free license for the rights to copy, distribute, display, prepare derivative 
works of and transmit the Proposal solely for the purpose of evaluating the Proposal, 
negotiating an Agreement, if awarded to Offeror, or as otherwise needed to administer the RFP 
process, and to fulfill obligations under Oregon Public Records Law (ORS 192.410 through 
192.505). Proposals, including supporting materials, will not be returned to Offeror unless the 
Proposal is submitted late. 

2.17 Public Record/Confidential or Proprietary Information 

2.17 .1 Public Record/Trade Secrets 

All Proposals are public record and are subject to public inspection after DAS PS issues the 
Notice of the lntent to Award. If Offeror beHeves that any portion of its Proposal contains 
any information that is a trade secret under ORS Chapter 192.501 (2) or otherwise is 
exempt from disclosure under the Oregon Public Records Law (ORS 192.410 through 
192.505), Offeror shail complete and submit the AffidaVit of Trade Secret (Attachment F) 
along with a fully redacted version of its Proposal. 
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Offeror is cautioned that cost information generally is not considered a trade secret under 
Oregon Public Records Law (ORS 192.410 through 192.505) and identifying the Proposal, 
in whole, as exempt from disclosure is not acceptable. DAS PS advises each Offeror to 
consult with its own legal counsel regarding disclosure issues. 

If Offeror falls to Identify the portions of the Proposal that Offeror clabns are exempt 
from disclosure, Offeror has waived any future claim of non-disclosure of that 
information. 

2.17.2 Confidential Information 

All infonnation identified in the CONFIDENTIAL AND PROPRJETARY INFORMATION 
section will be subject to rev:iew by the Lead State in accordance with the procedures 
prescribed by the Lead State's open records statute, freedom of information act, or similar 
law. 

2.18 Offeror Exceptions to Terms and Conditions 

The Lead State discourages exceptions to terms and conditions in the RFP, or the attached 
Participating State or Participating Entity terms and conditions (if any), and the tenns and 
conditions of the Master Agreement Exceptions may cause a Proposal to be rejected as 
nonresponsive when, in the sole judgment of the Lead State (and its evaluation team), the 
Proposal appears to be conditioned on the exception or correction of what is deemed to be a 
deficiency or unacceptable exception would require a substantial Proposal rewrite to correct 

Offeror should identify or seek to clarify any problems with contract language or any other 
document contained within this RFP through its written inquiries about the RFP using the 
process in Section 2.1. 

Moreover, Offerors are cautioned that award may be made on receipt of initial Proposals 
without clarification or an opportunity for discussion, and the nature of exceptions would be 
evaluated. Further, the nature of exceptions will be considered in the competitive range 
detennination if one is conducted. In the sole discretion of the Lead State, exceptions may be 
evaluated to. detennine the extent to which the alternative language or approach poses 
unreasonable, additional risk to the State or Particip~ting State/Entity or Purchasing Entity, is 
judged to inhibit achieving the objectives of the RFP, or whose ambiguity makes evaluation 
difficult and a fair resolution (available to all offerers) impractical given the timeframe for the 
RFP. The Lead State is under no obligation to consider exceptions. 

2.19 Certification of Non-Debarment 

Offeror must certify that neither the Offeror nor its principals are presently debarred, 
suspended, proposed for debarment, declared ineligible, or voluntarily excluded from 
participation in this transaction (Master Agreement) by any governmental department or 
agency. If the Offeror cannot certify this statement, attach a written explanation for review by 
the Lead State. 
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2.20 Delivery(s) 

All deliveries will be "Inside Deliveries'' as designated by a representative of the Purchasing 
Entity placing the order. Inside Delivery refers to a delivery to other than a loading dock, front 
lobby, or reception area. Specific delivery instructions will be noted on the order form or 
Purchase Order. 

2.21 Certified Firm Participation 

Pursuant to Oregon Revised Statute (ORS) Chapter 200, Lead State encourages the 
participation of small businesses, certified by the Oregon Certification Office for Business 
Inclusion and Diversity ("COB ID") in all contracting opportunities. This includes certified small 
businesses in the following categories: disadvantaged business enterprise, minority-owned 
business, woman-owned business, a business that a service-disabled veteran owns or an 
emerging small business (ESB/MBE/WBE/DV & DBE). Agency also encourages joint ventures 
or subcontracting with certified small business enterprises. For more infonnation please visit 
ht.tJ2s;L/0~04:biz,div~r;sitysoftware,com/ErnotEnc;!NeoqorSear~hEubU.c,1as12?XID=6787&I 
~ =Qreeon4b.iz. 

If the Master Agreement has potential subcontracting opportunities, the successful Offeror 
may be required to submit a completed Certified Disadvantaged Business Outreach Plan 
(Attachment H) prior to execution. 
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SECTION 3: Administrative and Technical Response Requirements 

3.1 Mandatory Minimum Administrative Proposal Requirements 

This section contains the minimum requirements that must be met in order to be considered 
for the evaluation phase. AU of the items described in this section are non-negotiable. All 
Offerers must state willingness and demonstrate ability to satisfy these requirements in the 
proposal submitted for consideration. 

3.2 NASPO ValuePolnt Master Agreement Statement of Compliance 

NASPO ValuePoint Master Agreement(s) resulting from this RFP will constitute the final 
agreement except for negotiated terms and conditions specific to a Participating State's or a 
Participating Entity's Participating Addendum. 

This section hlghlights particular terms and conditions of NASPO ValuePoint Master 
Agreement, although Offerors will be bound to all the tenns and conditions when executing a 
Master Agreement as shown in Attachment B. Offeror must include a statement in its Proposal 
that it has read and understands all of the tenns and conditions as shown in the Master 
Agreement (Attachment B). 

3.2.1 Insurance 

To be eligible for award, the Offeror agrees to acquire insurance from an insurance carrier 
or carriers licensed to conduct business in each Participating Entity's state at the 
prescribed levels set forth in Section 21 of the NASPO ValuePoint Master Agreement 
Off eror must describe its insurance or plans to obtain insurance satisfying the 
requirements in Section 21. 

In addition, Participating States/Entities may request additional insurance or other 
coverages for their State within their specific Participating Addendum. 

3.2.2 NASPO ValuePolnt Administrative Fee and Reporting Requirements 

To be eligible for award, Offeror agrees to pay a NASPO ValuePoint administrative fee as 
specified in Section 6 of the NASPO ValuePoint Master Agreement Moreover, specific 
summary and detailed usage reporting requirements are prescribed by Section 7 of NASPO 
ValuePoint Master Agreement 

Offerer shall identify the person responsible for providing the mandatory usage reports. 
This information must be kept current during the contract period. Contractor will be 
required to provide reporting contact within fifteen (15) calendar days of Master 
Agreement execution. 

3.2.3 NASPO ValuePoint eMarket Center 

To be eligible for award, the Offeror agrees, by submission of a Proposal, to cooperate with 
NASPO Value Point and Sci Quest (and any authorized agent or successor entity to Sci Quest) 
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with uploading a hosted catalog or integrating a punchout site. Refer to Attachment B, 
Section 9 and eMarket Center Appendix, NASPO ValuePoint Master Agreement for the 
prescribed requirements, 

3.3 Participating State Tenns and Conditions. 

Some Participating State specific Terms and Conditions are provided in Attachments I • O to 
this Solicitation. These will be negotiated with individual Participating States after award of 
the Master Agreement(s). Each State reserves the right to negotiate additional terms and 
conditions in its Participating Addendums, including environmentally preferable products. 
Offeror shall submit a statement that it has read and understands all the Terms and Conditions 
as shown in the attached State specific Participating Addenda. 

3.4- Techmc.a.l Requirements 

This section contains technical requirements pertaining to the Maintenance and Facilities 
Repair & Operations (MRO) industrial Supplies. Other sections of this RFP contain additional 
requirements that must be met in order to be considered responsive. Offeror must identify in 
its Proposal how it will meet (or exceed) all requirements listed in this Section 3, Section 4, 
and Attachments A. B, and D-1 of this RFP solicitation. 

3.4.1 Offeror Profile 

Provide the following information specific to Offeror's company: 

a. Company's fuU legal name 
b. Piimary business address 
c. Describe company ownership structure 
d. Employee size (number of employees) 
e. Website 
f. Sales contact information 
g. Company's client retention rate during the past 3 years 
h. A brief history of the company and the year it was founded 
i. Describe the company's growth during the past three years. 

3.4.2 Customer Service 

a. What are Offeror's hours of operation and when are key account people available 
to Participating States/Entities and Purchasing Entities? 

b. Describe how problem identification and resolution will be handled. 
c. How does Offeror propose to service the NASPO account? Describe the system 

Offeror Will use to manage the account 
d. How does Offeror respond to customer complaints and service issues? 
e. How does Offeror assess customer satisfaction? 
f. Describe Offeror's quality assurance measures and how are they handled within 

the organization. 
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3.4.3 Technology 

a, Describe Offerer's online system that Purchasing Entities would use to place orders 
and receive results? Include aB methods of order submission. 

b. Describe Offeror's ability and process to support a decentralized system of orders 
submitted from many end users in multiple states and locations. 

3.4.4 Products and Services 

Offeror must reView the Product and Services Descriptions and requirements set forth in 
(Attachment A) and submit with its Proposal. Offeror shall indicate which categories 
Offeror intends to provide; which Products and SelVices Offeror intends to provide; and 
whether Offeror intends to provide the Products and Services on a national, regional or 
one state only basis. 

3.5 Data Security 

\Vhat measures does O.fferor take to protect sensitive customer infonnation? 

SECTION 4: Market Basket Cost Proposal 

Market Basket Cost Proposal will be evaluated independent of the technical evaluation. Offeror 
shall submit the Market Basket Cost Proposal to the Lead State as a separate document Do not 
embed the Market Based Cost Proposal in the technical response. 

4.1 Cost Proposal { 40 Points) 

In its Proposal, Offeror must indicate if Offeror intends to submit a Proposal for an Products 
and Services (all categories) or jf Offeror intends to submit a Proposal for one or more of the 
Products and SelVices, Offeror also must indicate whether Offeror intends to offer Products 
and Services on a national, regional or one state basis. 

Cost for the NASPO ValuePoint Master Agreements shall be based on the following: 

The Cost Proposal includes two parts: (1) the Percentage off list per category description 
(Attachment D for a total potential score of S points) and (2) the market basket spreadsheet 
(Attachment D· 1 for a total potential score of 35 points). 

Offeror must submit cost, prices, rates and discounts as required by Cost Spreadsheets 
Attachments D and D-1. Prices and rates shall include all anticipated charges, including but not 
limited to, freight and delivery, cost of materials and product, travel expenses, transaction fees, 
overhead, profits, and other costs or expenses incidental to the Offeror's performance. 

(1) Offeror shall completed and submit the Percentage off list per category set forth in 
Attachment D. 
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(Z) Offeror also shall complete and submit an electronic Excel Spreadsheet that includes 
detailed costs for all Products per Attachment D-, including EPP products, If Otferor is 
submitting a Proposal for all categories on the Attachment D-1, Tab 1, All Categories 
spreadsheet, Offerer also may wish to submit an alternative Proposal on one or more of the 
individual category spreadsheets as well. 

PLEASE NOTE: ln the event Offeror fails to obtain a score of 80 points, as required under 
Section 5.4 of RFP for the All Categories category, if Offeror submits an alternative Proposa1, 
Offeror could potentially obtain an award on one or more of the individual Categodes. 
Therefore, Offeror may wish to submit an aJternative Proposal on one or more of the individual 
categories listed in Tabs 2~ 16, as well. 

4.2 Price and Rate Guarantee Period 

The prices, rates and costs proposed in the Offeror's response will be valid for an initial term 
of one year after any resulting Master Agreement is signed. Offeror's cost proposal must 
describe how future cost increases will be minimized and capped and how both increases and 
decreases will be passed on to the Lead State if the Master Agreement is renewed after the 
initial term. The Offeror must explain the proposed process to implement cost changes, and 
how the Lead State will be notified. Any request for price or rate adjustment following the 
initial Master Agreement term, ls detailed in Section 11 of the Master Agreement 

SECTION 5: Evaluation and Award 

5.1 Additional Rounds for Evaluation: Discussions with Offerors - Oral Presentations 

The Lead State may elect to conduct further evaluation and discussions with Off erors. Offerors 
shal1 be accorded fair and equal treatment with respect to any opportunity for discussion 
and/or written revisions of proposals, In conducting discussions, there shall be no disclosure 
of any information derived from proposals submitted by competing Offerors. 

The Lead State reserves the right to award on receipt of initial proposals without an 
opportunity for discussion or proposal revision, so Offerers are encouraged to submit their 
most favorable Proposal at the time estabHshed for receipt of Proposals. 

5.2 Evaluation Process 

Upon completion of the submittals and discussions, if any, the Proposals will be evaluated. The 
Lead State and an Evaluation Committee will score the Proposals. The Evaluation Committee 
current1y consjsts of five members. The Lead State may, in its sole discretion, change the 
Evaluation Committee and may increase or decrease the number of evaluators. 

Phase 1 of the Evaluation (Meets Minimum Requirements set forth is Section 3 of RFP 
(Pass/fall)): 

In the initiaJ phase of the evaluation process, the Lead State will review all Proposals timely 
received, as set forth below: 
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Section 3.1 Yes_ 'ft{o_ 
Section 3.2 Yes_ No_ (a11 subsections) 
Section 3.3 Yes_ No_ 
Section 3.4 Yes_ No_ (all subsections) 
Section 3.5 Yes_ No_ 

In addition, the Lead State also shall separate the Proposals into the fo1lowing groups based 
upon the submittals: 

• Group 1: those Offerors submitting a Proposal for all Categories on a nationwide basis. 
• Group 2: those Offerors submitting a Proposal for one or more Categories on a 

nationwide basis. 
• Group 3: those Offerors submitting a Proposal for one or more Categories on a state 

basis. · 
• Group 4: those Offerers submitting a Proposal for one or more Categories on a regional 

basis. 

The Proposals will be evaluated by appropriate group. 

Right to Waive Minor Irregularities: Proposals received prior to Closing wm be reviewed for 
Responsiveness to al) RFP requirements including compliance with Minimum Requirements 
section and Proposal Content Requirements section. If the Proposal is unclear, the Lead State 
Contract Administrator may request clarification from Offeror. However, clarifications may 
not be used to rehabilitate a non-Responsive Proposal. If the Lead State Contract 
Administrator finds the Proposal non-Responsive, the Proposal may be rejected, however, the 
Lead State may waive mistakes in accordance with OAR 125-247-0470. 

At any time prior to award, the Lead State may reject an Offeror found to be not Responsible. 

Phase 2 of the Evaluation: Technical Proposal Evaluation (85 points) 

The Evaluation Committee will score the Technical Proposals. Evaluators will assign a score 
for each evaluation criterion listed below up to the maximum points available in the Point and 
Score Calculation section and as further described in Attachments A. D, and D-1. 

Proposals will be evaluated against the foUowing Proposal evaluation criteria and scored as 
follows: 

Evaluation Crlteria 
From Attachment A: 

6.2 Experience and Capabilities 
6.3 Volume Discounts 
6.5 Scope of Work 
6.6 Administration and Marketing 
6.7 Additional Setvices 

fQssibie Points 

20pts 
!Opts 
30 pts 
20pts 
5 pts 
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Phase 3 of the Evaluation: Evaluation of Market Basket Cost Proposals: ( 40 points) 

Each Offeror shall complete the Market Basket Cost Proposal, (Attachments D and D-1). The 
Evaluation of the Cost Proposal will be in two steps: 

• Step one will be based upon the responses on Attachment D. 

• Step two will be based upon the responses on Attachment D-1. The Lead State wm 
compare the total extended total offer price for aH items in each category. The lowest 
cost will receive the maximum 35 points. Al.l other Offerors will receive points as 
detennined by the ratio* of their costs to the lowest cost Final cost scores will be 
calculated based on the following: 

Evaluation Criteria 

Cost Proposal Attachment D 
Cost Attachment D-1 

fossible Points 

5 pts 
35 pts 

The Lead State will compare the total extended total offer price for all items in each c.ategory. 
The lowest cost will receive the maximum 40 points. All other Offerers will receive points as 
determined by the ratio* of their costs to the lowest cost Final cost scores will be calculated 
based on the following: 

Offerors shall submit pricing on all line items listed for each category. If Offeror does not 
submit a price on a line item listed in each category under the "Extended Total Offer Price" 
column "O" listed in Tab 1-16 of Attachment D-1, the Lead State will deduct 1 point per line 
jtem left blank from the cost proposal score total given that Offerer. 

*Ratio Calculation: Lead State will award a cost score to each Cost Proposal based upon the 
percentage of the proposed cost as compared to the lowest Off erors cost using the following 
fonnula: 

Scoring of cost of Offerors who submit proposal Offer on Tab 1 for all categories: 

lowest cost of all 
Offerors 

cost being scored 
X 

cost points 
possible = 

cost 
score 

Scoring cost of Offerors who submit proposal on "each" individual Tab 2 -16 per category: 

lowest cost of all 
Offerors 

cost being scored 
X 

cost points 
possible 

The Lead State will total the two Cost Proposal Scores. 

cost 
= score 
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Offerors shall submit pricing on all Jine items listed for each category. If Offerot does not 
submit a price on a line item listed in each category under the "Extended Total Offer Price'' 
column "O" listed in Tab 1 - 16 of Attachment D~ 1, the Lead State will deduct 1 point per line 
item left blank from the cost proposal score total given that Offeror. 

Total Score: The Lead State will combine the scores from Phase 2 and Phase 3. 

5.3 Sample Evaluation Score Sheet 

Sample RFP Evaluation Score Sheet 

TITLE OF SOLICITATION # Facilities Maintenance and Repair & Operations (MRO), 
Industrial Supplies 

RFP EVALUATION SCORESHEET 

Firm Name: ______________ _ 

Evaluator: ----------------0 ate: 

Evaluator 
!No. \ 

1. Demonstrated Ability to meet Productfs and 
Services Attachment A 186 DOlnts DOS&lble) 

Section 6.2 20 pts possible 
Section 6.3 10 ,:,ts possible 

Section 6,6 30 pts possible 
Section6.6 20 pts possible 
Section 6.7 5 pts possible 

6. Cost (40 points posalbJe) 40 pts possible 

Step One 5 pts possible 

Step Two 35 pts possible 
TOTAL EVALUATION POINTS (12& pts poulble) 

5.4 Award of Master Agreement(s) 

Score wlll be aaslgned •• follow•~ 
0 = Failure, no response 
1 = Poor, inadequate, fails to meet requirement 
2 = Fair, only partially responsive 
3 = Average, meets minimum requirement 
4 = Above average, exceeds minimum requirement 
5 = Superior 

Score Weight Points 
f0-5) 

- - ....... 

X4 
X2 
X6 
X4 
X1 

• Inserted by 
Lead State 

X1 
X7 

Total 

The Lead State intents to award a Master Agreement(s) on both a National level or a Regional 
level, to each Proposer with a combined total score in excess of 80 points in either the National 
level (i.e. the Proposer will receive an award for a National Master Agreement) or on a Regional 
level (i.e. the Proposer will receive an award on a Regional level). 
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5.5 Notice oflntentto Award 

Mer a final selection(s) is made, the Lead St.ate will issue a notice of intent-to-award 
announcement in ORPIN. Proposal files are public records and available for review at the 
offices of the Lead State by appointment 

S.6 Protest 

A protest must be submitted in writing to the Lead State Contract Administrator identified in 
Section 1.2 of this RFP and must be received within seven (7) calendar days after the date of 
the notice of intent to award. Award protests must meet the requirements of Lead State's 
statutes, regulations and rules to be considered. The Lead State will not consider any protests 
that are received after this deadline. 

The Lead State will address a11 timely submitted protests that are in accordance w:ith their 
statutes, regulations and rules within a reasonable time following the Lead State•s receipt of 
the protest and the Lead State w:ill issue a written decision to the Offeror who submitted the 
protest Protests that do not include the information required by the Lead State's statutes, 
regulations and rules may be rejected by Lead State. Lead State will receive protests in the 
follow:ing forms: 

5.6.1 Protests must 

• Be emailed to the Lead State Contract Administrator 
• Reference the RFP number 
e Identify prospective Offeror's name and contact information 
• Be sent by an authorized representative 
• State the reason for the protest, including: 
• The grounds that demonstrate how the procurement process is contrary to Jaw, 

unnecessarily restrictive, legally flawed, or improper)y specifies a brand name; and 
• Evidence or documentation that supports the grounds on which the protest is 

based 

5.6.2 Protest Response 

DAS will respond timely to all protests submitted by the due date and tlme listed in the 
Schedule. Protests that are not received timely or do not include the required information 
may not be considered. 

5.7 Post Award Formalization of the Master Agreement 

The Lead State reserves the right during contract negotiation of the Master Agreement(s) to 
adjust terms and conditions that would not (in the Lead State's judgment) have a material 
effect on price, schedule, scope of work, or risk to the Lead State and Participating States, with 
materiality defined ln terms of the effect on the evaluation and award. The Lead State reserves 
the right to accept contract or pricing changes that are more favorable to the Lead State. 
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Attachment A 
Description of Products and Services- Evaluation Criteria 

THESE SECTIONS ARE MANDATORY- OFFERORS MUST MEET THE FOLLOWING 
CRITERIA FOR THEIR PROPOSAL TO BE ACCEPTED AND SCORED BY THE 
SOURCING TEAM 

6.1. Categories 

The scope of work consists of 15 categories. This proposal has been 
divided into categories with items that generally represent those most 
frequently purchased during the previous contract period including 
environmentally preferable options. Proposals will be considered from 
qualified offerors that can provide all products at minimum of one entire 
category listed below and be able to supply the products to a minimum of 
one entire State. 

The United Nations Standard Produots and Services Code (UNSPSC) 
codes are identified on Attachment D-1 to further describe each category. 

Janitorial Equip. & Supplies (does not Include Sanitation Cleaning Chemicals) 
Sanitation Cleaning Chemicals (does not include Janitorial Equipment & Supplies) 
Fasteners 
Material Handling 
Plumbing 
Power Sources 
Outdoor Garden 
Lamps, Lighting, Ballasts 
HVAC 
Hand Tools· 
Power Tools (excluding automotive related tools and prOducts) 
Electrical 
Paint 
Security 
Safety (does not Include any public safety equipment) 

6.2. Experience and Capabilities 

This procurement contemplates a multi-state scope and may result in more 
than one award. The following are the weighted evaluation criteria for this 
procurement. 

6.2.1. Experience in performance of comparable 
engagements/References: 
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6.2.1.1 ESB/MBE/WBE/DV & DBE Programs; 
6.2.1.2 Growth Incentives; 
6.2.1.3 The quality and availability of recycling or other 

sustainability programs, including products or services 
offered; 

6.2.1.4 The quality and availablllty of recycling or other 
sustainability environmental conservation programs, 
including products and/or services offered; 

6.2.1.5 The number of available green environmentally preferable 
products that meet the solicitation's specifications 
available, showing a robust supply of green/sustainable 
products; 

6.2.2. Confonnance with the terms of this RFP; 

6.2.2.1 Return Policy; 
6.2.2.2 Distribution points; 
6.2.2.3 Delivery; 
6.2.2.4 Shipping; 
6.2.2.5 Range of commodities offered; 
6.2.2.6 Scope of geographical coverage offered; 
6.2.2,7 Accurate and meaningful marking of green products in the 

on-line catalog when applicable; 

6.2.3. Expertise and availability of key personnel; 

6.2.3.1 Contract Management Retail Store/Will Call Availability; 
6,2.3.2 The favorabllity of the terms under which the offeror will do 

business; 

6.2.4. Demonstrated Competence; 

6.2.4.1 Reporting Capabilities Disaster Recovery Plan; 
6.2.4.2 Web based ordering System; 
6.2.4.3 The number of available green environmentally preferable 

products that meet the solicitations specifications available, 
showing a robust supply of green products. 

6.2.5, Reasonableness of pricing. 

While the primary purpose of this solicitation is to select a offeror(s) who 
can offer the supplies for all Participating States, offerors are permitted to 
submit a proposal on more limited geographical areas, however, not less 
than one entire Participating State. Offerors must clearly describe the 
geographical limits (e.g. by State name) if proposing a geographical area 
less than that of all Participating States. However, if a Offeror elects to 
submit a Proposal for a single State then the Offerer must be willing to 
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supply the entire State and will not be allowed to add additional States 
following award or at any time during the term of the contract or any 
renewals. 

A Participating State may evaluate and select an offeror for award in more 
limited geographical areas (e.g. A single state) where judged to be in the 
best interests of the State or States involved. Administration of any such 
award(s) wiH be done by the Participating State(s) Involved unless the 
awarded contract includes the Lead State in its geographical area. 

Participating States, and Purchasing Entities reserve the right to 
competitively solicit for additional sources for commodities during the 
contract term, where deemed to be in the best interests of the State(s) or 
entities involved. Further, Participating States may have existing awards 
for commodities within the scope of this solicitation. 

Any Participating State reserves the right to award partial commodity 
categories or not participate in the award if deemed to not be in the best 
interests of that Participating State. 

All pricing listed shall be ceiling prices with the option for Participating States 
to negotiate more favorable discounts for large orders. 

Pricing shall be firm for the first year and may be changed with thirty (30) 
day notice after initial term. 

Products may be changed with thirty (30) day notice every six (6) months 
after initial term. 

The Participating States and Purchasing Entities reserve the right to update 
product specifications based on changes in regulations, In addition to third 
party certification criteria. 

The Participating State may elect to designate the resulting contracts as 
permissive, or mandatory. 

6.3. VOLUME DISCOUNTS 

6.3.1. General 

Additional volume and other price discount options are 
encouraged, which can distinguish between individual order 
minimum quantities, cumulative volume discounts, and other 
discount terms that may be defined by the offeror. Extensions of 
additional discounts are not required but may be evaluated if 
offered. 
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6.3.2. Cumulative Ordering Volume Discounts 

The offerer is invited to identify additional percentage discounts if 
total cumulative ordering volumes (by all Purchasing Entities) 
exceed an amount specified by the offeror. If the volume of total 
orders exceeds tha1 amount in any quarter, the offered discount will 
apply to future orders during the term of the award(s}, as extended 
through option exercises. 

6.3.3. Additional Volume Discount for Minimum Order Quantity 

The offeror is also Invited to identify additional discounts for 
minimum order quantities. Purchasing Entities may consolidate 
purchases in order to take advantage of any volume discount 
extended by offerer for minimum orders, so long as a single 
delivery location at the discretion of the Purchasing Entity Is 
specified. 

6.3.4. Minimum Orders 

No minimum dollar or item count is allowed on orders from 
Authorized Purchasers. Participating States reserves 1he right to 
authorize a minimum via their Participating Addendums. 

6.4. ESTIMATED PURCHASES 

The total purchase of any individual item on the contract is not known. The 
Purchasing Division has attempted to give an accurate estimate of probable 
purchases of each item for the contract period. The Purchasing Division 
does not guarantee that the Participating States will buy any or all estimated 
amounts of any specified item or any total amount. 

6.5. SCOPE OF WORK 

6.5.1. Ordering Capabilities 

Orders resulting from this contract will be placed directly with the 
Offeror by the individual Purchasing Entity. The offeror mus1 have 
toll free telephone, fax numbers and email address for use by those 
entities located outside of the offeror's toll free area. The offerer will 
ship and bill as requested by the purchasing agency. The 
purchasing agency will remit payment directly to the offerer. As an 
example, there are approximately 1,000 possible separate delivery 
locations within the State of Nevada. The number of locations will 
vary by Participating States. 
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Please supply your toll free telephone, facsimile number and email 
address. 

In addition to the market basket items, Purchasing Entities will be 
allowed to order from a successful offeror's catalog(s) and website 
for delivery anywhere within the Participating States. NASPO 
ValuePoint requires internet catalogs. 

6.5.2. F.O.B. Destination 

Prices for all items associated with this contract are to be FOB 
Destination anywhere within the Participating State or geographic 
area offered. Any exceptions to this provision must be clearly 
stated as an exception to this document. 

6.5.3. On-line Ordering 

6.5.3.1 Successful offeror shall provide Internet Catalogs for all 
agencies as described below. 

On-line Catalogs available? _Yes No 

6.5.3.2 Provide a descriptive narrative for the type of Internet 
catalog offered, and a URL link. 

6.5.3.3 Offerors must designate market basket items In their on­
line catalogs for ease of ordering. What symbol or marking 
will you use to identify market basket items? 

6.5.3.4 Offerors shall designate all environmental preferable 
products (EPP) In their on-line catalogs. Describe the 
designation (symbol) that you will use to identify these 
EPP products. 

6.5.3.5 Offerers shall provide accurate and meaningful labeling of 
environmentally preferable products offered In the on~line 
catalog when applicable. 

6.5 .3.6 Offerors shall explain or describe what they do to cleariy 
identify in their onfine catalogs and on their shelves how 
they designate all environmentally preferable products 
(EPP) that have received any of the following appropriate 
3d-party designation certifications: 
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(1) Biodegradable Products Institute {compostable 
bags, food service ware); 

(2) Consortium for Energy Efficiency (lamps); 

(3) Cradle to Cradle (building materials, construction 
adhesives, etc.); 

(4) Design Lights Consortium (LED fighting 
equipment); 

(5) ENERGY STAR (HVAC and lighting equipment); 

(6) Forest Stewardship Council (wood and paper 
products); 

(7) Green Seal (cleaners, hand soap, janitorial paper 
products, paint); 

{8) Master Painters Institute (MPI) Green 
Performance Standard (paints and coatings); 

(9} NEMA Premium Efficiency (motors, ballasts); 

(10) Scientific Certification Systems (SCS) Indoor 
Advantage Gold (building materials, furniture); 

(11) Scientific Certification Systems (SCS) FloorScore 
(carpet, flooring, flooring adhesives, 
underlayment, etc.); 

(12) UL GREENGUARD (adhesives, flooring, 
insulation, sealants, etc.); 

(13) UL EcoLogo (cleaners, deodorizers, hand soaps 
and sanitizers, floor polish and strippers, etc.); 

(14) USDA Biobased (lubricants, building materials, 
etc.); 

(15) USDA Organic; 

(16) US EPA Safer Choice (cleaners, hand soaps, 
deicers, floor maintenance chemicals); 

(17) WaterSense (water efficient fixtures, toilets, etc.); 
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Offerers shall also explain or describe how products meet the 
following standards are clearly identified: 

(18) Restriction of hazardous Substances (RoHS) 
Directive; 

(19)South Coast Air Quality Management District 
(SCAQMD) limits on volatile organic compounds 
(VOCs, which apply to adhesives, sealants, 
coatings, etc.) 

(20) US EPA's (recycled content) Comprehensive 
Procurement Guidelines (CPGs); 

(21) Rechargeable Batteries; and 

(22) Solar Powered Equipment. 

Offerors may suggest other 3rd party certifications as applicable 
and include a description. 

In addition, offer shall describe the designation (symbol) that you 
will use to identify these EPP products provided, including the 
certification or standard that It meets, and where a buyer would find 
clarification on the website about what the designation means. 

6.5.4. E--commerce description 

The successful offeror shall have a proven record of E Commerce 
capabilities, with the technology and support personnel to provide 
content deployment or punch out access to their onllne catalog, for 
the purpose of supporting the purchasing web sites of the 
Participating States. Provide a clear narrative addressing the 
statement above. Integration of a punch out site is required per 
Section 9d of the NASPO ValuePoint eMarket Center Section of 
Attachment B, NASPO ValuePoint Master Agreement Terms and 
Conditions. 

6.5.5. E- Commerce and Web Catalog Capabilities 

(1} Multiple search options from narrow options to specific search 
criteria; 

(2} Display contract pricing; 

(3) Have workflow management controls; 
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(4) On-line ordering capability; 

{5) Order status and order tracking capabilities; 

(6) Order history; 

(7) Allow users to develop personal lists and profiles, and a 
secure means for storing procurement card information; 

(8) Online help to use site should be available at minimum during 
normal work hours. 

(9) Technical data, illustrations, Material Safety Data Sheets, 
parts availability, and access to web-based product sourcing is 
required; 

(1 0) Allow viewers to view on line Offeror's product availability by 
location; 

(11) Ability to block certain items or categories. 

(12)Ability to accept "P-Card" payments. 

(13)Web-based Catalog available? 

Yes No 

(14}Contract pricing available on line? 

_Yes _No 

(15)Online workflow management? 

_Yes _No 

{16)Order Status/Tracking Online? 

_Yes _No 

(17)Order History? 

_Yes _No 

(18) Personal Lists? 

_Yes _No 
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(19)Online Availability? 

_Yes _No 

(20}What are you doing to ensure that your EPP products are 
properly Identified and labeled in your Catalogs? 

(21)0fferor is able to highlight EPP products either through 
prioritizing the EPP products in the online catalog, or by offering to 
substitute conventional with greener products? 

Yes No 

6.5.6. Storage Of Electronic Data 

6.5.6.1 Describe in detail how the electronic information for each 
Participating State shall be stored. 

6.5.6.2 Do you have a dual system as a backup in the unlikely event 
that the main information storehouse becomes unusable? 

6.5.6.3 Provide a general description of security protocol including 
storage of data, ordering security and data file security. 

6.5.7. Catalogs 

The successful offeror must provide paper and/or computer media 
catalogs to all agencies upon request for the duration of this 
contract. Offerer to explain if catalog Identifies environmentally 
preferable products with associated EPP certifications. 

6.5.8. Procurement Card Policy 

6.5.8.1 The successful offeror must offer the capability to accept 
procurement cards as an acceptable form of payment. 
Level Ill reporting is preferred. 

Procurement Cards Accepted? Yes No 

6.5.8.2 Explain in detail your reporting capabilities for procurement 
card transactions. 

6.5.9. Forced Substitutions 

6.5.9.1 Forced substitutions are not allowed. If an ordered item Is 
out of stock, the Offerer must notify the purchasing entity 
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for prior approval before substituting for the out of stock 
item. Explain your methodology for items that are 
discontinued or out of stock. This must include your 
substitution policy. 

6.5.9.2 Explain how you will notify customers about out of stock 
items and how you will provide information about how the 
substituted product compares with the product that is out 
of stock. 

6.5.10. Customer Service Representatives 

6.5.10.1 Offerers shall provide each authorized purchaser with 
customer service representatives assigned to handle 
questions and resolve all problems that arise. 

6.5.10.2 Service representatives shat! be available, at a minimum, 
from 8:00 am to 5:00 pm in EACH time :zone, Monday 
through Friday. Service representatives shall be available 
by phone (via local or toll free number), fax, or email 
during the required times for each participating state. 

6.5.10.3 This solicitation is for all States and an time zones, 
Describe how you will manage the servicing of the 
contract for each time zone. 

6.5.10.4 Provide an Emergency number and contact for afterhours 
use. 

6.5.10.5 All service representatives shall have online access to 
account infom,ation and provide a timely response to 
inquiries concerning the status of orders {shipped or 
pending), delivery information, back-order information, 
contract pricing, category discounts, product availability, 
product information, account and billing questions, and 
contract compliance requirements. 

6.5.10.6 Describe in detail the process that shall be used to ensure 
adequate service representatives will be available. 

6.6. Administration and Marketing 

6.6.1. Return Policy 

What is your standard return policy? 
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6.6.2. Distribution Points 

It Is desirable that a successful offeror has Inside and outside sales 
staff and distribution facilities located in an Participating States or 
geographic area offered. Offerors must provide the locations of 
their distribution points and information regarding sales staff for 
each Participating States or geographic area offered. 

6.6.3. Contract Management 

6.6.3.1 Describe the Offeror'.s strategy for contract management 
and sales support including roles and responsibilities as 
they relate to each participating state for each of the 
proposed account teams that will handle contract 
management issues. 

6.6.3.2 It is desired that offerors have a representative(s) that has 
the sole responsibility of management of this NASPO 
ValuePoint contract. Provide a list the name(s) and title(s) 
of the dedicated representative(s) per region or State. 

6.6.3.3 Does your contract management include customer 
training? Please provide a detailed narrative including, at 
a minimum, the following: 

6.6.3.4 Sustainable Products (e.g., energy efficient, water 
efficient, low toxicity, recycled content, etc.); 

6.6.3.5 Review of environmentally preferable products with third 
party certifications (see section 6.5.3.6 above for a list of 
some of the 3rd party certifications). 

6.6.3.6 New products; 

6.6.3.7 Equipment and operation- Manufacturer/certified set up 
and training; 

8.6.3.8 Seminars and other learning opportunities; 

6.6.4. Delivery 

6.6.4.1 Delivery time for in-stock items should not exceed 24-48 
hours for all points within in the Participating States. Non­
stocked items must be delivered within 10 working days. 
The Participating States reserve the right to impose 
restrictions. Explain in detail your delivery policy. 
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6.6.4.2 Specify Guaranteed Delivery Time for In-Stock ltems. 

6.6.4.3 Specify Guaranteed Delivery Time for Non-Stock Items. 

6.6.4.4 SDS must accompany all orders at the time of delivery 
(where applicable). 

6.6.4.5 The Participating States expect high delivery standards 
from all contractors. Penalties may be imposed on 
contractors that have continual late deliveries. These 
penalties may include but are not limited to cancellation of 
orders, request for discounted pricing, non-use of an 
offending contractor or cancellation of the contractor's 
participating addendum(s). 

6.6.5. Shipping 

6.6.5.1 All shipments are to be delivered directly to the purchasing 
department/division address. All shipments shall include a 
packing label that includes at a minimum the following 
Information on the outside of the package: 

Authorized Purchaser; 
Delivery Address; 
Purchasing entity and floor; 
Contact; and 
Telephone number. 

6.6.5.2 A packing slip shall also be included with each shipment, 
which shall include at a minimum the following info,mation 
in no particular order: 

Line item description; 
Date ordered; 
Quantity ordered; 
Quantity Included in shipment; 
Any backordered items; 
Unit Price and extension; 
Number of parcels; 
Purchase Order Number; 
Purchasing entity name; and 
F.O.B. Destination. 

6.6.5.3 Describe in detail how your company has implemented 
environmentally sound shipping and transportation 
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practices. For example: 

• Is your company a US EPA SmartWay Partner? 
• Does your company use alternative fuel vehicles (e.g., 

electric, battery hybrid electric, bio-based diesel, etc.? 
• Does your company reduce energy usage or other 

environmental impacts during shipping? 

6.6.6. Implementation 

6.6.6.1 Implementation of this contract is vital to the Participating 
States. Describe In detail your implementation program 
including an estimated time line to include at minimum the 
following points. 

6.6.6.2 Describe in detail the Offeror's implementation plan, 
including all process steps. 

6.6.6.3 Detail the specific Information, resources, and assistance 
the offeror will require from each Participating State to 
implement the contract. 

6.6.6.4 Describe how soon from execution of the Participating 
Addendum the online ordering system will be available to 
each Participating State. If a phased implementation is 
planned In terms of limited functionality vs. complete 
functionality, please specify. 

6.6.6.5 Describe in detail the Offerors experience when 
Implementing customer relationships of equivalent size and 
complexity. 

6.6.6.6 Describe any customization abilities for different States or 
political subdivisions within a Participating State. 

6.6.7. Reporting Capabilities 

6.6 .7 .1 The offeror shall provide infonnation on all reports that are 
available without charge, to include a brief description of 
the report and the frequency. If there are other reports 
available at additional pricing, infonnation on these reports 
Is also required. Please note the reporting requirement in 
the NASPO ValuePoint terms and conditions; in addition 
states may have additional reporting requirements. 
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6.6.7.2 Explain your company auditing policy to ensure that pricing 
and services are in compliance with the contract. Explain 
your policy for revenue recovery in the event that any 
auditing reveats incorrect pricing. 

6.6.7 .3 Does your company provide a green product spend 
report? Please describe how your company reports 
environmentally preferable product purchases. 

6 .6 .8. Sustainability/Environmental Practices 

Sustainability and sound environmental practices are important 
to many of the Participating States. Thoroughly describe your 
sustainability and environmental practices that you currently 
have in place. This description should include the following: 

(1} Sustainability Program 
a. Does your company have a corporate-wide 
sustainability policy? If yes, attach or provide a link to your 
sustainability policy as well as any related policy initiatives 
such as a Climate Action Plan, a Zero Waste Policy, a 
Toxics Reduction Strategy, or a Green Fleet Policy. Also, 
please summarize what your corporate sustainability policy 
directs your company to do. 

b. Describe the key elements of your company's 
sustainability program including sustainability staff 
positions, qualifications and training. 

c. Describe Proposer's environmental practices that are 
applicable to items that Proposer markets. Provide links to 
your published statements, policies and reports and 
summarize key accomplishments. 

(2) Product Take Back/End of Life: 

a. Provide a list of products for which you provide end of 
life take-back and recycling (e.g. fluorescent lamps, 
batteries, solvents, metals, etc.). List subcontractors if any 
you use for these services. List any fees or conditions for 
these services. Certificates of Disposal must be provided for 
hazardous waste. This is an EPA requirement 

b. Proposers a.re to minimize or eliminate the use of 
disposable containers; Is made from recycled content or 
other bio-based fibers; is easily recyclable, contains a 
minimum of 25% by weight of post.consumer materials; 
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and/or meets or exceeds the minimum post-consumer 
content level for respective packaging in the U.S. 
Environmental Protection Agency Comprehensive 
Procurement Guidelines. 

c. Proposers are to provide packaging that does not contain 
inks, dyes, pigments, adhesives, stabilizers, or any other 
additives to which any lead, cadmium, mercury or 
hexavalent chromium has been included as an element 
during manufacture or distribution in such a way that the 
sum of the concentrations levels of such lead, cadmium, 
mercury or hexavalent chromium exceed the following 
concentration level: 100 parts per million by weight (0.01%). 

d. All drums shall remain the property of the supplier. 
Empty drums shall not become the property of the affected 
state entity under any circumstance or condition. All empty 
drums, including their respective caps, plugs, or bungs, shall 
be collected by the suppfier within a reasonable time frame 
specified by the affected state entity for reuse or recycling 
via the most reasonable transport method. 

(4) Product Choice: 
a. Proposers green claims are consistent with the 

Federal Trade Commission's Green Guides. (for 
more information visit: https:llwww.ftc.govloews­
events/media-resources/truth-advecfisinglgeen­
guides) 

Yes No_ 

(5) Other Sustainability Practices: 
a. Offerors may provide additional information their 

company's sustainability policies, practices and/or 
achievements. Attach appropriate documentation 
to substantiate claim. 

6.6.9. Emerging Small Business, Minority Business Enterprise, 
Women Business Enterprise, And Disabled Veteran Owned 
Business. 

6.6.9.1 Some Participating States, may desire to purchase 
products and services from ESB/MBEM/BE/DV & DBE 
companies. Some Participating States may or may not 
have an ESB/MBEM'BE/OV & DBE program and 
therefore each state will integrate this desirable into its 
Participating Addendum, if applicable. In $Ome 
Participating States, to qualify as an ESB/MBE/WBE/DV 
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& DBE supplier the listed companies must be registered 
with either the government or a recognized certifying 
entity and provide a certification type and number. 
Registered ESB/MBE/WBE/DV & DBE companies must 
be operating from a legitimate commercial site, carry all 
applicable insurance policies, required business licenses, 
and have operated continuously for at least two years. 
Please explain how the Offerer will provide opportunity 
for, ESB/MBEMIBE/DV & DBE companies. 

6.6.9,2 At a minimum, the following policies and practices must be 
described in detail: 

6.6.9.3 Describe in detail how the Offeror will work with the 
registered companies to determine what products can be 
a part of the contract. 

6.6.9.4 Describe in detail how the Offerer will track all 
ESB/MBEM'BE/DV & DBE Products and services, 
including ordering, delivery, and invoicing. 

6.6.9.5 Provide a list of Products that may be available to be 
purchased from ESB/MBE/WBE/DV & DBE companies 
under the proposed Contract. 

6.6.9.6 Describe how Offeror will make best efforts to increase the 
number of Products available to Authorized Purchasers 
under the Contract acquired from ESB/MBE/WBE/DV & 
DBE businesses. 

6.6.9. 7 Describe what other products or seivices the Offeror can 
offer within a category that supports ESB/MBEM'BE/DV 
& DBE suppliers. 

6.6.10. Community Rehabilitation Program (CRP) / Qualified 
Rehabilitative Facilities (QRF): 

Describe how the Offeror supports the use of products and/or 
services sourced from ORF and the CRP programs. 

6.6.11. Retail Store PurchasesM'ill Call: 

6 .6.11.1 Describe the availability of contracted items through 
Offerer's branch locations. Please provide a list of branch 
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locations that provide a will call service In each of the 
Participating States. 

6.6.11.2 Provide a narrative that explains how authorized 
purchasers will be able to make purchases at will call 
branch locations, make payment for those items and have 
those items included in the reporting. 

6.6.12. Growth Incentives: 

6.6.12.1 Describe In detail any contract growth incentives, e.g. 
larger revenue, different levels of discounts for large 
orders that may be offered to the Participating 
States/purchasing agency. 

6.6.12.2 Describe in detail any incremental pricing Incentives for 
on~line ordering verses fax or call in ordering. 

6.7. Additional Services 

6.7.1. Training 

6. 7 .1.1 , Offerer shall provide all training as necessary at no 
additional pricing to all Participating States on all aspects 
of ordering, online ordering, product delivery, product 
returns, EPP's, and customer service processes. 

6.7.1.2 Describe In detail the Offerer's ability to offer training that 
may be required to ensure purchasing entities have a 
thorough understanding of all ordering processes 
including any onllne systems. No pricing for product 
training, safety training, or travel and per Diem. 

6.7.2. Disaster Recovery 

Please describe your emergency management plan to aid 
States during an emergency or disaster recovery. Be specific 
as to response time, supplies availability and other goods 
and services that you offer. 

6. 7 .3. Installation, if applicable 
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Please describe Offerer's ability to provide installation 
services of products or equipment that Participating States 
may chose, if applicable to their States rules. 

6.7.4. Value added solutions 

Offerers are encouraged to suggest value added solutions that may 
improve the States use of the contracts and products offered. One 
such value-add is product sourcing. 

6.7.4.1 Sourced Products 

(1) Supplier sourced products is a product which is not 
currently listed In the suppliers contract catalog or 
on-line ordering system at the time of order receipt 
but is capable of being supplied through the offeror. 

(2} If the offeror is capable of supplying sourced 
products they must be direct line extension 
products which have a similar item to an 
established product category and the offerer must 
already have a publically recognized business 
partnership with the "brand". 

(3) The otferor must list in their cost proposal 
Attachment D and 0"1 their up charge for all 
sourced products. Up charges must be detailed on 
invoices as a separate item from the product 
charge. 

6.7.4.2 Vending Machines 

(1) Vending style machines that can dispense singular 
or multip!e products with control type methods. 

(2) Offerers are encouraged to list their vending 
solutions. · 
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Attachment B 

NASPO ValuePoint Master Agreement 

This NASPO ValuePolnt Master Agreement ("Master Agreement") is between the State 
of Oregon, acting by and through the Department of Administrative Services, Enterprise 
Goods and Services, Procurement Services ("DAS PS"), as the Lead State, on behalf of 
the member states of the NASPO Value Point Cooperative Purchasing Program and other 
Participating Entities and _________ ("Contractor"). This Master 
Agreement is effective on the date that it has been signed by the parties and has been 
approved as required by applicable law (•Effective Date"). 

1. Master Agreement Order of Precedence 

a. Any Order placed under this Master Agreement shall consist of the following 
documents: 

(1) A Participating Entity's Participating Addendum ("PA~), substantially in the 
form attached hereto as Exhibit A; 

(2) NASPO ValuePoint Master Agreement and its exhibits: 
eMarket Center Addendum 
Exhibit A - Sample Participating Addendum 
Exhibit B - Description of Products and Services 
Exhibit C - Provisions Required by Federal Law 
Exhibit D - NASPO ValuePoint Detailed Sales Data Report Form 

(3) A Purchase Order Issued against the Master Agreement; 

(4) Any terms and conditions provided electronically or online or as part of 
Product materials or descriptions or guidelines; and 

(5) Any Offeror's onllne or third party terms and conditions. 

b. These documents shall be read to be consistent and complementary. Any conflict 
among these documents shall be resolved by giving priority to these documents in the 
order listed above. Contractor terms and conditions that apply to this Master Agreement 
are only those that are expressly accepted by the Lead State and must be in writing and 
attached to this Master Agreement as an Exhibit or Attachment. 
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2. Definitions 

Acceptance means a written notice from a Purchasing Entity to Contractor advising 
Contractor that the Product has passed its Acceptance Testing. Acceptance of a Product 
for which acceptance testing is not required shall occur following the completion of 
delivery, Installation, if required, and a reasonable time for inspection of the Product, 
unless the Purchasing Entity provides a written notice of rejection to Contractor. 

Acceptance Testing means the process for ascertaining that the Product meets the 
standards set forth in the section titled Standard of Performance and Acceptance, prior 
to Acceptance by the Purchasing Entity. 

Contract means any Order or Purchase Order or other agreed upon ordering instrument 
issued by a Purchasing Entity under this Master Agreement, together with the terms and 
conditions of this Master Agreement. 

Contractor means the person or entity delivering Products or perfonning services under 
the terms and conditions set forth in this Master Agreement. 

Embedded Software means one or more software appllcations which permanently 
reside on a computing device. 

Environmentally Preferable Product means products and services that have a lesser 
or reduced effect on human health and the environment when compared to competing 
products or services that serve the same purpose. 

Intellectual Property means any and all patents, copyrights, service marks, trademarks, 
trade secrets, trade names, patentable inventions, or other similar proprietary rights, in 
tangible or intangible form, and all rights, title, and interest therein. 

Lead State means the State centrally administering any resulting Master Agreement(s}. 

Master Agreement means the underlying agreement executed by and between the Lead 
State, acting on behalf of the members of the NASPO ValuePolnt Cooperative Purchasing 
Program, and the Contractor, as now or hereafter amended. 

NASPO ValuePoint is the NASPO Cooperative Purchasing Organization LLC, doing 
business as NASPO ValuePoint, a 501 {c){3) limited liability company that is a subsidiary 
organization the National Association of State Procurement Officials (NASPO), the sole 
member of NASPO ValuePoint. NASPO ValuePoint facilitates administration of the 
NASPO cooperative group contracting consortium of state chief procurement officials for 
the benefit of state departments, institutions, agencies, and political subdivisions and 
other eligible entities (i.e.. colleges, school districts, counties, cities, some nonprofit 
organizations, etc.) for all states, the District of Columbia, and territories of the United 
States. NASPO ValuePoint ls identified in the Master Agreement as the recipient of reports 
and may perform contract administration functions relating to collecting and receiving 
reports as well as other contract administration functions as assigned by the Lead State. 
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Order or Purchase Order means any purchase order, sales order, contract or other 
document used by a Purchasing Entity to order the Products. 

Participating Addendum means a bilateral agreement executed by a Contractor and a 
Participating Entity incorporating this Master Agreement and any other additional 
Participating Entity specific language or other requirements, e.g. ordering procedures 
specific to the Participating Entity, other terms and conditions. 

Participating Entity means a state, or other legal entity, properly authorized to enter into 
a Participating Addendum. 

Participating State means a state, the District of Columbia, or one of the territories of 
the United States that is listed in the Request for Proposal as intending to participate. 
Upon execution of the Participating Addendum, a Participating State becomes a 
Participating Entity; however, a Participating State listed in the Request for Proposals is 
not required to later participate In the Master Agreement 

Product means any equipment, software (including embedded software), supplies, 
materials, commodities, goods, documentation or other deliverable supplied, offered, or 
created by the Contractor pursuant to this Master Agreement. The term Products, 
supplies, and products are used interchangeably in this Master Agreement. 

Purchasing Entfty means a state (as well as the District of Columbia and U.S territories), 
city, county, district, other political subdiVision of a State, and a nonprofit organization 
under the laws of some states if authorized by a Participating. Addendum, who issues a 
Purchase Order against the Master Agreement and becomes financially committed to the 
purchase. 

Services means installation and additional services as defined in the Master Agreement. 

3. Term of the Master Agreement; Non-exclugfvity 

a. The initial term of this Master Agreement is for one (1l year. This Master Agreement 
may be extended beyond the original contract period for four ~ additional years at the 
Lead State's discretion and by mutual agreement and upon review of requirements of 
Participating Entities, current market conditions, and Contractor performance. 

b. This Master Agreement is not exclusive. Purchasing Entities retain the right to contract 
for Products or Services or both through any selection process authorized by law, or to 
perform the Services themselves. Neither NASPO ValuePoint nor the Lead State 
guarantees that any specific number of Contracts will be Issued or that any specific 
amount of Products or Services will be required. 

4. Amendments 

The terms of this Master Agreement shall not be waived, altered, modified, supplemented 
or amended in any manner whatsoever without prior written approval of the Lead State 
and Contractor. 
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5. Participants and Scope 

a. Contractor may not deliver Products under this Master Agreement until a Participating 
Addendum acceptable to the Participating Entity and Contractor is executed. The NASPO 
ValuePoint Master Agreement Terms and Conditions are applicable to any Order by a 
Participating Entity (and other Purchasing Entities covered by their Participating 
Addendum), except to the extent altered, modified, supplemented or amended by a 
Participating Addendum. By way of illustration and not Umitation, this authority may apply 
to unique delivery and invoicing requirements, confidentiality requirements, defaults on 
Orders, governing law and venue relating to Orders by a Participating Entity, 
indemnification, and insurance requirements. Statutory or constitutional requirements 
relating to availability of funds may require specific language in some Participating 
Addenda in order to comply with applicable law. The expectation is that these alterations, 
modifications, supplements, or amendments will be addressed in the Participating 
Addendum or, with the consent of the Purchasing Entity and Contractor, may be included 
in the ordering document {e.g. purchase order or contract) used by the Purchasing Entity 
to place the Order. 

b. Use of specific NASPO ValuePoint cooperative Master Agreements by state agencies, 
political subdivisions and other Participating Entitles (Including cooperatives) authorized 
by Individual state's statutes to use state contracts are subject to the approval of the 
respective State Chief Procurement Official. Issues of interpretation and eligibility for 
participation are solely within the authority of the respective State Chief Procurement 
Official. 

c. Obligations under this Master Agreement are limited to those Participating Entities who 
have signed a Participating Addendum and Purchasing Entities withln the scope of those 
Participating Addenda. States or other entities permitted to participate may use an 
Informal competitive process to determine which Master Agreements to participate in 
through execution of a Participating Addendum. Financial obligations of Participating 
Entities who are states are limited to the orders placed by the departments or other s1ate 
agencies and institutions having available funds. Participating Entities who are states 
incur no financial obligations on behalf of other Purchasing Entitles. Contractor shaU email 
a fully executed PDF copy of each Participating Addendum to PA@naspovaluepoint.org 
to support documentation of participation and posting in appropriate data bases. 

d. NASPO Cooperative Purchasing Organization LLC, doing business as NASPO 
ValuePoint, is not a party to the Master Agreement. It is a nonprofit cooperative 
purchasing organization assisting sta1es in administering the NASPO cooperative 
purchasing program for state government departments, institutions, agencies and political 
subdivisions (e.g., colleges, school districts, counties, cities, etc.) for all 50 states, the 
District of Columbia and the territories of the United States. 

e. Participating Addenda shall not be construed to amend the following provisions in this 
Master Agreement between the Lead State and Contractor that prescribe NASPO 
ValuePoint Program requirements: Tenn of the Master Agreement; Amendments; 
Participants and Scope; Administrative Fee; NASPO ValuePolnt Summary and Detailed 
Usage Reports; NASPO ValuePoint Cooperative Program Marketing and Performance 
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Review; NASPO ValuePoint eMarketCenter; Right to Publish; Price and Rate Guarantee 
Period; and Individual Customers. Any such language shall be void and of no effect. 

f. Participating Entities who are not states may under some circumstances sign their own 
Participating Addendum, subject to the consent to participation by the Chief Procuremen1 
Official of the state where the Participating Entity is located. Coordinate requests for such 
participation through NASPO ValuePolnt. Any permission to participate through execution 
of a Participating Addendum is not a determination that procurement authority exists in 
the Participating Entity; they must ensure that they have the requisite procurement 
authority to execute a Participating Addendum. 

g. Resale. "Resale" means any payment In exchange for transfer of tangible goods, 
software, or assignment of the right to services. Subject to any specific conditions 
Included in the solicitation or Contractor's proposal as accepted by the Lead State, or as 
explicitly permitted in a Participating Addendum, Purchasing Entities may not resell 
Products (the definition of which includes services that are deliverables). Absent any 
such condition or explicit permission, this limitation does not prohibit: payments by 
employees of a Purchasing Entity for Products; sales of Products to the general public as 
surplus property; and fees associated with inventory transactions with other governmental 
or nonprofit entities and consistent with a Purchasing Entity's laws and regulations. Any 
sale or transfer permitted by this subsection must be consistent with license rights granted 
for use of Intellectual property. 

6. Administrative Fees 

a. The Contractor shall pay to NASPO ValuePoint, or its assignee. a NASPO ValuePoint 
Administrative Fee of one-quarter of one percent (0.25% or 0.0025) no later than sixty 
(60) days following the end of each calendar quarter. The NASPO ValuePolnt 
Administrative Fee shall be submitted quarterly and is based on all sales of products and 
services under the Master Agreement (less any charges for taxes or shipping). The 
NASPO ValuePointAdministratlve Fee is not negotiable. This fee is to be included as part 
of the pricing submitted with proposal. 

b. Additionally, some states may require an additional fee be paid directly to the state only 
on purchases made by Purchasing Entities within that state. For all such requests, the 
fee level, payment method and schedule for such reports and payments will be 
Incorporated into the Participating Addendum that is made a part of the Master 
Agreement. The Contractor may adjust the Master Agreement pricing accordingly for 
purchases made by Purchasing Entities within the jurisdiction of the state. All such 
agreements shall not affect the NASPO ValuePolnt Administrative Fee percentage or the 
prices paid by the Purchasing Entities outside the jurisdiction of the state requesting the 
additional fee. The NASPO ValuePoint Administrative Fee in subsection 6a shall be 
based on the gross amount of all sales (less any charges for taxes or shipping) at the 
adjusted prices (if any) in Participating Addenda. 

7. NASPO ValuePoint Summary and Detailed Usage Reports 

In addition to other reports that may be required by this solicitation, the Contractor shall 
provide the following NASPO ValuePoint reports: 
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a. Summary Sales Data. The Contractor shall submit quarterly sales reports directly to 
NASPO ValuePoint using the NASPO ValuePoint Quarterly Sales/Administrative Fee 
Reporting Tool found at http://www.naspo.org/WNCPO/Calculator.aspx. Any/all sales 
made under this Master Agreement shall be reported as cumulative totals by state. Even 
if Contractor experiences zero sates during a calendar quarter, a report is still required. 
Reports shall be due no later than thirty (30) days following the end of the calendar quarter 
(as specified in the reporting tool). 

b. Detailed Sales Data. Contractor shall also report detailed sales data by: (1) state; (2) 
entity/customer type, e.g. local government, higher education, K12, non-profit; (3) 
Purchasing Entity name; (4) Purchasing Entity bill-to and ship-to locations; (4) Purchasing 
Entity and Contractor Purchase Order ldentifter/number(s); (5) Purchase Order Type (e.g. 
sales order, credit, return, upgrade, determined by industry practfces}; (6) Purchase Order 
date; (7) Ship Date; (8) and line item description, including product number if used. The 
report shall be submitted in any form required by the solicitation. Reports are due on a 
quarterly basis and must be received by the Lead State and NASPO ValuePoint 
Cooperative Development Team no later than thirty (30} days after the end of the 
reporting period. Reports shall be delivered to the Lead State and to the NASPO 
ValuePoint Cooperative Development Team electronically through a designated portal, 
email, CO-ROM, flash drive or other method as determined bythe Lead State and NASPO 
ValuePolnt. Detailed sales data reports shall include sales information for all sales under 
Participating Addenda executed under this Master Agreement. The format for the detailed 
sales data report is in shown in Exhibit D. 

c. Reportable sales for the summary sales data report and detailed sales data report 
includes sales to employees for personal use where authorized by the solicitation and the 
Participating Addendum. ReQort data fQr employees should be limiteg to ONLY the state 
and entity they are Qarticipa1ing under the authori~ of (state and agency. cit¥, county, 
school district. etc.) and the amount of sales. No personal identification numbers, e.g. 
names, addresses, social security numbers or any other numerical identifier, may 
be submitted with any report. 

d. Contractor shall provide the NASPO ValuePoint Cooperative Deve,opment Coordinator 
with an executive summary each quarter that includes, at a minimum, a list of states with 
an active Participating Addendum, states that Contractor is in negotiations with and any 
Participating Addendum roll out or implementation activities and issues. NASPO 
VaJuePoint Cooperative Development Coordinator and Contractor will determine the 
fonnat and content of the executive summary. The executive summary is due thirty (30) 
days after the conclusion of each calendar quarter. 

e. Timely submission of these reports is a material requirement of the Master Agreement. 
The recipient of the reports shall have exclusive ownership of the media containing the 
reports. The Lead State and NASPO ValuePoint shall have a perpetual, irrevocable, non­
exclusive, royalty free, transferable right to disptay, modify, copy, and otherwise use 
reports, data and information provided under this section. 
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8. NASPO ValuePoint Cooperative Program Marketing, Training, and 
Performance Review 

a. Contractor agrees to work cooperatively with NASPO ValuePoint personnel. 
Contractor agrees to present plans to NASPO ValuePoint for the education of 
Contractor's contract adminlstrator(s) and sales/marketing workforce regarding the 
Master Agreement contract, including the competitive nature of NASPO ValuePoint 
procurements, the Master agreement and participating addendum process, and the 
manner in which qualifying entities can participate in the Master Agreement. 

b. Contractor agrees, as Participating Addendums become executed, If requested by 
ValuePolnt personnel to provide plans to launch the program within the participating state. 
Plans will include time frames to launch the agreement and confirmation that the 
Contractor's website has been updated to properly reflect the contract offer as available 
in the participating state. 

c. Contractor agrees, absent anything to the contrary outlined in a Participating 
Addendum, to consider customer proposed terms and conditions, as deemed important 
to the customer, for possible inclusion into the customer agreement. Contractor will 
ensure that their sales force is aware of this contracting option. 

d. Contractor agrees to participate in an annual contract performance review at a location 
selected by the Lead State and NASPO ValuePoint, which may include a discussion of 
marketing action plans, target strategies, marketing materials, as well as Contractor 
reporting and timeliness of payment of administration fees. 

e. Contractor acknowledges that the NASPO ValuePoint logos may not be used by 
Contractor In sales and marketing until a logo use agreement is executed with NASPO 
Value Point. 

f. The Lead State expects to evaluate the utilization of the Master Agreement at the annual 
performance review. Lead State may, in its discretion, cancel the Master Agreement 
pursuant to section 28, or not exercise an option to renew, when Contractor utilization 
does not warrant further administration of the Master Agreement. The Lead State may 
exercise its right to not renew the Master Agreement if vendor fails to record or report 
revenue for three consecutive quarters, upon 60-calendar day written notice to the 
Contractor. Cancellation based on nonuse or under-utilization will not occur sooner than 
two years after award (or execution if later) of the Master Agreement. This subsection 
does not limit the discretionary right of either the Lead State or Contractor to cancel the 
Master Agreement pursuant to section 28 or to terminate for default pursuant to section 
30. 

g. Contractor agrees, within 30 days of their effective date, to notify the Lead State and 
NASPO ValuePoint of any contractual mosMavored-customer provisions in third~part 
contracts or agreements that may affect the promotion of this Master Agreements or 
whose terms provide for adjustments to future rates or pricing based on rates, pricing in, 
or Orders from this master agreement. Upon request of the Lead State or NASPO 
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ValuePoint, Contractor shall provide a copy of any such provisions. 

9. NASPO ValuePoint eMarket Center 

a. In July 2011, NASPO ValuePoint entered into a multi~year agreement with SciQuest, 
Inc. (doing business as JAGGAER) whereby JAGGAER will provide certain electronic 
catalog hosting and management seNices to enable eligible NASPO ValuePoint's 
customers to access a central online website to view and/or shop the goods and services 
available from existing NASPO ValuePoint Cooperative Contracts. The central online 
website is referred to as the NASPO ValuePoint eMarket Center. 

b. The Contractor will have visibility in the eMarket Center through Ordering Instructions. 
These Ordering Instructions are available at no cost to the Contractor and provide 
customers information regarding the Contractors website and ordering information. The 
Contractor is required at a minimum to participate In the eMarket Center through Ordering 
Instructions. 

c. At a minimum, the Contractor agrees to the following timeline: NASPO ValuePoint 
eMarket Center Site Admin shall provide a written request to the Contractor to begin 
Ordering Instruction process. The Contractor shall have thirty (30) days from receipt of 
written request to work with NASPO ValuePoint to provide any unique information and 
ordering instructions that the Contractor would like the customer to have. 

d. If the solicitation requires either a catalog hosted on or integration of a punchout site 
with eMarket Center, or either solution is proposed by a Contractor and accepted by the 
Lead State, the provisions of the eMarket Center Appendix to these NASPO ValuePoint 
Master Agreement Terms and Conditions apply. 

10. Right to Publish 

Throughout the duration of this Master Agreement, Contractor must secure from the Lead 
State prior approval for the release of information that pertains to the potential work or 
activities covered by the Master Agreement. This limitation does not preclude publication 
about the award of the Master Agreement or marketing activities consistent with any 
proposed and accepted marketing plan. The Contractor shall not make any representations 
of NASPO ValuePoint's opinion or position as to the quality or effectiveness of the services 
that are the subject of this Master Agreement without prior written consent. Failure to 
adhere to this requirement may result in termination of the Master Agreement for cause. 

11. Price and Rate Guarantee Period 

All prices and rates must be guaranteed for the initial term of the Master Agreement. 
Following the Initial Master Agreement period, any request for price or rate adjustment 
must be for an equal guarantee period, and must be made at least (30) days prior to the 
effective date. Requests for price or rate adjustment must inciude sufficient 
documentation supporting the request. Any adjustment or amendment to the Master 
Agreement shall not be effective unless approved by the Lead State. No retroactive 
adjustments to prices or rates will be allowed. 
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12. Individual Customers 

Except to the extent modified by a Participating Addendum, each Purchasing Entity shall 
follow the terms and conditions of the Master Agreement and applicable Participating 
Addendum and will have the same rights and responsibilities for their purchases as the 
Lead State has in the Master Agreement, including but not limited to, any indemnity or 
right to recover any costs as such right is defined In the Master Agreement and applicable 
Participating Addendum for their purchases. Each Purchasing Entity will be responsible 
for its own charges, fees, and liabilities. The Contractor will apply the charges and invoice 
each Purchasing Entity individually. 

Administration of Orders 
13. Ordering 

a. Master Agreement order and purchase order numbers shall be clearly shown on all 
acknowledgments, shipping labels, packing slips, invoices, and on all correspondence. 

b. Purchasing Entities may define entity or project~specific requirements and informally 
compete the requirement among companies having a Master Agreement on an "as 
needed" basis. This procedure may also be used when requirements are aggregated or 
other finn commitments may be made to achieve reductions in pricing. This procedure 
may be modified in Participating Addenda and adapted to the Purchasing Entity's rules 
and policies. The Purchasing Entity may in its sole discretion determine which Master 
Agreement Contractors should be solicited for a quote. The Purchasing Entity may select 
the quote that it considers most advantageous, cost and other factors considered. 

c. Each Purchasing Entity will identify and utilize its own appropriate purchasing 
procedure and documentation. Contractor is expected to become familiar with the 
Purchasing Entities' rules, policies, and procedures regarding the ordering of supplies 
and/or services contemplated by this Master Agreement. 

d. Contractor shall not begin work without a valid Purchase Order or other appropriate 
commitment document under the law of the Purchasing Entity. 

e. Orders may be placed consistent with the terms of this Master Agreement during the 
term of the Master Agreement. 

f. All Orders pursuant to this Master Agreement, at a minimum, shall include: 

(1) The Products, Services or Supplies being delivered; 
(2) The place and requested time of delivery; 
(3) A billing address; 
(4) The name, phone number, and address of the Purchasing Entity 
representative; 
(5) The price per hour or other pricing elements consistent with this Master 
Agreement and the contractors proposal; 
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(6) A ceiling amount of the order for services being ordered; and 
{7) The Master Agreement identifier. 

g. All communications concerning administration of Orders placed shall be furnished 
solely to the authorized purchasing agent within the Purchasing Entity's purchasing office, 
or to such other Individual identified In writing in the Order. 

h. Orders must be placed pursuant to this Master Agreement prior to the termination date 
thereof, but may have a delivery date or performance period up to 120 days past the then. 
current tennination date of this Master Agreement. Contractor Is reminded that financial 
obligations of Purchasing Entities payable after the current applicable fiscal year are 
contingent upon agency funds for that purpose being appropriated, budgeted, and 
otherwise made available. 

I. Notwithstanding the expiration, cancellation or termination of this Master Agreement, 
Contractor agrees to perform in accordance with the terms of any Orders then outstanding 
at the time of such expiration or termination. Contractor shall not honor any Orders placed 
after the expiration, cancellation or termination of this Master Agreement, or otherwise 
inconsistent with its terms. Orders from any separate indefinite quantity, task orders, or 
other form of indefinite delivery order arrangement priced against this Master Agreement 
may not be placed after the expiration or termination of thls Master Agreement, 
notwithstanding the term of any such indefinite delivery order agreement. 

14. Shipping and Delivery 

a. The prices are the delivered price to any Purchasing Entity. All deliveries shall be 
F.0.8. destination, freight pre~paid, with aH transportation and handling charges paid by 
the Contractor. Responsibility and liability for loss or damage shall remain the 
Contractor's until final inspection and acceptance when responsibility shall pass to the 
Purchasing Entity except as to latent defects, fraud and Contractor's warranty obligations. 
The minimum shipment amount, if any, will be found in the special terms and conditions. 
Any order for less than the specified amount is to be shipped with the freight prepaid and 
added as a separate item on the invoice. Any portion of an Order to be shipped without 
transportation charges that is back ordered shall be shipped without charge. 

b. All deliveries will be "Inside Deliveries" as designated by a representative of the 
Purchasing Entity placing the Order. Inside Delivery refers to a delivery to other than a 
loading dock, front lobby, or reception area. Specific delivery instructions will be noted on 
the order form or Purchase Order. Any damage to the building interior, scratched walls, 
damage to the freight elevator, etc., will be the responsibility of the Contractor. If damage 
does occur, it is the responsibility of the Contractor to Immediately notify the Purchasing 
Entity placing the Order. 

c. All products must be delivered in the manufacturer's standard package. Costs shall 
include all packing and/or crating charges. Cases shall be of durable construction, good 
condition, properly labeled and suitable in every respect for storage and handling of 
contents. Each shipping carton shall be marked with the commodity, brand, quantity, item 
code number and the Purchasing Entity's Purchase Order number. 
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16. Laws and Regulations 

Any and all Products offered and furnished shall comply fully with all applicable Federal 
and State laws and regulations, Including the Federal Terms and Conditions set forth in 
Exhibit C. 

16. Inspection and Acceptance 

a. Where the Master Agreement or an Order does not otherwise specify a process for 
Inspection and Acceptance, this section governs. This section is not intended to limit 
rights and remedies under the applicable commercial code. 

b. AU Products are subject to inspection at reasonable times and places before 
Acceptance. Contractor shall provide right of access to the Lead State, or to any other 
authorized agent or official of the Lead State or other Participating or Purchasing Entity, 
at reasonable times, in order to monitor and evaluate performance, compliance, and/or 
quality assurance requirements under this Master Agreement. Products that do not meet 
specifications may· be rejected. Failure to reject upon receipt, however, does not relieve 
the contractor of liability for material (nonconformity that substantial impairs value) latent 
or hidden defects subsequently revealed when goods are put to use. Acceptance of such 
goods may be revoked In accordance with the provjsions of the applicable commercial 
code, and the Contractor is liable for any resulting expense incurred by the Purchasing 
Entity related to the preparation and shipping of Product rejected and returned, or for 
which Acceptance is revoked. 

c. If any Services do not confonn to contract requirements, the Purchasing Entity may 
require the Contractor to perform the services again In conformity with contract 
requirements, at no increase in Order amount. When defects cannot be corrected by re­
performance, the Purchasing Entity may require the Contractor to take necessary action 
to ensure that future performance conforms to contract requirements; and reduce the 
contract price to reflect the reduced value of services performed. 

d. The warranty period shall begin upon Acceptance. 

e. Acceptance Testing may be explicitly set out in a Master Agreement to ensure 
conformance to an explicit standard of performance. Acceptance Testing means the 
process set forth in the Master Agreement for ascertaining that the Product meets the 
standard of performance prior to Acceptance by the Purchasing Entity. If Acceptance 
Testing is prescribed, this subsection applies to applicable Products purchased under this 
Master Agreement, including any additional, replacement, or substitute Product(s) and 
any Product(s) which are modified by or with the written approval of Contractor after 
Acceptance by the Purchasing Entity. The Acceptance Testing period shall be thirty (30) 
calendar days or other time period identified in this Master Agreement or the Participating 
Addendum, starting from the day after the Product is delivered or, if installed, the day 
after the Product is installed and Contractor certifies that the Product is ready for 
Acceptance Testing. If the Product does not meet the standard of performance during the 
initial period of Acceptance Testing, Purchasing Entity may, at Its discretion, continue 
Acceptance Testing on a day-to-day basis until the standard of performance is met. Upon 
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rejection, the Contractor will have fifteen (15) calendar days to cure the standard of 
performance issue(s). If after the cure period, the Product stiU has not met the standard 
of performance, the Purchasing Entity may, at its option: (a) declare Contractor to be in 
breach and terminate the Order: (b) demand replacement Product from Contractor at no 
additional cost to Purchasing Entity; or, {c) continue the cure period for an additional time 
period agreed upon by the Purchasing Entity and the Contractor. Contractor shall pay all 
costs related to the preparation and shipping of Product returned pursuant to the section. 
No Product shall be deemed Accepted and no charges shall be paid until the standard of 
performance is met. The warranty period shall begin upon Acceptance. 

17. Payment 

Payment after Acceptance is nonnally made within 30 days following the date the entire 
order Is delivered or the date a correct invoice is received, whichever is later. After 45 
days the Contractor may assess overdue account charges up to a maximum rate of one 
percent per month on the outstanding balance, unless a different late payment amount is 
specified in a Participating Addendum, Order, or otherwise prescribed by applicable law. 
Payments will be remitted by mall. Payments may be made via a State or political 
subdivision "Purchasing Card" with no additional charge. 

18. Warranty 

Warranty provisions govern where specified elsewhere in the documents that constitute 
the Master Agreement; otherwise this section governs. The Contractor warrants for a 
period of one year from the date of Acceptance that: (a) the Product performs according 
to all specific claims that the Contractor made in its response to the solicitation, (b) the 
Product is suitable for the ordinary purposes for which such Product is used, (c} the 
Product is suitable for any special purposes identified in the solicitation or for which the 
Purchasing Entity has relied on the Contractor's skill or judgment, (d) the Product is 
designed and manufactured in a commercially reasonable manner, and (e) the Product 
is free of defects. Upon breach of the warranty, the Contractor will repair or replace {at 
no charge to the Purchasing Entity) the Product whose nonconformance is discovered 
and made known to the Contractor. If the repaired and/or replaced Product proves to be 
inadequate, or fails of its essential purpose, the Contractor will refund the full amount of 
any payments that have been made. The rights and remedies of the parties under this 
warranty are in addition to any other rights and remedies of the parties provided by law 
or equity, including, without limitation, actual damages, and, as applicable and awarded 
under the law, to a prevtJiJing party, reasonable attorneys1 fees and costs. 

19. Title of Product 

Upon Acceptance by the Purchasing Entity, Contractor shall convey to Purchasing Entity 
title to the Product free and clear of all liens, encumbrances, or other security interests. 
Transfer of title to the Product shall include an irrevocable and perpetual license to use 
any Embedded Software in the Product. If Purchasing Entity subsequently transfers title 
of the Product to another entity, Purchasing Entity shall have the right to transfer the 
license to use the Embedded Software with the transfer of Product title. A subsequent 
transfer of this software license shall be at no additional cost or charge to either 
Purchasing Entity or Purchasing Entity's transferee. 
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20. License of Pre-Existing Intellectual Property 

Contractor grants to the Purchasing Entity a nonexclusive, perpetual, royalty-free, 
irrevocable, license to use, publish, translate, reproduce, transfer with any sale of tangible 
media or Product, perform, display, and dispose of the Intellectual Property, and its 
derivatives, used or delivered under this Master Agreement, but not created under it ("Pre# 
existing Intellectual Property"). The Contractor shall be responsible for ensuring that this 
license is consistent with any third party rights in the Pre-existing Intellectual Property. 

General Provisions 
21. Insurance 

a. Unless otherwise agreed in a Participating Addendum, Contractor shall, during the tenn 
of this Master Agreement, maintain in full force and effect, the Insurance described in this 
section. Contractor shall acquire such insurance from an Insurance carrier or carriers 
licensed to conduct business in each Participating Entity's state and having a rating of A, 
Class VII or better, In the most recently published edition of A.M. Best's Insurance 
Reports. Failure to buy and maintain the required insurance may result in this Master 
Agreement's termination or, at a Participating Entity's option, result in termination of its 
Participating Addendum. 

b. Coverage shall be written on an occurrence basis. The minimum acceptable limits shall 
be as Indicated below: 

(1) Commercial General Liability covering premises operations, independent 
contractors, products and completed operations, blanket contractual liability, 
personal injury (including death), advertising liability, and property damage, with a 
limit of not less than $1 million per occurrence/$2 million general aggregate; 

(2) Contractor must comply with any applicable State Workers Compensation or 
Employers Liability Insurance requirements. 

c. Contractor shall pay premiums on all insurance policies. Contractor shall provide notice 
to a Participating Entity who is a state within five (5) business days after Contractor is first 
aware of expiration, cancellation or nonrenewal of such policy or is first aware that 
cancellation is threatened or expiration, nonrenewal or expiration otherwise may occur. 

d. Prior to commencement of performance, Contractor shall provide to the Lead State a 
written endorsement to the Contractor's general liability insurance policy or other 
documentary evidence acceptable to the Lead State that (1) names Oregon, and the 
Participating States identified In the Request for Proposal as additional insureds, (2) 
provides that written notice of cancellation shall be delivered in accordance with the policy 
provisions, and (3) provides that the Contractor's liability insurance policy shall be 
primary, with any liability insurance of any Participating State as secondary and 
noncontributory. Unless otherwise agreed in any Participating Addendum, other state 
Participating Entities' rights and Contractor's obligations are the same as those specified 
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in the first sentence of this subsection except the endorsement is provided to the 
applicable state. 

e. Contractor shall furnish to the Lead State copies of certificates of all required insurance 
in a form sufficient to show required coverage within thirty (30) calendar days of the 
execution of this Master Agreement and prior to performing any work. Copies of renewal 
certificates of all required insurance shall be furnished within thirty (30) days after any 
renewal date to the applicable state Participating Entlty. Failure to provide evidence of 
coverage may, at the sole option of the Lead State, or any Participating Entity, result in 
this Master Agreement's termination or the termination of any Participating Addendum. 

f. Coverage and limits shall not limit Contractor's liability and obligations under this Master 
Agreement, any Participating Addendum, or any Purchase Order. 

22. Records Administration and Audit 

a. The Contractor shall maintain books, records, documents, and other evidence 
pertaining to this Master Agreement and Orders placed by Purchasing Entities under it to 
the extent and in such detail as shall adequately reflect performance and administration 
of payments and fees. Contractor shall permit the Lead State, a Participating Entity, a 
Purchasing Entity, the federal government {including its grant awarding entities and the 
U.S. Comptroller General), and any other duly authorized agent of a governmental 
agency, to audit, inspect, examine, copy and/or transcribe Contractor's books, 
documents, papers and records directly pertinent to this Master Agreement or orders 
placed by a Purchasing Entity under it for the purpose of making audits, examinations, 
excerpts, and transcriptions. This right shall survive for a period of five (5) years following 
termination of this Agreemeni or final payment for any order placed by a Purchasing Entity 
against this Agreement, whichever is tater, or such longer period as is required by the 
Purchasing Entity's state statutes, to assure compliance with the terms hereof or to 
evaluate performance hereunder. 

b. Without limiting any other remedy available to any governmental entity, the Contractor 
shall reimburse the applicable Lead State, Participating Entity, or Purchasing Entity for 
any overpayments inconsistent with the terms of the Master Agreement or Orders or 
underpayment of fees found as a result of the examination of the Contractor's records. 

c. The rights and obligations herein exist in addition to any quality assurance obligation 
in the Master Agreement requiring the Contractor to self~audit contract obligations and 
that permits the Lead State to review compliance with those obligations. 

23. Confidentiality, Non-Disclosure, and Injunctive Relief 

a. Confidentiality. Contractor acknowledges that it and its employees or agents may, in 
the course of providing a Product under this Master Agreement, be exposed to or acquire 
information that is confidential to Purchasing Entity or Purchasing Entity's clients. Any 
and all information of any form that is marked as confidential or would by its nature be 
deemed confidential obtained by Contractor or its employees or agents in the 
performance of this Master Agreement, including, but not necessarily limited to (1) any 
Purchasing Entity's records, (2) personnel records, and (3) information concerning 
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indlvlduals, is confidential information of Purchasing Entity ("Confidential Information"), 
Any reports or other documents or items (including software) that result from the use of 
the Confidential Information by Contractor shall be treated in the same manner as the 
Confidential Information. Confidential Information does not include information that (1) is 
or becomes (other than by disclosure by Contractor) publicly known; (2) Is furnished by 
Purchasing Entity to others without restrictions similar to those imposed by this Master 
Agreement; (3) is rightfully in Contractor's possession without the obligation of 
nondisclosure prior to the time of its disclosure under this Master Agreement; (4) is 
obtained from a source other than Purchasing Entity without the obligation of 
confidentiality, (5) is disclosed with the written consent of Purchasing Entity or; (6) is 
independently developed by employees, agents or subcontractors of Contractor who can 
be shown to have had no access to the Confidential Information. 

b. Non-Disclosure. Contractor shall hold Confidential Information in confidence, using at 
least the industry standard of confidentiality, and shall not copy, reproduce, sell, assign, 
license, market, transfer or otherwise dispose of, give, or disclose Confidential 
lnfonnation to third parties or use Confidential Information for any purposes whatsoever 
other than what is necessary to the perfonnance of Orders placed under this Master 
Agreement. Contractor shall advise each of its employees and agents of their obligations 
to keep Confidential Information confidential. Contractor shall U$e commercially 
reasonable efforts to assist Purchasing Entity in identifying and preventing any 
unauthorized use or disclosure of any Confidential Information. Without limiting the 
generality of the foregoing 1 Contractor shall advise Purchasing Entity, applicable 
Participating Entity, and the Lead State immediately If Contractor learns or has reason to 
believe that any person who has had access to Confidential Information has violated or 
intends to violate the terms of this Master Agreement, and Contractor shall at its expense 
cooperate with Purchasing Entity in seeking injunctive or other equitable relief in the name 
of Purchasing Entity or Contractor against any such person. Except as directed by 
Purchasing Entity, Contractor will not at any time during or after the term of this Master 
Agreement disclose, directly or indirectly, any Confidential Information to any person, 
except in accordance with this Master Agreement, and that upon termination of this 
Master Agreement or at Purchasing Entity's request, Contractor shall turn over to 
Purchasing Entity all documents, papers, and other matter in Contractors possession that 
embody Confidential Information. Notwithstanding the foregoing, Contractor may keep 
one copy of such Confidential Information necessary for quality assurance, audits and 
evidence of the performance of this Master Agreement. 

c. Injunctive Relief. Contractor acknowledges that breach of this section, including 
disclosure of any Confidential Information, will cause irreparable injury to Purchasing 
Entity that is Inadequately compensable in damages. Accordingly, Purchasing Entity may 
seek and obtain injunctive relief against the breach or threatened breach of the foregoing 
undertakings, In addition to any other legal remedies that may be available. Contractor 
acknowledges and agrees that the covenants contained herein are necessary for the 
protection of the legitimate business interests of Purchasing Entity and are reasonable in 
scope and content. 
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d. Purchasing Entity Law. These provisions shall be applicable only to extent they are 
not in conflict with the applicable public disclosure laws of any Purchasing Entity. 

e. The rights granted Purchasing Entities and Contractor obligations under this section 
shall also extend to the cooperative's Confidential Information, defined to include 
Participating Addenda, as well as Orders or transaction data relating to Orders under this 
Master Agreement that identify the entity/customer, Order dates, line item descriptions 
and volumes, and prices/rates. This provision does not apply to disclosure 1o the Lead 
State, a Participating State, or any governmental entity exercising an audit, inspection, or 
examination pursuant to section 23. To the extent permitted by law, Contractor shall notify 
the Lead State of the identify of any entity seeking access to the Confidential Information 
described in this subsection. 

24. Public Information 

This Master Agreement and all related documents are subject to disclosure pursuant to 
the Purchasing Entity's public information laws. 

25. Assignment/Subcontracts 

a. Contractor shall not assign, sell, transfer, subcontract or sublet rights, or delegate 
responsibilities under this Master Agreement, in whole or in part, without the prior written 
approval of the Lead State. 

b. The Lead State reserves the right to assign any rights or duties, including written 
assignment of contract administration duties to NASPO Cooperative Purchasing 
Organization LLC, doing business as NASPO ValuePoint and other third parties. 

26. Changes In Contractor Representation 

The Contractor must notify the Lead State of changes in the Contractor's key administrative 
personnel managing the Master Agreement in writing within 10 calendar days of the 
change. The Lead State reserves the right to approve changes in key personnel, as 
identified in the Contractor's proposal. The Contractor agrees to propose replacement key 
personnel having substantially equal or better education, training, and experience as was 
possessed by the key person proposed and evaluated in the Contractor's proposal. 

27. Independent Contractor 

The Contractor shall be an independent contractor. Contractor shall have no 
authorization, express or implied, to bind the Lead State, Participating States, other 
Participating Entities, or Purchasing Entitles to any agreements, settlements, liability or 
understanding whatsoever, and agrees not to hold itself out as agent except as expressly 
set forth herein or as expressly agreed in any Participating Addendum. 

28. Cancellation 

Unless otherwise &tated, this Master Agreement may be canceled by either party upon 
60 days written notice prior to the effective date of the cancellation. Further, any 
Participating Entity may cancel its participation upon 30 days written notice, unless 
otherwise limited or stated ln the Participating Addendum. Cancellation may be In whole 
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or in part. Any cancellation under this provision shall not affect the rights and obligations 
attending orders outstanding at the time of cancellation, including any right of a 
Purchasing Entity to indemntfication by the Contractor, rights of payment for Products 
delivered and accepted, rights attending any warranty or default in performance in 
association with any Order, and requirements for records administration and audit. 
Cancellation of the Master Agreement due to Contractor default may be immediate. 

29. Force ~ajeure 

Neither party to this Master Agreement shall be held responsible for delay or default 
caused by fire, riot, unusually severe weather, other acts of God, or war which are beyond 
that party's reasonable control. The Lead State may terminate this Master Agreement 
after determining such delay or default will reasonably prevent successful performance 
of the Master Agreement. 

30. Defaults and Remedies 

a. The occurrence of any of the following events shall be an event of default under this 
Master Agreement: 

(1) Nonperformance of contractual requirements: or 

(2) A material breach of any term or condition of this Master Agreement; or 

(3) Any certification, representation or warranty by Contractor in response to the 
solicitation or in this Master Agreement that proves to be untrue or materially 
misleading; or 

(4) Institution of proceedings under any bankruptcy, Insolvency, reorganization or 
similar law, by or against Contractor, or the appointment of a receiver or similar 
officer for Contractor or any of its property, which is not vacated or fully stayed 
within thirty (30) calendar days after the institution or occurrence thereof; or 

(5) Any default specified in another section of this Master Agreement. 

b. Upon the occurrence of an event of default, the Lead State shall issue a written notice 
of default, identifying the nature of the default, and providing a period of 15 calendar days 
in which Contractor shall have an opportunity to cure the default. The Lead State shall 
not be required to provide advance written notice or a cure period and may immediately 
terminate this Master Agreement in whole or In part if the Lead State, in its sole discretion, 
determines that It is reasonably necessary to preserve public safety or prevent immediate 
public crisis. Time allowed for cure shall not diminish or eliminate Contractor's liability for 
damages, including liquidated damages to the extent provided for under this Master 
Agreement. 

c. If Contractor Is afforded an opportunity to cure and fails to cure the default within the 
period specified In the written notice of default, Contractor shall be in breach of its 
obligations under this Master Agreement and the Lead State shall have the right to 
exercise any or all of the following remedies: 

(1) Exercise any remedy provided by law; and 

(2) Terminate this Master Agreement and any related Contracts or portions thereof; 
and 
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(3) Impose liquidated damages as provided in this Master Agreement; and 

(4) Suspend Contractor from being able to respond to future bid solicitations; and 

(5) Suspend Contractor's performance; and 

(6) Withhold payment until the default is remedied. 

d. Unless otherwise specified in the Participating Addendum, in the event of a default 
under a Participating Addendum, a Participating Entity shall provide a written notice of 
default as described In this section and shall have all of the rights and remedies under 
this paragraph regarding its participation in the Master Agreement, in addition to those 
set forth in its Participating Addendum. Unless otherwise specified in a Purchase Order, 
a Purchasing Entity shall provide written notice of default as described in this section and 
have all of the rights and remedies under this paragraph and any applicable Participating 
Addendum with respect to an Order placed by the Purchasing Entity. Nothing in these 
Master Agreement Terms and Conditions shall be construed to limit the rights and 
remedies available to a Purchasing Entity under the applicable commercial code. 

31, Waiver of Breach 

Failure of the Lead State, Participating Entity, or Purchasing Entity to declare a default or 
enforce any rights and remedies shall not operate as a waiver under this Master 
Agreement or Participating Addendum. Any waiver by the Lead State, Participating Entrty, 
or Purchasing Entity must be in writing. Waiver by the Lead State or Participating Entity 
of any default, right or remedy under this Master Agreement or Participating Addendum, 
or by Purchasing Entity with respect to any Purchase Order, or breach of any terms or 
requirements of this Master Agreement, a Participating Addendum, or Purchase Order 
shall not be construed or operate as a waiver of any subsequent default or breach of such 
term or requirement, or of any other term or requirement under this Master Agreement, 
Participating Addendum, or Purchase Order. 

32. Debarment 

The Contractor certifies that neither it nor its principals are presently debarred, 
suspended, proposed for debarment, declared ineligible, or voluntarily excluded from 
participation in this transaction (contract) by any governmental department or agency. 
This certification represents a recurring certification made at the time any Order is placed 
under this Master Agreement. If the Contractor cannot certify this statement, attach a 
written explanation for review by the Lead State. 

33. Indemnification 

a. The Contractor shall defend1 indemnify and hold harmless NASPO, NASPO 
Cooperative Purchasing Organization LLC (doing business as NASPO ValuePoint), the 
Lead State, Participating Entities, and Purchasing Entitles, along with their officers and 
employees, from and against third~party claims, damages or causes of action including 
reasonable attorneys' fees and related costs for any death, injury, or damage to tangible 
property arising from act(s), error(s), or omission(s) of the Contractor, its employees or 
subcontractors or volunteers, at any tier, relating to the performance under the Master 
Agreement. 
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b. Indemnification - Intellectual Property. The Contractor shall defend, indemnify and hold 
harmless NASPO, NASPO Cooperative Purchasing Organization LLC {doing business 
as NASPO ValuePoint), the Lead State, Participating Entitles, Purchasing Entities, along 
with their officers and employees ("Indemnified Party11

), from and against claims, 
damages or causes of action including reasonable attorneys' fees and related costs 
arising out of the claim that the Product or its use, infringes Intellectual Property rights 
("Intellectual Property Claim") of another person or entity. 

(1) The Contractor's obligations under this section shall not extend to any 
combination of the Product with any other product, system or method, unless the Product, 
system or method is: 

(a) provided by the Contractor or the Contractor's subsidiaries or affiliates; 

(b) specified by the Contractor to work with the Product; or 

(c) reasonably required, in order to use the Product in its intended manner, 
and the infringement could not have been avoided by substituting another 
reasonably available product, system or method capable of performing the 
same function; or 

(d) It would be reasonably expected to use the Product in combination with 
such product, system or method. 

(2) The Indemnified Party shall notify the Contractor within a reasonable time 
after receiving notice of an Intellectual Property Claim. Even if the Indemnified Party fails 
to provide reasonable notice, the Contractor shall not be relieved from its obligations 
unless the Contractor can demonstrate that it was prejudiced in defending the Intellectual 
Property Claim resulting in increased expenses or loss to the Contractor. If the Contractor 
promptly and reasonably investigates and defends any Intellectual Property Claim, it shall 
have control over the defense and settlement of it. However, the Indemnified Party must 
consent in writing for any money damages or obligations for which it may be responsible. 
The Indemnified Party shall furnish, at the Contractor's reasonable request and expense, 
information and assistance necessary for such defense. If the Contractor fails to 
vigorously pursue the defense or settlement of the Intellectual Property Claim, the 
Indemnified Party may assume the defense or settlement of it and the Contractor shall be 
liable for all costs and expenses, including reasonable attorneys' fees and related costs, 
incurred by the Indemnified Party In the pursuit of the Intellectual Property Claim. Unless 
otherwise agreed in writing, this section is not subject to any limitations of liability in this 
Master Agreement or in any other document executed in conjunction -with this Master 
Agreement. 

34. No Waiver of Sovereign Immunity 

In no event shall this Master Agreement, any Participating Addendum or any contract or 
any Purchase Order Issued thereunder, or any act of the Lead State, a Participating 
Entity, or a Purchasing Entity be a waiver of any form of defense or immunity, whether 
sovereign immunity, governmental immunity, immunity based on the Eleventh 
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Amendment to the Constitution of the United States or otherwise, from any claim or from 
the jurisdiction of any court. 

This section applies to a claim brought against the Participating Entities who are states 
only to the extent Congress has appropriately abrogated the state's sovereign immunity 
and is not consent by the state to be sued in federal court. This section is also not a 
waiver by the state of any form of immunity, including but not limited to sovereign 
immunity and immunity based on the Eleventh Amendment to the Constitution of the 
United States. 

35. Governing Law and Venue 

a. The procurement, evaluation, and award of the Master Agreement shall be governed 
by and construed in accordance with the laws of the Lead State sponsoring and 
administering the procurement. The construction and effect of the Master Agreement after 
award shall be governed by the law of the state serving as Lead State. The construction 
and effect of any Participating Addendum or Order against the Master Agreement shall 
be governed by and construed in accordance with the laws of the Participating Entity's or 
Purchasing Entity's State. 

b. Unless otheiwise specified in the RFP, the venue for any protest, claim, dispute or 
action relating to the procurement, evaluation, and award is in the Lead State. Venue for 
any claim, dispute or action concerning the terms of the Master Agreement shall be in the 
state serving as Lead State. Venue for any claim, dispute, or action concerning any Order 
placed against the Master Agreement or the effect of a Participating Addendum shall be 
in the Purchasing Entity's State. 

o. If a claim is brought in a federal forum, then it must be brought and adjudicated solely 
and exclusively within the United States District Court for {in decreasing order of priority}: 
the Lead State for claims relating to the procurement, evaluation, award, or contract 
pertormance or administration if the Lead State is a party; a Participating State if a named 
party; the state where the Participating Entity or Purchasing Entity is located if either is a 
named party. 

36. Assignment of Antitrust Rights 

Contractor irrevocably assigns to a Participating Entity who is a state any claim for relief 
or cause of action which the Contractor now has or which may accrue to the Contractor 
in the future by reason of any violation of state or federal antitrust laws (15 U.S.C. § 1 .. 15 
or a Participating Entity's sta1e antitrust provisions), as now in effect and as may be 
amended from time to time, in connection with any goods or services provided in that 
state for the purpose of carrying out the Contractor's obligations under this Master 
Agreement or Participating Addendum, Including, at the Participating Entity's option, 1he 
right to control any such litigation on such claim for relief or cause of action. 

37. Contract Provisions for Orders Utilizing Federal Funds 

Pursuant to Appendix II to 2 Code of Federal Regulations (CFR) Part 200, Contract 
Provisions for Non-Federal Entity Contracts Under Federal Awards, Orders funded with 
federal funds may have additional contractual requirements or certifications that must be 
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satisfied at the time the Order Is placed or upon delivery. These federal requirements may 
be proposed by Participating Entities In Participating Addenda and Purchasing Entities 
for incorporation In Orders placed under this Master Agreement. 

38. Leasing or Alternative Financing Methods 

The procurement and other applicable laws of some Purchasing Entities may permit the 
use of leasing or alternative financing methods for the acquisition of Products under this 
Master Agreement. Where the terms and conditions are not otherwise prescribed in an 
applicable Participating Addendum, the tenns and conditions for leasing or alternative 
financing methods are subject to negotiation between the Contractor and Purchasing 
Entity. 

Authorized Signatures: 

Contractor: _________________ _ 

By:------------------
Title: _________________ _ Date: 

The State of Oregon acting by and through its Department of 
Administrative Services, Enterprise Goods and Services, 
Procurement Services 

By:------------------

-----

Title: Date: ------------------
Approved pursuant to ORS 291.047 

Oregon Department of Justice 

By: -----------
Sr. Assistant Attorney General 

Date: _____ _ 

-----
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eMarket Center Appendix 

a. This Appendix applies whenever a catalog hosted by or integration of a punchout site 
with eMarket Center is required by the solicitation or either solution is proposed by a 
Contractor and accepted by the Lead State. 

b. Supplier's Interface with the eMarket Center. There is no cost charged by JAGGAER 
to the Contractor for loading a hosted catalog or integrating a punchout site. 

c. At a minimum, the Contractor agrees to the following: 

(1) Implementation Timeline: NASPO ValuePoint eMarket Center Site Admin shall 
provide a written request to the Contractor to begin enablement process. The Contractor 
shall have fifteen (15) days from receipt of written request to work with NASPO VafuePoint 
and JAGGAER to set up an enablement schedule, at which time JAGGAER's technical 
documentation shall be provided to the Contractor. The schedule will include future calls 
and milestone dates related to test and go live dates. The contractor shall have a total of 
Ninety (90) days to deliver either a (1) hosted catalog or (2) punch-out catalog, from date 
of receipt of written request. 

(2) NASPO ValuePoint and JAGGAER will work with the Contractor, to decide 
which of the catalog structures (either hosted or punch-out as further described below) 
shall be provided by the Contractor. Whether hosted or punch-out, the catalog must 
be strictly limited to the Contractor's awarded contract offering (e.g. products 
and/or services not authorized through the resulting cooperative contract shouJd 
not be viewable by NASPO ValuePoint Participating Entity users). 

(a) Hosted Catalog. By providing a hosted catalog, the Contractor is 
providing a list of its awarded products/services and pricing in an electronic data 
file in a format acceptable to JAGGAER, such as Tab Delimited Text files. In this 
scenario, the Contractor must submit updated electronic data [Insert Time Frame 
HereJ to the eMarket Center for the Lead State's approval to maintain the most up­
to-date version of its product/service offering under the cooperatrve contract in the 
eMarket Center. 

(b) Punch-Out Catalog. By providing a punch-out catalog, the Contractor is 
providing its own online catalog, which must be capable of being integrated with 
the eMarket Center as a. Standard punchpin via Commerce extensible Markup 
Language (cXML). In this scenario, the Contractor shall validate that its onllne 
catalog is up-to-date by providing a written update every six months to the Lead 
State stating they have audited the offered products/services and pricing listed on 
its online catalog. The site must also return detailed UNSPSC codes (as outlined 
in line 3) for each line item. Contractor also agrees to provide e~Quote functionality 
to facilitate volume discounts. 

d. Revising Pricing and Product Offerings: Any revisions to product/service offerings (new 
products, altered SKUs, new pricing etc.) must be pre-approved by the Lead State and 
shall be subject to any other applicable restrictions with respect to the frequency or 
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amount of such revisions. However, no cooperative contract enabled in the eMarket 
Center may include price changes on a more frequent basis than once per quarter. The 
following conditions apply with respect to hosted catalogs: 

(1) Updated pricing files are required by the 1st of the month and shall go 
into effect in the eMarket Center on the 1st day of the following month (i.e. file 
received on 1101/13 would be effective in the eMarket Center on 2/01/13). Files 
received after the 1st of the month may be delayed up to a month (i.e. file received 
on 11/06/09 would be effect in the eMarket Center on 1/01/10). 

(2) Lead State~approved price changes are not effective until implemented 
within the eMarket Center. Errors in the Contractors submitted pricing files will 
delay the implementation of the price changes In eMarket Center. 

e. Supplier Network Requirements: Contractor shall join the JAGGAER Supplier Network 
(SQSN) and shall use JAGGAER's Supplier Portal to import the Contractor's catalog and 
pricing, Into the JAGGAER system, and view reports on catalog spend and 
producVpricing freshness. The Contractor can receive orders through electronic delivery 
(cXML) or through low-tech options such as fax. More information about the SQSN can 
be found at: www.sciquest.com or call the JAGGAER Supplier Network Services team 
at 800-233-1121. 

f. Minimum Requirements: Whether the Contractor is providing a hosted catalog or a 
punch--out catalog, the Contractor agrees to meet the following requirements: 

(1) Catalog must contain the most current pricing, including all applicable 
administrative fees and/or discounts, as well as the most up-to-date product/service 
offering the Contractor is authorized to provide in accordance with the cooperative 
contract; and 

(2) The accuracy of the catalog must be maintained by Contractor throughout the 
duration of the cooperative contract; and 

(3) The Catalog must include a Lead State contract identification number; and 

(4) The Catalog must include detailed product line item descriptions; and 

(5) The Catalog must include pictures when possible; and 

(6) The Catalog must include any additional NASPO ValuePoint and Participating 
Addendum requirements. Although suppliers in the SQSN normally submit one (1) 
catalog, it Is possible to have multiple contracts applicable to different NASPO ValuePoint 
Participating Entities. For example, a supplier may have different pricing for state 
government agencies and Board of Regents institutions. Suppliers have the ability and 
responsibility to submit separate contract pricing for the same catalog if applicable. The 
system will deliver the appropriate contract pricing to the user viewing the catalog. 
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g. Order Acceptance Requirements: Contractor must be able to accept Purchase Orders 
via fax or cXML. The Contractor shall provide positive confirmation via phone or email 
within 24 hours of the Contractor's receipt of the Purchase Order. If the Purchasing Order 
is received after 3pm EST on the day before a weekend or holiday, the Contractor must 
provide positive confirmation via phone or email on the next business day. 

h. UNSPSC Requirements: Contractor shall support use of the United Nations Standard 
Product and Services Code {UNSPSC). UNSPSC versions that must be adhered to are 
driven by JAGGAER for the suppliers and are upgraded every year. NASPO ValuePoint 
reserves the right to migrate to future versions of the UNSPSC and the Contractor shall 
be required to support the migration effort. All line items, goods or services provided 
under the resulting statewide contract must be associated to a UNSPSC code. All line 
items must be identified at the most detailed UNSPSC level Indicated by segment, family, 
class and commodity. 

L Applicability: Contractor agrees that NASPO ValuePoint controls which contracts 
appear in the eMarket Center and that NASPO ValuePoint may elect at any time to 
remove any supplier's offering from the eMarket Center. 

j. The Lead State reserves the right to approve the pricing on the eMarket Center. This 
catalog review right is solely for the benefit of the Lead State and Participating Entities, 
and the review and approval shall not waive the requirement that products and services 
be offered at prices (and approved fees) required by the Master Agreement. 

k. Several NASPO ValuePoint Participating Entities currently maintain separate 
JAGGAER eMarketplaces, these Participating Entities do enable certain NASPO 
ValuePoint Cooperative Contracts. In the event one of these entities elects to use this 
NASPO ValuePoint Cooperative Contract (available through the eMarket Center) but 
publish to their own eMarketplace, the Contractor agrees to work in good faith with the 
entity and NASPO ValuePoint to implement the catalog. NASPO ValuePoint does not 
anticipate that this will require substantial additional efforts by the Contractor; however, 
the supplier agrees to take commercially reasonable efforts to enable such separate 
JAGGAER catalogs. 

(August 2017) 
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Exhibit A to NASPO ValuePoint Master Agreement 

SAMPLE PARTICIPATING ADDENDUM 

MASTER AGREEMENT # __ 
Exhibit_ 

FORM PARTICIPATING ADDENDUM 

NASPO ValuePoint 
PARTICIPATING ADDENDUM 

Maintenance and Facllltles Repair & 
Operations (MRO) and Industrial Supplies 
Lead by the State of Oregon 

A NASPO 

. ValuePoint 

Master Agreement#: _ 
Contractor: _____ (Contractor) 

Participating Entity: State of XXXXX 

The following Goods or services are included in this Addendum: 
• Removable gxamp/e: All Goods and accessories listed on the Contractor page of 

the NASPO ValuePoint website. 

The following Goods or services are not included in this Addendum: 
• Remoyable Example: Product modifications. 
• Beroovable Example: Installation services. 

Master Agreement Terms and Conditions: 
1. Scope: This addendum covers the Maintenance and Facilities Repair & Operations 

and Industrial Supplies led by the State of Oregon for use by state agencies and 
other entities located in the Participating State for State Entity] authorized by that 
State's statutes to utilize State contracts with the prior approval of the State's Chief 
Procurement Official. 

(Removable Instruction: Participating States should ensure that paregraph 2 properly 
defines the scope of participation. The model language in paragraph enables participation 
by all political subdivisions, institutions of higher education, and other ennties included in 
the state 1s statewide contract program.] 

2. Participation: This NASPO ValuePoint Master Agreement may be used by all state 
agencies, institutions of higher institution, political subdivisions and other entities 
authorized to use statewide contracts in the State of [xxxxxxx]. Issues of 
Interpretation and eligibility for participation are solely within the authority of the State 
Chief Procurement Official. 
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3. Primary Contacts: The primary contact Individuals for this Participating Addendum are 
as follows (or their named successors): 

Contractor 
Name: 
Address: 
Telephone: 
Fax: 
Email: 

Particioatina Entitv 
Name: 
Address: 
Telephone: 
Fax:: 
Email: 

4. Participating Entity Modifications Or Additions To The Master Agreement 

These modifications or additions apply only to actions and relationships within the 
Participating Entity. 
Participating Entity must check one of the boxes below. 

LJ No changes to the terms and conditions of the Master Agreement are required. 

LJ The following changes are modifying or supplementing the Master Agreement terms 
and conditions. 

{Removable Instruction: Insert text here to address specific changes to the terms and 
conditions. Indicate which section numbers of the Master Agreement are modified. If no 
changes are required, check the box above and delete this paragraph.] 

5. Leas~ Agreement§: {If applicable, insert a statement about whether or not equipment 
lease agreement terms and conditions included in the Master Agreement have been 
approved for use by the Participating State and any restrictions or requirements for 
the use of the lease agreement language in the Master Agreement. If not applicable, 
mark Section 4 as "Reserved".} 

6. Sybcontractors: All contactors, dealers, and resellers authorized in the State of 
[xxxxxx], as shown on the dedicated Contractor (cooperative contract) website, are 
approved to provide sales and service support to participants in the NASPO 
ValuePoint Master Agreement. The contractor's dealer participation will be In 
accordance with the terms and conditions set forth in the aforementioned Master 
Agreement. 
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7. Orders: Any order placed by a Participating Entity or Purchasing Entity for a product 
and/or service available from this Master Agreement shall be deemed to be a sale 
under (and governed by the prices and other terms and conditions) of the Master 
Agreement unless the parties to the order agree in writing that another contract or 
agreement applies to such order. 

IN WITNESS WHEREOF, the parties have executed this Addendum as of the date of 
execution by both parties below. 

Participating Entity: Contractor: 

Signature: Signature: 

Name: Name: 

Title: Tltle: 

Date: Date: 

{Additional signatures may be added if required by the Participating Entity] 
For questions on executing a participating addendum, please ccntact: 

NASPO ValuePoint 

Coo erative Develo ment Coordinator: 

Email: 

[Please email fully executed PDF copy of this 
document to 

fA@namovalue.point..org 
to support documentation of participation and 

postln In appropriate data bases.] 

Page 68 of 109 



RFP DASPS-2183-17 - (MRO), Industrial Supplies 

Exhibit B to NASPO ValuePoint Master Agreement 

Description of Products and Services 
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Exhibit C to NASPO ValuePoint Master Agreement 
PROVISIONS REQUIRED BY FEDERAL LAW 

Without limiting the generality of Section 15 of the Master Agreement, if applicable, 
Contractor shall comply and, as indicated, cause all subcontractors to comply with the 
following federal requirements. For purposes of this Master Agreement, all references to 
federal laws are references to federal laws as they may be amended from time to time. 

1. Equal Employment Opportunity. If this Master Agreement, Including amendments, 
Is for more than $10,000, then Contractor shall comply with Executive Order 11246, 
entitled "Equal Employment Opportunity," as amended by Executive Order 11375, and as 
supplemented In Department of Labor regulations (41 CFR Part 60). 

2. Clean Air, Clean Water, EPA Regulations. If this Master Agreement, including 
amendments, exceeds $100,000 then Contractor shall comply with atl applicable 
standards, orders, or requirements issued under Section 306 of the Clean Air Act (42 
U.S.C. 1857(h)), the Federal Water Pollution Control Act as amended (commonly known 
as the Clean Water Act) (33 U.S.C. 1251 to 1387), specifically including, but not limited 
to Section 508 (33 U.S.C. 1368). Executive Order 11738, and Environmental Protection 
Agency regulations (40 CFR Part 15), which prohibit the use under nonexempt Federal 
contracts, grants or loans of facilities included on the EPA List of Violating Facilities. 
Violations shall be reported to the Participating Entity or Purchasing Entity, HHS and the 
appropriate Regional Office of the Environmental Protection Agency. Contractor shall 
include and cause all subcontractors to include In all contracts with subcontractors 
receiving more than $100,000 in Federal Funds, language requiring the subcontractor to 
comply with the federal laws identified in this section. 

3, Energy Efficiency. Contractor shall comply with applicable mandatory standards and 
policies relating to energy efficiency that are contained in the Oregon energy conservation 
plan issued in compliance with the Energy Policy and Conservation Act (Pub. L. 94163). 

4. Truth in Lobbying. The Contractor certifies, to the best of the Contractor's knowledge 
and belief that 

4.1. No federal appropriated funds have been paid or will be paid, by or on behalf of 
Contractor, to any person for influencing or attempting to influence an officer or 
employee of an agency, a Member of Congress, an officer or employee of Congress, 
or an employee of a Member of Congress In connection with the awarding of any 
federal contract, the making of any federal grant, the making of any federal loan, the 
entering into of any cooperative agreement, and the extension, continuation, renewal, 
amendment or modification of any federal contract, grant, loan or cooperative 
agreement. 

4.2. If any funds other than federal appropriated funds have been paid or wHI be paid 
to any person for influencing or attempting to Influence an officer or employee of any 
agency, a Member of Congress, an officer or employee of Congress, or an employee 
of a Member of Congress in connection with this federal contract, grant, loan or 
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cooperative agreement, the Contractor shall complete and submit Standard Form LLL, 
~Disclosure Form to Report Lobbying" in accordance with its instructions. 

4.3. The Contractor shall require that the language of this certification be included In 
the award documents for all subawards at all tiers (including subcontracts, subgrants, 
and contracts under grants, loans, and cooperative agreements) and that all 
subrecipients and subcontractors shall certify and disclose accordingly. 

This certification is a material representation of fact upon which reliance was placed 
when this Master Agreement was made or entered into. Submission of this certification 
is a prerequisite for making or entering into this Master Agreement imposed by section 
1352, Title 31, U.S. Code. Any person who fails to file the required certification shall 
be subject to a civil penalty of not less than $10,000 and not more than $100,000 for 
each such failure. 

5. Hf PAA Compliance. If the work performed under this Master Agreement are covered 
by the Health Insurance Portability and Accountability Act or the federal regulations 
implementing the Act (collectively referred to as HIPAA), Contractor agrees to perform 
the work in compliance with HIPAA. Without limiting the generality of the foregoing, work 
performed under this Master Agreement is covered by HIPAA. Contractor shall comply 
and cause all subcontractors to comply with the following: 

5.1. Privacy and Security Of Individually Identifiable Health Information. Individually 
Identifiable Health Information about specific individuals is confidential. Individually 
ldentifrabte Health Information relating to specific individuals may be exchanged 
between Contractor and Participating Entity or Purchasing Entity for purposes directly 
related to the provision of services to clients which are funded in whole or in part under 
this Master Agreement. However, Contractor shalf not use or disclose any Individually 
Identifiable Health Information about specific individuals in a manner that would violate 
the Participating Entity or Purchaslng Entity Privacy Rules, OAR 407-014-0000 et. 
seq., or the Participating Entity or Purchasing Entity Notice of Privacy Practices, If 
done by Participating Entity or Purchasing Entity. A copy of the most recent 
Participating Entity or Purcha$ing Entity Notice of Privacy may be obtained from 
Participating Entity or Purchasing Entity 

5.2. Data Transactions Systems. If Contractor intends to exchange electronic data 
transactions with Participating Entity or Purchasing Entity in connection with claims or 
encounter data, eligibility or enrollment information, authorizations or other electronic 
transaction, Contractor shall execute an EDI Trading Partner Agreement with 
Participating Entity or Purchasing Entity and shall comply with the Participating Entity 
or Purchasing Entity EDI Rules. 

5.3. Consultation and Testing. If Contractor reasonably believes that the Contractor's 
or the Participating Entity's or Purchasing Entity's data transactions system or other 
application of HIPAA privacy or security compliance policy may result in a violation of 
HIPM requirements, Contractor shall promptly consult the Participating Entity's or 
Purchasing Entity's HIPAA officer. Contractor or Participating Entity or Purchasing 
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Entity may initiate a request for testing of HIPAA transaction requirements, subject to 
available resources and the Participating Entity's or Purchasing Entity's testing 
schedule. 

5.4. If Contractor is deemed to be a business associate of Participating Entity or 
Purchasing Entity under HIPAA's Privacy Rule, 45 CFR Parts 160 and 164, Contractor 
hereby provides Participating Entity or Purchasing Entity with satisfactory assurances 
that If It receives from Participating Entity or Purchasing Entity or any trading partner 
any protected health Information of any individual, it shall maintain the security and 
confidentiality of such Information as required by the HtPAA's Privacy Rule, and other 
applicable Jaws and regulations. Without limiting the foregoing, Contractor agrees that: 

5.4.1. Contractor will not use or further disclose Protected Health Information 
otherwise than as permitted or required by this Master Agreement or as required 
bylaw; 
5.4.2. Contractor will use appropriate safeguards to prevent use or disclosure of 
PHI otherwise than as provided for by this Master Agreement; 
5.4.3. Contractor agrees to mitigate, to the extent practicable, any harmful effect 
that is known to Contractor of a use or disclosure of PHI by Contractor in violation 
of the requirements of the Master Agreement; 
5.4.4. Contractor will report to Participating Entity or Purchasing Entity any use or 
disclosure of PHI not provided for by this Master Agreement of which Contractor 
becomes aware; 
5.4.5 Contractor agrees to ensure that any agents, including subcontractors, to 
whom it provides PHI. agree to the same restrictions and conditions that apply to 
Contractor with respect to such information; 
5.4.6. Contractor shall make available to Participating Entity or Purchasing Entity 
such information as they may require to fulfill their obligations to account for 
disclosures of such Information; 
5.4.7. Contractor shall make its internal practices, books, and records, including 
policies and procedures and PHI, relating to the use and disclosure of PHI recerved 
from the Participating Entity or Purchasing Entity or trading partner (or created or 
received by Contractor on behalf of Participating Entity or Purchasing Entity or 
trading partner) available to Participating Entity or Purchasing Entity and to the 
Secretary of the United States Department of Health and Human Services, for 
purposes of determining Participating Entity's or Purchasing Entity's or trading 
partners' compliance with HIPAA; and 
5.4.8. If feasible, upon termination of this Master Agreement, Contractor shall 
return or destroy all PHI received from Participating Entity or Purchasing Entity or 
trading partners (or created or received by Contractor on behalf of Participating 
Entity or Purchasing Entity or trading partners) that Contractor still maintains in any 
form, and shall retain no copies of such information or, if return or destruction is 
not feasible, Contractor shall continue to extend the protections of this Master 
Agreement to such information, and limit further use of the information to those 
purposes that make the return or destruction of the information infeasible. 

Subject to the foregoing restrictions, Participating Entity or Purchasing Entity agrees that 
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Contractor may use such PHI in the process of providing transaction mapping, trading 
partner profiling and training and mentoring seivices for Participating Entity or Purchasing 
Entity and trading partners under this Master Agreement. 

6. Resource Conservation and Recovery. Contractor shall comply and cause all 
subcontractors to comply with all mandatory standards and policies that relate to resource 
conservation and recovery pursuant to the Resource Conservation and Recovery Act 
(codified at 42 USC 6901 et. seq.). Section 6002 of that Act {codified at 42 USC 6962) 
requires that preference be given in procurement programs to the purchase of specific 
products containing recycled materials identified in guidelines developed by the 
Environmental Protection Agency. Current guidelines are set forth in 40 CFR Parts 247~ 
253. 

7. Substance Abuse Prevention and Treabnent. Contractor shall comply with federal 
rules and statutes pertaining to the Substance Abuse, Prevention, and Treatment Block 
Grant, including the reporting provisions of the Public Health Services Act (42 USC 300x 
through 300x--64). 

8. Audits. Contractor shall comply and, if applicable, cause a subcontractor to comply, 
with the applicable audit requirements and responsibilities set forth in the Office of 
Management and Budget Circular A-133 entitled "Audits of States, Local Governments 
and Non-Profit Organizations." 

9. Debarment and Suspension. Contractor shaJI not permit any person or entity to be 
a subcontractor if the person or entity Is listed on the non-procurement portion of the 
General Service Administration's ~ust of Parties Excluded from Federal Procurement or 
Nonprocurement Programs" in accordance with Executive Orders No. 12,549 and No. 
12,689, "Debarment and Suspension". (See 45 CFR part 76). This list contains the 
names of parties debarred, suspended, or otherwise excluded by agencies, and 
contractors declared ineligible under statutory authority other than Executive Order No. 
12549. Subcontractors with awards that exceed the simplified acquisition threshold shall 
provide the required certification regarding their exclusion status and that of their 
principals prior to award. 

10. Medicaid Compliance. To the extent Contractor performs any work whose costs 
are paid in whole or in part by Medicaid, Contractor shall comply with and cause its 
subcontractors to comply with the federal and State Medicaid statutes and regulations 
applicable to the work, including but not limited to: 

10.1. Keeping such records as may be necessary to disclose the extent of seivices 
furnished to clients and, upon request, furnish such records or other Information to 
Participating Entity or Purchasing Entity, the Secretary of Health and Human Seivices, 
and as otherwise directed by Participating Entity or Purchasing Entity; 
10.2.Complying with all applicable disclosure requirements set forth in 42 CFR Part 
455, Subpart B; 
10.3.Complylng with any applicable advance directive requirements specified in 42 
CFR section 431.107(b)(4}; and 

Page 73 of 109 



RFP DASPS~2183-17 - (MRO), Industrial Supplies 

10.4.Complying with the certification requirements of 42 CFR sections 455.18 and 
455.19. 

Contractor shall include and cause all subcontractors to include in all contracts with 
subcontractors receiving Medicaid, language requiring the subcontractor to comply with 
the record keeping and reporting requirements set forth in this section and with the federal 
laws Identified in this section. 

11. Americans with Disabilities Act. Contractor shall comply and cause all 
subcontractors to compJy with Title II of the Americans with Disabilities Act of 1990 
(codified at 42 USC 12131 et. seq.) In the construction, remodeling, maintenance and 
operation of any structures and facilities, and in the conduct of all programs, services and 
training associated with the performance of work. 

12. Pro-Children Act. Contractor shall comply and cause all subcontractors to comply 
with the Pro-Children Act of 1995 (codified at 20 USC section 6081 et. seq.). 

13. Federal Tax Information. Contractor shall comply with the provisions of Section 
6103(b) of the Internal Revenue Code, the requirements of IRS Publication 1075, and the 
Privacy Act of 1974, 5 U.S.C. §552a et. seq. related to federal tax information. 

14. Educational Records. Contractor shall comply with the provisions of the Family 
Educational Rights and Privacy Act (FERPA) (20 U.S.C. § 1232g; 34 CFR Part 99). 
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fleld Name 
VENDOR 

VENDOR CONTRACT NUMBER 
srATE 

CUSTOMER TYPE {SEGMENT) 
BILL. iO!IIAME 

BIU. TO ADDRESS 
Sill TO CITY 

BIU. TO ZIPCODE 
SHIPiONAME 

SHIP TO ADDRESS 
SHIPTOOTY 

SHIP TO 21 PCODE 
ORDER NUMBER 

CUSTOM ER. PO NUMBER 
CUSTOMER NUMBER 

ORDER1YPE 
1'0 DAit: (ORDER DA1'E) 

SHIP DATE 
INVOICE DATE 

INVOICE NUMBER 
PRODUCT NUMBER 

PRODUCT DESCRIPTION 
UNSPSC 

LI Si PRICE/MSIU' /CA"f ALOG 
PRICE 

NASPO Valut!'olnt !'RICE 
QUANTITY 

TOTAL PRICE 
Discount Percentage 

NASl'O ValuePolrrt ADMIN FEE 

VAR/Reseller/Distributor 
Ootlonal 

EXHIBIT D to NASPO VALUEPOINT MAS'rER AGREEMENT 
NASPO Velt.1$Polnt DETAILED SALES DATA REPORT FORM 

f'leld Descrlotlon 
The llWllrded Contractor's name 

~ead State assigned contract number (using lead State's number\M orotocoll 
State oostal abbreviation rode IAlaslcs = AK Missouri= MO etc.) 
State Gov't, Educatlon-K12, tducatlor,-tlEC>, local Gov'\, Medii:'81, Other• are acceptable segrnenu. 
fdeterrnlr1ed bv Industrial practice for each contract• uniform for each contract! 
Customer (agency) Bill to name 
Customer {aaenevl BIii to address 
Customer luencv) lll\l to cltv 
ZID code In standard 5-4 format !standard 5 dl111ts Is acceotable, form;itted as a zlD codel 
Customer (al!encv) Ship to name 
Customer {al!encv) Ship to address 
Customer (aaencvl Shio to citv 

Z:lo code In standard 5-4 format {standard s dill'lt• Is ecceotable formetted as a ito code\ 
Vendor ass11med order number 
customer orovtded Pur<;hase Order Number 
vendor asslined account number for the ourchaslnR entltv 
Sales order, credlt/Retum, Upgrede/Downgrade, etc. [determined bV industrial practice for each 
controct • uniform for ea,;h contract] 
lmm/dd/ccw} 
lmm/dd/ccwl 
(mm/dd/ttwl 
Vendor asslined Invoice Number 
Product number of ourchased Droduct 
Product descrlotlon of ourchased oroduct 
commodltv-level code based on UNSPSC code rules (B DIKltsl 

Ust Price • US Currency 1$99999,999) )determined by 1ndusttia1 practice for each contract • uniform 
for each contract] 
NASl'OValuePolnt Prlce-US Currencv 1$99999.999) 
Quantltv Invoiced f99999.999l 
Eirtended Price (unit Drlce multlolled by the ouantitv Invoiced)• US currencv 1$999999999.999) 
Percent off of Ust Price- e~am,,le=20% 
Administrative Fee based on Tot.ii Price• US Currericv 1$999999.999) 

If a VAR/Reseller/Distributor, name of VAR/Reseller/Distributor end state where loc:ated 
More Information 
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Attachment C 
HISTORICAL SALES 
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Attachment D 
COSTPROPOSALandMARKETBASKETCOSTPROPOSAL 

Offeror must submit cost, prices and rates as required by Attachment 0~1, Cost Spread 
sheets. Prices and rates shall include all anticipated charges, including but not limited to, 
freight and delivery, cost of materials and product, travel expenses, transaction fees, 
overhead, profits, and other costs or expenses incidental to the Contractor's performance. 

In addition, Offeror shall complete and submit the below discount information: 

Percentage off list per category 

Company Name __________________ _ 

Please provide the percentage off of list pricing for any of the categories Offerer proposes in 
the table below. The proposed discount percentage must not exceed 4 digits to the right of 
the decimal point (i.e.10.3729% is acceptable while 10.37292% is not). 

Category Discount 
1. Janitorial Equipment & Supplies (does not include Sanitation Cleaning Chemicals) 
2. Sanitation Cleaning Chemicals & Supplies (does not include Janitorial Equipment & Supplies 
3. Fasteners 
4. Material Handling 
5. Plumbing 
6. Power Source 
7. Outdoor Garden 
8. Lamps & Lighting and Ballasts 
9. HVAC 
10. Hand Tools 
11. Power Tools (excluding automotive related tools and products) 
12. Electrical 
13. Paint 

14. Security 
15, Safety (does not include any public safety equipment) 

Note: This Price Schedule must be submitted together with Attachment D-1 (Market Basket 
Pricing Schedule) to the State as a separate, sealed package and clearly marked: 11Pricing 
Proposal In Response to RFP No. DASPS-2183-17" per the Submittal Instructions, 

The Offerors Percentage off list discount will not be reduced throughout the life of the Master 
Agreement except, Offeror can however provide a higher percentage off list discount by 
providing the Lead State a thirty (30) day notice and Lead State approving the discount. 
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Attachment E 
OFFEROR INFORMATION AND CERTIFICATION SHEET 

This form must be completed and returned with the Proposal in response to Section 2.21 of 
this RFP. Failure to submit this form with the Proposal may result In disqualification for non­
responsiveness. 

1. Offeror Information: 

Offerer/Firm Name (Printed): _________________ _ 

Address: ______________ _ 

Citizenship, if applicable: Non-resident alien D Yes O No 

Business Designation (Check One): 

• Professional Corporation • Partnership • Ltd. Partnership Ltd. 
• Liability Company • Ltd. Liability Partnership • Sole Proprietorship • Other _________________ _ 

Federal Tax JD#: ____________ _ 

State Tax#: ______________ _ 

Secretary of State Corporations Division Registration #: ______ _ 

2. Identify Individual with Authority to Obligate the Offeror Contractually: 

Name/Title: _______________________ _ 

Telephone Number: _____________________ _ 

Fax Number: ________ _ 

E-mail Address: ____________ _ 

3. Identify Person Authorized to Negotiate the Master Agreement on Behalf of 
Offeror: 

Nameffitle: _______________________ _ 

Telephone Number: _________ Fax Number: _______ _ 

E~mall Address: ____________ _ 
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4. Identify Person Authorized to be Contacted for Clarification of Proposal: 

Nameffitle: --------------------------
Te I e phone Number: ________ _ Fax Number: ________ _ 

E-mail Address: _____________ _ 

5. CONTRACTOR CERTIFICATION CLAUSES IN RESPONSE TO RFP 

a. Offeror understands and accepts the requirements of this RFP. By Proposal 
submission, the Successful Offeror(s) agree(s) to be bound by the Master Agreement 
attached hereto as ( Attachment B), as modified by Addendum, except for those terms 
and conditions that DAS PS has reserved for negotiation in the RFP. 

b. Offeror acknowledges receipt of any and all Addendum to this RFP. 

c. Proposal is FIRM for 180 days following the Closing. 

d. If awarded a Master Agreement, Offeror agrees to pert'orm the scope of work and meet 
the perfonnance standards set forth in the final negotiated scope of work of the Contract. 

e. Offerer does not discriminate in Its employment practices with regard to race, creed, 
age, religious affiliation, sex, disability, sexual orientation or national origin. Nor has 
Offerer or will Offerer discriminate against a subcontractor in the awarding of a 
subcontract because the subcontractor is disadvantaged business enterprise, a 
minority-owned business, a woman-owned business, a business that a service~ 
disabled veteran owns or an emerging small business that is certified under ORS 
200.055. 

f. Offeror certifies that, to the best of its knowledge, there exists no actual or potential 
conflict between the business or economic interests of Offerer, its employees, or its 
agents, on the one hand, and the business or economic interests of the State, on the 
other hand, arising out of, or relating in any way to, the subject matter of the RFP. 
Offeror shall provide prompt written notification to the State of any change occurring 
with respect to Offeror's business or interests which is reasonably likely to result in 
{or has resulted In) an actual or potential conflict between the business or economic 
interests of the Offeror and those of the State, arislng out of, or relating in any way 
to, the subject matter of the RFP. In its notice, Offeror will describe the nature of 
such actual or potential conflict of interest or remuneration in question In reasonable 
detail. 

Offeror and Offeror's employees and agents are not included on the list titled ~specially 
Designated Nationals and Blocked Personsn maintained by the Office of Foreign Assets 
Control of the United States Department of the Treasury and currently found at 
http://www.treas.gov/offices/enforcement/ofac/sdn/t11 sdn.pdf. 
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g. Offeror certifies that all contents of the Proposal (including any other forms or 
documentation, if required under this RFP) and this Proposal Certification Sheet, 
are truthful and accurate and have been prepared independently from all other 
Offerers, and without collusion, fraud, or other dishonesty. Offerer acknowledges 
these certifications are in addition to any certifications required in the Master 
Agreement (Attachment 8) at the time of Master Agreement execution. 

h. Participating Entity Only: While the primary purpose of this RFP is to select one 
or more contractor(s) who can offer the Parks and Recreation Equipment and 
Related Services for all Participating States, Offerors are permitted to submit a 
Proposal for one or more State(s). However, If a Offeror elects to submit a 
Proposal for one or more State(s), then the Offerer must be willing to supply the 
entire State and will not be allowed to add additional States following award or at 
any time during the term of the Master Agreement(s) resulting from this RFP, 
including all optional renewals. Offerors must propose to all RFP Mandatory 
Requirements. 

I, the undersigned, certify that I am duly authorized to legally bind the Offerer to 
the provisions of the RFP and the Master Agreement. 

Authorized Signature Date 

Typed or Printed Name and Title of Signatory 
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State of ___ __, 

) ss: 

Attachment F 
AFFIDAVIT OF TRADE SECRET 

County of __ __, 

________ (Affiant), being first duly sworn under oath, and representing [insert Offeror Name) 
{hereafter "Offeror"), hereby deposes and swears or affirms under penalty of perjury that: 

1. I am an employee of the Offeror, I have knowledge of the Request for Proposals referenced 
herein, and I have full authority from the Offeror to submit this affidavit and accept the responsibilities stated 
herein. 

2. I am aware that the Offeror has submitted a Proposal, dated on or about [insert date] (the 
"Proposal"), to the State of Oregon (State) in response to Request for Proposals [insert number], for [insert 
brief description of the goods and/or services sought in the RFP] and I am familiar with the contents of the 
RFP and Proposal. 

3. I have read and am familiar with the provisions of Oregon's Public Records Law, Oregon 
Revised Statutes {"ORS") 192.410 through 192.505, and the Uniform Trade Secrets Act as adopted by the 
State of Oregon, which is set forth in ORS 646.461 through ORS 646.475. I understand that the Proposal 
is a public record held by a public body and is subject to disclosure under the Oregon Public Records Law 
unless specifically exempt from disclosure under that law. 

4. I have reviewed the information contained in the Proposal. The Offeror believes the information 
listed in Exhibit A is exempt from public disclosure (collectively, the "Exempt Information"), which is 
incorporated herein by this reference. It is my opinion that the Exempt lnformation constitutes "Trade 
Secrets" under either the Oregon Public Records Law or the Uniform Trade Secrets Act as adopted in 
Oregon because that information is either. 

A. A formula, plan, pattern, process, tool, mechanism, compound, procedure, production data, or 
compilation of information that: 

i. is not patented, 
ii. is known only to certain individuals within the Offeror's organization and that is used in a 

business the Offerer conducts, 
iii. has actual or potential commercial value, and 
iv. gives its user an opportunity to obtain a business advantage over competitors who do not know 

or use it. 
or 
B. Information, including a drawing, cost data, customer list, formula, pattern, compilation, program, 
device, method, technique or process that: 

i. Derives independent economic value, actual or potential, from not being generally known to 
the public or to other persons who can obtain economic value from Its disclosure or use; and 

ii. Is the subject of efforts by the Offerer that are reasonable under the circumstances to maintain 
its secrecy. 

Page 81 of 109 



RFP DASPS-2183•17 - (MRO), Industrial Supplies 

5. I understand that disclosure of the infonnation referenced in Exhibit A may depend on official or 
judicial determinations made in accordance with the Public Records Law. 

Affiant's Signature 

Signed and swom to before me on _____ (date) by ____________ (Affiant's 
name). 

Notary Public for the State of _____ _ 
My Commission Expires: ___ _ 
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Attachment G 
OREGON SAMPLE PARTICIPATING ADDENDUM 
PARTICIPATING ADDENDUM NO. __ ("Addendum") to 

NASPO VALUEPOINT 
FACILITIES MAINTENANCE AND REPAIR & OPERATIONS (MRO), INDUSTRIAL 

SUPPLIES 

Administered by the State of Oregon (hereinafter "Lead State") 

Master Agreement No: __ 

(Insert Contractor Name) 
(Hereinafter "Contractor") 

for 

State of Oregon, by and through the Department of Administrative Services, Enterprise Goods 
and Services, Procurement Services 

("Participating State") 

On ____ , the State of Oregon issued an Request for Proposal, #DASPS-2138-17, on behalf of 
the member states of the NASPO ValuePoint Cooperative Purchasing Program {"NASPO ValuePoint"), 
and other purchasing entities seeking offers from qualified and responsible proposers to provide 
Janitorial Equipment & Supplies, Sanitation Cleaning Chemicals & Supplies, Fasteners, Material 
Handling, Plumbing, Power Sources, Outdoor Garden, Lamps & Lighting and Ballasts, Heating 
Ventilation Air Conditioning (HVAC), Hand Tools, Power Tools (excluding automotive related tools and 
products), Electrical, Paint, Security, and Safety (does not include any Public Safety Equipment) 
______ under executed Master Agreement No. __ ("Master Agreement"), which consists 
of contract terms and conditions and other attachments. 

The State of Oregon {~State" or "Oregon~) is a member of NASPO ValuePoint. The State, by and through 
the Department of Administrative Services, Enterprise Goods and Services, Procurement Services 
("DAS PS"), on behalf of the State of Oregon and its agencies and the Oregon Cooperative Procurement 
Program ("ORCPP") members (collectively "Authorized Purchasers" as defined In Exhibit No. 1), has 
elected to participate in the Master Agreement, subject to the terms and conditions of this Participating 
Addendum (MAddendum" or "Participating Addendum"). This Addendum is effective when all necessary 
approvals have been obtained and signed by the parties ("Effective Date"). 

1. §coeei Order of Precedence. This Addendum covers the purchase of Janitorial Equipment & 
Supplies, Sanitation Cleaning Chemicals & Supplies, Fasteners, Material Handling, Plumbing, 
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Power Sources, Outdoor Garden, Lamps & Lighting and Ballasts, Heating Ventilation Air 
Conditioning (HVAC}, Hand Tools, Power Tools (excluding automotive related tools and products), 
Electrical, Paint, Security, and Safety (does not include any Public Safety Equipment) products 
available to Authorized Purchasers under the Master Agreement. This Addendum consists of the 
following documents, which are incorporated herein as part of this Addendum: 

a) Exhibit No. 1 - State Specific Terms and Conditions 

b) Exhibit No. 2 • Insurance 

c) Exhibit No. 3 - Contractor Tax Certification 

d} Exhibit No. 4 - Form of Purchase Order 

e) Exhibit No. 5- Report fom, for Vendor Collected Administrative Fee (VCAF)Nolume Sales 
Report (VSR) 

This Addendum contains additional terms and conditions specifically applicable to individual Contracts 
between Contractor and Authorized Purchasers. In the event of a conflict between the terms and 
conditions of this Addendum, the Master Agreement and Purchase Orders, the following 
descending order of precedence applies: 

a) This Addendum, less its exhibits; 
b) Exhibit No. 1 of this Addendum (State Specific Terms and Conditions); 
c) Exhibit No. 2 of this Addendum (Insurance) and Exhibit No. 3 of this Addendum (Contractor 

Tax Certification): 
d) Exhibit No. 5 (Vendor Collected Administrative Fee (VCAF)Nolume Sales Report (VSR); 

and 
f) Exhibit No. 4 of this Addendum (Purchase Order). 

Nothing in this Addendum limits the Contractor's obligations under the Master Agreement unless 
otherwise noted herein. If a Contractor obligation in this Addendum conflicts with a Contractor obligation 
of the Master Agreement, the order of precedence in this Section 1applies. 

2. Participation: Use of specific NASPO Value Point cooperative contracts by agencies, political, 
subdivisions and other entitles (including cooperatives) authorized by an individual state's statutes 
to use state/entity contracts are subject to the prior approval of the respective state chief procurement 
official. Issues of Interpretation and eligibility for participation are solely within the authority of the 
respective state chief procurement official. 

3. Participating State Modiflc@tions or Additions to Master Agreement: 
(These modifications or additions apply only to actions and relationships within the Participating 
Entity.) 

Participating Entity to check one box. 
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LJ No changes to the tenns and conditions of the Master Agreement are required 

[X] In addition to the Exhibits identified above, the following changes are modifying or 
supplementing the Master Agreement_ terms and conditions. 

4. Authorized Purchaser - Contractor Selection: 

This Addendum is not exclusive, Authorized Purchasers may acquire the products and services from 
other contractors. In the event DAS PS awards Addenda to more than one contractor under this 
solicitation, Authorized Purchasers who are State Agencies shall follow the selection process below. 

Authorized Purchasers who are not State Agencies may select the Contractor of the Authorized 
Purchaser's choice in compliance with applicable statute and rules. 

4.1 Contractor Selection Process, Large Purchases. From time to time, Authorized Purchasers (or 
Purchasing Entities), who are State Agencies, may purchase Products or Services from Contractor or 
other contractors and shall use one of the following three selection processes for all purchases over 
$10,000: 

4.1.1 Brand Name Justification 

A documented brand name justification in compliance with applicable statute and rule. 

OR 

4.1.2 Best Value Analysis 

Authorized Purchaser may conduct a comparison of the offers based upon a best value analysis. 
Authorized Purchaser shall: 

e Contact at least 3 different Master Agreement Contractors via phone, e-mail or facsimile and 
request a quote for the anticipated Goods. Quoted rates must not exceed the most competitive 
rates and discounts set forth in the Master Agreement. However, a Contractor may agree to 
extend specialized, discounted pricing based on the requirements by providing a specific 
quote to the Authorized Purchaser. 

• Determine which Contractor provides the best value for Authorized Purchaser based on 
Authorized Purchaser's application of some or all of the following factors: 

o Applicable discounts and incremental pricing options; 
o Shipping costs; 
o Delivery process and service levels; 
o EPP; 
o Applicable warranties; 
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o Contractor's past performance record through reference checks; 
o Contractor's service area; 
o Price comparison of the current market value of Good and services similar to the 

Products; 
o Price comparison to past purchases and the goods similar to the products, taking the 

inflation rate into account; 
o Cost analysis through an element-by-element examination of the estimated or actual cost 

of proposed goods to determine whether the supplier's costs are in line with what 
reasonably economical and efficient performance should cost. Some of the cost elements 
examined for necessity and reasonableness are materials' costs, labor costs, equipment 
and overhead; 

o Comparison of pricing to MSRP; 
o Market conditions and competition levels; 
o General economic conditions; 
o Life cycle costing including expected life, salvage value and discounted total cost of 

ownership. 

• Document Its procurement flies describing the process, considerations, findings, and 
decisions used for determining the Contractor selected through the Best ValueAnalysls. 

4.1.3 Contractor Selection Process, Small Purchases. For purchases under $10,000, Authorized 
Purchaser who are State Agencies may select the Contractor of its choice in compliance with applicable 
statute and rule. 

INTENTIONAL Y LEFT BLANK 
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5. Primary Contacts: The primary contact individuals for this Addendum are as follows (or their named 
successors): 
Contractor 

E-mail 
Oregon, Contract Administrator 

Name Shirley A. Smith 
State of Oregon, Department of Administrative Semces, Procurement Semces 

Address 1255 SE Ferrv Street, Salem, OR 97301 
Teleohone 503-378-5395 

Fax 503-373-1626 
E-mail Shirey .SmitMv.oreqon.qov 

6. Subcontractors: All Contractor dealers and resellers authorized in the State of Oregon, as shown on 
the dedicated ______ (cooperative contract} website, are approved to provide products 
and service support to Authorized Purchasers. The Contractor's authorized dealers and reseller's 
participation shall be in accordance with the terms and conditions set forth in this Addendum and 
the Master Agreement. 

7. Orders: All Purchase Orders issued by Authorized Purchasers must include a reference to the 
Master Agreement, __ , and this Addendum, # __ . All valid Purchase Orders issued by 
Authorized Purchasers are subject to the tenns and conditions of this Addendum. All Authorized 
Purchasers issuing valid purchase orders shall be obligated to pay Contractor for goods and services 
when the terms of the Purchase Order have been completed and payment has been approved by 
theAuthorized Purchaser. 

8. Tax Compliance: As set forth on Exhibit No. 3, Contractor has complied with the tax laws of this state 
and the applicable tax laws of any political subdivision of this state. Contractor shall, throughout the 
duration of this Addendum and any extensions, comply with all tax laws of this state and all applicable 
tax laws of any political subdivision of this state. For the purposes of this Section, "tax laws" includes: 
(i) All tax laws of this state, Including but not limited to ORS 305.620 and ORS chapters 316, 317, 
·and 318: Any tax provisions imposed by a political subdivision of this state that applied to Contractor, 
to Contractor's property, operations, receipts, or income, or to Contractor's performance of or 
compensation for any work performed by Contractor; (iii) Any tax provisions imposed by a political 
subdivision of this state that applied to Contractor, or to goods, services, or property, whether tangible 
or intangible, provided by Contractor; and (iv) Any rules, regulations, charter provisions, or ordinances 
that implemented or enforced any of the foregoing tax laws or provisions. 

Any violation of this Section 8 constitutes a material breach of this addendum and any 
contract issued under this Addendum. Further, any violation of Contractors warranty set 
forth in Exhibit No. 3 also shall constitute a material breach of this Addendum and any 
Contract issued under this Addendum. Any violation shall entitle DASPS or Authorized 
Purchaser to terminate this Addendum or the applicable Contract, to pursue and recover 
any and all damages that arise from the breach and the termination of this Addendum or the 
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applicable Contract, and to pursue any or all of the remedies available under this Addendum, 
a Contract, at law, or in equity, including but not limited to: 

Termination of this Addendum or the applicable Contract, in whole or in part; Exercise 
of the right of setoff, and withholding of amounts otherwise due and owing to 
Contractor, in an amount equal to Authorized Purchaser's setoff right, without penalty; 
and Initiation of an action or proceeding for damages, specific performance, declaratory 
or injunctive relief. DASPS or Authorized Purchaser may recover any and all damages 
suffered as the result of Contractors breach of this Addendum or the applicable 
Contract, including but not limited to direct, indirect, incidental and consequential 
damages, costs of cure, and costs incurred in securing replacement Goods or Services 
or both. 

These remedies are cumulative to the extent the remedies are not inconsistent, and DASPS 
or Authorized Purchaser may pursue any remedy or remedies singly, collectively, 
successively, or in any order whatsoever. 

8. Participating Addendum Integration: This Addendum and the Master Agreement set 
forth the entire agreement between Contractor and Participating State with respect to the 
subject matter. There are no understandings, agreements, or representations, oral or 
written, not specified herein. Any attempt to modify or add or incorporate terms and 
conditions inconsistent with, and contrary to, the terms and conditions of this Addendum 
and the Master Agreement through a Contract or other document is null and void and 
hereby rejected. The terms and conditions of this Addendum and the Master Agreement 
shall prevail and govern in case of any attempted modifications or inconsistent terms. 

IN WTT\ESSWHEREOF, the partieshaveexecutedthisAddendum asofthe date of execution 
by both parties below. 

Participating State: STATE OF OREGON, Contractor: 
acting by and through the Department of 
Administrative Services 

By: By: 

Name: Name: 

Title: Title: 

Date: Date: 
Approved Pursuant to ORS 291.04 7 FEID: 
By: Date: __ 
Sr. Assistant Attornev General 
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EXHIBIT N0.1 

Changes to Master Agreement State-Specific Constitutional, Statutory and Other 
Requirements 

1. Definitions. The following terms have the meanings set forth below. Capitalized terms not 
defined In this Addendum have the meaning ascribed to them In the Master Agreement and its exhibits. 

"Authorized Purchaser" means an agency of the State of Oregon or any ORCPP member that submits 
a Purchase Order to Contractor. 

"DAS PS" means the State of Oregon acting by and through the Department of Administrative Services, 
Enterprise Goods and Services, Procurement Services. 

"ORCPP" means the Oregon Cooperative Purchasing Program Members, which recognizes certain 
agencies and organizations within the State of Oregon as authorized to purchase the goods and services 
available under a price agreement entered into by the State. 

MMaster Agreement" means the State of Oregon Master Agreement #~ __ between Contractor and 
the State of Oregon, on behalf of the member states of the National Association of State Procurement 
Officials and the NASPO ValuePoint, and its attachments, which together with this Addendum sets forth 
terms, conditions and requirements for purchase by Authorized Purchasers of the goods and services 
described therein. 

MPurchase Order" means the purchase order document I order document submitted to Contractor by an 
Authorized Purchaser that incorporates this Addendum by reference and specifies the quantity and type 
of goods or services that Contractor will provide to the Authorized Purchaser under the terms of the 
Master Agreement and this Addendum. 

"State" for the purposes of this Participating Addendum, means the State of Oregon. 

2. Purchase Orders. 

2.1 Purchase Orders. Authorized Purchasers may use their own forms for Purchase Orders. State 
agencies may also use the general State-approved Purchase Order referencing the Master Agreement 
Number, substantially In the form attached hereto as Exhibit No. 4. To the extent that the terms of any 
form differ from the terms of this Addendum, the terms of this Addendum supersede such contrary terms. 
Each Purchase Order from an Authorized Purchaser that is not a State agency must contain, on the 
front page, the following language: 
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THIS PURCHASE IS PLACED AGAINST THE STATE OF OREGON MASTER AGREEMENT NO,_ 
THE TERMS AND CONDITIONS OF THE MASTER AGREEMENT AND THE ASSOCIATED 
PARTICIPATING ADDENDUM ENTERED INTO BY THE STATE OF OREGON, CONTRACT NO._ 
APPLY TO THIS PURCHASE AND SUPERSEDE ALL CONFLICTING TERMS AND CONDITIONS, 
EXPRESS OR IMPLIED. 

2.2 Effect of Purchase Orders. The State is only liable for purchases made by State of Oregon 
agencies that issue Purchase Orders. Other Authorized Purchasers are responsible for any purchases 
under Purchase Orders they issue. The State expressly disclaims any liability for purchases made by 
non-State agency Authorized Purchasers or any other entity. 

2.3 Verification of Authorized Purchasers. Contractor shall verify that it provides goods and 
services under this Addendum only to Authorized Purchasers. Contractor may verify that a 
particular entity Is an ORCPP member on-line at 
http:/lwww,oreeon,goy/das/PrQcurement/Pages/OrcppOli!mber,aspx or by using the Oregon 
Procurement Information Network (ORPIN) at http://orpin.oregon.gov/open.dll/welcome. 

3. Payment Provisions; Buy Down Incentive Program. All payments are subject to ORS 293.462. 

In addition to the prices or discounts offered in the Master Agreements, the State of Oregon may wish 
to participate with Contractors for specific energy efficient products and addition discounts that may be 
offered by the Energy Trust of Oregon for the Buy Down incentive program. The Buy Down incentive 
program provJdes instant pricing discounts for specific energy efficient products. Initially participation in 
the Buy Down program may be limited to State Agencies Authorized Purchasers ONLY, but DAS PS 
may elect to include other Authorized Purchasers (ORCPP members) if eligible for Energy Trust's Buy 
Down program at a later date. An Authorized Purchaser's participation will be subject to Energy Trust's 
terms and conditions and must include the Efficient Lighting Instant Incentives form "Pl 190ELI currently 
v01." 

Authorized Purchasers make note: 3.3 of current Pl 190ELI v01 which states: 

"Energy Trust may include some or all of the following information in reports or other documentation 
submitted to the Energy Trust Board of Directors, the Oregon Public Utility Commission, the Oregon 
Legislature or such State of Oregon agencies as necessary to meet Energy Trust responsibilities: 
Purchaser's name, city or county of business, a description of any Energy Trust services or incentives 
provided, or any resulting energy-savings or generation." 

"Purchaser will be installing the Promotion~qualifying lighting products at an existing building site 
receiving electric service from Portland General Electric or Pacific Power where the State owns the site 
or Purchaser otherwise has authority to perform the installation at the site ... " 

4. Funds available and authorized/non-appropriation. The State of Oregon's and its agencies' 
payment obligations under this Addendum are conditioned upon Authorized Purchaser's receiving 
funding, appropriations, limitations, allotments, or other expenditure authority sufficient to allow 
Authorized Purchaser, In the exercise of its reasonable administrative discretion, to meet its payment 
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obligations under any Purchase Order issued under this Addendum. Contractor is not entitled to receive 
payment under this Addendum or any Purchase Order from any part of Oregon state government other 
than Authorized Purchaser. Nothing in this Addendum or Purchase Order is to be construed as 
permitting any violation of Article XI, section 7 of the Oregon Constitution or any other law regulating 
liabilities or monetary obligations of the State of Oregon. Authorized Purchaser represents that it has 
sufficient appropriations and limitation for the current biennium to make payments under any Purchase 
Order Issued under this Addendum. 

5. Volume Sales Reports (VSRs) / Vendor Collected Administrative Fee (VCAF) 

5.1 Volume Sales Reports (VSRs): 

5, 1.1 Contractor shall submit a Volume Sales Report (VSR}, in the form attached hereto as Exhibit No. 
5, no later than thirty (30} calendar days from the end of each calendar quarter, which contains: 

Complete and accurate details of all receipts (sales and refunds) for the reported period: 

• The information as identified in the DAS PS document titled Volume Sales Report Template - Data 
Requirement, Format and Layout (Exhibit 5); and 

• Such other information as DAS PS may reasonably request. 

Contractor shall send a VSR to DAS PS each quarter, whether or not there are sales. When no sales 
have been recorded for the quarter a report must be submitted stating "No Sales for the Quarter." 

5.1.2 Data Medium and Delivery Medium: Contractor shall provide VSRs in MS Excel (.xis) format. 
VSRs must be submitted by e~mail. Delivered print outs of VSRs are not acceptable. Hard copies of 
VS Rs on CDs are only acceptable if the size of the file precludes transmission by email. Approval from 
the Contract Administrator must be obtained for deviations from these requirements. 

5.1.3 Receipt/Acceptance: The first VSR submitted by the Contractor must be submitted to the DAS 
PS Contract Administrator for review and approval. Approved first VSRs and subsequent VSRs must 
be submitted to vcaf.reporting@state.or.us. A separate section follows describing the administrative 
charge if it is applicable. The Contract Administrator's receipt or acceptance of any of the VSRs furnished 
pursuant to this Price Agreement shall not preclude DAS PS from challenging the validity thereof at any 
time. 

5.1.4 DAS PS reserves the right to terminate this price agreement if volume sales reports are not 
received as scheduled on in the prescribed format. 

5.2 Vendor Collected Administrative Fee (VCAF): 
5.2.1 Vendor Collected Administrative Fee (VCAF) PERCENT AGE: 

The Vendor Collected Administrative Fee (VCAF), is a charge equal to Two Percent (2.0 %) of 
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Contractor's Gross total sales, less any credits, made to Authorized Purchasers during the calendar 
quarter. 

6.2.2 VCAF Amount I Payment Due Date: During the term of this Price Agreement and for the sales 
during the last calendar quarter of the term of this Price Agreement, the Contractor shall remit VCAF 
payment to DAS PS within forty-five (45) calendar days after the end of each calendar quarter. 

5.2.3 Contractors may not reflect the VCAF fee as a separate line item charge to Authorized Purchasers. 
Contractor's proposed prices shall reflect all Contractor's charges to Authorized Purchasers. For the 
purposes of this Price Agreement, quarters end March 31, June 30, September 30, and December 31. 
DAS PS will invoice the Contractor for the VCAF on a State generated invoice from the information 
submitted on the VSR. Contractor is responsible for timely reporting and payment, regardless of entity 
that actually reports or makes VCAF payment to DAS PS. 

5.2.3.1 Payment Format: The fee shall be In the form of a check remitted to: 
State of Oregon 
Department of Administrative Services 
Attn: Shared Financial Services/PS 
155 Cottage Street NE 
Salem, Oregon 97301 

Any other form of payment must be specifically approved by the Contract Administrator. 

5.2.3.2 Interest: Any payments Contractor makes or causes to be made to DAS PS after the due date 
as indicated on the invoice shall accrue interest at a rate of 18% per annum or the maximum rate 
permitted by law, whichever Is less, until such overdue amount shall have been paid In full. DAS PS's 
right to interest on late payments shall not preclude DAS PS from exercising any of lts other rights or 
remedies pursuant to this Price Agreement or otherwise with regards to Contractor's failure to make 
timely remittances. 

5.3 Audit: DAS PS, as its own expense (except as provided herein), shall have the right during regular 
business hours, at Contractor's premises, and upon reasonable notice, by Itself or by a person 
authorized by it, to audit Contractor's Records, as defined herein, and other pertinent data, to determine 
and verify the figures reported In any VSRs furnished by Contractor. In the event that any such audit 
reveals underpayment of administrative fees, Contractor shall immediately pay the amount of deficiency, 
together with interest thereon at the rate provided in Section 5.2.3.2. At DAS PS'S request, Contractor 
shall pay the reasonable cost of an audit, but only If such audit reveals that an underpayment may exist 
as determined by DAS PS. 

6.4 Limitation of Liability: Contractor acknowledges and agrees that the State shall bear no liability on 
Purchase Orders entered into for purchases by non-State Agencies, which liability the State expressly 
disclaims. With regard to non-State Agencies, Contractor agrees to look solely to the respective 
contracting party for any rights and remedies Contractor may have at law or In equity arising out of the 
sale and purchase of Contractor's Goods or Services and the resulting contractual relationship, If any, 
with each such contracting party. 
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6. Warranties. Authorized Purchasers are entitled to the warranties, rights, remedies, and benefits 
under the Master Agreement, including but not limited to those set forth in Section 18, and this 
Addendum for any purchases made by such Authorized Purchasers pursuant to Purchase Orders. 
Without limiting the generality of the warranty provisions of the Master Agreement, Contractor 
represents and warrants to Authorized Purchaser that 

6.1. Contractor has the power and authority to enter into and perform this Addendum and that this 
Addendum, when executed and delivered, will be a valid and binding obligation of Contractor enforceable 
in accordance with its terms; 

6.2 All Services to be performed under this Addendum will be performed in accordance with the 
highest applicable professional or industry standards, and that only workmanship of the first quality shall 
be employed in the performance of this Addendum; 

6.3. Contractor shall transfer to Authorized Purchaser all manufacturer warranties covering Goods or 
Products, if any at time of delivery at no charge, and 

6.4. All Goods or Products, if any, are free and clear of any liens or encumbrances, and that 
Contractor has full legal title to such Goods or Products, and that no other person has any right, title or 
interest in the Goods or Products which is superior to or infringe upon the rights granted to Authorized 
Purchaser hereunder. 

The warranties set forth in this section are in addition to, and not in lieu of, any other warranties provided 
in the Master Agreement. All warranties provided in this Addendum are cumulative and will be 
interpreted expansively so as to afford Authorized Purchaser the broadest warranty protection available. 

7. Indemnities. 

7.1 General Indemnity. Contractor will defend, save, hold harmless and indemnify the Authorized 
Purchaser and the State of Oregon and their agencies, subdivisions, officers, employees and agents 
from and against all claims, suits, actions, losses, damages, liabilities, costs and expenses of any nature 
whatsoever resulting from, arising out of or relating to the activities of Contractor or its officers, 
employees, subcontractors or agents under the Addendum. 

7.2 Infringement Indemnity. Contractor will, at Contractor's sole expense, defend, save, hold 
harmless and indemnify Authorized Purchasers and the State of Oregon and their agencies, 
subdivisions, officers, employees and agents from and against any and all costs, damages, attorneys' 
fees, and any and all costs incurred in any settlement negotiation or final settlement agreement resulting 
from, relating to, or arising out of a claim that any aspect of the goods or services furnished under a 
Purchase Order infringes a patent, utility model, industrial design, copyright, mask work, trademark, 
trade dress, or any other legally cognizable intellectual property right of any third party (an "Infringement 
Claim"). 
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7.3 Participation. Control of Defense and Settlement. Contractor's obligation to indemnify 
Authorized Purchaser as set forth in Sections 7.1 and 7.2 is conditioned on Authorized Purchaser 
providing to Contractor prompt notification of any claim or potential claim of which Authorized Purchaser 
becomes aware that may be the subject of those Sections. Contractor shall have control of the defense 
and settlement of any claim that is subject to Section 7 .1 or Section 7 .2; however, neither Contractor 
nor any attorney engaged by Contractor shall defend the claim in the name of the State of Oregon or any 
Authorized Purchaser of the State of Oregon, nor purport to act as legal representative of the State of 
Oregon or any of its agencies, without the approval of the Attorney General, nor shall Contractor settle 
any claim on behalf of the State of Oregon without the approval of the Attorney General. The State of 
Oregon may, at its election and expense, assume its own defense and settlement in the event that the 
State of Oregon determines that Contractor is prohibited from defending the State of Oregon, is not 
adequately defending the State of Oregon's interests, or that an important governmental principle is at 
issue and the State of Oregon desires to assume its own defense. 

7.4 Remedies. If any goods or services furnished by Contractor are, in Contractor's opinion, likely to 
become the subject of an Infringement Claim, or if an Authorized Purchaser is prevented from exercising 
its rights under this Addendum based on any Infringement Claim or court order arising from any 
Infringement Claim, then Contractor may, at its option and expense, procure for the Authorized 
Purchaser the right to continue using the allegedly infringing goods or services, or replace or modify the 
goods or services so that they become non-infringing; provided that the replacement or modified good 
or service meets the specifications set forth in the applicable Purchase Order to the satisfaction of the 
Authorized Purchaser. If the foregoing remedies are not available, then Authorized Purchaser will return 
the allegedly infringing goods or terminate the allegedly infringing services, and Contractor will refund 
Authorized Purchaser's payments, in full, for the allegedly infringing goods or services. 

8. Term and Termination of Participating Addendum. 

8.1 Term. This Addendum remains in effect until the earlier of (a) the expiration or termination of the 
Master Agreement, or (b) termination of this Addendum In accordance with its tenns. 

8.2 Termination. DAS PS may terminate this Addendum, in whole or in part, at any time upon thirty 
(30} days prior notice to Contractor. In addition, DAS PS may terminate this Addendum, in whole or in 
part, immediately upon notice to Contractor, or at such later date as DAS PS may establish in such 
notice, for any reason, or upon the occurrence of any of the following events: 

8.2.1 State fails to receive funding, or appropriations, limitations or other expenditure authority at 
levels sufficient to pay for the goods to be purchased under the Addendum; or 

8.2.2 Federal or state laws, regulations or guidelines are modified or interpreted in such a way that 
either the purchase of goods under this Addendum is prohibited or the State is prohibited from paying 
for such goods from the planned funding source. 

Upon receipt of written notice of termination, Contractor will stop performance under all Purchase Orders 
as directed by State. 
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8.3 Termination under any provision of this Addendum does not extinguish or prejudice State's or an 
Authorized Purchaser's right to enforce this Addendum or a Purchase Order with respect to Contractor's 
breach of any warranty or any defect in or default of Contractor's performance that has not been cured, 
including any right of the State or an Authorized Purchaser to indemnification by Contractor. If this 
Addendum or a Purchase Order is so terminated, the State or an Authorized Purchaser will pay 
Contractor in accordance with the terms of this Addendum for goods delivered and accepted by the 
Authorized Purchaser. 

9. Termination of Individual Purchase Orders. 

9.1 Individual Purchase Orders may be terminated at any time by written consent of Authorized 
Purchaser and Contractor or Authorized Purchaser may, at its sole discretion, terminate individual 
Purchase Orders, in whole or in part, upon 30 days written notice to Contractor. 

9.2 Authorized Purchaser may terminate individual Purchase Orders, in whole or in part, immediately 
upon notice to Contractor, or at such later date as Authorized Purchaser may establish in such notice, 
upon the occurrence of any of the following events: 

9.2.1 Authorized Purchaser fails to receive funding, or appropriations, limitations or other expenditure 
authority at levels sufficient to pay for the goods to be purchased under the Purchase Order; 

9.2.2 Federal or State laws, regulations or guidelines are modified or interpreted in such a way that 
either the purchase of goods under the Purchase Order Is prohibited or Authorized Purchaser is 
prohibited from paying for such goods from the planned funding source; or 

9.2.3 Contractor commits any material breach of this Addendum or a Purchase Order. 

9.3 Upon receipt of written notice of termination, Contractor will stop performance under the Purchase 
Order as directed by Authorized Purchaser. 

9.4 Termination of a Purchase Order does not extinguish or prejudice Authorized Purchaser's right to 
enforce the Purchase Order with respect to Contractor's breach of any warranty or any defect in or 
default of Contractor's performance that has not been cured, including any right of Authorized Purchaser 
to indemnification by Contractor. In addition, termination of a Purchase Order does not extinguish or 
prejudice Authorized Purchaser's right to enforce the warranty, indemnification, governing law, venue 
and consent to jurisdiction provisions of this Addendum. If a Purchase Order is so terminated, 
Authorized Purchaser will pay Contractor in accordance with the terms of this Addendum for goods 
delivered and accepted by Authorized Purchaser. 

10. Compliance with Law. Contractor will comply with ail federal, state and local laws, rules, 
regulations, executive orders and ordinances applicable to the Work under this Addendum or any 
Purchase Order, and an Authorized Purchaser's performance under a Purchase Order Is conditioned 
on Contractor's compliance with the provisions of ORS 279B.220, 279B.235, 279B.230. and 279B.270. 
In addition, Contractor warrants good and services provided under this Addendum will comply with all 
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federal Occupational Safety and Health Administration (OSHA} requirements and with all Oregon safety 
and health requirements, including those of the State Workers' Compensation Division. Contractor also 
agrees to comply with (a) Title VI of the Civil Rights Act of 1964, (b) Section v of the Rehabilitation Act 
of 1973, (c) the Americans with Disabilities Act of 1990 and ORS 659.425, (d) all regulations and 
administrative rules established pursuant to the foregoing laws and (e) all other applicable requirements 
of federal and state civil rights and rehabilitation statutes, rules and regulations. 

11. Application of Public Records Law. Contractor acknowledges that any disclosures Contractor 
makes to Authorized Purchaser under this Addendum are subject to application of the Oregon Public 
Records Law, including but not limited to ORS 192.41 0 - 192.505, the provisions for the Custody and 
Maintenance of Public Records, ORS 192.005 - 192.710, and of ORS 646.461 - 646.475. The non­
disclosure of documents or of any portion of a document submitted by Contractor to Authorized Purchaser 
may depend upon official or judicial determinations made pursuant to the foregoing laws. Contractorwill 
be notified prior to Authorized Purchaser's release of documents to Entities other than participating 
agencies or other State agencies. Contractor shall be exclusively responsible for defending Contractor's 
position concerning the confidentiality of the requested documents, at its own expense, 

12. Recycled Products. Contractor will use, to the maximum extent economically feasible in the 
performance of this Addendum or any Purchase Order, recycled paper (as defined in ORS 
279A.010(1)(gg)), recycled PETE products (as defined in ORS 279A010(1)(hh), and other recycled 
plastic resin products and recycled products (as "recycled product' is defined in ORS 279A.010(1)(ii). 

13. Notices. Except as otherwise provided in a Purchase Order, any formal communications 
between the parties to or notices to be given under a Purchase Order will be given in writing by personal 
delivery of a facsimile transmission or the notice or mailing the notice, postage prepaid, at the address 
or number set forth on the Purchase Order. Any communication so addressed and mailed will be deemed 
to have been received five (5) calendar days after mailing. Any communication delivered by facsimile 
will be deemed to be given when a confirming report for the transmission is generated by the transmitting 
machine. To be effective against the receiving party, such facsimile transmission must be confirmed by 
telephone notice to the receiving party's authorized representative, as set forth in the Purchase Order. 
Any communication or notice by personal delivery will be deemed to be given when actually received 
by the appropriate authorized representative. 

As between Contractor and State with respect to this Addendum, the Primary Contacts of Contractor 
and State are set forth above. 

14. Governing Law. The laws of the State of Oregon (without giving effect to its conflicts of law 
principles) govern all matters arising out of or relating to this Addendum and resulting Purchase Orders, 
including, without limitation, their validity, interpretation, construction, performance, and enforcement. 

15. Jurisdiction and Venue. Any claim, action, suit or proceeding (collectively, "Claim") between 
State or any other agency or department of the State of Oregon, and Contractor, that arises from or relates 
to this Addendum or a Purchase Order under this Addendum, will be brought and conducted solely and 
exclusively in the Cjrcuit Court of Marion County for the State of Oregon; provided, however, if a Claim 
must be brought in a federal forum, then it will be brought and conducted solely and exclusively in the 
United States District Court of the District of Oregon. CONTRACTOR, BY EXECUTION OF THIS 
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ADDENDUMOR ACCEPTANCE OF A PURCHASE ORDER SUBMITTED PURSUANT TO THIS 
ADDENDUM HEREBY CONSENTS TO THE IN PERSONAM JURISDICTlON OF SAID COURTS. 
Nothing in this section will be construed as a waiver of the State of Oregon's sovereign immunity with 
respect to any Claim, whether brought under State or Federal law, or consent to jurisdiction in State or 
Federal Court. 

Any Claims between Contractor and an Authorized Purchaser other than the State of Oregon or State 
agency that arise from or are related to indMdual Purchase Orders or this Addendum will be brought and 
conducted solely and exclusively within the Circuit Court of the county in the State of Oregon in which 
such Authorized Purchaser resides or has its principal office, or at Authorized Purchaser's option, within 
such other county as Authorized Purchaser will be entitled to proceed under the venue laws of Oregon 
to bring or defend Claims. If any such Claim must be brought in a federal forum, then it will be brought 
and conducted solely and exclusively within the United States District Court for the District of Oregon. 

16, Foreign Contractor. If Contractor is not domiciled in or registered to do business in the State 
of Oregon as of the effective date of this Addendum, Contractor will promptly provide to the Oregon 
Department of Revenue all information required by that Department relative to the Addendum or any 
Purchase Order. An Authorized Purchaser may withhold final payment under a Purchase Order until 
Contractor has provided the Oregon Department of Revenue with the required information. 

17. Merger Clause; Waiver. This Addendum, including the Master Agreement and the exhibits 
attached to this Addendum, constitutes the entire agreement between the parties on the subject matter 
hereof, and supersede all prior agreements, oral or written. There are no understandings, agreements, 
or representations, oral or written, between these parties that are not specified in this Addendum. No 
waiver, consent, modification or change of terms of this Addendum binds either.party unless In writing 
and signed by both parties and all necessary State approvals have been obtained. Such waiver, consent, 
modification or change, if made Is effective only in the specific instance and for the specific purpose 
given. The failure of State to enforce any provision of this Addendum does not constitute a waiver by the 
State of that or any other provision. 

18. Independent Contractor. Contractor shall act at all times as an independent contractor and not 
as an agent or employee of Authorized Purchaser. Contractor has no right or authority to incur or create 
any obligation for or legally bind Authorized Purchaser in any way. Contractor is not an "officer", 
"employee", or "agent11 of Authorized Purchaser (or any other agency, office, or department of the State 
of Oregon), as those terms are used in ORS 30.265, and shall not make representations to third parties 
to the contrary. Neither party shall make any statements, representations, nor commitments of any kind 
or to take any action binding on the other except as provided for heirein or authorized in writing by the 
party to be bound. 

19. Access to Records. Contractor will maintain all fiscal records relating to Purchase Orders in 
accordance with generally accepted accounting principles and will maintain any other records relating to 
Purchase Orders in such a manner as to clearly document Contractor's performance thereunder. The 
Authorized Purchaser, the State and its agencies, the Oregon Secretary of State Audits Divlsion and their 
duly authorized representatives will have access to such fiscal records and to all other books, documents, 
papers, plans and writings of Contractor which relate to this Addendum to perfonn examination and audits 
and make excerpts and transcripts. To the extent provided by law, the federal government will be entitled 

Page 97 of 109 



RFP DASPS*2183•17 - (MRO), Industrial Supplies 
to the same access as the State of Oregon and Authorized Purchasers. Contractor will retain and keep 
accessible all such fiscal records, books, documents, papers, plans, and writings for a minimum of six 
years, or such longer period as may be required by applicable law following final payment and termination 
of this Addendum, or until the conclusion of any audit, controversy or litigation arising out of or related to 
this Addendum, whichever date is later. 

20. Severablllty. If any term or provision of this Addendum is declared by a court of competent 
jurisdiction to be illegal or In conflict with any law, the validity of the remaining terms and provisions will 
not be affected, and the rights and obllgatlons of the parties will be construed and enforced as if the 
Addendum did not contain the particular term or provision held to be invalid. 

21. Survival. Any terms of this Addendum, which by their nature are intended to survive termination 
or expiration including but not limited to warranty, indemnification, access to records, governing law, 
venue, consent to jurisdiction, termination and remedies provisions survive the termination or expiration 
of this Addendum. 

22. Insurance. Within ten (10) days of the Effective Date, Contractor must provide insurance as set 
forth on Exhibit No. 2. No Purchase Orders may be placed or accepted until proof Is provided that these 
requirements have been met. 

22. Amendments. This Addendum may be modified in writing once agreed to and signed by all 
parties. 
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Exhibit No. 2 · 

INSURANCE 

., 

Contractor shall obtain at Contractor's expense the insurance specified in this Exhibit No. 2 prior to 
performing under this Addendum and shall maintain it in full force and at its own expense throughout 
the duration of this Addendum and all warranty periods. Contractor shall obtain the following insurance 
from insurance companies or entities that are authorized to transact the business of insurance and issue 
coverage in State and that are acceptable to DAS PS. Coverage shall be primary and non-contributory 
with any other insurance and self-insurance. Contractor shall pay for all deductibles, self-Insured 
retention and self- insurance, if any. 

WORKERS' COMPENSATION & EMPLOYERS' LIABILITY 
All employers, including Contractor, shall provide workers' compensation insurance as required by 
applicable workers' compensation laws for persons performing work under this Addendum including 
Employers' Liability Insurance with limits not less than $500,000 each accident. Contractor shall require 
and ensure that each of its subcontractors complies with these requirements. 

COMMERCIAL GENERAL LIABILITY: 
1ZJ Required by DAS PS • Not required by DAS PS. 

Commercial General Liability Insurance covering bodily injury, death and property damage in a form 
and with coverage that are satisfactory to the State. This Insurance shall include personal injury liability, 
products and completed operations, and contractual liability coverage. Coverage shall be written on an 
occurrence basls in an amount of not less than $1,000,000.00 per occurrence. Annual aggregate limit 
shall not be less than $2,000,000.00. 

AUTOMOBILE LIABILITY INSURANCE: 
~ Required by DAS PS • Not required by DAS PS. 

Automobile Liability Insurance covering all owned, non~owned, or hired vehicles with a combined single 
limit of not less than $1,000,000.00 for bodily injury and property damage. 

PROFESSIONAL LIABILITY: 
0 Required by DAS PS 18.1 Not required by DAS PS. 

Professional Liability insurance covering any damages caused by an error, omission or any negligent 
acts related to the services to be provided under this Addendum in an amount not less than $_per 
occurrence. Annual aggregate limit shall not be less than $. If coverage is on a claims made basis, then 
either an extended reporting period of not less than 24 months shall be included in the Professional 
Liability insurance coverage, or the Contractor shall provide Tail Coverage as stated below. 

ADDITIONAL INSURED: 

The Commercial General Liability insurance and Automobile Liability insurance required under this 
Addendum shall include the State of Oregon, its officers, employees and agents as Addltional 
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Insureds but only with respect to Contractor's activities to be performed under this Addendum. 

TAIL COVERAGE: 
If any of the required insurance is on a claims made basis and does not include an extended reporting 
period of at least 24 months, Contractor shall maintain either tail coverage or continuous claims made 
liability coverage, provided the effective date of the continuous claims made coverage is on or before 
the effective date of this Addendum, for a minimum of 24 months following the later of (I) Contractor's 
completion and OAS PS's acceptance of all Services required under this Addendum, or, (ii) The 
expiration of all warranty periods provided under this Addendum. 

CERTIFICATE(S) AND PROOF OF INSURANCE: 
Contractor shall provide to DAS PS Certiflcate(s) of Insurance for all required insurance before 
delivering any Goods and performing any Services required under this Addendum. The Certlficate(s) 
shall list the State of Oregon, its officers, employees and agents as a Certificate holder and as Additional 
Insured, specify that Contractor shall pay for all deductibles, self-insured retention and self-insurance, 
if any, that all coverage shall be primary and non-contributory with any other insurance and self• 
Insurance, and confirm that either an extended reporting period of at least 24 months is provided on all 
claims made policies or that tail coverage is provided. As proof of insurance DAS PS has the right to 
request copies of insurance policies relating to the insurance requirements in this Aqdendum. 

NOTICE OF CHANGE OR CANCELLATION; 
The contractor or its insurer must provide at least 30 days' written notice to DAS PS before cancellation 
of, material change to, potential exhaustion of aggregate limits of, or non-renewal of the required 
insurance coverage(s). 

INSURANCE REQUIREMENT REVIEW: 
Contractor agrees to periodic review of insurance requirements by DAS PS under this Addendum and 
to provide updated requirements as mutually agreed upon by Contractor and DAS PS. 

INTENTIONAL Y LEFT BLANK 
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EXHIBIT NO. 3 

CONTRACTOR TAX CERTIFICATION 

The Individual signing on behalf of Contractor hereby certifies and swears 
under penalty of perjury to the best of the individual's knowledge that: 

1. The number shown on this form is Contractor's correct taxpayer 
identification; 

Federal Tax Number -----------
Oregon Tax Number ___________ _ 

2. Contractor is not subject to backup withholding because: 

(i) Contractor is exempt from backup withholding, 

(ii) Contractor has not been notified by the IRS that Contractor is 
subject to backup withholding as a result of a failure to report all 
interest or dividends, or 

(iii) The IRS has notified Contractor that Contractor is no longer subject 
to backup withholding. 

3. S/he is authorized to act on behalf of Contractor, s/he has authority 
and knowledge regarding Contractor's payment of taxes, 

4. For a period of no fewer than six calendar years preceding the 
Effective Oat~ of this Addendum and any Contract, Contractor faithfully 
has complied with: 

(i) All tax laws of this state, including but not limited to ORS 305.620 
and ORS chapters 316, 317, and 318; 

(ii) Any tax provisions imposed by a political subdivision of this state 
that applied to Contractor, to Contractor's property, operations, 
receipts, or income, or to Contractor's performance of or 
compensation for any work performed by Contractor; 

(iii} Any tax provisions Imposed by a political subdivision of this state 
that applied to Contractor, or to goods, services, or property, 
whether tangible or intangible, provided by Contractor; and 

(iv) Any rules, regulations, charter provisions, or ordinances that 
implemented or enforced any of the foregoing tax laws or 
provisions. 
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Contractor: --------------------
Signature ____________________ _ 

Date ----------
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EXIDBIT NO. 4 

SAMPLE PURCHASE ORDER 

PT.JRCHASll 
ORD'ER(PO) 
NO. 

Requisition No. 

PAGE# 

Contractor Name and Address 
A.uthoti-zed Purchaser's Invoking A.ddre&s 

Contrador FEIN 

Delivei to Address 

J'rice Agtee:menl numl,er 
MA #XXXX, PA#XXXX 

Authorized Puttbaser's Authorized 
Reptesen!Btive Email Address 

Authorized Pu:t:chuer's Authori:led 
Representative Phone and Fa,c Number 

Delivery S(hedule or Del.Ivery Date 

Sub Total 

Freight 

Total 

This Purchase Order is subject to Master Agreement #XXXX, and Participating Addendum #XXXX. The temu; an 
conditions contained in the Participating Addendum apply to this purchase and take precedence over all othe 
confiicting terms and conditions, express or implied. There are no understandings, agreements or representations, 
oral or written, not specified herein. 

Authorized Purchaser's Authorized Representative to Make Purdlase Date 
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EXHIBIT NO. 6 
VENDOR COLLECTED ADMINISTRATIVE FEE (VCAF)NOLUME SALES REPORT 
(VSR) 
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Attachment H 
COBIO CERTIFIED FIRM / OUTREACH PLAN 

"Certified Flrm"_means a small business certified under ORS 200.055 by the Oregon 
Certification Office for Business Inclusion and Diversity ("COBIO") as "disadvantaged 
business enterprise", "minority-owned business", "woman"owned business", "emerging 
small business" or "business that a service-disabled veteran owns". 

Certified Firm PartlclQation 

As noted in Governor Kltzhaber's Executive Order 12-03: "Minority-owned and Woman­
owned businesses continue to be a dynamic and fast-growing sector of the Oregon 
economy. Oregon is committed to creating an environment that supports the ingenuity 
and industriousness of Oregon's Minority Business Enterprise ["MBE"] and Woman 
Business Enterprise ["WBE"). Emerging Small Business ["ESB"], Disabled Veteran {"DV1, 
and Disadvantaged Business Enterprise f'OBE"] firms are also an important sector of the 
state's economy." 

In 2015, HB 3303 revised ORS 200.055 to add ''a business that a service-disabled veteran 
owns" as a business type that may apply to COBIO for certification. Contracting agencies 
shall aggressively pursue a policy of providing opportunities to Certified Small Businesses 
(hereinafter "Certified Firms") according to ORS 200.090. As such, Oregon Certified firms 
must have an equal opportunity to participate in the performance of contracts financed 
with state funds. By submitting its offer, Offerer certifies that it will take reasonable steps 
to ensure that Certified Firms are provided an equal opportunity to compete for and 
participate in the performance of any subcontracts resulting from this procurement. 
Offerer further certifies and agrees that it has not discriminated and will not discriminate 
in its employment practices with regard to race, creed, age, religious affiliation, sex, 
disability, sexual orientation or national origin, and it has not discriminated and will not 
discriminate against a subcontractor in the awarding of a subcontract because the 
subcontractor is a disadvantaged business enterprise, a minority-owned business, a 
woman-owned business, a business that a service-disabled veteran owns or an emerging 
small business certified under ORS 200.055. 

If there may be opportunities for subcontractors to work on the project, it is the expectation 
of the DAS and NASPO ValuePoint and Its Purchasing Entities that the Offerer will take 
reasonable steps to ensure that Certified Firms are provided an equal opportunity to 
compete for and participate in the performance of any contract and/or subcontracts 
resulting from this procurement. 

Following opening of bids and prior to Contract Award, the Offeror with the apparent 
highest scoring Proposal or lowest Bid must provide, within five days of Notice of Intent 
to Award, a Certified Firms Outreach Plan using the form on the following page. The 
information submitted in response to this clause will not be considered in any scored 
evaluation and no evaluative points will be assigned to the information. 
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Certified Small Business Outreach Plan 

1. Is Offeror an Oregon Certified Firm? Yes D No D 

If yes 1 indicate all certification type(s): MBE D WBE D ESB O DBE D DVD 

Oregon State Certification number: __________ _ 

2. Does Offeror foresee any subcontracting opportunities for this procurement? Yes D 
No • 
If no, do not complete the rest of this form. 

3. The Offeror shall provide a narrative description of its experience in obtaining Certified 
Firms participation as subcontractors, consultants or suppliers on previous projects, and 
discuss any innovative or particularly successful measures that the Offeror has 
undertaken. The Offeror shall include a list of those certified firms with which it has had a 
contractual relationship during the past 24 months immediately preceding the date this 
solicitation document was issued. If none, mark the following checkbox: • No prior 
experience obtaining participation from Certified Firms. 

4. The Offeror shall provide examples where Certified Firms participation was achieved, 
along with information on Certified Firms subcontracting participation levels for up to three 
projects/contracts that the Offerer is either currently performing or has completed within 
the past 24 months immediately preceding the date this solicitation document was issued. 
Certified Firms participation should be described as the percentage of the dollar value of 
subcontracts and material or supply contracts awarded to Certified Firms as compared 
with the total dollar value of subcontracts and material or supply contracts let for each 
identified project or contract. The Offeror shalt describe any technical assistance or 
mentoring the firm provided to Certified Firms subcontracting on each project. If none, 
mark the following checkbox: 0No prior experience obtaining participation from 
Certified Firms. 

Project 1 
Name __________________________ _ 
Award Date _j_J_ Completion Date _/_/_ Contract Award Amount $ ____ _ 

Certified Firms goal percentage, if applicable ____ % Certified Firms achievement 
percentage _____ % 
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Certified Firms Subcontract Award Amount $ ______ Certif~ed Firms Spend 
Achieved$ _____ _ 

Describe any technical assistance or mentoring provided to MWESB firms subcontracting 
on this project. 

Project 2 
Name __________________________ _ 
Award Date _/_/_ Completion Date _/ _j _ Contract Award Amount 
$ _____ _ 
Certified Firms goal percentage, if applicable ____ % Certified Firms achievement 
percentage _____ % 
Certified Firms Subcontract Award Amount$ ______ Certified Firms Spend 
Achieved $ _____ _ 

Describe any technical assistance or mentoring provided to Certified Firms 
subcontracting on this project. 

Project 3 
Name ---------------------------Aw a rd Date _/_/_ Completion Date _/_/_ Contract Award Amount 
$ ____ _ 

Certified Firms goal percentage, if applicable ____ % Certified Firms 
achievement percentage _____ % 
Certified Firms Subcontract Award Amount $ ______ Certified Firms Spend 
Achieved $ _____ _ 

Describe any technical assistance or mentoring provided to Firms subcontracting on this 
project. 

5. If the total cost of the awarded contract ls expected to be greater than $10,000.00, the 
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Offeror shaft describe the outreach and subcontracting plan it will use, if awarded the 
contract, to provide Oregon Certified Firms certified flm,s an equal opportunity to perform 
any subcontracts under the contract. The plan must be realistic and based on Offeror's 
successful past experience. If Offerer has no previous outreach experience, the Offeror 
shall describe the outreach plan it intends to use if awarded the contract. 

The Offeror must include the following in its plan: 
i. A description of the steps that the Offeror wm take to solicit Certified Firms participation; 

if. A description of the mentoring, technical or other business development assistance the 
Offerer will provide to subcontractors needing or requesting such services. 

If awarded the contract, the Offerer must accept, as contract performance obligations, 
the outreach and subcontracting plan described in this section. If certified firms are 
unavailable for type of work to be performed, please indicate in this section. 

Company Name: 

Authorized Signature: _____________________ _ 

Date:_/_/_ 

Name of Authorized Representative: 

Title: 
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Attachments I .. O 
ADDITIONAL PARTICIPATING STATES TERMS AND 

CONDITIONS 
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MSC Industrial Supply Co. 
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Business Development fVlanarJer 
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F loresE@mscclirect.com 

Page 1 + NASPO ValuePoint Master Agreement(s) for Facllltles Maintenance and Repair & Operations (MRO), Industrial Supplies RFP No, DASPS-2183-17 July 12, 2018 

BUILT 
TO MAKE 
YOU BETTER" 



Table of Contents 

Executive Summary 

Section 3: Administrative and Technical Response Requirements 

3.1 Mandatory Minimum Administrative Proposal Requirements 

3.2 NASPO ValuePoint Master Agreement Statement of Compliance 

3.4 Technical Requirements 

3.5 Data Security 

Attachment A: Description of Products and Services 

6.1. Categories 

6.2. Experience and Capabilities 

6.3. VOLUME DISCOUNTS 

6.4. ESTIMATED PURCHASES 

6.5. SCOPE OF WORK 

6.6. Administration and Marketing 

6.7. Additional Services 

Table of Attachments 

Page 2 + NASPO ValuePoint Master Agreement(s) for Facilities Maintenance and Repair & Operations (MRO), Industrial Supplies RFP No. DASPS-2183-17 July 12, 2018 

3 

6 

6 

6 

7 

13 

14 

14 

14 

30 

31 

32 

49 

70 

78 

BUILT 
TO MAKE 
YOU BETTER' 



MSC Industrial Supply Co. (MSC) is pleased to present our response to Request for Proposal (RFP) No. DASPS-

2183-17 to the NASPO ValuePoint Selection Committee for consideration for the Multi-State Contract for MRO 

Products. Partnering with the NASPO ValuePoint Program since 2011, MSC has consistently demonstrated our 

strength as a partner to the NASPO ValuePoint program through our successful track record of past performance. 

As a key supplier, MSC brings tremendous value to our NASPO ValuePoint Customers. Our world-class service 

model features a broad product offering of over 1,000,000 products, unmatched logistics and supply chain 

capabilities, and a customizable suite of solutions optimizing inventory management processes. Our experienced 

State Government team will continue to support NASPO ValuePoint customers and our State, Local and Education 

via our Business Development Resources, Telesales Team, and additional sales associates from our Class C 

Solutions (formerly Barnes North America Distribution) acquisition. 

MSC has signed 34 Statewide Contract Agreements with the NASPO ValuePoint Cooperative Program along with 

many additional political subdivision participating agreements. Utilizing the NASPO ValuePoint Cooperative 

Agreement as a "Go to Market" Cooperative Agreement Partner, we've developed a growth strategy targeting the 

Educational Segment, including higher education, vocational and technical schools, and School Districts. This 

partnership drives commitment and supports a mutually beneficial growth opportunity, which complements both the 

NASPO ValuePoint program and our MSC strategy. 

To better serve the NASPO ValuePoint contract, MSC has significantly invested in our business platform over the past 

12 to 18 months. Our new state-of-the-art Telephony Platform Solution integrates our entire company telephone 

network into one system. This advancement seamlessly networks our customer service team, specialty teams 

(metalworking, tech and sourcing teams), and ecommerce solutions to best provide a more streamlined user 

experience for all of our customers. 

MSC has also invested significant resources in our Data Capabilities. With enhanced data capabilities, MSC offers 

improved capabilities with cross referencing, attribute-based cross reference of product descriptions and product 

search capabilities that will help end users get what they want and need from the MSC Special Services 

Team. These enhancements offer the NASPO ValuePoint End Users a solution in finding what they need beyond 

traditional product search engines. 

In addition, the following highlights how our capabilities meet and exceed the requirements outlined in the RFP: 

MSC Background 

• Financially sound company in business since 1941 

lffi Experienced Government Supplier (GSA since 2002) 

• State Government Team in place since 2007 

IS! NASPO ValuePoint Key Supplier since 2011 

Logistics Capabilities 

111· Same Day Shipping Guarantee (with 99% fill rate) 

111 8pm, EST, order cut-off within the contiguous U.S. 

Integration Capabilities 

1111 Extensive integrations with state, commercial and 

federal customers 

m MSC supports current XML versions 

Ill mscdirect.com Workflow Management controls 
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II! mscdirect.com Personal Lists and Profiles 

m Full line of reporting capabilities 

Eco-Friendly Solutions 

• Eco-Friendly products and solutions available 

111 Eco-Friendly logos displayed on mscdirect.com and 

within our 2017-18 Big Book 

Supply Chain System Capability 

n Fully integrated supply chain management system 

• Integrated transportation network consisting of UPS, 

FedEx, USPS, and other L TL carriers 

111 Ability to support sustainment needs, with our breadth 

and depth of product, and supplier capabilities 

11 Ability to process emergency orders 

Breadth of Product 

11 $300 million of on-hand inventory 

II! 1,000,000 catalog items 

111 38 different product categories 

Past Performance 

lllll Proven record of contract performance with the 

following: 

~ 34 Statewide Contract Agreements 

• Over 300 National Account customers 

• GSA - Global Supply Programs 

~ USPS 

Socioeconomic Program 

111 Strong history of supporting small businesses 

II' Annually, MSC has been awarded approximately 

$200 Million in small business contracts 

MSC looks forward to continuing its long and successful alignment to the NASPO ValuePoint Cooperative Program 

over the next five years (upon contract award). Our submitted proposal demonstrates how MSC can not only meet, 

but exceed the NASPO ValuePoint program's expectations, and ultimately deliver the most compelling overall value, 

company commitment, and savings plan in the marketplace. 

As noted, we have read and understand all the terms outlined in the RFP and Exhibit B Master Service Agreement. 

However, MSC cannot comply with the below language: 

State of Montana - Terms and Conditions - Cooperative Contract(s) for Maintenance, Repair and Operations 

(MRO), Industrial Supplies - Attachment A - Federal Terms and Conditions (Non-Construction), Section 7 Buy 

American Act 

MSC cannot meet this requirement or certify that all products in our catalog qualify for domestic status, and are therefore 

compliant with the Buy American Act. When requested, MSC will provide the country of origin on an order-by-order 

basis. Please note, that items offered through MSC's GSA Schedule contract are Trade Agreements Act compliant. 

Additionally, MSC respectfully takes exception to the below: 

Attachment B, Section 8. NASPO ValuePoint Cooperative Program Marketing, Training, and Performance 

Review, Part (g): 

"Contractor agrees, within 30 days of their effective date, to notify the Lead State and NASPO Value Point of any 

contractual most-favored-customer provisions in third-part contracts or agreements that may affect the promotion of 

this Master Agreements or whose terms provide for adjustments to future rates or pricing based on rates, pricing in, or 

Orders from this master agreement. Upon request of the Lead State or NASPO ValuePoint, Contractor shall provide a 

copy of any such provisions." 

MSC Exception: MSC expressly limits the applicability of the Most Favored Customer provision, and as such any 

subsequent notification and disclosure, to those third-party contracts or agreements, which are comparable in size 

and scope to that of the NASPO co-operative agreement. 
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State of Montana - Terms and Conditions - Cooperative Contract(s) for Maintenance, Repair and Operations 
(MRO), Industrial Supplies, Hold Harmless/Indemnification 

"Hold Harmless/Indemnification: Contractor agrees to protect, defend, and save the State, its elected and appointed 

officials, agents, and employees, while acting within the scope of their duties as such, harmless from and against all 

claims, demands, causes of action of any kind of character, including the cost of defense thereof, arising in favor of 

Contractor's employees or third parties on account of bodily or personal injuries, death, or damage to property arising 

out of services performed or omissions of services or in any way resulting from the acts or omissions of Contractor 

and/or its agents, employees, representatives, assigns, subcontractors, except the --s-ole negligence of the State under 

this agreement." 

MSC Exception: Delete the word "sole" in the last sentence, last line of Hold Harmless/Indemnification. MSC does 

not indemnify customers for their negligence. 

State of Utah - ATTACHMENT A: STATE OF UTAH STANDARD TERMS AND CONDITIONS FOR GOODS AND 
SERVICES 

"INDEMNITY: Contractor shall be fully liable for the actions of its agents, employees, officers, partners, and 

Subcontractors, and shall fully indemnify, defend, and save harmless the Division, the Eligible Users, and the State of 

Utah from all claims, losses, suits, actions, damages, and costs of every name and description arising out of 

Contractor's performance of this Contract caused by any intentional act or negligence of Contractor, its agents, 

employees, officers, partners, or Subcontractors, without limitation; provided, however, that the Contractor shall not 

indemnify for that portion of any claim, loss, or damage arising hereunder due to the seJe fault of the Division, Eligible 

Users, or the State of Utah. The parties agree that if there are any limitations of the Contractor's liability, including a 

limitation of liability clause for anyone for whom the Contractor is responsible, such limitations of liability will not apply 

to injuries to persons, including death, or to damages to property." 

MSC Exception: Delete the word "sole" in the Indemnification. MSC does not indemnify customers for their 

negligence. 
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3.1 MANDATORY MINIMUM ADMINISTRATIVE PROPOSAL REQUIREMENTS 

This section contains the minimum requirements that must be met in order to be considered for the evaluation 
phase. All of the items described in this section are non-negotiable. All Offerors must state willingness and 
demonstrate ability to satisfy these requirements in the proposal submitted for consideration. 

MSC's proposal demonstrates how we can meet and I or exceed all the requirements outlined in the RFP 

No. DASPS-2183-17. 

3.2 NASPO VALUEPOINT MASTER AGREEMENT STATEMENT OF COMPLIANCE 

NASPO ValuePoint Master Agreement(s) resulting from this RFP will constitute the final agreement except for 
negotiated terms and conditions specific to a Participating State's or a Participating Entity's Participating 
Addendum. 

This section highlights particular terms and conditions of NASPO ValuePoint Master Agreement, although 
Offerors will be bound to all the terms and conditions when executing a Master Agreement as shown in 
Attachment B. Offeror must include a statement in its Proposal that it has read and understands all of the 
terms and conditions as shown in the Master Agreement (Attachment B). 

MSC has read and understands all the terms and conditions outlined in Attachment B NASPO 
ValuePoint Master Agreement. 

3.2.1 Insurance 

To be eligible for award, the Offeror agrees to acquire insurance from an insurance carrier or carriers licensed 
to conduct business in each Participating Entity's state at the prescribed levels set forth in Section 21 of 
the NASPO ValuePoint Master Agreement. Offeror must describe its insurance or plans to obtain insurance 
satisfying the requirements in Section 21. 

In addition, Participating States/Entities may request additional insurance or other coverages for their State 
within their specific Participating Addendum. 

MSC meets all insurance requirements outlined in Section 21 of Attachment B NASPO ValuePoint 

Master Agreement. We will gladly furnish Certificates of Insurance upon award. 

3.2.2 NASPO ValuePoint Administrative Fee and Reporting Requirements 

To be eligible for award, Offeror agrees to pay a NASPO ValuePoint administrative fee as specified in Section 
6 of the NASPO ValuePoint Master Agreement. Moreover, specific summary and detailed usage reporting 
requirements are prescribed by Section 7 of NASPO ValuePoint Master Agreement. 

Offeror shall identify the person responsible for providing the mandatory usage reports. This information 
must be kept current during the contract period. Contractor will be required to provide reporting contact 
within fifteen (15) calendar days of Master Agreement execution. 

MSC agrees to pay the NASPO ValuePoint administrative fees as outlined in Section 6 of Attachment B 

NASPO ValuePoint Master Agreement. Additionally, we can meet all summary and detailed usage 
reporting requirements outlined in Section 7 of Attachment B NASPO ValuePoint Master Agreement. 
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We will provide all contact information for the individual responsible for providing the mandatory usage 

reports within 15 calendar days of the Master Agreement execution. 

3.2.3 NASPO ValuePoint eMarket Center 

To be eligible for award, the Otferor agrees, by submission of a Proposal, to cooperate with NASPO 
Value Point and SciQuest (and any authorized agent or successor entity to SciQuest) with uploading a 
hosted catalog or integrating a punchout site. Refer to Attachment B, Section 9 and eMarket Center 
Appendix, NASPO ValuePoint Master Agreement for the prescribed requirements. 

MSC complies with all requirements outlined in Attachment B, Section 9 and the eMarket Center 

Appendix. For over six years, MSC has successfully supported, and will continue to support, NASPO 

ValuePoint end-users through our extensive ecommerce capabilities. Additionally, many States also 

maintain MSC Punchout Catalogs via various integration partners, including SciQuest, Ariba, Periscope, 

and more (e.g., Massachusetts and New Jersey). 

3.3 Participating State Terms and Conditions. 

Some Participating State specific Terms and Conditions are provided in Attachments I • 0 to this Solicitation. 
These will be negotiated with individual Participating States after award of the Master Agreement(s). Each 
State reserves the right to negotiate additional terms and conditions in its Participating Addendums, 
including environmentally preferable products. Offeror shall submit a statement that it has read and 
understands all the Terms and Conditions as shown in the attached State specific Participating Addenda. 

MSC has read and understands all the Terms and Conditions as shown in the attached State-specific 

Participating Addenda. 

3.4 TECHNICAL REQUIREMENTS 

This section contains technical requirements pertaining to the Maintenance and Facilities Repair & Operations 
(MRO) industrial Supplies. Other sections of this RFP contain additional requirements that must be met in 
order to be considered responsive. Offeror must identify in its Proposal how it will meet (or exceed) all 
requirements listed in this Section 3, Section 4, and Attachments A, B, and D-1 of this RFP solicitation. 

MSC will meet/ exceed the requirements noted in below sections as follows: 

II! Section 3: Please note that MSC has responded to all requirements as necessary in this document. 

• Section 4: As required in the RFP, MSC is providing a response to Section 4: Market Basket Cost 

Proposal in our separate Cost Proposal. 

111 Attachment A: MSC has outlined how we will meet/ exceed all requirements in the Attachment A: 

Description of Product and Services section of our Technical Proposal. 

111 Attachment B: MSC has read and understands all requirements outlined in Attachment B: NASPO 

ValuePoint Master Agreement. 

• Attachment D-1: MSC has completed Attachment D-1 Market Basket as required and is submitted 

with our Cost Proposal. 

111 Exhibit D,: MSC confirms we can adhere to all reporting requirements outlined in Exhibit D: NASPO 

ValuePoint Detailed Sales Data Report Form. 

3.4.1 Offeror Profile 

Provide the following information specific to Offeror's company: 
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a. Company's full legal name 

Sid Tool Co., Inc. DBA MSC Industrial Supply Co. 

b. Primary business address 

MSC's co-headquarters are located at: 

m MSC Industrial Supply Co. 

75 Maxess Road 

Melville, NY 117 4 7 

• MSC Industrial Supply Co. 

525 Harbour Place Drive 

Davidson, NC 28036 

c. Describe company ownership structure 

MSC is a publicly owned corporation trading on the NYSE under the MSM symbol. 

d. Employee size (number of employees) 

MSC employs approximately 6,400 Associates. 

e. Website 

The MSC website can be found at mscdirect.com. 

f. Sales contact information 

The following individual may be contacted for any questions or information regarding MSC's response to 

the RFP: 

111 Elizabeth Flores, Business Development Manager 

(714) 768-0049 

FloresE@mscdirect.com 

In addition, the below individuals may also be contacted in reference to the MSC response: 

1i Ron Manning, Senior Director, Government Sales Program 

(781) 249-4493 

ManningR@mscdirect.com 

I'll Michael Gordon, State Government Team Manager 

(714) 454-5985 

GordonM@mscdirect.com 

g. Company's client retention rate during the past 3 years 

Typically, MSC standard contract length is three years with a majority of customers signing additional 

renewal terms. For example, MSC has had the GSA contract since 2002 and the State of California since 

2006. 

We currently service approximately 360,000 customers in all 50 states through our broad network of five 

domestic Customer Fulfillment Centers (CFCs) located regionally near Columbus, OH; Harrisburg, 

Pennsylvania; Atlanta, Georgia; Elkhart, Indiana; and Reno, Nevada and over 90 Branch offices. 
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Our customer base encompasses a wide range of purchasers from individual machine shops to Fortune 

1,000 companies and government agencies, including the General Services Administration (GSA) and the 

Department of Defense. We also partner with many other federal, state, and local government agencies 

across the United States, including military bases, the United States Postal Service, state entities, 

universities, municipalities, school districts, and counties. 

h. A brief history of the company and the year it was founded 

Founded in 1941, MSC is an over $2.8 billion nationwide distributor of metalworking and maintenance, 

repair and operations (MRO) products to industrial, commercial and government entities throughout the 

United States. 

With a 75-year history of driving innovation in industrial product distribution, we help solve our 

manufacturing customers' metalworking, MRO and operational challenges. Our team of more than 6,400 

associates brings deep expertise and insight to not only keep our customers' manufacturing operations up 

and running, but also improve their efficiency, productivity and profitability through our technical 

metalworking expertise and inventory management and other supply chain solutions. 

i. Describe the company's growth during the past three years. 

MSC is a financially strong and stable company as evidenced by the following net sales for the last three 

fiscal years: 

111: FY17: $2,887,744,000 

l!il FY16: $2,863,505,000 

1111 FY15: $2,910,379,000 

MSC actively pursues strategic acquisitions that we believe will either expand or complement our 

business in new or existing markets, or that will further enhance the value and offerings we are able to 

provide to our existing or future potential customers. 

Most recently, we acquired DECO Tool Supply Co., a leading, metalworking-based industrial supply 

distributor headquartered in Davenport, Iowa. Barnes Distribution North America, now Class C Solutions 

Group, was acquired in 2013 

Additionally, we opened our co-headquarters in Davidson, North Carolina, and fifth Customer Fulfillment 

Center in Columbus, Ohio in 2013. 

3.4.2 Customer Service 

a. What are Offeror's hours of operation and when are key account people available to Participating 
States/Entities and Purchasing Entities? 

NASPO ValuePoint users have access to a dedicated customer service team who may be contacted 

toll-free at 888-MSC-9722, or via email at nvp@mscdirect.com. Users may also contact our general 

customer service number at 800-645-7270, or via email at cust_service@mscdirect.com. 

Customer service representatives at MSC Call Centers are available Monday through Friday, 7am-11 pm, 

EST, and Saturdays, 8am-5pm, EST. Our national branch offices are typically open Monday through 

Friday, 8am-5pm, local time, but hours may vary. 

Our website, mscdirect.com, and our fax number, 800-255-5067, are also available 24 hours a day, seven 

days a week. 
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b. Describe how problem identification and resolution will be handled. 

The key to a smooth transition to MSC services and delivering on our commitment to world-class 

customer care is ensuring all customer program requirements are loaded and readily available to our 

Customer Care Associates, so that they are able to quickly respond to any issue that is received. 

Our frontline associates are highly enabled and empowered to immediately resolve any concerns. When 

any service impacting situation occurs, it is brought to the attention of the Customer Care Team and 

State Dedicated Account Manager and reported through our customer's corrective action process. It is 

also reviewed at each Quarterly Business Review. 

Specifically, upon the identification of an issue or challenge, NASPO users would either contact their local 

Sales Associate or call the dedicated NASPO toll-free telephone number. Our sales associates and 

customer service representatives are able to resolve a majority of calls upon first contact. 

If the issue cannot be resolved at the local level, it would be escalated up to the MSC's experienced State 

Account Managers, who are familiar with the NASPO ValuePoint program and also each Participating 

State needs. 

c. How does Offeror propose to service the NASPO account? Describe the system Offeror will use to manage 
the account. 

MSC has been successfully partnering with NASPO ValuePoint for the last six years. We will continue to 

utilize our experienced Government Sales and State Team and Field Sales Resources to support the 

continued growth and expansion of this program. Our State Account Managers are familiar with the 

NASPO ValuePoint program and also each Participating State needs. Additionally, MSC will also make 

available State Business Development Managers to focus on new State and local government 

opportunities as well as higher education opportunities. 

Our Call Centers staff approximately 1,100 dedicated Customer Service Representatives. Whether calling 

the dedicated NASPO ValuePoint toll-free number or the general MSC customer service number, NASPO 

ValuePoint users will reach a live Associate who can place an order, obtain product information, check a 

shipment, discuss a return, and more. Our Inside Sales Associates are able to inform customers on a 

real-time basis of the availability of a product, recommend substitute products, verify credit information, 

and arrange to provide technical assistance. We also maintain a staff of Certified Machine Tools Sales 

Engineers (CMTSE) who will assist in finding the best solution for each customer. 

Additionally, local support will be provided by our Branch offices. Each of our Branch offices is staffed with 

trained and experienced Inside Sales Associates, inside Sales Supervisors, Outside Sales Associates, 

Vendor Managed Inventory Specialists, and Branch Managers. Access to MSC's exceptional customer 

service is available at all our locations. MSC also has strategically located specialists (Customer Solutions 

Project Managers, Metalworking Specialists, and Machinery Specialists) to support special requests and 

best serve our customers' needs. 

We also maintain a high customer satisfaction rate due to the efficient manner in which we receive and 

fulfill every single order. Additionally, MSC offers our Same-Day Shipping Guarantee with a 99% fill rate. If 

an order is placed by the 8 p.m., EST, national cut-off time, we will guarantee shipping of NASPO 

ValuePoint users' products the same day. 

d. How does Offeror respond to customer complaints and service issues? 

Page 10 + NASPO ValuePoint Master Agreement(s) for Facilities Maintenance and Repair & Operations (MRO), Industrial Supplies RFP No, DASPS-2183-17 July 12, 2018 

I BUILT 
TO MAKE 
YOU BETTER 



Upon the identification of an issue or challenge, NASPO users would either contact their local Sales 

Associate or call the dedicated NASPO toll-free telephone number. Our sales associates and customer 

service representatives are able to resolve a majority of calls upon first contact. 

If the issue cannot be resolved at the local level, it would be escalated up to the MSC's experienced State 

Account Managers, who are familiar with the NASPO ValuePoint program and also each Participating 

State needs. Elizabeth Flores, Business Development Manager, will oversee the overall management of 

the NASPO ValuePoint Program. 

In the rare instance a resolution cannot be reached in a single call, MSC will make all reasonable efforts 

to provide an acceptable response within one business day. 

e. How does Offeror assess customer satisfaction? 

MSC takes a holistic approach to assessing customer satisfaction by using external and internal key 

metrics. We leverage an outside Customer Experience (CX) partner to evaluate customer engagement at 

all touch points, including digital and live interactions. Our current CX results are in the top quartile of 

organizations within our partner's client base. These results are highlighted in four key areas; 

Accessibility, Professionalism, Knowledge and Engagement. 

Internally, MSC performs a rigorous internal Quality Monitoring program and is customized based on 

customer and interaction type. Utilizing Avaya's AWFO (Workforce Optimization) platform, we are able to 

provide detailed monitoring and observations regardless of the type of interaction. A dedicated team is 

responsible for continuously updating our guidelines and is consistently responding to our external CX 

results. This team of analysts evaluate customer requirements, internal company standards and evaluate 

key interactions to drive increased customer retention ultimately resulting in a seamless customer 

experience. 

By leveraging internal and external components, we get a complete picture of the overall customer 

experience and satisfaction. We believe this objectivity gives us insight into where we can create that 

perfect partnership. 

f. Describe Offeror's quality assurance measures and how are they handled within the organization. 

MSC utilizes several dozen quality and performance measurements, and all our quality metrics are 

audited continuously and reviewed with senior management. This review process is extremely important 

as it serves to assure that we are meeting our service levels and shipping guarantees for our customers. 

Our Quality Assurance team is focused on delivering results to our customers and meeting all their 

expectations. 

MSC also utilizes a variety of measurements in different areas of the company, especially in our Customer 

Fulfillment Centers (CFCs). Both "internal" and "external" measures are taken into account. "Internally," 

we measure inbound item accuracy; inventory/bin integrity accuracy; and outbound package accuracy. 

Our "external" measures, also known as customeMeported measures, include customer comment cards, 

customer returns and on-time delivery. Several key processes also contribute to how we measure service 

levels: 

11: Product Inspections: MSC performs a variety of inspections to ensure our customer's order 

accuracy. To ensure we are always processing the correct item, an inbound inspection is performed 

as items are received, and then is verified again by our inbound coordinators. Outbound orders are 

100% electronically verified by our packaging department and are subject to our outbound audit. 
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1111 Supplier Pertormance Measures: Supplier performance is tracked and analyzed through MSC's 

Supplier Tactical Advance Receiving, or STARS, System. Suppliers are measured on the following 

criteria: acceptance at receiving inspection; on-time delivery; invoice accuracy; direct ship accuracy; 

and the number of customer returns due to defective items. This data is provided to suppliers and is 

used to drive improvements in our supplier base. 

m Corrective Action Systems: MSC maintains documented processes for implementing formal 

corrective actions both internally, as well as with our supplier base. 

Ill Packing and Shipping: Orders flow through our validation process in which individual items are 

scanned. Counts are captured in our system to prevent the processing of incomplete or inaccurate 

orders. After the packing process is complete, our Quality Assurance team performs package audits 

on a sample basis. The orders are checked for item accuracy, quantity, packaging and 

documentation. Proper and/or protective packaging and labeling is prepared in accordance with the 

MSC packaging and labeling prncedures. This assures that proper packing methods are followed and 

provides MSC with a tool for measuring our overall accuracy of outbound shipments. 

• Customer Returns: All customer returns are sent by the customer to designated Return Centers and 

are inspected 100% for identity, count, packaging, damage, documentation and reason for return. All 

returns are dispositioned within 24 hours. Credit data is captured and used to drive quality 

improvements and cost of quality measurements. 

Additionally, our error rate is less than 1 % per 1,000 lines. 

3.4.3 Technology 

a. Describe Offeror's online system that Purchasing Entities would use to place orders and receive results? 
Include all methods of order submission. 

Please refer to 6.5.5. E-commerce and Web Catalog Capabilities in the Attachment A: Description of 

Products and Services Section. 

b. Describe Offeror's ability and process to support a decentralized system of orders submitted from many 
encl users in multiple states and locations. 

Please refer to 6.5.5. E-Commerce and Web Catalog Capabilities in the Attachment A: Description of 

Products and Services Section. 

3.4.4 Products and Services 

Offeror must review the Product and Services Descriptions and requirements set forth in (Attachment A) and 
submit with its Proposal. Offeror shall indicate which categories Offeror intends to provide; which 
Products and Services Offeror intends to provide; and whether Offeror intends to provide the Products and 
Services on a national, regional or one state only basis. 

MSC has reviewed and responded to all the requirements outlined in Attachment A. Please refer to the 

Attachment A: Description of Products and Services Section for details of how MSC meets and/ or 

exceeds these requirements. 

Additionally, MSC is bidding on all 15 categories and intends to provide our Products and Services on a 

national basis. 
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3.5 Data Security 

What measures does Offeror take to protect sensitive customer information? 

MSC encrypts all sensitive data while in transit or at rest. MSC utilizes TLS for in-transit encryption and 

AES256 for all at-rest encryption. 

MSC's ERP system stores all customer and transaction information in a single database. Standard 

database access techniques are utilized to ensure that the correct information is being processed for the 

correct customers. At no time does any customer have access to any other customer's information. 

Once a user logs in to the MSC website, the same data access techniques are used to restrict the 

customer specific information to only that information that belongs to the logged-in customer. 
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6.1. CATEGORIES 

The scope of work consists of 15 categories. This proposal has been divided into categories with items that 
generally represent those most frequently purchased during the previous contract period including 
environmentally preferable options. Proposals will be considered from qualified offerors that can provide 
all products at minimum of one entire category listed below and be able to supply the products to a 
minimum of one entire State. 

The United Nations Standard Products and Services Code (UNSPSC) codes are identified on Attachment D-1 
to further describe each category. 

"' Janitorial Equip. & Supplies (does not include Sanitation Cleaning Chemicals) 

Ill Sanitation Cleaning Chemicals (does not include Janitorial Equipment & Supplies) 

111 Fasteners 

111 Material Handling 

Ill Plumbing 

11 Power Sources 

11 Outdoor Garden 

11 Lamps, Lighting, Ballasts 

11 HVAC 

11 Hand Tools 

11 Power Tools (excluding automotive related tools and products) 

11 Electrical 

11 Paint 

11 Security 

11 Safety (does not include any public safety equipment) 

MSC is bidding on all categories. 

6.2. EXPERIENCE AND CAPABILITIES 

6.2.1. Experience in performance of comparable engagements/References; 

6.2.1.1 ESB/MBE/WBE/DV & DBE Programs; 

MSC has a proven track record of teaming with certified small businesses and/or diverse business 

partners. We have worked with customers to tailor plans in which we can channel business to the 

appropriate ESB/MBE/WBE/DV & DBE groups to best meet our customers' socioeconomic goals. 

MSC is committed to building partnerships with Small Business Programs as part of our State and Federal 

Government Programs. We have close to 50 Small Business Partners that we partner with to support 
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Federal "set aside" Contracts and State Programs that work to advance a Small Business Socio­

Economic Advantage. We are actively looking for additional partners who can be sustainable partners 

with MSC and strongly support Government Contract Programs that strive to promote Small Business 

Program initiatives. 

For example, we have successful partnerships with ESB/MBE/WBE/DV and DBE groups in California, 

Texas, New York, and Ohio. Our diversity business partners are a vital part or our growth as research has 

revealed: 

m Most prominent change facing U.S. business is the change in their customer base and how will that 

change affect their revenue 

• U.S. population is expected to grow 374M by 2050 with 90% coming from minorities 

.. Over 2M diversity companies in the U.S. and growing 

.. Look within other areas of the business as minority-owned firms represent a large selection of 

product/service 

• Anticipating cultural shift in their market base 

• People support companies who are like them 

Ill MSC's value proposition to our diversity business partners are: 

• Broad Product Offering 

• Supply Chain Expertise 

" Logistics Capabilities 

• SME - Subject Matter Expertise 

• Resource Support (Marketing / Analytics / Training) 

• Compliance 

• Past Performance (Track Record of Success) 

• Easy to work with (MSC Culture) 

The following business partners may be contacted as a reference: 

• Anchor Supply 

Bill Campbell, CEO 

2417 Front Street 

West Sacramento, CA 95691 

(916) 372-2456 

m Echelon Distribution 

Steven Nodes, President and CEO 

5025 Arnold Avenue, Building 24, Suite 180 

McClellan, CA 95652 

(916) 426-1608 

11 Guardian Industrial Supply, LLC 

Mike Duncan, MID 

10629 Metric Boulevard 

Austin, TX 78758 

(512) 973-3500 
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!Iii Galaxy Defense Marketing Services 

Vincent Lawrence, President & CEO 

5330 Napa Street, Suite A 

San Diego, CA 92110 

(619) 299-9950, ext. 107 

Additionally, we have provided references from several State customers that may be contacted as 

references. Please see Attachment 1: MSC References for additional information. 

6.2.1.2 Growth Incentives; 

In addition to the standard Participating Addendum administrative fee language, MSC will offer a tiered "E­

Commerce rebate incentive" to all states that utilize a statewide E-commerce platform that is integrated 

with MSC. This rebate will be tabulated and paid annually after the one-year anniversary of the PA 

signing. The additional rebates will start at 1 % and range up to 3% based on E-Commerce sales volume 

growth. 

MSC is prepared to offer Cumulative Ordering Volume Discounts to NASPO ValuePoint. NASPO 

ValuePoint end users are encouraged to contact their MSC Representative or State Accou.nt Manager to 

request additional discounts on a quote-by-quote basis. 

When dealing with large orders, NASPO ValuePoint end users are always encouraged to reach out to 

their MSC Representatives in order to discuss additional pricing discounts and incentives on a quote-by­

quote basis. 

6.2.1.3 The quality and availability of recycling or other sustainability programs, including products or 
services offered; 

MSC has provided our response below. 

6.2.1.4 The quality and availability of recycling or other sustainability environmental conservation programs, 
including products and/or services offered; 

MSC has provided our response in below. 

6.2.1.5 The number of available green environmentally preferable products that meet the solicitation's 
specifications available, showing a robust supply of green/sustainable products; 

MSC has provided our response in below. 

(answer to 6.2.1.3; 6.2.14; 6.2.1.5) 

MSC currently has identified more than 10,000 products considered "green," or as Environmentally 

Preferable Products (EPP), as well as other products designed to reduce energy consumption, conserve 

natural resources, and reduce costs. MSC is continually identifying and adding new EPP items to our 

inventory. Throughout our catalog and website, green product alternatives are clearly identified in the 

product descriptions, as noted in Figure 3. 
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In addition, when searching product lines on the MSC website, 

customers have the option to filter their search results for "Eco­

Friendly", when applicable, as noted in 

Figure 3. 

: 1 (Hl'J Simr1e Green N~rrow By 
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MSC carries a line of certified products that meet standards of the Biodegradable Products Institute (BPI) 

(e.g., paper products). BPI verifies that certified products meet ASTM D6400 or D6868 

testing standards to certify they will biodegrade in a managed compost facility. The 

green leaf icon is used to identify products that meet the standards of BPI. 

MSC carries lamps that provide our customers with products to assist them in meeting 

energy efficiency standards and requirements. We are also evaluating potential consortiums to 

participate with to enhance our ability to accelerate the development and availability of 

products and services for energy efficient lamps. Products that aid in energy conservation are 

identified with the energy conservation icon. 

MSC utilizes an icon to help identify Cradle-to-Cradle-approved products. Cradle-to-Cradle 

is a holistic economic, industrial and social framework that aims to improve efficiency and 

reduce waste. 
cradlek.Jcradle 

MSC carries a line of certified products (e.g., GE) that meet standards for Design Lights Consortium. We 

also offer Energy Star certified products with the Energy Star icon. Under 'Lamps and Lighting' in our 

online catalog, customers may filter specifically for LED lighting products. LED products will display the 

Energy Star logo when applicable. 

MSC carries numerous products that are qualified and / or certified under the EPA's Energy Star 

program. The icon provided will be visible to our customers for clear identification Energy Star, 

products. Energy Star-certified product lines may include, but are not limited to appliances, 

electronics, HVAC and lighting equipment, office equipment, etc. 

MSC carries a line of Forest Stewardship Council-approved products. The provided icon 

ensures the products come from responsibly managed forests that provide environmental, 

social and economic benefits. 

MSC carries a line of products that are certified to Green Seal standards, which contain 

performance, health, and sustainability criteria. The icon provided identifies products that 

have been approved and certified to meet Green Seal requirements. 

MSC carries a line of paints and coatings certified to green standards. These standards may 

also be applied towards listings and certifications on MPl's approved list of products. We 

utilize an icon to identify any MPI products. 
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MSC carries products certified to NEMA standards. These include lighting, ballast, exit signs, and motor 

products that have been identified to help reduce energy consumption .. The icon 

provided identifies products that have been approved and certified to meet NEMA N EMA.., 
requirements. Premium 

MSC carries products that are certified by SCS Global Services (SCS). SCS provides 

third-party environmental and sustainability certification, auditing, testing, and standards 

development. This multi-attribute certification program labels products that have met 

environmental, social and quality standards. The SCS certification label recognizes 

achievements in green building, product manufacturing, food and agriculture, forestry, 

retail, and more. The icon provided identifies products that have been approved and certified to meet SCS 

requirements. 

MSC carries products that are certified by SCS Global Services (SCS). SCS provides third-party 

environmental and sustainability certification, auditing, testing, and standards 

development. This multi-attribute certification program labels products that have met 

environmental, social and quality standards. The SCS certification label recognizes 

achievements in green building, product manufacturing, food and agriculture, forestry, 

retail, and more. The icon provided identifies products that have been approved and certified to meet SCS 

requirements. 

MSC carries GreenGuard-certified products that aim to protect human health and improve 

quality of life by enhancing indoor air quality and reducing people's exposure to chemicals and 

other pollutants. The icon provided identifies products that have been approved and certified to 

meet GreenGuard requirements. 

MSC carries ECOLOGO-certified products designed to reduce environmental impacts. 

ECOLOGO certified products meet or exceed multiple environmental performance standards. 

The icon provided identifies products that have been approved and certified to meet 

ECOLOGO requirements. 

MSC carries USDA BioPreferred - Biobased products. These products reduce the nation's 

reliance on petroleum, increase the use of renewable agricultural resources, and contribute to 

reducing adverse environmental and health impacts. The icon provided identifies products that 

have been approved and certified to meet USDA BioPreferred - Biobased requirements. 

MSC offers numerous products that meet USDA BioPreferred standards. USDA Organic certified 

products are not generally within scope of MSC product offerings, as MSC specializes in MRO solutions. 
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MSC carries EPA Safer Choice-certified products. The Safer Choice label enables our 

customers to quickly identify and choose products that can help protect the environment and 

are safer for families. The icon provided identifies products that have been approved and 

certified to meet EPA Safer Choice requirements. 

MSC carries U.S. EPA WaterSense certified products. These products meet or exceed water 

efficiency and performance standards. The icon provided identifies products that have been 

approved and certified to meet WaterSense requirements. 

MSC offers products compliant to the RoHS directive, 

which may be easily identified on our webpage by the 

icon provided in this section. In addition to the icon, 

individual product specifications on our website may also 

note standards met, including RoHS compliance. 
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MSC's Environmental Compliance & Sustainability 

Department (EC&S) maintains an inventory of RoHS 

compliance certifications obtained from suppliers, and 

regularly obtains RoHS certifications and additional 
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product stewardship documentation for customers upon request. Our EC&S department may be 

contacted to verify items that do not have RoHS certification in the standards section or the icon. 

MSC carries California SCAQMD-compliant products as designated by the provided icon. New 

environmental regulations in many states have prompted the development of low VOC paints and 

finishes that are less harmful to the consumer and the environment. 

MSC utilizes a global recycling logo for recycled content and CPG items in our 

catalog/webpage offerings to assist in identifying items made from post- and pre-consumer 

Recycled Content. The icon provided identifies products meeting these requirements. 

MSC carries many products that utilize rechargeable batteries. Rechargeable batteries are 

typically listed in the specifications section of all applicable product descriptions. MSC is 

considering creating a new identifier for batteries that are rechargeable which will improve 

visibility in our on-line catalog. 

Additionally, MSC offers, at no cost, a take-back system for rechargeable batteries in applicable states. 

Users can return these batteries at 

MSC participating branches (e.g., 

California, New York, Massachusetts, 

etc.). Drop-off locations can be found Keyword Matches 
Lead Rechargeable Battenes 
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at www.call2recycle.org. Enter your zip code to find the nearest drop off location to you. 

MSC carries solar powered equipment (e.g., item numbers 40627127 and 40627119) identified by 

the Energy Conservation icon provided. Customers may search for solar products on our website 

by utilizing our keyword search feature available on our website. 

In addition to the above outlined certifications, MSC also carries products with the following 

Environmentally Preferable Certifications: 

m Carpet and Rug lnstitute's (CRl's) initiatives help protect air quality and carpet's lifespan, and lead to smarter 

buying decisions on cleaners and equipment. CRl's Seal of Approval program identifies 

effective carpet cleaning solutions and equipment. CRl's Green Label or Green Label 

Plus program tests carpet, cushions and adhesives to help specifiers identify products 

with very low emissions of voes. 

In addition to third-party certified products, MSC works with our suppliers to identify products that are 

environmentally responsible but may not have a formal certification. These products can reduce water and 

energy consumption, are made from pre- or post-consumer recycled content, contain low VOCs, and 

more. Descriptions of these other third-party certifications are described below: 

II\! Green Cleaners and Fluids: MSC offers a wide variety of biodegradable cleaners, degreasers, and cutting 

fluids to help maintain a healthy environment and assist in the prevention of ozone depletion. We 

have already identified categories of EcoLogo, Safer Choice and Green Seal with 3rd party 

certifications. We also have products that are LEED certified that are tracked, but not yet displayed on 

our website. Customers can contact the EC&S department for information on these products. Other 

items that may not be certified by a third party will the utilized icon pictured here. 

R Rechargeable Products: Although some of our items do not carry a third party certification, they do provide a 

benefit through long-term use, greater power performance and recycling at end of life. These products are 

identified as Rechargeable and include items such as power tools, flashlights, and two-way radios powered by 

rechargeable batteries. 

11 Water Conservation: MSC has an extensive offering of plumbing fixtures and products that promote 

water conservation, such as motion activated faucets and low-flow fixtures. These products help 

reduce water waste, resulting in long-term cost savings. These items are identified with MSC's 

internal Water Conservation icon and may not have third party certification. However, if third party certification 

has been verified for the item the Customer will see both the Water Conservation icon and the third-party 

certification icon. 

II\! Recycled Products: The purchase of recycled products helps to conserve natural resources and raw materials 

such as trees, water, electricity, and oil. MSC offers many products made from recycled materials, such as can 

liners, packaging, and various paper and plastic products. These items are identified with MSC's 

recycling icon shown here and may not have third party certification. However, if third-party 

certification has been verified for the item the Customer will see both the US EPA's (recycled 

content) Comprehensive Procurement Guidelines (CPGs) icon and the MSC recycling icon. 
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11: Low Volatile Organic Compounds (VOC): Traditional paints and finishes release varying levels of 

harmful toxins into the air, resulting in possible exposure to voes. Environmental regulations in many 

states have prompted the development of low VOC products that are less harmful to the consumer and 

the environment. Each state can choose to participate in standards that are set by various organizations (i.e., 

Ozone Transport Commission (OTC), Lake Michigan Air Directors Consortium (LADCO) as well as establish 

their own regulations to limit VOC releases into the air. Additionally, individual counties and cities can also set 

acceptable levels for low VOC compliance. MSC identifies these items with a Low VOC icon and controls the 

sale of these products to only allow compliant products to be sold in the applicable jurisdiction. 

~ Lead Free: MSC has an extensive offering of lead-free products that meet the Federal Lead Law requirements 

for protecting drinking water. This Federal Law mandates that the wetted surface of every pipe, fixture 

and fitting sold for or installed in potable water applications not contain more than 0.25 percent lead. 

MSC has worked closely with the vendors of these products to confirm they have completed third-party 

certifications. In addition to lead-free products for drinking water, there are other items that MSC sells 

that are lead-free (wheel weights, solder, etc.). 

~ For a full listing of our EPP products, visit https://www.mscdirect.com/resources/eco-friendly-supplies for more 

details of our program. 

6.2.2. Conformance with the terms of this RFP; 

6.2.2.1 Return Policy; 

MSC conforms with these RFP requirements. 

MSC maintains a 30-day return policy (from date of shipment). In order to return merchandise, customers 

must contact MSC at (800) 645-7270 to obtain a Return Authorization (RA) number. Returns will not be 

accepted without an RA number. 

Returns should be sent back in the original packaging and condition to the original Customer Fulfillment 

Center with the RA number on the shipping label. An invoice copy or packing slip should also be included. 

Any claims for discrepancies in shipment must be made within seven days of receipt of merchandise. 

C.O.D. returns will not be accepted. Shipping charges for returned items must be prepaid. A restocking 

charge may apply. 

Please note that hazardous materials are not returnable. Customers will be required to inspect all 

hazardous materials deliveries prior to accepting the delivery. Unaccepted hazardous materials can be 

returned to MSC through the freight company that delivered the materials by not accepting the delivery. 

Once hazardous materials are accepted for delivery, MSC is unable to take these items back. 

Additionally, altered or etched items cannot be returned. Custom cut-to-length products are considered 

final sales and may not be returned for credit. Unopened computer software can be returned for a credit, 

but will only be replaced if considered defective. 

In an instance in which a defective item is identified by the customer, a replacement order will be entered 

immediately. The replacement will be subject to standard lead times if not stocked. 

Some manufacturers may provide warranties beyond our 30-day policy. Please see the individual 

manufacturer for additional warranty information. 
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6.2.2.2 Distribution points; 

MSC conforms with these RFP requirements. 

MSC operates five distribution centers located in Atlanta, GA; Columbus, OH; Elkhart, IN; Harrisburg, PA; 

and Reno, NV. We also maintain over 90 branches. Local contacts, including Branch and Outside Sales 

Associates, will be provided upon award. 

MSC has been successfully partnering with NASPO ValuePoint for the last six years. We will continue to 

utilize our experienced Government Sales and State Team and Field Sales Resources to support the 

continued growth and expansion of this program. Our State Account Managers are familiar with the 

NASPO ValuePoint program and also each Participating State needs. Additionally, MSC will also make 

available State Business Development Managers to focus on new State and local government 

opportunities as well as higher education opportunities. 

Our Call Centers staff approximately 1,100 dedicated Customer Service Representatives. When calling, 

NASPO ValuePoint users will reach a live Associate who can place an order, obtain product information, 

check a shipment, discuss a return, and more. Our Inside Sales Associates are able to inform customers 

on a real-time basis of the availability of a product, recommend substitute products, verify credit 

information, and arrange to provide technical assistance. We also maintain a staff of Certified Machine 

Tools Sales Engineers (CMTSE) who will assist in finding the best solution for each customer. 

Additionally, local support will be provided by our Branch offices. Each of our Branch offices is staffed with 

trained and experienced Inside Sales Associates, Inside Sales Supervisors, Outside Sales Associates, 

Vendor Managed Inventory Specialists, and Branch Managers. Access to MSC's exceptional customer 

service is available at all our locations. MSC also has strategically located specialists (Customer Solutions 

Project Managers, Metalworking Specialists, and Machinery Specialists) to support special requests and 

best serve our customers' needs. 

6.2.2.3 Delivery; 

MSC conforms with these RFP requirements. 

MSC can meet NASPO ValuePoint's 24- to 48-hour guaranteed delivery time for in-stock products within 

the 48 contiguous United States. Our Same-Day Shipping Guarantee maintains a 99% fill rate. If a 

qualified, in-stock order is placed by the 8 p.m. EST, national cut-off time, the order is guaranteed to ship 

the same day. The delivery timeframe is contingent upon the requirements of the MSC Same-Day 

Shipping Guarantee below. 

Same-Day Shipping Guarantee 

MSC will guarantee same-day shipping if: 1) the order is received by MSC at one of our customer 

fulfillment centers (CFCs) before the applicable cut-off time on an operating business day, 2) the item is a 

national catalog item, and 3) the exclusions described below do not apply. 

Next-Day Delivery Upgrade 

MSC will upgrade qualifying orders to Next-Day Air Saver at the customer's request (additional charges 

may apply). The Next-Day Delivery upgrade only applies to standard UPS Ground shipping orders, and 

does not apply to orders shipped via Freight Saver shipping method. Qualifying orders will be delivered on 
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the next regular business day, or on a weekend day for an additional charge. The upgrade will apply if: 1) 

the order is received by MSC at one of our customer fulfillment centers (CFCs) before the applicable cut­

off time on an operating business day, 2) the item is a national catalog item, 3) the order is 20 pounds or 

less and is not too large to ship by air, 4) the order cannot be delivered to the customer the next day 

through our Ground Network, and 5) the exclusions described below do not apply. 

Exclusions 

Neither the Same-Day Shipping Guarantee nor the Next-Day Air Saver Upgrade cover: 1) orders to non­

qualified customers or those outside of the continental U.S.; 2) orders for items that are not in stock; 3) 

orders for hazardous materials, machinery, or items that require customized lengths, set-up, or special 

packaging; 4) circumstances beyond MSC's control (for example, computer or electronic interruptions, 

strikes, natural disasters, severe weather conditions, war, or supplier manufacturing deficiencies); or 5) 

Freight Saver shipments; and 6) "less-than-truckload" (L TL) shipments, orders shipped by non-scheduled 

carriers, shipments from branch locations, replacement orders, vendor-managed inventory (VMI) orders, 

first orders for new accounts, direct ship items, or orders requiring credit review. 

Note: Hazardous materials require special handling. Any item containing such materials may be subject to 

local, state, and federal regulations, which may delay or prohibit shipments. MSC makes no service level 

guarantees regarding such items. 

6.2.2.4 Shipping; 

MSC conforms with these RFP requirements. 

MSC will deliver directly to the purchasing department/division address. All shipments will include 

Authorized Purchaser; Delivery Address; Purchasing entity and floor; Contact; and Telephone number. In 

addition, MSC will include a packing slip with the following information in no particular order: Line item 

description; Date ordered; Quantity ordered; Quantity included in shipment; Any backordered items; Unit 

Price and extension; Number of parcels; Purchase Order Number; Purchasing entity name; and F.O.B. 

Destination. 

6.2.2.5 Range of commodities offered; 

MSC currently carries over 1,000,000 products from about 3,000 vendors. We also have access to 

thousands of additional industrial suppliers for special orders and sourcing. Our product line includes 

name-brand, exclusive-brand and generic products, and also represents a broad range of MRO products, 

such as: 

111 Safety/janitorial supplies 

m Raw materials 

Iii Measuring instruments 

111: Abrasives 

r. Tooling components 

.,. Electrical supplies 

111 Metalworking products 

11 Machinery hand and power tools 
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111. Power transmission 

aw. Cutting tools 

Ill Fasteners 

Ill Plumbing supplies 

11!1 Flat stock 

H Materials handling products 

As part of our selection of approximately 1,000,000 in-stock products, MSC has an extensive exclusive 

brand offering in several categories, including: Cutting Tools, Work and Tool Holding, Abrasives, 

Hand Tools, Material handling, Safety, Janitorial, Fluid Power and several other areas. From high­

performance products to serving maintenance level function, our exclusive brands are competitively 

priced, alternatives to industry-leading brands, and can generate significant cost savings for our 

customers. 

If users request an unavailable product, our knowledgeable Associates will immediately search our 

1,000,000 products to suggest a comparable alternative of equal or higher value. If it isn't available from 

our stock for same-day shipping, our sales team will source the product as quickly as possible, purchasing 

it when the user places the order. And if MSC is not a distributor for a particular product, we have the 

capability to procure the product by purchasing through an authorized distributor. We have also cross­

referenced many of our products and brands with industry brands we do not offer so that we can provide 

users alternate choices of equal or higher value. 

MSC can also source custom, built-to-specification parts upon request. 

6.2.2.6 Scope of geographical coverage offered; 

We currently service approximately 360,000 customers in all 50 states through our broad network of five 

domestic Customer Fulfillment Centers (CFCs) located regionally near Columbus, OH; Harrisburg, 

Pennsylvania; Atlanta, Georgia; Elkhart, Indiana; and Reno, Nevada and over 90 Branch offices. 

6.2.2.7 Accurate and meaningful marking of green products in the on-line catalog when applicable; 

MSC conforms with these RFP requirements. 

MSC carries a line of certified products that meet standards of the Biodegradable Products Institute (BPI) 

(e.g., paper products). BPI verifies that certified products meet ASTM D6400 or D6868 testing standards 

to certify they will biodegrade in a managed compost facility. The green leaf icon is used to identify 

products that meet the standards of BPI. 

MSC carries lamps that provide our customers with products to assist them in meeting energy 

efficiency standards and requirements. We are also evaluating potential consortiums to 

participate with to enhance our ability to accelerate the development and availability of 

products and services for energy efficient lamps. Products that aid in energy conservation are 

identified with the energy conservation icon. 

MSC utilizes an icon to help identify Cradle-to-Cradle-approved products. Cradle-to-Cradle is 

a holistic economic, industrial and social framework that aims to improve efficiency and 

reduce waste. 
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MSC carries a line of certified products (e.g., GE) that meet standards for Design Lights Consortium. We 

also offer Energy Star certified products with the Energy Star icon. Under 'Lamps and Lighting' in our 

online catalog, customers may filter specifically for LED lighting products. LED products will display the 

Energy Star logo when applicable. 

MSC carries numerous products that are qualified and/ or certified under the EPA's Energy Star 

program. The icon provided will be visible to our customers for clear identification Energy Star, 

products. Energy Star-certified product lines may include, but are not limited to appliances, 

electronics, HVAC and lighting equipment, office equipment, etc. 

MSC carries a line of Forest Stewardship Council-approved products. The provided icon A• 
ensures the products come from responsibly managed forests that provide environmental, -J.,,,.J 
social and economic benefits. FS< · 

MSC carries a line of products that are certified to Green Seal standards, which contain 

performance, health, and sustainability criteria. The icon provided identifies products that 

have been approved and certified to meet Green Seal requirements. 

MSC carries a line of paints and coatings ·certified to green standards. These standards may 

also be applied towards listings and certifications on MPl's approved list of products. We 

utilize an icon to identify any MPI products. 

MSC carries products certified to NEMA standards. These include lighting, ballast, exit signs, and motor 

products that have been identified to help reduce energy consumption .. The icon 

provided identifies products that have been approved and certified to meet NEMA 

requirements. 

NEMA., 
Premium 

MSC carries products that are certified by SCS Global Services (SCS). SCS provides 

third-party environmental and sustainability certification, auditing, testing, and standards 

development. This multi-attribute certification program labels products that have met 

environmental, social and quality standards. The SCS certification label recognizes 

achievements in green building, product manufacturing, food and agriculture, forestry, 

retail, and more. The icon provided identifies products that have been approved and certified to meet SCS 

requirements. 

MSC carries products that are certified by SCS Global Services (SCS). SCS provides third-party 

environmental and sustainability certification, auditing, testing, and standards development. This multi­

attribute certification program labels products that have met environmental, social and quality standards. 

The SCS certification label recognizes achievements in green building, product manufacturing, food and 

agriculture, forestry, retail, and more. The icon provided identifies products that have been approved and 

certified to meet SCS requirements. 

MSC carries GreenGuard-certified products that aim to protect human health and improve 

quality of life by enhancing indoor air quality and reducing people's exposure to chemicals and 

other pollutants. The icon provided identifies products that have been approved and certified to 

meet GreenGuard requirements. 

MSC carries ECOLOGO-certified products designed to reduce environmental impacts. 

ECOLOGO certified products meet or exceed multiple environmental performance standards. 

The icon provided identifies products that have been approved and certified to meet 

ECOLOGO requirements. 
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MSC carries USDA BioPreferred - Biobased products. These products reduce the nation's 

reliance on petroleum, increase the use of renewable agricultural resources, and contribute to 

reducing adverse environmental and health impacts. The icon provided identifies products that 

have been approved and certified to meet USDA BioPreferred - Biobased requirements. 

MSC offers numerous products that meet USDA BioPreferred standards. USDA Organic certified 

products are not generally within scope of MSC product offerings, as MSC specializes in MRO solutions. 

MSC carries EPA Safer Choice-certified products. The Safer Choice label enables our customers to 

quickly identify and choose products that can help protect the environment and are safer for families. The 

icon provided identifies products that have been approved and certified to meet EPA Safer 

Choice requirements. 

MSC carries U.S. EPA WaterSense certified products. These products meet or exceed water 

efficiency and performance standards. The icon provided identifies 

products that have been approved and certified to meet 

WaterSense requirements. 

MSC offers products compliant to the RoHS directive, 

which may be easily identified on our webpage by the 

icon provided in this section. In addition to the icon, 

Spec!:, 

NW'!UH.--( (/ Pole~ 

Col! V01:o'l9<· 
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MSC's Environmental Compliance & Sustainability u,100 

Department (EC&S) maintains an inventory of RoHS compliance certifications obtained from suppliers, 

and regularly obtains RoHS certifications and additional product stewardship documentation for 

customers upon request. Our EC&S department may be contacted to verify items that do not have RoHS 

certification in the standards section or the icon. 

MSC carries California SCAQMD-compliant products as designated by the provided icon. New 

environmental regulations in many states have prompted the development of low VOC paints and 

finishes that are less harmful to the consumer and the environment. 

MSC utilizes a global recycling logo for recycled content and CPG items in our 

catalog/webpage offerings to assist in identifying items made from post- and pre-consumer 

Recycled Content. The icon provided identifies products meeting these requirements. 

MSC carries many products that utilize rechargeable batteries. Rechargeable batteries are 

typically listed in the specifications section of all applicable product descriptions. MSC is 

considering creating a new identifier for batteries that are rechargeable which will improve 

visibility in our on-line catalog. 

~ 
SCAOMD 

Additionally, MSC offers, at no cost, a take-back system for rechargeable batteries in applicable states. 

Users can return these batteries at 

MSC participating branches (e.g., 

California, New York, Massachusetts, 

etc.). Drop-off locations can be found 

at www.call2recycle.org. Enter your 

zip code to find the nearest drop off location to you. 

Rec llargeablel 

Keyword Matches 
Lead Rechargeable Batler,es 
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MSC carries solar powered equipment (e.g., item numbers 40627127 and 40627119) identified by the 

Energy Conservation icon provided. Customers may search for solar products on our website by utilizing 

our keyword search feature available on our website. 

In addition to the above outlined certifications, MSC also carries products with the following 

Environmentally Preferable Certifications: 

r. Carpet and Rug lnstitute's (CRl's) initiatives help protect air quality and carpet's lifespan, and lead 

to smarter buying decisions on cleaners and equipment. CRl's Seal of Approval 

program identifies effective carpet cleaning solutions and equipment. CRl's 

Green Label or Green Label Plus program tests carpet, cushions and 

adhesives to help specifiers identify products with very low emissions of VOCs. 

In addition to third-party certified products, MSC works with our suppliers to identify products that are 

environmentally responsible but may not have a formal certification. These products can reduce water and 

energy consumption, are made from pre- or post-consumer recycled content, contain low VOCs, and 

more. Descriptions of these other third-party certifications are described below: 

fl Green Cleaners and Fluids: MSC offers a wide variety of biodegradable cleaners, degreasers, and 

cutting fluids to help maintain a healthy environment and assist in the prevention of ozone 

depletion. We have already identified categories of EcoLogo, Safer Choice and Green Seal 

with 3rd party certifications. We also have products that are LEED certified that are tracked, 

but not yet displayed on our website. Customers can contact the EC&S department for 

information on these products. Other items that may not be certified by a third party will the utilized 

icon pictured here. 

fl. Rechargeable Products: Although some of our items do not carry a third party certification, they do 

provide a benefit through long-term use, greater power performance and recycling at end of life. 

These products are identified as Rechargeable and include items such as power tools, flashlights, and 

two-way radios powered by rechargeable batteries. 

fl Water Conservation: MSC has an extensive offering of plumbing fixtures and products 

that promote water conservation, such as motion activated faucets and low-flow fixtures. 

These products help reduce water waste, resulting in long-term cost savings. These items 

are identified with MSC's internal Water Conservation icon and may not have third party certification. 

However, if third party certification has been verified for the item the Customer will see both the Water 

Conservation icon and the third-party certification icon. 

r. Recycled Products: The purchase of recycled products helps to conserve natural resources and raw 

materials such as trees, water, electricity, and oil. MSC offers many products made from recycled 

materials, such as can liners, packaging, and various paper and plastic products. These 

items are identified with MSC's recycling icon shown here and may not have third party 

certification. However, if third-party certification has been verified for the item the 

Customer will see both the US EPA's (recycled content) Comprehensive Procurement Guidelines 

(CPGs) icon and the MSC recycling icon. 

r. Low Volatile Organic Compounds (VOC): Traditional paints and finishes release varying N'o'!!.Y0 c-. 

levels of harmful toxins into the air, resulting in possible exposure to VOCs. Environmental 1 \ 

regulations in many states have prompted the development of low VOC products that are less \.. ./' 

harmful to the consumer and the environment. Each state can choose to participate in standards that 

are set by various organizations (i.e., Ozone Transport Commission (OTC), Lake Michigan Air 
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Directors Consortium (LADCO) as well as establish their own regulations to limit voe releases into 

the air. Additionally, individual counties and cities can also set acceptable levels for low VOC 

compliance. MSC identifies these items with a Low VOC icon and controls the sale of these products 

to only allow compliant products to be sold in the applicable jurisdiction. 

II! Lead Free: MSC has an extensive offering of lead-free products that meet the Federal Lead Law 

requirements for protecting drinking water. This Federal Law mandates that the wetted 

surface of every pipe, fixture and fitting sold for or installed in potable water applications not 

contain more than 0.25 percent lead. MSC has worked closely with the vendors of these 

products to confirm they have completed third-party certifications. In addition to lead-free 

products for drinking water, there are other items that MSC sells that are lead-free (wheel weights, 

solder, etc.). 

For a full listing of our EPP products, visit https://www.mscdirecl.com/resources/eco-friendly-supplies for 

more details of our program 

6.2.3 Expertise and availability of key personnel; 

6.2.3.1 Contract Management Retail Store/Will Call Availability; 

MSC conforms with these RFP requirements. 

MSC has more than 90 branch locations and five Customer Fulfillment Centers (see Attachment 2 MSC 

Branch Locations), all of which can provide Will Call service. Customers who wish to pick up from one of 

our branch locations can call to place an order. Our local associates will inform the purchasers when they 

can pick up the merchandise. MSC's policy is to have the customer sign packing slips, record their driver's 

license or company ID, and keep packing slip documents on file. 

Our business strategy is to provide an integrated, lower cost solution to the NASPO ValuePoint 

Participating States. Our business model leverages our five giant Customer Fulfillment Centers and our 

outstanding logistics network that deliver your order at a 99% fill rate, virtually eliminating back orders. 

MSC believes that delivering your product directly to your member locations is the most effective way to 

get the job done. Our goal is to let our procurement system work for your members in order to provide the 

best overall procurement value. 

Each of our five Customer Fulfillment and Call Centers is staffed with a full complement of Customer 

Service Representatives and Managers who are ready and able to take your orders. Our standard 800 

phone number is routed fluidly within our call center network in order to provide seamless customer 

service support throughout the country. 

Each of our branches is staffed with trained and experienced Inside Sales Associates and Inside Sales 

Supervisors, as well as trained and experienced Outside Sales Associates and Branch Managers. Each of 

the branches provides support for customers who prefer local support. 

6.2.3.2 The favorability of the terms under which the offeror will do business; 

MSC has read and understands all terms of the NASPO ValuePoint Master Agreement. 

6.2.4. Demonstrated Competence; 

6.2.4.1 Reporting Capabilities Disaster Recovery Plan; 
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MSC can meet all summary and detailed usage reporting requirements outlined in Section 7 of 

Attachment B NASPO ValuePoint Master Agreement. 

MSC conforms with these RFP requirements. 

Disaster Recovery Plan: MSC understands your concern that an emergency could potentially prevent us 

from providing you with needed products and services. For this reason, we developed a Disaster 

Contingency Plan that enables the business to continue services in the unlikely event that we experience 

problems with our computer systems, telecommunication systems, or warehouse/shipping capabilities. 

These plans have been designed and maintained to ensure timely recovery from a disaster. 

Ill! Emergency response orders due to natural disasters or threat of war that are sent to MSC during 

normal business hours will be shipped and delivered either the same day or the following day as 

specified. To meet the emergency demand requirements, MSC will maintain a designated point of 

contact that is available 24 hours a day, seven days a week . 

., MSC has developed our own Emergency Preparedness program so we can take the worry out of the 

storm. From generators to flashlights, tarps to batteries, weVdry vacuums to pumps, and first aid kits 

to water, MSC has everything you'll need to prepare for any emergency. MSC can help provide 

NASPO ValuePoint's Participating Members with free consultative services in order to help them 

prepare for natural disasters in order to minimize the damage during the storm, as well as to help 

them recover after the event. 

1m: In the event of a natural disaster, MSC's State Account Managers will work with individual State 

Emergency Preparedness Offices to support and meet the needs of the states. MSC partners with 

State Emergency Management Departments before, during, and after emergencies occur. 

Emergency Preparedness Corporate Support Task Force: A cross-functional team of corporate 

support personnel representing 22 departments meets before, during (when feasible), and after a crisis or 

natural disaster to support our customers, our teams, and our communities. Team members are "decision­

makers" for their business units. Their mission is to protect company assets, which include our 

Associates, customer relationships, buildings, merchandise, data, and our brand. In addition, we also 

have extensive Emergency Preparedness checklists available in the Resources section of our website 

which States and Municipalities find valuable before, during, and after and events (e.g., Tornado, 

Hurricane & Severe Weather). 

Telecommunications System Plan: The recovery time required in the event of a telephone system 

failure varies depending on the type of problem. A Telephone Systems team is responsible for identifying 

the affected area and re-routing the affected numbers to an alternate location within 30 minutes. The 

Technology Department is responsible for ensuring that the alternate site has the equipment and software 

required to properly handle phone calls and orders received from the affected location. We operate 

multiple Customer Service Centers located in separate geographical areas to ensure complete network 

diversity. These centers are equipped with state-of-the-art communications equipment and protected by 

an Uninterruptible Power Supply (UPS) system. The Customer Service Centers are also equipped with 

generators to power the facility in the event of an extended commercial power failure. 

Distribution Contingency Plan: A Distribution Contingency team has been identified at our co­

headquarters in Davidson, NC. This team addresses the potential dangers in the event of a catastrophic 

disaster that could damage a Customer Fulfillment Center to the extent that orders can no longer be 

shipped. The Distribution Contingency team will make arrangements through our computer system and 

Page 29 + NASPO ValuePoint Master Agreement(s) for Facilities Maintenance and Repair & Operations (MRO), Industrial Supplies RFP No. DASPS-2183-17 July 12, 2018 

I BUILT 
TO MAKE 
YOU BETTER" 



Customer Fulfillment Center operations to reroute customer shipments for the affected site to the nearest 

alternate location. 

6.2.4.2 Web based ordering System; 

MSC conforms with these RFP requirements. Please refer to 6.5.5. E-Commerce and Web Catalog 

Capabilities. 

6.2.4.3 The number of available green environmentally preferable products that meet the solicitations 
specifications available, showing a robust supply of green products. 

MSC conforms with these RFP requirements and has provided details in our response to question 

6.5.3.4. 

6.2.5. Reasonableness of pricing. 

While the primary purpose of this solicitation is to select a offeror{s) who can offer the supplies for all 
Participating States, offerors are permitted to submit a proposal on more limited geographical areas, 
however, not less than one entire Participating State. Offerors must clearly describe the geographical 
limits (e.g. by State name) if proposing a geographical area less than that of all Participating States. 
However, if a Offeror elects to submit a Proposal for a single State then the Offeror must be willing to 
supply the entire State and will not be allowed to add additional States following award or at any time 
during the term of the contract or any renewals. 

A Participating State may evaluate and select an offeror for award in more limited geographical areas (e.g. A 
single state) where judged to be in the best interests of the State or States involved. Administration of any 
such award(s) will be done by the Participating State(s) involved unless the awarded contract includes the 
Lead State in its geographical area. 

Participating States, and Purchasing Entities reserve the right to competitively solicit for additional sources 
for commodities during the contract term, where deemed to be in the best interests of the State(s) or 
entities involved. Further, Participating States may have existing awards for commodities within the scope 
of this solicitation. 

Any Participating State reserves the right to award partial commodity categories or not participate in the 
award if deemed to not be in the best interests of that Participating State. 

All pricing listed shall be ceiling prices with the option for Participating States to negotiate more favorable 
discounts for large orders. 

Pricing shall be firm for the first year and may be changed with thirty (30) day notice after initial term. 

Products may be changed with thirty (30) day notice every six (6) months after initial term. 

The Participating States and Purchasing Entities reserve the right to update product specifications based on 
changes in regulations, in addition to third party certification criteria. 

The Participating State may elect to designate the resulting contracts as permissive, or mandatory. 

MSC acknowledges and complies with the above requirements. 

6.3. VOLUME DISCOUNTS 

6.3.1. General 

Additional volume and other price discount options are encouraged, which can distinguish between individual 
order minimum quantities, cumulative volume discounts, and other discount terms that may be defined by 
the offeror. Extensioi1s of additional discounts are not required but may be evaluated if offered. 
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In addition to the Market Basket and category discounts provide in Attachment D-1, MSC is also 

providing and another 15% discount off all catalog items. MSC will also tailor discount programs, 

including: 

Ill Discounts on high-volume orders 

111 Special pricing agreements for key suppliers 

" Additional discounts based on customer assessments 

In addition to the standard Participating Addendum administrative fee language, MSC will offer a tiered "E­

Commerce rebate incentive" to all states that utilize a statewide E-Commerce platform that is integrated 

with MSC. This rebate will be tabulated and paid annually after the one-year anniversary of the PA 

signing. The additional rebates will start at 1 % and range up to 3% based on E-Commerce sales volume 

growth. 

MSC is prepared to offer Cumulative Ordering Volume Discounts to NASPO ValuePoint. NASPO 

ValuePoint end users are encouraged to contact their MSC Representative or State Account Manager to 

request additional discounts on a quote-by-quote basis. 

When dealing with large orders, NASPO ValuePoint end users are always encouraged to reach out to 

their MSC Representatives in order to discuss additional pricing discounts and incentives on a quote-by­

quote basis. 

Please refer to our Cost Proposal for discount and pricing language. 

6.3.2. Cumulative Ordering Volume Discounts 

The offeror is invited to identify additional percentage discounts if total cumulative ordering volumes (by all 
Purchasing Entities) exceed an amount specified by the offeror. If the volume of total orders exceeds that 
amount in any quarter, the offered discount will apply to future orders during the term of the award(s), as 
extended through option exercises. 

See response to Question 6.3.1. 

6.3.3. Additional Volume Discount for Minimum Order Quantity 

The offeror is also invited to identify additional discounts for minimum order quantities. Purchasing Entities 
may consolidate purchases in order to take advantage of any volume discount extended by offeror for 
minimum orders, so long as a single delivery location at the discretion of the Purchasing Entity is 
specified. 

See response to Question 6.3.1. 

6.3.4. Minimum Orders 

No minimum dollar or item count is allowed on orders from Authorized Purchasers. Participating States 
reserves the right to authorize a minimum via their Participating Addendums. 

There are no minimum dollar or item count on orders. 

6.4. ESTIMATED PURCHASES 

The total purchase of any individual item on the contract is not known. The Purchasing Division has 
attempted to give an accurate estimate of probable purchases of each item for the contract period. The 
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Purchasing Division does not guarantee that the Participating States will buy any or all estimated amounts 
of any specified item or any total amount. 

MSC acknowledges the above statement. 

6.5. SCOPE OF WORK 

6.5.1. Ordering Capabilities 

Orders resulting from this contract will be placed directly with the Offeror by the individual Purchasing Entity. 
The offeror must have toll free telephone, fax numbers and email address for use by those entities located 
outside of the offeror's toll free area. The offeror will ship and bill as requested by the purchasing agency. 
The purchasing agency will remit payment directly to the offeror. As an example, there are approximately 
1,000 possible separate delivery locations within the State of Nevada. The number of locations will vary by 
Participating States. Please supply your toll free telephone, facsimile number and email address. 

In addition to the market basket items, Purchasing Entitles will be allowed to order from a successful offeror's 
catalog(s) and website for delivery anywhere within the Participating States. NASPO ValuePoint requires 
internet catalogs. 

In addition to a dedicated NASPO ValuePoint toll-free number, 888-MSC-9722, users will have access 

to all the required RFP ordering methods, including the following: 

ll'. Online via mscdirect.com 

• eProcurement options (Punchout / Hosted Catalogs) 

11 Telephone: 800-645-7270 

11 Facsimile: 800-255-5067 

8' Email: nvp@rnscdirect.com or cust_service@mscdirect.com. 

All orders will be shipped and billed as requested by the purchasing agency, with all payments remitted 

directly to MSC. 

NASPO ValuePoint Users from all Participating States will continue to have access to their electronic 

catalog and the MSC website, mscdirect.com. 

MSC is fully capable of not only supplying all the Market Basket Items, but also supporting Purchasing 

Entities' needs outside of the Market Basket. We maintain approximately 1,000,000 in-stock, ready-to-ship 

SKUs from approximately 3,000 vendors. 

All these items are available to order online through our Virtual Big Book at www.mscdirect.com, and 

Purchasing Entities will have access to contract pricing. 

6.5.2. F.O.B. Destination 

Prices for all items associated with this contract are to be FOB Destination anywhere within the Participating 
State or geographic area offered. Any exceptions to this provision must be clearly stated as an exception 
to this document. 

MSC confirms that all contract-associated items will shipped F.O.B. Destination to all Participating States 

in the contiguous United States. 

Please note that hazardous materials require special handling, are not service level guaranteed and may 

be subject to local, state and federal regulations which may delay or prohibit shipments. Hazardous 

materials will not be shipped to Alaska or Hawaii or exported outside of the contiguous United States. 
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6.5.3. On-line Ordering 

6.5.3.1 Successful offeror shall provide Internet Catalogs for all agencies as described below. 

On-line Catalogs available?_ Yes_ No 

Yes, MSC has online catalogs available. All Purchasing Entities will have access to our Virtual Big Book 

available online at www.mscdirect.com. Additionally, users will have access to approximately 1,000,000 

searchable SKUs. 

6.5.3.2 Provide a descriptive narrative for the type of internet catalog offered, and a URL link. 

MSC was recently named 828 E-commerce Player of the Year by Internet Retailor Magazine. The 

Annual Award recognizes 'excellent online purchasing experience' and was presented at the Internet 

Retailor Conference in June 2016. 

Each Participating State will have customized landing pages, which include contract information, pricing 

and MSC contacts for the territory. Additionally, many States also maintain MSC Punchout Catalogs via 

various integration partners, including SciQuest, Ariba, Periscope, and more (e.g., Massachusetts and 

New Jersey). See Figure 1 for sample page. 

Our user-friendly and easy-to-navigate website, 

mscdirect.com, gives NASPO ValuePoint end users full 

access to every product we have available, and allows 

_.4l NASPO 

~ ValuePoint 
lorrn<'II)' WS-C.A,NMPO 

NASPO ValuePoint to conveniently manage its entire Figure 1: NASPO ValuePoint Landing Page 

account online. Offering numerous time- and cost-saving tools, our website can help NASPO ValuePoint 

create an efficient and productive procurement environment. As the website shares the same highly 

trained sales and support services as our traditional business, NASPO ValuePoint is guaranteed the 

same level of superior customer service it expects from MSC. 

Available 24 hours a day, seven days a week, mscdirect.com includes a wealth of features, such as: 

"- View of more than 1,000,000 products and information, including images, real-time inventory 

availability, item number, price, description, attributes, specifications, quantity in stock and/or available 

for pick-up, manufacturer, unit of measure, manufacturer number, and catalog page. 

• Versatile search function - search by keyword, part description, vendor part number, competitor part 

number, or brand. NASPO ValuePoint can also utilize a drill-down navigation for searching with 

attribute refinement. 

m My Account - manage your account, track shipments pay invoices, and view history. You can even 

opt to receive order confirmation and order shipped e-mails, along with invoice and other workflow­

related e-mails. 

Ill'. Big Book® - browse our virtual Big Book catalog, along with our other catalogs. 

I[ Customer and Vendor Managed Inventory (CMI/VMI) - access your CMI and VMI solutions. 

E View NASPO ValuePoint-specific pricing and also provide the ability to restrict what users can browse 

based on NASPO ValuePoint agreements. 

E Workflow processes where NASPO ValuePoint can assign roles and spending limits for users within 

your company. 

w; Contact Customer Service Representatives via online chat, e-mail or toll-free telephone number. 

m All orders are backed by our Same-Day Shipping Guarantee. 
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11 Supports use of Procurement Cards as a payment mechanism. 

6.5.3.3 Offerors must designate market basket items in their on-line catalogs for ease of ordering. What 
symbol or marking will you use to identify market basket items? 

All NASPO ValuePoint contract items will be identified with the icon noted in 

Figure 2. 
AValuePoint 

Figure 2: Market Basket Identifier 

6.5.3.4 Offerors shall designate all environmental preferable products (EPP) in their on-line catalogs. Describe 
the designation (symbol) that you will use to identify these EPP products. 

!"tai,n Simple Green Narrow By 

I.'.:, f- ,,u, 2710200613 

MSC currently has identified more than 10,000 products 

considered "green," or as Environmentally Preferable 

Products (EPP), as well as other products designed to 

reduce energy consumption, conserve natural resources, 

and reduce costs. MSC is continually identifying and 
Ecc-Frienclyl2E,.i 

adding new EPP items to our inventory. Throughout our Figure 3: EPP Icons & Search Functions 

catalog and website, green product alternatives are clearly identified in the product descriptions, as noted 

in Figure 3. 

In addition, when searching product lines on the MSC website, customers have the option to filter their 

search results for "Eco-Friendly", when applicable, as noted in 

Figure 3. 

6.5.3.5 Offerors shall provide accurate and meaningful labeling of environmentally preferable products offered 
in the on-line catalog when applicable. 

As noted in our response to 6.5.3.4, MSC identifies our EPP products by certification or requirement by 

icon. Section 6.5.3.6 outlines how we identify EPP products online. 

6.5.3.6 Offerors shall explain or describe what they do to clearly identify in their online catalogs and on their 
shelves how they designate all environmentally preferable products (EPP) that have received any of the 
following appropriate 3d-party designation certifications: 

(1) Biodegradable Products Institute (compostable bags, food service ware); 

MSC carries a line of certified products that meet standards of the Biodegradable 

Products Institute (BPI) (e.g., paper products). BPI verifies that certified products meet 

ASTM D6400 or D6868 testing standards to certify they will biodegrade in a managed 

compost facility. The green leaf icon is used to identify products that meet the 

standards of BPI. 

(2) Consortium for Energy Efficiency (lamps); 

MSC carries lamps that provide our customers with products to assist them in meeting energy 

efficiency standards and requirements. We are also evaluating potential consortiums to 

participate with to enhance our ability to accelerate the development and availability of 

products and services for energy efficient lamps. Products that aid in energy conservation are 

identified with the energy conservation icon. 

(3) Cradle to Cradle (building materials, construction adhesives, etc.); 
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MSC utilizes an icon to help identify Cradle-to-Cradle-approved products. Cradle-to-Cradle 

is a holistic economic, industrial and social framework that aims to improve efficiency and 

reduce waste. 
crodleiocradle 

(4) Design Lights Consortium (LED lighting equipment); 

MSC carries a line of certified products (e.g., GE) that meet standards for Design Lights Consortium. We 

also offer Energy Star certified products with the Energy Star icon. · Under 'Lamps and Lighting' in our 

online catalog, customers may filter specifically for LED lighting products. LED products will display the 

Energy Star logo when applicable. 

(5) ENERGY STAR (HVAC and lighting equipment); 

MSC carries numerous products that are qualified and / or certified under the EPA's Energy Star 

program. The icon provided will be visible to our customers for clear identification Energy Star, 

products. Energy Star-certified product lines may include, but are not limited to appliances, 

electronics, HVAC and lighting equipment, office equipment, etc. 

(6) Forest Stewardship Council (wood and paper products); 

MSC carries a line of Forest Stewardship Council-approved products. The provided icon 

ensures the products come from responsibly managed forests that provide environmental, 

social and economic benefits. 

(7) Green Seal (cleaners, hand soap, janitorial paper products, paint); 

MSC carries a line of products that are certified to Green Seal standards, which contain 

performance, health, and sustainability criteria. The icon provided identifies products that 

have been approved and certified to meet Green Seal requirements. 

(8) Master Painters Institute (MPI) Green Performance Standard (paints and coatings); 

MSC carries a line of paints and coatings certified to green standards. These standards may 

also be applied towards listings and certifications on MPl's approved list of products. We 

utilize an icon to identify any MPI products. 

(9) NEMA Premium Efficiency (motors, ballasts); 

D 
FS(' 

MSC carries products certified to NEMA standards. These include lighting, ballast, exit signs, and motor 

products that have been identified to help reduce energy consumption .. The icon 

provided identifies products that have been approved and certified to meet NEMA 

requirements. 

NEMA 
Premium 

(10) Scientific Certification Systems (SGS) Indoor Advantage Gold (building materials, furniture); 

MSC carries products that are certified by SCS Global Services (SCS). SCS provides 

third-party environmental and sustainability certification, auditing, testing, and standards 

development. This multi-attribute certification program labels products that have met 

environmental, social and quality standards. The SCS certification label recognizes 

achievements in green building, product manufacturing, food and agriculture, forestry, 

.. 

retail, and more. The icon provided identifies products that have been approved and certified to meet SCS 

requirements. 
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(11) Scientific Certification Systems (SCS) FloorScore (carpet, flooring, flooring adhesives, underlayrnent, 
etc.); 

MSC carries products that are certified by SCS Global Services (SCS). SCS provides 

third-party environmental and sustainability certification, auditing, testing, and standards 

development. This multi-attribute certification program labels products that have met 

environmental, social and quality standards. The SCS certification label recognizes 

achievements in green building, product manufacturing, food and agriculture, forestry, retail, and 

more. The icon provided identifies products that have been approved and certified to meet SCS 

requirements. 

(12) UL GREENGUARD (adhesives, flooring, insulation, sealants, etc.); 

MSC carries GreenGuard-certified products that aim to protect human health and improve 

quality of life by enhancing indoor air quality and reducing people's exposure to chemicals and 

other pollutants. The icon provided identifies products that have been approved and certified to 

meet GreenGuard requirements. 

(13) UL EcoLogo (cleaners, deodorizers, hand soaps and sanitizers, floor polish and strippers, etc.); 

MSC carries ECOLOGO-certified products designed to reduce environmental impacts. 

ECOLOGO certified products meet or exceed multiple environmental performance standards. 

The icon provided identifies products that have been approved and certified to meet 

ECOLOGO requirements. 

(14) USDA Biobased (lubricants, building materials, etc.); 

MSC carries USDA BioPreferred - Biobased products. These products reduce the nation's 

reliance on petroleum, increase the use of renewable agricultural resources, and contribute to 

reducing adverse environmental and health impacts. The icon provided identifies products that 

have been approved and certified to meet USDA BioPreferred - Biobased requirements. 

(15) USDA Organic; 

MSC offers numerous products that meet USDA BioPreferred standards. USDA Organic certified 

products are not generally within scope of MSC product offerings, as MSC specializes in MRO solutions. 

(16) US EPA Safer Choice (cleaners, hand soaps, deicers, floor maintenance chemicals); 

MSC carries EPA Safer Choice-certified products. The Safer Choice label enables our 

customers to quickly identify and choose products that can help protect the environment and 

are safer for families. The icon provided identifies products that have been approved and 

certified to meet EPA Safer Choice requirements. 

(17) WaterSense (water efficient fixtures, toilets, etc.); Offerors shall also explain or describe how products 
meet the following standards are clearly identified: 

MSC carries U.S. EPA WaterSense certified products. These products meet or exceed water 

efficiency and performance standards. The icon provided identifies products that have been 

approved and certified to meet WaterSense requirements. 
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(18) Restriction of Hazardous Substances (RoHS) Directive; 

MSC offers products compliant to the RoHS directive, 

which may be easily identified on our webpage by the 

icon provided in this section. In addition to the icon, 

individual product specifications on our website may also 

note standards met, including RoHS compliance. 

MSC's Environmental Compliance & Sustainability 

Department (EC&S) maintains an inventory of RoHS 

Numt>e£ o· J-iolt!> 

f'\11K11l;H)· tontarts 
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compliance certifications obtained from suppliers, and oNv. Fw,Ec wr'474 1. rn,Euo947 H Ge 

GOST, LROS RINA, ROHS Cornplt.alll Ul !iUt. UL 

regularly obtains RoHS certifications and additional uw,a 

product stewardship documentation for customers upon request. Our EC&S department may be 

contacted to verify items that do not have RoHS certification in the standards section or the icon. 

(19) South Coast Air Quality Management District (SCAQMD) limits on volatile organic compounds (VOCs, 
which apply to adhesives, sealants, coatings, etc.) 

MSC carries California SCAQMD-compliant products as designated by the provided icon. New 

environmental regulations in many states have prompted the development of low VOC paints and 

finishes that are less harmful to the consumer and the environment. 

(20) US EPA's (recycled content) Comprehensive Procurement Guidelines (CPGs); 

MSC utilizes a global recycling logo for recycled content and CPG items in our 

catalog/webpage offerings to assist in identifying items made from post- and pre-consumer 

Recycled Content. The icon provided identifies products meeting these requirements. 

(21) Rechargeable Batteries; and 

MSC carries many products that utilize rechargeable batteries. Rechargeable batteries are 

typically listed in the specifications section of all applicable product descriptions. MSC is 

considering creating a new identifier for batteries that are rechargeable which will improve 

visibility in our on-line catalog. 

SCAQMD 

Additionally, MSC offers, at no cost, a take-back system for rechargeable batteries in applicable states. 

Users can return these batteries at 

MSC participating branches (e.g., 

California, New York, Massachusetts, 

etc.). Drop-off locations can be found 

at www.call2recycle.org. Enter your 

zip code to find the nearest drop off location to you. 

(22) Solar Powered Equipment. 

Rec hargeablel 

Keyword Matches 
Lead Rechargeable Bauer,es 

MSC carries solar powered equipment ( e.g., item numbers 40627127 and 40627119) identified by 

the Energy Conservation icon provided. Customers may search for solar products on our website 

by utilizing our keyword search feature available on our website. 

Offerors may suggest other 3rd party certifications as applicable and include a description. 
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In addition, offer shall describe the designation (symbol) that you will use to identify these EPP products 
provided, including the certification or standard that it meets, and where a buyer would find clarification on 
the website about what the designation means. 

In addition to the above outlined certifications, MSC also carries products with the following 

Environmentally Preferable Certifications: 

~ Carpet and Rug lnstitute's (CRl's) initiatives help protect air quality and carpet's lifespan, and lead 

to smarter buying decisions on cleaners and equipment. CRl's Seal of Approval 

program identifies effective carpet cleaning solutions and equipment. CRl's 

Green Label or Green Label Plus program tests carpet, cushions and 

adhesives to help specifiers identify products with very low emissions of VOCs. 

In addition to third-party certified products, MSC works with our suppliers to identify products that are 

environmentally responsible but may not have a formal certification. These products can reduce water and 

energy consumption, are made from pre- or post-consumer recycled content, contain low VOCs, and 

more. Descriptions of these other third-party certifications are described below: 

,r: Green Cleaners and Fluids: MSC offers a wide variety of biodegradable cleaners, degreasers, and 

cutting fluids to help maintain a healthy environment and assist in the prevention of ozone 

depletion. We have already identified categories of EcoLogo, Safer Choice and Green Seal 

with 3rd party certifications. We also have products that are LEED certified that are tracked, 

but not yet displayed on our website. Customers can contact the EC&S department for 

information on these products. Other items that may not be certified by a third party will the utilized 

icon pictured here. 

,r: Rechargeable Products: Although some of our items do not carry a third party certification, they do 

provide a benefit through long-term use, greater power performance and recycling at end of life. 

These products are identified as Rechargeable and include items such as power tools, flashlights, and 

two-way radios powered by rechargeable batteries. 

l'i! Water Conservation: MSC has an extensive offering of plumbing fixtures and products 

that promote water conservation, such as motion activated faucets and low-flow fixtures. 

These products help reduce water waste, resulting in long-term cost savings. These items 

are identified with MSC's internal Water Conservation icon and may not have third party certification. 

However, if third party certification has been verified for the item the Customer will see both the Water 

Conservation icon and the third-party certification icon. 

Ill. Recycled Products: The purchase of recycled products helps to conserve natural resources and raw 

materials such as trees, water, electricity, and oil. MSC offers many products made from recycled 

materials, such as can liners, packaging, and various paper and plastic products. These 

items are identified with MSC's recycling icon shown here and may not have third party 

certification. However, if third-party certification has been verified for the item the 

Customer will see both the US EPA's (recycled content) Comprehensive Procurement Guidelines 

(CPGs) icon and the MSC recycling icon. 

11· Low Volatile Organic Compounds (VOC): Traditional paints and finishes release varying 'X, Jf 
levels of harmful toxins into the air, resulting in possible exposure to VOCs. Environmental t y 
regulations in many states have prompted the development of low VOC products that are less \ j 
harmful to the consumer and the environment. Each state can choose to participate in standards that 

are set by various organizations (i.e., Ozone Transport Commission (OTC), Lake Michigan Air 
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Directors Consortium (LADCO) as well as establish their own regulations to limit voe releases into 

the air. Additionally, individual counties and cities can also set acceptable levels for low VOC 

compliance. MSC identifies these items with a Low voe icon and controls the sale of these products 

to only allow compliant products to be sold in the applicable jurisdiction. 

e Lead Free: MSC has an extensive offering of lead-free products that meet the Federal Lead Law 

requirements for protecting drinking water. This Federal Law mandates that the wetted 

surface of every pipe, fixture and fitting sold for or installed in potable water applications not 

contain more than 0.25 percent lead. MSC has worked closely with the vendors of these 

products to confirm they have completed third-party certifications. In addition to lead-free 

products for drinking water, there are other items that MSC sells that are lead-free (wheel weights, 

solder, etc.). 

Ill For a full listing of our EPP products, visit https://www.mscdirect.com/resources/eco-friendly-supplies 

for more details of our program. 

6.5.4. E-commerce description 

The successful offeror shall have a proven record of E Commerce capabilities, with the technology and 
support personnel to provide content deployment or punch out access to their online catalog, for tile 
purpose of supporting the purchasing web sites of the Participating States. Provide a clear narrative 
addressing the statement above. Integration of a punch out site is required per Section 9d of the NASPO 
ValuePoint eMarket Center Section of Attachment B, NASPO ValuePoint Master Agreement Terms and 
Conditions. 

For over six years, MSC has successfully supported NASPO ValuePoint end-users through our extensive 

ecommerce capabilities. MSC will continue to provide updated landing pages for Participating States 

which include contract information, pricing and MSC contacts for the territory. Additionally, many States 

also maintain MSC Punchout Catalogs via various integration partners, including SciQuest, Ariba, 

Periscope, and more (e.g., Massachusetts and New Jersey). Please see our response to Section 6.5.5 E­

Commerce and Web Catalog Capabilities for a full description of our offerings. 

6.5.5. E- Commerce and Web Catalog Capabilities 

' (1) Multiple search options from narrow options to specific search criteria; 

Accessible from any computer with an Internet connection, www.mscdirect.com features an extremely 

versatile search function. See Figure 4. Suggestions will appear as user's type in terms, and Purchasing 

Entities may also search by entering any of the following: 

Ill Keyword 

Ill MSC Part Number 

m Manufacturer Part Number 
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ll'l Customer Part Number 

J!I Competitor Part Number 

m NSN Numbers 

ll'l UPC Numbers 
' '•·'•I c!w)Ui,. 

ll'l Brand 
f•·~J!!t, 

Our web site also offers a 24-month rolling history with 

the ability to search for past orders by Purchase Order 

Number, Buyer, Ship-To Location, and Date. 
Figure 4: Search Features 

(2) Display contract pricing; 

When Purchasing Entities log in utilizing their account credentials, they will have 

access to all contract pricing and discounts. Additionally, the NASPO ValuePoint icon 

will appear with all relevant Market Basket items as noted in Figure 5. 

(3) Have workflow management controls; 

,AValuePoint 
Figure 5: Market 
Basket Identifier 

MSC can assist in streamlining NASPO ValuePoint user processes through the utilization of our workflow 

management tools featured on our website as noted in Figure 6. 

Once NASPO ValuePoint users log into their accounts online, they will have access to NASPO 

ValuePoint-specific pricing and discounts. Additionally, mscdirect.com allows NASPO ValuePoint users to 

identify cost centers. NASPO ValuePoint users can individually code each item within an order for 

reporting purposes. Items can be allocated to departments, cost centers, general ledger accounts, people, 

job names, job numbers, etc. 

We can also provide NASPO ValuePoint end users with the functionality to establish roles and spending 

limits for users. NASPO ValuePoint can create and manage workflow processes, where user roles and 

spending limits can be assigned on the MSC website so that NASPO ValuePoint's users can be assigned 

the appropriate purchasing levels according to the agreement. 

Our website, mscdirect.com, can support four levels of hierarchy: 

Ill Administrator: The Administrator has the authority to assign and/or reassign other registered users 

to their applicable roles and set per-order spending limits if so desired. The Administrator has full 

authority to browse and place orders. Multiple Administrators may exist within each Purchasing Entity. 

l!l Buyer: Buyers have full authority 

to browse and place orders. 

Buyers may be assigned multiple 

Supervisors and/or 

Requisitioners. 

" Supervisor: Supervisors have the 

authority to receive shopping carts 

from Requisitioners and forward 

the approved cart to their Buyer, 

SEARCH BY L/\$1 !IN/E [:) Search Contect: 

so 00 £0,1 Deac1,,a1• 

[DWARDJOll[S Bu,,,, Sel1 (0,1 Deacl•.-a:t 

Figure 6: Workflow Functionality 

or check out if it is within their authority. The Supervisor role is an optional approval step in the 

process between the Requisitioner and the Buyer. 
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111 Requisitioner: Requisitioners have the authority to browse, fill a shopping cart, and "send" it to their 

respective Buyer or Supervisor, or place the order if it falls within the spending limit established by the 

Administrator. The Buyer or Supervisor will then be sent an e-mail stating either that the Requisitioner 

has placed an order within their authority, or that a shopping cart has been sent to him/her from the 

Requisitioner. 

For instance, NASPO ValuePoint can permit certain users to requisition products, but the final 

approval by the authorized designee must be provided before the order is finally submitted online. The 

approver would be notified via e-mail when the order is ready. If the assigned Buyer rejects a pending 

order, he or she would have an option to select "reject reason." Assigned Buyers can also reassign a 

pending order using the "Reassign" function. An e-mail notification of a reassigned order would then 

be sent to the Supervisor, Buyer, or Administrator (selected from the dropdown menu). 

(4) On-line ordering capability; 

Our user-friendly and easy-to-navigate website, mscdirect.com, gives NASPO ValuePoint users full 

access to every product we have available, and allows NASPO ValuePoint users to conveniently manage 

their entire accounts online. 

Available 24 hours a day, seven days a week, mscdirect.com includes a robust suite of features to make 

the ordering process as easy as possible, and allows for users to have complete self-service control of 

their accounts. They can access pricing, see real-time availability of approximately 1 million items 

available online and in our Big Book, place orders, track packages, and obtain technical data, such as 

SDS sheets. After orders have shipped, users can view copies of the invoice and print them for 

convenience. MSC also features our Express Check-Out feature for added efficiency and time savings. 

Offering numerous time- and cost-saving tools, our website can help NASPO ValuePoint create an 

efficient and productive procurement environment. And as the website shares the same highly trained 

sales and support services as our traditional business, NASPO ValuePoint is guaranteed the same level 

of superior customer service it expects from MSC. 

(5) Order status and order tracking capabilities; 

NASPO ValuePoint users will be able to check order status and track their orders using a variety of 

methods, including calling the local Branch and/or Sales Associate; contacting a Call Center, or visiting 

mscdirect.com. We communicate order status, including tracking and back-order information through 

several methods: 

111 Order Confirmation: NASPO ValuePoint users can either request an e-mail be sent by MSC 

confirming the order, or users can view their order status online at mscdirect.com. 

l!ll Notice of Back Order: Back order information for online orders is available immediately as a result of 

real-time inventory information. Orders placed over the phone will also include instantaneous 

feedback on stock availability from the MSC Associate. Any orders that are faxed or sent via other 

electronic platforms will receive an e-mail notification or phone call as soon as the back order situation 

is identified. 

111 Shipping Notifications/ Tracking: Users may call to track any order shipped via UPS or FedEx, or 

log on to mscdirect.com for real-time UPS package tracking. If delivery of an order is delayed or 

incomplete, MSC will call each of our affected customers, advising them of the delay and when the 

shipment will actually arrive. 
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m Substitutions: MSC does not automatically send a customer a substitute item if the original item is 

unavailable. If we cannot ship the item the customer originally wanted, we would contact the customer 

and provide alternate item suggestions that would meet his/her needs and then let him/her decide 

accordingly. 

(6) Order history; 

MSC provides order history reports for self-auditing purposes. See Figure 7. These reports are available 

by utilizing the My 

Account page function 

on our website. A 

history of recent 

orders will appear, 

enabling NASPO 

ValuePoint users to 

quickly find items 

previously purchased, 

track shipments, or 

reprint invoices. Users 

can search orders 

placed in the past 

year using order number, 

JJ Order History 

Figure 7: Order History 

purchase order number, or packing slip number. 
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Additionally, order history may be obtained by calling any of our Call Centers, local Branches, or Outside 

Sales Associates. 

(7) Allow users to develop personal lists and profiles, and a secure means for storing procurement card 
information; 

Once Users login to the secure site, users can streamline the 

procurement process using Lists for repeat buys. With one central 

location for all of User Lists, this section makes it very easy to find your 

frequently purchased items. See Figure 8. Additionally, users may add 

items to their lists from the item description page. See Figure 9. 

"My Profile" and "My Preferences" allow users to modify account 

information, including phone number, e-mail address, and 

password. Users may also set change notification preferences to 

control the e-mail communications received, set up checkout 

preferences for a more expeditious checkout process, and 

manage e-mail notifications for orders. 

Users can securely store Procurement Card Information under the 

. Fiou re it'i:iersonal Lists 
ITEM WJ.442024 

Figure 9: Add to Your Personal Lists 

"Billing Information" section of our website, and set default billing address and card information. 

(8) Online help to use site should be available at minimum during normal work hours. 

MSC's exceptional customer service will be available to NASPO ValuePoint users in a variety of ways: 
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11 For all web and e-commerce questions, users can call (800) 753-7970. Representatives are available 

Monday through Friday, 7 a.m. to 10 p.m. EST. 

111 NASPO ValuePoint users can also utilize the "Chat" function on the web during the above-mentioned 

business hours. 

11t For general Customer Service, users can contact the dedicated NASPO ValuePoint team at (888) 

MSC-9722, or call any of our Call Centers at (800) 645-7270. Our Call Centers are available Monday 

through Friday, 7 a.m. to 11 p.m. EST, and Saturday, 8 a.m. to 5 p.m. EST. 

6 Users can email MSC at nvp@mscdirect.com or cust_service@mscdirect.com and receive 

assistance within 24 hours. 

• Additionally, our local branch offices are typically open Monday through Friday, 8 a.m. to 5 p.m. local 

time, but hours may vary. 

(9) Technical data, illustrations, Material Safety Data Sheets, parts availability, and access to web-based 
product sourcing is required; 

MSC item details support all these requirements. A complete list of technical and 

manufacturer specifications is featured in an easy-to-read chart format. All item 

availability is displayed in real time. For items with Safety Data Sheets (SDS), an 

icon is featured where users can view and print SDS documents. See Figure 10. 

If users are unable to find the SDS they are looking for, they may contact the MSC 

Environmental Safety & Health (ES&H) helpline at 1-800-753-7927, Monday 

through Friday, 7am-11 pm, EST, and Saturday 8am-5pm, EST. Users may also call 

our 24-hour SDS hotline at 1-866-910-0719 for assistance. 

Additionally, our website also has a quote feature for sourcing needs. 

(10) Allow viewers to view on line Offeror's product availability by location; 

mp e .,,reen • 1 •allon 

,no Simple Green 

i'il!: ,, 2710200613( 

Figure 10: SOS Icon 

All inventory on our website is displayed in real-time so users will immediately be aware of stock 

availability. Orders will ship from the MSC Customer Fulfillment Center with the available product. If a 

qualified, in-stock order is placed by the 8 p.m., EST, national cut-off time, the order is guaranteed to ship 

the same day. Our Same Day Shipping Guarantee maintains a 99% fill rate. 

(11) Ability to block certain items or categories. 

MSC has the capability to block certain items and categories, and for the last six years, has been 

providing this functionality to Participating States. 

(12 ) Ability to accept "P-Card" payments. 

MSC currently partners with MasterCard®, Visa®, and American Express®, and we provide Level I, 11, and 

Ill line item detail reporting for transactions. Please refer to Section 6.5.8.2 for more details regarding our 

capabilities. 

(13} Web-based Catalog available? 

.JL Yes No 

(14) Contract pricing available on line? 
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.JL Yes No 

(15)0nline workflow management? 

.JL Yes No 

(16)0rder Status/Tracking Online? 

.JL Yes No 

(17) Order History? 

.JL Yes No 

(18) Personal lists? 

.JL Yes No 

(19) Online Availability? 

.JL Yes No 

(20) What are you doing to ensure that your EPP products are properly identified and labeled in your 
Catalogs? 

As noted in our response to Section 6.5.3.4, MSC identifies our EPP products by certification or 

requirement by icon. 

MSC's Environmental Compliance and Sustainability (EC&S) department maintains a Green Item Review 

process, allowing us to enhance our green product offering. We have developed a comprehensive form to 

collect third-party certifications of green attributes from our suppliers. The supplier completion of the form 

assists MSC with meeting Sustainability and Environmentally Preferred Purchasing standards that both 

MSC and our Customers wish to achieve. 

Our EC&S department then reviews all supplier information to confirm environmentally preferred attributes 

and third-party certifications. 

These certifications help to identify the categories and icons that a customer can view on the MSC 

webpage for easy selection of these products. 

Section 6.5.3.6 outlines how we identify EPP products online. 

(21) Offeror is able to highlight EPP products either through prioritizing the EPP products in the online 
catalog, or by offering to substitute conventional with greener products? 

.JL Yes No 

6.5.6. Storage of Electronic Data 

6.5.6.1 Describe in detail how the electronic information for each Participating State shall be stored. 

MSC encrypts all sensitive data while in transit or at rest. MSC utilizes TLS for in-transit encryption and 

AES256 for all at-rest encryption. 
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MSC's ERP system stores all customer and transaction information in a single database. Standard 

database access techniques are utilized to ensure that the correct information is being processed for the 

correct customers. At no time does any customer have access to any other customer's information. 

Once a user logs in to the MSC website, the same data access techniques are used to restrict the 

customer specific information to only that information that belongs to the logged-in customer. 

6.5.6.2 Do you have a dual system as a backup in the unlikely event that the main information storehouse 
becomes unusable? 

The primary MSC computing environment is located in a third-party Tier 2+ Data Center. This data center 

has redundant critical power and cooling components to provide select maintenance opportunities and an 

increased margin of safety against business disruptions that would result from site infrastructure 

equipment failures. The redundant components include power and cooling equipment such as UPS 

modules, chillers or pumps, and engine generators. In the unlikely event of a disaster at this facility, MSC 

also has a redundant data center approximately 1,000 miles away from the primary site that is 

synchronized in near-real-time, and would be activated to maintain business operations. This redundant 

solution is tested at least once a year. 

6.5.6.3 Provide a general description of security protocol including storage of data, ordering security and data 
file security. 

MSC has implemented many advanced technologies and industry best practices to safeguard our own 

systems, and the information of our customers and suppliers against a wide variety of cybersecurity 

threats. 

Our cybersecurity processes and capabilities cover threat prevention, detection, response, and 

remediation. A robust cybersecurity training and awareness campaign, two-factor authentication for 

external network access, state-of-the-art firewalls, web application firewalls, tokenization, and encryption 

of sensitive data are just a few of the security measures we have in place. 

Authentication to any MSC technology resource requires a unique user ID and complex password. 

Current policies require passwords to expire and be changed quarterly. The level of access to the 

systems is reviewed on an annual basis and is governed by the role of the user in the organization. 

Critical systems such as order entry are audited annually. 

The above technologies are architected and configured in a layered security and risk-based manner. Our 

security posture is constantly monitored both internally and externally by independent third parties. 

BitSight, a cybersecurity performance benchmarking firm, has assessed MSC with a score of 800, which 

is near the top of its scale and is higher than our industrial distribution peers' scores. This score is the 

cybersecurity equivalent of FICO for credit bureaus. 

Since the nature of cybersecurity is constantly evolving, we also take proactive measures to improve our 

security by testing our own technology, processes, and procedures with annual, blind, third-party 

penetration testing to nation and state attack standards. 

Lastly, our entire security program is governed by a senior executive review committee with Board-level 

oversight. 
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6.5.7. Catalogs 

The successful offerer must provide paper and/or computer media catalogs to all agencies upon request for 
the duration of this contract. Offeror to explain if catalog identifies environmentally preferable products 
with associated EPP certifications. 

Depending upon agency needs, MSC can easily provide a hard copy of our Big Book catalog and / or a 

link to our Big Book online. 

As noted in our response to Section 6.5.3.4, MSC identifies our EPP products by third-party certification 

or EPP attribute by icon. Section 6.5.3.6 outlines how we identify EPP products online 

6.5.8. Procurement Card Policy 

6.5.8.1 The successful offeror must offer the capability to accept procurement cards as an acceptable form of 
payment. level Ill reporting is preferred. 

Procurement Cards Accepted? 

_x_ ves No 

6.5.8.2 Explain in detail your reporting capabilities for procurement card transactions. 

MSC currently partners with MasterCard®, Visa®, and American Express®, and we provide Level I, II, and 

Ill line item detail reporting for transactions: 

11 Level I: Standard credit card information similar to a consumer card statement, with date, amount, 

commodity type, and establishment. 

" Level II: In addition to Level I information, Level II adds sales tax amount, accounting cost center or 

card member reference number, supplier TIN (Tax Identification Number), and 1099 status. 

e Level Ill: Adds item quantities, unit of measure, part numbers and description, and ship-to zip codes. 

As a Level Ill supplier, MSC delivers enhanced data, such as cost center/project coding, item quantity, 

unit of measure, MSC item number and description, sales taxes paid, and ship-to zip code to customer 

bank so that the customer organization gets the purchasing reports needed to manage unplanned buys. 

And, MSC automatically provides a faxed/e-mailed price receipt with every P-card order for month-end 

credit card statement reconciliation. 

6.5.9. Forced Substitutions 

6.5.9.1 Forced substitutions are not allowed. If an ordered item is out of stock, the Offeror must notify the 
purchasing entity for prior approval before substituting for the out of stock item. Explain your 
methodology for items that are discontinued or out of stock. This must include your substitution policy. 

Please see our response to 6.5.9.2 below for a detailed explanation of our notification process for 

discontinued and out-of-stock items. 

6.5.9.2 Explain how you will notify customers about out of stock items and how you will provide information 
about how the substituted product compares with the product that is out of stock. 

As a result of real-time inventory information, stock availability and back order information for online 

orders is immediately available. Orders placed over the phone will also include instantaneous feedback on 

stock availability from the MSC Associate. Any orders that are faxed or sent via other electronic platforms 

will receive an e-mail notification or phone call as soon as the back-order situation is determined. 
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MSC customer service or sales representatives would advise users of a product discontinuation at the 

time of order. If we discontinue the item from our catalog, but still have a relationship with the 

manufacturer, we can still get the item for the user. However, the product may not ship from our inventory. 

We can suggest substitutions of equal or better value that can ship the next day. If the manufacturer 

discontinues an item, we will do our best to find a replacement product from the vendor or provide an 

alternative choice. 

In the event a supplier Is planning to discontinue an Item from our catalog, MSC requires that the vendor 

support our needs until the publishing of the new catalog. We would then remove the item from the 

catalog and insert a substitution wherever possible. Notes would be entered Into our system so that Sales 

Associates can communicate these changes to our customers when the product is ordered. Sometimes 

the supplier/ manufacturer discontinuing the item Is not willing to manufacture the item for the life of 

MSC's current catalog. In these instances, we would work with them to identify an immediate replacement 

or a similar item from one of our more than 1 million products. 

MSC does not automatically send a customer a substitute item if the original item is unavailable. If we 

cannot ship the item the customer originally wanted, we will contact the customer and provide an alternate 

item suggestion that will meet the need and then let them decide accordingly. 

6.5.10. Customer Service Representatives 

6.5.10.1 Offerors shall provide each authorized purchaser with customer service representatives assigned to 
handle questions and resolve all problems that arise. 

MSC will provide a dedicated, toll-free telephone number for NASPO ValuePoint users. Additionally, users 

will be able to contact our Call Centers or E-commerce representatives. As our knowledgeable Branch 

Sales Associates and customer service representatives can receive orders, provide real-time inventory 

status, recommend product alternatives, arrange or provide technical support, cross reference items, 

source items and much more, a majority of calls are resolved upon first contact. Additionally, we have a 

technical and metalworking support team available to answer any additional questions that may arise. 

6.5.10.2 Service representatives shall be available, at a minimum, from 8:00 am to 5:00 pm in EACH time zone, 
Monday through Friday. Service representatives shall be available by phone (via local or toll free number), 
fax, or email during the required times for each participating state. 

NASPO ValuePoint users may contact a customer service representative at (888) MSC-9722, or via our 

general toll-free number at (800) 645-7270. Our Call Centers are available Monday through Friday, 7 a.m. 

to 11 p.m., EST, and Saturday, 8 a.m. to 5 p.m., EST. Our national branch offices are open Monday 

through Friday, 8 a.m. to 5 p.m., local time. Our website, mscdirect.com, and our fax number, (800) 255-

5067, are also available 24 hours a day, seven days a week. 

6.5.10.3 This solicitation is for all States and all time zones. Describe how you will manage the servicing of the 
contract for each time zone. 

Our system allows for calls / faxes to be routed based upon geographical area and time zone. 

Call Centers are available Monday through Friday, 7 a.m. to 11 p.m., EST, and Saturday, 8 a.m. to 5 p.m., 

EST. Our national branch offices are open Monday through Friday, 8 a.m. to 5 p.m., local time. Our 

website, mscdirect.com, and our fax number, (800) 255-5067, are also available 24 hours a day, seven 

days a week. 
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In addition to the NASPO ValuePoint toll-free number, MSC will create dedicated NASPO ValuePoint 

email which will enable NASPO ValuePoint users to reach out directly to MSC with questions and 

inquiries. 

MSC utilizes a "one call does it all" philosophy when it comes to customer service. With a phone call, 

users will reach a live Associate at one of our Call Centers who can place orders, obtain product 

information, check shipments, discuss returns, and more. Our Inside Sales Associates are able to inform 

customers on a real-time basis of the availability of a product, recommend substitute products, verify 

credit information, and arrange to provide technical assistance. We also maintain a staff of Certified 

Machine Tools Sales Engineers (CMTSE) who will assist in finding the best solution for each customer. 

This exceptional level of customer service is also available at our local Branch offices. 

6.5.10.4 Provide an Emergency number and contact for afterhours use. 

Upon award, MSC will provide a list of emergency contacts. 

6.5.10.5 All service representatives shall have online access to account information and provide a timely 
response to inquiries concerning the status of orders (shipped or pending), delivery information, back­
order information, contract pricing, category discounts, product availability, product information, account 
and billing questions, and contract compliance requirements. 

MSC's integrated information systems allow for the centralized management of key functions, including 

communication among our Customer Fulfillment Center, inventory and accounts receivable management, 

purchasing, pricing, and all other program information. As all NASPO ValuePoint-specific program 

information will be loaded into our integrated system, all information, including pricing and discounts, will 

be available enterprise-wide regardless of method or location of order. 

When a user places a call to MSC, the Customer Service Associate taking the call has immediate access 

to the user's program and specific buyer profile, as well as inventory levels by distribution centers on all 

SKUs offered by MSC. The user's profile includes historical and current billing information, and historical 

purchasing information. 

MSC's Customer Service representatives are able to inform users on a real-time basis of the availability of 

a product, recommend substitute products, verify credit information, receive special customer or 

manufacturer direct orders, cross-check inventory items using customer product codes previously entered 

into our information systems, and arrange technical assistance. 

6.5.10.6 Describe in detail the process that shall be used to ensure adequate service representatives will be 
available. 

MSC has been successfully partnering with NASPO ValuePoint for the last six years. We will continue to 

utilize our experienced Government Sales Team and Field Sales Resources to support the continued 

growth and expansion of this program. 

Currently, MSC employs more than 1,900 field sales representatives and over 1,100 in-bound sales 

representatives. 

Each of our five Customer Fulfillment and Call Centers is more than adequately staffed with both 

Customer Service Representatives and Managers who are ready and able to take all NASPO ValuePoint 

user orders. Our standard toll-free phone number and the NASPO ValuePoint dedicated number are 

routed fluidly within our call center network in order to provide seamless customer service support across 

the country. 

Page 48 + NASPO ValuePoint Master Agreement(s) for Facilities Maintenance and Repair & Operations (MRO), Industrial Supplies RFP No. DASPS-2183-17 July 12, 2018 

I BUILT 
TO MAKE 
YOU BETTER' 



Each of our over 90 Branches is staffed with both trained and experienced Inside Sales Associates and 

Inside Sales Supervisors, as well as trained and experienced Outside Sales Associates and Branch 

Managers. Each of the branches provides support for customers who prefer local support. 

The NASPO ValuePoint/MSC team will provide training to all MSC service representatives in a phased 

process based on the execution of participation addendums. The MSC NASPO ValuePoint State Account 

Managers will engage the salesforce and conduct training with specific sales teams. 

The appropriate sales resources will become engaged as Implementation Strategy is deployed by the 

MSC NASPO ValuePoint Program Manager. At this juncture, our website will immediately begin to 

leverage NASPO ValuePoint contract pricing, Same Day Shipping, and other cost saving initiatives. 

Concurrently, the MSC NASPO ValuePoint State Account Management team will strategically launch the 

deployment of more than 1,100 geographically appropriate sales associates. This level of engagement by 

MSC's dedicated NASPO ValuePoint team will ensure the successful launch of the NASPO ValuePoint 

program. MSC NASPO ValuePoint Program Managers will have direct alignment with State directors 

supporting execution actions in addition to weekly or monthly feedback. 

The MSC NASPO ValuePoint State Account Managers will have quarterly business review meetings with 

NASPO ValuePoint State participating contract managers to review sales data, engagement activities, 

and overall best demonstrated practices. 

6.6. ADMINISTRATION AND MARKETING 

6.6.1. Return Policy 

What is your standard return policy? 

MSC maintains a 30-day return policy (from date of shipment). In order to return merchandise, customers 

must contact MSC at (800) 645-7270 to obtain a Return Authorization (RA) number. Returns will not be 

accepted without an RA number. 

Returns should be sent back in the original packaging and condition to the original Customer Fulfillment 

Center with the RA number on the shipping label. An invoice copy or packing slip should also be included. 

Any claims for discrepancies in shipment must be made within seven days of receipt of merchandise. 

C.O.D. returns will not be accepted. Shipping charges for returned items must be prepaid. A restocking 

charge may apply. 

Please note that hazardous materials are not returnable. Customers will be required to inspect all 

hazardous materials deliveries prior to accepting the delivery. Unaccepted hazardous materials can be 

returned to MSC through the freight company that delivered the materials by not accepting the delivery. 

Once hazardous materials are accepted for delivery, MSC is unable to take these items back. 

Additionally, altered or etched items cannot be returned. Custom cut-to-length products are considered 

final sales and may not be returned for credit. Unopened computer software can be returned for a credit, 

but will only be replaced if considered defective. 

In an instance in which a defective item is identified by the customer, a replacement order will be entered 

immediately. The replacement will be subject to standard lead times if not stocked. 
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Some manufacturers may provide warranties beyond our 30-day policy. Please see the individual 

manufacturer for additional warranty information. 

6.6.2. Distribution Points 

It is desirable that a successful offeror has inside and outside sales staff and distribution facilities located in 
all Participating States or geographic area offered. Offerors must provide the locations of their distribution 
points and information regarding sales staff for each Participating States or geographic area offered. 

MSC operates five distribution centers located in Atlanta, GA; Columbus, OH; Elkhart, IN; Harrisburg, PA; 

and Reno, NV. We also maintain over 90 branches. Local contacts, including Branch and Outside Sales 

Associates, will be provided upon award. 

MSC has been successfully partnering with NASPO ValuePoint for the last six years. We will continue to 

utilize our experienced Government Sales and State Team and Field Sales Resources to support the 

continued growth and expansion of this program. Our State Account Managers are familiar with the 

NASPO ValuePoint program and also each Participating State needs. Additionally, MSC will also make 

available State Business Development Managers to focus on new State and local government 

opportunities as well as higher education opportunities. 

Our Call Centers staff approximately 1,100 dedicated Customer Service Representatives. When calling, 

NASPO ValuePoint users will reach a live Associate who can place an order, obtain product information, 

check a shipment, discuss a return, and more. Our Inside Sales Associates are able to inform customers 

on a real-time basis of the availability of a product, recommend substitute products, verify credit 

information, and arrange to provide technical assistance. We also maintain a staff of Certified Machine 

Tools Sales Engineers (CMTSE) who will assist in finding the best solution for each customer. 

Additionally, local support will be provided by our Branch offices. Each of our Branch offices is staffed with 

trained and experienced Inside Sales Associates, Inside Sales Supervisors, Outside Sales Associates, 

Vendor Managed Inventory Specialists, and Branch Managers. Access to MSC's exceptional customer 

service is available at all our locations. MSC also has strategically located specialists (Customer Solutions 

Project Managers, Metalworking Specialists, and Machinery Specialists) to support special requests and 

best serve our customers' needs. 

We also maintain a high customer satisfaction rate due to the efficient manner in which we receive and 

fulfill every single order. Additionally, MSC offers our Same-Day Shipping Guarantee with a 99% fill rate. If 

an order is placed by the 8 p.m. EST, national cut-off time, we will guarantee shipping of NASPO 

ValuePoint users' products the same day. 

6.6.3. Contract Management 

6.6.3.1 Describe the Offeror's strategy for contract management and sales support including roles and 
responsibilities as they relate to each participating state for each of the proposed account teams that will 
handle contract management issues. 

MSC will assign a team of NASPO ValuePoint State Account Managers as main points of contact for the 

NASPO ValuePoint program for each of their respective territories. These Contract Managers will manage 

the components of NASPO ValuePoint State programs in their area, including customer support, training, 

logistics, reporting, and integration. 

The MSC NASPO ValuePoint State Account Managers will conduct Quarterly Business Reviews with 

each of their NASPO ValuePoint States. During these reviews, the State Account Manager will provide 
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sales reporting, sale trends, best demonstrated practices, and cost-saving-documentation, and discuss 

areas of improvement for the upcoming quarter. 

NASPO ValuePoint users will also receive support from our local branches. Local branches and 

Associates would be assigned upon award. The following are some of the roles who would service 

participating state sites: 

II! Branch Sales Manager - Would lead the local operations and support team; ensuring contract 

compliance; and meeting or exceeding expectations. 

11· Outside Sales Associate (OSA) - The OSA's primary focus is sales support and bringing solutions 

that can help drive cost savings and inventory reduction, as well as the coordination of all sourcing 

and purchasing needs. The OSA will also serve as project manager for the local account relationship . 

., Solutions Services Representative (SSR) - The VSR provides vending, VMI, and other inventory 

management support. The SSR interfaces with end users on the production floor to provide support 

for our products and to identify continuous improvement activities. 

e MSC Branch Support Associates - At the branch location, there are additional assets that can 

augment, replace and substitute the current support team when necessary. Additional available 

assets include Inside Sales Associates to assist with tactical sourcing and Senior Specialists to 

support project based sourcing. 

6.6.3.2 It is desired that offerors have a representative(s) that has the sole responsibility of management of 
this NASPO ValuePoint contract. Provide a list the name(s) and title(s) of the dedicated representative(s) 
per region or State. 

In addition to the below overall Program and Contract Managers, the MSC State Account Management 

Team will actively support the promotion and implementation of the NASPO ValuePoint program 

throughout the United States as our primary segment strategy. MSC's State Account Management team 

will leverage our complete resources in support of the NASPO ValuePoint program. 

The table below notes the contact for the overall ValuePoint contract management and State Account 
Managers by region. 

NAME: 

TITLE: 

NAME: 

TITLE: 

NAME: 

l RON MANNING 
f ' . 

SENIOR DIRECTOR, GOVERNMENT SALES PROGRAM 

ELIZABETH FLORES 

NASPO BUSINESS DEVELOPMENT MANAGER 

MIKE GORDON 
----·--·--------------·----

TITLE: NASPO STATE ACCOUNT TEAM MANAGER 

NAME: DAMON PEREZ 
-·t- ,,,. 
I NASPO STATE ACCOUNT MANAGER (No. CA, OR, WA) .... ·r··· .. ·••······•······ ···•·· ·····················--·- -····-·•· .. ···•··-·•········--······ ............ - .. . .... . 

__ J, DON NELSON ------· ------·•----····---· -·•··-·. 

TITLE: 

NAME: 

TITLE: NASPO STATE ACCOUNT MANAGER (NJ, NY) 

NAME: BRICE FARINA 

TITLE: NASPO STATE ACCOUNT MANAGER (So. CAL, AZ, NV) 

NAME: 

TITLE: NASPO STATE ACCOUNT MANAGER (KY, IN, IL, MO, IA) 
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TITLE: 

NAME: 

TITLE: 

NAME: 

TITLE: 

NAME: 

TITLE: 

NAME: 

TITLE: 

NAME: 

TITLE: 

NAME: 

TITLE: 

NASPO STATE ACCOUNT MANAGER (PA, MD, DE, DC, WV,VA) 

MATT STUMP 

NASPO STATE ACCOUNT MANAGER (TX, OK) 

MIKE O'CONNOR 

NASPO STATE ACCOUNT MANAGER (MA, RI, CT, VT, NH, ME) 

SCOTT MCCAMANT 

NASPO STATE ACCOUNT MANAGER (GA, NC, SC, FL) 

VINCE CONTINI 

NASPO STATE ACCOUNT MANAGER (OH, Ml, WI, MN) 

TIM WOODS 

NASPO STATE ACCOUNT MANAGER (CO, WY, NE, NM, KS) 

JOSEPH DAVIS 

NASPO STATE ACCOUNT MANAGER (LA, AR, TN, AL, MS) 

' ! 
. ···' 

I 

.. .J 

6.6.3.3 Does your contract management include customer training? Please provide a detailed narrative 
including, at a minimum, the following: 

All training for all aspects of the NASPO ValuePoint program will be provided at no cost to Participating 

States. 

MSC will implement a variety of training programs to ensure ordering entities have a thorough 

understanding of the MSC ordering processes. The following options will be offered. 

Centralized Workshops - Based on the participating state requirements and goals, MSC will schedule 

centralized custom workshops to ensure NASPO ValuePoint participants have a comprehensive 

understanding of the MSC offering. Workshop topics are as follows: 

Ill Overview of the NASPO ValuePoint program and pricing 

Ill Overview of the MSC website and registration process 

lli1 Overview of MSC ordering options and customer service processes 

t. Introduction to product training resources 

e Introduction to Safety, Emergency, and Green resources 

Ill Customized topics 

Adobe Online Training - For agencies unable to attend a workshop, MSC will set up online training that 

includes: 

11 Overview of the NASPO ValuePoint program and pricing 

Ill Overview of the MSC website and registration process 

Ill Overview of MSC ordering options and customer service processes 

Ill Introduction to product training resources 

Ill Introduction to Safety, Emergency, and Green resources 

Ill How to contact your dedicated NASPO ValuePoint team 
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Additionally, MSC's program also includes extensive opportunities for customer training. As many of our 

suppliers represented in the MSC catalog are part of our program, they offer additional technical support. 

Many of these suppliers have MSC-dedicated resources that work specifically with MSC field personnel to 

support our customers. Additionally, MSC has more than 200 in-house product experts to work directly 

with our customers. 

Leveraging our supplier relationships and their Subject Matter Expertise, we offer free product training in 

conjunction with our suppliers for products such as power tools, as well as safety training. 

MSC will meet with NASPO ValuePoint sites to determine need and then arrange for the appropriate 

training courses. Some examples of other free training programs and/or services are: Fall Protection 

Training, Lock Out/Tag Out Inspections, Harness Inspections, Ladder Safety Training, General Safety 

Training, Product Use Training, Hand Tool Safety Training, Power Tool Safety Training, Lifting Safety 

Training, Chemical Storage Safety Training and Inspections, Plant Signage Inspections, Confined Spaces 

Breathing Training, and Arc Flash Training. 

6.6.3.4 Sustainable Products (e.g., energy efficient, water efficient, low toxicity, recycled content, etc.); 

MSC has partnered with the following suppliers for customer training needs, including on-site lighting 

surveys. 

PHILIPS 

ADVANCE 

COOPER LIGHTING ___ --! -
FLUKE I 

HUBBELL 

FERRAZ SHAUMUT 

Based upon customer-specific needs, we can leverage our supplier relationships to offer training for green 

products. Examples may include training from the some of the below suppliers. 

SIMPLE GREEN CRC PHILLIPS -----•----•-*" ~--~• ••-•--...... ----•'•H~•~h<--"--•-•-••-L• -••- -•-rn-•••• M, L __ ,., -~ ,---•--•-•••-••--•-••---•••-•~~•••-•••~•• __ _.,_,, i 
STOCKHAUSEN NATURES SOLUTION RUBBERMAID i 

I 

6.6.3.5 Review of environmentally preferable products with third party certifications (see section 6.5.3.6 above 
for a list of some of the 3rd party certifications). 

To enhance MSC's green product offerings, MSC developed a comprehensive form to collect third-party 

certifications of green attributes from our suppliers. Suppliers completion of this form assists MSC with 

meeting Sustainability and Environmentally Preferred Purchasing standards that both MSC and our 

Customers wish to achieve. MSC's Environmental Compliance & Sustainability Department in conjunction 

with the Product Teams, reviews all supplier information to confirm environmentally preferred attributes 

and third-party certifications. The certifications help to identify the categories and icons that a customer 

can view on the MSC webpage for easy selection of these products. Item reviews for green attributes are 

conducted for selected product lines, specific customer requests, or contract requirements. MSC 

continues to proactively identify EPP attributes from our product line. MSC is currently revising our Eco­

Resource page on our website to further highlight green products. 

6.6.3.6 New products; 
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Depending upon site-specific requirements, we can arrange for the necessary training on the requested 

products. Additionally, suppliers are always introducing new products, and we will communicate this to 

customers and offer training. 

Supplier training may include instruction from the following vendors. 

J 
METALWORKING - KENNAMETAL I 

3M-APPLICATION AND SAFE~Y TRAINING I 
· · RUBBERMAID - -·· - · - · 1 ·· •· _ 

t...JORTON 

STANDARD 

KIMBERLY CLARK 

6.6.3.7 Equipment and operation- Manufacturer/certified set up and training; 

EVERITE 

WERNE'R 

Go-Jo 

As many of our suppliers represented in the MSC catalog are part of our program, they offer additional 

technical support. Many of these suppliers have MSC dedicated resources that work specifically with MSC 

field personnel to support our customers. Additionally, MSC has over 200 in-house product experts to 

work directly with our customers. 

When one of our ControlPoint vending systems is chosen for a site, our Associates will walk the customer 

through the entire installation and operation process. Our Associates will work to customize the unit 

according to the customer's needs, and have it assembled on location. Most importantly, we will provide 

hands-on training to the dispensing unit's operators and managers so that the system can be up and 

running in as little time as possible, and work to create a more efficient, cost-effective environment. 

6.6.3.8 Seminars and other learning opportunities; 

Based upon customer-specific needs, we can leverage our supplier relationships to offer training 

seminars. MSC will meet with NASPO ValuePoint sites to determine need and then arrange for the 

appropriate training courses. Some examples of other free training programs and/or services are: Fall 

Protection Training, Lock Out/Tag Out Inspections, Harness Inspections, Ladder Safety Training, General 

Safety Training, Product Use Training, Hand Tool Safety Training, Power Tool Safety Training, Lifting 

Safety Training, Chemical Storage Safety Training and Inspections, Plant Signage Inspections, Confined 

Spaces Breathing Training, and Arc Flash Training. 

For more information, please refer to Attachment 3 MSC Key Supplier Program. 

6.6.4. Delivery 

6.6.4.1 Delivery time for in-stock items should not exceed 24-48 hours for all points within in the Participating 
States. Non-stocked items must be delivered within 10 working days. The Participating States reserve the 
right to impose restrictions. Explain in detail your delivery policy. 

See below responses to questions 6.6.4.2 and 6.6.4.3. 

6.6.4.2 Specify Guaranteed Delivery Time for In-Stock Items. 

MSC can meet NASPO ValuePoint's 24- to 48-hour guaranteed delivery time for in-stock products within 

the 48 contiguous United States. Our Same-Day Shipping Guarantee maintains a 99% fill rate. If a 

qualified, in-stock order is placed by the 8 p.m. EST, national cut-off time, the order is guaranteed to ship 

the same day. The delivery timeframe is contingent upon the requirements of the MSC Same-Day 

Shipping Guarantee below. 
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Same-Day Shipping Guarantee 

MSC will guarantee same-day shipping if: 1) the order is received by MSC at one of our customer 

fulfillment centers (CFCs) before the applicable cut-off time on an operating business day, 2) the item is a 

national catalog item, and 3) the exclusions described below do not apply. 

Next-Day Delivery Upgrade 

MSC will upgrade qualifying orders to Next-Day Air Saver at the customer's request (additional charges 

may apply}. The Next-Day Delivery upgrade only applies to standard UPS Ground shipping orders, and 

does not apply to orders shipped via Freight Saver shipping method. Qualifying orders will be delivered on 

the next regular business day, or on a weekend day for an additional charge. The upgrade will apply if: 1) 

the order is received by MSC at one of our customer fulfillment centers (CFCs) before the applicable cut­

off time on an operating business day, 2) the item is a national catalog item, 3) the order is 20 pounds or 

less and is not too large to ship by air, 4) the order cannot be delivered to the customer the next day 

through our Ground Network, and 5) the exclusions described below do not apply. 

Exclusions 

Neither the Same-Day Shipping Guarantee nor the Next-Day Air Saver Upgrade cover: 1) orders to non­

qualified customers or those outside of the continental U.S.; 2) orders for items that are not in stock; 3) 

orders for hazardous materials, machinery, or items that require customized lengths, set-up, or special 

packaging; 4) circumstances beyond MSC's control (for example, computer or electronic interruptions, 

strikes, natural disasters, severe weather conditions, war, or supplier manufacturing deficiencies); or 5) 

Freight Saver shipments; and 6) "less-than-truckload" (L TL} shipments, orders shipped by non-scheduled 

carriers, shipments from branch locations, replacement orders, vendor-managed inventory (VMI) orders, 

first orders for new accounts, direct ship items, or orders requiring credit review. 

Note: Hazardous materials require special handling. Any item containing such materials may be subject to 

local, state, and federal regulations, which may delay or prohibit shipments. MSC makes no service level 

guarantees regarding such items. 

6.6.4.3 Specify Guaranteed Delivery Time for Non-Stock Items. 

As noted, our Same-Day Shipping Guarantee maintains a 99% fill rate. MSC will make all reasonable 

efforts to deliver all out-of-stock items within 1 0 business days. In the event delivery cannot be made 

within 1 0 days due to unplanned circumstances, MSC will immediately notify the buyer and provide an 

estimated delivery time. 

MSC defines non-stock items as items not immediately available from our CFCs or items that would ship 

directly from a supplier. 

6.6.4.4 SDS must accompany all orders at the time of delivery (where applicable). 

MSC includes Safety Data Sheets (SDS), formerly Material Safety Data Sheets (MSDS), for applicable 

items the first time the item is ordered each year. Users may also obtain an SDS by clicking on the SDS 

featured in the product description. 

If users are unable to find the SDS they are looking for, they may contact the MSC Environmental 

Compliance and Sustainability (EC&S) helpline at 1-800-753-7927, Monday through Friday, 7am-11 pm, 
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EST, and Saturday 8am-5pm, EST. Users may also call our 24-hour SDS hotline at 1-866-910-0719 for 

assistance. 

6.6.4.5 The Participating States expect high delivery standards from all contractors. Penalties may be imposed 
on contractors that have continual late deliveries. These penalties may include but are not limited to 
cancellation of orders, request for discounted pricing, non-use of an offending contractor or cancellation 
of the contractor's participating addendum(s). 

MSC acknowledges. 

6.6.5. Shipping 

6.6.5.1 All shipments are to be delivered directly to the purchasing department/division address. All shipments 
shall include a packing label that includes at a minimum the following information on the outside of the 
package: 

Authorized Purchaser; 

Delivery Address; 

Purchasing entity and floor; 

Contact; and 

Telephone number. 

MSC confirms we can include all the above required information on our packing labels. Please note that 

for Purchasing Entity and Floor to be included, the information must be included with the address. 

6.6.5.2 A packing slip shall also be included with each shipment, which shall include at a minimum the 
following information in no particular order: 

" Line item description; 

• Date ordered; 

• Quantity ordered; 

• Quantity included in shipment; 

11 Any backordered items; 

• Unit Price and extension; 

11 Number of parcels; 

111 Purchase Order Number; 

11 Purchasing entity name; and 

111 F.O.B. Destination. 

MSC confirms we can include all the above required information on our packing labels. 

6.6.5.3 Describe in detail how your company has implemented environmentally sound shipping and 
transportation practices. For example: 

11 Is your company a US EPA SmartWay Partner? 

MSC utilizes transporters that are US EPA SmartWay Partners. As a Smart Way Partner there are many 

potential strategies for minimizing the production of Greenhouse gases as well as improving operating 

efficiencies to reduce fuel consumption. For example, enhanced aerodynamics, low-rolling-resistance 

tires, improved powertrain efficiency and waste-heat recovery systems are among the technologies that 

transporters can request from the suppliers of their trucks to achieve better fuel economy. MSC is 
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encouraging all of our transport partners to participate in the SmartWay Partner Program. The following 

transporters that MSC utilizes that are in the program today are listed in the table below: 

TOTAL TRANSPORTATION OF 
TTMS SOUTHEASTERN SEFL SCHNEIDER SCNN 

MISSISSIPPI 

STAR FREIGHT SFGK UPS FREIGHT UPSF SUMMITT SMMT 
,-.,~--•,~--AW---#-~""-• 

ITS LOGISTICS ITSB USF HOLLAND HMES 

YRC RDWY 

• Does your company use alternative fuel vehicles (e.g., electric, battery hybrid electric, bio-based diesel, 
etc.? 

We ship a majority of orders via UPS, and we also utilize a network of other carriers, including FedEx and 

various L TL carriers. UPS uses bio-diesel fuel. We encourage all of our transportation business partners 

to utilize alternate fuel sources when possible for their transportation needs. 

• Does your company reduce energy usage or other environmental impacts during shipping? 

MSC has selected shipping business partners that have sustainability programs. We ship a majority of 

orders via UPS, and we also utilize a network of other carriers, including FedEx and various L TL carriers. 

UPS and FedEx have their own environmental and sustainability programs. More information regarding 

their program can be found at: 

https://sustainability.ups.com/ 

http://csr.fedex.com 

6.6.6. Implementation 

6.6.6.1 Implementation of this contract is vital to the Participating States. Describe in detail your 
implementation program including an estimated time line to include at minimum the following points. 

6.6.6.2 Describe in detail the Offeror's implementation plan, including all process steps. 

MSC will implement a 4-pronged implementation plan 

• Upon award MSC will meet with each participating State and will seamlessly transition the 30+ current 

MSC PA States over to the new NASPO ValuePoint program. 

n: MSC will utilize our BDM Team to meet with all other participating states that have not previously 

partnered with MSC 

r;: MSC will meet with all other unenrolled States and see if they would like to transition their current 

programs over to NASPO ValuePoint 

Ill MSC's Higher Education Business Development Managers will target, meet with and sign additional 

Higher Educational Institutions 

MSC will continue to successfully manage the implementation and marketing for the NASPO ValuePoint 

program as we have for the previous WSCA contract. The transition process will be smooth and seamless 

for States currently enrolled as they are already familiar with our process. The following is an outline of 

our methodology, which will be used for new Participating Entities: 
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MSC's immediate action plan will consist of meeting with the NASPO ValuePoint team to develop a 

national marketing plan focused on promoting the value of the new partnership. Upon award, MSC will 

mobilize the MSC NASPO ValuePoint State Account Management team to initiate the following actions: 

MSC / NASPO ValuePoint Conference Calls 

Immediately after award, MSC will host conference calls inviting all NASPO ValuePoint participating 

States' purchasing directors. The purpose will be to introduce the MSC NASPO ValuePoint State Account 

Management team and to highlight the new MSC partnership. The MSC team will contact each NASPO 

ValuePoint procurement official to immediately execute the participating addendum. In conjunction with 

these actions, the MSC NASPO ValuePoint State Account Management team will execute a nationwide 

training program educating the MSC branch networks, call center specialists, telesales team, branch sales 

associates, solution program managers, and the MSC NASPO ValuePoint administration team. 

MSC Strategic Meetings 

MSC will schedule appointments with participating states in order to conduct strategy meetings to clearly 

define each State's objectives and vision. Our goal is to develop true partnerships while understanding 

each State's challenge toward immediate cost saving goals. 

Marketing 

MSC understands that alignment to participating NASPO ValuePoint States' objectives and visions will be 

essential to effectively executing State website marketing communications. The MSC NASPO ValuePoint 

State Account Management team will work closely with participating State contract managers and IT 

departments to expedite web marketing messages in addition to requirements for any e-commerce 

platforms. 

Direct Mail Marketing 

Upon approval of the MSC direct mail package, MSC will coordinate a mailer program to all NASPO 

ValuePoint participating States and targeted local government entities (with permission from Participating 

States) to promote contract awareness and contract benefits. Contract specifics, contact information, 

customization solutions, and cost-saving awareness will be included in the communication. 

Web-Based Marketing 

MSC's website has been repeatedly voted "Best in Class." Immediately after award, MSC will dedicate 

resources to implement the following: 

Ill Announcement for the newly awarded NASPO ValuePoint contract and where to call for more 

information (with approval by NASPO ValuePoint team). 

llll Design and activation of a NASPO ValuePoint/MSC Splash page with contract information and 

MSC/NASPO ValuePoint contact links (with approval by NASPO ValuePoint team). 

n- Creation of a NASPO ValuePoint newsletter to be marketed on the MSC/NASPO ValuePoint State 

splash page (with approval by NASPO ValuePoint team). 

llll Various hyperlinks (connection links) to home pages for NASPO ValuePoint/MSC/State websites. 

aw Dedicated NASPO ValuePoint e-mail address allows users access to the MSC NASPO ValuePoint 

Dedicated Customer Service Team. 
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111 Customers will have the option to sign up for e-mail marketing to receive contract updates, product 

alerts, and much more to be housed on the splash page. 

Sales Marketing 

Concurrently, the MSC NASPO ValuePoint State Account Management team will strategically and 

geographically launch the deployment of MSC's more than 1,100 sales associates. This level of 

engagement by MSC's dedicated NASPO ValuePoint team will ensure the successful launch of the 

NASPO ValuePoint program. MSC NASPO ValuePoint program managers will have direct alignment to 

State directors supporting execution actions in addition to weekly or monthly feedback. 

The MSC NASPO ValuePoint State Account Manager will have quarterly meetings with NASPO 

ValuePoint participating state contract managers to review sales data, engagement activities, and overall 

best demonstrated practices. 

Training 

Strong partnership begins with understanding the basics. MSC successfully utilizes many tools that have 

effectively and rapidly provided end users an understanding of how to leverage MSC values and efficient 

ordering processes. Upon conclusion of the strategic meetings, the MSC NASPO ValuePoint program 

management team will immediately coordinate the following: 

Ill State Department Meetings - MSC will coordinate meetings with key State department procurement 

officials (examples: DOT, DOC, Facilities) in order to develop specific objectives. 

m Road Shows / Workshops - MSC will partner with State and local government to initiate centralized 

training workshops. 

• E-Learning - MSC will customize our e-learning platform for a basic tutorial on the MSC value, the 

MSC NASPO ValuePoint program, how to navigate, and various contact information. 

MSC represents more than 3,000 suppliers. Our field support alignment with those suppliers allows MSC 

to offer a variety of product training and technical support. The MSC NASPO ValuePoint State Account 

Managers will coordinate and customize quarterly product training upon request. See our Training Section 

response for more details. 

Trade Shows 

MSC participates in many national, regional, market-segmented, and local tradeshows throughout the 

year supporting many different organizations. The MSC NASPO ValuePoint State Account Managers will 

immediately secure the necessary resources and vendor buy-in to support State-specific shows where 

procurement officials are the primary attendees. 

6.6.6.3 Detail the specific information, resources, and assistance the offeror will require from each 
Participating State to implement the contract. 

MSC will continue to successfully manage the implementation and marketing for the NASPO ValuePoint 

program as we have for the previous contract. The transition process will be smooth and seamless for 

States currently enrolled as they are already familiar with our process. We will offer additional training on 

program enhancements. Additionally, we will utilize the following methodology for new Participating 

Entities. 
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The MSC NASPO ValuePoint State Account Manager's goal with each Participating State is to clearly 

understand the State's procurement objectives, vision, and challenges. The key resources and assistance 

include: 

11 A kick-off conference call with each NASPO ValuePoint participating state 

Iii A regular, scheduled time slot on the NASPO ValuePoint director call 

11 Expeditious execution of participating addendums by each participating state 

11 Meeting with the Participating State's directors to review State objectives, vision, and challenges 

111 Coordinated meeting of the major State departments at a central location that will be used to develop 

specific department objectives 

ffi State Marketing support - State website/announcements 

111: Support of the MSC/ NASPO ValuePoint monthly newsletter 

R A designated State contact for ongoing contract management and quarterly reviews 

m Featured participation in State Procurement trade show 

e Quarterly update meetings to review contract performance. 

6.6.6.4 Describe how soon from execution of the Participating Addendum the online ordering system will be 
available to each Participating State. If a phased implementation is planned in terms of limited functionality 
vs. complete functionality, please specify. 

Upon award, MSC will begin internal processes that will make our standard website, www.mscdirect.com, 

available within 21 days for all Participating States. Our e-commerce team will create individual splash 

pages with contract information and contact links. In addition, our team will work with NASPO ValuePoint 

to create hyperlinks (connection links) to further market the benefits of our new partnership. 

All pricing and program information for current Participating States will be seamlessly uploaded upon 

execution of each State's Participating Addendum. 

6.6.6.5 Describe in detail the Offeror's experience when implementing customer relationships of equivalent 
size and complexity. 

MSC has successfully managed the NASPO ValuePoint (WSCA) program, which included more than 30 

States, for the past six years. Additionally, MSC has been awarded and implemented many State 

contracts including New York, Georgia, Virginia, Texas, and more over the past 15 years. 

Our implementation capabilities encompass many different actions. Examples include the following: 

11 Conference calls 

II! E-commerce integrations 

Ill Training workshops 

Iii Strategic road shows 

Ill Hyperlinks 

11 Direct mailing marketing 

11 How-to guides 

lll Telesales Program Specialist 

~. Program Manager Specialist 

m Webinars 

111 Product workshops 

11 Centralized meetings with department 

heads 

Ill Splash pages 

11 Partnership rollouts 

Iii E-learning 

m Deployment of 1, 100 experienced 

sales associates 
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it Telesales marketing R Mapping tools 

Additionally, MSC has extensive experience in implementing programs on a national scale. Our customer 

base encompasses a wide range of purchasers from individual machine shops to Fortune 1,000 

companies, including Alcoa, International Paper, General Electric, Coca-Cola and Disney. 

We also partner with many government agencies, including the General Services Administration (GSA) 

and the Department of Defense. We also partner with many other federal, state, and local government 

agencies across the United States, including military bases, the United States Postal Service, state 

entities, universities, municipalities, school districts, and counties. 

We currently hold a GSA Schedule Contract(# GS-06F-0010N) and USPS MRO Contract #2CMRO-11-B-

1024. As part of our 4PL ServMart award (GS-06F-8999), we have implemented and opened Base Stores 

at Camp Lejeune USMC MCB, Albany USMC MCLB and Quantico USMC HQ. We've also successfully 

secured and implemented additional 4PL contract stores at Red River Army Depot in Texas and Warner 

Robins Air Logistics Center in Georgia. MSC has also been awarded and implemented many State 

contracts, including New York, Texas, Virginia, Georgia, and Alabama. 

6.6.6.6 Describe any customization abilities for different States or political subdivisions within a Participating 
State. 

MSC's more than 75 years of experience in the industry enable us to create many customized programs 

for our diversified customer base. We have a proven ability to customize programs that allow customers to 

accelerate their goals and visions. 

Some examples of MSC customization capabilities include the following: 

• Customized service enhancements 

11 Workflow controls 

m Specialized training 

11 CMI 

"" Quote to punch out 

11 Motor audits 

Some examples of State Customized Programs: 

111 E-commerce efficiency 

111 Procurement innovation 

aw; Pricing programs 

Ill VMI 

• Vending 

1111 Lamp and energy audits 

11 Customer-requested Catalog and Non-Catalog Restrictions 

• State of Missouri 

• State of Kentucky 

" City of San Francisco 

m eProcurement Platform integration 

• State of Kentucky 

• State of Missouri 

c Purdue University 

• University of California, Los Angeles 

* State of New Jersey 

• Commonwealth of Massachusetts 
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E Information Sessions for State Agency-specific Program Training, e.g., Supplier fairs, strategic vendor 

presentations, etc. 

" State of Colorado 

• State of California 

Iii Safety Glasses Program for Colorado Department of Transportation. 

6.6. 7. Reporting Capabilities 

6.6.7.1 The offeror shall provide information on all reports that are available without charge, to include a brief 
description of the report and the frequency. If there are other reports available at additional pricing, 
information on these reports is also required. Please note the reporting requirement in the NASPO 
ValuePoint terms and conditions; in addition states may have additional reporting requirements. 

MSC can meet all the reporting requirements noted in the NASPO ValuePoint terms and conditions at the 

requested frequencies and at no additional cost. 

MSC's program also includes our extensive reporting capabilities with results typically being delivered at 

our joint Business Reviews. Using data collection, standardized templates, and approved methods, we will 

be able to identify key business metrics so that we can provide the most current and accurate information. 

We can generate reports detailing purchasing history at individual facilities, along with other numerous 

spend and savings reports. Reports can also be customized and delivered at a frequency (monthly, 

quarterly, etc.) that best suits NASPO ValuePoint's needs. Sample reporting includes: 

Iii Freight Report by Location 

llit Freight Report by Ship via Summary 

II\ Order Source Detail 

Ill Order Source Summary 

m Procurement Card Report Detail 

Ill: Procurement Card Report Summary 

Ill Performance Ratings 

Iii Spend and Savings by Product Line 

m Spend and Savings by Location 

Additional data points include the following: 

ORDER NUMBER 

CUSTOMER AKA NUMBER 

CUSTOMER P.O. 

BRAND NAME 

LINE ITEM QUANTITY 

LINE ITEM DESCRIPTION 

PAYMENT METHOD 

INVOICE NUMBER 

PRODUCT LINE 

ITEM ORDER NUMBER 

CATALOG PAGE 

EXTENDED ITEM PRICE 

EXTENDED CATALOG PRICE 

LINE ITEM CATEGORY 

ORDER DATE 

HAZMATITEM 

ORDER QUANTITY 

SALES REPRESENTATIVES 

CONTACT NAME 

CATALOG PRICE 

ITEM DESCRIPTION 

CUSTOMER NAME 

NET PRICE 

ORDER SOURCE 

UNIT OF MEASURE 

PACKING SLIP NUMBER 

SHIP TO ADDRESS 
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FREIGHT AMOUNT 

INVOICE NUMBER 

SALES TAX 

CONTACT NAME 

MERCHANDISE + FREIGHT +TAX 

INVOICE DATE 

6.6.7.2 Explain your company auditing policy to ensure that pricing and services are in compliance with the 
contract. Explain your policy for revenue recovery in the event that any auditing reveals incorrect pricing. 

MSC adheres and complies with all contractual provisions in its entirety. MSC has put in place critical 

processes to ensure our contractual obligation. This includes the following: 

Contract Implementation Process 

Dedicated NASPO operation team, State Account Manager, and NASPO Business Development 

Manager works to meet the following: 

~ On-boarding a Participating Agreement (PA) 

• Internal forms to be filled out by State Dedicated Manager to include 

Customer contact information 

Rebate information 

Contract Pricing and any additional enhancements negotiated. 

e Meeting with operations to ensure proper discounts in the system, and customer contact 

information 

• Announcement detailing program information to all internal associates when the PA goes live 

• Rollout Webex meeting with all sales associates that will have direct contact with the signed PA to 

discuss program details 

Pricing Process 

Dedicated operation team reviews onboarding checklist and sets the pricing specifically for the signed PA 

and designates that PA with its own code. This code ensures that every customer buying from that 

particular PA will have the negotiated set pricing. 

MSC system automatically locks the pricing for the specific PA code, and further has the ability to set 

pricing for individual customers within that code. The system is hardcoded, not allowing for pricing to 

override higher than contracted price. However, MSC system does have the ability to enter lower prices 

than negotiated. This is especially beneficial for unplanned volume discounts. 

Revenue Recovery 

In the event that MSC's monthly auditing reveals incorrect pricing, the State Account manager will 

immediately discuss with customer and set up a meeting with dedicated NASPO operation team and 

NASPO Business Development Manager. MSC will comply with customer wishes, whether it be in a credit 

form, replacement, or issue a check. Additionally, NASPO Business Development Manager will be 

discussing that particular situation with the lead state to ensure transparency and resolution. 

6.6.7.3 Does your company provide a green product spend report? Please describe how your company 
reports environmentally preferable product purchases. 
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MSC currently provides reports to several large customers regarding the amounts and purchases of green 

products. The green item purchases are provided as a separate report where the green category that the 

items fit into are provided in the report with the dollar amount purchased. 

6.6.8. Sustainability/ Environmental Practices 

Sustainability and sound environmental practices are important to many of the Participating States. 
Thoroughly describe your sustainability and environmental practices that you currently have in place. This 
description should include the following: 

(1) Sustainability Program 

a. Does your company have a corporate-wide sustainability policy? If yes, attach or provide a link to your 
sustainability policy as well as any related policy initiatives such as a Climate Action Plan, a Zero Waste 
Policy, a Toxics Reduction Strategy, or a Green Fleet Policy. Also, please summarize what your corporate 
sustainability policy directs your company to do. 

MSC's Environmental Compliance and Sustainability Department has been collecting data on MSC 

Energy Use, Water Use and Waste Streams for the past three years and reporting this information to Sr. 

Management. At this time, there is no formal Sustainability program on our website. However, numerous 

actions are described in 6.6.8 (1) b. of the efforts that are being taken to advance our Sustainability 

programs. Provided below is the Environmental section of MSC's Code of Conduct which is available on 

the MSC website. 

Environmental Standards 

Environmental responsibility is an integral part of our business mission. Associates at all levels are 

required to follow Company procedures designed to meet the standards set by applicable environmental 

regulations. We will strive to minimize environmental impacts from our operations to the communities in 

which we operate as well as natural resources. We will actively work to continuously improve our 

environmental protection programs. Our environmental standards are: 

Ill Environmental Permits and Reporting: We will obtain, maintain and keep current all required 

environmental permits and registrations necessary to conduct our business and will follow their 

operations and reporting requirements. 

• Pollution Prevention and Resource Reduction: We will strive to reduce or eliminate waste(s) at 

their source by means of process modifications, maintenance and facility processes, material 

substitution, conservation, and the recycling and re-use of materials. 

Ill Hazardous Substances: Chemical and other materials posing a hazard if released to the 

environment are to be identified and managed to ensure their safe handling, movement, storage, 

recycling or reuse and disposal. 

Ill Product Content Restrictions: We will not knowingly sell non-compliant products to our customers. 

We will maintain an Environmental Health and Safety department to review products and evaluate 

their compliance with all applicable environmental laws and regulations regarding prohibition or 

restriction of specific substances, including labeling laws and regulations for recycling and disposal. 

Ill Promote the Development and Sale of Environmentally Friendly Products: We will strive to 

identify and provide items to our customers that will help protect the environment through the use of 

less toxic or harmful ingredients and/or items that will help to reduce consumption of natural 

resources. These may include, but will not be limited to, products that help to reduce energy 

consumption, provide water conservation, have been made with or from recyclable materials, or can 

be recycled after use. 
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b. Describe the key elements of your company's sustainability program including sustainability staff 
positions, qualifications and training. 

We have a department of full-time associates dedicated to Environmental Compliance and Sustainability 

(EC&S) at MSC. There are currently 15 associates that work with our suppliers to collect green data 

attributes for the products that we sell. The EC&S department works closely with the Sales, Product, 

Information Technology and Web teams to review items for regulatory compliance and make 

recommendations regarding vendors who sell products that meet with third party certifications for 

Environmentally Preferred Products. Environmental responsibility is an integral part of MSC's business 

mission and is incorporated in our Code of Conduct (as described above). MSC strives to minimize 

environmental impacts from our operations and improve our efforts to protect the environment and 

promote sustainable consumption. In addition, EC&S is continuing to work cross-functionally with other 

departments to apply environmental criteria when making purchasing decisions. 

EC&S continually works with customers and suppliers to obtain Certificates of Compliance (COCs) for 

products that conform to international product stewardship regulations, such as RoHS and the EU 

Registration, Evaluation, Authorisation and Restriction of Chemicals (REACH). EC&S will also evaluate 

products for other attributes with concern to human health and the environment, such as hexavalent 

chromium, animal tissue, lead, phthalates, etc. 

In addition to Product Regulatory Compliance, the department coordinates Waste Minimization and 

Recycling Programs and tracks energy reduction initiatives for the company. Projects have included 

switching from fluorescent lamps to LED lighting products, replacing older printers, copiers and fax 

machines with energy efficient centralized machines that use less energy, less paper and promote 

storage of pdf documents rather than paper. Providing conference rooms and warehouses with lighting 

that automatically turns off when no one is in the rooms or areas but will activate when motion is detected. 

Many of our office areas and conference rooms also have lighting dimmer capabilities which helps to 

reduce energy costs. EC&S has been obtaining and reviewing energy and water utility data for several 

facilities to evaluate opportunities for reducing our energy footprint. 

EC&S is also involved in corporate sustainability engagement efforts at headquarters locations, and helps 

initiate environmental stewardship and sustainability-oriented service opportunities. For example, MSC's 

headquarters offices in Davidson, NC and Melville, NY participated in a TerraCycle recycling program, 

which allowed MSC associates to collect hard-to-recycle products at the office. The EC&S department 

strives to spread associate awareness about 'green' behaviors by hosting Earth Day activities that 

promote sustainability in both the workplace and home. MSC's Community Relations team regularly 

partners with local organizations to facilitate environmental and sustainability-related service opportunities 

for associates. Examples include lake cleanup efforts, repairing enclosures at wildlife conservation 

facilities, removal of invasive species, and charity runs for organizations such as the Davidson Lands 

Conservancy. 

EC&S continues to promote MSC Sustainability efforts by encouraging and supporting additional training 

and education in this regard. The department has several associates pursuing Sustainability-related 

certifications and degrees, and they regularly attend conferences in this regard. Members of the EC&S 

Department lead an internal corporate sustainability team, which works cross-functionally with other 

departments to improve and direct sustainability project efforts. EC&S has associates with diverse 

backgrounds in sustainability and environmental affairs. For example, some of the EC&S associates have 

Leadership in Environmental and Energy Design (LEED) experience and credentials. Some EC&S 
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associates at our Davidson, NC headquarters participate in the greater Charlotte-area Regional Green 

Council, facilitated by Earth-Share North Carolina. 

c. Describe Proposer's environmental practices that are applicable to items that Proposer markets. Provide 
links to your published statements, 1,olicies and reports and summarize key accomplishments. 

MSC's Code of Conduct provides information on MSC's Environmental Policies and Objectives. The Code 

of Conduct was described in Section 6.6.8 and is published on MSC's webpage. The company continues 

to provide EPP product offerings which are identified on our webpage and in our catalogs. Future efforts 

will be focused on providing a Customer facing summary of MSC's Sustainability programs and 

accomplishments in this regard. 

(2) Product Take Back/End of Life: 

a. Provide a list of products for which you provide end of life take-back and recycling (e.g. fluorescent lamps, 
batteries, solvents, metals, etc.). list subcontractors if any you use for these services. List any fees or 
conditions for these services. Certificates of Disposal must be provided for hazardous waste. This is an 
EPA requirement. 

MSC offers products that assist with customers' end-of-life and recycling needs. Provided below is a 

sampling of products MSC offers to promote and assist customer with their recycling programs. 

86043874 2-FOOT Box FOR MIXED LAMPS ------------- ---------,---------·--·~---------
86043825 4-FOOT Box FOR LINEAR FLUORESCENT LAMPS 

---··• -----
86043841 

86043890 

86043858 

4-FOOT LARGE Box FOR LINEAR FLUORESCENT LAMPS 

3.5-GALLON PAIL FOR BATTERY RECYCLING 

5-GALLON PAIL FOR MIXED LAMP RECYCLING 
··-·· --

86043882 5-GALLON PAIL FOR BALLAST RECYCLING 
··- ..... . - . ., -- --

The recycling packs are prepaid recycling packages that include recycling containers, poly liners, 

instructions, terms and conditions, prepaid shipping label and a certificate of recycling. 

b. Proposers are to minimize or eliminate the use of disposable containers; is made from recycled content or 
other bio-based fibers; is easily recyclable, contains a minimum of 25% by weight of post-consumer 
materials; and/or meets or exceeds the minimum post-consumer content level for respective packaging in 
the U.S. Environmental Protection Agency Comprehensive Procurement Guidelines. 

The cardboard boxes MSC utilizes to ship orders are made from recycled content which contains a 

minimum of 25% by weight of post-consumer materials. However, we cannot guarantee our suppliers 

original packaging will adhere to the above requirements. We will inform our suppliers of our desires to 

receive packaging for the products they provide to us that minimizes the use of disposable containers and 

contains a minimum of 25% by weight of post-consumer materials. 

c. Proposers are to provide packaging that does not contain inks, dyes, pigments, adhesives, stabilizers, or 
any other additives to which any lead, cadmium, mercury or hexavalent chromium has been included as an 
element during manufacture or distribution in such a way that the sum of the concentrations levels of such 
lead, cadmium, mercury or hexavalent chromium exceed the following concentration level: 100 parts per 
million by weight (0.01 %). 

MSC works with packaging companies that provide cardboard that is made from recycled material and 

meets with the Coalition of Northeast Governors requirements to reduce toxic substances in packaging. 

The Toxics in Packaging Clearinghouse (TPCH) was formed in 1992 to promote the Model Toxics in 

Packaging Legislation. This model legislation was originally drafted by the Source Reduction Council of 
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CONEG in 1989. It was developed in an effort to reduce the amount of heavy metals in packaging and 

packaging components that are sold or distributed throughout the United States. 

d. All drums shall remain the property of the supplier. Empty drums shall not become the property of the 
affected state entity under any circumstance or condition. All empty drums, including their respective 
caps, plugs, or bungs, shall be collected by the supplier within a reasonable time frame specified by the 
affected state entity for reuse or recycling via the most reasonable transport method. 

MSC will work internally with our ES&H and Product Management Teams to support the pick-up of all 30-

and 55-gallon drums sold by MSC to NASPO ValuePoint end-users. 

(3) Product Choice: 

a. Proposers green claims are consistent with the Federal Trade Commission's Green Guides. (for more 
information visit: https:/lwww.ftc.gov/news-eventslmedia-resources/truth-advertising/green-guides) 

Yes~No __ 

(4) Other Sustainability Practices: a. Offerors may provide additional information their company's 
sustainability policies, practices and/or achievements. Attach appropriate documentation to substantiate 
claim. 

Sustainability practices are detailed in section 6.6.8 (1 )(b). 

6.6.9. Emerging Small Business, Minority Business Enterprise, Women Business Enterprise, And 
Disabled Veteran Owned Business. 

6.6.9.1 Some Participating States, may desire to purchase products and services from ESB/MBE/WBE/DV & 
DBE companies. Some Participating States may or may not have an ESB/MBE/WBE/DV & DBE program 
and therefore each state will integrate this desirable into its Participating Addendum, if applicable. In some 
Participating States, to qualify as an ESB/MBE/WBE/DV& DBE supplier the listed companies must be 
registered with either the government or a recognized certifying entity and provide a certification type and 
number. Registered ESB/MBE/WBE/DV & DBE companies must be operating from a legitimate commercial 
site, carry all applicable insurance policies, required business licenses, and have operated continuously 
for at least two years. Please explain how the Offeror will provide opportunity for, ESB/MBE/WBE/DV & 
DBE companies. 

6.6.9.2 At a minimum, the following policies and practices must be described in detail: 

6.6.9.2.1 Describe in detail how the Offeror will work with the registered companies to determine what 
products can be a part of the contract. 

MSC has a proven track record of teaming with certified small businesses and/or diverse business 

partners. We have worked with customers to tailor plans in which we can channel business to the 

appropriate ESB/MBE/WBE/DV & DBE groups to best meet our customers' socioeconomic goals. 

MSC is committed to building partnerships with Small Business Programs as part of our State and Federal 

Government Programs. We have close to 50 Small Business Partners that we partner with to support 

Federal "set aside" Contracts and State Programs that work to advance a Small Business Socio­

Economic Advantage. We are actively looking for additional partners who can be sustainable partners 

with MSC and strongly support Government Contract Programs that strive to promote Small Business 

Program initiatives. 

For example, we have successful partnerships with ESB/MBE/WBE/DV & DBE groups in California, 

Texas, New York, and Ohio. 
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6.6.9.2.2 Describe in detail how the Offeror will track all ESB/MBE/WBE/DV & DBE Products and services, 
including ordering, delivery, and invoicing. 

MSC currently has a process in place that earmarks and tracks all ESB/MBE/WBE/DV & DBE products 
and services. This report is available upon request. 

6.6.9.2.3 Provide a list of Products that may be available to be purchased from ESB/MBE/WBE/DV & DBE 
companies under the proposed Contract. 

MSC currently has many products available for purchase from ESB/MBE/WBE companies/ 
manufacturers. MSC can provide a list of these products upon request. MSC currently purchases 
thousands of products from a multitude of minority suppliers. 

6.6.9.2.4 Describe how Offeror will make best efforts to increase the number of Products available to 
Authorized Purchasers under the Contract acquired from ESB/MBE/WBE/DV & DBE businesses. 

MSC continues to build our ESB/MBE/WBE partnership program as evidenced by our website. As we 
continue to build our program, the number of products will continue to grow over time. MSC strives to 
cultivate key ESB/MBE/WBE relationships with our suppliers and vendors. Our goal is to grow our 
supplier diversity base while developing new business opportunities for ESB/MBE/WBE companies to 
partner with MSC. 

6.6.9.2.5 Describe what other products or services the Offeror can offer within a category that supports 
ESB/MBE/WBE/DV & DBE suppliers. 

The goal of MSC's diversity program is to increase our relationships with ESB/MBE/WBE businesses by 
developing additional business opportunities for our suppliers, vendors, and customers. 

Examples include sales support, sourcing, depth of product, and more. 

6.6.9.3 Community Rehabilitation Program (CRP) / Qualified Rehabilitative Facilities (QRF): 

Describe how the Offeror supports the use of products and/or services sourced from ORF and the CRP 
programs. 

MSC is an authorized Ability One (formerly JWOD) distributor and supports its participating agencies as a 
component of our GSA Schedule Contract. Our Ability One product offering is available at mscdirect.com. 

6.6.10. Retail Store Purchases/Will Call: 

6.6.10.1 Describe the availability of contracted items through Offeror's branch locations. Please provide a list 
of branch locations that provide a will call service in each of the Participating States. 

MSC has more than 90 branch locations and five Customer Fulfillment Centers (see Attachment 2 MSC 

Branch Locations), all of which can provide Will Call service. Customers who wish to pick up from one of 
our branch locations can call to place an order. Our local associates will inform the purchasers when they 
can pick up the merchandise. MSC's policy is to have the customer sign packing slips, record their driver's 
license or company ID, and keep packing slip documents on file. 

Our business strategy is to provide an integrated, lower cost solution to the NASPO ValuePoint 
Participating States. Our business model leverages our five giant Customer Fulfillment Centers and our 
outstanding logistics network that deliver your order at a 99% fill rate, virtually eliminating back orders. 
MSC believes that delivering your product directly to your member locations is the most effective way to 
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get the job done. Our goal is to let our procurement system work for your members in order to provide the 

best overall procurement value. 

Each of our five Customer Fulfillment and Call Centers is staffed with a full complement of Customer 

Service Representatives and Managers who are ready and able to take your orders. Our standard 800 

phone number is routed fluidly within our call center network in order to provide seamless customer 

service support throughout the country. 

Each of our branches is staffed with trained and experienced Inside Sales Associates and Inside Sales 

Supervisors, as well as trained and experienced Outside Sales Associates and Branch Managers. Each of 

the branches provides support for customers who prefer local support. 

6.6.10.2 Provide a narrative that explains how authorized purchasers will be able to make purchases at will call 
branch locations, make payment for those items and have those items included in the reporting. 

As we stock our approximately 1 million products and $300 million in inventory at our five strategically 

located Customer Fulfillment Centers, we do not typically have inventory at our branches. 

However, Users can place orders at their Branch. The Branch Sales Associate would have access to all 

NASPO-specific pricing and program information. Additionally, our Same-Day Shipping Guarantee with a 

99% fill rate allows our customers to conveniently place orders over the phone, online, or by fax without 

having to leave their locations. All qualified, in-stock orders placed by the 8 p.m. EST, national cut-off time 

will ship the same day. 

As our integrated information systems store all program-specific information, including pricing, users are 

guaranteed access to all products and contracted pricing whether they are ordering via web, phone, or at 

a branch. Additionally, our system allows our branch associates to enter orders under the proper account, 

ensuring those items are captured in the desired reporting requested. 

6.6.11. Growth Incentives: 

6.6.11.1 Describe in detail any contract growth incentives, e.g. larger revenue, different levels of discounts for 
large orders that may be offered to the Participating States/purchasing agency. 

In addition to the standard Participating Addendum administrative fee language, MSC will offer a tiered "E­

Commerce rebate incentive" to all states that utilize a statewide E-commerce platform that is integrated 

with MSC. This rebate will be tabulated and paid annually after the one-year anniversary of the PA 

signing. The additional rebates will start at 1 % and range up to 3% based on E-commerce sales volume 

growth. 

MSC is prepared to offer Cumulative Ordering Volume Discounts to NASPO ValuePoint. NASPO 

ValuePoint end users are encouraged to contact their MSC Representative or State Account Manager to 

request additional discounts on a quote-by-quote basis. 

When dealing with large orders, NASPO ValuePoint end users are always encouraged to reach out to 

their MSC Representatives in order to discuss additional pricing discounts and incentives on a quote-by­

quote basis. 

Please refer to our Cost Proposal for discount and pricing language. 

6.6.11.2 Describe in detail any incremental pricing incentives for on-line ordering verses fax or call in ordering. 
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MSC has the ability to offer discount incentives for online ordering as part of our E-Commerce program. 

This can be negotiated within each state's participating addendum. MSC will offer a tiered "E-commerce 

rebate incentive" to all states that utilize a statewide E-commerce platform that is integrated with MSC. 

This rebate will be tabulated and paid annually after the one-year anniversary of the PA signing. The 

additional rebates will start at 1 % and range up to 3% based on E-Commerce sales volume growth. 

6.7. ADDITIONAL SERVICES 

6.7.1. Training 

6.7.1.1. Offeror shall provide all training as necessary at no additional pricing to all Participating States on all 
aspects of ordering, on line ordering, product delivery, product returns, EPP's, and customer service 
processes. 

All training for all aspects of the NASPO ValuePoint program will be provided at no cost to Participating 

States. 

6.7.1.2 Describe in detail the Offeror's ability to offer training that may be required to ensure purchasing 
entities have a thorough understanding of all ordering processes including any on line systems. No pricing 
for product training, safety training, or travel and per Diem. 

MSC will implement a variety of training programs to ensure ordering entities have a thorough 

understanding of the MSC ordering processes. The following options will be offered. 

Centralized Workshops - Based on the participating state requirements and goals, MSC will schedule 

centralized custom workshops to ensure NASPO ValuePoint participants have a comprehensive 

understanding of the MSC offering. Workshop topics are as follows: 

Ill Overview of the NASPO ValuePoint program and pricing 

Ii) Overview of the MSC website and registration process 

11 Overview of MSC ordering options and customer service processes 

.. Introduction to product training resources 

~ Introduction to Safety, Emergency, and Green resources 

1111 Customized topics 

Adobe Online Training - For agencies unable to attend a workshop, MSC will set up online training that 

includes: 

111 Overview of the NASPO ValuePoint program and pricing 

&1 Overview of the MSC website and registration process 

111 Overview of MSC ordering options and customer service processes 

I[ Introduction to product training resources 

111 Introduction to Safety, Emergency, and Green resources 

Ill How to contact your dedicated NASPO ValuePoint team 

6.7.2. Disaster Recovery 

Please describe your emergency management plan to aid States during an emergency or disaster recovery. 
Be specific as to response time, supplies availability and other goods and services that you offer. 
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Disaster Recovery Plan: MSC understands your concern that an emergency could potentially prevent us 

from providing you with needed products and services. For this reason, we developed a Disaster 

Contingency Plan that enables the business to continue services in the unlikely event that we experience 

problems with our computer systems, telecommunication systems, or warehouse/shipping capabilities. 

These plans have been designed and maintained to ensure timely recovery from a disaster. 

11 Emergency response orders due to natural disasters or threat of war that are sent to MSC during 

normal business hours will be shipped and delivered either the same day or the following day as 

specified. To meet the emergency demand requirements, MSC will maintain a designated point of 

contact that is available 24 hours a day, seven days a week. 

• MSC has developed our own Emergency Preparedness program so we can take the worry out of the 

storm. From generators to flashlights, tarps to batteries, wet/dry vacuums to pumps, and first aid kits 

to water, MSC has everything you'll need to prepare for any emergency. MSC can help provide 

NASPO ValuePoint's Participating Members with free consultative services in order to help them 

prepare for natural disasters in order to minimize the damage during the storm, as well as to help 

them recover after the event. 

• In the event of a natural disaster, MSC's State Account Managers will work with individual State 

Emergency Preparedness Offices to support and meet the needs of the states. MSC partners with 

State Emergency Management Departments before, during, and after emergencies occur. 

Emergency Preparedness Corporate Support Task Force: A cross-functional team of corporate 

support personnel representing 22 departments meets before, during (when feasible), and after a crisis or 

natural disaster to support our customers, our teams, and our communities. Team members are "decision­

makers" for their business units. Their mission is to protect company assets, which include our 

Associates, customer relationships, buildings, merchandise, data, and our brand. In addition, we also 

have extensive Emergency Preparedness checklists available in the Resources section of our website 

which States and Municipalities find valuable before, during, and after and events (e.g., Tornado, 

Hurricane & Severe Weather). 

Telecommunications System Plan: The recovery time required in the event of a telephone system 

failure varies depending on the type of problem. A Telephone Systems team is responsible for identifying 

the affected area and re-routing the affected numbers to an alternate location within 30 minutes. The 

Technology Department is responsible for ensuring that the alternate site has the equipment and software 

required to properly handle phone calls and orders received from the affected location. We operate 

multiple Customer Service Centers located in separate geographical areas to ensure complete network 

diversity. These centers are equipped with state-of-the-art communications equipment and protected by 

an Uninterruptible Power Supply (UPS) system. The Customer Service Centers are also equipped with 

generators to power the facility in the event of an extended commercial power failure. 

Distribution Contingency Plan: A Distribution Contingency team has been identified at our co­

headquarters in Davidson, NC. This team addresses the potential dangers in the event of a catastrophic 

disaster that could damage a Customer Fulfillment Center to the extent that orders can no longer be 

shipped. The Distribution Contingency team will make arrangements through our computer system and 

Customer Fulfillment Center operations to reroute customer shipments for the affected site to the nearest 

alternate location. 
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6.7.3. Installation, if applicable 

Please describe Offeror's ability to provide installation services of products or equipment that Participating 
States may chose, if applicable to their States rules. 

We are fully committed to providing a seamless transition to MSC's services. When NASPO ValuePoint 

users chooses to implement one of MSC's vending solutions, we will execute an extensive, in-depth 

process beginning with site analysis all the way through to monitoring the continuing performance of our 

solutions after installation so that we can ensure complete customer satisfaction. Our process includes: 

1. Discovery and Assessment - MSC's supply chain experts will partner with your local teams to 

thoroughly analyze their existing environment, and identify any individual location challenges. 

Upon completion of the site analysis, our experts will determine the appropriate solution for your unique 

needs and review recommendations with you. 

2. Finalize an Agreement - MSC and NASPO ValuePoint users will work together to document our 

understanding of the project and create the final agreement, which includes a detailed Item Plan 

outlining all the products to be included in the units. 

3. Installation and Training - Every step of the implementation process will be closely monitored by our 

expert implementation team to ensure that each individual location program is properly installed and 

fully functional. MSC's highly qualified team will provide hands-on training to the dispensing unit's 

operators and managers so that the system can be up and running in as little time as possible and 

working to create a more efficient, cost-effective environment. Prior to implementation closure, a 

Customer Sign-Off Form will be presented and reviewed to ensure full satisfaction. 

4. Monitoring and Support - Once a customer's vending solutions are fully functional; MSC provides 

ongoing support by our Vending Service Center, which functions very similarly to local Branch support. 

Along with phone-in customer service support, customers will have access to Product and Technology 

Teams and Vending Equipment inventory monitoring. It is MSC's mission to fully support our programs 

from their inception and installment and through the provision of ongoing assistance. We will monitor 

the products in our Inventory Management Vending Solutions Programs. 

To ensure NASPO ValuePoint users gets the maximum benefit from our programs, our Vending team will 

monitor the inventory and will work with NASPO ValuePoint users to identify areas of opportunity to 

decrease and/or add inventory based on usage patterns. 

We will also assist in any necessary equipment reconfiguration. However, we can maximize the 

program's flexibility through the training of NASPO ValuePoint users associates during the implementation 

process. We will train NASPO ValuePoint users associates on the necessary reconfiguration process so 

that changes can be made as expeditiously as possible. 

All of MSC's Implementations Specialists and Technicians are factory-trained, and maintain a high 

working knowledge of all MSC equipment. Additionally, MSC's local Branch support teams receive the 

same training. Our units have a proven track record in their performance; however if a challenge does 

arise, MSC will respond with professional knowledgeable service technicians in order to make any 

necessary repairs with minimal disruption. Our specialists will devote as much time as necessary to 

ensure successful implementation. 

MSC's structured support team begins with our Vending Service Center. With a single call or email to our 

Vending Service Center NASPO ValuePoint users receive assistance with assorted questions and 

challenges. Our experienced Vending Service Center team can troubleshoot issues, add items to the 

machine, price review and more. If the issue cannot be solved from our Vending Service Center support 
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team, it would be escalated to the local Branch level where an on-site visit will be arranged to aid with 

additional troubleshooting and repair expertise. If a challenge extends beyond our vast resources, our 

equipment manufacturer is available to assist in any capacity required. 

6.7.4. Value added solutions 

Offerors are encouraged to suggest value added solutions that may improve the States use of the contracts 
and products offered. One such value-add is product sourcing. 

6.7.4.1 Sourced Products 

(1) Supplier sourced products is a product which is not currently listed in the suppliers contract catalog or on-
line ordering system at the time of order receipt but is capable of being supplied through the offeror. 

If an unavailable product is requested, our knowledgeable Associates will immediately search our 1 million 

products to suggest a comparable alternative of equal or higher value. If it isn't available from our stock for 

same-day shipping, our sales team will source the product as quickly as possible, purchasing it when the 

customer places the order. And if MSC is not a distributor for a particular product, we have the capability 

to procure the product by purchasing through an authorized distributor. We have also cross-referenced 

many of our products and brands with industry brands we do not offer so that we can provide our 

customers alternate choices of equal or higher value. 

As part of our vast sourcing capabilities, MSC can also source custom, built-to-specification parts upon 

request. 

(2) If the offeror is capable of supplying sourced products they must be direct line extension products which 
have a similar item to an established product category and the offeror must already have a publically 
recognized business partnership with the "brand". 

MSC confirms. 

(3) The offeror must list in their cost proposal Attachment D and D-1 their up charge for all sourced products. 
Up charges must be detailed on invoices as a separate item from the product charge. 

There is no up-charge for sourced items. 

6.7.4.2 Vending Machines 

(1) Vending style machines that can dispense singular or multiple products with control type methods. 

One of the key differentiators elevating MSC above our competitors is our Control Point Inventory 

Management Vending Solutions. For customers searching for innovative technology to help streamline 

processes and improve cost savings, industrial vending is an ideal solution. MSC's vending programs are 

proven to solve the numerous inefficiencies inherent to the management of indirect spend items on a shop 

floor, such as too little or too much inventory, and the management of multiple purchase orders. 

(2) Offerors are encouraged to list their vending solutions. 

MSC believes the variety of units within our vending systems, along with the power of the software driving 

the program, is the most suitable for the mixture of NASPO ValuePoint users applications. MSC's 

Inventory Management (IM) vending solutions are modular, configurable, and flexible, and offer a web­

based dashboard view of your production inventory. This solution-set is built on the latest technology -

touch-screen and cloud-computing, and powered by robust software that includes comprehensive 

reporting. 
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All units within our vending program can be used on a stand-alone basis or as an auxiliary to another unit 

providing endless equipment configuration possibilities. All vending units utilize the same intuitive 

software. Innovative Touch-Screen technology simplifies the user interface. An easy-to-read screen 

features customer-specific product data and images. A variety of sized drawers, lockers and bins make 

repackaging items unnecessary and eliminates the "hang-up" issues inherent with coil-units. Additional 

special features include: Check-In/Check-Out functionality for limited quantity items or for items that may 

be shared by other users, User Restriction Settings and a Return feature so that incorrectly dispensed 

items can be quickly and easily returned to its appropriate system location ensuring accurate inventory 

readings and product availability. The program can also manage items not suitable for vending programs, 

such as caustic chemicals, motors, janitorial supplies, and more. 

MSC vending equipment systems include: 

111 Control Point Drawer: Our Drawer System is the workhorse of MSC's line of vending solutions. The 

Drawer unit can operate as a stand-alone machine or combine with other units to provide the best 

vending solution for your specific needs. The Drawer provides unsurpassed floor space efficiency -

up to 180 different SKUs can be independently managed in a 30" x 20" footprint. This solution's multi­

drawer, configurable design features progressively opening drawers, set up in pods that can be 

configured in a variety of formats for managing all item types - anything from small carbide inserts to 

welding gloves. Progressive drawer technology opens a drawer only just enough to dispense the 

needed quantity, so items can be released in less-than-package quantities without the need for 

repackaging and without dropping tools - all while providing absolute security over the items. The 

base unit's minimal footprint and high storage capacity make this unit ideal for just about any space. 

Based on a modular design, the unit can be easily reconfigured; and is expandable by implementing 

additional units and/or lockers as needed. Dimensions: 30.25" W x 20.5" D x 78.75" H. 

l'i! ControlPoint Carousel Vending: Our versatile Carousel System is a heavy-duty drum unit designed 

to securely manage a large number of different items within a limited space. Featuring an intuitive, 

touch-screen with modern, tablet-like functionality, the unit can be utilized on its own or linked to 

another unit. Its 468 compartments can accommodate items up to 11.5" in length and dispense single 

or multiple items. Additionally, every other divider may be removed to increase space and double the 

compartment size from a 3" x 3" compartment to a larger 6" x 3" size. Dimensions: 44" W x 40" D 

x80" H. 

11 Control Point Locker Vending: MSC's Locker System is a secure way to store a variety of items, 

particularly large or heavy products. Our auxiliary Locker may be linked to our Drawer or Carousel unit 

and would be accessed through the main unit's intuitive, touch-screen, tablet-like interface. Consisting 

of three vertical stacks of electronically controlled lockers featuring see-through, plexi windows and 

LED lighting, it is ideal for large item and/or bulk vending or managing expensive tools and shared 

items through the Check-Out/Check-In functionality. The unit is available in three configurations: all 

small lockers; all medium lockers; or a combination of nine small, six medium and three large lockers. 

Each locker can hold up to 165 lbs. Dimensions: 43" W x 20" D x 78.75" H. 

m ControlPoint Cabinet Vending: Electronically controlled, MSC's Cabinet unit is an ideal inventory 

management system for housing a large variety of objects from metalworking to MRO products in a 

limited space. Available in a 10-, 11- or 15-drawer configuration, auxiliary Cabinet may be linked to 

our Drawer or Carousel unit and would be accessed through the main unit's intuitive, touch-screen, 

tablet-like interface. The industry-standard cabinets feature full extension drawers and are capable of 

holding up to 440 lb. weight. Additionally, a locking system allows for one drawer to open at a time in 

order to ensure safe operation and avoid tipping. Multiple drawer configurations are available and can 

Page 74 + NASPO ValuePoint Master Agreement(s) for Facilities Maintenance and Repair & Operations (MRO), Industrial Supplies RFP No. DASPS-2183-17 July 12, 2018 

I BUILT 
TO MAKE 
YOU BETTER' 



be sized to meet your item plan requirements. Dimensions: 10-Drawer Model - 28.25" W x 28.5" D x 

41.75" H; 11- and 15-Drawer height- 59.5" H. 

Drawer Unit Carousel Unit Locker Unit Cabinet Unit 

Driven by Innovative Intelligent Software 
MSC's web-based software is a powerful and cost-effective solution for inventory control and 

management which maximizes automation, streamlines your purchasing process, and reduces operating 

costs. 

Housed on a web-based platform, NASPO ValuePoint users may access their vending machine 

databases from a secured Internet connection anywhere, 

anytime. Configuration changes, reporting and ordering 

can be done anywhere, anytime and will be reflected in 

just minutes at the vending machine. 

Our software features an easy-to-use "Reporting 

Dashboard" where information can be quickly accessed. 

The system dashboard can be accessed via our user­

friendly web portal and is capable of tracking issues, 

returns, stock moves, and more. It also provides a 

complete audit trail of all item activity. Consolidated or 
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These reports are available upon request at any time to provide: 

ii: Consistent reports to monitor report spend by area, group or employee. 

Ill Transparency as to usage of materials by department. 

Ill Materials being taken from one area to another with accountability from User. 

II! Materials not being delivered to departments in a timely manner. 

im Drastically reduce hoarding and pilferage. 

Designated System Administrators can be appointed, and will have the ability to make necessary 

changes, which will be quickly updated through our Inventory Management software. Information can be 

entered manually, or for larger changes, revisions can be imported from a spreadsheet. MSC trains all 

designated users on all administrative features and functionality during the implementation process. 

World-Class Implementation Team and Support 
We are fully committed to providing a seamless transition to MSC's services. When NASPO ValuePoint 

users chooses to implement one of MSC's vending solutions, we will execute an extensive, in-depth 

process beginning with site analysis all the way through to monitoring the continuing performance of our 

solutions after installation so that we can ensure complete customer satisfaction. Our process includes: 

m: Discovery and Assessment - MSC's supply chain experts will partner with your local teams to 

thoroughly analyze their existing environment, and identify any individual location challenges. 

Upon completion of the site analysis, our experts will determine the appropriate solution for your 

unique needs and review recommendations with you. 

"' Finalize an Agreement - MSC and NASPO ValuePoint users will work together to document our 

understanding of the project and create the final agreement, which includes a detailed Item Plan 

outlining all the products to be included in the units. 

II! Installation and Training - Every step of the implementation process will be closely monitored by 

our expert implementation team to ensure that each individual location program is properly installed 

and fully functional. MSC's highly qualified team will provide hands-on training to the dispensing unit's 

operators and managers so that the system can be up and running in as little time as possible and 

working to create a more efficient, cost-effective environment. Prior to implementation closure, a 

Customer Sign-Off Form will be presented and reviewed to ensure full satisfaction. 

& Monitoring and Support - Once a customer's vending solutions are fully functional; MSC provides 

ongoing support by our Vending Service Center, which functions very similarly to local Branch 

support. Along with phone-in customer service support, customers will have access to Product and 

Technology Teams and Vending Equipment inventory monitoring. It is MSC's mission to fully support 

our programs from their inception and installment and through the provision of ongoing assistance. 

We will monitor the products in our Inventory Management Vending Solutions Programs. 

To ensure NASPO ValuePoint users gets the maximum benefit from our programs, our Vending team will 

monitor the inventory and will work with NASPO ValuePoint users to identify areas of opportunity to 

decrease and/or add inventory based on usage patterns. 

We will also assist in any necessary equipment reconfiguration. However, we can maximize the 

program's flexibility through the training of NASPO ValuePoint users associates during the implementation 

process. We will train NASPO ValuePoint users associates on the necessary reconfiguration process so 

that changes can be made as expeditiously as possible. 
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All of MSC's Implementations Specialists and Technicians are factory-trained, and maintain a high 

working knowledge of all MSC equipment. Additionally, MSC's local Branch support teams receive the 

same training. Our units have a proven track record in their performance; however if a challenge does 

arise, MSC will respond with professional knowledgeable service technicians in order to make any 

necessary repairs with minimal disruption. Our specialists will devote as much time as necessary to 

ensure successful implementation. 

MSC's structured support team begins with our Vending Service Center. With a single call or email to our 

Vending Service Center NASPO ValuePoint users receive assistance with assorted questions and 

challenges. Our experienced Vending Service Center team can troubleshoot issues, add items to the 

machine, price review and more. If the issue cannot be solved from our Vending Service Center support 

team, it would be escalated to the local Branch level where an on-site visit will be arranged to-aid with 

additional troubleshooting and repair expertise. If a challenge extends beyond our vast resources, our 

equipment manufacturer is available to assist in any capacity required. 
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Attachment 1: MSC References 

Attachment 2: MSC Locations 

Attachment 3: Key Supplier Program 

Attachment 4: Required Forms 

Attachment 5: Signed Addenda 
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Company Name: 4PL BPA - Vendor Direct Delivery Stores 
. 1 and Website - USMC ServMart 

Identify role company will have for this RFP project (Check appropriate role below): '·x··-·- ····-··-···-· j PROPOSER ·-·-·-·-··-rsl}§coNTR-A-C-TO-R·············-··········-' 

Project Name: 6FLS-A6-08999-MAS-I 
. --·····-•·······•··•······-•··-···-·· ··---- ···--·-·----------~-----
Primary Contact Information 

i Name: Jim Lettinhand I i-•-··--···-·-····------~-----------·---.-.---·-- . ._ ___ , _______ , _____ _,_, __ -, ___________________________ _ 
i Street Address: 300 Marine Corps Pentagon, Rm 2E211 
f City, State, Zip: Washington, DC 20350-3000 
, Phone, including area code: 571-256-7134 

J.Facsimile, including ar:_~~.~~~~··········· ... -··- .. N/A --··············-····-··---·········-············· ·····-···-····-·-· 
I Email address: Edmund.lettinhand@usmc.mil 
) . ··-·- - - . .. ,. 

I Alternate Contact Information 
: Name: N/A 

: Street Address: N/A 
' 
i City, State, Zip: N/A 
f··········-·----- ············-·------+--c-...,..,.----------
: Phone, including area code: N/A 

Facsimile, including area code: NIA 
f------------------+--c------~-----·-··----------·------< 

Email address: N/A 
Project Information . 

. Brief description c>fthe project/contract and description of services.performed, includfng technical 
r.environment(i.e., software applications, data communications, etc.) ifapplicable:.. . -·-·•· ····­
ServMart 4PL contract for USMC ServMart web site, plus brick and mortar stores for MCI 
East. MSC supplies all MRO and industrial supplies; 
BPA - Eastern Region USMC Brick and Morta.r Stores and. USMC ServMart onllne stores. 
The goal of this initiative Is twofold: (1) to have products stocked In USMC ServMart (Brick 
and Mortar) stores, via vendor-owned/vendor-managed Jnventory, for sale to customers; and 
(2) for direct delivery of products, either to a customer's desktop or to another designated 
location, via on line purchase from the contractor's catalog. under the USMC ServMart 
website. Through this effort, USMC customers have received more favorable pricing; a "Just­
in-time" inventory; Increased breadth of products; and standard ordering, packaging, 
.documentation,.andbilling. ... .. ... . ..... 

. Original Project/Contract Start Date: May 2009 
I Original Project/Contract End Date: May 2014 
! Original Project/Contract Value: $150,000JO0 
I 

! Final Project/Contract Date: May 2019 
; 

! Was project/contract completed in time originally allotted, and if not, why not? 
I 

. . i 

I 

i Yes, project was extended 5 years and is still in operation. 
L---•••• •-•-.•-.•-<"••-----•-'• • ~-------•-•-,,~---•-•---•••-•---• ••~ ••--••••----•--•••--- •••••••••------•-••••-•-•••••--•-• ••-•-••M---•••••---••••--•••••-••••• • ••-•--- •••-•--••--•• •••••••--• 

: Was project/contract completed within or under the original budget/cost proposal, and if not, why 

: .. not?. ········-·· .... ·····················-········· .. . .. ···-·-·-···· .................... . 

I Yes, contract continues to save the enterprise costs for operations. 
i 
"·-··--· -· ····--·-- ----------·--·-·· ···---·--····-· ··--····--------•-•·------------------·--·~··-·· -- ...... ------ ------------·-··------· ····--·-·--··-·· ... ···- --------·---- ···-·-·--------- ------- ·-· 



Identify role company will have for this RFP project (Check appropriate role below): 

~~~--: :-:-~-~~-:] ·•PRoP9.sE~-- ·:~~-~------ ---~--- .. -.. ·J-stis~~~~~~~<?~-----~~~=~:~:·-_-__ =:--·----· 
Project Name: Contract# 2CMROS-11-B-1024 

Primary Contract Information 
e-.~- " • •••~ -••• •••• C 

Name: Rashonda Williams 

Street Address: 7800 Stemmons Freeway, Suite 700 

City, State, Zip: Dallas, TX 75247 

Phone, including area code: (214) 819-7103 

Facsimile, including area code: (214) 435-9842 
····-··--····------··--------------1 

Email address: Rashonda.C.Wllliams@usps.gov ,__ _______________ __,_ ___ ~---------------------: 
I Alternate Contact Information 

--N·~-~~:·_· --_---_-_· -_-···_· _··-··_·--_·--_···-·_-~~~~~---N1A-- -- --·- - .. ····---···-·---···· ···•··---·-··-·•--·----·•· .. -----·--··•--·- ····--- ___ ] 
Street Address: NIA 

··--•--·-··•---
City, State, Zip: NIA 

--·-----·----··•·-·--····-··-- ··--!-------
Phone, including area code: NIA 

•----------~----------+-------
Facsimile, including area code: NIA 

---------·---·--·------ --~---------~---•---.---- ---·---
Email address: NIA 

Project information 

Brief description of the projecVcontract and description of services performed, including technical 
environment (i.e., software applications, data communications, etc.) if applicable: 

·-·---··••·--···-·-·----- ·-·- ·-•--·--·--••-'• . -----.......... , --------·--·--•--··· 
Four-category award-winner: MRO Contract Custodial, Electrical, Building & Equipment, 

Industrial 

Original ProjecUContract Start Date: May 2011 

Original ProjecVContract End Date: May 2020 

Original ProjecVContract Value: $110,000,000 (Annually) 

Final ProjecVContract Date: 

Was projecUcontract completed in time originally allotted, and if not, why not? 

Yes ______ J 
Was projecVcontract completed within or under the original budgeVcost proposal, and if not, why not? 

- . -- -

Yes 



Identify role company will have for this RFP project (Check appropriate role below): 

x r PR?POSER _ I _ 1 SUBCONTRACTOR 

-~:~i_e_~t ~~-~~-: ____ .. J _ State of Missouri MRO Contract .. . ... _ ..... 

Primary Contract Information 

Name: Kristina Cramer 

Street Address: 301 West High Street Room 630 

City, State, Zip: Jefferson City, MO 65101 

Phone, including area code: 

Facsimile, including area code: 
. -,-,-·-~····--"~ -'•¥-•--~- ···--- ··-·---··-"~ ,,,, • ·-····--··-- ·---·- - ···--- --·'" -·-. 

Email address: 

Alternate Contact Information 

Name: 

Street Address: 

573-7 51-1695 

N/A 

NIA 

N/A 

N/A 

City, State, Zip: N/A 
---···--····••··•··•··· 

Phone, including area code: N/A 

Facsimile, including area code: N/A 
• -••• .. •-• ••••-•-• ,.-• •-~•-,.••••,- ••••••••-••A•_,••••• ••»-.•••••»-T••·••~- ••• _. ••••• • ••--••·-•- ••••---•-•• .. ••• .. - ••-•• ••••••----•--•· • •••> ,_, ••••• ---• • "'•••••• ••- ._. << .... --••• •• 

Email address: N/A 
- , ·---- ·····-···-···----•-- ···'····-··--······ 

Project information 

Brief description of the project/contract and description of services performed, including technical 
environment (i.e., software applications, data communications, etc.) if applicable: 

----·•--..·---···-

This Is the State of Missouri's contract for Maintenance, Repair & Operating Supplies. This 
contract can be used by all governmental entities In the State of Alabama. 

Original Project/Contract Start Date: 

Original Project/Contract End Date: 

Original Project/Contract Value: 
... ., ... -·--······•---"'"---·····" .. .. ---- . 

Final Project/Contract Date: 

5/1/2011 

2/28/2017 

$1,000,000 

Was project/contract completed in time originally allotted, and if not, why not? 

Yes 

Was project/contract completed within or under the original budget/cost proposal, and if not, why not? 

Yes 





From our five regional Customer Fulfillment Centers (CFCs) and 90 local Branch offices to our in-stock 
selection of over 1,000,000 products and $350 million in inventory, MSC is fully positioned and capable of 
servicing and supporting all of our State and Federal Account customers, including servicing the NASPO 
ValuePoint program. 

fl;; Customer Fulfillment Centers 
A Call Centers 

Branches 

Customer Fulfillment Center Locations 

: Atlanta, GA 
· Customer Fulfillment Center 

Call Center 
6700 Discovery Blvd. 

i Mableton, GA 30126 
• Phone: (800) 645-7270 
. Fax: (800) 255-5067 
1 cust service@mscdirect.com 

I Columbus, OH 
Customer Fulfillment Center 

; 1568 Georgesville Rd. 
: Columbus, OH 43228 

Elkhart, IN 
Customer Fulfillment Center 
Call Center 
28551 Laura Ct. 
Elkhart, IN 46517 

I 

Phone: (800) 645-7270 
Fax: (800) 255-5067 

. cust service@mscdirect.com 

Harrisburg, PA 
Call Center/ CFC 
100 MSC Dr. 

Reno,NV 
Customer Fulfillment Center 
Call Center 
2300 NewlandsDr. E 
Fernley, NV 89408 
Phone: (800) 645-7270 

1 Fax: (800) 255-5067 
; cust service@mscdirect.com 
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. . 
Phone: (800) 645-7270 
Fax: (800) 255-5067 
cust service@mscdirect.com 

Branch Locations 

Jonestown, PA 17038 
Phone: (800) 645-7270 
Fax: (717) 861-5810 
cust service@mscdirect.com 

ALABAMA 
. 

I Birmingham, AL Madison, AL I Mobile, AL 
! 2194 Parkway Lake Dr., Suite C 114 Celtic Rd. 

1 
4345 Halls Mill Rd., Suite D 

! Hoover, Al 35244 Madison, AL 35758 \ Mobile, Alabama 36693 
; Local: (205) 591-9565 Local: (256) 772-0601 i Local: (251) 342-5030 
i Fax: (205) 591-9669 Fax: (256) 772-8385 i Fax: (251) 342-3004 
I ~rci_ri~hb~r@mscdirec_!:c_orri __ . .. ~~anchmad@mscdirect.co_m_ ······- I branchmob@rri~_cd_ir_~~t.~~rri_ 

I Phoenix, AZ 
! Fiesta Tech Center 
/ 1383 N. Tech Blvd., Suite 106 
! Gilbert, Arizona 85233 
i Local: (480) 755-0415 
I Fax: (480) 755-4209 
i branchphx@mscdirect.com I ..... 

i Littl~ R;;~ k~-AR 
1 10600 Colonel Glenn Rd., Suite 400 
: Little Rock, AR 72204 
i Local: (501) 569-9191 
: Fax: (501) 569-9922 
' branchlt~@rriscdirect:com 
i 

1--·-···•·····-------i Chatsworth, CA 
i Showroom/Will Call 
i 9324 Corbin Ave. 
! Northridge, CA 91324 
1 Local: (818) 718-7696 
! Toll Free: (800) 645-7270 
i Fax: (818) 718-7697 
; branchchw@mscdirect.com 

' Orange County, CA 
; 11450 Markon Dr., Suite A 
' Garden Grove, CA 92841 

Local: (714) 379-6556 
: Fax: (714) 379-6694 
' Para Espaf'iol: 800-753-7922 

branchlos@mscdirect.com 

, San Francisco, CA 
1 3848 Bay Center Place 
, Hayward, CA 94545 

Local: (510) 576-4080 
! Fax: (510) 785-9110 

branchsfo@mscdirect.com 

l 

ARIZONA 

ARKANSAS 

CALIFORNIA 

Los Angeles, CA 
11450 Markon Dr., Suite A 
Garden Grove, CA 92841 
Local: (714) 379-6556 
Fax: (714) 379-6694 
Para Espaf'iol: 800-753-7922 
branchlos@mscdirect.com 

I 
Sacramento, CA 
2688 Del Monte St. 
West Sacramento, CA 95691 
Local: (916) 617-2002 
Fax: (916) 617-2228 
branchsac@mscdirect.com 

. I Ontario, CA 
· 7740 Edison Ave., Suite 102 

Fontana, California 92336 
Local: (909) 854-0087 
Fax: (909) 854-4733 
branchont@mscdirect.com 

San Diego, CA 
5715 Kearny Villa Rd., Suite 112 
San Diego, CA 92123 
Local: (858) 505-8608 
Fax: (858) 505- 0214 
branchsdg@mscdirect.com 
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COLORADO 

Denver, CO 
6100 Stapleton Dr. South, Suite A 
Denver, CO 80216 
Local: (303) 935-2022 
Fax: (303) 937-1228 

_b!anc_~den@mscdirect.com __ .. ______ , _________ .... ____ ., _________________ .. -·---·---------·-------- .. -----------------·---· ..... 

Berlin & ATS Cromwell, CT 
50 Inwood Rd. 

: Inwood Business Park 
! Rocky Hill, CT 06067 
! Local: (860) 721-1947 
: Fax: (860) 721-1994 
: branchber@mscdirect.com 
i 

! New Castle, DE 
: 401 East Marsh Ln., Unit 2 
1 Newport, Delaware 19804 
: Local: (302) 322-5441 
; Fax: (302) 328-7024 
i branchnwc@mscdirect.com 
' Map and Directions 

! Jacksonville, FL 
, 8936 Western Way, Suite 8 
: Jacksonville, FL 32256 

Local: (904) 519-6002 
Fax: (904) 519-9003 
branchjax@mscdirect.com 

Tampa, FL 
: 2186 Drew St. 
' Clearwater, FL 33765 
: Local: (727) 442-4131 
: Fax: (727) 441-9214 
i branchta,m@mscdirect.com 

i August~~ GA 
: 4809 Technology Dr. 
\ Martinez, GA 30907 
, Local: (706) 860-8220 
• Fax: (706) 860-3644 
· branchau9@mscdirect;_com 

Chicago, IL 
1020 Wood Dale Road. 

, Wood Dale, IL 60191 
Local: (630) 787-9904 

. Fax: (630) 787-1250 
· branchchi@mscdirect.com 

Chicago, IL 
MSC Metalworking Showroom 
1020 Wood Dale Road. 
Wood Dale, IL 60191 
Local: (630) 238-8920 
Fax: (630) 350-2097 

CONNECTICUT 

DELAWARE 

FLORIDA 

Miami, FL Orlando, FL 
2810 NW 79th Ave. 6830 Shadowridge Dr., Suite 203 

Orlando, Florida 32812 Miami, FL 33122 
Local: (305) 406-2556 Local: (407) 851-8089 
Fax: (305) 477-6123 
branchmia@mscdirect:com 

GEORGIA 

Fax: (407) 855-3676 
branchorl@mscdirect.com 

r N~rcross, GA -- ' 
I 8601 Dunwoody Pl., Suite 610 
i Sandy Spring, Georgia 30350 
i Local: (770) 248-9944 
i Fax: (770) 248-9212 
l branchnor@rnscdirect.com 

ILLINOIS 

Chicago, IL 
MSC Metalworking Call Center 
1020 Wood Dale Road. 
Wood Dale, IL 60191 
Toll-Free ( 800) 521-9520 
Fax: (630) 274-3975 

: mscmwtechteam@mscdirect.com 
·-------·~-.J.,»--, - ,~~ "" ........... --····-= . ~~q~--¥••-~·- -- •Oo••-~-

Rockford, IL 
9934 N. Alpine Rd., Suite 100 
Machesney Park, IL 61115 
Local: (815) 877-5779 

, Fax: (815) 877-7675 
! branchrck@mscdirect.com 
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i Elkh;rt, IN Store 
28551 Laura Ct. 
Elkhart, IN 46517 
Local: (574) 295-5708 
Fax: (574) 295-5809 
branchelk@mscdirect.com __ 

; Des Moines, IA 
: 11207 Aurora Ave., Building 6 
! Urbandale, IA 50322 
! Local: (515) 334-0707 
! Fax: (515) 334-0808 
, branchdes@mscdirect.com 

! Kansas City, KS 
; 13313 West 98th St. 
/ Lenexa, KS 66215 
l Local: (913) 438-6300 

Fax: (913) 438-6309 
J branchkan@mscdirect.com 

. . .. 

Louisville, KY 
11391 Decimal Dr. 
Louisville, KY 40299 
Local: (502)267-8484 
Fax: (502) 267-8634 

, branchlou@2r11scdirect.com 

' New Orleans, LA 
· Jefferson Business Center 
• 524 Elmwood Park Blvd., Suite 160 
: Harahan, LA 70123 
: Local: (504) 733-4744 

Fax: (504) 733-2075 
branchhar@rnscdirect.com 

! Portland, ME 
! 60 Gray Rd., Unit 20 
i Portland North Business Park 
. Falmouth, ME 04105 

Local: (207) 797-9212 
Fax: (207) 797-9230 
branchplt@mscdirect.com ___ ------ __ _ 

Baltimore, MD 
1550 Caton Center Dr., Suites F - G 
Baltimore, MD 21227 

, Local: (410) 644-1313 
· Fax: (410) 368-3888 
. branchbal@niscdirect.com 

. Chicopee, MA 
: 850 Sheridan St. 
. Chicopee, MA 01022 

Local: (413) 593-5216 
Fax: (413) 593-5874 
branchchp@mscdirect.com 

INDIANA 

Indianapolis, IN 
1445 Brookville Way, Suite C 
Indianapolis, IN 46239 
Local: (317) 541-3764 
Fax: (317) 541-0149 

_ __ ._~ra_nc~ind@m,~c<:J~rC3-ct~om ______________________ _ 

IOWA 

KANSAS 

KENTUCKY 

LOUISIANA 

Shreveport, LA 
668 Bert Kouns Industrial Loop 
Shreveport, LA 71118 
Local: (318) 222-4800 
Fax: (318) 222-4882 
branchshv@mscdirect.com 

MAINE 

MARYLAND 

MASSACHUSETTS 

Woburn, MA 
20 Blanchard Rd., Suite 9 
Burlington, MA 01803 
Local: (781) 272-4884 
Fax: (781) 272-8551 
branchwob@mscd irect. com 

Worcester, MA 
30 Glennie St. 
Worcester, MA 01605 
Local: (508) 797-3131 
Fax: (508) 797-5656 

, branchwor@mscdirect.com 
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Detroit, Ml 
, 31557 Schoolcraft Rd., Suite 100 
, Livonia, Ml 48150 
' Local: (734) 953-8864 
; Fax: (734) 953-0774 

MICHIGAN 

i Detroit, Ml 
! MSC Metalworking Showroom 
i 13599 Merriman Rd. 
l Livonia, Ml 48150 

· branchdetroit@mscdirect.com 
i Customer Service: (800) 521-9520 
i Fax: (800) 525-6817 

-c ·-- ~~ ... _. ••• , -·· ~. ···•· - -- "--·· -~ •• --·---,,,;>-•• ~ ... ..,.._., _________ "·-···-·- ------· .. --.. ~--~· .,. --· ___ , __ ·--~.,·-- ~---,.,.......,- ·- ~ -~ 
: i Southfield, Ml i Grand Rapids/Kalamazoo, Ml II MSC Metalworking Call Center 
: 4171 40th St., SE 20921 Lahser Rd. 
1 Kentwood, Ml 49512 Southfield, Ml 48033-4432 
' Local: (616) 245-6812 Customer Service: (800) 521-9520 

Fax: (616) 245-8067 
branchgpd@mscdirect.com Offices: (248) 200-4200 

... ········- ... ... ... •..•.•... __ ..... ___ ...•... .:.mscmwtechteam@mscdirect.com ____ -···---···-· ........ . 

i 

: Minneapolis, MN 
j 7672 Golden Triangle Dr. 
: Eden Prairie, MN 55344 
! Local: (952) 995-0102 
l Fax: (952) 995-0876 
i branchmnp@mscdirect.com 

Columbus, MS 
125 Hemlock St. 

1 Columbus, MS 39702 
1 Local: (662) 328-0971 
; Fax: (662) 328-0993 

branchcom@mscdirect.com 

i St. Louis, MO 
· 921 Fee Fee Rd. 
· Maryland Heights, MO 63043 
; Local: (314) 205-0266 
I Fax: (314) 205-2234 
L branchstl@lmscdirect.com 

MINNESOTA 

MISSISSIPPI 

Jackson, MS 
164 Concourse Dr. 
Pearl, MS 39208 
Local: (601) 922-2212 
Fax: (601) 922-8945 
branchjac@mscdirect.com 

MISSOURI 

Tupelo, MS 
115 Godfrey Rd., 
Verona, MS 38879 
Local: (662) 566-1125 
Fax: (662) 566-2154 
branchtup@mscdirect.com 

1 NEBRASKA 
j ......... --------------·-· -•--·-------·· ·-•--· -.-- ··•·····-----··-·--·-·-»••-~----------...... - .. 
I Omaha, NE 
i 7010 South 108th St. 
; La Vista, NE 68128 
i Local: (402) 331-5540 
! Fax: (402) 331-0783 
' branchomh@mscdirect.com 

' Manchester, NH 
1 Perimeter Rd. 
Manchester, NH 03103 

i Local: (603) 666-4045 
: Fax: (603) 666-4841 
: branchman@mscdirect.com 

Edison, NJ 
105 Newfield Ave. 
Edison, NJ 08837 
Local: (732) 512-9555 
Fax: (732) 512-9595 
branchken@mscdirect.com 

NEW HAMPSHIRE 

NEW JERSEY 
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Long Island Sales Office 
75 Maxess Rd. 

i Melville, NY 11747-3151 
Local: (631) 586-5600 
Fax: (631) 586-5606 

' branchdpk@mscdirect.com 

Charlotte, NC 
, 8848 Red Oak Blvd., Suite D 
' Charlotte, NC 28217 

Local: (704) 521-8400 
Fax: (704) 521-8414 
branchcha@mscdirect.com 

Greensboro, NC 
8203H Piedmont Triad Pkwy. 

, Greensboro, NC 27409 
i Local: (336) 664-1040 
i Fax: (336) 664-0039 
: branchgbo@msc9irect.cor:n 

i Cleveland, OH 
' 9177 Dutton Dr. 

Twinsburg, OH 44087 
Local: (330) 405-3200 
Fax: (330) 405-3263 

NEW YORK 

Melville, NY 
Corporate Headquarters 
75 Maxess Rd. 
Melville, NY 11747-3151 
Local: (516) 812-2000 
Fax: (516) 812-1703 
Map and Directions 

NORTH CAROLINA 

Davidson, NC 

' ' Rochester, NY 
52 Marway Cir., Suite 3 
Rochester, NY 14624 
Local: (585) 426-5550 
Fax: (585) 426-4116 
branchroc@mscdirect.com 

Corporate Headquarters 
525 Harbour Place Dr. 
Davidson, NC 28036 
Local: (704) 987-5200 
Fax: (800) 255-5067 

Raleigh, NC 
2300 Westinghouse Blvd., Suite 101 
Raleigh, NC 27604 

i Local: (919) 755-9802 
' Fax: (919) 755-0689 
! br_an9hral@mscdire9!:c.om 

OHIO 

Dayton/Cincinnati, OH 
1233 Byers Rd. 
Miamisburg, OH 45342 
Local: (937) 274-3750 
Fax: (937) 274-3775 
branchday@mscdirect.com 

South Point, OH 
12 Craddock Way 
Poca, WV 25159 
Local: (304) 529-4171 
Fax: (304) 529-4193 

_branchcle@mscdirect.com ----· ·----.. -.. -............................. ·- .... r .............. -···-··--· 
, Tiffin, OH 

. ____ I .dolinhnt@mscdirect.com_ ..... . 

/ Southland Park 
County Rd. 54 

: Tiffin, OH 44883 
i Local: (419) 447-0414 
i Fax: (419) 447-0954 

---···- ............... ________ L_pr~nch_to~@_m~cdJL~?t:??.127 

. Oklahoma City, OK 
! 4325 SW 21st Street 
: Oklahoma City, OK 73108 
l Local: (405) 946-9090 

Fax: (405) 946-9114 
branchokc@mscdirect.com 

Portland, OR 
12207 NE Marx Street, Building 7 

, Portland, OR 97230 
, Local: (503) 535-2822 
: Fax: (503) 535-2850 
· branchpor@mscdirect.com 

Erie, PA 
2730 W 21st St., Suite A 
Erie, PA 16506 
Local: (814) 833-8006 
Fax: (814) 833-7411 
brancheri@mscdirect.com 

OKLAHOMA 

Tulsa, OK 
11022 East 51 st Street 
Tulsa, OK 74146 
Local: (918) 712-4340 
Fax: (918) 712-4347 

I branchtul@mscdirect.com 

OREGON 

PENNSYLVANIA 

Harrisburg, PA Store 
100 MSC Dr. 
Jonestown, PA 17038 
Local: (717) 861-5830 
Fax: (717) 861-5829 
branchhbu@mscdirect.com 

Pittsburgh, PA 
. 20 Parkway View Dr. 
. Pittsburgh, PA 15205 

Local: (412) 494-4770 
Fax: (412) 494-4780 
branchpit@mscdirect.com 
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l Warminster, PA 
: 1 lvybrook Blvd., Suite 120 

Ivyland, PA 18974 
Local: (215) 956-9650 
Fax: (215) 956-9654 
branchwar@mscdirect.com 

Pawtucket, RI 
977 Waterman Ave . 

. East Providence, RI 02861 
I Local: (401) 725-4340 
· Fax: (401) 725-4413 

branchpaw@mscdirect.com 

. Charleston, SC 

. 3820 Faber Place Dr., Suite 700 
' N. Charleston, SC 29405 
: Local: (843) 856-0426 
l or (866) 315-6686 
! Fax: (843) 884-8757 
! branch_chs@mscdirectc_om 

York, PA 
2135 Industrial Hwy. 
York, PA 17402 
Local: (717) 755-1500 
Fax: (717) 757-0665 
branchyrk@mscdirect.com 

RHODE ISLAND 

SOUTH CAROLINA 

Greenville, SC 
34 Boland Ct 
Greenville, SC 29615 
Local: ( 864) 281-9330 
Fax: (864) 627-7922 
branchqrv@mscdirect.com 

TENNESSEE 

: Chattanooga, TN Kingsport, TN Knoxville, TN 
· 4295 Cromwell Rd., Suite 307 11 Worth Circle 10301 Cogdill Rd., Suite 310 
• Chattanooga, TN 37421 Johnson City, TN 37601 Knoxville, TN 37932 
; Local: (423) 893-7131 Local: (423) 349-4410 Local: (865) 777-9840 
; Fax: (423) 893-7303 Fax: (423) 349-4525 Fax: (865) 777-9847 

i ~r~~-~_h_?~!@'::1~?9~r~~~.??~. ·-····--··· .. Branchits@mscdirectcom ____ -·------i---~ra_~_chknx@mscdirect.~_o.'.11 ________ __ 
Memphis, TN , 
Eastpointe Business Center Nashville, TN l Paris, TN 

3955 V h D 
. 501 Ligon Dr. !I 1420 Industrial Park Rd. 

antec rive Nashville, TN 37204 1 Paris, TN 38242 
Suite 7 Memphis, TN 38115 , Local: (615) 242-3825 , Local: (731) 642-7847 

: Local: (901) 565·9880 
1
1
· Fax: (615) 242-7026 i Fax: (731) 642-5816 i Fax: (901) 565-0966 

i ?~8.t1_?~mem@mscdi rectco_f!l _______ .1 ~~~hnas@rnscdirect.com ___ J_~~~-~~~~~~~~-s_c_di_r~ct~~~-------

: Arlington, TX 
i MSC Metalworking Call Center 
• 15600Trinity Blvd., Suite 104 
: Fort Worth, TX 76155 
I Toll-Free (800) 521-9520 
i mscmwtechteam@mscdirect.com 
' 
I Fort Worth, TX 
I 15600 Trinity Boulevard 
i Suite 104 
! Fort Worth, TX 76155 
, Local: (817) 590-2637 
; Fax: (817) 590-0296 

branchfwo@mscdirect.com 
·---···-. 

San Antonio, TX 
121 lnterpark Blvd. 
Suite 1203 
San Antonio, TX 78216 
Local: (210) 930-2912 
Fax: (210) 930-3686 
branchsat@mscdirect.com 

TEXAS 

Dallas, TX 
15600 Trinity Blvd., Suite 104 
Fort Worth, TX 76155 
Local: (817) 590-2637 
Fax: (817) 590-0296 
branchfwo@mscdirect.com 

Harlingen, TX 
402 N Expressway 77 
Harlingen, TX 78552 
Local: (956) 412-6500 
Fax: (956) 412-8131 
branchhrl@mscdirect.com 

] El Paso, TX 
: 10737 Gateway Blvd. West 

Suite 102 
El Paso, TX 79935 
Local: (915) 629-8233 
Fax: (915) 629-8235 

... ~ra,nc.help@msc~irec;t.com 
Houston, TX 
4540 Kendrick Plaza Drive 
Suite 190 
Houston, Texas 77032 

: Local: (713) 862-8665 
\ Fax: (713) 864-5646 

branchhou@mscdirect.com 
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Salt Lake City, UT 
2355 S. 1070 W., Suite B 
Salt Lake City, UT 84119 
Local: (801) 904-1921 

: Fax: (801) 904-1919 
, branchslc@mscdirect.com 

Newport News, VA 
11828 Fishing Point Dr., Suite 118 
Newport News, VA 23606 
Local: (757) 249-8989 

: Fax: (757) 249-0477 
branchnew@rr1scdirect.com 

1 Seattle, WA 
: 3415 S 116th St., Suite 125 
. Tukwila, WA 98168 

Local: (206) 268-7475 
, Fax: (206) 268-7474 

branchsea@mscdirect.com 

l 

: Apj;ieto~, WI 
: N677 Communication Dr. 

Appleton, WI 54915 
Local: (920) 734-9146 
Fax: (920) 734-3586 

l branchapl@mscdirect.com 

UTAH 

VIRGINIA 

Richmond, VA 
7425 Whitepine Rd. 
Richmond, VA 23237 
Local: (804) 714-2405 
Fax: (804) 714-2431 
branchrcm@mscdirect.com 

WASHINGTON 

WISCONSIN 
I .... -- - .. -
, Milwaukee, WI I W237 N2889 Woodgate Rd., Unit C 

Pewaukee,Wl53072 
Local: (262) 347-0639 
Fax: (262) 347-0847 
branchmwk@mscdirect.com 
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Key Supplier Strategy 

MSC Industrial Supply partners with over 3,000 suppliers to bring our vast (over 1,000,000) products and 

specialty services to the NASPO ValuePoint Customers. As part of the NASPO ValuePoint Program, 

MSC has teamed up with a selected group of valued Key and Strategic Suppliers. The MSC State 

Government Team has targeted these suppliers based on their ability to offer exceptional products, 

services, and resources that can support the NASPO ValuePoint Customers. The Key Suppliers that we 

have selected include: 

11 Stanley Black & Decker 

m Newell Rubbermaid 

m Kimberly-Clark 

11s DETCO Floor Care Systems 

II! Philips Lighting/ Advance Ballast 

• National Marker 

Each of these selected Key Suppliers has crafted a special message about the unique products and 

services that they can offer to the NASPO ValuePoint Customers. We believe that this will be a key 

differentiator for your end users by providing the partnership of a Best in Class Distributor with a Best in 

Class Manufacturer to the NASPO ValuePoint Program. This Key Supplier Program is intended to offer 

innovation through product enhancements, specialty capabilities that our suppliers can offer to support the 

end user customers, and the additional resources that can be committed by our Key Suppliers to support 

and complement MSC's Sales and Support Teams. 

Strategic Suppliers 

MSC has also partnered with a number of additional suppliers in a similar way to offer SPA (Special 

Pricing Agreements) Pricing as a way to bring additional savings to the NASPO ValuePoint Program. Our 

Strategic Suppliers include: 

11: Duracell 

Ill GoJo 

-. Georgia Pacific 

Ill Filtration Group 

111: Natures Solution 

111: Stockhausen 

,i; Simple Green 

., Glide Max 

111 Emerson Motors 

Iii Gibraltar 

Ill CRC 

l'J Sloan 

l'ti Milwaukee 

11, Square D 





Attachment E revised 
OFFEROR INFORMATION AND CERTIFICATION SHEET 

This form must be completed and returned with the Proposal in response to Section 2.21 of 
this RFP. Failure to submit this form with the Proposal may result in disqualification for non­
responsiveness. 

1. Offeror Information: 

Offeror/Firm Name (Printed): MSC Industrial Supply Co .• Inc. 

Address: ___ 7_5_M_ax_e_s_s_R_o_a_d ______ _ 

Melville NY 11747 

Citizenship, if applicable: Non-resident alien D Yes O No 

Business Designation (Check One): 

~ Professional Corporation • Partnership 
D Liability Company • Ltd. Liability Partnership 
D Other 

• Ltd. Partnership ltd. 
• Sole Proprietorship 

------------------
Federal Tax ID#: 13-5526506 --------------
St ate Tax#: 13-5526506 

Secretary of State Corporations Division Registration #: __ 5 __ 97 __ 3=2 _____ _ 

2. Identify Individual with Authority to Obligate the Offeror Contractually: 

Name/Title: Greg Levy, Vice President, National Accounts & Government Sales 

Telephone Number: ____ (_7_14 __ )_3_79_-_65_5_6 _______________ _ 

Fax Number: (714) 379-6694 

E-mail Address: florese@mscdirect.com 

3. Identify Person Authorized to Negotiate the Master Agreement on Behalf of 
Offeror: 

Name/Title: Greg Levy, Vice President, National Accounts & Government Sales 

Telephone Number: (714) 379-6556 Fax Number: (714) 379-6694 

E-mail Address: florese@mscdirect.com 

4. Identify Person Authorized to be Contacted for Clarification of Proposal: 



Name/Title: Elizabeth Flores, State Business Development Manager 

Telephone Number: (714) 379-6556 Fax Number: (714) 379-6694 

E-mail Address: florese@mscdirect.com 

5. CONTRACTOR CERTIFICATION CLAUSES IN RESPONSE TO RFP 

a. Offerer understands and accepts the requirements of this RFP. By Proposal 
submission, the Successful Offeror(s) agree(s) to be bound by the Master Agreement 
attached hereto as (Attachment B), as modified by Addendum, except for those terms 
and conditions that DAS PS has reserved for negotiation in the RFP. 

b. Offerer acknowledges receipt of any and all Addendum to this RFP. 

c. Proposal is FIRM for 180 days following the Closing. 

d. If awarded a Master Agreement, Offerer agrees to perform the scope of work and meet 
the performance standards set forth in the final negotiated scope of work of the Contract. 

e. Offerer does not discriminate in its employment practices with regard to race, creed, 
age, religious affiliation, sex, disability, sexual orientation or national origin. Nor has 
Offeror or will Offerer discriminate against a subcontractor in the awarding of a 
subcontract because the subcontractor is disadvantaged business enterprise, a 
minority-owned business, a woman-owned business, a business that a service­
disabled veteran owns or an emerging small business that is certified under ORS 
200.055. 

f. Offerer certifies that, to the best of its knowledge, there exists no actual or potential 
conflict between the business or economic interests of Offerer, its employees, or its 
agents, on the one hand, and the business or economic interests of the State, on the 
other hand, arising out of, or relating in any way to, the subject matter of the RFP. 
Offerer shall provide prompt written notification to the State of any change occurring 
with respect to Offerer's business or interests which is reasonably likely to result in 
(or has resulted in) an actual or potential conflict between the business or economic 
interests of the Offerer and those of the State, arising out of, or relating in any way 
to, the subject matter of the RFP. In its notice, Offerer will describe the nature of such 
actual or potential conflict of interest or remuneration in question in reasonable detail. 

Offerer and Offerer's employees and agents are not included on the list titled "Specially 
Designated Nationals and Blocked Persons" maintained by the Office of Foreign Assets 
Control of the United States Department of the Treasury and currently found at 
http://www.treas.gov/offices/enforcement/ofac/sdn/t11 sdn. pdf. 



g. Offerer certifies that all contents of the Proposal (including any other forms or 
documentation, if required under this RFP) and this Proposal Certification Sheet, 
are truthful and accurate and have been prepared independently from all other 
Offerors, and without collusion, fraud, or other dishonesty. Offeror acknowledges 
these certifications are in addition to any certifications required in the Master 
Agreement (Attachment B} at the time of Master Agreement execution. 

h. Participating Entity Only: While the primary purpose of this RFP is to select one 
or more contractor(s) who can offer the Facilities Maintenance and Repair & 
Operations (MRO), Industrial Supplies for all Participating States, Offerers are 
permitted to submit a Proposal for one or more State(s). However, if a Offerer 
elects to submit a Proposal for one or more State(s}, then the Offeror must be 
willing to supply the entire State and will not be allowed to add additional States 
following award or at any time during the term of the Master Agreement(s) 
resulting from this RFP, including all optional renewals. Offerers must propose to 
all RFP Mandatory Requirements. 

I, the undersigned, certify that I am duly authorized to legally bind the Offeror to 
the provisions of the RFP and the Master Agreement. 

Authorized sd'::.j ~ 
Greg Levy, Vice President, National Accounts & Government Sales 

Typed or Printed Name and Title of Signatory 
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State of Nil 
/ ) ss: 

County of s ~Jl. ) 

Attachment F 
AFFIDAVIT OF TRADE SECRET 

Greg Levy (Affiant), being first duly sworn under oath, and representing MSC Industrial 
Supply Co (hereafter "Offerer''), hereby deposes and swears or affirms under penalty of perjury that: 

1. I am an employee of the Offeror, I have knowledge of the Request for Proposals referenced 
herein, and I have full authority from the Offerer to submit this affidavit and accept the responsibilities stated 
herein. 

2. I am aware that the Offerer has submitted a Proposal, dated on or about [insert date] (the 
"Proposal"), to the State of Oregon (State) in response to Request for Proposals [insert number], for [insert 
brief description of the goods and/or services sought in the RFP] and I am familiar with the contents of the 
RFP and Proposal. 

3. I have read and am familiar with the provisions of Oregon's Public Records Law, Oregon 
Revised Statutes ("ORS") 192.410 through 192.505, and the Uniform Trade Secrets Act as adopted by the 
State of Oregon, which is set forth in ORS 646.461 through ORS 646.475. I understand that the Proposal 
is a public record held by a public body and is subject to disclosure under the Oregon Public Records Law 
unless specifically exempt from disclosure under that law. 

4. I have reviewed the information contained in the Proposal. The Offerer believes the information 
listed in Exhibit A is exempt from public disclosure (collectively, the "Exempt Information"), which is 
incorporated herein by this reference. It is my opinion that the Exempt Information constitutes "Trade 
Secrets" under either the Oregon Public Records Law or the Uniform Trade Secrets Act as adopted in 
Oregon because that information is either: 

A A formula, plan, pattern, process, tool, mechanism, compound, procedure, production data, or 
compilation of information that: 

i. is not patented, 
ii. is known only to certain individuals within the Offerer's organization and that is used in a 

business the Offerer conducts, 
iii. has actual or potential commercial value, and 
iv. gives its user an opportunity to obtain a business advantage over competitors who do not know 

or use it. 
or 
B. Information, including a drawing, cost data, customer list, formula, pattern, compilation, program, 
device, method, technique or process that: 

i. Derives independent economic value, actual or potential, from not being generally known to 
the public or to other persons who can obtain economic value from its disclosure or use; and 

ii. Is the subject of efforts by the Offerer that are reasonable under the circumstances to maintain 
its secrecy. 
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5. I understand that disclosure of the information referenced in Exhibit A may depend on official or 
judicial determinations made in accordance with the Public Records Law. 

Affiant's Signature 

\ \ I 
Signed and sworn to before me on \()\\'( 

<,, 
name). 

l(AF< F 
No\,.·,iy p, 

r 

IJ\( E 
'I ·¼ 

0• 
Cr,rr•···· 

(Affiant's 
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Question 15: Page 39 there appears to be a numbering or sequencing error starting with 6.6.9.2. It 
looks like the next six points should be sub set of 6.6.9.2 and would be numbered 6.6.9.2.1 (starting 
with Describe in detail how the Offeror will work with the registered companies ... ) ... through 
6.6.9.2.6 (Community Rehabilitation program). This would make Retail Store Purchases/Will Call 
would be 6.6.10. Would this be correct? 

Answer 15: Yes numbering error and it has been corrected in this addendum. Proposer to submit 
the revised Attachment A when submitting proposal. 

Question 16: Page 78 Attachment E: Offer information-
a. Is the State tax#; is it the sales tax payment number? 
b. Is the Secretary of State Corporations Division Registration #; is it the number assigned 

when we registered with our state of Incorporation? 

Answer 16: (a) Yes, if applicable. (b) Yes. 

Question 17: Should exceptions to the FOB Destination terms for non-stocked items delivered to 
Alaska, Hawaii and Puerto Rico be stated as exceptions within section 6.5.2 of the technical 
proposal as instructed or should exceptions to freight terms be submitted as a Protest to the RFP? 

Answer 17: See section 2.18 ofRFP regarding exceptions. 

Proposers must acknowledge receipt of this Addendum in the space provided on the bottom of this page 
and return this page along with Proposal documents. Failure to do so may result in rejection of a Proposal. 

The purpose of this Addendum is to answer questions, clarify information in the RFP, and make 
modifications to the RFP. 

Any prospective Proposer who feels they have been adversely affected by these modifications must submit 
a written protest of this Addendum to the Single Point of Contact identified in RFP DASPS-2183-17 by 
5:00 pm (Pacific time) on December 11, 2017 or protest will not be considered. DAS PS will not consider 
requests or protests of matters not added to or modified by this Addendum. 

*I hereby acknowledge having received this Addendum. 

Authorized Signature: {2_ 2.0.0.0,b,,e\,h A W},ta -

Print name of signer: N , E \ \ Z..C\be+1n f I DY e S 

Date: I zj )( / 1 '] 

Company Name of proposer: 

S ·1c1 T0d 0..o. Tvi c bl3+\ fY1 ~Q I\f\ cl u silQ ~cJ) 8½pplu 
(Please Print) ""' -J 

DASPS-2183-17 Addendum No. 1 Page 5 



*I hereby acknowledge having received this Addendum. 

Authorized Signature: .i;; ~'2 ~¼ -4-· un t,D­

Print name of signer: tJ _. . ..., G I \ l.li\. ~ t I uve s 

Date: 12.. / 2 I l I 7 
Company Name of proposer: 

CD :Tue . I) Bl\ nn 5C. Iiad u.Jr~, J) s'-'cj)t'~ 8\d Tool 
(Please Print) 

DASPS-2183-17 Addendum No. 2 Page 
14 



Skin Cleanser, 1 gal. Bottle Bostitch I 05577 (not a skin cleanser number). 

Answer 46: See Addendum No. 2, Attachment D-1 revised 12-2017. 

Proposer/Offerers must acknowledge receipt of this Addendum in the space provided on the bottom of this 
page and return this page along with Proposal documents. Failure to do so may result in rejection of a 
Proposal. 

The purpose of this Addendum is to answer questions, clarify information in the RFP, and make 
modifications to the RFP. 

Any prospective Proposer/Offeror who feels it has been adversely affected by these modifications must 
submit a written protest of this Addendum No. 3 to the Single Point of Contact identified in RFP DASPS-
2183-17 by 5:00 pm (Pacific time) on December 29, 2017 or protest will not be considered. DAS PS will 
not consider requests or protests of matters not added to or modified by this Addendum. 

*I hereby acknowledge having received this Addendum No. 3 

Authorized Signature: t:.,e..O.t~f-.bL~ A (,,0.4,0-
Print name of signer: I\..) . 1=- I 1 -z O!,,,loe::tb, f / OY e:; 
Date: f 2/ J.. 8' / l '] 

I f 
Company Name of Proposer/Offeror: 

8,d Tc2ol Co. Inc :b6Ai- n1SQ LV\c\tA.s\-e~cJJ S½fP~ 
(Please Print) 

DASPS-2183-17 Addendum No. 3 Page 
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CONTRACT NUMBER 

CCI 82584001 
AMENDMENT NUMBER 

NIA 
REQUISITION/REQUEST NUMBER 

NIA 
CONTRACTOR NAME AND ADDRESS 

W. W. Grainger 
2300 E. 18th Street 
Kansas City, MO 64127 

NOTICE OF AW ARD 

State Of Missouri 
Office Of Administration 
Division Of Purchasing 

POBox809 
Jefferson City, MO 65102-0809 
http://oa.mo.gov/purchasing 

CONTRACT TITLE 

Facilities l\1RO and [ndustrial Supplies 
CONTRACT PERJOD 

July 1, 2018 through June 30, 2019 
SAM II VENDOR J',ilJMBER/MissouriBUYS SYSTEM ID 

3611502801L/MB00022736 
STATE AGENCY'S NAME AND ADDRESS 

State of Missouri 
Various Agency Locations 

ACCEPTED BYTIIE STATE OF MISSOURI AS FOLLOWS: 

In accordance with section 34.046, RSMo, contract CC182584001 between the State of Missouri and W. W. 
Grainger is hereby awarded by the State of Missouri consisting of the attached documentation as specified on page 
2 of the attached Cooperative Contract Procurement document. 

BUYER BUYER CONTACT INFORMATION 

John C. Stegmann 
Email: john.stegmann@oa.rno.gov 
Phone: (573) 751-2497 Fax; (573) 526-9816 

SIGNATURE OF BUYER DATE 

e,/z7/Jr J~ (!. ~4A_ 
DIRECTOR OF PURCHASING V , 

-ld,sj:,! .. -~ .. ) 
~ n Karen S. Boeger 



STATE OF MJSSOU'RI 
OFFICE OF ADMINISTRATION 
OJVISION OF PURCHASING (PUll~HASlNG) 
COOPERATIVE CONTRACT PR9GUREMENT 

CONTRACT NO.:. CCI 82584001 
REQ NO,: . N/A 

BUV.ER.1 John St~gmann 

TJtLE: Futilities MRO and lridustriill Supplies 
PRONE NO.:. (S~) 7$1-249.7 
·E-MAIL: j(»hn.stegniann@oa.mo,gov 

Tb: W.W. Grainger, Hie. 
mo Grainger Park;w~y 
Lake Fo1·est, IL 60045 

R~TURN DOCUMENT Tb nn: DlVJSION OF PURCHASING (PURCHASING) av F>MA[L, FAX, OR 
MAllJCOURIEH: . 

t•.••••••H•oo••~ • t1,•t11Ullt1l..;•_,.•••••••'"';,flb•111to-••nN,1!"'•l•t•r•O,ooo .. o~•u•~••••~•o•••••••••• .. ••• .. ••••••••••W••••••••,••n10i,...,, .. ,,,1ooon1•uot••tU1.-l1n•••·•••l••-Uflj\loo .. •• ........ , .. ,1,1fH1<h->~••••• .. • .. •••• ............ 'f 

i• ~CAN Al;-ID. £;.,MAlL TO: .... _ .. ..i ...lH11.W:ffl~1.M1'IlXff,i,w,?,~m,i.i:;n,;, ........ " ........................ _ ........................... ,_ ............. , .......... " ........... i 
i,!.~~ .. IQ,L ...................................... ; .... .,_JJ~.!~l.7.?.!::~~2J.,,; ................... -... -, ...... - .... •t'""_., .......... "~ .......... : ... '.'""" .... • .. "•• .... ,.,. ..... .,.,,_.,.,...,, ...... ,.J 
p~:1.~.,.~.T.QL ........... ; ................... '. .. """'~..l .. ~!!.~t.~~§!~.9..1.!:.2: .. ~~t!.~?.,.;:!~!f.~~~~.f.!~Y.:t.M~: .. §.~J.~.f.:~~Q?': ............. ~ ................. l l. COURl~R/l)EJ.,IVER.TO: ........ J~i~CHASING, 301 We:r.High Street,. Room .630; Je~er$on.C1ty, Mo6$i0f" .. f 

DELIVER SlJPPLIESlSERVICES FOB {F'r'.ee On Board) OEST I.NA TlON TO 'fHE.Ji'OLLOWJNG A:DDRESS: 

S . ··rM· . . . '"'}-fl.-~ I,., . late O · .· .1sSOtlr'I , ... ,.j t°' A,,,.~/2.fl". · l.f' 
Vanous A~ency Locntlon~/ ,AS(1ti J ~;~ rv-- p-; 

Th<-"•t'llntroc1m hcn:b~• Ut/1\,,'(!; .lo ()Ttlvidl: IM services 111ld/odupplk-s'\!cwrhctl in. the 111t11Cli~tl'-e ati.liilsl5Glppi '78111tUQI R ~!ie1JR1111il89 lhr Iii<: Slat.: ·ol' 
Mi~M'tlYI subject 10 the ¢i.'141difions itlilcd OJI j)il~c :2. · The Coo1rnc1or..further agree~ ilint when ii Nolie~ of Awllfd i5 signcd nnd i!i~ucl,I by"'' nu1hori1.l!d ,rllklul 
or the State or Missouri, u binding cont1'11Ct 5httfl cxi~ bct\vct:n t!ie. C'01Jrac1or nnd the SJri1c or Missouxi .. Th~ Ct>ntr(letor m~ he registered iii 
MissouriUlJYS. lf 1101 rcgi:lt\)red in MissixariBUYS. the Contrnclor m1islnigisicr iii Misso11riOUYS i1nancdietely 11po11 rl!cpe~I by d1e stmc. 

S1.GNATI.JR~ REQUIR~D 

\'J:NllOR NMO: ' 31ino•tffll/\1/ s·,:tn:11111> (Sl.1! VtNOOlt r11pr,11.F.•MAIN ll'F-OKMo\Tl()N 5C'R1'F.Nt 

W. w. 01J1in2er lnc. 361 IS0280IL/ MB000239.86 
MAII.INC.,\J>f>llt;S~ 

23(}0 East i,811
' Street 

·c:m·,STATI.,1..1r.conr, 

KansasCitv, MO 64127 

Q>NTA\?T !'tR.<,(»! ~:M.Ul,Alll•RF.SS 

Brvnn P..·westhaus Bryan. Westhaus@.GJ:ainger . .com 
r.mmr. N\IMf!:&.lt l'AX lltlMPEJl 

312.2$7..0483 NIA 
\·•:NUORTAX Fil.ING n·rt Wfflt IRS (ClfEC'I/ o~r, 
_)(. Corporation __ lndividtWI _ S1mc1t.oc,t(",ov~"1111rn:01 _f'lll'.l~nthljl _ s.ole rropnctOI' _lRS Tllx•f:.x.~mpt 

A~tlll;ICNA1'1Rf: OA'Tt: 

·"--~- --- 6,06.2018 
.Pl\l~!'fl.:U;NhMf.· T)ll.f:· 

Brvari P. Wes1haus. · Govem.ment Sales Mamu:~er 



Contract CCl32584-00 I P~ge2 

CONTRACT TITLE: 

CONTRACT P~lllQI>: 

Facilities Maintenatlce, Repair and Operations (MRO).nnd lndustrial Supplie$ 

Oat~.of Award through.lune JO, 2019 

Contract CC i 82584001 is• awarded by tlie State of Miss.ouri con$isting of t~e followln1$: 

❖ The attach~cf Contract.#$496; signed by the State of Oregon oil April 25, 2018 and subsequ~nt: 
Amendments. 

❖ The attached R.FP #DASPS-2183~ 17 i.ss.ued by the State pf Oregon on November 15, 2017 consistit1g of 
!09 pi:iges., 

❖ ·rhe attacJl~ Participating Addeaidurn. 

TI,e contractor shall PJ'OV~de F11cili:ties Maint~nance,. Repair nnd Operations (MRO) atid lndustrinl Supplies 
spe~ified by the State? ofMjssouri;. at tbe prices ·spedfied in the attached .documentation. Al! r~ferences to the 
State of Oregon, In tbc attached documentatio1i shall be deemed to refer fo the Stare of MiS$6uri .with the 
exception of infonnation specific. to tne St.ate. of Oregon 11I1Ch as batkground information, statistical/factual 
infortnlltion, etc· .. 

The contractor shall submit invoices for a11y and all above-mentioned products and services provided .for the State 
of Missoud to the address shown on the. Purchase Order. 

Cstafog Requireinetlts fur MjssouriBlJVS: 

The contractor .should p1'0vMe, manage~ and s~tpport a roundtrip ( often refeited' to as p.u11chout) catalog site(s} that 
must be fully operational and compatible with· the MissouriBUYS lmp.lementation using the OC! · 2.0 or newer 
{Open Cntalog Interface) standard. If.the cont_l'l:lctor does not have the ability to provide~ manage. and suppon a. 
roui'rdtrip :catalog site at Ume of contract award. the c9ntractor shall,. within ·thirty (~0) calendar days after notice t<> 
proceed with award, submit accurate p1•cduct and price tiles in ari Excel spreiidsheet in the. format required by the 
sr:ate f<>r upfoading, into a state-hosted catalog ifllo Missot1riBU.YS from which ~he state agency end us.er ,vill place 
orders. · ·· · 

The 1:ontr-c1ctor must ass)st the state M an as needed, if need~d, bjlgis ,at the .so,e option ()f the state to either 
provide data or:enter data into Microsoft Excel spreadsheets nec~ss;u:y to crea.te state-hosted catalogs,. The data 
't1ecessaryto create the sta(e-hosted. catalogs is ~lat.ed to; the line items identified bt the ·contractand inclilQes~ biit 
is not necessarily !hn ited .to. the fQUowing: · · · 

Product Destriptio1i; 
Quaittity~ 
Unit ofMeasure.; 
Unit Prfoe (value, 6 decimal places, no rouocling}; 
Part Number;; · · 
Co11unodltyCode.(.8 digit UNSPSC code which is valid fo1· the H~m); 
Contract Number;: and 
Manufacturer' Name. 

The contractor shall update data for hosted cala logs ns necessary to adtjress pricing c.ll;lnges, pt:oduct additions; 
product deletio1isr etc. 

The con~ra~tor shall not ~hargc the state for services required to provide or e1iter datit necessary to !,:rentc Qr 
upda:tl,'.1 sh.ttf;l~host¢d ~ta:logs. 



Conmic.t CC 182584001 

Federal Funds R~qgirement: 

'fhe contractor shall understand and a~rec that this pro¢ur~ment may invol,1e t!te expend.it~1re .of fedcrnt. funds. 
Therefore, in acco1·dance wjth th~ Departments of ~bor,. Health and H.uman Services, and Education and Relnted 
Age11<:ies .Apprqpril\tions Act, Public Law 101-166, SectiM 511, "Stevenis Amei1dment", the.~nMictor :Sha}l .11ot 
issue a,ny statements, press releases, and other docurnents describing proj~t$ qr programs fundeq in whole .or in 
pa1t with Federal fonds unless the prior approve I of the state. age,ncy js obt~in~ im.d .unless they clearly 1>tale the 
foJJowing .a,s prQvided by the state. f!gem:y: 

• the perce11tage ofthe tot1,tl cost!; of the progn1m Ol"project which will be financed with Pedtral funds;. 
• the dollaram0tm.t ofFedeml fonds.fonhe project or ,.,r~rain; arid 
• percentage ai1d dollaraniount Qfthe total costs of the project or program that will be 1inanced by 

nongov~n~1nenta l som·c.es. · 

Debarrucnt ,~rtificatioil: 

Tiie contractor certlt1es by signing the. signature page of this original document and· any adde11dt11n signatu1-e 
pa,se(s:) that the contractor is not presently deban-edl st1spended, p1·oposed for debarrnent, declated ineligible, 
voluntarily excluded from partid~ation, •.\' otherwise excluded from or in~Hgible for participation u.nder f~deral 
assistance programs. Tile, contrnctQr should complete and retum the attached certification tegardi11g deban11ent, 
etc., Exhibit A with their proposal. This document tnust be satisfactorily completed prior' to a,ward of the 
contract. 

Coop!frative Prpcurcrue1,1t Progr@m: 

The conh<actor shall participilte 'in the State. of M iss9uri' s Cooperative Prqcure:men~ Program, The ci:mtrictor shall 
pt'.()v.(de ~acilities Maint~nan~t R~~ir ~t)d Operatlons.(MRO),mcl' Industrial Supplies a.s descri~d herein ,1nder 
the. tenns .and conditions, requirements and spec:ifications of the contract; including price~ to other gpverniTl.eilt 
entities in accordance with the Technical Services Act (section 67.360, ~SMo, "vhfoh i.s available on the ioternet 
at: I1ttp:Nww\\•,mow1.mo.gnvlmost~1H1t,;$/stalhtmi!0(l7000Q3<5<fl .ht1ril). The l;:;OOtractor s~al\ further undersrand 
and agree that partsc;ipa~ioo by other governm~ntal entities js discretionary on the pnrt of that ~ovemrhental entity 
l).nd the State of Missourt bears !'lo financial re~ponsibility for any j,aymetits du.e to the · contractor by sue!, 
govemrnentaJ. entities'. 

~onti-ndot7.s Personnel: 

The cqntrnctor shall 9nly employ ~rsonncl authorize¢Ho work inJhelJoited .$rates. in accoi'dance with applicabfo 
(ede.ral and state laws. This includes but is not limited to the rtlegal lmt11.igration Reform and h1mHtrant 
Responsibility Act (IIRIRA) and INA Section 274A. 

ifthe contra:ctq.r is founc,l fo be in violation ofthi~ requ.irement or the applicabfe state, federal and local laws nnd 
regulatio1is, and if the ,State of MisSOl1rl has :reasonable cause to believe that the contractor hM koowin~ly 
c1npl9yed individuals who ar~ 11Qt eligible to w9r~ it\ the United States, the stnt~ shall h~vethe right to cancel the 
contract i~m~cfinte:ly without TJ1:malty or 1-ecour.se and suspend or debar the c.ontractor fro.in d6111i btrsiness with 
the stote. The state may nlso Withhold up to twenty;.five pet'Cei1t of thetotnl amo'tmt due to the cdntrnctor; 

1'h~ contrac:tor ~hall agree ~• fully coopemte with aoy audit or investigation from fedf.1ral, state~ or k>ciil law 
enfurqtm1mt ngeneies. · 
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Missouri Stat(l,vide Contract Ouartedy Adminlstrativc Fee: 

The oorifrnctor shall pay .a on~ percent ( J %>) admfnlstrativc fee to the State of Misspuri Which sf);iJI apply to all 
p~ymen~l\ receiyed by the contractor for all prodticts provided m1<Jer the contract Payment 9f the Qne per:<:ent 
adn;inisttatiyc:: fee shil.l be 11oi1-11e~otiable. · 

The cdntractor shall pay t~ admini~rativefee nt the end of each caiendar qliarter (i,e: Mareh 31, Jul,lQ 10, 
,Septem berJO~ Decem.berJ l ). The total administrative fee for a given qu~1t-e1· mus~ equaJ one pe1'.ceot (I%) of the 
total payments (minlls returns-and ctedits) received by the. contractor di1rtng the calendar-quarter as reported on 
t.he c,orytrac~or's Mis$0ul'iState~id~ Contract,qt1?rterly Admin~strative Fee ~epo1i ~pccified below .. The .. ~ :;g;;i....,_ 
~dmm1s1rsmvcfee must berece1ved by the D1v1s1on of Putchasmg (Purcha,s:mg) no later-than th~caJ~lldit•'d'ay · 
t)fthe month im~edlatefy following the ~nd of the_ ,c?ile;ndt.1r:q\lrut,~, 1ml~ss·t~e ~~~ a business day in which 
_case the next busmess day tf)er!?11fler shall be considered theiadm1111strat1ve tee deaaTI_ne. "8, <.,.J • 

Payments shnll be made using one of the tbllowing aC.<:Qptable payment methods: 

• S::h£:Ck: P-erson~tchcck, company check, cashier's check, or rnoriey order mad~ payable to the;'tvlissoul'i 
Revolving Information Technology Trust Fund"' and ~lit to .the fonowi.ng mail ins address: Division of 
Purchasiiig, P.O. Bo~ 8Q9~Jefferson City, MO 65 i 02- 0809 OR Division of J>urchas.ing, 30 I West High 
Street, RQom 630,Jefferson.City, MO 65101-1517. The 1;x1ntracto1;'s pay1nent by chec.k shall authorize 
the $hJte ofMissou1~i to process the check.electrtmical{y; The i:ontn,ictor understands and agr~s thatany 
retur1red check from the contractor may be presented ag;iin electronically and may be subject to additibhal 
actions and/or.hanqling fees. 

• Electronic Payment: Instructions pn how tci submit p~yments. electronically by automated clenrfr,g 
house (AC!{) will be pr9vided upon request by contacting the Division of Purchasing.at (573) 7$ J.,2:387. 

AIJ 11ayments ofthe administrative foe shall incl{,de .the contr~ct number <m any cbeck 01· transmittal document. 
However, only one cotitrnc_l 11uniber must \,e ente~d on a check or ~nsmlttal. <iocument. If subm.itting an 
adtninistrat,1v~ fee payment.tor more tfatn one contract, then a separate check or electronic payn1ent af1d assoc:,ated 
tral1$mitta1 document must be submitted by the contracto1· for each contract, · 

MiS$ourj Statm:videCopJn,ctQuatjerfy Admhti§tratlve Fee R~amrt: 

The cc:mfractor shall submit a. Missouri Statewide Contract Qunrterly Administrative Fe~ Rewrno tile Division pf 
Purcliasing \Vhfoh shill! identify the total payments (minus retums an.d ~redits) received b); the, contractot from 
state agencies, political subdivi~ions, universitie~, and governi:ne11tal ent.ities in other states,thnt were,mAde 
por!it1~,1t to.tfw,c.ontr;i.ct,. 

The contractor shall prep~ and si.1brnit •he. Mii,;souri State.wide Coo.tractQ:1:1arterlyAdm.inistrati've Fee Rep6rt at 
the. end 9f each calendar qu1;1rter(i.e,. March !H, June 10, Sep~mber 30, pecembei- 3 l) for totnl pay1itents (minus 
rehO'llS and c1:edits) received by the contractor dm·ing t1,e c1tlenda.r qua*r .. The Missouri Statewide·Contract 
Qua~~.b~;.,~.dJJ;ijn !!JtI@r Fee. R:eport n,u~r~ r~eiyed:~1,y the Division of' Ptlrthasing (Purc~asing~~~tsi·Jh~ "$~ .,_ -
the-'? ~dar~ o the month followmij th¢ re:porrmg quarter enteredt>n the report, unless th . s'1mfa: 
businC$s day in which caseithe, nex.t bns111~ss day thete:tt'ter shtill be consider~d the reporting dea~line. Even.if 
there has .bec11 nd usage of t11e t9ntract (.!uaing .the repottitlg quurtcr, the contractor. must stiU subntit a teport atld 
indicate 110 payntents were received by marking-the nppropriote box on the report fo1i1n. 

The: Missou.ri ,Statewide Contract Quartetfy Adm inistn1tive Fee Report form 111ay be down looded •from· the 
following Put-chash1g Website: htti;z.;{foa.m,2.gswipurchas1ngiycndor~informgti2!.J. The Missouri•statewide 
Contract Quarterly Administrative Fee Report is also. included hereih as Attachnient l; The Missouri S.tatewide 
Contmct Quarlerly. Admfoistradve Fee Report 1hust be .su·bmitted·usfog one of the tbllowfog meth~s: 
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• Mail: Division of Purchasing, 
P.O. Sox 8()9, Jeffersp11City MO 65102~9809 
OR .. 
Division. of'Purcbasinfb 
30.1 West High Street, Roolll 6J.O~ )efferson City, MO 65 l.Q 1-15.17 

• Fax: (S7J) 526~9:8 I 5 
• Email: C\'Cports<i~>o:11_;1111).gov 

The· contractorshaJI agree that.the Division.of Pul'chasi11gresen1eflhe righttotnocHfy the requested fonnat and 
content ofthe Missouri Stntew1deCoi1tract Qua11.erly Ad111illisth1tive fee Report by providing thirfy (JO) calendar 
days written notice to thecotitractor; The contractor shaffalso agree,tbe Divi~1911 of Purchasing mny lmi!atcn11ly 
ame1,d the contract. with.thirty (3D) cal~ndar days noti<:~ to the conti·actor•o ·change the method ofpaymertt of the 
adtn inistrati ve fee, the tirn ing:,lor submission of the Missouri Stattmilde CM tract Quaiterly Admi_n is_tri!tive Fe.e · 
Report, and/-0r.tlmh1g for payment of the. ndtnini.strative fee, The con,tr,actQrshnll und~rstand a,id agre,e thAt if 
such an auumdment is issued by th~ {)ivi sion of Purc-hasing, the co11tractor shal I com ply with all contractual 
terms, 11s am,mded .. 

Mi§:,oiitl, Statewide Contrnct Quarterly Usage Report: 

The contractor sholf submit'a Missoud Statewide Co11traci Qua,tierly Usage Rep(111 t~ the Division of Purchasing 
(Purchasin~) which shall provide the Daia Element information listed beJow: 

,: oila'~w..v~· .· I,i, 
Cpntractor N~me 
Stat~wide Contr(l(!_t 
Number 

. Repo1t Contact Name 
Contact Pho'tte 
Nu111ber 
C1;mtiicl Einail Address 
l>t1teReport Subrtritted 

Reporti n-g. Quarter 

Entity Type 

Custo'mel' Name 

Product or Service 
Descri · tioil 
Pt11·chase · 
Authoriz.atidn 
N umbei•/Jde11tificr 
C<'mtract Line item 
Numbet 

. Q~antity I)eJivered 

Contractor nairie as il np}ienrs 011 the ccintrilct. 
,Statewide co\\trect nu;nher as Bsted on the cover page_ of your contract 
";ith the Sbit~ ofMlssoud. 
Nan'le of the 'j,ei•s011 fohlplefingthercport on behalfqfthe cQ11tractqr. 

Phone numbet for the perscm conipleting the report. 

Email oodross for the persor1 completing the repo)'.t. 
D!lte the Missouri Statewide Contl'act ·Quartijr!y Usage Report is subinittcd 
to Pur:Chashi . · 
Quarter for which tbe contractor is reporting j:iurc:.hases on the t011tract. 

I 1id icate the type of entity. by entering ''S" for Mis~uri state agency, "P" 
for lvlissouri' politkaJ subdi:vision, 11 U" for Missouri university; or 110" for 
oliticnl !mbdiv ision or state emit from a11other state. ·· 

Custom~r's ~me. lfthe <:.U\'?.tom~r h~smulfrpl~ locations, please -oniy use 
the. main e1,tit name. · · 
Descdption of produbt or service purohased .. 

Purchase Authoriiation Nu,nber/ldentifier supplied t,y cusiqmer to 
coritiilctoi'. E.ilter PO or other 11uthorization uumber/identlfier-, lf · 
• r~µremcnt c~rcl use~l, ~nter "P-Card~;. · · · · · · · 
Line itein number ori the confl•act. 

Quantity (i.e; ex~luding rctums) of products ddivered; Ente,;a quantity of 
"\ 11 for :a service/ to' ect. 
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-:·;tt~:ij{liz°t~ffi~ij_fit~J/p~:\fI):·.ff0 \ul~H11'itfi '\:~_~}\_'.:t~?+l~!JY:~1?. 
Un it Price Chru•gcd Unit llrice (;harged ( Le~. exc h,iding .cr~dits) for th¢ product or seb,iite 

.ui-chaseit 
Extended ,Prke Qharitity Delivered X. Unit Price Charged. 

The contractoi· shall prepare and sub1nit the tviissouri Statewide Contract Quarterly Usage Report at the e11d of 
c(lc.h calendar qmuter (Le, March 31, June :30, Septcmbe1· 30, December 31) for the purchases mad.e under ~he 
contract du1·ing the cale11dar·quatt,:!'r. The Missouri S~i_i,d_,'(;pnti:act Quarterly U$age 'Report .must be received 
by the Diyision Q'.° Ptwc}m,sing 1~0 later than the~cifendir'day· o:r the m_onth folic,~h3[ffi9fting quat~r 
cntereg on the Mtssouri Statewide Contra<:t Quarterly Usa·ge Report •. unJess the.+5tlt ts 1,()t a ousniess d.ny in 

whi()h case tht next bl1si11ess day thereafter shall .be considered the reporting c;fea(flin~. Even ff there has been no 
usa~e of the ~011fract duri,1g, the reporting qmuter, the contractor must still submit a 1•cport and ii,dicate no 
purchases were ma~e. 

The contractor must submlt a Missouri Stntewi~e Contract Qunrterly Usage ~eport ~lectrQ11icaUy either utiiizing 
the "Missom·.i Statewide. {;qntract Quarterly l../sngc. Re1>ort'1 worksheet included he.rein in Attachment 2 \ithich is 
dow,1/i:mdabJ~. t;om lnt14//oa.1n,o.gov/jmr.1,:h11sin~/v.1;udor-ii1fotm:1Lion or utiJizhig anott)er format wllich is E.xcel­
exportable. The contractor 1nustsubrr1it'the Missouri Statewide Contract Qu~rterly Usage ~Port to.the f9l10wii;,g 
einail address: cn~ptir-ts«voa.mo.~ov, · 

The contractor .shall agree that the Division <>f Purchasing reserves the rigl1t to 1nopifytJie rcq1.1ested format .and 
cm1tent,ofthe Missouri Statcwid.e Contr~ct Quartt:rly l)s_nge Report by providing thirty (30) .ca.lendar days' 
written notjce tQ t~e~on,trac,or. The.contractor shall al·so agree the Division of Purchasi11g may unil~terally 
nm~nd the contract, with tllirty (30) calendar days' notice t<> the contractor to change the .timing for supmissic:,n of 
the, Missa.uri:Statewide Contract Qunrtetfy Usage Report .. The contractor shall .understand and agreethat if such 
nn a1nendntCnt is issued by the Divisi9n Ql_'Purchnsing, the contrm,:tor sJuiU c·ompJy with t11f contractual term!>, as 
amended. 
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EXHIBIT~ 

s;::ertifteaH~n R!iatding 
Debarment; ~usn~nslon, Jnellg:lbiUU: !UH! YPIJIJ.lla.b' ts«;Jusigg 

Lower Ti~t Cover.et! Trar1sattions 

This tt-'Tti!icncion is required by the regttraliorts imple1ne11ting Executive Order 12549; Debarrrierit !ltld Suspension, 29 CFR 
Part98 Section 98.5 IO, Participants' responsibiHties, The regulations were published os Part Vil ofthe May 26,· {988, 
.fulmi~~ (page~ 19 l 6():. 1"91i I). 

(13Ef'QRECOMPL£Tl'NG Cf:RTff!CA1'16N, READ \NSTRUCtIONS FOR CERT\F.ICATlO~) 

(l) 1'.he ·prospective recipient of Federal assistance funds certifies, by submission of ihis proposal, thlit ncith¢r it nor its 
principals nre p1:Csently debarred,.suspended, proposed for debnmient, declared ineligible, or voluntarily .excluded 
from paiticipation in lhls trnnsacUon by any Fedei-al department or .agency, 

{2) Where the.prQspcctive recipient offederal assistance fu11<1s i~ unable to c~rdfy to any of the stlltements, in this 
certification, such prospective participantshali attach an explanation to this proposai. 

Company Nµme DtJNS # (ifkrto,vn) .. 

G'OI.J~y.,.s;,...,: £c-'~~ -s;;.. )/....,.,_ 1~'L,, ·~~-~ p <.......JES,-U......""<.S 
A11thorized Represt;ntative's Printed Name Authorized Repiesentntive's Title 

Onte 

lnslruct!Qh$ for C.ertlfloatkln 
1. By signing an<! submitting this proposal, the prospecii'le recipient.of Federal assis1ance funds Is f)l'O\'idlng the oer1Hica~on as set ®l below. 
2.. The certllitati¢il in lhis clause is a material representation of fac(upon which reliance was placed~ thl~ ~;icliof\ was enter~ into.· iiit Is later 

del~lned lhi!I .the pros~ve recipient of Feder.a.I ~rstance·funds knowingly rend~oo a~ il!toneous cert!flC/Jlion, ro add",tii:in to othfii: rem~ies 
avs1lable .to the Federal Gover,,menl, the DepMment of labor (DOL) may purtue avaiiabfe tem«lles, lnttudirig susper1&lon 8!1d/or aebal'Jflent.. 

3. The pros~ecilv.e recipient or Fed!3(al a&Sislance fun$ shall pto'lide' lmltiediale written riolice to (he person lo which lhis pi'()pQSal ls·so,bmitl.ed tfal 
any lime \he prospedlve reclpiefll.of .Federal ;,sslstancefunQs,l~s lliat 11s certlfic&lion was erroneous when submitted prhas becQrrnl errott~u~ 

4, 

5. 

PY te.!!Son of changed. circumstances, · · · · 
The te~s 'covereg transac;llon/ 'debarred,' ~SJJsoend~d,' 'ineligible,• •_1o~rliercovered transaction,• 'partk.'fpa,:it,' ',Pl!rson,,','priinary covered 
transaet100,• 'p~ncipa1,• 'prOi)OSal,' and '\10!\ln\arl\y excluded;' as useo in thrs clause, have themeenings.Si:lt out in the Oefim~on~ and O(lverage 

· sectioo
1
~~!,,l'!lles tm

1
p1
1
ementlng f½ecutive Order 12549: You. may ~act the~ lei which .thl~ proposal Is submitted forassts!ance in obtaining a 

tOf)Y ,0 .u rwae, ~eg)l at ons. 
Ttw proapecliveredpie!ll of Federal assl&8f\Ce. funds asrees by submil.\in9 \his J)lo))OSal Ulat, should \he proposed covered trans~ion be entered 
into, it slia/1 not kll(!wfilgly enter!nto any lower riet covered rriinsaooo_n with a person w~o Is debarred, su~pended, declaredTneJfglble, or volunl<ll'ily 
excluqed lr-0m parti(:lpallon In this rovered transa~1 . unless autllonzed bylhe 001.. 

6. The prospeetfv~ recipient ol Federal assists~. funds iurther agree'& by.submitting this pr0f.)Q$al that ii wiU lnell.l$.lhe clause \\Ued•Certilic'a\ion 
Regarding Deb~rment, Suspeosron, lneliglbillty and Volumary Exclusion. L<iwet Tier Cthrered Tr~nsi!ciions,' Without modiftcalioll, ln a11 IPWer lier 
coveted. (ransacUQns e!'d in~!\ soliCitalion$ foi' IP",Ver lier ~eied tra~amions. . . . .. 

7.. A parlltjpant in a covered tr~sacUonmay rely. U{lon a certifiqetion of .a prospe<;Uve partlcipantin.$ tower tler (';()Vefe(i ln1nsacUon th~\ ii IS nol .· . . 
debarred, suspen(fed, inetlgible, or volunlarlly excluded from the covered transaclloti; unless It knows !hatth~'certifieation m erroneous; A partieipant 
may~e the method and frequency by wnlcl\ I~ detemi\00$ the eligibility of \\s principals. Eat:h participant may buNs not required to check the 1.§1 
of Pooies ExciU<fid frQtJJ PrQCU®lenl:or Nomirncuremeot erwrWJl§, · 

e. Nothing contained in U1~ lor~oing sh~I be construed 10 require establishment of a sysll!m of reootdS ln order 10 render in good faillt tile: certification 
required. py Ihill clause. The knowledge ar\d informaUClf\ of a pattlclpant is not feq,Jired to exceed tha\ ~Nch I~ nonnally po~sed by a prudent 
perse1n in the ordinary course of t.,usiness dealings. · · · · · 

~- Except ... for transact10ns au\horized und~r p~raph 5,of lhese l~sln!clions; ifa p.artlc!panl in a covered transaclion}<11owinglyenters into a l~er lier 
.covered tran~ct~ with a ~011 who rs suspeflC!ed, debarreQ, meliglbl.ei or 'VX>lunt~ry e~ed from particlpa!lbn .ITT this lnlosaellon, In addllioo \0 
other remedies available lo the Federal Govemmenl, the DOL may pursue avallabre remedres, focluding suspension and/or deb,11mfmt, 



NASPO ValuePoint 

-·--------------- - - ---------

MASTER AGREEMENT# 8496 
FORM PARTICIPATING ADDENDUM 

PARTICIPATING AOOENOUM A NASPO 

. ValuePoint Facilities Maintenance and Repair & 
Operations (MRO) aod Industrial SuppU~s 
Lead by the State of Oregon 

Master Agreement#: 8496 
Contractor: W.W. Grainger, Inc. (Contractor) 

Participating Entity: State of Missouri 

The following Goods or services are included in this Addendum: 
• All Goods and accessories listed on the Contractor page of the NASPO 

ValuePoint website. 

Master Agreement Terms and Conditions: 
t. ScoQe: This addendum covers the Facilities Maintenance and Repair & 

Operations and Industrial Supplies led by the State of Oregon for use by state 
agencies and other entities located in the Participating State authorized by that 
State's statutes to utilize State contracts with the prior approval of the State's· Chief 
Procurement Official. 

2. Participation: This NASPO ValuePoint Master Agreement may be used by all state 
agencies, institutions of higher institution, political subdiVi~ions and other entities 
authorized to use statewide contracts in the State of Missouri. ls$ues of 
interpretation and ellgibility for participation are solely within the authority of the 
State Chief Procurement Official. 

3. Primary Contapjs: The primary contact individuals for this Participating Addendu.m 
are as follows (or their named successors): 

CoiJtractor 
Name: 
Address: 
Telephone.: 
Fax: 
Email: 

Bryan P. Westhaus, Government Sales Manager 
100 Grainger Parkway, Lake Forest, IL 60045 
312-257-0483 
314-231-6506 
Bryan.westhaus@grainger.com 



Participating Entity 
Name: John Stegmann 
Address: 301 West High Street, Jefferson City, MO 65102 
Telephone: 573-751-:2497 
Fax: 573-526-9816 
Email: John.stegmann@oa.mo.gov 

4. Participating Entity Modifications Or Additions To The Master Agreement 

These modifications or additions apply only to actions and relationships within the 
Participating Entity. 
Participating Entity must check one of the boxes below. 

~ No changes to the terms and conditions of the Master Agreement are required. 

L1 The following changes are modifying or supplementing the Master Agreement 
terms and conditions. · 

5. LeaseAgreements: Reserved. 

6. Subcontractors: All contractors, dealers, and resellers authorized in the State of 
Missouri, as shown on the dedicated Contractor (cooperative contract) website, are 
approved to provide sales and service support to participants in the NASPO 
ValuePoint Master Agreement. The contractor•s dealer participation will be in 
accordance with the terms and conditions set forth in the aforementioned Master 
Agreement. 

7. Orders: Any order placed by a Participating Entity or Purchasing Entity for a product 
and/or service available from this Master Agreement shall be deemed to be a sale 
under (and governed by the prices and other terms and conditions) of the Master 
Agreement unless the parties to the order agree in writing that another contract or 
agreement applies to such order. 



IN WITNESS WHEREOF, the parties have executed this Addendum as of the date of 
execution by both parties below. 

Participating Entity: Contractor: W.W. Grainger Inc. 

Signature: Signature: 

I<~~µ ~f-&;,<t:12- ~-- - --
Name: Bryan P. Westhaus 

Title: Government Sales Manager 

Date: 6.6.2018 

[Additional signatures may be added if required by the Part;cipating Entity] 
For questions on executing a porticipating addendum, please contact; 

tlt\SPO ValuePoint. 
Cooperative Development Coordinator. 
Telephone: 

Shannon Berry 
775-720..3404 
sberrry@naspovc1luepoint.org Email: 

[Please email fully executed PDF copy ofthls 
document to 

eA@naspo£alucu2int,Qc,g 
to support doc:umentation of participation and 

posting in ap ropriate data bases.] 
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~~~~ --- ! I 
Stat~ontract Number. __ ----1-------------• 

Total Payments Received (minus 
returns & credits) from Missouri State 
Agencies during the Reporting Quarter : 

Total Payments Received (minus 
returns & credits) from Missouri Political 
Subdivisions (cities. counties, etc.) 
during the Reporting Quarter: 

Total Payments Received (minus 

Quarter: 

returns & credits} from Missouri :+ 
Uniyersities during the Reporting 

--- ---- --- --- . 

Total Payments Received (minus 
returns & credits} from Governmental 
Entitles jn Other States during the 
Reporting Quarter. 

Overall Total Payments Received 
(minus returns & credits) during the , 

Reporting Quarter: 1 $O.OO 

1% Administrative Fee (Multiply Overall 
Total Payments by 1% to determine 
Total Administrative Fee Payment) 

'1.00% 

Total Administrative Fee Payment for I 
the Reporting Quarter: 

I 

] No payments were received this calendar quarter for any purchases 
on the contract identified above. 

Report Contact Nam_e:__ I I 
~~Phone Number: 

[ l January 1 - March 31 [ ] April 1 - June 30 

( ] July 1 - September 30 [ ] October 1 - Docember 31 

1) Mail: Division of Purchasing and Materials Management, 
P.O. Box 809, Jefferson City MO 65102 - 0809 OR 
301 West High Street, Room 630, Jefferson City MO 65101 -1517 

2) Fax: (573) 526-98'15 
3) E!!!!!!: ereports@oa.mo.gov 

Method of Payment Used: 
l 1 Personal check 
[ ] Company check 
[ ] Cashiers check 

[ l Money Order 
{ 1 ACH (Electronic Payment} 

Date of Payment Submission: _j_j20_ 
{mm/dd/yyyy) 

Signature: Date: 
Title: _______ ==== 
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Missouri Statewide Contract Quarterly Usage Report Instructions 

Contractor Name 
Statewide Contract 
Number 
Report Contact Name 
Contact Phone Number 
Contact Email Address 
Date Report Submitted 

Reporting Quarter 

Entity Type 

Customer Name 

Product or Service 
Descri tion 
Purchase Authorization 
Number/Identifier 

Contract Line Item 
Number 
Quantity Delivered 

Unit Price Charged 

Extended Price 

Contractor name as it appears on the contract. 
Statewide contract number as listed on the cover page of your contract with the 
State of Missouri. 

Name of the person completing the report on behalf of the contractor. 
Phone number for the person completing the report. 
Email address for the person completing the report. 
Date the Missouri Statewide Contract Quarterly Usage Report is submitted to 
DPMM. 
Quarter for which the contractor is reporting purchases on the contract. 

Indicate the type of entity by entering "S" for Missouri state agency, "P" for 
Missouri political subdivision, "U" for Missouri university, or "O" for political 
subdivision or state enti from another state. 
Customer's name. If the customer has multiple locations, please only use the 
main enti name. 
Description of product or service purchased. 

Purchase Authorization Number/Identifier supplied by customer to contractor. 
Enter PO or other authorization number/identifier. If procurement card used, enter 
"P-Card". 
Line item number on the contract. 

Quantity (i.e. excluding returns) of products delivered. Enter a quantity of "1" for a 
service/ ro·ect. 
Unit Price Charged (i.e. excluding credits) for the product or service purchased. 

Quantity Delivered X Unit Price Charged. 

Page 1 of 2 
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If no purcha6efi -r. ma(l& during the reporting ql!llrter, check the box below: [ J January 1 - March 31 ( l April 1 - June 30 

I J No purchases were made during this Qlilill'ter on the contract identified above. ( J July 1 - September 30 t l October 1 - December 31 

~fi::, 1-~~iri~ 
$0.0Q 

l(l.00 

$0.00 

$0.00 

$0.00 

$0.00 

$0.00 

$0.00 

$0.00 

$0.00 

$0.00 

$0.00 

$0.00 

$0.00 

$0.00 

$0.00 

$0.00 

$0.00 

Overall Total of Purchases $0.00 

• Enlli1 'f ypa: "S" " IAluourl suta BQoncy; •r aa l6l&aoud political subdlwision; •u- • lliuo<,vi u,iivanJlty; "O" " polllical atlb<IMsion or al&te ..,my from other &late 

Pai.e2of2 



A NAS,PO 

Va.luePoint 
.. 

NASPO ValuePoint Master Agreement #8496 
for 

Facilities Maintenance and Repair & Operations (MRO) and 
Industrial Supplies 

This NASPO ValuePoint Master Agreement rMaster Agreement") Is between the State of 
Oregon, acting by and through the Department of Administrative Services, Enterprise Goods 
and Services, Procurement Services ("DAS PS"), as the Lead State, on behalf of the member 
states of the NASPO ValuePoint Cooperative Purchasing Program and other Participating 
Entitles and W.W. Grainger, Inc. ("Contractor''). This Master Agreement is effective on the 
date that it has been signed by the parties and has been approved as required by applicable 
law ("Effective Date"). 

1. Master Agreement Order of Precedence 

a. Any Order placed under this Master Agreement shall consist of the following documents: 

(1) A Participating Entity's Participating Addendum ("PA"), substantially in the form 
attached hereto as Exhibit A; 

(2) NASPO ValuePoint Master Agreement and its exhibits: 
Terms and conditions of the Master Agreement, then its exhibits, to be 

interpreted in the following order: 
• Exhibit C .. Provisions Required by Federal Law 
• Exhibit B • Description of Productsj Price, and Services 
• Exhibit 8~1 - Percentage Off Discounts 
• Exhibit E • Contractor Branch and Distribution Center Listings 
• eMarket Center Addendum 
• Exhibit D • NASPO ValuePoint Detailed Sales Data Report Form 
• Exhibit A• Sample Participating Addendum 
• Exhibit F - Sustainability and Environmental Policy 

(3) A Purchase Order issued against the Master Agreement; 

(4) Any terms and conditions provided electronically or online or as part of Product 
materials or descriptions or guidelines; and 

(5) Any Contractor's online or third party terms and conditions. 

NASPO ValuePoint Master Agreement 1 



b. These documents shall be read to be consistent and complementary. Any conflict among 
these documents shall be resolved by giving priority to these documents in the order listed 
above. 

2. Definitions 

Acceptance means a written notice from a Purchasing Entity to Contractor advising 
Contractor that the Product has passed its Acceptance Testing. Acceptance of a Product for 
which acceptance testing is not required shall occur folJOWing the completion of delivery, 
Installation, if required, and a reasonable time for inspection of the Product, unless the 
Purchasing ~ntity provides a written notice of rejection to Contractor. 

Acceptance Testing means the process for ascertaining that the Product meets the 
standards set forth in the section titled Standard of Performance and Acceptance, prior to 
Acceptance by the Purchasing Entity. 

Contract means any Order or Purchase Order or other agreed upon ordering instrument 
issued by a Purchasing Entity under this Master Agreement, together with the terms and 
conditions of this Master Agreement. 

Contractor means the person or entity delivering Products or performing services under the 
terms and conditions set forth in this Master Agreement. 

Embedded Software means one or more software applications which permanently reside 
on a computing device. 

Environmentally Preferable Product means products and services that have a lesser or 
reduced effect on human health and the environment when compared to competing products 
or services that serve the same purpose. 

Intellectual Property means any and all patents, copyrights, service marks, trademarks, 
trade secrets, trade names, patentable inventions, or other similar proprietary rights, in 
tangible or intangible form, and all rights, tHle, and interest therein. 

Lead State means the State centrally administering any resulting Master Agreement(s). 

Master Agreement means the underlying agreement executed by and between the Lead 
State, acting on behalf of the members of the NASPO ValuePoint Cooperative Purchasing 
Program, and the Contractor, as now or hereafter amended. 

NASPO ValuePolnt is the NASPO Cooperative Purchasing Organization LLC, doing 
business as NASPO ValuePoint, a 501{c)(3) limited liability company that is a subsidiary 
organization the National Association of State Procurement Officials (NASPO), the sole 
member of NASPO ValuePoint. NASPO ValuePoint facilitates administration of the NASPO 
cooperative group contracting consortium of state chief procurement officials for the benefit 
of state departments, institutions, agencies, and political subdivisions and other eligible 
entities (i.e., colleges, school districts, counties1 cities, some nonprofit organizations, etc.) for 
all states, the District of Columbia, and territories of the United States. NASPO ValuePolnt Is 
Identified in the Master Agreement as the recipient of reports and may perform contract 
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administration functions relating to collecting and receiving reports as well as other contract 
administration functions as assigned by the Lead State. 

Order or Purchase Order means any purchase order, sales order, contract or other 
document used by a Purchasing Entity to order the Products. 

Participating Addendum means a bilateral agreement executed by a Contractor and a 
Participating Entity incorporating this Master Agreement and any other additional 
Participating Entity specific language or other requirements, e.g. ordering procedures 
specific to the Participating Entity, other terms and conditions. 

. . 
Participating Entity means a state, or other legal entity, properly authorized to enter into a 
Participating Addendum. 

Participating State means a state, the District of Columbia, or one of the territories of the 
United States that is listed In the Request for Proposal as intending to participate. Upon 
execution of the Participating Addendum, a Participating State becomes a Participating 
Entity; however, a Participating State listed in the Request for Proposals is not required to 
later participate in the Master Agreement. 

Product means any equipment, software · (including embedded software), supplies, 
materials, commodities, goods, documentation or other deliverable supplied, offered, or 
created by the Contractor pursuant to this Master Agreement as described on Exhibits B and 
B-1. The term Products, supplies, and products are used interchangeably in this Master 
Agreement. 

Purchasing Entity or Customer means a state (as well as the District of Columbia and U.S 
territories), city, county, district, other political subdivision of a State, and a nonprofit 
organization under the laws of some states if authorized by a Participating Addendum, who 
issues a Purchase Order against the Master Agreement and becomes financially committed 
to the purchase. 

Services means installation and additional services as defined in the Master Agreement. 

3. Tenn of the Master Agreement; Non-exclusivity 
a. The initial term of this Master Agreement is for one (.1l year. This Master Agreement may 
be extended beyond the original contract period for four ~ additional years at the Lead 
State's discretion and by mutual agreement and upon review of requirements of Participating 
Entitles, current market conditions, and Contractor performance. 

b. This Master Agreement is not exclusive. Purchasing Entities retain the right to contract for 
Products or Servlces or both through any selection process authorized by law, or to perform 
the Services themselves. Neither NASPO ValuePoint nor the Lead State guarantees that any 
specific number of Contracts will be issued or that any specific amount of Products or 
Services will be required. 

4. Amendments 

The terms of this Master Agreement shall not be waived, altered, modl~ed, supplemented or 
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amended in any manner whatsoever without prior written approval of the Lead State and 
Contractor. 

5. Participants and Scope 

a. Contractor may not deliver Products and Services under this Master Agreement untll a 
Participating Addendum, in a form substantially similar to Exhibit A attached hereto and 
acceptable to the Participating Entity and Contractor is executed. The NASPO ValuePoint 
Master Agreement Terms and Conditions are applicable to any Order by a Participating Entity 
(and other Purchasing Entities covered by their Participating Addendum), except to the extent 
altered, modified, supplemented · or amended by a Participating Addendum. By way of 
iliustration and not iimitation, this authortty ·may apply 1o unique delivery and Invoicing 
requirements, confidentiality requirements, defaults on Orders, governing law and venue 
r~lating to Orders by a Participating Entity, indemnification, and insurance requirements. 
Statutory or constitutional requirements relating to availability of funds may require specific 
language in some Participating Addenda in order to comply with applicable law. The 
expectation is that these alterations, modifications, supplements, or amendments will be 
addressed in the Participating Addendum or, with the consent of the Purchasing Entity and 
Contractor, may be included In the ordering document (e.g. purchase order or contract) used 
by the Purchasing Entity to place the Order. 

b. Use of specific NASPO ValuePolnt cooperative Master Agreements by state agencies, 
political subdivisions and other Participating Entities (including cooperatives) authorized by 
individual state's statutes to use state contracts are subject to the approval of the respective 
State Chief Procurement Official. Issues of interpretation and eligibility for participation are 
solely within the authority of the respective State Chief Procurement Official. 

c. Obligations under this Master Agreement are limited to those Participating Entities who 
have signed a Participating Addendum and Purchasing Entities within the scope of those 
Participating Addenda. States or other entities permitted to participate may use an informal 
competitive process to determine which Master Agreements to participate in through 
execution of a Participating Addendum. Financial obllgations of Participating Entities who are 
states are limited to the orders placed by the departments or other state agencies and 
institutions having available funds. Participating Entities who are states incur no financlal 
obligations on behalf of other Purchasing Entities. Contractor shall email a fully executed PDF 
copy of each Participating Addendum to PA@naspovaluepoint.org to support documentation 
of participation and posting in appropriate data bases. 

d. NASPO Cooperative Purchasing Organization LLC, doing business as NASPO ValuePoint, 
is not a party to the Master Agreement. It is a nonprofit cooperative purchasing organization 
assisting states In administering the NASPO cooperative purchasing program for state 
government departments, institutions, agencies and political subdivisions (e.g., colleges, 
school districts, counties, cities, etc.) for all 50 states, the District of Columbia and the 
territories of the United States. 

e. Participating Addenda shall not be construed to amend the following provisions in this 
Master Agreement between the Lead State and Contractor that prescribe NASPO ValuePoint 
Program requirements: Term of the Master Agreement; Amendments; Participants and 
Scope; Admlnistrativ~· Fee; NASPO ValuePoint Summary and Detailed Usage Reports: 
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NASPO ValuePoint Cooperative Program Marketing and Performance Review; NASPO 
ValuePoint eMarketCenter; Right to Publish; Price and Rate Guarantee Period; and Individual 
Customers. Any such language shall be void and cf no effect. 

f. Participating Entities who are not states may under some circumstances sign their own 
Participating Addendum, subject to the consent to participation by the Chief Procurement 
Official of the state where the Participating Entity is located. Coordinate requests for such 
participation through NASPO ValuePoint. Any permission to participate through execution of 
a Participating Addendum is not a determination that procurement authority exists in the 
Participating Entity; they must ensure that they have the requisite procurement authority to 
execute a Participating Addendum. 

g. Resale. 11Resafe" means any payment In exchange for transfer of tangible goods, software, 
or assignment of the right to services. Subject to any specific conditions included in the 
solicitation or Contractor's proposal as accepted by the Lead State, or as explicitly permitted 
In a Participating Addendum, Purchasing Entitles may not resell Products (the definition of 
which includes services that are deliverables). Absent any such condition or explicit 
permission, this limitation does not prohibit: payments by employees of a Purchasing Entity 
for Products; sales of Products to the general public as surplus property; and fees associated 
with inventory transactions with other governmental or nonprofit entities and consistent with 
a Purchasing Entity's laws and regulations. Any sale or transfer pennitted by this subsection 
must be consistent with license rights granted for use of intellectual property. 

6. Administrative Fees 

a. The Contractor shall pay to NASPO ValuePoint, or its ass1gnee, a NASPO ValuePoint 
Administrative Fee of one-quarter of one percent (0.25% or 0.0025) no later than sixty (60) 
days following the end of each calendar quarter. The NASPO ValuePoint Administrative Fee 
shall be submitted quarterly and Is based on all sales of products and services under the 
Master Agreement (less any charges for taxes or shipping). The NASPO ValuePolnt 
Administrative Fee is not negotiable. This fee Is to be included as part of the pricing submitted 
with proposal. 

· b. Additionally, some states may require an additional fee be paid directly to the state only on 
purchases made by Purchasing Entitles within that state. For all such requests, the fee level, 
payment method and schedule for such reports and payments will be incorporated into the 
Participating Addendum that is made a part of the Master Agreement. The Contractor may 
adjust the Master Agreement pricing accordingly for purchases made by Purchasing Entities 
within the jurisdiction of the state. All such agreements shall not affect the NASPO ValuePoint 
Administrative Fee percentage or the prices paid by the Purchasing Entities outside the 
jurisdiction of the state requesting the additional fee. The NASPO ValuePolnt Administrative 
Fee in subsection 6a shall be based on the gross amount of all sales (less any charges for 
taxes or shipping) at the adjusted prices (if any) in Participating Addenda. 

7. NASPO ValuePoint Summary and Detailed Usage Reports 

In addition to other reports that may be required by this solicitation, the Contractor shall 
provide the following NASPO ValuePoint reports: 

NASPO ValuePoint Master Agreement 5 



a. Summary Sales Data. The Contractor shaJI submit quarterly sales reports directly to 
NASPO ValuePoint using the NASPO ValuePoint Quarterly Sales/Administrative Fee 
Reporting Tool found at http:f/calculator.naspovaluepoint.org. Any/all sales made under this 
Master Agreement shall be reported as cumulative totals by state. Even if Contractor 
experiences zero sales during a calendar quarter, a report Is still required. Reports shall be 
due no later than thirty (30) days following the end of the calendar quarter (as specified in the 
reporting tool). 

b. Detailed Sales Data. Contractor shall also report detailed sales data by: (1) state; (2) 
entity/customer type, e.g. local government, higher education, K121 non-profit; (3) Purchasing 
Entity name; {4) Purchasing Entity bil!-~o and ship-to !ocationf;l; (4) Purchasing Entity and 
Contractor Purchase Order ldentifier/number(s); (5) Purchase Order Type (e.g. sales order1 

credit, return, upgrade, determined by industry practices); (6) Purchase Order date; (7) Ship 
Date; (8) and line item description, including product number if used. The report shall be 
submitted in any form required by the solicitation. Reports are due on a quarterly basis and 
must be received by the Lead State and NASPO ValuePoint Cooperative Development Team 
no later than thirty (30) days after the end of the reporting period. Reports shall be delivered 
to the Lead State and to the NASPO ValuePoint Cooperative Development Team 
electronically through a designated portal, email, CD-ROM, flash drive or other method as 
determined by the Lead State and NASPO ValuePoint. Detailed sales data reports shall 
include sales Information for all sales under Participating Addenda executed under this 
Master Agreement. The format for the detailed sales data report is in shown In Exhibit D. 

c. Reportable sales for the summary sales data report and detailed sales data report Includes 
sales to employees for personal use where authorized by the solicitation and the Participating 
Addendum. Report data for employees should be limited to ONLY the state and entity they 
are participating under the authority of (state and agency, city, county, school district, etc.) 
and the amount of sales. No personal Identification numbers, e.g. names, addresses, social 
security numbers or any other numerical identifier, may be submitted with any report. 

d. Contractor shall provide the NASPO ValuePoint Cooperative Development Coordinator 
with an executive summary each quarter that includes, at a minimum, a list of states with an 
active Participating Addendum1 states that Contractor is in negotiations with and any 
Participating Addendum roll out or implementation activities and Issues. NASPO ValuePoint 
Cooperative Development Coordinator and Contractor will determine the format and content 
of the executive summary. The executive summary is due thirty (30) days after the conclusion 
of each calendar quarter. 

e. Timely submission of these reports is a material requirement of the Master Agreement. 
The recipient of the reports shall have exclusive ownership of the media containing the 
reports. The Lead State and NASPO ValuePoint shall have a perpetual, irrevocable, non­
exclusive, royalty free, transferable right to display, modify, copy, and otherwise use reports, 
data and information provided under this section. 

8. NASPO ValuePolnt Cooperative Program Marketing, Training, and 
Performance Review 

a. Contractor agrees to work cooperatively with NASPO ValuePoint personnel. Contractor 
agrees to present plans to NASPO ValuePoint for the education of Contractor's contract 
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admlnistrator(s) and sales/marketing workforce regarding the Master Agreement contract, 
including the competitive nature of NASPO ValuePoint procurements, the Master agreement 
and participating addendum process, and the manner in which qualifying entities can 
participate In the Master Agreement. 

b. Contractor agrees, as Participating Addendums become executed, If requested by 
ValuePolnt personnel to provide plans to launch the program w!thin the participating state. 
Plans will include time frames to launch the agreement and confirmation that the Contractor's 
website has been updated to properly reflect the contract offer as available in the participating 
state. 

c. Contractor agrees, absent anything to the contrary outlined in a Participating Addendum, 
to consider customer proposed terms and conditions, as deemed important to the customer, 
for possible inclusion into the customer agreement. Contractor will ensure that its sales force 
is aware of this contracting option. 

d. Contractor agrees to participate in an annual contract performance review at a location 
selected by 1he Lead State and NASPO ValuePoint, which may include a discussion of 
marketing action plans, target strategies, marketing materials, as well as Contractor reporting 
and timeliness of payment of administration fees. 

e. Contractor acknowledges that the NASPO Value Point logos may not be used by Contractor 
in sales and marketing until a logo use agreement is executed with NASPO ValuePoint. 

f. The Lead State expects to evaluate the utilization of the Master Agreement at the annual 
performance review. Lead State may, in its discretion, cancel the Master Agreement pursuant 
to section 28, or not exercise an option to renew, when Contractor utilization does not warrant 
further administration of the Master Agreement. The Lead State may exercise its right to not 
renew the Master Agreement If Contractor fails to record or report revenue for three 
consecutive quarters, upon 60-calendar day written notice to the Contractor. Cancellation 
based on nonuse or under~utilization will not occur sooner than two years after award (or 
execution if later) of the Master Agreement. This subsection does not limit the discretionary 
right of either the Lead State or Contractor to cancef the Master Agreement pursuant to 
section 28 or to terminate for default pursuant to section 30. 

g. Contractor agrees, within 30 days of the effective date, to notify the Lead State and NASPO 
ValuePoint of any contractual most-favored-customer provisions in third-part contracts or 
agreements that may affect the promotion of thls Master Agreements or whose terms provide 
for adjustments to future rates or pricing based on rates, pricing in, or Orders from this master 
agreement. Upon request of the Lead State or NASPO ValuePoint, Contractor shall provide 
a copy of any such provisions. 

9. NASPO ValuePoint eMarket Center 

a. In July 2011, NASPO ValuePolnt entered into a multi-year agreement with SciQuest, Inc. 
(doing business as JAGGAER) whereby JAGGAER will provide certain electronic catalog 
hosting and management services to enable eligible NASPO ValuePoint's customers to 
access a central online website to view and/or shop the goods and services available from 
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existing NASPO ValuePoint Cooperative Contracts. The central online website is referred to 
as the NASPO ValuePoint eMarket Center. 

b. The Contractor will have visibility in the eMarket Center through Ordering Instructions. 
These Ordering Instructions are available at no cost to the Contractor and provide customers 
information regarding the Contractors website and ordering infomiation. The Contractor is 
required at a minimum to participate in the eMarket Center through Ordering Instructions. 

c. At a minimum, the Contractor agrees to the following timeline: NASPO ValuePolnt eMarket 
Center Site Admin shall provide a written request to the Contractor to begin Ordering 
Instruction process. The Contractor shal! have thirty (30) days from receipt of written request 
to work with NASPO ValuePoint to provide any unique infonnation and ordering instructions 
that the Contractor would like the customer to have. 

d. If the solicitation requires either a catalog hosted on or integration of a punchout site with 
eMarket Center, or either solution ls proposed by a Contractor and accepted by the Lead 
State, the provisions of the eMarket Center Appendix to these NASPO ValuePoint Master 
Agreement Terms and Conditions apply. 

1 O. Right to Publish 

Throughout the duration of this Master Agreement, Contractor must secure from the Lead State 
prior approval for the release of information that pertains to the potential work or activities 
covered by the Master Agreement. This limitation does not preclude publication about the 
award of the Master Agreement or marketing activities consistent with any proposed and 
accepted marketing plan. The Contractor shall not make any representations of NASPO 
ValuePoint's opinion or position as to the quality or effectiveness of the services that are the 
subject of this Master Agreement without prior written consent. Failure to adhere to this 
requirement may result In termination of the Master Agreement for cause. 

11. Price and Rate Guarantee Period 

All prices and rates set forth in Exhibits 8 and B-1 (and the online catalog) must be 
guaranteed for the initial tenn of the Master Agreement. Following the initial Master 
Agreement period, any request for price or rate adjustment must be for an equal guarantee 
period, and must be made at least (30) days prior to the effective date. Requests for prlce or 
rate adjustment must include sufficient documentation supporting the request. Any 
adjustment or amendment to the Master Agreement shall not be effective unless approved 
by the Lead State. No retroactive adjustments to prices or rates will be allowed. 

Contractor shall apply the appropriate discounts as set forth on Exhibit 8-1. 

12. Individual Customers 

Except to the extent modified by a Participating Addendum, each Purchasing Entity shall 
follow the terms and conditions of the Master Agreement and applicable Participating 
Addendum and will have the same rights and responslbilities for their purchases as the Lead 
State has in the Master Agreement, including but not limited to, any indemnity or right to 
recover any costs as such right Is defined in the Master Agreement and applicable 
Participating Addendum for their purchases. Each Purchasing Entity will be responsible for 
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its own charges, fees, and liabilities. The Contractor will apply the charges and invoice each 
Purchasing Entity individually. 

Administration of Orders 

13. Ordering 

a. Master Agreement order and purchase order numbers shall be clearly shown on all 
acknowledgments, shipping labels, packing slips, Invoices, and on all correspondence. 

b. Purchasing Entities may define entity or project-specific requirements and informally 
compete the requirement among companies having a Master Agreement on an "as needed" 
basis. This procedure may also be used when requirements are aggregated or other firm 
commitments may be made to achieve reductions in pricing. This procedure may be modified 
in Participating Addenda and adapted to the Purchasing Entity's rules and policies. The 
Purchasing Entity may in its sole discretion determine which Master Agreement Contractors 
should be solicited for a quote. The Purchasing Entity may select the quote that it considers 
most advantageous, cost and other factors considered. 

c. Each Purchasing Entity will identify and utilize its own appropriate purchasing procedure 
and documentation. Contractor is expected to become familiar with the Purchasing Entities' 
rules, policies, and procedures regarding the ordering of supplies and/or services 
contemplated by this Master Agreement. 

d. Contractor shall not begin work without a valid Purchase Order or other appropriate 
commitment document under the law of the Purchasing Entity. 

e. Orders may be placed consistent with the terms of this Master Agreement during the term 
of the Master Agreement. 

f. All Orders pursuant to this Master Agreement, at a minimum, shall include: 

(1) The Products, Services or Supplies being delivered; 
(2) The place and requested time of delivery; 
(3) A billing address; 
(4) The name, phone nutnber, and address of the Purchasing Entity representative; 
(5) The price per hour or other pricing elements consistent with this Master Agreement 
and the contractor's proposal; 
(6) A ceiling amount of the order for services being ordered; and 
(7) The Master Agreement Identifier. 

g. All communications concerning administration of Orders placed shall be furnished solely 
to the authorized purchasing agent within the Purchasing Entity's purchasing office, or to such 
other individual Identified in writing in the Order. 

h. Orders must be placed pursuant to this Master Agreement prior to the termination date 
thereof, but may have a delivery date or performance period up to 120 days past the then~ 
current termination date of this Master Agreement. Contractor is reminded that financial 
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obligations of Purchasing Entities payable after the current applicable fiscal year are 
contingent upon agency funds for that purpose being appropriated, budgeted, and othetwise 
made available. 

i. Notwithstanding the expiration, cancellation or termination of this Master Agreement, 
Contractor agrees to perform in accordance with the tenns of any Orders then outstanding at 
the time of such expiration or termination. Contractor shall not honor any Orders placed after 
the expiration, cancellation or termination of this Master Agreement, or othetwise inconsistent 
with its terms. Orders from any separate indefinite quantity, task orders, or other form of 
indefinite delivery order arrangement priced against this Master Agreement may not be 
placed after the expiration or termination of this Master Agreement, notwithstanding the term 
of any such indefinite delivery order agreement. · 

14. Shipping and Delivery 

a. The prices are the delivered price to any Purchasing Entity. All deliveries shall be F.0.8. 
destination, freight pre-paid, with all transportation and handling charges paid by the 
Contractor. Responsibility and liability for loss or damage shall remain the Contractor's until 
final inspection and acceptance when responsibility shall pass to the Purchasing Entity except 
as to latent defects, fraud and Contractor's warranty obligations. The minimum shipment 
amount, if any, will be found in the special terms and conditions. Any order for less than the 
specified amount is to be shipped with the freight prepaid and added as a separate item on 
the invoice. Any portion of an Order to be shipped without transportation charges that is back 
ordered shall be shipped without charge. 

b. All deliveries will be "Inside Deliveries" as designated by a representative of the Purchasing 
Entity placing the Order. Inside Delivery refers to a delivery to other than a loading dock, front 
lobby, or reception area. Specific delivery Instructions will be noted on the order form or 
Purchase Order. Any damage to the building interior, scratched walls, damage to the freight 
elevator, etc., will be the responsibility of the Contractor. If damage does occur, it is the 
responsibility of the Contractor to Immediately notify the Purchasing Entity placing the Order. 

c. All products must be delivered in the manufacturer's standard package, Costs shall include 
all packing and/or crating charges. Cases shall be of durable construction, good condition, 
properly labeled and suitable in every respect for storage and handling of contents. Each 
shipping carton shall be marked with the commodity, brand, quantity, item code number and 
the Purchasing Entity's Purchase Order number. 

15. Laws and Regulations 

Any and all Products offered and furnished shall comply fully with all applicable Federal and 
State laws and regulations, including the Federal Terms and Conditions set forth in Exhibit 
C. 

16. Inspection and Acceptance 

a. Where the Master Agreement or an Order does not otherwise specify a process for 
inspection and Acceptance, this section governs. This section is not intended to limit rights 
and remedies under the applicable commercial code. 
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b. All Products are subject to inspection at reasonable times and places before Acceptance. 
Contractor shall provide right of access to the Lead State, or to any other authorized agent 
or official of the Lead State or other Participating or Purchasing Entity, at reasonable times, 
in order to monitor and evaluate peliormance, compliance, and/or quality assurance 
requirements under this Master Agreement. Products that do not meet specifications may be 
rejected. Failure to reject upon receipt, however, does not relieve the contractor of liability for 
material (nonconformity that substantial Impairs value} latent or hidden defects subsequently 
revealed when goods are put to use. Acceptance of such goods may be revoked in 
accordance with the provisions of the applicable commercial code, and the Contractor is liable 
for any resulting expense incurred by the Purchasing Entity related to the preparation and 
shipping of Product rejected and returned. or for which Acceptance is. revoked. 

c. If any Services do not conform to contract requirements, the Purchasing Entity may require 
the Contractor to perform the services again in conformity with contract requirements, at no 
increase in Order amount. When defects cannot be corrected by re-performance, the 
Purchasing Entity may require the Contractor to take necessary action to ensure that Mure 
performance conforms'to contract requirements; and reduce the contract price to reflect the 
reduced value of services performed. 

d. The warranty period shall begin upon Acceptance. 

e. Acceptance Testing may be explicitly set out in a Master Agreement to ensure 
conformance to an explicit standard of performance. Acceptance Testing means the process 
set forth In the Master Agreement for ascertaining that the Product meets the standard of 
performance prior to Acceptance by the Purchasing Entity. If Acceptance Testing Is 
prescribed, this subsection applies to applicable Products purchased under this Master 
Agreement, including any additional, replacement, or substitute Product(s) and any 
Product(s) which are modified by or with the written approval of Contractor after Acceptance 
by the Purchasing Entity. The Acceptance Testing period shall be thirty (30) calendar days 
or other time period Identified in this Master Agreement or the Participating Addendum, 
starting from the day after the Product is delivered or, if installed, the day after the Product is 
installed and Contractor certifies that the Product is ready for Acceptance Testing. If the 
Product does not meet the standard of performance during the initial period of Acceptance 
Testing, Purchasing Entity may, at its discretion, continue Acceptance Testing on a day-to­
day basis until the standard of performance is met. Upon rejection, the Contractor will have 
fifteen (15) calendar days to cure the standard of performance issue(s). If after the cure 
period, the Product still has not met the standard of performance, the Purchasing Entity may, 
at Its option: (a) declare Contractor to be in breach and terminate the Order; (b) demand 
replacement Product from Contractor at no additional oost to Purchasing Entity; or, (c) 
continue the cure period for an additional time period agreed upon by the Purchasing Entity 
and the Contractor. Contractor shall pay all costs related to the preparation and shipping of 
Product returned pursuant to the section. No Product shall be deemed Accepted and no 
charges shall be paid until the standard of performance is met. The warranty period shall 
begin upon Acceptance. 

17. Payment 

Payment after Acceptance is normally made within 30 days following the date the entire order 
is delivered or the date a correct Invoice is received, whichever is later. After 45 days the 
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Contractor may assess overdue account charges the highest rate permitted by applicable law 
per month on the outstanding balance, unless a different late payment amount is specified in 
a Participating Addendum, Order, or otherwise prescribed by applicable law. Payments will 
be remitted by mail. Payments may be made via a State or political subdivision 11Purchasing 
Card" with no additional charge. 

18. Warranty 

Warranty provisions govern where specified elsewhere in the documents that constitute the 
Master Agreement; otherwise this section governs. The Contractor warrants for a period of 
one year from the date of Acceptance that: (a) the Product performs according to all specific 
claims that the Contractor made in its response to the solicitation, (b) the Product is suitable 
for the ordinary purposes for which such Product Is used, (c) the Product is suitable for any 
special purposes identified in the solicitation or for which the Purchasing Entity has relied on 
the Contractor's skill or judgment, (d) the Product is designed and manufactured in a 
commercially reasonable manner1 and (e) the Product is free of defects. Upon breach of the 
warranty, the Contractor will repair or replace (at no charge to the Purchasing Entity) the 
Product whose nonconformance is discovered and made known to the Contractor. If the 
repaired and/or replaced Product proves to be inadequate, or fails of its essential purpose, 
the Contractor will refund the full amount of any payments that have been made. If Contractor 
is not the manufacturer of the product Contractor shall pass through all manufacturer's 
warranty to Purchasing Entity. The rights and remedies of the parties under this warranty are 
in addition to any other rights and remedies of the parties provided by law or equity, including, 
without !Imitation, actual damages, and, as applicable and awarded under the law, to a 
prevailing party, reasonable attorneys' fees and costs. 

19. Title of Product 

Upon Acceptance by the Purchasing Entity, Contractor shall convey to Purchasing Entity title 
to the Product free and clear of all liens, encumbrances, or other security interests. Transfer 
of title to the Product shall include an irrevocable and perpetual license to use any Embedded 
Software in the Product. If Purchasing Entity subsequently transfers title of the Product to 
another entity, Purchasing Entity shall have the right to transfer the license to use the 
Embedded Software with the transfer of Product title. A subsequent transfer of this software 
license shall be at no additional cost or charge to either Purchasing Entity or Purchasing 
Entity's transferee. 

20. License of Pre-Existing Intellectual Property 

Contractor grants to the Purchasing Entity a nonexclusive, perpetual, royalty-free, 
irrevocable, license to use, publish, translate, reproduce, transfer with any sale of tangible 
media or Product, perform, display, and dispose of the Intellectual Property, and its 
derivatives, used or delivered under this Master Agreement, but not created under it ("Pre .. 
existing Intellectual Property"). The Contractor shall be responsible for ensuring that this 
license is consistent with any third party rights in the Prewexisting Intellectual Property. 

General Provisions 
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21. Insurance 

a. Unless otherwise agreed in a Participating Addendum, Contractor shall, during the term of 
this Master Agreement, maintain in full force and effect, the insurance described In this 
section. Contractor shall acquire such insurance from an insurance carrier or carriers licensed 
to conduct business in each Participating Entity's state and having a rating of A, Class VII or 
better, in the most recently published edition of AM. Best's Insurance Reports. Failure to buy 
and maintain the required insurance may result in this Master Agreement's termination or, at 
a Participating Entity's option, result in termination of Its Participating Addendum. 

b. Coverage shall be written on an occurrence basis. The minimum acceptable limits shall be 
as indicated below: · 

(1) Commercial General Liability covering premises operations, independent 
contractors, products and co~pleted operations, blanket contractual liability, personal 
Injury (including death), advertising liability, and property damage, wlth a limit of not 
less than $1 million per occurrence/$2 million general aggregate; 

(2) Contractor must comply with any applicable State Workers Compensation or 
Employers Liability Insurance requirements. 

c. Contractor shall pay premiums on all insurance policies. Contractor shall provide notice to 
a Participating Entity who is a state within five (5) business days after Contractor is first aware 
of expiration, cancellation or nonrenewal of such policy or is first aware that cancellation is 
threatened or expiration, nonrenewal or expiration otherwise may occur. 

d. Prior to commencement of performance, Contractor shall provide to the Lead State a 
written endorsement to the Contractor's general liability insurance policy or other 
documentary evidence acceptable to the Lead State that (1) names Oregon, and the 
Participating States identified in the Request for Proposal as additional insureds, (2) provides 
that written notice of cancellation shall be delivered in accordance with the policy provisions, 
and (3) provides that the Contractor's liability insurance policy shall be primary, with any 
liability insurance of any Participating State as secondary and noncontributory. Unless 
otherwise agreed in any Participating Addendum, other state Participating Entities' rights and 
Contractor's obligations are the same as those specified in the first sentence of this 
subsection except the endorsement is provided to the applicable state. 

e. Contractor shall furnish to the Lead State copies of certificates of all required insurance in 
a form sufficient to show required coverage within thirty (30) calendar days of the execution 
of this Master Agreement and prior to performing any work. Coples of renewal certificates 
of all required insurance shall be furnished within thirty (30) days after any renewal date to 
the applicable state Participating Entity. Failure to provide evidence of coverage may, at the 
sole option of the Lead State, or any Participating Entity, result In this Master Agreement's 
termination or the termination of any Participating Addendum. 

f. Coverage and limits shall not limit Contractor's liability and obligations under this Master 
Agreement, any Participating Addendum, or any Purchase Order. 
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22. Records Administration and Audit 

a. The Contractor shall maintain books, records, documents, and other evidence pertaining 
to this Master Agreement and Orders placed by Purchasing Entities under it to the extent and 
in such detail as shall adequately reflect performance and administration of payments and 
fees. Contractor shall permit the Lead State, a Participating Entity, a Purchasing Entity, the 
federal government (including its grant awarding entities and the U.S. Comptroller General), 
and any other duly authorized agent of a governmental agency, to audit, inspect, examine, 
copy and/or transcribe Contractor's books, documents, papers and records directly pertinent 
to this Master Agreement or orders placed by a Purchasing Entity under it for the purpose of 
making audits, examinations, excerpts, and transcriptions. This right shall survive for a period 
of five (5) years following termination of this Agreement or final payment for any order placed 
by a Purchasing Entity against this Agreement, whichever Is later, or such longer period as 
ls required by the Purchasing Entity's state statutes, to assure compliance with the terms 
hereof or to evaluate performance hereunder. 

b. Without limiting any other remedy available to any governmental entity, the Contractor shall 
reimburse the applicable Lead State, Participating Entity, or Purchasing Entity for any 
overpayments inconsistent with the terms of the Master Agreement or Orders or 
underpayment of fees found as a result of the examination of the Contractor's records. 

c. The rights and obligations herein exist in addition to any quality assurance obligation in the 
Master Agreement requiring the Contractor to self-audit contract obligations and that permits 
the Lead State to review compliance with those obligations. 

23. Confidentiality, Non-Disclosure, and Injunctive Relief 

a. Confidentiality. Contractor acknowledges that it and Its employees or agents may, in the 
course of providing a Product under this Master Agreement, be exposed to or acquire 
information that is confidential to Purchasing Entity or Purchasing Entity's clients. Any and 
all information of any form that is marked as confidential or would by its nature be deemed 
confidential obtained by Contractor or its employees or agents In the performance of this 
Master Agreement, including, but not necessarily limited to (1) any Purchasing Entity's 
records, (2) personnel records, and (3) information concerning individuals, is confidential 
information of Purchasing Entity f'Confidential Information"). Any reports or other documents 
or items (including software) that result from the use of the Confidential Information by 
Contractor shall be treated in the same manner as the Confidential Information. Confidential 
Information does not include information that (1) is or becomes (other than by disclosure by 
Contractor) publicly known; (2) Is furnished by Purchasing Entity to others without restrictions 
similar to those imposed by this Master Agreement; (3) is rightfully in Contractors possession 
without the obligation of nondisclosure prior to the time of its disclosure under this Master 
Agreement; (4) is obtained from a source other than Purchasing Entity without the obligation 
of confidentiality, (5) is disclosed with the written consent of Purchasing Entity or; (6) is 
independently developed by employees, agents or subcontractors of Contractor who can be 
shown to have had no access to the Confidential Information. 

b. Non-Disclosure. Contractor shall hold Confidential Information in confidence, using at least 
the industry standard of confidentiality, and shall not copy, reproduce, sell, assign, license, 
market, transfer or otherwise dispose of, give, or disclose Confidential Information to third 

NASPO ValuePolnt Master Agreement 14 



parties or use Confidential Information for any purposes whatsoever other than what is 
necessary to the performance of Orders placed under this Master Agreement. Contractor 
shall advise each of its employees and agents of their obligations to keep Confidential 
Information confidential. Contractor shall use commercially reasonable efforts to assist 
Purchasing Entity in identifying and preventing any unauthorized use or disclosure of any 
Confidential Information. Without limiting the generality of the foregoing 1 Contractor shall 
advise Purchasing Entity, applicable Participating Entity, and the Lead State immediately If 
Contractor learns or has reason to believe that any person who has had access to 
Confidential Information has violated or intends to violate the terms of this Master Agreement, 
and Contractor shall at Its expense cooperate with Purchasing Entity in seeking Injunctive or 
other equitable relief in the name of Purchasing Entity or Contractor against any such person. 
Except as directed by Purchasing Entity, Contracto·r wm not at any time during or after the 
term of this Master Agreement disclose, directly or indirectly, any Confidential Information to 
any person. except In accordance with this Master Agreement1 and that upon termination of 
this Master Agreement or at Purchasing Entity's request, Contractor shall turn over to 
Purchasing Entity all documents 1 papers, and other matter in Contractor's possession that 
embody Confidential Information. Notwithstanding the foregoing, Contractor may keep one 
copy of such Confidential Information necessary for quality assurance, audits and evidence 
of the performance of this Master Agreement. 

c. Injunctive Relief. Contractor acknowledges that breach of this section, including disclosure 
of any Confidential Information, will cause irreparable Injury to Purchasing Entity that is 
inadequately compensable in damages. Accordingly, Purchasing Entity may seek and obtain 
injunctive relief against the breach or threatened breach of the foregoing undertakings, in 
addition to any other legal remedies that may be available, Contractor acknowledges and 
agrees that the covenants contained herein are necessary for the protection of the legitimate 
business interests of Purchasing Entity and are reasonable in scope and content. 

d. Purchasing Entity Law. These provisions shall be applicable only to extent they are not in 
conflict with the applicable public disclosure laws of any Purchasing Entity. 

e. The rights granted Purchasing Entitles and Contractor obligations under this section shall 
also extend to the cooperative's Confidential Information, defined to include Participating 
Addenda, as well as Orders or transaction data relating to Orders under this Master 
Agreement that identify the entity/customer, Order dates1 line item descriptions and volumes, 
and prices/rates. This provision does not apply to disclosure to the Lead State, a Participating 
State, or any governmenta1 entity exercising an audit, inspection, or examination pursuant to 
section 23. To the extent permitted by law, Contractor shall notify the Lead State of the identity 
of any entity seeking access to the Confidential Information described in this subsection. 

24. Public Information 

This Master Agreement and all related documents are subject to disclosure pursuant to the 
Purchasing Entity's public information laws. 

25. Assignment/Subcontracts 

a. Contractor shall not assign, sell, transfer, subcontract or sublet rights, or delegate 
responsibilities under this Master Agreement, in whole or in part, without the prior written 
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approval of the Lead State. 

b. The Lead State reserves the right to assign any rights or duties, including written 
assignment of contract administration duties to NASPO Cooperative Purchasing 
Organization LLC, doing business as NASPO ValuePoint and other third parties. 

26. Changes in Contractor Representation 

The Contractor must notify the Lead State of changes In the Contractor's l<ey administrative 
personnel managing the Master Agreement in writing within 10 calendar days of the change. 
The Lead State reserves the right to approve changes in key personnel, as identified in the 
Contractor's proposal. The Contractor agrees to propose repiacemeni key personnel having 
substantially equal or better education, training, and experience as was possessed by the key 
person proposed and evaluated in the Contractor's proposal. 

27. Independent Contractor 

The Contractor shall be an independent contractor. Contractor shall have no authorization, 
express or implied, to bind the Lead State, Participating States, other Participating Entities, 
or Purchasing Entities to any agreements, settlements, liability or understanding whatsoever, 
and agrees not to hold itself out as agent except as expressly set forth herein or as expressly 
agreed in any Participating Addendum. 

28. Cancellation 

Unless otherwise stated, this Master Agreement may be canceled by either party upon 60 
days written notice prior to the effective date of the cancellation. Further, any Participating 
Entity may cancel its participation upon 30 days written notice, unless otherwise limited or 
stated in the Participating Addendum. Cancellation may be in whole or In part. Any 
cancellation under this provision shall not affect the rights and obligations attending orders 
outstanding at the time of cancellation, including any right of a Purchasing Entity to ' 
indemnification by the Contractor, rights of payment for Products delivered and accepted, 
rights attending any warranty or default in performance in association with any Order, and 
requirements for records administration and audit. Cancellation of the Master Agreement 
due to Contractor default may be immediate. 

29. Force Majeure 

Neither party to this Master Agreement shall be held responsible for delay or default caused 
by fire, riot, unusually severe weather, other acts of God, or war which are beyond that party's 
reasonable control. The Lead State may terminate this Master Agreement after determining 
such delay or default will reasonably prevent successful performance of the Master 
Agreement. 

30. Defaults and Remedies 

a, The occurrence of any of the following events shall be an event of default under this Master 
Agreement: 

(1) Nonperformance of contractual requirements: or 

(2) A material breach of any term or condition of this Master Agreement; or 
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(3) Any certification, representation or warranty by Contractor in response to the 
solicitation or in this Master Agreement that proves to be untrue or materially 
misleading; or 

(4) Institution of proceedings under any bankruptcy, insolvency, reorganization or 
similar law, by or against Contractor, or the appointment of a receiver or similar officer 
for Contractor or any of its property, which is not vacated or fully stayed within thirty 
(30) calendar days after the institution or occurrence thereof; or 

(5) Any default specified in another section of this Master Agreement. 

b. Upon the occurrence of an event of default, the Lead State shall issue a written notice of 
default, identifying the nature of the default; and providing a period of 15 calendar days !n 
which Contractor shall have an opportunity to cure the default. The Lead State shall not be 
required to provide advance written notice or a cure period and may immediately terminate 
this Master Agreement in whole or in part if the Lead State, in its sole discretion, determines 
that it is reasonably necessary to preserve public safety or prevent immediate public crisis. 
Time allowed for cure shalt not diminish or eliminate Contractors liability for damages, 
including liquidated damages to the extent provided for under this Master Agreement. 

c. If Contractor Is afforded an opportunity to cure and fails to cure the default within the period 
specified in the written notice of default, Contractor shall be in breach of its obligations under 
this Master Agreement and the Lead State shall have the right to exercise any or all of the 
following remedies: 

(1) Exercise any remedy provided by law; and 
(2) Terminate this Master Agreement and any related Contracts or portions thereof; 
and 

(3) Impose liquidated damages as provided in this Master Agreement; and 

(4) Suspend Contractor from being able to respond to future bid solicitations; and 

(5) Suspend Contractor's performance; and 

(6) Withhold payment until the default Is remedied. 

d. Unless otherwise specified in the Participating Addendum, in the event of a default under 
a Participating Addendum, a Particfpating Entity shall provide a written notice of default as 
described in this section and shall have all of the rights and remedies under this paragraph 
regarding its participation in the Master Agreement, in addition to those set forth in its 
Participating Addendum. Unless otherwise specified in a Purchase Order, a Purchasing Entity 
shall provide written notice of default as described in this section and have all of the rights 
and remedies under this paragraph and any applicable Participating Addendum with respect 
to an Order placed by the Purchasing Entity. Nothing in these Master Agreement Terms and 
Conditions shall be construed to limit the rights and remedies available to a Purchasing Entity 
under the applicable commercial code. 

31. Waiver of Breach 

Failure of the Lead State, Participating Entity, or Purchasing Entity to declare a default or 
enforce any rights and remedies shall not operate as a waiver under this Master Agreement 
or Participating Addendum. Any waiver by the Lead State, Participating Entity, or Purchasing 
Entity must be in writing. Waiver by the Lead State or Participating Entity of any default, right 
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or remedy under this Master Agreement or Participating Addendum, or by Purchasing Entity 
with respect to any Purchase Order, or breach of any terms or requirements of this Master 
Agreement, a Participating Addendum, or Purchase Order shall not be construed or opera1e 
as a waiver of any subsequent default or breach of such term or requirement, or of any other 
term or requirement under this Master Agreement, Participating Addendum, or Purchase 
Order. 

32. Debarment 

The Contractor certifies that neither it nor its principals are presently debarred, suspended, 
proposed for debarment, declared ineligible, or voluntarily excluded from participation in this 
transaction (contract) by any governmental department or agenc-1, This certlflcatlcn 
represents a recurring certification made at the time any Order is placed under this Master 
Agreement. If the Contractor cannot certify this statement, attach a written explanation for 
review by the Lead State. 

33. Indemnification 

a. The Contractor shall defend, indemnify and hold harmless NASPO, NASPO Cooperative 
Purchasing Organization LLC (doing business as NASPO ValuePoint), the Lead State, 
Participating Entities, and Purchasing Entities, along with their officers and employees, from 
and against third-party claims, damages or causes of action including reasonable attorneys' 
fees and related costs for any death, injury, or damage to tangible property arising from act(s), 
error(s), or omission(s) of the Contractor, its employees or subcontractors or volunteers, at 
any tier, relating to the pelfonnance under the Master Agreement. 

b. Indemnification - Intellectual Property. The Contractor shall defend, indemnify and hold 
harmless NASPO, NASPO Cooperative Purchasing Organization LLC (doing business as 
NASPO ValuePoint)1 the Lead State, Participating Entities, Purchasing Entities, along with 
their officers and employees ("Indemnified Party'), from and against claims, damages or 
causes of action Including reasonable attorneys' fees and related costs arising out of the 
claim that the Product or its use, infringes Intellectual Property rights ("Intellectual Property 
Claim") of another person or entity. 

(1) The Contractor's obligations under this section shall not extend to any 
combination of the Product with any other product1 system or method, unless the Product, 
system or method is: 

(a) provided by the Contractor or the Contractor's subsidiaries or affiliates; 

(b) specified by the Contractor to work with the Product; or 

(c) reasonably required, in order to use the Product in its intended manner, and 
the Infringement could not have been avoided by substituting another 
reasonably available product, system or method capable of performing the 
same function; or 
(d) It would be reasonably expected to use the Product in combination with such 
product, system or method. 
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(d) It would be reasonably expected to use the Product in combination with such 
product, system or method. 

(2) The Indemnified Party shall notify the Contractor within a reasonable time after 
receiving notice of an Intellectual Property Claim. Even if the Indemnified Party fails to 
provide reasonable notice, the Contractor shall not be relfeved from Its obligations unless the 
Contractor can demonstrate that It was prejudiced in defending the Intellectual Property Claim 
resulting in increased expen_ses or loss to the Contractor. If the Contractor promptly and 
reasonably Investigates and defends any Intellectual Property Claim, It shall have control over 
the defense and settlement of it. However, the Indemnified Party must consent In writing for 
any money damages or obiigations for which it may be responsible. The indemnified Party 
shall furnish, at the Contractor's reasonable request and expense, information and assistance 
necessary for such defense. If the Contractor fails to vigorously pursue the defense or 
settlement of the Intellectual Property Claim, the Indemnified Party may assume the defense 
or settlement of it and the Contractor shall be liable for all costs and expenses, Including 
reasonable attorneys' fees and related costs, incurred by the Indemnified Party In the pursuit 
of the Intellectual Property Claim. Unless otherwise agreed In writing, this section is not 
subject to any limitations of llablllty in this Master Agreement or In any other document 
executed In conjunction with this Master Agreement. 

34. No Waiver of Sovereign Immunity 

In no event shall this Master Agreement, any Participating Addendum or any contract or any 
Purchase Order issued thereunder, or any act of the Lead State, a Participating Entity, or a 
Purchasing Entity be a waiver of any form of defense or immunity, whether sovereign 
immunity, governmental Immunity, Immunity based on the Eleventh Amendment to the 
Constitution of the United States or otherwise, from any claim or from the jurisdiction of any 
court. 

This section applies to a claim brought against the Participating Entities who are states only 
to the extent Congress has appropriately abrogated the state's sovereign Immunity and Is 
not consent by the state to be sued in federal court. This section is also not a waiver by the 
state of any form of Immunity, including but not limited to sovereign immunity and immunity 
based on the Eleventh Amendment to the Constitution of the United States. 

35. Governing Law and Venue 

a. The procurement, evaluation, and award of the Master Agreement shall be governed by 
and construed in accordance with the laws of the Lead State sponsoring and administering 
the procurement. The construction and effect of the Master Agreement after award shall be 
governed by the law of the state serving as Lead State. The construction and effect of any 
Participating Addendum or Order against the Master Agreement shall be governed by and 
construed in accordance with the laws of the Participating Entity's or Purchasing Entity's 
State. 

b. Unless otherwise specified in the RFP, the venue for any protest, claim, dispute or action 
relating to the procurement, evaluation, and award is in the Lead State. Venue for any claim, 
dispute or action concerning the terms of the Master Agreement shall be in the state serving 
as Lead State. Venue for any claim, dispute, or action concerning any Order placed against 
the Master Agreement or the effect of a Participating Addendum shall be In the Purchasing 
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Entity's State. 

c. If a claim is brought in a federal forum, then it must be brought and adjudicated solely and 
exclusively within the United States District Court for (in decreasing order of priority): the 
Lead State for claims relating to the procurement, evaluation, award, or contract performance 
or administration if the Lead State Is a party; a Participating State If a named party; the state 
where the Participating Entity or Purchasing Entity is located if either is a named party. 

36. Assignment of Antitrust Rights 

Contractor irrevocably assigns to a Participating Entity who ls a state any claim for relief or 
cause of action which the Contractor now has or which may accrue to the Contractor in the 
future by reason of any violation of state or federal antitrust laws (15 U.S.C. § 1-15 or a 
Participating Entity's state antitrust provisions), as now in effect and as may be amended 
from time to time, in connection with any goods or services provided in that state for the 
purpose of carrying out the Contractor's obligations under thls Master Agreement or 
Participating Addendum, including, at the Participating Entitys option, the right to control any 
such litigation on such claim for relief or cause of action. 

37. Contract Provisions for Orders Utilizing Federal Funds 

Pursuant to Appendix II to 2 Code of Federal Regulations (CFR) Part 200, Contract Provisions 
for Non~Federal Entity Contracts Under Federal Awards, Orders funded with federal funds 
may have additional contractual requirements or certifications that must be satisfied at the 
time the Order is placed or upon delivery. These federal requirements may be proposed by 
P~rtlcipating Entitles in Participating Addenda and Purchasing Entities for incorporation In 
Orders placed under this Master Agreement. 

38. Leasfng or Alternative Financing Methods 

The procurement and other applicable laws of some Purchasing Entities may permit the use 
of leasing or alternative financing methods for the acquisition of Products under this Master 
Agreement. Where the tenns and conditions are not otherwise prescribed in an applicable 
Participating Addendum. the terms and conditions for leasing or alternative financing methods 
are subject to negotiation between the Contractor and Purchasing Entity. 

Authorized Signatures: 

:;n~•rzf¾' 
Title: Sr. Government Sales Manager 

aluePo/nt Mf:l'ster Agf8ement 
( 

Date: April 25, 2018 

20 



Approved pursuant to ORS 291.047 

Oregon Department of Justice 
By: Karen Johnson via email 

Sr. Assistant Attorney General 

Date: April 24, 201 a 
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eMarket Center Appendix to NASPO ValuePoint Master Agreement 

a. This Appendix applies whenever a catalog hosted by or integration of a punchout site with 
eMarket Center is required by the solicitation or either solution is proposed by a Contractor 
and accepted by the Lead State. 

b. Supplier's Interface with the eMarket Center. There is no cost charged by JAGGAER to 
the Contractor for loading a hosted catalog or integrating a punchout site. 

c. At a minimum, the Contractor agrees to the following: 

(1) Implementation Timeline: NASPO ValuePoint eMarket Center Site Admin shall 
provide a written request to the Contractor to begin enablement process. The Contractor shall 
have fifteen (15) days from receipt of written request to work with NASPO ValuePolnt and 
JAGGAER to set up an enablement schedule, at which time JAGGAER's technical 
documentation shall be provided to the Contractor. The schedule wlll include future calls and 
milestone da1es related to test and go live dates. The contractor shall have a total of Ninety 
(90) days to deliver either a (1) hosted catalog or (2) punch-out catalog, from date of receipt 
of written request. 

(2) NASPO ValuePolnt and JAGGAER wlll work with the Contractor1 to decide which 
of the catalog structures (either hosted or punch-out as further described below) shall be 
provided by the Contractor. Whether hosted or punch-out, the catalog must be strictly 
limited to the Contractor's awarded contract offering (e.g. products and/or services 
not authorized through the resulting cooperative contract should not be viewable by 
NASPO ValuePoint Participating Entity users). 

(a) Hosted Catalog. By providing a hosted catalog, the Contractor is providing 
a list of its awarded products/services and pricing in an electronic data file In a format 
acceptable to JAGGAER, such as Tab Delimited Text flies. In this scenario, the 
Contractor must submit updated electronic data [Insert Time Frame Here} to the 
eMarket Center for the Lead State's approval to maintain the most up-to-date version 
of its product/service offering under the cooperative contract In the eMarket Center. 

(b) Punch-Out Catalog. By providing a punch--out catalog, the Contractor is 
providing Its own online catalog, which must be capable of being Integrated with the 
eMarket Center as a. Standard punch-in via Commerce extensible Markup Language 
(cXML). In this scenario, the Contractor shall validate that Its online catalog is up-to­
date by providing a written update every six months to the Lead State stating they 
have audited the offered products/services and pricing listed on its on line catalog. The 
site must also return detailed UNSPSC codes (as outlined In line 3) for each line item. 
Contractor also agrees to provide e-Quote functionality to facilitate volume discounts. 

d. Revising Pricing and Product Offerings: Any revisions to product/service offerings (new 
products, altered SKUs, new pricing etc.) must be pre-approved by the Lead State and shall 
be subject to any other applicable restrictions with respect to the frequency or amount of such 
revisions. However, no cooperative contract enabled in the eMarket Center may Include price 
changes on a more frequent basis than once per quarter. The following conditions apply with 
respect to hosted catalogs: 
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(1) Updated pricing files are required by the 1st of the month and shall go into 
effect in the eMarket Center on the 1st day of the following month (Le. file received on 
1/01/13 would be effective in the eMarket Center on 2/01/13}. Files received after the 
1st of the month may be delayed up to a month (I.e. file received on 11/06/09 would 
be effect in the eMarket Center on 1/01/10). 

(2) Lead State-approved price changes are not effective until Implemented 
within the eMarket Center. Errors in the Contractor's submitted pricing files will delay 
the implementation of the price changes in eMarket Center. 

e. Supplier Network Requirements: Contractor shall join the JAGGAER Supplier Network 
(SQSN) and shall use JAGGAER's Supplier Portal to import the Contractor's catalog and 
pricingi into the JAGGAER system, and view reports on catalog spend and product/pricing 
freshl'.less. The Contractor can receive orders through electronic defivery (cXML) or through 
low-tech options such as fax. More Information about the SQSN can be found at: 
www.sciquest.com or call the JAGGAER Supplier Network Services team at 800-233-1121. 

f. Minimum Requirements: Whether the Contractor is providing a hosted catalog or a punch­
out catalog, the Contractor agrees to meet the following requirements: 

(1) Catalog must contain the most current pricing, including all applicable 
administrative fees and/or discounts, as well as the most up-to-date producUservice offering 
the Contractor is authorized to provide in accordance with the cooperative contract; and 

(2) The accuracy of the catalog must be maintained by Contractor throughout the 
duration of the cooperative contract; and 

(3) The Catalog must include a Lead State contract identlfication number; and 

(4) The Catalog must include detailed product line item descriptions; and 

(5) The Catalog must include pictures when possible; and 

(6) The Catalog must include any additional NASPO ValuePoint and Participating 
Addendum requirements. Although suppliers in the SQSN nonnally submit one (1) catalog, 
it is possible to have multiple contracts applicable to different NASPO ValuePoint 
Participating Entities. For example, a supplier may have different pricing for state government 
agencies and Board of Regents institutions. Suppliers have the ability and responsibility to 
submit separate contract pricing for the same catalog if applicable. The system will deliver 
the appropriate contract pricing to the user viewing the catalog. 

g. Order Acceptance Requirements: Contractor must be able to accept Purchase Orders via 
fax or cXML. The Contractor shall provide positive confirmation via phone or email within 24 
hours of the Contractor's receipt of the Purchase Order. If the Purchasing Order is received 
after 3pm EST on the day before a weekend or holiday, the Contractor must provide positive 
confirmation via phone or email on the next business day. 

h. UNSPSC Requirements: Contractor shall support use of the United Nations Standard 
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Product and Services Code (UNSPSC). UNSPSC versions that must be adhered to are 
driven by JAGGAER for the suppliers and are upgraded every year. NASPO ValuePoin1 
reserves the right to migrate to future versions of the UNSPSC and the Contractor shall be 
required to support the migration effort. All line items, goods or services provided under the 
resulting statewide contract must be associated to a UNSPSC code. All line items must be 
identified at the most detailed UNSPSC level indicated by segment, family, class and 
commodity. 

i. Applicability: Contractor agrees that NASPO ValuePoint controls which contracts appear in 
the eMarket Center and 1hat NASPO ValuePoint may elect at any time to remove any 
supplier's offering from the eMarket Center, 

j. The Lead State reserves the right to approve the pricing on the eMarket Center. This catalog 
review right is solely for the benefit of the Lead State and Participating Entities, and the review 
and approval shall not waive the requirement that products and services be offered at prices 
(and approved fees) required by the Master Agreement. 

k. Several NASPO ValuePoint Participating Entities currently maintain separate JAGGAER 
eMarketplaces, these Participating Entities do enable certain NASPO ValuePoint 
Cooperative Contracts. In the event one of these entities elects to use this NASPO 
ValuePoint Cooperative Contract (available through the eMarket Center) but publish to their 
own eMarketplace1 the Contractor agrees to work in good faith with the entity and NASPO 
ValuePoint to implement the catalog. NASPO ValuePoint does not anticipate that this will 
require substantial additional efforts by the Contractor; however, the supplier agrees to take 
commercially reasonable efforts to enable such separate JAGGAER catalogs. 

(August 2017) 
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Exhibit A to NASPO ValuePoint Master Agreement 

SAMPLE PARTICIPATING ADDENDUM 

MASTER AGREEMENT# 8496 
FORM PARTICIPATING ADDENDUM 

NASPO ValuePoint 
PARTICIPATING ADDENDUM 

Facllltles Maintenance and Repair & 
Operations (MRO) and Industrial Supplies 
Lead by the State of Oregon 

A NASPO 

ValuePoint 

Master Agreement #: 8496 
Contractor: W.W. Grainger, Inc. (Contractor) 

Participating Entity: State of XXXXX 

The following Goods or services are included in this Addendum: 
• Removable Example: All Goods and accessories listed on the Contractor page of the 

NASPO ValuePoint website. 

The following Goods or services are not Included In this Addendum: 
• Removable Example: Product modifications. 
• Removable Example: Installation services. 

Master Agreement Terms and Conditions: 
1. Scope: This addendum covers the Facilities Maintenance and Repair & Operations 

and Industrial Supplies led by the State of Oregon for use by state agencies and other 
entities located in the Participating State [or State Entity] authorized by that State's 
statutes to utilize State contracts with the prior approval of the State's Chief Procurement 
Official. 

[Removable Instruction: Participating States should ensure that paragraph 2 properly defines 
the scope of participation. The modal language In paragraph enables participation by all 
political subdivisions, institutions of higher education, and other entities included in the state's 
statewide contract program.] 

2. Participation: This NASPO ValuePoint Master Agreement may be used by all state 
agencies, institutions of higher institution, political subdivisions and other entities 
authorized to use statewide contracts in the State of [xxxxxxx]. Issues of interpretation 
and eligibility for participation are solely within the authority of the State Chief Procurement 
Official. 
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3. Primary Contacts: The primary contact individuals for this Participating Addendum are as 
follows (or their named successors): 

Contractor 
Name: 
Address: 
Telephone: 
Fax: 
Email: 

Particjpatinp Entity 
Name: 
Address: 
Telephone; 
Fax: 
Email; 

4. Participating Entity Modifications Or Additions To The Master Agreement 

These modifications or additions apply only to actions and relationships within the 
Participating Entity. 
Participating Entity must check one of the boxes below. 

LJ No changes to the terms and conditions of the Master Agreement are required. 

LJ The following changes are modifying or supplementing the Master Agreement terms and 
conditions. 

£Removable Instruction: Insert text here to address specific changes to the terms and 
conditions. Indicate which section numbers of the Master Agreement are modified. If no 
changes are required, check the box above and delete this paragraph.] 

5. Lease Agreements: [If applicable, insett a statement about whether or not equipment 
lease agreement tenns and conditions included in the Master Agreement have been 
approved for use by the Participating State and any restrictions or requirements for the 
use of the lease agreement language in the Master Agreement. If not applicable, mark 
Section 5 as "Reserved".] 

6. Subcontractors: All contactors, dealers, and resellers authorized in the State of [xxxxxx], 
as shown on the dedicated Contractor (cooperative contract) website, are approved to 
provide sales and service support to participants in the NASPO ValuePoint Master 
Agreement. The contractor's dealer participation will be in accordance with the terms and 
conditions set forth In the aforementioned Master Agreement. 

7. Orders: Any order placed by a Participating Entity or Purchasing Entity for a product and/or 
service available from this Master Agreement shall be deemed to be a sale under (and 
governed by the prices and other terms and conditions) of the Master Agreement unless 
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the parties to the order agree in writing that another contract or agreement applies to such 
order. 

IN WITNESS WHEREOF, the parties have executed this Addendum as of the date of 
execution by both parties below. 

Participating Entity: Contractor: 

Signature: Signature: 

Name: Name: 

Title: Title: 

Date: Date: 

[Additional signatures may be added if required by the Participating Entity] 
For questions on executing a participating addendum, please contact: 

NASPO ValuePoint 

Cooperative Development Coordinator: Shannon Berry 
775-720~3404 
sberrry@naspovaluepoint.org 

Telephone: 
Email: 

[Please email fully executed PDF copy of this 
document to 

PA@naspovaluepofnt,ara 
to support documentation of participation and 

postin in appro riate data bases,] 
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·--- .. -·•·---

Exhibit B to NASPO ValuePoint Master Agreement 

Description of Products, Price, and Services 

1. Products: Contractor may provide Products and Services from the following 
categories: 

• Janitorial Equip. & Supplies (does not include Sanitation Cleaning Chemicals) 

• Sanitation Cleaning Chemicals (does not include Janitorial Equipment & 
Supplies) 

• Fasteners 

• Material Handling 

• Plumbing 

• Power Sources 

• Outdoor Garden 

• Lamps, Lighting, Ballasts 

• HVAC 

• Hand Tools 

• Power Tools (excluding automotive related tools and products) 

• Electrical 

• Paint 

• Security 

• Safety (does not include any public safety equipment) 

Purchasing Entities may access Contractor's catalog for above products at link: 
www.grainger.com 

2. Services: 

2.1 ESB/MBE/WBE/DV & DBE Programs; 
Contractor has successful experience offering ESB/MBE/WBE/OV & 
DBE companies opportunities through two core programs. 

2.1.1 Contractors Small and Diverse Supplier Program affords the 
Purchasing Entity with access to ESB/MBE/\/VBE/DV & DBE 
manufacturers and suppliers through our catalogs and distribution 
channels. Products provided by Contractor ESB/MBE.MIBE/DV & DBE 
manufacturers and suppliers are identified as part of the supplier 
diversity program with the following symbol. 
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2.1.2 Contractor's Distributor Alliance Program enables 
ESB/MBENVBE/DV & DBE companies to assist government agencies 
to meet their MRO product and service requirements. In the Distributor 
Alliance reseller program, Participating Entity can leverage these 
companies' experience and e><pertise to meet ESB/MBENVBE/DV & 
DBE goals. Contractor has actively supported diversity spend programs 
for more than 1 O years and currently is contractually partnered with 
more than 60 certified resellers across the country. 

Gro\vth Incentives: 

Contractor's pricing includes contract Incentives, a f1Xed category 
discount structure, market basket pricing that is firm for 12 months, pre­
paid standard ground shipping, product warranties, and inventory 
management solutions. 

2. 2. 1 Contract Reference Price ("CRP"): is market-based and lower 
than Contractor's historic List Price. CRP is. stable and only subject 
to change three times per year. Pricing proposal Is tied to CRP. CRP is 
found on Grainger.com when Purchasing Entity logs into their 
Grainger.com account. The CRP at the time of purchase will be the price 
to which any contract discounts will be applied. 

2.2.2 Customized Contract Incentives; Depending on factors such as 
contract commitments, single award status, and market competition, 
Contractor may offer contract Incentives, administrative fees and 
discounts that may include the following options: 

• Participating State Administrative Fee Structure 
• Annual Growth incentives 

✓ Incremental Sales Growth Incentives 
✓ Annual Green/Sustainability Growth Incentives 
✓ Annual Grainger Choice Produ~ Growth Incentives 
✓ eCommerce Growth Incentives 
✓ Additional Category Discounts 

2.2.3 Customer Specific Pricing ("CSP"): Contractor recognizes the 
importance of providing the Purchasing Entity with relevant pricing for 
specific products in special circumstances. As a value-add to the Master 
Agreement, deeper discounted pricing can be sought in the form of 
CSP as It relates to a specific opportunity. 

2.2.4 Additional Discounting: Contractor recognizes the operational 
importance of providing the Purchasing Entity access to MRO products 
that fall outside the market basket pre-defined categories awarded. 
Contractor offers a 5% discount off of CRP on products that fall outside 
the market basket and pre-defined categories listed above. 
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2.2.5 Participating State Custom Market Baskets: Each Participating 
State has the ability to define a custom market basket that consists 
of products that the Participating State most frequently procures. 
Contractor's Government Sales Managers will work with each 
Participating State to identify this product list and price these products 
accordingly based on volume procured. 

2.2.6 Large Order Discounts: Contractor will continue to work with the 
Purchasing Entity to leverage additional discounts for large, single 
orders, based on size and scope. 

2.3 The quality and availability of recycling or other sustainability programs, 
including products or services offered: 
Contractor will work with Purchasing Entity to better enable the State to 
achieve sustainability goals established by the State. 

2.4 The quality and availability of recycling or other sustainability 
environmental conservation programs, including products and/or 
services offered: 

Contractor will work closely with the Purchasing Entity to identify and 
Implement environmental conservation programs. 

2.5 The number of available green environmentally preferable products that 
meet the solicltation's specifications available, showing a robust supply 
of green/sustainable products: 

Contractor currently offers 72,000 green products that are available to 
Participating States and Purchasing Entity. 

In terms of other products, Contractor coordinates with its valued 
supplier/manufacturer partners to ensure that applicable items meet 
various environmental compliance standards, such as but not limited to: 
RoHS (Restriction of Hazardous Substances), WEEE (Waste Electrical 
and Electronic Equipment), ELV (End~of-Life Vehicles), Registration, · 
Evaluation, Authorization, and Restriction of Chemicals (REACH); or 
Substances of Concern (SOC). 

2.6 Contractor's Standard Return Policy: Returns for Contractor catalog 
products can be made up to one (1) year from the date of purchase. 
Returned product must be in origlnal packaging, unused, undamaged 
and in saleable condition. Proof of purchase is required. Contractor will 
either replace the product or issue a credit for the product purchase price. 

The above represents Contractor's policy, however, in practice 
Contractor attempts to put the Purchasing Entity first and in many 
instances Contractor may accept returns that do not meet all of the 
above criteria. For assistance with returns, the Purchasing Entity should 
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call Grainger Customer Care at 800-GRAINGER (800-472-4643). 

2. 7 Distribution points: 

Contractor's Government Inside and Outside Sales Staff are solely 
dedicated to the public sector market across an Participating States, 
Washington D.C. 1 US Territories. Contractor created this govemment­
dedicated sales team to better serve this sector, to understand 

· specific challenges of the Participating Entity and to drive overall savings 
in procuring products . 

.Si.lies Staff P<:r State 

[1vr~1i~~s~6:~~~~mr~L~8L~~~~~~~~~\~~7~[3:\iitfilfjtii!~t;1~~:1if;F:~~if~:r1 
"1.3· Ohio 19 

Ar11ona 18 Ma,yiai'td ·2($ Oregon ·1~ 
:~~(~;%iJWI'.f ;'J:i}P)i itMi~9.6.~lt,I:ltfj 'J/\ijjfi~ i~@h~wo.U.i.'Jf\\ (;'.:ti~%! 
)~tlllfor:n,a 8P Miohlgan •15· Rhode 1;1,mt -6 
:,~Q.!iije.!WJC:n:n:ri-Ii :iDJ:it.F ijtii~@·;;:::.:I\('.µ,:1 :M~/1 :'~t6~~ilP.lin'a}j\f;; ?:~~-:J 
,Connect!Qut 13 Mfs$¾$1lppl 9 So.tJth O.akota 'Cl 
:P.~•i~'\t}\?:P ;:'.(i\f:!,f:~i 'Ml~-W!.,h/}i~J:Vi·i:'.::h) }~:~:~e ,@n.~ii:t/'\\it:'(\Fi :\ij;~/1! 
. Florida 47 MontMa tj· 'l'eXM. 64 
:~gJ~.n.~ti:F'/t i\~;f,.'.ii :N~~~~:\/DL.Vii):} j{):i}X :µ~~.AXi:0.:J,:t;(i>t(\:i ::u~_Q;!J 
Hawaii 18 NtVllda ·12 Vtrmont- .0 
.~ij•b~)\),\:;;:;;'\):\J '.t}~CY· ;fit~·'.a~,~~1fiii'Hj M~:,Mi:I£d\:X:i:\'il::i:~f'.': .::l~\\ 
lntnole ~2 New Jeraey. 30 Washlngton 28 
arnii~6iiJ;::t:;\ii\\:iJ ·i\ti9/t :NJifl~-~-/Vi\itH ;~}'~lfa; ~Wi ,·'.· ~in1a.}Jfi:@1!t · ii;fJ\'.i:fi 
Iowa :O·. ~w York 4$ wlaconsln 13 
,~~i;:•;/_:-:;;;~)ttt ·::;-:·,i1(: -N:9~,t~r<ill~',:t}'.}1 'i'i,]·:1J :.wiomtn~:{j.\\:,:,/):;fxJ :-;:mtrn 
KentlKlky 13 North Dakota 7 DletrlolotColumbla. 16 
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2.8 Scope of geographical coverage offered: 

Contractor covers all (50) states throughout the United States and 
inte·mationally. 

2.9 Accurate and meaningful marking of green products in the on-line 
catalog when applicable: 

Contractor display's product information on the website to display the 
appropriate green symbol next to the products that meet environmental 
sustainability requirements. 

3. Additional Services: 

3. 1 Contract Management Retail Store/\/Vill Call Availability: 

Contractor branches are open 8:00am to 5:00pm Monday through 
Friday, local time. See Exhibit E Contractor's listing of branches and 
distribution centers incorporated by reference. 

Contractor has trained and capable employees that will interact with the 
Purchasing Entity and has regional, senior, and executive management 
responsible for supporting the Participating Entity and the purchasing 
Entities. 

3.2 Reporting Capabilities Disaster Recovery Plan: 

Contractor will provide reporting/analysis. Contractor will work with the 
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Purchasing Entity to provide access to their order lnformation, through 
various history reports 1 spend analysis, pricing audit, and various other 
reports. 

Given the importance of data for information and reporting, it is critical 
that Contractor stores this information well. Contractor shall backup 
Data and transaction logs so that information can be restored in the 
event of hardware or other failure. 

3.3 Web based ordering System: 

Contractor's website at www.arainger.~om offers the Purchasing Entity 
the opportunity to browse products, search through lists, favorites, and 
order history (both online and branch), The webstte is available from a 
traditional browser and via a mobile app for use by the Purchasing Entity 
that may be away from an office. Contractor offers punch out solutions 
to the Purchasing Entity that requires them. 

3.4 Contractors point of contact information: 

Contractor can be contacted at: 
Toll Free: 800-472-4643 (800-GRAINGER) 
Email: customersupport@Grainaer.com 
Website: btt,t>s:/!www.graingetcom/cgnteot/naspo 
FAX: 855-281-3749 
Remit to: 
W. W. Grainger, Inc. 
100 Grainger Parkway 
Lake Forest, IL 60045 

3.5 E- Commerce and Web Catalog Capabilities: 

(1) Display contract pricing and multiple search options from narrow 
options to specific search criteria; 

Contractor allows the Purchasing Entity to search and fHter by the 
following attributes: 

• Keyword(s) 
• NASPO ValuePoint Market Basket items 
• Manufacturer/brand 
• Manufacturer model number 
• National Stock Number (NSN) 
• Grainger item number 
• NASPO Member part number 
• Supplier Diversity products 
• Green products (Logo for green) 
• Categories or product index 
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(2) On-line ordering capability: 
Ordering 24/7: The Purchasing Entity can submit orders 24 hours per 
day, 7 days a week, and 365 days per year on Grainger.com and 
mobile applications. This allows for quick and easy ordering for each 
Purchasing Entity anytime, anywhere. 

(3) Order status and order tracking capabilities: 
The Purchasing Entity can use Grainger.com to track the status of 
any pending order, regardless of ordering channel (online, phone, fax, 
e~mail). The Purch.asing Entity can determine shipment stat.us, 
backorder status, and partial order shipments, will call order pick-ups 
and order cancellatlons for orders placed within the past 36 months 
by clicking on the Order History link at the top of any Grainger.com page. 

(4) Order history: 
The innovative Home Page on Grainger.com includes relevant user 
information such as order history, invoices, and other useful Information 
in support of efficient procurement management. Order history can be 
accessed for 36 months. 

(5) Allow users to develop personal lists and profiles, and a secure 
means for storing procurement card information: 

Personal Lists and Profiles: The Purchasing Entity can create 
11Personal Lists" on Grainger.com and punch-out integrations for 
frequently purchased items. Multiple personal lists can be created and 
shared among other Participating Entities using the same Grainger 
account to streamline the acquisition process. This functionality allows 
the Purchasing Entities to: 

• Create lists by product category, service location, usage, or 
specifications and then organize those lists in folders 

• Order directly from their )ist by clicking "Add to Order11 next to any 
item 

• Assign a location to a list allowing for easy access of that list from 
the Grainger Mobile app 

• Add min/max quantities, bin locations, and print labels of the 
items in your list for easy inventory tracking 

• Share lists with other people on the same account, so they can 
view and order from other Members' Personal lists 

• Add or delete products on the list, combine lists or organize lists ln 
multiple folders 

• Shared usage of these easy-to~access lists can assist the 
Participating Entity in consolidating product orders, avoiding 
duplication and driving product standardization to reduce costs 

• To keep a record of previous purchases 
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Procurement Card Information:· Grainger.com has an easy and 
secure means to use the Personal Profile feature allowing each 
Purchasing Entity to establish specific user-based profiles to view and 
edit contact, default payment and delivery information: 

Payment Information 

• Select permanent payment method for individual account users 
• Establish permanent method of payment (Purchase Order or Credit 

Card) for all account users 
• Expedite check out by enabling express checkout (requires 

permanent default shipping and payment options) 

(6) Online help to use site should be available at minimum during normal 
work hours. 

CIiek-to-Chat: Grainger offers Click-to-Chat Assistance for the 
Purchasing Entity on Grainger.com and punch~out integrations. Agents 
are available from 7 am to 5 pm, Monday- Friday, local time in all time 
zones· to assist the Purchasing Entity with their product questions or 
anything related to the purchasing process. Agents In the click-to-chat 
function can access technical product experts to answer detailed 
questions on product application or specifications affording the 
Purchasing Entity a prompt means to get answers to their questions. 

The Purchasing Entity can chat with a Customer Service Representative 
("CSR") on Grainger.com. Once "Chat Now~ is clicked, a message box 
opens up allowing the Purchasing Entity to communicate with the CSR. 

(7) Technical data, illustrations, Material Safety Data Sheets (SOS), 
parts availability, and access to web-based product sourcing is required: 

The item listings on the website Include product specification, size and 
other attributes, images, SDS, parts availability, web-based product 
sourcing, and other technical infonnatlon. See SDS sheets at 
http: //imv.complyp1us,com/irain&etf?redirett=sds&searchRedirect=sds 
&searchBar=true# 

(8) Allow viewers to vi~w on line product availability by location: 

The Purchasing Entity can determine real-time product availability by 
Grainger location. Participating Entity can designate a default branch 
within their account profile or allow Grainger.com to provide availability 
based on the branch closest to their location. 

(9) Ability to block certain items or categories. 

Upon request, Grainger can block certain items or product categories . 
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(10) Ability to accept "P-Card" payments. 

Contractor accepts P-card payments via VISA, MasterCard and 
American Express as a means of payment for orders. 

3.6 Electronic Data shall be stored for each Participating State In the 
following ways: 

Contractor has Implemented systems that protect, preserve, and 
maintain information obtained from each Purchasing Entity. Unique 
identifiers are assigned by Contractor allowing data to be appropriately 
segmented by Participating State, Participating Entity, or Purchasing 
Entity. Individual line level detail is captured for the Purchasing Entity 
allowing for complete transparency in the ordering process regardless of 
how the Purchasing Entity places their order, size of order, or when and 
where they place an order. 

Contractor chose an internationally accepted information security 
management framework, 1S0/IEC 27001. This framework provides 
direction for the Grainger information security program and established 
infom,ation security policies and procedures. 

As part of the process to ensure the appropriate protection of all 
Grainger data, both internet-facing and critical internal systems are 
protected by next generation firewalls, which allow us to segment our 
environments as needed. Sensitive data sent using TLS encryption 
provides for the security of the transmission, preventing Interception 
of the information sent in that manner. Additionally, the use of 
tokenlzation and encryption for specific data elements at rest protects 
the data by making the information unusable to unauthorized third­
parties. 

Contractor accepts credit cards as a payment method. We are required 
by P-card brands (Visa, MasterCard and American Express) to assess 
compliance against the PCI DSS standard. We perform that assessment 
annually and report to the card brands through our acquiring banks, as 
required by the standard. 

3.7 Forced Substitutions: 

Contractor will not force substitutions. If an item is not available, 
Contractor will infonn the Purchasing Entity and provide the 
P u r ch as i n g Entity with the option to choose an alternate product 
or wait for delivery if the product is on back order. 

3.8 Contract Management: 
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The Purchasing Entity wit I have access to approximately 31000 
Customer Service Representatives (CSRs) to address questions and 
resolve issues that arise. Each CSR has use of State-of-the-art 
technology tools needed to address Inquiries and ensure the Purchasing 
Entities expectations are met. 

Contractor will provide all training specific to contract utilization, online 
ordering, product delivery, product returns, EPPs and customer service 
processes at no additional cost. 

3.9 Shipping: 

All shipments are to be dellvered directly to the purchasing 
department/division address. All shipments shall include a packing label 
that includes at a minimum the following information on the outside of 
the package: 

Purchasing Entlty name; 
Delivery Address; 
Purchasing Entity and floor; 
Contact; and 
T~lephone number. 

A packing slip shall also be included with each shipment, which shall 
include at a minimum the following information In no particular order: 

Line item description; 
-Date ordered; 
Quantity ordered; 
Quantity included in shipment; 
Any backordered items; 
Unit Price and extension; 
Number of parcels; 
Purchase Order Number; 
Purchasing Entity name; and 
F.O.B. Destination. 

Contractor ensures that its Packing Slip references information Important 
to the Purchasing Entity, Including all of the fields identified above. 
Furthermore, Contractor's product descriptions and part #s on the 
Packing Slip match exactly those on the product labels making for simple 
receipt and validation processes by the Purchasing Entity. Contractor 
can additionally identify the Purchasing Entity's item#, a customer's P.O. 
line number, and other relevant infom,ation on the Packing Slip. 

3.10 Reporting Capabilities: 

Contractor shall provide information on all reports that are available 
without charge, to include a brief description of the report and the 
frequency. Additional Participating States may have additional reporting 
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requirements. Contractor commits to providing consolidated reporting to 
the Purchasing Entity at frequencies they require or as requested. 

Reports include, bui are not limited to: 
• Purchase history for a specified period of time 
• Each customer or sub-account, such as a using area in a VMI 
• Purchase Order and/or Job~Reference Numbers 
• Dates of Purchase 
• Item numbers and FULL descriptions 
• Customer item numbers, if applicable 
• Item categories and EPP designation 
• Quantities and Units of Measure 
• Pricing 
• Extended Pricing 
• Number of times purchased 
• Invoices and/or sales orders for audit validation 
• Green/EPP reports 
• Other information may also be available 

Reports provided in Excel format unless otherwise noted. Contractor 
does not charge money for any reports to the Purchasing Entity, and will 
work with each request to try to meet the Purchasing Entities needs if 
the information is not already avallable. 

The Purchasing Entity has access to orders placed via the website or 
through punch out on their account on the web. These orders can be 
reviewed by order or item category for easy reference. 

3.11 Sustainability/Environmental Practices: 

(1) Contractor has a corporate-wide sustainability policy. A copy of 
Grainger's Corporate Social Responsibility (CSR) is attached hereto 
as Exhibit F. . 

(2) Product Take Back/End of Life: 

Contractor offers end of life take back and recycling options for the 
following product types through recycling partnerships, product 
portfolio and through value~added (no-charge) recycling programs 
offered by our key suppliers. 

3.12 Vending Machines: 

Contractor offers a non-fee MRO related solution for Vending Machines. 

KeepStock® is Grainger's portfolio of inventory management solutions 
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that help the Purchasing Entity to better understand their inventory and 
reduce costs associated with managing it. KeepStock® Secure is an 
ideal choice for the Purchasing Entity who need controlled access of 
consumable MRO inventory. Each machine can be customized and 
configured to the needs of the Purchasing Entity and their supply 
requirements wither Coil, Carousel1 Lockers, Cabinets, and Drawers. 

• KeepStock® Onsite 
• KeepStock® Store 
• Customer"Managed Inventory (CMI) Solutions 
• KeepStock® Label 
• KeepStock® Scan 
• KeepStock® Mobile 
• KeepStock® Layout 
• KeepStock® Cleanup 
• KeepStock® Content 

Secure Employee Access: The Purchasing Entity can access 
machines by either swiping a badge or entering a code on the key pad. 

Control Methods: Orders are scheduled to run based on the preset 
day(s) detem,ined during implementation. Restrictions by Participating 
Entity can be built into the program. Standard reports can be generated 
by date, time, item. department, cost center, etc. Sample reports are 
available from the Grainger sales representative to help Participating 
Entity see the leve·J of detaiJ our programs can provide. 

3.13 Additional Value added solutions: 

1. Grainger Safety Footwear Program & Shoemobile 

2. Safety Training & Assessments 

3. Managed MRO Solutions 

4. Grainger Consulting Services 

5. Custom Product Center 

6. Energy Services: 
Contractor's team may serve as Participating State's resource to help Identify 
and implement a wide range of efficient solutions for the Purchasing Entity 
through Its network of qualified, insured and licensed service providers. 
Working closely with the Purchasing Entity, Contractor's service providers can 
help identify and facilitate the installation of energy-saving and water 
conservation measures with minimal disruption to the Purchasing Enti1y. 
Contractor's service can help the Purchasing Entity secure applicable 
incentives and rebates for energy and water-saving projects. 

7. Grainger's Energy Services: 
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• Lighting Projects 
• HVAC Projects 
• Motor and Pump Projects 
• Compressed Air System Studies and Upgrade Projects 
• Oust Collect.Ion System Studies and Upgrade Projects 
• Electric Vehicle Charging Station Projects 
• Steam Trap System Studies and Upgrade Projects 
• Water Conservation Upgrade Projects 

3.14 Installation, lhpplicable: 

Contractor will support Participating State in working with manufacturers, 
suppliers and third party installers ("Partner Network") for equipment, 
manufacturer-certified set up, training, turnkey installation, post 
installation services and other maintenance services. Contractor works 
closely with the Purchasing Entity and qualified, licensed and insured 
installers to identify and facilitate services and support. 

Contractor's ability to provide installation services of products or 
equipment that a Participating State may chose, if applicable to its State 
rules. 

Contractors offerings of installation and support services of products or 
equipment Include the following: 

• Contractor's network of installers provides turnkey and/or labor-only 
fixed tee installation and support services. 

• Turnkey offerings Include all materials, labor, recycling, rebate 
administration and tax deduction documentation, if applicable. 

• The Purchasing Entity billing options for labor and/or turnkey 
installation and service support will be tailored to satisfy the Purchasing 
Entities needs. 

• Contractor has identified 65 companies that have satisfied Contractor's 
rigorous vetting process. All companies used by Contractor are 
licensed, Insured, qualified and capable of performing in accordance 
with the Purchasing Entities requirements. 

3. 15 Sourced Products, if applicable: 

3.15.1 Contractor sourced products is a product which is not currently 
listed In the suppliers contract catalog or on-llne ordering system at the 
time of order receipt but is capable of being supplied through the 
Contractor, if applicable to a Participating State's rules. 

Contractor will leverage its buying power to provide Participating States 
a competitive market solution addressing product line extensions, items 
infrequently ordered or not yet in our catalog, or discontinued product. 

3.15.2 If the Contractor is capable of supplying sourced products they 
must be direct line extension products which have a similar Uem to an 
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established product category and the Contractor must already have a 
publically recognized business partnership with the ~brand," if applicable 
to the applicable Participating State's ·rules. 

Contractor's beyond-the-catalog solution is a direct line extension of 
product to an established product category. Contractor obtains its 
sourced product and services similar to an item in an established product 
category. Items are from publically recognized businesses that have 
established a supplier relationship with Contractor. 

3.16 Disaster Recovery: 

Contractor shall provide an emergency preparedness plan to aid States 
during an emergency or disaster recovery with specifics as to response 
time, supplies availability and other goods and services that is offered. 

A Participating State may request hard copy and link to Contractors 
emergency preparedness plan on Its website. 

Contractor to provide lead state with hard copy and website link no later 
than July 15, 2019. 
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EXHIBIT e .. 1 to NASPO ValuePoint Master Agreement 

Percentage Off Discount: 

Percentage off list per awarded category 

Contractor shall apply the following discount percentages to all purchases: 

Category 
1. Janitorial Equipment & Supplies (does not include Sanitation Cleaning Chemicals) 
2. Sanitation Cleaning Chemicals & Supplies (does not include Janitorial Equipment & SuppOes 

3. Fasteners 
4. Material Handling 
5. Plumbing 
6. Power Source 
7. Outdoor Garden 
8. Lamps & Lighting and Ballasts 
9, HVAC 
10, Hand Tools 
11, Power Tools (excluding automotive related tools and products) 
12. Electrlcal 
13. Paint 
14. Security 
15. Safety (does not include any public Hfety equipment) 

Discount 
17% 
22% 
35% 
11% 
20% 
19% 
13% 
22% 
17% 
14% 
11% 
23% 
13% 
17% 
19% 

The Contractor's Percentage off list discount will not be reduced throughout the life of the 
Master Agreement except, Contractor can however provide a higher percentage off list 
discount by providing the Lead State a thirty (30) day notice and Lead State approving the 
discount. 
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Exhibit C to NASPO ValuePolnt Master Agreement 
PROVISIONS REQUIRED BY FEDERAL LAW 

Without limiting the generality of Section 15 of the Master Agreement, lf applicable, 
Contractor shall comply and, as indicated, cause all subcontractors to comply with the 
following federal requirements. For purposes of this Master Agreement, all references to 
federal laws are references to federal laws as they may be amended from time to time. 

1. Equal Employment Opportunity. If this Master Agreement, including amendments, 
is for more than $10,000, then Contractor shall comply with Executive Order 11246, 
entitled "Equal Employment Opportunity/ as amended by Executive Order 11375, and as 
supplemented in Department of Labor regulations (41 CFR Part 60). 

2. Clean Air, Clean Water, EPA Regulations. If thls Master Agreement, including 
amendments, exceeds $100,000 then Contractor shall comply with all applicable 
standards, orders, or requirements issued under Section 306 of the Clean Air Act {42 
U.S.C. 1857(h)), the Federal Water Pollution Control Act as amended (commonly known 
as the Clean Water Act) (33 U.S.C. 1251 to 1387}, specifically including, but not limited 
to Section 508 (33 U.S.C. 1368). Executive Order 11738, and Environmental Protection 
Agency regulations (40 CFR Part 15), which prohibit the use under nonexempt Federal 
contracts, grants or loans of facllitles included on the EPA List of Violating Facilities. 
Vlolations shall be reported to the Participating Entity or Purchasing Entity, HHS and the 
appropriate Regional Office of the Environmental Protection Agency. Contractor shall 
include and cause all subcontractors to include in all contracts with subcontractors 
receiving more than $100,000 in Federal Funds, language requiring the subcontractor to 
comply with the federal laws identified in this section. 

3. Energy Efficiency. Contractor shall comply with applicable mandatory standards and 
policies relating to energy efficiency that are contained in the Oregon energy conservation 
plan issued in compliance with the Energy Policy and Conservation Act (Pub. L, 94163}. 

4. Truth in Lobbying. The Contractor certifies, to the best of the Contractor's knowledge 
and belief that: 

4.1. No federal appropriated funds have been paid or will be paid, by or on behalf of 
Contractor, to any person for influencing or attempting to influence an officer or 
employee of an agency, a Member of Congress, an officer or employee of Congress, 
or an employee of a Member of Congress in connection with the awarding of any 
federal contract, the making of any federal grant, the making of any federal loan, the 
entering into of any cooperative agreement, and the extension, continuation, renewal, 
amendment or modification of any federal contract, grant, lean or cooperative 
agreement. 

4.2. If any funds other than federal appropriated funds have been paid or will be paid 
to any person for influencing or attempting to influence an officer or employee of any 
agency, a Member of Congress, an officer or employee of Congress, or an employee 
of a Member of Congress in connection with this federal contract, grant, loan or 
cooperative agreement, the Contractor shall complete and submit Standard Form LLL, 
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"Disclosure Form to Report Lobbying" in accordance with its instructions. 

4.3. The Contractor shall require that the language of this certification be included in 
the award documents for all subawards at all tiers (including subcontracts, subgrants, 
and contracts under grants, loans, and cooperative agreements) and that all 
subreclpients and subcontractors shall certify and disclose accordingly. 

This certification is a material representation of fact upon which reliance was placed 
when this Master Agreement was made or entered into. Submission of this certification 
is a prerequisite for making or entering into this Master Agreement imposed by section 
1352, Title 31, U.S. Code. Any person who falls to file the required certification shall 
be subject to a civil penalty of not less than $10,000 and not more than $100,000 for 
each such failure. · 

6. HIPAA Compliance. If the work performed under this Master Agreement are covered 
by the Health Insurance Portability and Accountability Act or the federal regulations 
implementing the Act (collectively referred to as HIPAA), Contractor agrees to perform 
the work in compliance with HIPAA. Wlthout limiting the generality of the foregoing, work 
performed under this Master Agreement is covered by HIPAA. Contractor shall comply 
and cause all subcontractors to comply with the following: 

5.1. Privacy and Security Of Individually Identifiable Health Information. Individually 
Identifiable Health Information about specific individuals Is confidential. Individually 
Identifiable Health Information relating to specific individuals may be exchanged 
between Contractor and Participating Entity or Purchasing Entity for purposes directly 
related to the provision of services to clients which are funded in whole or in part under 
this Master Agreement. However, Contractor shall not use or disclose any lndMdually 
Identifiable Health Information about specific individuals in a manner that would violate 
the Participating Entity or Purchasing Entity Privacy Rules, or the Participating Entity 
or Purchasing Entity Notice of Privacy Practices, if done by Participating Entity or 
Purchasing Entity. A copy of the most recent Participating Entity or Purchasing Entity 
Notice of Privacy may be obtained from Participating Entity or Purchasing Entity 

5.2. Data Transactlons Systems. If Contractor intends to exchange electronic data 
transactions with Participating Entity or Purchasing Entity in connection with claims or 
encounter data, eligibility or enrollment information, authorizations or other electronic 
transaction, Contractor shall execute an EDI Trading Partner Agreement with 
Participating Entity or Purchasing Entity and shall comply with the Participating Entity 
or Purchasing Entity EDI Rules. 

5.3. Consultation and Testing. If Contractor reasonably believes that the Contractor's 
or the Participating Entity's or Purchasing Entity's data transactions system or other 
application of HIPAA privacy or security compliance policy may result in a violation of 
HIPAA requirements, Contractor shall promptly consult the Participating Entity's or 
Purchasing Entity's HIPAA officer. Contractor or Participating Entity or Purchasing 
Entity may initiate a request for testing of HIPM transaction requirements, subject to 
available resources and the Participating Entity's or Purchasing Entity's testing 
schedule.-
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5.4. If Contractor Is deemed to be a business associate of Participating Entity or 
Purchasing Entity under HIPAA's Privacy Rule, 46 CFR Parts 160 and 164, Contractor 
hereby provides Participating Entity or Purchasing Entity with satisfactory assurances 
that if it receives from Participating Entity or Purchasing Entity or any trading partner 
any protected health Information of any individual, it shall maintain the security and 
confidentiality of such infonnation as required by the HIPAA's Privacy Rule, and other 
applicable laws and regulations. Without limiting the foregoing, Contractor agrees that: 

5.4.1. Contractor will not use or further disclose Protected Health Information 
otherwise than as permitted or required by this Master Agreement or as required 
bylaw; 
5.4.2. Contractor will use appropriate safeguards to ;::;ravent use or disclosure of 
PHI otherwise than as provided for by this Master Agreement; 
5.4.3. Contractor agrees to mitigate, to the extent practicable, any harmful effect 
that is known to Contractor of a use or disclosure of PHI by Contractor in violation 
of the requirements of the Master Agreement; 
5.4.4. Contractor will report to Participating Entity or Purchasing Entity any use or 
disclosure of PHI not provided for by this Master Agreement of which Contractor 
becomes aware; 
5.4.5 Contractor agrees to ensure that any agents, inciuding subcontractors, to 
whom it provides PHI, agree to the same restrictions and conditions that apply to 
Contractor with respect to such information; 
5.4.6. Contractor shall make available to Participating Entity or Purchasing Entity 
such information as they may require to fulfill their obligations to account for 
disclosures of such information; 
5.4.7. Contractor shall make its internal practices, books, and records, including 
policies and procedures and PHI, relating to the use and disclosure of PHI received 
from the Participating Entity or Purchasing Entity or trading partner (or created or 
received by Contractor on behalf of Participating Entity or Purchasing Entity or 
trading partner) available to Participating Entity or Purchasing Entity and to the 
Secretary of the United States Department of Health and Human Services, for 
purposes of determining Participating Entity's or Purchasing Entity's or trading 
partners' compliance with HIPAA; and 
5.4.8. If feasible, upon termination of this Master Agreement, Contractor shall 
return or destroy all PHI received from Participating Entity or Purchasing Entity or 
trading partners (or created or received by Contractor on behalf of Participating 
Entity or Purchasing Entity or trading partners) that Contractor still maintains in any 
form, and shall retain no copies of such information or, if return or destruction is 
not feasible, Contractor shall continue to extend the protections of this Master 
Agreement to such Information, and limit further use of the information to those 
purposes that make the return or destruction of the information infeasible. 

Subject to the foregoing restrictions, Participating Entity or Purchasing Entity agrees that 
Contractor may use such PHI in the process of providing transaction mapping, trading 
partner profiling and training and mentoring services for Participating Entity or Purchasing 
Entity and trading partners under this Master Agreement. 
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6. Resource Conservation and Recovery. Contractor shall comply and cause all 
subcontractors to comply with all mandatory standards and policies that relate to resource 
conservation and recovery pursuant to the Resource Conservation and Recovery Act 
(codified at 42 USC 6901 et. seq.). Section 6002 of that Act (codified at 42 USC 6962) 
requires that preference be given in procurement programs to the purchase of specific 
products containing recycled materials identified in guidelines developed by the 
Environmental Protection Agency. Current guidelines are set forth in 40 CFR Parts 247-
253. 

7. Substance Abuse Prevention and Treatment. Contractor shall comply with federal 
rules and statutes pertaining to the Substance Abuse, Prevention, and Treatment Block 
Grant, including the reporting provisions of the Pub Ire Health Services Act (42 USC 300x 
through 300x-64). 

8. Audits. Contractor shall comply and, if applicable, cause a subcontractor to comply, 
with the applicable audit requirements and responsibilities set forth In the Office of 
Management and Budget Circular A~133 entitled "Audits of States, Local Governments 
and Non-Profit Organizations." 

9. Debarment and Suspension. Contractor shall not permit any person or entity to be 
a subcontractor if the person or entity is listed on the non-procurement portion of the 
General Service Administration's "List of Parties Excluded from Federal Procurement or 
Nonprocurement Programs" in accordance with Executive Orders No. 12,549 and No. 
12,689, "Debarment and Suspension". {See 45 CFR part 76). This list contains the 
names of parties debarred, suspended, or otherwise excluded by agencies, and 
contractors declared Ineligible under statutory authority other than Executive Order No. 
12549. Subcontractors with awards that exceed 1he simplified acquisition threshold shall 
provide the required certification regarding their exclusion status and that of their 
principals prior to award. 

10. Medicaid Compliance. To the extent Contractor performs any work whose costs 
are paid in whole or in part by Medicaid, Contractor shall comply with and cause Its 
subcontractors to comply with the federal and State Medicaid statutes and regulations 
applicable to the work, including but not limited to: 

10.1.Keeping such records as may be necessary to disclose the extent of services 
furnished to clients and1 upon request, furnish such records or other information to 
Participating Entity or Purchasing Entity, the Secretary of Health and Human Services, 
and as otheiwise directed by Participating Entity or Purchasing Entity; 
10.2.Complying with all applicable disclosure requirements set forth in 42 CFR Part 
465, Subpart B; 
10.3.Complying with any applicable advance directive requirements specified in 42 
CFR section 431.107(b)(4); and 
10.4.Complying with the certification requirements of 42 CFR sections 455.18 and 
455.19. 

Contractor shall include and cause all subcontractors to Include in all contracts with 
subcontractors receiving Medicaid, language requiring the subcontractor to comply with 
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the record keeping and reporting requirements set forth in this section and with the federal 
laws Identified in this section. 

11. Americans with Disabilities Acl Contractor shall comply and cause all 
subcontractors to compJy with Title II of the Americans with Disabilities Act of 1990 
(codified at 42 USC 12131 et. seq.) in the construction, remodeling, maintenance and 
operation of any structures and facilities, and in the conduct of all programs1 services and 
training associated with the performance of work. 

12. Pro .. Children Act Contractor shall comply and cause all subcontractors to comply 
with the Pro~Children Act of 1995 (codified at 20 USC section 6081 et. seq.). 

13. Federal Tax Information. Contractor shall comply with the provisions of Section 
6103(b) of the Internal Revenue Code, the requirements of IRS Publication 1075, and the 
Privacy Act of 1974, 5 U.S.C. §552a et. seq. related to federal tax information. 

14. Educational Records. Contractor shall comply with the provisions of the Family 
Educational Rights and Privacy Act (FERPA) (20 U.S.C. § 1232g; 34 CFR Part 99). 
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Field Name 

CONTRACTOR 
CONTRACTOR CONTRACT 

NUMBER 

STATE 

CUSTOMER TYPE {SEGMENTI 

Bill TO NAME 
Blll TO ADDRESS 

Bill TO CITY 
BILL TO ZIPCODE 

SHIPTONAME 
SHIP TO ADDRESS 

SHIP TO CITY 

SHIP TO ZIPCODE 

ORDER NUMBER 
CUSTOMER PO NUMBER 

CUSTOMER NUMBER 

ORDER TYPE 

PO DATE (ORDER DATE) 

SHIP DATE 
lNVOICE DATE 

INVOICE NUMBER 
PRODUCT NUMBER 

PRODUCT DESCRIPTION 

EXHIBIT D to NASPO VALUEPOINT MASTER AGREEMENT 
NASPO ValuePolnt DETAILED SALES DATA REPORT FORM 

Field Description 

The awarded Contractor's name 

Lead State assigned contract number (using Lead State's numbering protocol} 
State postal abbreviation code (Alaska= AK, Missouri= MO, etc.} 

State Gov't, Education-K12, Education-HED, Local Gov't, Medical, Other- are acceptable segments. 
[determined by industrial practice for each contract - uniform for each contract} 

Customer (agencv} Bill to name 
Customer (agency) Bill to address 
Customer (agency) Bill to city 

Zip code in standard 5-4 format [standard 5 diglts is acceptable, formatted as a zip code] 
Customer (agency) Ship to name 

Customer (agency} Ship to address 

Customer {agency) Ship to city 

Zip code in standard 5-4 format [standard 5 digits is acceptable, fonnatted as a zip code] 
Contractor assigned order number 

Customer provided Purchase Order Number 

Contractor assigned account number for the purchasing entity 

Sales order, Credit/Return, Upgrade/Downgrade, etc. [determined by industrial practice for each 
contract - uniform for each contract] 

{mm/dd/ccyy) 
(mm/dd/ccyy} 
(mm/dd/ccvv) 
Contractor assigned Invoice Number -. 

Product number of purchased product 
Product description of purchased product 
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UNSPSC Commodity-Ievef code based on UNSPSC code rules {8 Digits} 

LIST PRICE/MSRP/CATALOG List Price - US Currency ($99999.999} I determined by industrial practice for each contract - un !form 
PRICE for each contract] 

NASPO ValuePoint PRICE NASPO ValuePoint Price-- US Currency ($99999.999} 

QUANTITY Quantity Invoiced (99999.999) 

TOTAL PRICE Extended Price (unit price multiplied by the quantity invoiced)- US Currency ($999999999.999} 

Discount Percenta~e Percent off of List Price- example=20% 

NASPO ValuePoint ADMIN FEE Administrative Fee based on Total Price - US Currency ($999999.999) 

VAR/Reseller/Distributor If a VAR/Reseller/Distributor, name of VAR/Reseller/Distributor and state where located 

Optional More Jnformatfon 
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EXHIBIT E to NASPO ValuePoint Master Agreement 
Contractors Branch and Distribution Center Listings 

Exhibit E is incorporated by reference. 
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EXHIBIT F to NASPO VALUEPOINT MASTER AGREEMENT 
Sustainability and Environmental Policy 

CUA.tWGElt m .. ,, 

OUR APPROACH 

We work to continuously improve our environmental perfonnance across our value chain from our 
suppliers through our operations and to our customers. We encourage stewardship in our operations, 
and seek to share the lessons we have foamed with others. We partner with several third party 
sustainability organizations, such as the CDP (formally known as the Carbon Disclosure Project), the 
GreenBiz Executive Network, the U.S. Environmental Protection Agency, Smartway program, UL 
Inc. (formerly Underwriter's Laboratories, Inc.) and the U.S. Green Building Council to help us align 
our environmental investments with our stakeholders• expectations. 

Our Operations 

We primarily focus our efforts where we can have the most influence. Orafoger1s DC account for 
roughly 38 percent of our operations and will proportionally increase as we expand our service 
offering. Inherent to thjs footprint is an opportunity for energy management. We closely monitor our 
energy conswnption and improve our green energy mix by researching sustainable solutions to 
increase efficiency and utilize renewable energy. When possible, we invest in onsite renewable 
energy, purchase renewable energy credits and green tariffs. 
Climate Change Disclosure We recognize that climate change is a significant global issue. The 
company is talcing steps to more effectively manage its energy use and greenhouse gas (GHG) 
emissions. Grainger has participated in the CDP since 2009, providing detail on business risks and 
opportunities related to climate change. In 2012, we became the first industrial distributor to publicly 
disclose its carbon footprint. 

Greenhouse Gas Emissions 
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We are committed to the global effort to reduce GHG. We focus our reduction strategy around two 
specific areas: reducing GHG intensity and waste in our own operations and supporting emissions 
reduction in our supply chain through increases in transparency. Scope 1 emissions are direct 
emissions from owned or controlled sources. Scope 2 emissions are indirect emissions from the 
generation of purchased energy. 

Scope 1 and 2 We chose 2011 as our baseline year, in which emissions totaled 142,306 metric tons. 
During that period, we have reduced Scope I and Scope 2 emissions by nearly l O percent. In 2016, 
our Scope 1 and 2 OHO emissions were 128,572 metric tons. To help offset these emissions, we 
participate in green energy procurement. 

Soope 1 & Scope 2 Emtsslons with Jntenslty 
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Onunger's J~ty 11\Ctric lnctlldee the OHO emissions 1mm operatloos that wen: under direct cperatianal cootmlas of 2014, the year our gOlll was set. 
1his includes Gralngec, Ille. iu lbe U.S., Grainger Mexico end Acklands-Cll'aingi;T in Canada. Scart!ng Jn ~015, Grainger improved its oalc11Jaliom 1o 
incl Ude all buainca11 within oporatlonal 0011trol after 2014. We verlfied only our U.S. del• throuah a third party in 2011. Therei'cn our Bast Year 
caJe41Ja!Jorn; lncludo qtimates for Acklllflds.Qminger and Onuuger Mcitico. We cakulatw these estlmates vsing the aVCl'llge of2012 andlOl 3. 

Intensity Target In 2013, Grainger became the first industrial distributor to set a OHO reduction 
goal. Our target is an intensity goal for OHO over revenue: to reduce our North American Scope 1 
and Scope 2 OHO emissions per unit revenue 33 percent by 2020. The goal was designed to be 
achievable, yet challenge our operations to identify innovative ways to operate more efficiently. We 
are currently more than half way to our goal, and have reduced intensity to 14. 7, a 20 percent 
reduction sinoe 2011. A 33 percent reduction by 2020 goal focused Grainger on doing business the 
right way by investing in renewable energy and energy efficiency. 

To drive progress toward this goal, our GHG target is included in the perfonnance appraisals for our 
corporate sustainability team. In addition, energy reduction and efficiency projects reduce utility 
expenses and improve operating expenses, indirectly effecting profit sharing for U.S. team members. 

Recycling and Waste 

By standardizing recycling practices and sharing best practices across its network, we are continually 
improving the recycling rate in our U.S. distribution centers. Teams are trained to use a color-coded 
system to separate and bale materials such as cardboard, plastic wrap and metal and are encouraged 
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to share and test ideas for ongoing improvements. As a result of these efforts. our diversion rate has 
increased for four consecutive years. 

DC Network Diversion Rate (Amount ot W$8te diverted from a landfill) 
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Grainger does not directly manufacture the products it sells so our water consumption is minimal. 
However, we do measure our water footprint and look for opportunities to reduce usage, such as 
installing water efficient fixtures and evaluating the landscaping irrigation programs at our largest 
facilities. Grainger's total water consumption in the U.S. In 2016 was 514t802.cubic meters. 

Anatomy of a S;ustainable Distribution Center 
•,·-· ··-,-,,· .. ,,,.,, ...... - -..,....-----------.is-.,...,--:--.c-.-~~= 

;N,J:;;IIL,~r," [)1 . , .. "'' ·. ;·;~.T,,7-J 

Our Products 
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Grainger provides customers with the products they need to keep their businesses running over the 
long tenn. As part of this, we work to understand how these products affect the environment. Our 
customers have increasingly requested environmentally preferable products and we stock them to 
improve our service. We currently offer more than 72,000 products that help customers maintain 
sustainable facilities through efficient energy management, water conservation, waste reduction and 
air-quality improvement. 

Environmentally Preferable Product Offering 

Partner..ng with our suppliers; we work to create a more sustainable workplace for our customers and 
our communities through our offering of environmentally preferable products. These 
environmentally preferable products are designated on Grainger.come by a green leaf and totaled 
more than $556,000,000 in sales in 2016. 

Easy Search and Select for Greener Products 

II 
iSlA( 
~ 
~ 

lifi#Htf.911 

For a product to· be classified as environmentally preferable it must maintain one or more 
environmentally preferable attributes or third-party certifications such as WaterSense&, ENERGY 
STAR"' or Green Seal. We ask our suppliers to provide these attributes or certifications, and our 
external partner, UL Inc .• verifies the viability of the attribute to the product. 

Green Ambassadors 

In 2016, more than 100 Grainger team members registered to serve as Green Ambassadors, a group 
of team members who are passionate about the environment and work together to raise awareness 
and change behavior for the good of our business and the planet. The program encourages sharing 
sustainability best practices among Grainger locations and offers opportunities for grassroots 
involvement. 

For example! in 20161 the Green Ambassadors organized an Earth Day event at our Lake Forest 
headquarters. More than 20 vendors displayed green products from Grainger.tom• that help team 
members reduce their environmental footprint at home and at the offioe. The team also ran a 
recycling drive for household materials that often are hard to recyc1e at home. They collected shoes, 
paper shredding, batteries and wine corks. During the year, our ambassadors completed more than 
1,300 sustainability tasks and are the lifeblood of our sustainability efforts 
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Our Supply Chain 

We view our suppliers and vendors as our aJlies in improving our emissions and waste reduction 
perfonnance. We rely on a network ofthird~party carriers to meet our transportation needs, we work 
with our largest suppliers to innovate and improve our distribution packaging, and collect data and 
share best practices in sustainability across our value chain by expanding our partnership with the 
CDP to include suppliers who participate in the CDP Supply Chain Program. 

Supply Chain Stewardship 

Addressing emissions across our value chain is as significant as addressing them in our own 
operations. That's why we 're engaging with suppliers through the CDP Supply Cha.in survey to 
create more change than would be possible on our own. In 2016, this partnership helped us engage 
with our suppliers to learn more about their emissions reduction strategies. We successfully 
completed our pi1ot year with responses from more than 80 of our largest vendors. In total, our 
suppliers' efforts reduced 76 mHlion metric tons of CO, resulting in more than $700 million in annual 
savings for their respective businesses, 

COP Supply Chain Suppll&r Performance 

$8.1B 
Emls.lon& Reduction 

Investment 

Transportation 

Total co~ Reduction 

~ ~ 
$723M 

Annual Emissions 
Reduction S.11Vln911 

Grainger relies on a network of third-party carriers for its transportation needs. The company works 
closely with these providers to continually identify opportunities to maximize efficiency and 
minimize fuel use. In 2016 Grainger improved container utilization, resulting in an annual reduction 
of 27.4 CO1 metric tons. Grainger continues to be the only industrial supplier to be recognized by the 
U.S. Environmental Protection Agency (USEPA) as a SmartWayt partner. The program provides a 
forum for the USEPA and businesses to collaborate in order to Improve the environmental efficiency 
oftheir supply chains by reducing GHG emissions and air pollution. 
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FORWARD: What's Coming in Our2017 Report 

• Increase CDP supply chain participation 
• North East Distribution Center rooftop solar panel system 
• Expanded data coliection for overseas operations in Europe 
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Kate Brown, Governor 

Department of Administrative Services 
Enterprise Goods & Services-Procurement Services 

1225 Ferry Street U140 
Salem, Oregon 97301-4285 

PHONE: 503-37&-4642 
FAX:503-373-1626 

Request for Proposal ("RFP") DASPS-2183-17 
ADDENDUM No. 3 

This Addendum No. 3 ("Addendum") modifies the RFP which DAS PS published on ORPIN on November 
15, 2017 as described herein. All RFP tenns not specifically mentioned or affected by this Addendum 
remain in full force. This Addendum is hereby added as a part of the RFP. 

The following paragraphs or sections of the RFP are modified as described below. New language is 
indicated by bold print and underline. Deleted language is indicated by strikethrough. 

J. RFP, Section 1.6 Participating States. 

In addition to the Lead State conducting this Solicitation, the following Participating States have requested to 
be named in this RFP as potential users of the resulting Master Agreement(s): Alaska, Arkansas. Connecticut, 
Hawaii, Mame, Massachusetts, Michigan, Missouri, Montana, Nevada, North Dako~ Oregon, Rhode Island, 
Utah, Colorado, Delaware, Florida, Louisiana, Maryland, New Hampshire, South Dakota, Virginia, Illinois, 
Ohio, New Jersey, and Washington. Other entities may become Participating Entities after award of the 
Master Agreement by entering into a Participating Addendum with the Contractor in a form substantially 
similar to the one attached hereto as Attachment B, Exhibit A, subject to State Specific Tenns and Conditions. 
The State of Oregon intends to enter into a Participating Addendum under one or more of the resulting Master 
Agreement(s) in a form substantially similar to the terms and conditions of the State of Oregon's Participating 
Addendum attached hereto as (Attachment G) and subject to the requirements and selection criteria set forth 
therein. Additional St.ate~specific terms and conditions that will govern each state's Participating Addendum 
are included in Attachments I - Q l::, or may be incorporated into the Participating Addendum after award. 

2. RFP, Section 3.3 Participating State Tenns and Conditions. 

Some Participating State specific Tenns and Conditions are provided in Attachments l - G .Y to this 
Solicitation. 

3. RFP, DASPS-2183-17, Addendum No. 3, AttachmentT and V, New Jersey and Washington State 
specific terms and conditions are added as part of the RFP, as attached hereto. 

4. Questions and Answers. 

Question 1: Where there is an A & B on the market basket, for example 6A and 6B (Janitorial 
Equipment and Supply) - can we only answer one without getting dinged or do we have to answer 
both? 

Answer 1: The items highlighted in green within Attachment D-1 will not be scored under Cost but if p • __ ,JI( 
will be evaluated under the technical part of Attachment A. Offeror's score on the technical ~ 
requirements set forth in Attachment A may be impacted by a failure to respond without 
explanation. 

Question 2: On the category Janitorial Equipment and Supplies, we need to know the gauges 
(thickness) on the 38XS8 and last item 40X46. Also color is missing on some of the can liners. Can 
you provide color as well for all can liners? 
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Answer 2: See Addendum No. 2, Attachment D-1 revised 12-2017. 

Question 3: On the category, Sanitation Cleaning Chemicals, on the item below, this product is 
packed l 2 each per case. Does "PKG" mean case? If so, then the estimated usage is 9,199 cases. 

Answer 3: See Addendum No. 2, Attachment D-1 revised 12-2017. 

Question 4: Ecommerce Platfonn: What are the options if any, for company's like BAF that do not 
have capabilities to provide and internally host a dedicated e-commerce platform for V aluePoint 
customers? The complexity of our product and the required tailored approach to each customer's 
application prevents a wide ranging amount of Off-the-Shelf products suitable for purchasing via 
an e-commerce platform. Can certain vendors be except from meeting the e-commerce 
requirement? 

Answer 4: The awarded contractor may utilize the Ordering Instruction option within the eMarket 
Center. This will be an informative/contact directly option within the eMarket Center, no orders 
will be placed via the eMarket Center. 

Question S: Lead times (Ordering & Delivery): Big Ass Fans requests more information on the 
nature of the delivery requirement outlined in the RFP. As a specialty manufacturer headquartered 
in Kentucky that does not have a nationwide network of suppliers, the ability to guarantee 48hr 
nationwide delivery is cost prohibitive and a logistic impossibility. Due to the complexity of our 
product and our build to suit process, is there the possibility to relax this requirement or the ability 
to create an ex.emption for manufacturers like Big Ass Fans? 

Answer 5: No DAS PS cannot provide an exemption. 

Question 6: Attachment D- l provides the respondents with the Estimated Annual Quantity as well 
as the #UOM and the UOM. ls the Estimated Annual Quantity provided in Attachment D-1 the 
individual pieces ordered in total or is it the estimated total# of packages (as identified by the 
#UOM and UOM columns)? 

For example: Line item 9 in the Fastener category (Mfg: lntercorp; Description: #6-9 x 1-5/8" 
Philli; Mfg part#: 6 t SC) lists the Estimated Annual Usage for this product at 136,018 with a #UOM 
of 5000 pieces per package. Is the Estimated Annual Usage of 136,018 referring to 136,018 
packages of 5000 each equating to a total of 680,090,000 pieces, or is reference to 136,018 the total 
number of pieces estimated which when divided by 5000 pieces per package equates to 27 
packages? 

Other examples: 

Line item 2 in the Safety category (Lrg NS40856 Glove, AMMEX CORPORATION 1047469A, 
46181504) lists the Estimated Annual Usage for this product at 199,904 with a #UOM of I 00 pieces 
per package. Is the Estimated Annual Usage of 199,904 referring to 199,904 packages of 100 
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equating to a total of 19,990,400 pieces, or is reference to 199,904 the total number of pieces 
estimated which when divided by 100 pieces per package equates to 1999 packages? 

Line item 3 in the Safety category (L 6mil PF Ntrl Glv, AMMEX CORPORATION, 1050135A, 
46181504) lists the Estimated Annual Usage for this product at 165,706 with a#UOM oflO0 pieces 
per package. ls the Estimated Annual Usage of 165,706 referring to 165,706 packages of 100 
equating to a total of 16,570,600 pieces, or is reference to 16,570,600 the total number of pieces 
estimated which when divided by 100 pieces per package equates to 1657 packages? 

Line item 4 in the Safety category (DISP. FOAM EAR PLUGS, HONEYWELL SAFETY 
PRODUCTS USA, MAX~l, 46181901) lists the Estimated Annual Usage for this product at 
159,482 with a #UOM of 200 pieces per package. Is the Estimated Annual Usage of 159,482 
referring to 159,482 packages of 200 equating to a total of 31,896,400 pieces, or is reference to 
159,482 the total number of pieces estimated which when divided by 200 pieces per package 
equates to 797 packages? 

Line item 3 in the Power Source category (Standard Battery, AA Alkaline,PK24, DURACELL 
DISTRIBUTING INC, PC 1500B KD, 26111702) lists the Estimated Annual Usage for this product 
at 200,000 with a #UOM of 24 pieces per package. Is the Estimated Annual Usage of 200,000 
referring to 200,000 packages of 24 equating to a total of 4,800,000 pieces, or is reference to 
200,000 the total number of pieces estimated which when divided by 24 pieces per package equates 
to 8,333 packages? 

Answer 6: See Addendum No. 2, Attachment D-1 revised 12-2017. 

Question 7: (a) How do we address different discounts within a section? For example, section 12 
- Power Tools. Our discounts are different for item 1 (De Walt batteries) and for item 2 (carbide 
drill bits). (b) Can we include a spreadsheet with the full breakdown as a part of attachment D 
(page 77)? 

Answer 7: (a) See Instructions Tab of Attachment D-1 revised 12-2017. (b) No. 

Question 8: Region/State: We have multiple retail stores in several states. Our store count per state 
ranges from 10 stores down to an average of:2-4 stores per state. In both California and Texas we 
operate with just one retail location. In Washington, we have multiple locations but they are all in 
Eastern Washington. Would you recommend that we omit the states with only one retail location, 
select every state where we have stores or should we limit our potential offering to the states where 
we have widespread footprints/geographic coverage? 

Answer 8: Offeror must decide how to propose. 

Question 9: Attachment D- l : Will respondents be "penalized" for offering alternate products, but 
equivalent in form, shape and function, in Heu of those called for in columns 'E' and 'F'? 

Answer 9: No. 

Question 10: Attachment D-1: How are alternate products weighted vs. items called for in the RFQ 
when performing your bid review? 
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Answer 10: The exact match item will be scored, but the alternative item will be taken into 
consideration ifit is deemed to be exact in specifications (size, fit, form, and function) and different 
in manufacturtr only. 

Question 11: Attachment D-1: There appears to be some inconsistency on the response spreadsheet 
between columns H and I. For example, tab 7, item 1 call for batteries. Column H says there is 24 
per UOM, but column I is for each. Doesn't make sense, how can there be any value other than l 
when the UOM is each? 

Answer 11: Changed to Package "PK". 

Question 12: Attachment D-1: Please clarify what type of response you expect or will accept for 
column J, Size of each Container, when the product is not measured or defined by either weight or 
size (e.g., batteries -what "size" is a battery?). 

Answer 12: Leave it blank if not applicable. 

Question 13: Attachment D-1: Tab2 Line 28 there is a discrepancy be1ween the number in unit of 
measure in column H, and the number per pack in the description 20 vs 24 column D. 

Answer 13: Changed in Addendum No. 2, Attachment 0-1 revised docwnent. 

Question 14: Attachment D-1: Tab 3 Line 10 Item is highlighted as a green but shows disinfectant 
language. Is it the states intent to have alternates that are green, third party verified, or a disinfectant 
that is not? 

Answer 14: The intent is to have an environmentally preferable disinfectant equivalent to hydrogen 
peroxide. Because there are no third party certifications for disinfectants, refer to the active 
ingredients listed in the EPA's DtE Antimicrobial Pesticide Pilot Project: Moving Toward the 
Green End of the Pesticide Spectrum ht:n,s://www.epa.gov/pesticide-labels/design-e,nvironment­
antimicrobial-pesticide~pilot-project-moving-toward-green-enct. 

Question 15: lf we are not claiming trade secrets or confidential information do we have to state 
that? In 2.17. l it states to include Attachment F if you are claiming trade secrets but if we are not 
do we have to make a statement for clarity - "We are not claiming trade secrets or confidential 
information"? 

Answer 15: Yes. 

Question 16: On Attachment A 6.3 Volume Discount. Instead of a cumulative dollar volume as 
target can a target be set for number of states with PA? For example, when 20 states are 
participating the discount would increase by .5% (from 25% to 25.5%) and when 30 states are 
participating the discount would increase by another .5% (from 25.5 to 26%). Would this type of 
discount be considered if offered? 

Answer 16: Off eror is to propose what it will provide. 

Question 17: Section 6.2 Experience & Capabilities. There are 5 subsections listed here. We have 
detailed responses for each of these points, however, it appears that the majority of these details are 
covered in 6.5 and 6.6. This leads me to believe that in Section 6.2, the offeror is confirming that 
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we understand each of these points and confirm that we are capable of confonning with the needs 
of the agencies on each of these topics. More of a broad statement rather than how we are to 
specifically meet these requirements? 

Answer 1 7; Offeror must determine how to meet the criteria in Attachment A and what to provide. 

Question l 8: Section 6.2.1. References are mentioned here. We welcome the opportunity to share 
contact infonnation for our valued customers in the public sector. I did not see any required 
number of references or format for the account name and contact information. It does not appear 
that you want that information listed here? 

Answer 18: Offeror must determine how to meet the criteria in Attachment A and what to provide. 

Question 19: Evaluation Criteria shows 20 possible points for section 6.2 Experience & 
Capabilities. The sub points 6.2.1-6.2.5 are included in other sections throughout Attachment A. 
Should these responses be included in both areas where they are listed, given there are evaluation 
points for each section? (Example: 6 .2.2.1 Return Policy is also listed and scored in Administration 
& Marketing section 6.6. l) 

Answer 19: Offeror must detennine how to meet the criteria in Attachment A and what to provide. 

Question 20: Our issue is with the insurance. We do use blankets and umbrellas. Why are they not 
acceptable? 

Answer 20: Requirements are set under section 21 of Attachment B if a Master Agreement is 
awarded. If an Oregon Participating Addendum is awarded, Exhibit 2 to the Oregon Participating 
Addendum applies. 

Question 21: With the recent revised market basket that was posted, and our company holiday 
schedule, we are asking for your consideration to postpone the RFP deadline until January 12th

• 

Answer 21: No. 

Question 22: What buying position will the awarded suppliers be in? 
a. Will it be mandatory or optional for state agencies to purchase off of the awarded contracts? 
b. Will this contract be optional to buyers who can also buy off of plumbing contract# 02910 

or will they be required to purchase off of the 02910 plumbing contract? 
c. Would this contract award be in first position (first priority) to other preceding contracts or 

would this contract serve as an alternative option? 

Answer 22: (a) It is up to each State. (b) It is up to each State. (c) Not prioritized. 

Question 23: {a) Would a supplier be at a disadvantage if they applied for less than the 15 categories 
listed? (b) Is the point system per category or per total offering? 

Answer 23: (a) No. (b) See section 5.2 of RFP. 

Question 24: How would a regional contract be broken out? Would a regional contract be broken 
out by states within the same coast (i.e., east coast vs. west coast)? 
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Answer 24: See section 5.4 ofRFP. 

Question 25: For the state of Alaska deliveries, would an upcharge to cover the shipping costs be 
allowed? 

Answer 25: See Addendum No. l, Question & Answer #17. 

Question 26: Would you accept manufacturer substitutes for products in all categories? 

Answer 26: See Instruction Tab of Attachment D-1 revised 12-2017. 

Question 27: The D-1 instructions, line 15 states "If Offering on exact match item(s), all cells that 
are labelled "Vendor Input" must be filled in with the correct information." Also, line 16 states "If 
Offering an alternative item(s), all cells that are labelled "Vendor lnput'1 must be filled in with the 
correct information." 

Though apparent, r cannot see that D-1 tabs 2-16, columns A th.tough O are master titled as •'Exact 
Match" items, nor that columns P through AD are master titled as ''Alternative" items. ls it correct 
to conclude accordingly? 

Answer 27: Columns J through O in tabs 2 through 16, where it says vendor input, are to be filled 
in by vendor if offering pricing on the exact match item as described in columns D through I. 
Columns S through AD in tabs 2 through 16, where it says vendor input, are to be filled in by 
vendor if offering pricing of an alternative item, that has the same form, fit, and function, as 
described in columns D through I. If Offeror can supply both the exact item and an alternative 
item, then it is expected to fill in all vendor input cells for both the exact match and alternative item 
for each of those line items that this applies. 

Question 28: For "Exact Match" item, the instructions say ''all cells that are labelled "vendor Input" 
must be filled in." Is it correct to conclude that "all cells" means only (D-1 tabs 2-16) columns J 
through 0, and that it is not to be interpreted as also tilling in columns S through AD? 

Answer 28: Yes. Columns J through O in tabs 2 through 16, where it says vendor input, are to be 
filled ln by vendor if offering pricing on the exact match item as described in columns D through 
I. Columns S through AD in tabs 2 1hrough 16, where it says vendor input, are to be filled in by 
vendor if offering pricing of an alternative item, that has the same form, fit, and function, as 
described in columns D through I. If Offeror can supply both the exact item and an alternative 
item, then it is ex:pected to fill in all vendor input cells for both the exact match and alternative 
item for each of those line items that this applies. 

Question 29: For "Alternative" item1 the instructions say "all cells that are labelled "vendor Input" 
must be filled in." ls it correct to conclude that "all cells'' means only (D-1 tabs 2-16), columns S 
through AD, and that it is not to be interpreted as also filling in columns J through O? 

Answer 29: Yes. Columns J through O in tabs 2 through 16, where it says vendor input, are to be 
filled in by vendor if offering pricing on the exact match item as described in colutnns D through 
I. Columns S through AD in tabs 2 through 16, where it says vendor input, are to be filled in by 
vendor if offering pricing of an alternative item, that has the same form, fit, and function, as 
described in columns D through I. If Offeror can supply both the exact item and an alternative 
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item, then it is expected to fill in all vendor input cells for both the exact match and alternative item 
for each of those Hne items that this applies. 

Question 30: In reference to Pg. 62, Attachment B-Signature page-Is it necessary to return a signed 
signature page with proposal? 

Answer 30: Attachment Bis signed when an award is given to an Offeror. 

Question 31 : Attachment E revised- Do we put in our State Tax # for the state we a.re incorporated 
in or State Tax# for the State of Oregon? 

Answer 31: Offerer should insert its Federal Tax ID and the identification number it uses to do 
business in the State of Oregon. 

Question 32: Attachment E revised- Do we put in our "Secretary of the State Corporation Division 
Registration #" for the state we are incorporated in or "Secretary ofthe State Corporation Division 
Registration #" for the State of Oregon? 

Answer 32: Offerer should insert the number it uses to do business in the State of Oregon. 

Question 33: Do you want a complete price sheet for all products we intend to sell to the State? Or 
do you want just the market basket on the spread sheet D-1? 

Answer 33: Must submit Attachment D-1 revised 12-2017 

Question 34: The following hem (MFG# 9651-24) says the UOM is 6 per case - the actually 
description of that manufacture part number is 24 bottles per case-which one do we use? 

7302 
Sanitation 
Cleaning 
Chemicals 

4ozlnstHndS GOJO 
anit lNDUST'RlES 9651-24 

Answer 34: See Addendum No. 2, Attachment D-1 revised 12~2017. 

53131608 6 

Question 35: In the below items, the pack quantities are different that Each UOM - which one do 
we use to calculate'? For example the first line item says that the pack qty is 12 but UOM says 
EACH - do we use our net price to represent the pack of 12 and then multiply or do we multiply 
our each net price by 12 and them multiply by purchase qty of 5000 - (is the 5000 purchase qty 
representing each or pack) 

~ ~ .\!gM_ M.8i Mm. ~.mazQBt m;w lllMIZ~, ~ ~ llmliRllria ~ UBI.! 
HVAC 3 2~"x24'x2" Elite SC 4016!50~ 12 EA F!L TRA TION GROUP PF$21146 

Paint IC WB WHITE l 7oz 31211!13 12 EA RUST-OLEUM CORP 203039 

HVAC 20x20 M8 Std WB Fhr 40161505 12 EA f!L TRATION OROUP PFSt0~118 

HVAC 4 2ox2~x2 StdWBFlu 40161505 12 EA FlL 'fRA TION GROUP PF,10390 
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IC W8 CAUTN BLU 
Paint 3 170% 31211513 12 EA RI.IST-OLE'UM CORP 203031 15671 

E\lllJ)OJ8tor 
HVAC 6 Clc8"',MroW~18 fl oz 47131805 6 EA NV.CALGON 4171•75 4105 

P811l( 7 IC WB FLO GRN 17o~ 3(211513 12 .EA RUS'l'-OLEllM CORP 203032 12023 
IC WB fLO ORANG 

Paint 1l 170,: 31211513 12 EA RUST-OLEUM CORP 203036 10088 
Maimal 
Handlins 3""3"><7" WhitcMailcr 24112404 50 EA BOX PARTNERS M733 56400 

.!'aim 16 170•.AthFldStrip Wbt 31211513 12 EA RUST•OLIWM CORP 206043 6482 
TANGSHAN CHANOZffi 

Outdoor Garden 4 Stndrd Grd LHSQ Sbvl nll2004 2 J:.A AOR!CUL TURAL TOOLS 204515 2100 

Paint 20 tc WB FLO PINK 17oz 31lllm 12 EA RUST•OL'/:,1./M CORP 1861338 m5 
!'REC BLU INV 

l'ait>t 22 MKGl?oz 312])~]3 12 EA RUST•OLEIJM CORP 203022 5121 
TANGSHAN CHANOZHI 

Outd= Oe.rdon 7 Prem Grd LHRD Shovel 27ll2004 2 EA AGRICULTURAL IDOLS 204518 1200 
TANGSHAN CJiANGZHI 

Outdoor Garden 11 4S"Stecl CntJCb Hoe 27122008 2 .EA AOTUCUL 11.lRAL TOOLS COFI00IL 700 
lee Macbiru, Cl"'1DtT,8 

HVAC ll oz.,Clcer 12163902 12 EA NU-CALGON 4207•47 921 
Drain cleruier, gallon 
4PK (Se.fer Cboioc 

HVAC !5B certiliod) 47101607 4 EA CLR/Jelmar GRT-4PRO 40S 

HVAC 12 Le"1< Dotoi:tor,l qt.,Bluc 41111932 12 EA. Nl.J-CALGON 4182-24 ns 
Electrical L•l4•120--0,C Cb! Tie 39121703 JOO EA THOMAS &; llETIS L-14-120-0·C 64900 

Electrical 2 l 1;111/5' BlkCableTie 3912)703 100 EA THOMAS&. BETI'S 1YS2S3MX 20100 
TANGSHAN CHANOZlil 

Ollldoor Garden 1~ Sq PT tHlndl Shovel 27112004 2 EA AGRICULTIJRAL TOOLS 204$19 193 
Mat11rial ALUM. SLEEVE 1/16 QINGDAO H•QUAL!TY 
Handling 5 HO 311~2812 10 EA INDUSTRIES 43380 241{)6 

PREMIER. PAJNT ROLLER 
Pmint 14 I" Foam Brush 31211904 12 EA LLC 10410 89IS 

PREMIER PAINT ROLLER 
Poim 21 2' f08lll Bl'Wlh 312ll904 12 EA LLC 10420 mo 
MMezial 
Handling 24 8.7Sx6x.1 I, 125 Mailer 241124-04 so EA BOX PARTNERS Mll86 2700 

WIRE-NUT 73B 
Elt,ctJieal s OR.ANGE 3912144, ]0000 EA IDEAL INDUS11UES, INC. 30,673 14716 

Eltcuical 3 Wl'30ran~WittTwist 3912!44S 25 EA IDEAL INDIJS1'Rl£S, INC. 773316 16206 

.Electrical 4 W'T'lBlueWireTwi&t 39121445 2s EA IDEAL INDUSTR.lES, INC. nms 15600 
Material 
l:u\ndllng 12 1(2 SNAP.ON SEAL 31162406 250 EA SIGNODE ACME 130410S 10218 
Material 
~II 22 SM007.I0'X41''Blk 24141600 3000 EA 3M PRODUCTS 00021200627286 3000 

Answer 35: See Addendum No. 2, Attachment D-1 revised 12-2017. 

Question 36: If we bid an exact match and an alternate item that is functionally equivalent for the 
same line item then which item, the exact match or the alternate will you evaluate? 

Answer 36: See Addendum No. 2, Question & Answer #13. 

Question 37: If we bid an exact match and an alternate for the same item, what item price will be 
used to calculate the bidder's bid sheet total for the category, the exact match or alternate? 
Answer 37: See Addendum No. 2, Question & Answer #13. 

Question 38: If we provide an exact match and an alternate for a product, will the evaluators use 
both product prices in calculating the bid sheet total? If one or the other item price will be used, 
which one will it be? The exac.t match? The alternate? Or the item bid with the lowest price? 

Answer 38: See answer to Question #1 above. 
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Question 39: In Attachment D-1, in Column K we are asked to provide "List Price of Unit of 
Measure from Column I", then in Column L we are asked to provide "List Price of Each Individual 
Item in the Unit of Measure". Given that we are asked to provide list price for both the UOM (i.e., 
CS, BX, PK) in Column K and the list piece price in Column L, should there be another column 
for us to submit our Net piece Price next to Column N, which asks for Net Price of UOM (which 
is Column I)? 

Answer 39: See Addendum No. 2, Attachment D-1 revised 12-2017. 

Question 40: Line 6 in Cleaning is the same as Line SA in Sanitation, will the duplication be 
removed? 

Answer 40: See Addendum No. 2 Attachment D-1 revised 12-2017. 

Question 41: Pg. 19 of revised Attachment A 
6.7.4.l Sourced Products (3) "The offeror must list in their cost proposal Attachment D and D-1 
their up charge for all sourced products. Up charges must be detailed on invoices as a separate item 
from the product charge" Attachment D and D-1 do not include a column or space to include 
upcharge ... will these attachments be revised to include an area for this? If not, please provide 
direction on where Offeror should list upcharge for sourced products. 

Answer 41: Offeror needs to respond in Attachment A. 

Question 4 2: Are freight charges acceptable to non-contiguous states or territories (Alaska, Hawaii, 
Guam, Puerto Rico)? 

Answer 42: See Addendum No. 2 Question & Answer #31. 

Question 43: There are no forms for remitting reference contact infonnation or the survey to 
references. There is a mention of references in the technical proposal narrative but la<it time there 
was an attachment of the reference contact / contract information and a survey that was sent to the 
reference and remitted directly by the reference to the State. Are the forms missing by mistake? 

Answer 43: No. 

Question 44: Item # 28 in Janitorial, the UOM in the description calls out a pack of 24 boxes of 
Toilet Seat covers, but the UOM column references 20 packs. For that item, Kimberly Clark's case 
quantity is 24. Do you want this item quoted per 20 boxes or 24? 

Answer 44: See Addendum No. 2, Attachment D-1 revised 12-2017. 

Question 45: ls the estimated annual usage reflective of the UOM column? For example, if a case 
quantity is listed in the UOM, is the usage reflective of the case quantity or per piece? 

Answer 45: See Addendum No. 2, Attachment D-1 revised 12-2017. 

Question 46: Order 13A on Sanitation Cleaning Chemicals: The MFG information does not match 
the description given. How would you like us to quote this type of discrepancy? 
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Skin Cleanser, l gal. Bottle Bostitch 105577 (not a skin cleanser number). 

Answer 46: See Addendum No. 2, Attachment D•l revised 12-2017. 

Proposer/Offerors must acknowledge receipt of this Addendum in the space provided on the bottom of this 
page and return this page along with Proposal documents. Failure to do so may result in rejection of a 
Proposal. 

The purpose of this Addendum is to answer questions, clarify infonnation in the RFP, and make 
modifications to the RFP. 

Any prospective Proposer/Offeror who feels it has been adversely affected by these modifications must 
submit a written protest of this Addendum No. 3 to the Single Point of Contact identified in RFP DASPS-
2183-17 by 5:00 pm (Pacific time) on December 29, 2017 or protest will not be considered. DAS PS will 
not consider requests or protests of matters not added to or modified by this Addendum. 

*I hereby acknowledge having received this Addendum No. 3 

Authorized Signature: ________________________ _ 

Print name of signer: ______________ _ 

Date: _______ _ 

Company Name of Proposer/Offeror: 

(Please Print) 
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Kate Brown, Governor 

Department of Administrative Services 
Enterprise Goods & Services-Procurement Services 

1225 Ferry Street Ul40 
Salem, Oregon 97301-4285 

PHONE: 503-378-4642 
FAX: 503-373-1626 

Request for Proposal ("RFP") DASPS-2183-17 
ADDENDUM No. 2 

This Addendum No. 2 ("Addendum") modifies the RFP which DAS PS published on ORPIN on November 
15, 2017 as described herein. All RFP terms not specifically mentioned or affected by this Addendum 
remain in full force. This Addendum is hereby added as a part of the RFP. 

The following paragraphs or sections of the RFP are modified as described below. New language is 
indicated by bold print and underline. Deleted language is indicated by strikethrough. 

1. RFP, Attachment E, Offeror Infonnation and Certification Sheet, is revised as follows: 

Section 5 (h): 

h. Participating Entity Only: While the primary purpose of this RFP is to select one or more 
contractor(s) who can offer the Pafks and R-eereatfon BEf\:l:if)ffteftt Glia R-elateel Ser,i'iees Facilities 
Maintenance apd Repair & Ope[!tio_ps {MRQ), Industrial Su.oulies for all Participating 
States, Offerors are pennitted to submit a Proposal for one or more State(s). However, if a 
Offeror elects to submit a Proposal for one or more State(s), then the Offeror must be willing 
to supply the entire State and will not be allowed to add additional States following award or 
at any time during the tenn of the Master Agreement{s) resulting from this RFP, including all 
optional renewals. Offerors must propose to all RFP Mandatory Requirements. 

2. RFP, DASPS-2183-l7_A<ldendum No. 2, Attachment E revised 12-2017 is incorporated as part 
of the RFP, as attached hereto, and replaces Attachment E. 

3. RFP, DASPS-2183-17_Addendum No. 2, Attachment D-1 revised 12-2017 is incorporated as part 
of the RFP, as attached hereto, and replaces Attachment D-1. 

4. RFP, DASPS-2183-17 _Addendum No. 2, Attachment U, Energy Policy and Conservation Pub. L. 
94163 (Infonnational Only) is incorporated as part of the RFP, as attached hereto. 

5. Questions and Answers. 

Question 1: There are no forms for remitting reference contact infonnation or the survey to 
references. Ate the forms missing by mistake? 

Answer 1: No there is no form. 

Question 2: Does the page limit include attachments and exhibits? Is the 100 pages counted as 
single sided, or double sided (front & back)? Requirement on 6.6.2 Distribution Points: would this 
be included in the 100 page limit? (Our branch listing alone is 38 pages) 

Answer 2: l 00 pages are to be submitted one page, one side. Not double sided. 

Question 3: Page 2 of the RFP announcement states the payment terms are net 45 but the 
Attachment B NASPO ValuePoint Master Agreement, page S3, clause 17 states "Payment after 
acceptance is normally made within 30 days". Is the payment tenns net 45 or net 30? 
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Answer 3: The ORPIN announcement is not part of the RFP it is a notice only. RFP Attachment B 
Section 17 clearly states "Payment after Acceptance is normally made within 30 days following 
the date the entire order is delivered or the date a correct invoice is received, whichever is later. 
After 45 days the Contractor may assess overdue account charges up to the highest rate permitted 
by law per month on the outstanding balance, unless a different late payment amount is specified 
in a Participating Addendum, Order, or otherwise prescribed by applicable law. Payments will be 
remitted by mail. Payments may be made via a State or political subdivision "Purchasing Card" 
with no additional charge." 

Question 4: UNSPSC# Requirement - If we cannot obtain a UNSPC # and supplier states they do 
have one, what other options do we have? 

Answer 4: There is a UNSPSC for every line item in the market basket. If proposing an alternative 
item, it's still going to be the same UNSPSC code. Offeror can search for the code at 
https :/ /www .unspsc.orglsearch-code. 

Question 5: For items that are exclusive to a particular supplier, can we offer a same form, fit, 
function as exact or does it need to be a sub? 

Answer 5: See Attachment D•l revised 12-2017, Instruction Tab line number 13, "Columns P-AD: 
lfOfferor is choosing alternative line items, then Offerer will fill out these columns accordingly. 
Every effort must be made to come up with an item that is exact in product description and 
packaging. This means that if column H says l gallon, then the alternative item should be I gallon." 

Question 6: Item # 28 in Janitorial, the UOM in the description calls out a pack of 24 boxes of 
Toilet Seat covers, but the UOM column references 20 packs. For that item, Kimberly Clark's case 
quantity is 24. Do you want this item quoted per 20 boxes or 24? 

Answer 6: Changed to 24 in the Attachment D-1 revised 12-2017. 

Question 7: ls the estimated annual usage reflective of the UOM column. For example, if a case 
quantity is listed in the UOM, is the usage reflective of the case quantity or per piece. 

Answer 7: The estimated annual quantity, column B, reflects the Unit of Measure, column I. 

Question 8: Order 13A on Sanitation Cleaning Chemicals: The MFG infonnation does not match 
the description given. How would you like us to quote this type of discrepancy? Skin Cleanser, l 
gal. Bottle Bostitch 105577 (not a skin cleanser number) 

Answer 8: The manufacturer should be GOJO Industries, MFG #1807~04, UNSPC #53131627. 
Changed in Attachment D-1, revised 12-2017. 

Question 9: Can we bid on a per tab basis only, i.e., Tab 16, Safety, or do we have to bid all or 
nothing? 

Answer 9: Offerer can propose on a tab basis. See section 5.2. 

Question 10: I have attached the 8 items in the security tab that we consider public safety and 
request to eliminate from the RFP, if possible? 
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Penetrant,Aerosol Can, 12 oz. 
Tactical Rifle Case,41 In.,Black 

B Bail Out,8-l/2x12x4•1/2 In,6 Pkt 
Handcuff Case,Standard,Black,N lon 

Answer 10: No. 

Question 11 : Are 7 USBs/copies of D and D-1 required along with the 7 USBs/copies of the 
Technical proposal? 

Answer 11: See section 2.14 of RFP. 

Question 12: Are PDF copies of signed documents acceptable since the RFP states Word for the 
Technical proposal? 

Answer 12: Yes. 

Question 13: The D-1 market basket instructions state: "If bidder can match the exact 
manufacturer's item as described in columns A-N, then it is expected that Offeror will submit 
pricing on these items even if they have an alternative line item." If alternate items are quoted along 
with the exact match item, which one is included in the total cost of the spreadsheet for price 
evaluation? 

Answer 13: The exact match item will be scored, but the alternative item will be taken into 
consideration if it is deemed to be exact in specifications (size, fit, fonn, and function) and different 
in manufacturer only. 

Question 14: For D-1, is there an evaluation credit for sourcing alternate items from small 
businesses since small business participation questions are included in the Technical proposal? 

Answer 14: No. 

Question 15: For D-1, if alternate items are quoted at a lower price than the exact match items, is 
the manufacturing quality of the alternate item taken into consideration? 

Answer 15: Yes, but the specifications for the alternate item must meet (size, fit, form, and 
function). 

Question 16: Since the RFP due date will not be change, would you consider moving up the 
answers/clarifications date? If the Jast answers are not issued until December 21st, that leaves most 
companies with only one business day to implement changes into their proposals. Many companies 
like ours are closed Dec. 25th and 26th due to the holidays. We would need to ship the proposal 
no later than Dec. 27th in order to provide a one day shipping allowance for weather or other 
possible shipping delays. 
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Answer 16: See addendum l change to schedule. 

Question 17: Is it possible for a company to be issued an award for all states for some tabs of the 
market basket and a region/state for different tabs? 

Answer 17: See Section 5.2 and 5.4 ofRFP. 

Question 18: Attachment D- Due to the complexity of pricing in the Janitorial Supplies category 
with drastic variations in an offerors ability to discount different types of products may the 
Janitorial Supplies category be broken down into subcategories in order to afford the State a better 
set of prices and a clear expectation of the minimum discount for any sub-category. 

Answer 18: No sub categories. 

Question 19: Attachment D and D-1 Are the discounts expressed in Attachment D absolute or the 
minimum category discount. 

Answer l 9: Attachment D does not show any discounts. Offerors are to supply the percentage off 
list discount per category. Revised Attachment D~l discounts is absolute. 

Question 20: Step two will be based upon the responses on Attachment D-1. The Lead State will 
compare the total extended total off er price for all items in each category. The lowest cost will 
receive the maximum 35 points. All other Offerors will receive points as detennined by the ratio"' 
of their costs to the lowest cost. Final cost scores will be calculated based on the following: 

How will the state evaluate alternative products? Since Attachment D contains a very high number 
of proprietary brands, what criteria will the state use to determine if an alternate is in fact equal? 
38% of the Janitorial Supply items as an example are proprietary. 

The following line items are proprietary products which may not be able to be matched by any 
company other than the distributor currently providing the product. 

Janitorial Equipment and Supplies Line items 23 through 27B, line items 29A through 3 lA, line 
items 32A and 32B. 

Sanitation Cleaning Chemicals line items 11B, 12A, 12C, 13B through lSB, 17A, 19B, 20, and 21. 

Answer 20: Exact match is scored, but the alternative items will be taken into consideration if 
DASPS deems the alternative to be ex.act in specifications (size, fit, form, and function). DASPS' 
decision is final. 

Question 21: Section 6.2.5 Pricing shall be finn for the first year and may be changed with thirty 
(30) day notice after initial term. 

May pricing be changed prior to the end of a contract period if the initial price offered was at a 
better discount perc.entage than was offered for a contract category? 

Answer 21: See Section 4.2 of RFP. 
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Question 22: "Products may be changed with thirty (30) day notice every six (6) months after initial 
term." This restriction may present significant operational problems for state agencies wishing to 
make changes to their cleaning and maintenance programs due to more favorable pricing and 
product efficiency for products entering the marketplace. Will awarded contractors be able to 
petition the state to allow for the addition of products on a more immediate basis? Can this 
provision be negotiated state by state through the participating addendum process? 

Answer 22: Offerors may submit request to Lead State for consideration during negotiations, if 
awarded a Master Agreement and subsequently, if awarded a Participating Addendum. 

Question 23: May products be added to the contract as long as they are within the scope of the 
applicable product category and priced at or better than the product category minimum discount? 

Answer 23: Yes, see section 6.2.5 of RFP. 

Question 24: Considering 1he complexity of this RFP and that the RFP was released during a 
holiday season when it is much more difficult to obtain manufacturers pricing please consider 
extending the due date to January 12, 2018. 

Answer 24: See addendum 1 change to schedule. 

Question 25: The URL http://www.;nasR9.org/WNCPO/Calculator.aspx returns this message. 
Please provide a working link. 

Server Error in '/' Application. 

Answer 25: The correct URL is http://calculator,ruispoyaluepointQri 

Question 26: Attachment D-1 There is a duplicate item on the Janitorial Equipment and Supplies 
Tab item 6B and Sanitation Cleaning Chemicals item 8B. Items are identical. 

Answer 26: Removed 6B from Janitorial Equipment & Supplies see Attachment D- l revised 12-
2017. 

Question 27: Please provide a PDF version of Oregon's energy conservation plan referenced at 
Exhibit C to NASPO ValuePoint Master Agreement, PROVISIONS REQUIRED BY FEDERAL 
LAW, Section 3. Energy Efficiency where contractor is mandated to " ... comply with applicable 
mandatory standards and policies relating to energy efficiency that are contained in the Oregon 
energy conservation plan issued in compliance with the Energy Policy and Conservation Act (Pub. 
L. 94163)." 

Answer 27: Please see the State of Oregon's Energy Policy and Conservation Pub. L. 94163 
(Informational Only) incorporated as part of the RFP and attached hereto as Attachment U. 

Question 28: Please also confirm whether or not Oregon's Energy Efficiency plan and associated 
contractor mandates referenced in the master agreement at Exhibit C, Section 3 wil1 flow down via 
the master agreement to other states that affiliate with this contract thus imposing Oregon state 
standards on contractor operations in other affiliated states? 

Answer 28: This is only applicable to Oregon. 
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Question 29: If an award is made to a supplier for a single state, will the supplier then be able to 
solicit business from that state's agencies, or will there have to be a contract subsequently issued 
by the state before the supplier can do business with that state? 

Answer 29: lf awarded a Master Agreement then that Offeror will have to be awarded a state 
participating addendum before doing business with agencies. 

Question 30: If the state needs to issue its own contract, we need to find out the intent of 
Massachusetts regarding their plans to contract with single state suppliers vs. national suppliers. 1 
put the question directly the Massachusetts state agency that manages the supplier contracts and 
was told that alt questions had to go through NASPO. Could you jnquire directly of them whether 
their intention is to utilize local suppliers who may only be awarded one-state or regional contracts, 
or do they intend to utilize only national suppliers? 

Answer 30: The Commonwealth of Massachusetts intends to contract with a proposer(s) that is 
(are) awarded Master Agreements by the Lead State on a Regional and National level. 

Question 3 t : Ate freight charges acceptable to non-continuous states or territories? 

Answer 31: DASPS acknowledges and accepts that Alaska, Hawaii, and Puerto Rico may require 
an additional shipping charge for products not In-Stock at local store or not ln~Stock at primary 
Distribution Center of the Participating State. 

Question 32: Is the requirement in section c.(2). of the eMarket Center Appendix for Contractor's 
catalog to be limited to the awarded contract offering satisfied if items not authorized under the 
resulting contract are visible in the punch out catalog but identified through messaging such as "out 
of scope" or "restricted" and said items can not to be placed in shopping cart and cannot be 
purchased via the punch out? 

Answer 32: Yes. 

Question 33: Do the following pages count towards the 100 page limit: Future addendums; 
Attachments E, F, H; Exhibit 3-Contractor Tax Certification? 

Answer 33: Addendums, attachments E, F, H, and Exhlbit 3 are not included within the 100 pages. 

Question 34: MFG information does not match description: Rust-oleum Part# 2391300 -
Description Marking Paint, White, Water•based, l Gal (Complies With South Coast Air Quality 
Management District voe Limit of 100 g/1) 

Answer 34: The requirements has been changed from 1 gaJlon to 5 gallon. See Attachment D-1 
revised 12-2017. 

Question 35: The RFP requests products that are listed on the market basket or their exact 
equivalents. If minor deviations occur, e.g., an 18 oz. container instead of a 17oz. container, how 
will that effect scoring? If a blank results in a loss of one point, would there be partial points or 
would there be a pass/ fail type arrangement where minor differences are waived? Additionally 
how will the state determine what is equal? 
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Answer 35: The Evaluation Team will score the exact match item, but the alternative item will be 
taken into consideration only DASPS deems it to be exact in specifications (size, fit, form, and 
function). DASPS' decision is final. 

Question 36: Must a state sign a participating addendum before any of its polltical subdivisions can 
use the contract, for example, if a city wishes to use the contract must the state join the contract 
before the city can act? 

Answer 36: Yes. 

Question 37: For many vendors, subcategories would benefit the state as they are able to give 
deeper discounts to GOM (Goods of Manufacture) than goods offered as a dealer. Will the state 
accept discounts broken into subcategories? 

Answer 37: No. 

Question 38: If a state has additional conditions that are not acceptable onerous to the vendor, does 
the vendor have the right to refuse the requesting state? 

Answer 38: The terms and conditions can be negotiated for each state during the PA process. If 
the Contractor and state cannot reach an agreement, then the negotiations will be terminated. 

Question 39: Per Page 20 of 109 Section 5.2 There are four groups, 
1.) all categories throughout the country 
2.) one category throughout the country 
3.) all categories on a statewide basis 
4.) one of more categories on a regional basis 

Will the price sheets be compared within the groups or will all price sheets compete or a 
combination of these? If the best price (awarded 40 points) is only available in one state or region, 
it does not help every state, e.g., a good price in Massachusetts doesn't help agencies in Oregon if 
the products are not available. 

Answer 39: See section 5.2 of RFP. The Proposals will be evaluated by appropriate group. 

Question 40: Are the Preventative Maintenance and Repair Activities for compressors provided 
under this solicitation notice? 

Answer 40: See Attachment D-1 revised 12-2017. 

Question 4 I: Page 4 7; Section 7 ( e ): remove the phrase, "ownership of the media containing the 
reports". 
Page 51; Section 14 (b ): remove, "Inside deliveries refers to a delivery to other than a loading dock, 
front lobby or reception area." 
Page 53; Section 18: remove, "(b) the product is suitable for the ordinary purposes for with such 
product is used (c) the Product is suitable for any special purposes identified in the solicitation or 
for which the Purchasing Entity has relied on the Contractor's skill or judgement (d) the product is 
designed and manufactured in a commercially reasonable manner. 
Page 53; Section 18 (e): after the statement the product is free of defects add, "as determined by 
the manufacturer:' 
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Page 53; Section 18 (e) Line 4 remove, "repaired and" _ 
Page 53; Section 18 remove final statement of, "The rights and remedies of the parties under this 
warranty are in addition to any other rights and remedies of the parties provided by law or equity, 
including, without limitation, actual damages, and, as applicable and awarded under law, to a 
prevailing party, reasonable attorney's fees and costs.'' 

Answer 41: No. DASPS rejects the above requested changes. 

Question 42: Page 53: Section 19; Remove entire section. 
Page 54: Section 20; Remove entire section. 
Page 54; Section 21(a) end of first paragraph add: "Contractor may fulfil these requirements 
through self insurance, blanket coverage or a combination of the two." 
Page 54, Section 2l(d): remove entire section. 
Page 5 5: Section 21 ( e) start the paragraph with/ add: "prior to performing any work" and substitute 
"upon request." 

Answer 42: No. DASPS rejects the above requested changes. 

Question 43: Page 55: Section 22(a): remove entire section 
Page 55: Section 22(b): remove entire section 
Page 58: Section 29: Line 1: add ( except for payment obligations) after shall be held responsible. 

Page 59: Section 30(c): remove sections 4, 5, and 6. 
Page 59: Section: 32: Line 1 remove, "nor its principals" 
Page 60: Section 34: remove entire section 
Page 61: Section 36: remove entire section. 

Answer 43: No. DASPS rejects the above requested changes. 

Question 44: Fonnat for response is Microsoft Word 2010 or higher, but RFP docs are in PDF. Can 
we send PDF docs back or does it need to be converted to a word doc? 

Answer 44: PDF is fine, except Attachment D and D-1 are t<:> be submjtted electronic in excel. 

Question 45: Exhibit B is blank. Do we need to provide anything for this section? 

Answer 45: No, once awarded. 

Question 46: Exhibit A & G are samples. Do this need to be filled out or once awarded? 

Answer 46: No, once awarded. 

Question 47: Multiple documents ask for Oregon Tax numbers. Do we need an Oregon Tax 
number? 

Answer 47: Not unless you are awarded an Oregon Participated Addendum. 

Question 48: Is it possible to see current contract pricing/volume discounts? Can we access a copy 
of an old proposal? 

DASPS-2183-17 Addendwn No. 2 Page 8 



Answer 48: Any Proposer/Offeror who wishes to review the current contract pricing/volume 
discounts must submit a public records request to Nevada. 

Question 49: Will an Addendum be posted before 12/21/17? 

Answer 49: Yes. 

Question 50: Page 12, "An Offeror shall also submit on a CD ROM or USB flash drive seven (7) 
electronic copies of its Proposal in MS Word 201 O or higher fonnat.'' Please confirm you require 
seven electronic copies on one CD ROM or USB flash drive or should it be seven CD ROMs or 
USB flash drives with one copy on each? 

Answer 50: Yes, 

Question 51: Page 1, Due Date December 29, 2017. Given the holiday season, please consider 
extending the due date by 2 weeks. 

Answer 51: See addendum 1 change to schedule. 

Question 52: Section 4.1. Page 19. Cost Proposal. Is there a method of infonning the Administrator 
that an alternative proposal(s) are being submitted other than completing one or more of the 
individual category spreadsheets? 

Answer 52: No. Proposers/Offerors must fill out Attachment D-1 revised 12-2017. 

Question 53: Phase 3. Page 21. How is the 5 points (Step 1) for Cost Proposal Attachment D 
evaluated and awarded to each responder? 

Answer 53: See section 4.1 ofRFP. 

Question 54: Section 5.3. Page 22. Please clarify how the 35 points on the RFP Evaluation 
Scoresheet for Cost (Step 2) are calculated. Based on the formulas on Page 21, it appears the Cost 
Score (page 21) would be the same as Points (page 22)? Please confinn or clarify. 

Answer 54: See section 4.I of RFP. 

Question 55: We would like to understand what expectations are for all Vendors to bid product. As 
stated at the meeting, we quote to product spec that is provided in the market basket descriptions 
however, some Vendors quote these to lesser quality and lesser spec'd product to give a lower price 
and have the bid look as if they are the lowest priced Vendor. Are all Vendors required to quote 
true spec in the product description and not a lesser quality spec description item? 

Answer 55: Must be exact match item, but the alternative item will be taken into consideration if 
DASPS deems it to be exact in specifications (size, fit, form, and function). DASPS' decision is 
final. 

Question 56: In the market basket we have a question on UOM and for an items within the Category 
Tab. For the below within the Battery Category is the Estimated Annual Quantity based on the 
UOM (column I) and #/UOM (column H), or individual units within the UOM? ft appears you are 
looking for an EA price but them it states UOM is 24 (or a case). As this will dramatically impact 
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price, is the State looking for a case of 24 and the 1 UOM price, or, are we to price this with an 
each price? 

Example: which is the correct understanding of Estimated Annual Quantity? 
220,032 x 24 units=- 5,280,768 individual batteries 
220,032 x 1 unit== 220,032 indjyjdual batteries, packaged per 24. 

Answer 56: Changed UOM to PK see Attachment D-1 revised 12~2017. 

Question 57: On Page18 and Page l9 of the RFP under "Section 4: Market Basket Cost Proposal". 
It states you want a hard copy of the copy proposal to score overall Category Discounts however, 
J thought I heard at the meeting you only wanted the Cost Proposal on 7 UBS Drives. Could you 
clarify if you are looking for the Cost Proposal to be submitted only on UBS Drive (so we would 
need to include the overall Category Discounts on that file as well), or, do you want bard copies 
for the overall Category Discount Structure on Hard Copy and the Market Basket only on UBS 
Drives. 

Answer 57: Attachment D and D-1 are to be electronic in excel format on a USB or CD, not hard 
copy. See section 2.14 ofRFP. 

Question 58: We are working on getting permission from our franchisor to use the 3rd party website, 
however we need to get some questions answered. Can you validate that the alternative website 
referenced in the document would only be visible to Participants in the state that we would be 
looking to get a master agreement for and only to NASPO entities? Basically that it would not be 
visible nationwide and to all NASPO entities if we were only looking for a one state agreement? 

Answer 58: The catalog is only visible to a state and the eligible entities within that state who have 
a fully executed Participating Addendum and also utilize the eMarket Center. 

Question 59: Attachment D-1 instruction line 11 instructs offerers as follows "Column N - Net 
Price of Unit of Measure after discount; This will be (Column J) X (Column L)." Column J calls, 
for "Container size" or a non-numeric value that cannot be multiplied. Should this be column K 
(list price of UOM) x column M (Discount percentage off)? 

Answer 59: Changed to (Column K) x (Column M) see Attachment D-1 revised 12-2017. 

Question 60: Some items in the D-1 cost sheet are exclusively available to only certain 
offerers. Operating in good faith to quote exact items where possible, some offerors will be unable 
to quote exact items on some of the requested items, How will items that are alternatives to the 
exact match items be scored relative to the exact item? 

Answer 60: The alternative item will be taken into consideration if DASPS deems it to be exact 
in specifications (size, fit, form, and function). DASPS' decision is final. 
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Question 61: Where do we find the product listing of current products that you are using under each 
category? 

Answer 61: Have to submit a public records request to Nevada for current products. 

Question 62: With respect to RFP 2183-17 Attached D-1, Market Basket, Offeror Instructions, 
columns P through AD, please answer the following questions: 

a. The offeror is told that " ... Every effort must be made to come up with an item that is exact in 
product description and packaging." If the offeror does not have an item that is exact in product 
description and packaging and offers an alternative item, will the off eror be penalized or receive 
fewer evaluation points had the offeror provided an item that was exact in product description 
and packaging? 

b. If the offeror provides an item that is exact in product description and packaging AND also an 
alternative item for the same product and these two products are priced differently, what 
product net price will be used to evaluate the offeror' s cost score to the cost proposal? In other 
words, will the lowest priced product offered be used to evaluate the offeror's cost score to the 
cost proposal or will the item that is exact in product description and packaging be used? 

Answer 62: The exact match item will be scored, but the alternative item will be taken into 
consideration if DASPS deems it to be exact in specifications (size, fit, form, and function) and 
different in manufacturer only. DASPS' decision is final. 

Question 63: With respect to RFP 2183-17 Section 5.3 Sample Evaluation Score Sheet, what 
criteria within an offeror's proposal will be evaluated when assigning scores (Score of 0-5) to Cost 
Step One and Step Two lines? Additionally, how does an offeror achieve a score of"S = Superior" 
in the Cost evaluation process? 

Answer 63: See section 5 of RFP Evaluation and Award. 

Question 64: l noticed in section 6.6.2 of the bid documents that it states "desirable" that the vendor 
have inside and outside sales reps as well as distribution facilities in each of the states that will be 
on the contract. We are based out of Maryland but ship all over the county. Would that completely 
disqualify us should we place a bid? 

Answer 64: No. 

Question 6S: Within Addendum #1, #7. RFP, Section 4.1 Cost Proposal • it seems this scoring 
system has changed from a required 80 points to now 90 points. Can you please provide a rational 
of the change and a full breakout of all the points as they seem to have changed with no detail. 

Answer 65: The changes are in the best interest of the States. 

Question 66: Will solar panels and associated products may fall under any of these categories, and 
if not, whether it would be prudent to add to our value added services section? 

Answer 66: If appropriate Proposer/Offeror can put in Attachment A section 6.7.4 value added 
solutions. 
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Question 67: If a state is not mentioned amongst the list included in the RFP, can we still mention 
that state as a place we would be interested in utilizing the contract? 

Answer 67: Yes. 

Question 68: If the State's do not turn in their intent to patriciate until a day before the due date 
how can the vendor certify reading the state's PA terms? 

Answer 68: Some states may not require extra terms outside of this RFP. 

Question 69: Can we offer products not listed on the bid or do we have to bid exactly what is on 
the RFP? Can we add products to this list? 

Answer 69: Only products listed in Attachment D-1 revised 12-2017 will be evaluated. 

Question 70: If we only quote on two tabs on Attachment D-1, do we still need to provide a discount 
off list for ALL categories listed on Attachment D or just for the matching categories we quoted? 

Answer 70: The matching categories. 

Question 71: On the item detail listed on Attachment D-1, do we have to follow the discount off 
list format or can we offer a deeper discount to these items that have been deemed high use? 
For example; on sanitation Janitorial Equipment and Supplies, we quote a discount of .20% off list 
but I have a deeper discount on Kimberly-Clark items and can quote these exact items with an 
average of 30% off list but l cannot do the same for Georgia-Pacific. 

Answer 71: Percentage off list per category not sub categories. 

Question 72: Item number 33, in the Power Source Category, has two different Estimated Annual 
Quantities ("EAQ"). In the Exact section the EAQ is 31,739. In the Alternate section, the EAQ is 
6,800. 

Answer 72: Changed from 31,739 to 6,800 see Attachment D-1 revised 12-2017. 

Question 73: Can we include the answers to Attachment A after the questions on the same 
page? 

Answer 73: Yes. 

Question 74: Do we have to submit seven actual copies of USB's/CD's? 

Answer 74: Yes. 

Question 75: ls cost proposal Attachment D-1 to be submitted electronically? 

Answer 75: Yes. 

Question 76: Cost proposal doesn't need to be a hard copy, correct? 
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Answer 76: Correct. 

Question 77 Is there a limit on how many awards will be given'? 

Answer 77; See section 5.4 ofRFP, revised in addendum 1. 

Question 78: Regarding awards - Does NASPO ValuePoint prioritize? 

Answer 78: No. 

Question 79: How many states are participating'? 

Answer 79: See section 1.6 ofRFP, revised in addendllrtl 1. States can still partic.ipate 
even if not named under this section. 

Question 80: Can we see the ranking - who scored the highest? 

Answer 80: Oregon will post the score sheet on the ORPIN system. 

Question 81: Is there a Small business credit? 

Answer 81: No, but see Attachment A regarding disadvantaged businesses. 

Question 82: Attachment "D" - Percentage off list per Category. - List price is set by the 
manufacturer. One price doesn't really make sense. Can we create our own percentage off 
list price? 

Answer 82: No modification to Attachment D by adding sub categories. 

Question 83: Would it be appropriate to go in and make sub-categories in the Market Basket 
Attachment D-1? 

Answer 83: No. 

Question 84: Arc there exceptions to the Master Contract? 

Answer 84: See section 2.18 ofRFP regarding exceptions. 

Proposers must acknowledge receipt of this Addendum in the space provided on the bottom of this page 
and return this page along with Proposal documents. Failure to do so may result in rejection of a Proposal. 

The purpose of this Addendum is to answer questions, clarify information in the RFP, and make 
modifications to the RFP. 

Any prospective Proposer who feels they have been adversely affected by these modifications must submit 
a written protest of this Addendum to the Single Point of Contact identified in RFP DASPS-2183-17 by 
5:00 pm (Pacific time) on December 22, 2017 or protest will not be considered. DAS PS will not consider 
requests or protests of matters not added to or modified by this Addendum. 
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*I hereby acknowledge having received this Addendum. 

Authorized Signature: _______ ~----'---------------

Print name of signer: __________ _ 

Date: ______ _ 

Company Name of proposer: 

(Please Print) 
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Kate Brown, Governor 

Department of Administrative Services 
Enterprise Goods & Services-Procurement Services 

1225 Ferry Street U140 
Salem, Oregon 97301-4285 

PHONE: 503-378-4642 
FAX:503-373-1626 

Request for Proposal ("RFP") DASPS-2183-17 
ADDENDUM No. 1 

This Addendum No. 1 ("Addendum») modifies the RFP which DAS PS published on ORPIN on November 
15, 2017 as described herein. All R.FP tertns not specifically mentioned or affected by this Addendum 
remain in full force. This Addendum is hereby added as a part of the RFP. 

The following paragraphs or sections of the RFP are modified as described below. New language is 
indicated by bold print and underline. Deleted language is indicated by strikethrough. 

1. RFP, Cover Page: 

A NASPO 

. ValuePoint 

The State of Oregon ("State"), acting by and through its 
Department of Administrative Services, Procurement Services ("DAS PS''}, for member states of the 
NASPO ValuePoint Cooperative Purchasing Program ("NASPO ValuePoint") and other Purchasing 

Entities, 

Request for Proposals 
Oregon Solicitation Number DASPS-2183-17 

FOR 

NASPO ValuePoint Master Agreement(s) for Facilities Maintenance and Repair & Operations (MRO), 
Industrial Supplies 

Date oflssue: November 15, 2017 Closing Date and Time: Deeember 29, 2017 January s, 2018 

2. RFP, List of Attachments: 

A TI ACHMENT I -~DJTIONAL PARTICIPATING ST A TES TERMS AND CONDITIONS 

3. RFP, Section 1.3 Schedule of events: 
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4. RFP, Section 2.18 Offeror exceptions to Terms and Conditions: 

Off eror should identify or seek to clarify any problems with contract language or any other document 
contained within this RFP through its written inquiries about the RFP using the process in Section~~-

5. RFP, Section 1.6 Participating States. 

In addition to the Lead State conducting this Solicitation, the following Participating States have requested to 
be named in this RFP as potential users of the resulting Master Agreement(s): Alaska, Arkansas, Connecticut, 
Hawaii, Maine, Massachusetts, Michigan, Missouri, Montana, Nevada, North Dakota, Oregon, Rhode Island, 
Utah, Colorado, Delawarc1 Florjda, Loui§jana, Marvland, New Hampshire, South Dakota, VilJMia, 
IDinoi\ Obie: and Washington. Other entities may become Participating Entities after award of the Master 
Agreement by entering into a Participating Addendum with the Contractor in a form substantially similar to 
the one attached hereto as Attachment B, Exhibit A, subject to State Specific Tenns and Conditions. The 
State of Oregon intends to enter into a Participating Addendum under one or more of the resulting Master 
Agreement( s) in a fonn substantially similar to the tenns and conditions of the St.ate of Oregon's Participating 
Addendum attached hereto as (Attac,hmen1 G) and subject to the requirements and selection criteria set forth 
therein. Additional State-specific tenns and conditions that will govern ~ch state's Participating Addendum 
are included in Attachments I - G .§, or may be incorporated into the Participating Addendwn after award. 

6. RFP, Section 3.3 Participating State Tenns and Conditions. 

Some Participating State specific Terms and Conditions are provided in Attachments I - G .§ to this 
Solicitation. 

7. RFP, Section 4.1 Cost Proposal ( 40 Points): 

PLEASE NOTE: In the event Offeror fails to obtain a score of -8G 22 points, as required under Section 5.4 of 
RFP for the AU Categories categozy, if Offeror submits an alternative Proposal, Offeror could potentially 
obtain an award on one or more of the individual Categories. Therefore, Offeror may wish to submit an 
alternative Proposal on one or more of the individual categories listed in Tabs 2-16, as well. 

8. RFP, Section 5.4 Award of Master Agreement(s): 

The Lead State intents to award a Master Agreement(s) on both a National level or a Regional level, to 
each Proposer with a combined total score in excess of~ 2!! points in either the National level (i.e. the 
Proposer will receive an award for a National Master Agreement) or on a Regional leve) (i.e. the 
Proposer will receive an award on a Regional level). 

9. RFP, DASPS-2183-17Attachment D-l_Market Basket Final 11-15-17 Instructions TAB: 

Tab 1 - All Categories: This spreadsheet is for those Offerors that are submitting a Proposal for ALL 
categories and can supply these products to all 50 States. lf Offeror cannot submit a Proposal on the 
products in all categories, Offeror will submit an offer on the categories within the spreadsheets labeled 
as independent categories. If Off eror is submitting Offer on the All Categories spreadsheet, Offeror 
may submit Offer on the individual category spreadsheets as well. But if Offeror does not obtain a score 
of -8G 22 per section 5A of RFP for the All Categories Tab 1 they could potentially obtain an award on 
individual Categories therefore Offeror may want to submit Offer on both Tab 1 and Tab's 2- 16 as 
well. 
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10. RFP, DASPS-2183-17_Addendum No. 1, Attachment A revised 11-2017 is incorporated as part of 
the RFP, as attached hereto. 

11. RFP, DASPS-2183-17_Addendum No. 1, Attachment L, P, Q, R, and S revised Montana, 
Maryland, Virginia, Ohio, and Illinois State specific terms and conditions are added as part of the RFP, 
as attached hereto. 

12. Questions and Answers. 

Question 1: Are quasi-government (such as water or sewer boards or council of governments) 
political subdivisions eligible to sign a PA? 

Answer l: Each State's rules are applicable to their state entitles. 

Question 2: Page 5 Schedule of Events. The questions are to be submitted by 12/15 with 
answers/responses due back to 12/21 and the bid submitted on 12/29. This is a very compressed 
time frame and does not allow for questions or clarifications on the answers given by 12/21 before 
RFP submission. Can consideration be given to extend the due date to January to ensure the 
questions from all bidders have been answered and it is clear what needs to be submitted and the 
desired format? 

Answer 2: Schedule has been changed via addendum No. 1. 

Question 3: Page 2 of the RFP announcement states the payment terms are net 45 but the 
Attachment B NASPO V aluePoint Master Agreement, page 53, clause 17 states "Payment after 
acceptance is normally made within 30 days". Is the payment terms net 45 or net 30? 

Answer 3: The ORPIN announcement is not part of the RFP it is a notice only. RFP Attachment B 
Section 17 clearly states "Payment after Acceptance is normally made within 30 days following 
the date the entire order is delivered or the date a coJTect invoice is received, whichever is later. 
After 45 days the Contractor may assess overdue account charges up to the highest rate permitted 
by law per month on the outstanding balance, unless a different late payment amount is specified 
in a Participating Addendum, Order, or otherwise prescribed by applicable law. Payments will be 
remitted by mail. Payments may be made via a State or political subdivision "Purchasing Card" 
with no additional charge." 

Question 4: Page 11: 2. 13 The proposal is limited to l 00 pages, excluding excel spreadsheets. If 
the proposal pages are double-sided, would each side be counted as a page or would each sheet of 
paper be counted as a page? 

Answer 4: 100 pages are to be submitted one page, one side. Not double sided. 

Question 5: Page 12: 2.14 paragraph 5. Offer shall submit,..Market Basket Cost proposal in a 
separate, sealed envelope, labeled accordingly and placed in sealed carton(s). Can the Market 
Basket Cost proposal be submitted in the same box as the remaining bid documents if the Market 
Basket Cost Proposal package is sealed and marked clearly "MARKET COST PROPOSAL"? 

Answer 5: Yes. 

Question 6: Page 19: paragraph 2. If offeror submits an alternative Proposal offer for one category 
and could potentially obtain an award on that one category/market basket. Will alternate proposals 
be compared and scored to other alternative proposals in the same market basket? 
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Answer 6: See Evaluation Process Section 5.2. 

Question 7: Page 29 section 6,5.7. If products are available to be viewed online is a paper catalog 
required? 

Answer 7: No. 

Question 8: Page 31 section 6.5.5 (11). If you bid a market basket and also the categories that 
include the remainder of a suppliers MRO products would there be a requirement to block items 
from online purchases by a participating entity? 

Answer 8: Each State may block certain products from being purchased. 

Question 9: Page 20-21. Will the evaluation criteria be based on "Group 1" compared to "Group 
l" and "Group 2" to "Group 2", in other words the bidders are being compared to similar size 
bidders? 

Answer 9: See Evaluation Process section 5.2. 

Question 10: Page 25 section 6.2.1.2. Growth Incentives; What is the criteria to be evaluated in the 
Growth Incentive category 

Answer l 0: See Attachment A section 6.6.11. 

Question 11: Page 27 section 6.3.2. Cumulative Ordering Volume Discount; does the ordering 
volume discount include all NASPO States with PA's or is it measured by individual State sales? 

Answer 11: By individual State. 

Question 12: Page 27 section 6.5.1. If a vendor is awarded a market basket (D-1) and bids other 
categories by a discount off list (D), will the .awarded supplier be able to sell all of its products in 
the selected categories to PA contract members? 

Answer·12: Only awarded categories will be purchased by States. 

Question 13: Page 24 section 6.1 - UNSPSC codes • Can the bidders get a list of the UNSPSC 
codes that would be in each of the 15 categories (not just what shows in the market baskets) so we 
can be sure what categories products should be in as full catalogs are bid? For example, Strut and 
connectors start with 3116 which could be under "Fasteners" or "Material Handling" and firestop 
products start with 4619 which show up under "Safety". 

Answer 13: No. 

Question 14: Page 37-38 under 6.6.8 Sustainability/Environmental Practices there is a.#1, #2, (page 
37) and #4, #5 (page 38) but no #3. ls there this a numbering error or is a portion of the RFP 
missing? 

Answer 14: Yes number error and it has been corrected in this addendum. Proposer to submit the 
revised Attachment A when submitting proposal. 
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Question 15: Page 39 there appears to be a numbering or sequencing error starting with 6.6.9.2. It 
looks like the next six points should be sub set of6.6.9.2 and would be numbered 6.6.9.2. l (starting 
with Describe in detail how the Offeror will work with the registered companies ... ) ... through 
6.6.9.2.6 (Community Rehabilitation program). This would make Retail Store Purchases/Will Call 
would be 6.6.10. Would this be correct'? 

Answer 15: Yes numbering error and it has been corrected in this addendum. Proposer to submit 
the revised Attachment A when submitting proposal. 

Question 16: Page 78 Attachment E: Offer information• 
a. ls the State tax#; is it the sales tax payment number? 
b. Is the Secretary of State Corporations Division Registration #; is it the number assigned 

when we registered with our state oflncorporation? 

Answer 16: (a) Yes, if applicable. (b) Yes. 

Question 17: Should exceptions to the FOB Destination terms for non-stocked items delivered to 
Alaska, Hawaii and Puerto Rico be stated as exceptions within section 6.5.2 of the technical 
proposal as instnicted or should exceptions to freight tenns be submitted as a Protest to the RFP? 

Answer 17: See section 2.18 of RFP regarding exceptions. 

Proposers must acknowledge receipt of this Addendum in the space provided on the bottom of this page 
and return this page along with Proposal documents. Failure to do so may result in rejection of a Proposal. 

The purpose of this Addendum is to answer questions, clarify information in the RFP, and make 
modifications to the RFP. 

Any prospective Proposer who feels they have been adversely affected by these modifications must submit 
a written protest of this Addendum to the Single Point of Contact identified in RFP DASPS-2183-17 by 
5:00 pm (Pacific time) on December 11, 2017 or protest will not be considered. DAS PS will not consider 
requests or protests of matters not added to or modified by this Addendum. 

*I hereby acknowledge having received this Addendu..m. 

Authorized Signature: ________________________ _ 

Print name of signer: ___________ _ 

Date: _______ _ 

Company Name of proposer: 

(Please Print) 
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RFP DASPS·2183•17 - (MRO), Industrial Supplies 

The State of Oregon ("State"), acting by and through its 
Department of Administrative Services, Procurement 

Services ("DAS PS"), for member states of the NASPO 
ValuePoint Cooperative Purchasing Program ("NASPO 

ValuePoint") and other Purchasing Entities, 

Request for Proposals 
Oregon Solicitation Number DASPS-2183-17 

FOR 

NASPO ValuePoint Master Agreement(s) for 
Facilities Maintenance and Repair & Operations 

(MRO), Industrial Supplies 

Date of Issue: November 15, 2017 Closing Date and Time: December 29, 2017 
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SECTION 1: NASPO ValuePoint Solicitation .. General Information 

1.1 Purpose 

The State of Oregon (Lead State), Department of Administrative Services, Procurement 
Services (DAS PS) is requesting proposals for Facilities Maintenance and Repair & Operations 
(MRO), Industrial Supplies on behalf of the members of the NASPO ValuePoint Cooperative 
Purchasing Program. The purpose of this Request for Proposals (RFP) is to establish one or 
more Master Agreement(s) with qualified offerors to provide Janitorial Equipment & Supplies, 
Sanitation Cleaning Chemicals & Supplies, Fasteners, Material Handling, Plumbing, Power 
Sources, Outdoor Garden, Lamps & Lighting and Ballasts, Heating Ventilation Air Conditioning 
(HVAC), Hand Tools, Power Tools (excluding automotive related tools and products), 
Electrical, Paint, Security, and Safety (does not include any Public Safety Equipment) products, 
as more particularly described on Attachment A, for all Participating States/Participating 
Entities. The objective of this RFP is to obtain best value. and in some cases achieve more 
favorable pricing than is obtainable by an individual state or local government entity because 
of the collective volume of potential purchases by numerous state and local government 
entities. The Master Agreement(s) resulting from this procurement may be used by state 
governments (including departments, agencies, institutions), institutions of higher education, 
political subdivisions (i.e., colleges, school districts, counties, cities, etc.), the District of 
Columbia, territories of the United States, and other eligible entities subject to approval of the 
individual state procurement director and compliance with local statutory and regulatory 
provisions. 

The initial tenn of the Master Agreement(s) is anticipated to be 1 year with options to renew 
up to a cumulative maximum of 5 years per the provisions outlined in Section 3 of the NASPO 
ValuePoint Master Agreement (Attachment B). 

DAS PS anticipates that this RFP may result in Master Agreement awards to multiple 
contractors, in the Lead State's discretion. While the primary purpose of this solicitation is to 
select an Offeror(s) who can offer the Products or Services for all members participating in the 
NASPO ValuePoint Cooperative Purchasing Program, Offerors will be permitted to submit a 
Proposal on more limited geographical areas or regions, but not less area than one entire 
member State. Offerors must dearly describe the geographical limits (e.g. by State name) if 
proposing a geographical area Jess than that of all member States. If an Offeror elects to submit 
a Proposal for a single State or region, then the Offeror must be willing to supply the entire 
State or region and will not be allowed to add additional States following award or at any time 
during the term of the Master Agreement( s) or any renewals. 

The Lead State/Sourcing Team, with the assistance as deemed advisable of the relevant 
Participating State (or relevant group of Participating States), may evaluate and select an 
Offeror for award in more limited geographical areas (e.g. a single state or region) where 
judged to be in the best interests of the St.ate or States involved. 

This RFP is designed to provide interested Offerors with sufficient information to submit 
Proposals meeting minimum requirements, but is not intended to limit a Proposal's content or 
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exclude any relevant or essential data. Offerors are encouraged to expand upon the 
specifications to add selVice and value consistent with States requirements. 

This State of Oregon Solicitation is for Master Agreement(s) intended to replace the expiring 
Master Agreements for the State of Nevada. 

1.2 Lead State, Solicitation Number and Lead State Contract Administrator 

The State of Oregon, acting by and through the Department of Administrative Services, 
Procurement Services, is acting as the Lead State and issuing office for this Solicitation, 
including all subsequent addenda relating to it and resulting Master Agreement (s). The 
reference number for the Solicitation is# DASPS-2183-17. This number must be referred to 
on all Proposals, correspondence, and documentation relating to the RFP. 

The Lead State Contract Administrator identified below is the single point of contact during 
this procurement process. Offerors and interested persons must direct to the Lead State 
Contract Administrator all questions concerning the procurement process, technical 
requirements of this RFP, contractual requirements, requests for brand approval, changes, 
clarifications, protests, award process, and any other questions that may arise related to this 
solicitation and the resulting Master Agreement(s). The Lead State Contract Administrator 
designated by the State of Oregon is: 

Shirley A Smith, State Procurement Analyst 
State of Oregon, DAS PS 
1225 Ferry St. SE 
Salem, Oregon 97301 
Shirley.smitb@oregon.gov 
Ph#(503) 378-5395 FX#(503) 373-1626 

1.3 Schedule of Events 

All times are Pacific Time unless indicated otherwise. 
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1,4 Definitions of Terms 

The following definitions apply to this Solicitation. Additional terms also are defined within 
this Solicitation and in the NASPO ValuePoint Master Agreement (Attachment B). 

ncost Analysis" means a review and analysis of the cost elements that make up the price 
of the individual Maintenance and Facilities Repair & Operations and Industrial Supplies. 

"Environmentally Preferable Product'' or "EPP" means products and services that 
have a lesser or reduced effect on human health and the environment when compared to 
competing products or services that serve the same purpose. 

"Lead State" means the State conducting this cooperative procurement, evaluation, and 
award. For this RFP, the State of Oregon, acting by and through the Department of 
Administrative Services, Procurement Services is the Lead State. 

"MSRP" means the price at which the manufacturer suggests that retailers sell the 
product 

"Offeror" means the company or firm who submits a proposal in response to this Request 
for ProposaJ. 

"Products" include, but are not limited to: Janitorial Equipment & Supplies, Sanitation 
Cleaning Chemicals & Supplies, Fasteners, Material Handling, Plumbing, Power Sources, 
Outdoor Garden, Lamps & Lighting and Ballasts, Heating Ventilation Air Conditioning 
(HVAC), Hand Tools, Power Tools (excluding automotive related tools and products), 
Electrical, Paint, Security, and Safety (does not include any Public Safety Equipment) 

"Proposal" means the official written response submitted by an Offeror in response to 
this Request for Proposal. 

"Request for Proposals" or "RFP" means the entire solicitation document> including all 
parts, sections, exhibits, attachments, and Addenda. 

"Services" means installation and additional services as defined in the Master Agreement 

"UNSPSC'' means the United Nations Standard Products and Services Code (UNSPSC) is a 
taxonomy of products and services for use in eCommerce. It is a four-level hierarchy 
coded as an eight-digit number, with an optional fifth level adding two more digits. 

1.5 NASPO VaJuePoint Background lnfonnation 

NASPO ValuePoint is a cooperative purchasing program of all 50 states, the District of 
Columbia and the territories of the United States. The Program is facilitated by the NASPO 
Cooperative Purchasing Organization LLC, a nonprofit subsidiary of the National Association 
of State Procurement Officials (NASP0)1 doing business as NASPO ValuePoint NASPO is a non­
profit association dedicated to strengthening the procurement community through education1 

research, and communication. It is made up of the directors of the central purchasing offices 
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in each of the SO states, the District of Columbia and the territories of the United States. NASPO 
Value Point facilitates administration of the cooperative group contracting consortium of state 
chief procurement officials for the benefit of state departments, institutions, agencies, and 
political subdivisions and other eligible entities (i.e., colleges, school districts, counties, cities, 
some nonprofit organizations, etc.) for all states, the District of Columbia, and territories of the 
United States. For more information consult the following websites ~.naspoyaluepointorg 
and www.oaspQ.org. 

1.6 Participating States 

In addition to the Lead State conducting this Solicitation, the following Participating States 
have requested to be named in this RFP as potential users of the resulting Master 
Agreement(s): Alaska, Arkansas, Connecticut, Hawaii, Maine, Massachusetts, Michigan, 
Missouri, Montana, Nevada, North Dakota, Oregon, Rhode Island, and Washington. Other 
entities may become Participating Entities after award of the Master Agreement by entering 
into a Participating Addendum with the Contractor in a form substantially similar to the one 
attached hereto as Attachment B, Exhibit A, subject to State Specific Terms and Conditions. The 
State of Oregon intends to enter into a Participating Addendum under one or more of the 
resulting Master Agreement(s) in a form substantially similar to the terms and conditions of 
the State of Oregon's Participating Addendum attached hereto as (Attachment G) and subject 
to the requirements and selection criteria set forth therein. Additional State-specific tenns 
and conditions that will govern each state's Participating Addendum are included in 
Attachments I - 0, or may be incorporated into the Participating Addendum after award. 

1.7 Anticipated Usage 

Attachment C contains the historical usage data from the previous contracts and anticipated 
usage from additional states who have indicated an interest in participating. No minimum or 
maximum level of sales volume is guaranteed or implied. This historical data is based upon six 
( 6) years of sales. 
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SECTION Z: Solicitation Requirements, Information and 
Instructions to Offerors 

2.1 Offerors Requirements 

The Proposal must address each of the items listed in this section and all other requirements 
set forth in this RFP. 

This RFP is designed to provide interested Offerors with sufficient information to submit 
Proposals meeting minimum requirements, but is not intended to limit a Proposal's content or 
exclude any relevant or essential data Offerors are encouraged to expand upon the 
specifications to add service and value consistent with state requirements. However, please 
do not include marketing or advertising material in the Proposal. Proposals should be 
straightforward and address the requests of the RFP. 

2 .2 Pre-Proposal Conference 

A pre-Proposal conference will be held related to the RFP. 

The purpose of the pre-Proposal conference is to: 
• Provide additional description of the Products and Services; 
• Explain the RFP process; and 
• Answer any questions Offerors may have related to the RFP or the process. 

Statements made at the pre-Proposal conference are not binding upon DAS PS or any 
Participating State, Participating Entity, or Purchasing Entity. Offerors may be asked to submit 
questions in Writing. DAS PS will consider all comments, concerns, questions and protests. If, 
based upon the comments, questions, concerns or protests, DAS PS, in its sole discretion, 
believes it should make a change to the solicitation documents including the Sample Master 
Agreement, DAS PS will post an addendum in ORPIN. 

2.2.1 Attendance at Pre-Proposal Conference 

Attendance at Pre-Proposal Conference is volwitary. Prospective Offerors' participation 
in this conference is highly encouraged but not mandatory. 

The pre-Proposal conference will be held on Wednesday, November 29, 2017, at 8:30 am 
PT at the Location listed below. Attendance at the conference is optional. Due to limited 
space, please limit attendance to 2 individuals from Offeror's company. Answers to 
questions asked during the pre-proposal conference will be provided via an addendum 
posted in bttp: //orpin.ote2011,1;~ovLopen,dll {welcome 

ovember 29, :30am PT epartment of Administrative Services 
017 1225 Ferry Street SE, Salem, OR 97301-4285 

t. Mazama Conference Room, Check in with receptionist on 111 floor. 

ial In Toll Free: 1-888-557-8511 
coess Code Passcode (Participant): 4659387 
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2.3 RFP Question and Answer Process 

All questions, including those about Master Agreement, must be submitted, in writing, to the 
Lead State Contract Administrator, by the date and time noted above, in order to be 
considered. Questions must be submitted by the question deadline date and time shown in 
Section 1.3 (Schedule of Events). Official answers to all written questions shall be posted on 
the State of Oregon's electronic procurement system, the Oregon Procurement Information 
Network ("ORPIN") website. 

htm://orpin,oregon.goy/op~m.dULwekome. The Lead State may refuse to answer questions 
received after the Question/ Answer deadline. 

The identity of potential Offerers wil1 not be published with the answers, but the text of 
questions will be restated, so Offerors are cautioned about including context in questions that 
may reveal the source of questions. 

2.4 RFP Addenda 

Changes to this RFP including but not limited to the contractual terms and procurement 
requirements, shall be made only via formal written addenda issued by the Lead State. 

The Lead State accepts no responsibility for a prospective Offeror not receiving solicitation 
documents and/or revisions to the Solicitation. It is the responsibility of the prospective 
Offeror to monitor the ORPIN website to obtain RFP addenda or other information relating to 
the RFP. 

2.5 Protest of RFP 

Prospective Offeror may submit a written protest of anything contained in this RFP, including 
but not limited to, the RFP process, Specifications, Scope of Work, and the proposed Master 
Agreement. This is prospective Offeror's only opportunity to protest the provisions of the RFP, 
except for protests of Addenda or the terms and conditions of the proposed Master Agreement, 
as provided below. 

2 .6 Protests must: 

• Be emailed to the Sole of Contact 
• Reference the RFP number 
• Identify prospective Offeror's name and contact information 
• Be sent by an authorized representative 
• State the reason for the protest, including: 

o the grounds that demonstrate how the Procurement Process is contrary to law, 
Unnecessarily Restrictive, legally flawed, or improperly specifies a brand name; 
and 

o evidence or documentation that supports the grounds on which the protest is 
based 

• State the proposed changes to the RFP provisions or other relief sought 
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• Protests to the RFP must be received by the due date and time identified in the Schedule 
• Protests to Addenda must be received by the due date identified in the respective 

Addendum 

2. 7 Protest Response 

DASPS will respond timely to all protests submitted by the due date and time listed in the 
Schedule. Protests that are not received timely or do not include the required information may 
not be considered. 

2.8 Proposal Due Date 

Proposal and all required submittal items must be received by the Lead State Contract 
Administration on or before Closing in Section 1.3 {Schedule of Events) of this RFP. Proposals 
received after the Closing will not be accepted. All Proposal modifications or withdrawals must 
be completed prior to Closing. 

Proposals received after Closing are considered LATE and will NOT be accepted for evaluation. 
Late Proposals will be returned to the respective Offeror or destroyed. 

2. 9 Cancellation of Procurement 

This RFP may be canceled at any time prior to award of the Master Agreement(s) if the Lead 
St.ate detennines such action to be in the collective best interests of Participating States. 

2.10 Governing Laws and Regulations 

This procurement is conducted by the Lead State DAS PS, in accordance with the Lead State 
Procurement Code. These are available at 

htw:lJarkW~b,sos,mte,or,us/pa1ws/rules/oarn lOQ/oar 137 /137 tofc,html 

This procurement shall be governed by the regulations and laws of the Lead State. Venue for 
any administrative or judicial action relating to this procurement, evaluation, and award shall 
be in Oregon. The provisions governing choice of law and venue for issues arising after award 
and during contract perlonnance are specified in section 35 of the NASPO ValuePoint Master 
Agreement (Attachment B). 

2.11 Finn Offers 

Responses to this RFP, including proposed costs, will be considered firm for one hundred 
eighty (180) days after the Proposal due date. 

2.12 Right to Accept All or Portion of Proposal 

Unless otherwise specified in the Solicitation, the Lead State may accept any item or 
combination of items as specified in the Solicitation or of any Proposal unless the Offeror 
expressly restricts an item or combination of items in lts Proposal and conditions its response 
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on receiving all items for which it provided a proposal. ln the event that the Offeror so restricts 
its Proposal, the Lead State may consider the Offeror's restriction and evaluate whether the 
award on such basis will result in the best value to the Lead State and the members of the 
NASPO ValuePoint program. The Lead State may otherwise determine at its sole discretion 
that such restriction is non-responsive and renders the Offeror ineligible for further 
evaluation. 

2.13 Proposal Content and Format Requirements 

Proposals must be detailed and concise. Each Proposal must be labeled and organized in a 
manner that is congruent with the requirements and terminology used in this RFP and must 
include a point by point response, structured in form and reference to the RFP, addressing all 
requirements. Proposals shaH be limited to 100 pages, exdudingelectronic excel Spreadsheets 
for the Cost Proposal Attachments D and 0-1. Hard copy Proposal shall be on white 8 ½" x 11" 
Paper. 

Offers are to be prepared in such a way as to provide a straightforward, concise delineation of 
capabilities to satisfy the requirements of this RFP. Expensive color displays, promotional 
materials, etc., are not necessary or desired. Emphasis shall be concentrated on conformance 
to the RFP instructions, responsiveness to the RFP requirements, and on completeness and 
clarity of content 

A representative authorized to bind the Offeror shall sign the Proposal. Failure of the 
authorized representative to sign the Proposal may subject the Proposal to rejection. 

2.14 Proposal Submission Instructions 

Offeror is solely responsible for ensuring its Proposal is received by the Lead State Contract 
Administrator in accordance with the RFP requirements before Closing. DAS PS is not 
responsible for any delays in mail or by common carriers or by transmission errors or delays 
or mistaken delivery. Proposal submitted by any means not authorized will be rejected. 

The Proposal may be submitted through the mail or via parcel carrier, and must be clearly 
labeled and submitted in a sealed envelope, package or box. The Proposal may be hand 
delivered, and must be clearly labeled and submitted in a sealed envelope, package or box. 
Proposals will be accepted, prior to Closing, during DAS PS' normal Monday - Friday business 
hours of 8:00 am to 5:00 pm Pacific Time, except during State of Oregon holidays and other 
times when DAS PS is closed. The outside of the sealed submission must clearly identify the 
Offeror's name, RFP Number, and Closing date and time. It must be sent to the attention of the 
Lead State Contract Administrator at the address listed on the Cover Page. 

An Offeror shall submit to the Lead State Contract Administrator one (1) original and six (6) 
copies of the Proposal (less Proposal Prtcing Page) and all required supporting information 
and documents on or before the Closing Date and Time. Offerors shall submit one (1) original 
Proposal marked "MASTER." Envelopes, packages or boxes containing the original and the 
copies must be clearly labeled and submitted in a sealed envelope, package, or box healing the 
following infonnation: 
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cgj Name of Offerer 
[8J RFPNumber 
~ Closing Date and Time 

If discrepancies are found between the copies, or between the original and copy or copies, the 
original "MASTER" Will provide for the basis for resolving discrepancies. If one document is 
not clearly marked "MASTER,'' the Lead State reserves the right to use the original as the 
Master. If no document can be identified as an original, Offerer's Proposal may be rejected at 
the discretion of the Lead State. An Offeror shall also submit on a CD ROM or USB flash 
drive seven (7) electronic copies ofits Proposal in MS Word 2010 or higher format 

An Offerer shall submit its Market Basket Cost Proposal in a separate, sealed envelope, labeled 
accordingly and placed in sealed carton(s) or package(s) as described above. Prices must be 
submitted on a pricing matrix Attachment D and D-1 in Microsoft Excel fonnat. Offerors shall 
submit their prices in electronic form using Microsoft Excel on a CD-ROM or USB flash drive. 
Do not Include Proposal Pricing Page on the same CD•ROM or USB flash drive as the 
technical proposal. 

Offerors are solely responsible for ensuring that their Proposals are received by the Lead State 
in accordance with these Solicitation requirements, before the Closing Date and Time, and at 
the place specified on the cover sheet of this RFP. The Lead State shall not be responsible for 
any delays in mail or by common carriers or by transmission errors or delays or mistaken 
delivery. Proposal deliveries made to another location other than to the address identified on 
the cover sheet of this RFP will be considered non-responsive unless re-delivery is made to the 
address identified on the cover sheet of this RFP before the Closing Date and Time. Proposals 
may NOT be submitted by facsimile. 

Proposals must be received by the posted Closing date and time. Proposals received after the 
deadline will be late and rejected. 

2.15 Required Fonnat 

Ali Proposals must be submitted in the following format Detailed information on submitting 
each of these sections is contained in later sections of this RFP. Offerorshall submit its Proposal 
without extensive art work, unusual printing or other materials not essential to the utility and 
clarity of the Proposal. 

1. Offeror Information and Certification Sheet A completed and signed Offeror 
Information and Certification Sheet (Attachment E). 

2. Executive Summary. The one or two page executive summary is to briefly describe the 
Offeror's Proposal This summary should highlight the major features of the Proposal. 
Offeror must indicate any requirements that Offeror cannot meet. The Lead State should be 
able to determine the essence of the Proposal by reading the executive summary. 

3. Technical Response. This section should include a description of the Products and 
Services to be delivered, including: 
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a. A complete narrative of the Offeror's assessment of the Services to be provided, the 
Offeror's ability and approach, and the resources necessary to fulfill the 
requirements. This should demonstrate the Offeror's understanding of the desired 
overall performance expectations and clearly indicate any options or alternatives 
proposed. 

b. A complete description of the Products to be provided, in the order of criteria Jisted, 
to each evaluation requirement in the RFP and scope of work. 

4. Affidavit of Trade Secret Jf Offeror believes any ofits Proposal is exempt from disclosure 
under Oregon Public Records Law (ORS 192.410 through 192.505), Offeror sha11 complete 
and submit the Affidavit of Trade Secret (Attachment F) and submit a fully redacted version 
of its Proposal, dearly identified as the redacted version. 

5. Cost Proposal. Cost will be evaluated independently from the technical proposal. Please 
enumerate alJ costs on the attached Market Basket Cost Proposal Fonn and Percentage off 
List (Attachments D and D-1). Proposer shall follow the instructions set forth in 
Attachments D and D-1. 

The Market Basket Cost Proposal is to be submitted as a separate document. Jnclusjon of 
any cost or pricing data within the technical proposal may result in the Proposal being 
deemed non-responsive. 

6. Description of Products and Services. A completed submission of Offeror's Information 
Attachment A. 

2.16 Ownership or Disposition of Proposals and other Materials submitted 

All Proposals submitted in response to this RFP become the Property of PAS PS. By submitting 
an Proposal in response to this RFP1 Offeror grants the State a non-exclusive, perpetual, 
irrevocable, royalty-free license for the rights to copy, distribute, display, prepare derivative 
works of and transmit the Proposal solely for the purpose of evaluating the Proposal, 
negotiating an Agreement, if awarded to Offeror, or as otherwise needed to administer the RFP 
process, and to fulfill obligations under Oregon Public Records Law (ORS 192.410 through 
192.505). Proposals, including supporting materials, will not be returned to Offeror unless the 
Proposal is submitted late. 

2.17 Public Record/Confidential or Proprietary Information 

2.17 .1 Public Record/Trade Secrets 

All Proposals are public record and are subject to public inspection after DAS PS issues the 
Notice of the Intent to Award. If Offerer believes that any portion of its Proposal contains 
any information that is a trade secret under ORS Chapter 192.501 (2) or otherwise is 
exempt from disclosure under the Oregon Public Records Law (ORS 192.410 through 
192.505), Offeror shall complete and submit the AffidaVit of Trade Secret (Attachment F) 
along with a fully redacted version of its Proposal. 
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Offeror is cautioned that cost information generally is not considered a trade secret under 
Oregon Public Records Law (ORS 192.410 through 192.505) and identifying the Proposal, 
in whole, as exempt from disclosure is not acceptable. DAS PS advises each Offeror to 
consult with its own legal counsel regarding disclosure issues. 

If Offeror fails to Identify the portions of the Proposal that Offeror claims are exempt 
from disclosure, Offeror has waived any future claim of non-disclosure of that 
information. 

2.17.2 Confidential Information 

All information identified in the CONFIDENTIAL AND PROPRIETARY INFORMATION 
section will be subject to review by the Lead State in accordance with the procedures 
prescribed by the Lead State's open records statute, freedom of information act, or similar 
law. 

2.18 Offeror Exceptions to Terms and Conditions 

The Lead State discourages exceptions to terms and conditions in the RFP, or the attached 
Participating State or Participating Entity terms and conditions (if any), and the terms and 
conditions of the Master Agreement. Exceptions may cause a Proposal to be rejected as 
nonresponsive when, in the sole judgment of the Lead State (and its evaluation team), the 
Proposal appears to be conditioned on the exception or correction of what is deemed to be a 
deficiency or unacceptable exception would require a substantial Proposal rewrite to correct 

Offeror should identify or seek to clarify any problems with contract language or any other 
document contained within this RFP through its written inquiries about the RFP using the 
process jn Section 2.1. 

Moreover, Offerors are cautioned that award may be made on receipt of initia) Proposals 
without clarification or an opportunity for discussion, and the nature of exceptions would be 
evaluated. Further> the nature of exceptions will be considered in the competitive range 
determination if one is conducted. In the sole discretion of the Lead State, exceptions may be 
evaluated to detennine the extent to which the alternative language or approach poses 
unreasonable, additional risk to the State or Participating State/Entity or Purchasing Entity, is 
judged to inhibit achieving the objectives of the RFP, or whose ambiguity makes evaluation 
difficult and a fair resolution (available to all offerors) impractical given the timeframe for the 
RFP. The Lead State is under no obligation to consider exceptions. 

2.19 Certification ofNon~Debarment 

Offeror must certify that neither the Offeror nor its principals are presently debarred, 
suspended, proposed for debarment, declared ineligible, or voluntarily excluded from 
participation in this transaction (Master Agreement) by any governmental department or 
agency. If the Offeror cannot certify this statement, attach a written explanation for review by 
the Lead State. 
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2.20 Delivery(s) 

AU deliveries will be "Inside Deliveries" as designated by a representative of the Purchasing 
Entity placing the order. Inside Delivery refers to a delivery to other than a loading dock, front 
lobby, or reception area. Specific delivery instructions will be noted on the order form or 
Purchase Order. 

2.21 Certified Firm Participation 

Pursuant to Oregon Revised Statute (ORS) Chapter 200, Lead State encourages the 
participation of small businesses, certified by the Oregon Certification Office for Business 
Inclusion and Diversity ("COBlD") in all contracting opportunities. This includes certified small 
businesses in the following categories: disadvantaged business enterprise, minority-owned 
business, woman-owned business, a business that a service-disabled veteran owns or an 
emerging small business (ESB/MBEfWBE/DV & DBE). Agency also encourages joint ventures 
or subcontracting with certified small business enterprises. For more infonnation please visit 
bt11w:/Loregon4biz,dJvsr.sitysofiware.com/FrontEnd/VendorSear~hPublic,as12?XID=6787&I 
N=oregon4biz 

If the Master Agreement has potential subcontracting opportunities, the successful Offeror 
may be required to submit a completed Certified Disadvantaged Business Outreach Plan 
(Attachment H) prior to execution. 
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SECTION 3: Administrative and Technical Response Requirements 

3.1 Mandatory Minimum Administrative Proposal Requirements 

This section contains the minimum requirements that must be met in order to be considered 
for the evaluation phase. AH of the items described in this section are non-negotiable. All 
Offerors must state wilHngness and demonstrate ability to satisfy these requirements in the 
proposal submitted for consideration. 

3.2 NASPO ValuePolnt Master Agreement Statement of Compliance 

NASPO ValuePoint Master Agreement(s) resulting from this RFP will constitute the final 
agreement except for negotiated terms and conditions specific to a Participating State's or a 
Participating Entity's Participating Addendum. 

This section highlights particular terms and conditions of NASPO ValuePoint Master 
Agreement, although Offerors will be bound to all the tenns and conditions when executing a 
Master Agreement as shown in Attachment B. Offeror must include a statement in its Proposal 
that it has read and understands all of the tenns and conditions as shown in the Master 
Agreement (Attachment B). 

3.2.1 Insurance 

To be eligible for award, the Offeror agrees to acquire insurance from an insurance carrier 
or carriers licensed to conduct business in each Participating Entity's state at the 
prescribed levels set forth in Section 21 of the NASPO ValuePoint Master Agreement 
Offerer must describe its insurance or plans to obt.ain insurance satisfying the 
requirements in Section 21. 

In addition, Participating States/Entities may request additional insurance or other 
coverages for their State within their specific Participating Addendum. 

3.2.2 NASPO ValuePolnt Administrative Fee and Reporting Requirements 

To be eligible for award, Offeror agrees to pay a NASPO ValuePoint administrative fee as 
specified in Section 6 of the NASPO ValuePoint Master Agreement Moreover, specific 
summary and detailed usage reporting requirements are prescribed by Section 7 of NASPO 
ValuePoint Master Agreement 

Offerer shall identify the person responsible for providing the mandatory usage reports. 
This information must be kept current during the contract period. Contractor will be 
required to provide reporting contact within fifteen (15) calendar days of Master 
Agreement execution. 

3.2.3 NASPO ValuePoint eMarket Center 

To be eligible for award, the Offeror agrees, by submission of a Proposal, to cooperate with 
NASPO Value Point and Sci Quest (and any authorized agent or successor entity to Sci Quest) 
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with uploading a hosted catalog or integrating a punchout site. Refer to Attachment B, 
Section 9 and eMarket Center Appendix, NASPO ValuePoint Master Agreement for the 
prescribed requirements. 

3.3 Participating State Tenns and Conditions. 

Some Participating State specific Terms and Conditions are provided in Attachments I - O to 
this Solicitation. These wi11 be negotiated with individual Participating States after award of 
the Master Agreement(s). Each State reserves the right to negotiate additional terms and 
conditions in its Participating Addendums, including environmentally preferable products. 
Offeror shall submit a statement that it has read and understands all the Terms and Conditions 
as shown in the attached State specific Participating Addenda. 

3.4 Technical Requirements 

This section contains technical requirements pertaining to the Maintenance and Facilities 
Repair & Operations (MRO) industrial Supplies. Other sections of this RFP contain additional 
requirements that must be met in order to be considered responsive. Offerer must identify in 
its Proposal how it will meet (or exceed) all requirements listed in this Section 3, Section 4, 
and Attachments A, B, and D-1 of this RFP solicitation. 

3.4.1 Offeror Proffle 

Provide the following infonnation specific to Offerer's company: 

a, Company's full legal name 
b. Primary business address 
c. Describe company ownership structure 
d. Employee size (number of employees) 
e. Website 
f. Sales contact infonnation 
g. Company's client retention rate during the past 3 years 
h. A brief history of the company and the year it was founded 
i. Describe the company's growth during the past three years. 

3.4.2 Customer Service 

a. What are Offeror's hours of operation and when are key account people available 
to Participating States/Entities and Purchasing Entitles? 

b. Describe how problem identification and resolution will be handled. 
c. How does Offeror propose to service the NASP.O account? Describe the system 

Offerer will use to manage the account 
d, How does Offeror respond to customer complaints and service issues? 
e. How does Offeror assess customer satisfaction? 
f. Describe Offeror's quality assurance measures and how are they handled within 

the organization. 
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3.4.3 Technology 

a. Describe Offeror' s online system that Purchasing Entities would use to place orders 
and receive results? Include all methods of order submission. 

b. Describe Offeror's ability and process to support a decentralized system of orders 
subm1tted from many end users in multiple states and locations. 

3.4.4 Products and Services 

Offeror must reView the Product and Services Descriptions and requirements set forth in 
(Attachment A) and submit with its Proposal. Offeror shall indicate which categories 
Offeror intends to provide; which Products and Services Offeror intends to provide; and 
whether Offeror intends to provide the Products and Services on a national, regional or 
one state only basis. 

3.5 Data Security 

What measures does Offeror take to protect sensitive customer information? 

SECTION 4: Market Basket Cost Proposal 

Market Basket Cost Proposal will be evaluated independent of the technical evaluation. Offeror 
shall submit the Market Basket Cost Proposal to the Lead State as a separate document Do not 
embed the Market Based Cost Proposal in the technical response. 

4.1 Cost Proposal { 40 Points) 

In its Proposal, Offeror must indicate if Offeror intends to submit a Proposal for an Products 
and Services (all categories) or if Offeror intends to submit a Proposal for one or more of the 
Products and Services. Offeror also must indicate whether Offeror intends to offer Products 
and Services on a national, regional or one state basis. 

Cost for the NASPO Value Point Master Agreements shall be based on the following: 

The Cost Proposal includes two parts: (1) the Percentage off list per category description 
(Attachment D for a total potential score of 5 points) and (2) the market basket spreadsheet 
(Attachment D-1 for a total potential score of 35 points). 

Offeror must submit cost, prices, rates and discounts as required by Cost Spreadsheets 
Attachments D and D-1. Prices and rates shall include all anticipated charges, including but not 
limited to, freight and delivery, cost of materials and product, travel expenses, transaction fees, 
overhead, profits, and other costs or expenses incidental to the Offeror's performance. 

(1) Offerer shall completed and submit the Percentage off list per category set forth in 
Attachment D. 
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(2) Offeror also shall complete and submit an electronic Excel Spreadsheet that inc1udes 
detailed costs for all Products per Attachment D-, including EPP products, If Offeror is 
submitting a Proposal for all categories on the Attachment D-1, Tab 1, All Categories 
spreadsheet, Offeror also may wish to submit an alternative Proposal on one or more of the 
individual category spreadsheets as well. 

PLEASE NOTE: In the event Offeror fails to obtain a score of 80 points, as required under 
Section 5.4 of RFP for the All Categories category, if Offeror submits an alternative Proposal, 
Offeror could potentially obtain an award on one or more of the individual Categories. 
Therefore, Offeror may wish to submit an alternative Proposal on one or more of the indiVidual 
categories listed in Tabs 2-16, as well. 

4.2 Price and Rate Guarantee Period 

The prices, rates and costs proposed in the Offeror's response will be valid for an initial term 
of one year after any resulting Master Agreement is signed. Offeror's cost proposal must 
describe how future cost increases will be minimized and capped and how both increases and 
decreases will be passed on to the Lead State if the Master Agreement i.s renewed after the 
initial term. The Offeror must explain the proposed process to implement cost changes, and 
how the Lead State will be notified, Any request for price or rate adjustment following the 
initial Master Agreement term, is detailed in Section 11 of the Master Agreement 

SECTION 5: Evaluation and Award 

5.1 Additional Rounds for Evaluation: Discussions with Offerors - Oral Presentations 

The Lead State may elect to conduct further evaluation and discussions with Offerors. Offerors 
shaU be accorded fair and equal treatment with respect to any opportunity for discussion 
and/or written revisions of proposals, In conducting discussions, there shall be no disclosure 
of any information derived from proposals submitted by competing Offerors. 

The Lead State reserves the right to award on receipt of initial proposals without an 
opportunity for discussion or proposal revision, so Offerors are encouraged to submit their 
most favorable Proposal at the time established for receipt of Proposals. 

5.2 Evaluation Process 

Upon completion of the submittals and discussions, if any, the Proposals will be evaluated. The 
Lead State and an Evaluation Committee will score the Proposals. The Evaluation Committee 
currently consists of five members. The Lead State may, in its sole discretion, change the 
Evaluation Committee and may increase or decrease the number of evaluators. 

Phase 1 of the Evaluation (Meets Minimum Requirements set forth is Section 3 of RFP 
(Pass/Fall)): 

In the initiaJ phase of the evaluation process, the Lead State will review all Proposals timely 
received, as set forth below: 
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Section 3.1 Yes_ No_ 
Section 3.2 Yes_ No_ (all subsections) 
Section 3.3 Yes_ No_ 
Section 3.4 Yes_ No_ (all subsections) 
Section 3.5 Yes_ No_ 

In addition, the Lead State also shall separate the Proposals into the fo11owing groups based 
upon the submittals: 

• Group 1: those Offerors submitting a Proposal for all Categories on a nationwide basis. 
• Group 2: those Offerers submitting a ProposaJ for one or more Categories on a 

nationwide basis. 
• Group 3: those Offerors submitting a Proposal for one or more Categories on a state 

basis. 
• Group 4: those Offerers submitting a Proposal for one or more Categories on a regional 

basis. 

The Proposals will be evaluated by appropriate group. 

Right to Waive Minor Irregularities: Proposals received prior to Closing will be reviewed for 
Responsiveness to all RFP requirements including compliance with Minimum Requirements 
section and Proposal Content Requirements section. If the Proposal is unclear, the Lead State 
Contract Administrator may request clarification from Offeror. However, clarifications may 
not be used to rehabilitate a non-Responsive Proposal. If the Lead State Contract 
Administrator finds the Proposal non-Responsive, the Proposal may be rejected, however, the 
Lead State may waive mistakes in accordance with OAR 125-247-0470. 

At any time prior to award, the Lead State may reject an Offeror found to be not Responsible. 

Phase 2 of the Evaluation: Technical Proposal Evaluation (85 points) 

The Evaluation Committee will score the Technical Proposals. Evaluators will assign a score 
for each evaluation criterion listed below up to the maximum points available in the Point and 
Score Calculation section and as further described in Attachments A. D, and D-1. 

Proposals will be evaluated against the foUowing Proposal evaluation criteria and scored as 
follows: 

Evaluation Criteria 
From Attachment A: 

6.2 Experience and Capabilities 
6.3 Volume Discounts 
6.5 Scope of Work 
6.6 Administration and Marketing 
6.7 Additional Services 

Possible Points 

20 pts 
10 pts 
30pts 
20 pts 
5 pts 
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Phase 3 of the Evaluation: Evaluation of Market Basket Cost Proposals: ( 40 points) 

Each Offeror shall complete the Market Basket Cost Proposal, (Attachments D and D-1). The 
Evaluation of the Cost Proposal will be in two steps: 

• Step one will be based upon the responses on Attachment D. 

• Step two will be based upon the responses on Attachment D-1. The Lead State will 
compare the total extended total offer price for all items in each categoiy. The lowest 
cost will receive the maximum 35 points. All other Offerors wilJ receive points as 
determined by the ratio* of their costs to the lowest cost Final cost scores will be 
calculated based on the following: 

EvaJuatjon Criteria 

Cost Proposal Attachment D 
Cost Attachment D-1 

PQssible Points 

5 pts 
35 pts 

The Lead State will compare the total extended total offer price for all Items in each categoiy. 
The lowest cost will receive the maximum 40 points. All other Offerors will receive points as 
detennined by the ratio* of their costs to the lowest cost Final cost scores will be calculated 
based on the following: 

Offerors shall submit pricing on all line items listed for each category. If Offeror does not 
submit a price on a line item listed in each category under the "Extended Total Offer Price" 
column "O" listed in Tab 1- 16 of Attachment D-1, the Lead State will deduct 1 point per line 
item left blank from the cost proposal score total given that Offeror, 

*Ratio Calculation: Lead State will award a cost score to each Cost Proposal based upon the 
percentage of the proposed cost as compared to the lowest Offerors cost using the following 
fonnula: 

Scoring of cost of Offerors who submit proposal Offer on Tab 1 for all categories: 

lowest cost of all 
Offerers 

cost being scored 
X 

cost points 
possible = 

cost 
score 

Scoring cost of Offerers who submit proposal on "each" individual Tab 2 -16 per category: 

lowest cost of an 
Offerers 

cost being scored 
X 

cost points 
possible 

The Lead State will total the two Cost Proposal Scores. 

= 
cost 

score 
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Offerors shall submit pricing on all line items Jisted for each category. If Offeror does not 
submit a price on a line item listed in each category under the "Extended Total Offer Price" 
column "O" listed in Tab 1 - 16 of Attachment D-1, the Lead State will deduct 1 point per line 
item left blank from the cost proposal score total given that Offeror. 

Total Score: The Lead State will combine the scores from Phase 2 and Phase 3. 

5.3 Sample Evaluation Score Sheet 

Sample RFP Evaluation Score Sheet 

TITLE OF SOLICITATION # Facilities Maintenance and Repair & Operations (MRO), 
Industrial Supplies 

RFP EVALUATION SCORESHEET 

Finn Name: ______________ _ 

Evaluator: -----------------0 ate: 

Evaluator 
tNo. ) 

1. Demonstrated Ability to meet Produeta and 
Services Attachment A 186 oolnts DOSSlble) 

Section 6.2 20 pt.s posslble 
Section 6.3 10 pts possible 

Section 6.6 30 pts possible 

Section 6.6 20 pts possible 
Section 6.7 5 pts possible 

6. Cost (40 points posalble) 40 pts possible 

Step One 5 pts possible 

Step Two 35 pts possible 

TOTAL EVALUATION POINTS (125 pts possible) 

5.4 Award of Master Agreement(s) 

Score will be aulgned as followa: 
0 = Failure, no response 
1 = Poor, inadequate, fails to meet requirement 
2 = Fair, only partially responslve 
3 = Average, meets minimum requirement 
4 = Above average, exceeds minimum requirement 
5 = Superior 

Score Weight Points 
10-6) 

- - ..... 

X4 

X2 
X6 
X4 

X1 
• Inserted by 
Lead State 

X1 
X7 

Total 

The Lead State intents to award a Master Agreement(s) on both a National level or a Regional 
level, to each Proposer with a combined total score in excess of 80 points in either the National 
level (I.e. the Proposer will receive an award for a National Master Agreement) or on a Regional 
level (i.e. the Proposer will receive an award on a Regional level). 
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5.5 Notice oflntentto Award 

After a final selection(s) is made, the Lead State will issue a notice of intent-to-award 
announcement in ORPIN. Proposal files are public records and available for review at the 
offices of the Lead State by appointment 

5,6 Protest 

A protest must be submitted in writing to the Lead State Contract Administrator identified in 
Section 1.2 of this RFP and must be received within seven (7) calendar days after the date of 
the notice of intent to award. Award protests must meet the requirements of Lead State's 
statutes, regulations and rules to be considered. The Lead State will not consider any protests 
that are received after this deadline. 

The Lead State will address all timely submitted protests that are in accordance with their 
statutes, regulations and rules within a reasonable time following the Lead State's receipt of 
the protest and the Lead State will issue a written decision to the Offeror who submitted the 
protest Protests that do not include the information required by the Lead State's statutes, 
regulations and rules may be rejected by Lead State. Lead State will receive protests in the 
following forms: 

5.6.1 Protests must 

• Be emailed to the Lead State Contract Administrator 
• Reference the RFP number 
• identify prospective Offeror's name and contact information 
• Be sent by an authorized representative 
• State the reason for the protest, including: 
• The grounds that demonstrate how the procurement process is contrary to law, 

unnecessarily restrictive, legally flawed, or improperly specifies a brand name; and 
• Evidence or documentation that supports the grounds on which the protest is 

based 

5.6.2 Protest Response 

DAS will respond timely to all protests submitted by the due date and time Jisted in the 
Schedule. Protests that are not received timely or do not include the required information 
may not be considered. 

5.7 Post Award Formalization of the Master Agreement 

The Lead State reserves the right during contract negotiation of the Master Agreement(s) to 
adjust terms and conditions that would not (in the Lead State's judgment) have a material 
effect on price, schedule, scope of work, or risk to the Lead State and Participating States, with 
materiality defined in terms of the effect on the evaluation and award. The Lead State reserves 
the right to accept contract or pricing changes that are more favorable to the Lead State. 
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Attachment A 
Description of Products and Services- Evaluation Criteria 

THESE SECTIONS ARE MANDATORY- OFFERORS MUST MEET THE FOLLOWING 
CRITERIA FOR THEIR PROPOSAL TO BE ACCEPTED AND SCORED BY THE 
SOURCING TEAM 

6.1. Categories 

The · scope of work consists of 15 categories. This proposal has been 
divided into categories with items that generally represent those most 
frequently purchased during the previous contract period including 
environmentally preferable options. Proposals will be considered from 
qualified offerors that can provide all products at minimum of one entire 
category listed below and be able to supply the products to a minimum of 
one entire State, 

The United Nations Standard Products and Services Code (UNSPSC) 
codes are identified on Attachment D-1 to further describe each category. 

Janitorial Equip. & Supplies (does not include Sanitation Cleaning Chemicals) 
Sanitation Cleaning Chemicals (does not include Janitorial Equipment & Supplies) 
Fasteners 
Material Handling 
Plumbing 
Power Sources 
Outdoor Garden 
Lamps, Lighting, Ballasts 
HVAC 
Hand Tools 
Power Tools (excluding automotive related tools and products) 
Electrical 
Paint 
Security 
Safety (does not include any public safety equipment) 

6.2. Experience and Capabilities 

This procurement contemplates a multi-state scope and may result in more 
than one award. The followlng are the weighted evaluation criteria for this 
procurement. 

6.2.1. Experience in performance of comparable 
engagements/References; 
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6.2.1.1 ESB/MBE,WBE/DV & DBE Programs; 
6.2.1.2 Growth Incentives; 
6.2 .1.3 The quality and availability of recycling or other 

sustainability programs, including products or services 
offered; 

6.2.1.4 The quality and availability of recycling or other 
sustainability environmental conservation programs, 
including products and/or services offered; 

6.2.1.5 The number of available green environmentally preferable 
products that meet the solicitation's specifications 
available, showing a robust supply of green/sustainable 
products; 

6.2.2. Confonnance with the terms of this RFP; 

6.2.2.1 Return Policy; 
6.2.2.2 Distribution points; 
6.2.2.3 Delivery; 
6.2.2.4 Shipping; 
6.2.2.5 Range of commodities offered; 
6.2.2.6 Scope of geographical coverage offered; 
6.2.2.7 Accurate and meaningful marking of green products in the 

on-line catalog when applicable; 

6.2.3. Expertise and availability of key personnel; 

6.2.3.1 Contract Management Retail Store/Will Call Availability; 
6.2.3.2 The favorability of the terms under which the offeror will do 

business; 

6.2.4. Demonstrated Competence; 

6.2.4.1 Reporting Capabilities Disaster Recovery Plan; 
6.2.4.2 Web based ordering System; 
6.2.4.3 The number of available green environmentally preferable 

products that meet the solicitations specifications available, 
showing a robust supply of green products. 

6.2.5. Reasonableness of pricing. 

While the primary purpose of this solicitation is to select a offeror(s) who 
can offer the supplies for all Participating States, offerors are permitted to 
submit a proposal on more limited geographical areas, however, not less 
than one entire Participating State. Offerers must clearly describe the 
geographical limits (e.g. by State name) if proposing a geographical area 
less than that of all Participating States. However, if a Offeror elects to 
submit a Proposal for a single State then the Offerer must be willing to 
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supply the entire State and will not be allowed to add additional States 
following award or at any time during the term of the contract or any 
renewals. 

A Participating State may evaluate and select an offeror for award in more 
limited geographical areas (e.g. A single state} where judged to be in the 
best interests of the State or States involved. Administration of any such 
award(s) will be done by the Participating State(s) involved unless the 
awarded contract includes the Lead State in its geographical area. 

Participating States, and Purchasing Entities reserve the right to 
competitively solicit for additional sources for commodities during the 
contract term, where deemed to be in the best interests of the State(s) or 
entities involved. Further, Participating States may have existing awards 
for commodities within the scope of this solicitation. 

Any Participating State reserves the right to award partial commodity 
categories or not participate in the award if deemed to not be in the best 
interests of that Participating State. 

All pricing listed shall be ceiling prices with the option for Participating States 
to negotiate more favorable discounts for large orders. 

Pricing shall be firm for the first year and may be changed with thirty (30) 
day notice after initial term. 

Products may be changed with thirty (30) day notice every six (6) months 
after initial term. 

The Participating States and Purchasing Entities reserve the right to update 
product specifications based on changes in regulations, in addition to third 
party certification criteria. 

The Participating State may elect to designate the resulting contracts as 
permissive, or mandatory. 

6.3. VOLUME DISCOUNTS 

6.3.1. General 

Additional volume and other price discount options are 
encouraged, which can distinguish between individual order 
minimum quantities, cumulative volume discounts, and other 
discount terms that may be defined by the offeror. Extensions of 
additional discounts are not required but may be evaluated if 
offered. 
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6.3.2. Cumulative Ordering Volume Discounts 

The offeror is invited to identify additional percentage discounts if 
total cumulative ordering volumes (by all Purchasing Entities} 
exceed an amount specified by the offeror. If the volume of total 
orders exceeds that amount in any quarter, the offered discount will 
apply to future orders during the term of the award(s}, as extended 
through option exercises. 

6.3.3. Additional Volume Discount for Minimum Order Quantity 

The offeror is also invited to identify additional discounts for 
minimum order quantities. Purchasing Entities may consolidate 
purchases in order to take advantage of any volume discount 
extended by offeror for minimum orders, so long as a single 
delivery location at the discretion of the Purchasing Entity is 
specified. 

6.3.4. Minimum Orders 

No minimum dollar or item count is allowed on orders from 
Authorized Purchasers. Participating States reserves the right to 
authorize a minimum via their Participating Addendums. 

6.4. ESTIMATED PURCHASES 

The total purchase of any individual item on the contract is not known. The 
Purchasing Division has attempted to give an accurate estimate of probable 
purchases of each item for the contract period. The Purchasing Division 
does not guarantee that the Participating States will buy any or all estimated 
amounts of any specified item or any total amount. 

6.5. SCOPE OF WORK 

6.5.1. Ordering Capabilities 

Orders resulting from this contract will be placed directly with the 
Offerer by the individual Purchasing Entity. The offeror must have 
toll free telephone, fax numbers and emall address for use by those 
entities located outside of the offeror's toll free area. The offerer will 
ship and bill as requested by the purchasing agency. The 
purchasing agency will remit payment directly to the offerer. As an 
example, there are approximately 1,000 possible separate delivery 
locations within the State of Nevada. The number of locations will 
vary by Participating States. 
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Please supply your toll free telephone, facsimile number and email 
address. 

In addition to the market basket items, Purchasing Entities will be 
allowed to order from a successful offeror's catalog(s) and website 
for delivery anywhere within the Participating States. NASPO 
ValuePoint requires internet catalogs. 

6.5.2. F.0.8. Destination 

Prices for all items associated with this contract are to be FOB 
Destination anywhere within the Participating State or geographic 
area offered. Any exceptions to this provision must be clearly 
stated as an exception to this document. 

6.5.3. On-line Ordering 

6.5.3.1 Successful offerer shall provide Internet Catalogs for all 
agencies as described below. 

On-line Catalogs available? _Yes No 

6.5.3.2 Provide a descriptive narrative for the type of internet 
catalog offered, and a URL link. 

6.5.3.3 Offerors must designate market basket items in their on­
line catalogs for ease of ordering. What symbol or marking 
will you use to identify market basket items? 

6.5.3.4 Offerors shall designate all environmental preferable 
products (EPP) in their on-line catalogs. Describe the 
designation (symbol) that you will use to identify these 
EPP products. 

6.5.3.5 Offerors shalt provide accurate and meaningful labeling of 
environmentally preferable products offered in the on~line 
catalog when applicable. 

6.5.3.6 Offerors shall explain or describe what they do to clearly 
identify in their online catalogs and on their shelves how 
they designate all environmentally preferable products 
(EPP) that have received any of the following appropriate 
3d-party designation certifications: 

Page 28 of 109 



RFP DASPS-2183· 17 - (MRO), Industrial Supplies 

(1) Biodegradable Products Institute (compostable 
bags, food service ware}; 

(2) Consortium for Energy Efficiency (lamps); 

(3) Cradle to Cradle (building materials, construction 
adhesives, etc.); 

(4) Design Lights Consortium (LED lighting 
equipment); 

(5) ENERGY STAR (HVAC and lighting equipment); 

(6) Forest Stewardship Council (wood and paper 
products); 

(7) Green Seal (cleaners, hand soap, janitorial paper 
products, paint); 

(8) Master Painters Institute (MPI) Green 
Performance Standard (paints and coatings); 

(9) NEMA Premium Efficiency (motors, ballasts); 

(10) Scientific Certification Systems (SCS) Indoor 
Advantage Gold (building materials, furniture); 

(11) Scientific Certification Systems (SCS) FloorScore 
(carpet, flooring, flooring adhesives, 
underlayment, etc.); 

(12) UL GREENGUARD (adhesives, flooring, 
insulation, seatants, etc.); 

(13) UL Ecologo (cleaners, deodorizers, hand soaps 
and sanitizers, floor polish and strippers, etc.); 

(14) USDA Biobased (lubricants, building materials, 
etc.); 

(15) USDA Organic; 

(16) US EPA Safer Choice (cleaners, hand soaps, 
deicers, floor maintenance chemicals); 

(17) WaterSense (water efficient fixtures, toilets, etc.}; 
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Offerors shall also explain or describe how products meet the 
following standards are clearly identified: 

(18) Restriction of hazardous Substances (RoHS) 
Directive; 

(19)South Coast Air Quality Management District 
(SCAQMO) limits on volatile organic compounds 
(VOCs, which apply to adhesives, sealants, 
coatings, etc.) 

(20} US EPA's (recycled content) Comprehensive 
Procurement Guidelines (CPGs); 

(21) Rechargeable Batteries; and 

(22) Solar Powered Equipment. 

Offerors may suggest other 3rd party certifications as applicable 
and include a description. 

In addition, offer shall describe the designation (symbol) that you 
will use to identify these EPP products provided, including the 
certification or standard that it meets, and where a buyer would find 
clarification on the website about what the designation means. 

6.5.4. E--commerce description 

The successful offeror shall have a proven record of E Commerce 
capabilities, with the technology and support personnel to provide 
content deployment or punch out access to their online catalog, for 
the purpose of supporting the purchasing web sites of the 
Participating States. Provide a clear narrative addressing the 
statement above. Integration of a punch out site is required per 
Section 9d of the NASPO ValuePoint eMarket Center Section of 
Attachment B, NASPO ValuePoint Master Agreement Terms and 
Conditions. 

6.5.5. E- Commerce and Web Catalog Capabilities 

(1} Multiple search options from narrow options to specific search 
criteria; 

(2} Display contract pricing; 

(3} Have workflow management controls; 
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(4) On-line ordering capability; 

(5) Order status and order tracking capabilities; 

(6) Order history; 

(7) Allow users to develop personal lists and profiles, and a 
secure means for storing procurement card information; 

(8) Online help to use site should be available at minimum during 
normal work hours. 

(9) Technical data, illustrations, Material Safety Data Sheets, 
parts availability, and access to web-based product sourcing is 
required; 

(1 0)Allow viewers to view on line Offeror's product availability by 
location; 

(11) Ability to block certain items or categories. 

( 12)Ability to accept "P-Card" payments. 

(13)Web-based Catalog available? 

Yes No 

(14)Contract pricing available on line? 

_Yes _No 

{15)Online workflow management? 

_Yes _No 

(16)0rder Status/Tracking Online? 

_Yes _No 

(17)Order History? 

_Yes _No 

(18) Personal Lists? 

_Yes _No 

Page 31 of 109 



. - - --------------------

RFP OASPS-2183·17 - (MRO), Industrial Supplies 

( 19)0nline Availability? 

_Yes _No 

(20)What are you doing to ensure that your EPP products are 
properly identified and labeled in your Catalogs? 

(21)Offeror is able to highlight EPP products either through 
prioritizing the EPP products in the online catalog, or by offering to 
substitute conventional with greener products? 

Yes No 

6.5.6. Storage Of Electronic Data 

6.5.6.1 Describe in detail how the electronic information for each 
Participating State shall be stored. 

6.5.6.2 Do you have a dual system as a backup in the unlikely event 
that the main information storehouse becomes unusable? 

6.5.6.3 Provide a general description of security protocol including 
storage of data, ordering security and data file security. 

6.5.7. Catalogs 

The successful offeror must provide paper and/or computer media 
catalogs to all agencies upon request for the duration of this 
contract. Offerer to explain if catalog identifies environmentally 
preferable products with associated EPP certifications. 

6.5.8. Procurement Card Policy 

6.5.8.1 The successful offerer must offer the capability to accept 
procurement cards as an acceptable form of payment. 
Level Ill reporting is preferred. 

Procurement Cards Accepted? Yes No 

6.5.8.2 Explain in detail your reporting capabilities for procurement 
card transactions. 

6.5.9. Forced Substitutions 

6.5.9.1 Forced substitutions are not allowed. If an ordered item is 
out of stock, the Offeror must notify the purchasing entity 
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for prior approval before substituting for the out of stock 
item. Explain your methodology for items that are 
discontinued or out of stock. This must include your 
substitution policy. 

6.5.9.2 Explain how you will notify customers about out of stock 
items and how you will provide information about how the 
substituted product compares with the product that is out 
of stock. 

6.5.10. Customer Service Representatives 

6.5.10.1 Offerers shall provide each authorized purchaser with 
customer service representatives assigned to handle 
questions and resolve all problems that arise. 

6.5.10.2 Service representatives shall be available, at a minimum, 
from 8:00 am to 5:00 pm in EACH time zone, Monday 
through Friday. Service representatives shall be available 
by phone (via local or toll free number), fax, or email 
during the required times for each participating state. 

6.5.10.3 This solicitation is for all States and all time zones. 
Describe how you will manage the servicing of the 
contract for each time zone. 

6.5.10.4 Provide an Emergency number and contact for aflerhours 
use. 

6.5.10.5 All service representatives shall have online access to 
account information and provide a timely response to 
inquiries concerning the status of orders (shipped or 
pending), delivery information, back-order information, 
contract pricing, category discounts, product availability, 
product information, account and billing questions, and 
contract compliance requirements. 

6.5.10.6 Describe in detail the process that shall be used to ensure 
adequate service representatives will be available. 

6.6. Administration and Marketing 

6.6.1. Return Policy 

What is your standard return policy? 
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6.6.2. Distribution Points 

It is desirable that a successful offeror has inside and outside sales 
staff and distribution facilities located in all Participating States or 
geographic area offered. Offerors must provide the locations of 
their distribution points and information regarding sales staff for 
each Participating States or geographic area offered. 

6.6.3. Contract Management 

6.6.3.1 Describe the Offeror'.s strategy for contract management 
and sales support including roles and responsibilities as 
they relate to each participating state for each of the 
proposed account teams that will handle contract 
management issues. 

6.6.3.2 It is desired that offerors have a representative(s) that has 
the sole responsibility of management of this NASPO 
ValuePoint contract. Provide a list the name(s) and title(s) 
of the dedicated representative(s) per region or State. 

6.6.3.3 Does your contract management include customer 
training? Please provide a detailed narrative including, at 
a minimum, the following: 

6.6.3.4 Sustainable Products (e.g., energy efficient, water 
efficient, low toxicity, recycled content, etc.); 

6.6.3.5 Review of environmentally preferable products with third 
party certifications (see section 6.5.3.6 above for a list of 
some of the 3rd party certifications). 

6.6.3.6 New products; 

6.6.3.7 Equipment and operation- Manufacturer/certified set up 
and training; 

6.6.3.8 Seminars and other learning opportunities; 

6.6.4. Delivery 

6.6.4.1 Delivery time for in-stock items should not exceed 24-48 
hours for all points within in the Participating States. Non­
stocked items must be delivered within 10 working days. 
The Participating States reserve the right to impose 
restrictions. Explain in detail your delivery policy. 
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6.6.4.2 Specify Guaranteed Delivery Time for In-Stock \terns. 

6.6.4.3 Specify Guaranteed Delivery Time for Non-Stock Items. 

6.6.4.4 SDS must accompany all orders at the time of delivery 
(where applicable). 

6.6.4.5 The Participating States expect high delivery standards 
from all contractors. Penalties may be imposed on 
contractors that have continual late deliveries. These 
penalties may include but are not limited to cancellation of 
orders, request for discounted pricing, non-use of an 
offending contractor or cancellation of the contractor's 
participating addendum(s). 

6.6.5. Shipping 

6.6.5.1 All shipments are to be delivered directly to the purchasing 
department/division address. All shipments shall include a 
packing label that includes at a minimum the following 
information on the outside of the package: 

Authorized Purchaser; 
Delivery Address; 
Purchasing entity and floor; 
Contact; and 
Telephone number. 

6.6.5.2 A packing slip shall also be included with each shipment, 
which shall include at a minimum the following information 
in no particular order: 

Line item description; 
Date ordered; 
Quantity ordered; 
Quantity included in shipment; 
Any backordered items; 
Unit Price and extension; 
Number of parcels; 
Purchase Order Number; 
Purchasing entity name; and 
F.O.B. Destination. 

6.6.5.3 Describe in detail how your company has implemented 
environmentally sound shipping and transportation 
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practices. For example: 

• Is your company a US EPA SmartWay Partner? 
• Does your company use alternative fuel vehicles (e.g., 

electric, battery hybrid electric, bio-based diesel, etc.? 
• Does your company reduce energy usage or other 

environmental impacts during shipping? 

6.6.6. Implementation 

6.6.6.1 Implementation of this contract is vital to the Participating 
States. Describe in detail your implementation program 
including an estimated time line to include at minimum the 
following points. 

6.6.6.2 Describe in detail the Offeror's implementation plan, 
including all process steps. 

6.6.6.3 Detail the specific information, resources, and assistance 
the offeror will require from each Participating State to 
implement the contract. 

6.6.6.4 Describe how soon from execution of the Participating 
Addendum the online ordering system will be available to 
each Participating State. If a phased implementation is 
planned in terms of limited functionality vs. complete 
functionality, please specify. 

6.6.6.5 Describe in detail the Offeror's experience when 
implementing customer relationships of equivalent size and 
complexity. 

6.6.6.6 Describe any customization abilities for different States or 
political subdivisions within a Participating State. 

6.6.7. Reporting Capabilities 

6.6.7 .1 The offeror shall provide information on all reports that are 
available without charge, to include a brief description of 
the report and the frequency. If there are other reports 
available at additional pricing, information on these reports 
is also required. Please note the reporting requirement In 
the NASPO ValuePoint terms and conditions; in addition 
states may have additional reporting requirements. 
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6.6.7.2 Explain your company auditing policy to ensure that pricing 
and services are in compliance with the contract. Explain 
your policy for revenue recovery in the event that any 
auditing reveals incorrect pricing. 

6.6.7 .3 Does your company provide a green product spend 
report? Please describe how your company reports 
environmentally preferable product purchases. 

6.6.8. Sustainability/Environmental Practices 

Sustainability and sound environmental practices are important 
to many of the Participating States. Thoroughly describe your 
sustainability and environmental practices that you currently 
have in place. This description should include the following: 

(1) Sustainability Program 
a. Does your company have a corporate-wide 
sustainability policy? If yes, attach or provide a link to your 
sustainability policy as well as any related policy initiatives 
such as a Climate Action Plan, a Zero Waste Policy, a 
Toxics Reduction Strategy, or a Green Fleet Policy. Also, 
please summarize what your corporate sustainability policy 
directs your company to do. 

b. Describe the key elements of your company's 
sustainability program including sustainability staff 
positions, qualifications and training. 

c. Describe Proposer's environmental practices that are 
applicable to items that Proposer markets. Provide links to 
your published statements, policies and reports and 
summarize key accomplishments. 

(2) Product Take Back/End of Life: 

a. Provide a list of products for which you provide end of 
life take-back and recycling (e.g. fluorescent lamps, 
batteries, solvents, metals, etc.). List subcontractors if any 
you use for these services. List any fees or conditions for 
these services. Certificates of Disposal must be provided for 
hazardous waste. This is an EPA requirement. 

b. Proposers are to minimize or eliminate the use of 
disposable containers; is made from recycled content or 
other bio-based fibers; is easily recyclable, contains a 
minimum of 25% by weight of post-consumer materials; 
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and/or meets or exceeds the mm1mum post-consumer 
content level for respective packaging in the U.S. 
Environmental Protection Agency Comprehensive 
Procurement Guidelines. 

c. Proposers are to provide packaging that does not contain 
inks, dyes, pigments, adhesives, stabilizers, or any other 
additives to which any lead, cadmium, mercury or 
hexavalent chromium has been included as an element 
during manufacture or distribution in such a way that the 
sum of the concentrations levels of such lead, cadmium, 
mercury or hexavalent chromium exceed the following 
concentration level: 100 parts per million by weight (0.01 %). 

d. All drums shall remain the property of the supplier. 
Empty drums shall not become the property of the affected 
state entity under any circumstance or condition. All empty 
drums, including their respective caps, plugs, or bungs, shall 
be collected by the supplier within a reasonable time frame 
specified by the affected state entity for reuse or recycling 
via the most reasonable transport method. 

(4) Product Choice: 
a. Proposers green claims are consistent with the 

Federal Trade Commission's Green Guides. (for 
more information visit: https:llwww.ftc.gov/news­
events/med;a-resource§!J.ruth-advertisinglgreen­
guides) 

Yes No_ 

(5) Other Sustainability Practices: 
a. Offerers may provide additional information their 

company1s sustainability policies, practices and/or 
achievements. Attach appropriate documentation 
to substantiate claim. 

6.6.9. Emerging Small Business, Minority Business Enterprise, 
Women Business Enterprise, And Disabled Veteran Owned 
Business. 

6.6.9.1 Some Participating States, may desire to purchase 
products and services from ESB/MBENVBE/DV & DBE 
companies. Some Participating States may or may not 
have an ESB/MBEM'BE/DV & DBE program and 
therefore each state will integrate this desirable into its 
Participating Addendum, if applicable. In some 
Participating States, to qualify as an ESB/MBE/VVBE/DV 
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& DBE supplier the listed companies must be registered 
with either the government or a recognized certifying 
entity and provide a certification type and number. 
Registered ESB/MBE/V\/BE/DV & DBE companies must 
be operating from a legitimate commercial site, carry all 
applicable insurance policies, required business licenses, 
and have operated continuously for at least two years. 
Please explain how the Offeror will provide opportunity 
for, ESB/MBE/V\/BE/DV & DBE companies. 

6.6.9.2 At a minimum, the following policies and practices must be 
described in detail: 

6.6.9.3 Describe in detail how the Offerer will work with the 
registered companies to determine what products can be 
a part of the contract. 

6.6.9.4 Describe in detail how the Offerer will track all 
ESB/MBE/WBE/DV & DBE Products and services, 
including ordering, delivery, and invoicing. 

6.6.9.5 Provide a list of Products that may be available to be 
purchased from ESB/MBE/WBE/DV & DBE companies 
under the proposed Contract. 

6.6.9.6 Describe how Offerer will make best efforts to increase the 
number of Products available to Authorized Purchasers 
under the Contract acquired from ESB/MBE/VVBE/DV & 
DBE businesses. 

6.6.9. 7 Describe what other products or services the Offerer can 
offer within a category that supports ESB/MBE/WBE/DV 
& DBE suppliers. 

6.6.1 o. Community Rehabilitation Program (CRP) / Qualified 
Rehabilitative Facllities (QRF): 

Describe how the Offeror supports the use of products and/or 
services sourced from ORF and the CRP programs. 

6.6.11. Retail Store Purchases/Will Call: 

6.6.11.1 Describe the availability of contracted items through 
Offerer's branch locations. Please provide a list of branch 
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locations that provide a will call service in each of the 
Participating States. 

6.6.11.2 Provide a narrative that explains how authorized 
purchasers will be able to make purchases at will call 
branch locations, make payment for those items and have 
those items included in the reporting. 

6.6.12. Growth Incentives: 

6.6.12.1 Describe In detail any contract growth incentives, e.g. 
larger revenue, different levels of discounts for large 
orders that may be offered to the Participating 
States/purchasing agency. 

6.6.12.2 Describe in detail any incremental pricing Incentives for 
on~line ordering verses fax or call in ordering. 

6.7. Additional Services 

6.7.1. Training 

6.7.1.1. Offerer shall provide all training as necessary at no 
additional pricing to all Participating States on all aspects 
of ordering, online ordering, product delivery, product 
returns, EPP's, and customer service processes. 

6.7.1.2 Describe in detail the Offeror's ability to offer training that 
may be required to ensure purchasing entities have a 
thorough understanding of all ordering processes 
including any online systems. No pricing for product 
training. safety training, or travel and per Diem. 

6.7.2. Disaster Recovery 

Please describe your emergency management plan to aid 
States during an emergency or disaster recovery. Be specific 
as to response time, supplies availability and other goods 
and services that you offer. 

6.7.3. Installation, if applicable 
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Please describe Offerer's ability to provide installation 
services of products or equipment that Participating States 
may chose, if applicable to their States rules. 

6. 7.4. Value added solutions 

Offerers are encouraged to suggest value added solutions that may 
improve the States use of the contracts and products offered. One 
such value-add is product sourcing. 

6. 7.4.1 Sourced Products 

(1) Supplier sourced products is a product which is not 
currently listed in the suppliers contract catalog or 
on-line ordering system at the time of order receipt 
but is capable of being supplied through the offerer. 

(2) If the offeror is capable of supplying sourced 
products they must be direct line extension 
products which have a similar item to an 
established product category and the offerer must 
already have a publically recognized business 
partnership with the "brand". 

(3) The offeror must list in their cost proposal 
Attachment D and D-1 their up charge for all 
sourced products. Up charges must be detailed on 
invoices as a separate item from the product 
charge. 

6.7.4.2 Vending Machines 

(1) Vending style machines that can dispense singular· 
or multiple products with control type methods. 

(2} Offerers are encouraged to list their vending 
solutions. 
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Attachment B 

~ NASPO 

II"'. Val'uePoint 
NASPO ValuePoint Master Agreement 

This NASPO ValuePolnt Master Agreement ("Master Agreemenn is between the State 
of Oregon, acting by and through the Department of Administrative Services, Enterprise 
Goods and Services, Procurement Services ("DAS PSn), as the Lead State, on behalf of 
the member states of the NASPO Value Point Cooperative Purchasing Program and other 
Participating Entities and _________ ("Contractor"). This Master 
Agreement is effective on the date that it has been signed by the parties and has been 
approved as required by applicable law ("Effective Oaten}. 

1. Master Agreement Order of Precedence 

a. Any Order placed under this Master Agreement shall consist of the following 
documents: 

(1) A Participating Entity's Participating Addendum ("PA"}, substantially in the 
form attached hereto as Exhibit A; 

(2) NASPO ValuePoint Master Agreement and its exhibits: 
eMarket Center Addendum 
Exhibit A - Sample Participating Addendum 
Exhibit B - Description of Products and Services 
Exhibit C - Provisions Required by Federal Law 
Exhibit D - NASPO ValuePoint Detailed Sales Data Report Form 

(3) A Purchase Order Issued against the Master Agreement; 

(4) Any terms and conditions provided electronically or online or as part of 
Product materials or descriptions or guidelines; and 

(5) Any Offeror's online or third party terms and conditions. 

b. These documents shall be read to be consistent and complementary. Any conflict 
among these documents shall be resolved by giving priority to these documents in the 
order listed above. Contractor terms and conditions that apply to this Master Agreement 
are only those that are expressly accepted by the Lead State and must be in writing and 
attached to this Master Agreement as an Exhibit or Attachment. 
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2. Definitions 

Acceptance means a written notice from a Purchasing Entity to Contractor advising 
Contractor that the Product has passed its Acceptance Testing. Acceptance of a Product 
for which acceptance testing is not required shall occur following the completion of 
delivery, installation, if required, and a reasonable time for inspection of the Product, 
unless the Purchasing Entity provides a written notice of rejection to Contractor. 

Acceptance Testing means the process for ascertaining that the Product meets the 
standards set forth in the section titled Standard of Performance and Acceptance, prior 
to Acceptance by the Purchasing Entity. 

Contract means any Order or Purchase Order or other agreed upon ordering instrument 
issued by a Purchasing Entity under this Master Agreement, together with the terms and 
conditions of this Master Agreement. 

Contractor means the person or entity delivering Products or performing services under 
the terms and conditions set forth in this Master Agreement. 

Embedded Software means one or more software applications which permanently 
reside on a computing device. 

Environmentally Preferable Product means products and services that have a lesser 
or reduced effect on human health and the environment when compared to competing 
products or services that serve the same purpose. 

Intellectual Property means any and an patents, copyrights, service marks, trademarks, 
trade secrets, trade names, patentable inventions, or other similar proprietary rights, in 
tangible or intangible form, and all rights, title, and interest therein. 

Lead State means the State centrally administering any resulting Master Agreement(s). 

Master Agreement means the underlying agreement executed by and between the Lead 
State, acting on behalf of the members of the NASPO ValuePoint Cooperative Purchasing 
Program, and the Contractor, as now or hereafter amended. 

NASPO ValuePoint is the NASPO Cooperative Purchasing Organization LLC, doing 
business as NASPO ValuePoint, a 501 (c)(3) limited liability company that is a subsidiary 
organization the National Association of State Procurement Officials (NASPO), the sole 
member of NASPO ValuePoint. NASPO ValuePoint facilitates administration of the 
NASPO cooperative group contracting consortium of state chief procurement officials for 
the benefit of state departments, institutions, agencies, and political subdivisions and 
other eligible entities (i.e., colleges, school districts, counties, cities, some nonprofit 
organizations, etc.) for all states, the District of Columbia, and territories of the United 
States. NASPO ValuePoint Is identified in the Master Agreement as the recipient of reports 
and may perform contract administration functions relating to collecting and receiving 
reports as well as other contract administration functions as assigned by the Lead State. 
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Order or Purchase Order means any purchase order, sales order, contract or other 
document used by a Purchasing Entity to order the Products. 

Participating Addendum means a bilateral agreement executed by a Contractor and a 
Participating Entity incorporating this Master Agreement and any other additional 
Participating Entity specific language or other requirements, e.g. ordering procedures 
specific to the Participating Entity, other terms and conditions. 

Participating Entity means a state, or other legal entity, properly authorized to enter into 
a Participating Addendum. 

Participating State means a state, the District of Columbia, or one of the territories of 
the United States that is listed in the Request for Proposal as intending to participate. 
Upon execution of the Participating Addendum, a Participating State becomes a 
Participating Entity; however, a Participating State listed in the Request for Proposals is 
not required to later participate In the Master Agreement 

Product means any equipment, software (including embedded software), supplies, 
materials, commodities, goods, documentation or other deliverable supplied, offered, or 
created by the Contractor pursuant to this Master Agreement. The term Products, 
supplies, and products are used interchangeably in this Master Agreement. 

Purchasing Entity means a state (as well as the District of Columbia and U.S territories), 
city, county, district, other political subdivision of a State, and a nonprofit organization 
under the laws of some states if authorized by a Participating. Addendum, who issues a 
Purchase Order against the Master Agreement and becomes financially committed to the 
purchase. 

Services means installation and additional services as defined in the Master Agreement. 

3. Term of the Master Agreement; Non .. exclu$lvity 

a. The initial term of this Master Agreement is for one (1l year. This Master Agreement 
may be extended beyond the original contract period for four ~ additional years at the 
Lead State's discretion and by mutual agreement and upon review of requirements of 
Participating Entities, current market conditions, and Contractor performance. 

b. This Master Agreement is not exclusive. Purchasing Entities retain the right to contract 
for Products or Services or both through any selection process authorized by law, or to 
perform the Services themselves. Neither NASPO ValuePoint nor the Lead State 
guarantees that any specific number of Contracts will be issued or that any specific 
amount of Products or Services wilt be required. 

4. Amendments 

The terms of this Master Agreement shall not be waived, altered, modified, supplemented 
or amended in any manner whatsoever without prior written approval of the Lead State 
and Contractor. 
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5. Participants and Scope 

a. Contractor may not deliver Products under this Master Agreement until a Participating 
Addendum acceptable to the Participating Entity and Contractor is executed. The NASPO 
ValuePoint Master Agreement Terms and Conditions are applicable to any Order by a 
Participating Entity (and other Purchasing Entities covered by their Participating 
Addendum), except to the extent altered, modified, supplemented or amended by a 
Participating Addendum. By way of illustration and not limitation, this authority may apply 
to unique delivery and invoicing requirements, confidentiality requirements, defaults on 
Orders, governing law and venue relating to Orders by a Participating Entity, 
indemnification, and insurance requirements. Statutory or constitutional requirements 
relating to availability of funds may require specific language in some Participating 
Addenda in order to comply with applicable law. The expectation is that these alterations, 
modifications, supplements, or amendments will be addressed in the Participating 
Addendum or, with the consent of the Purchasing Entity and Contractor, may be included 
in the ordering document (e.g. purchase order or contract) used by the Purchasing Entity 
to place the Order. 

b. Use of specific NASPO ValuePoint cooperative Master Agreements by state agencies, 
pofjtical subdivisions and other Participating Entities (including cooperatives) authorized 
by individual state's statutes to use state contracts are subject to the approval of the 
respective State Chief Procurement Official. Issues of interpretation and eligibility for 
participation are solely within the authority of the respective State Chief Procurement 
Official. 

c. Obligations under this Master Agreement are limited to those Participating Entities who 
have signed a Participating Addendum and Purchasing Entities within the scope of those 
Participating Addenda. States or other entities permitted to participate may use an 
informal competitive process to determine which Master Agreements to participate in 
through execution of a Participating Addendum. Financial obligations of Participating 
Entities who are states are limited to the orders placed by the departments or other state 
agencies and institutions having available funds. Participating Entities who are states 
incur no financial obligations on behalf of other Purchasing Entities. Contractor shall email 
a fully executed PDF copy of each Participating Addendum to PA@naspovaluepoint.org 
to support documentation of participation and posting in appropriate data bases. 

d. NASPO Cooperative Purchasing Organization LLC, doing business as NASPO 
ValuePoint, is not a party to the Master Agreement. It is a nonprofit cooperative 
purchasing organization assisting states in administering the NASPO cooperative 
purchasing program for state government departments, institutions, agencies and political 
subdivisions (e.g., colleges, school districts, counties, cities, etc.) for all 50 states, the 
District of Columbia and the territories of the United States. 

e. Participating Addenda shall not be construed to amend the following provisions in this 
Master Agreement between the Lead State and Contractor that prescribe NASPO 
ValuePoint Program requirements: Term of the Master Agreement; Amendments; 
Participants and Scope; Administrative Fee; NASPO ValuePoint Summary and Detailed 
Usage Reports; NASPO ValuePoint Cooperative Program Marketing and Performance 
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Review; NASPO ValuePoint eMarketCenter; Right to Publish; Price and Rate Guarantee 
Period; and Individual Customers. Any such language shall be void and of no effect. 

f. Participating Entities who are not states may under some circumstances sign their own 
Participating Addendum, subject to the consent to participation by the Chief Procurement 
Official of the state where the Participating Entity is located. Coordinate requests for such 
participation through NASPO Value Point. Any permission to participate through execution 
of a Participating Addendum is not a determination that procurement authority exists in 
the Participating Entity; they must ensure that they have the requisite procurement 
authority to execute a Participating Addendum. 

g. Resale. "Resale" means any payment in exchange for transfer of tangible goods, 
software, or assignment of the right to services. Subject to any specific conditions 
included in the solicitation or Contractor's proposal as accepted by the Lead State, or as 
explicitly permitted in a Participating Addendum, Purchasing Entities may not resell 
Products (the definition of which includes services that are deliverables). Absent any 
such condition or explicit permission, this limitation does not prohibit: payments by 
employees of a Purchasing Entity for Products; sales of Products to the general public as 
surplus property; and fees associated with inventory transactions with other governmental 
or nonprofit entities and consistent with a Purchasing Entity's laws and regulations. Any 
sale or transfer permitted by this subsection must be consistent with license rights granted 
for use of intellectual property. 

6. Administrative Fees 

a. The Contractor shall pay to NASPO ValuePoint, or its assignee, a NASPO ValuePoint 
Administrative Fee of one-quarter of one percent (0.25% or 0.0025} no later than sixty 
(60) days following the end of each calendar quarter. The NASPO ValuePoint 
Adminlstratlve Fee shall be submitted quarterly and is based on all sales of products and 
services under the Master Agreement (less any charges for taxes or shipping). The 
NASPO ValuePolnt Administrative Fee is not negotiable. This fee is to be included as part 
of the pricing submitted with proposal. 

b. Additionally, some states may require an additional fee be paid directly to the state only 
on purchases made by Purchasing Entities within that state. For all such requests, the 
fee level, payment method and schedule for such reports and payments will be 
incorporated into the Participating Addendum that is made a part of the Master 
Agreement. The Contractor may adjust the Master Agreement pricing accordingly for 
purchases made by Purchasing Entities within the jurisdiction of the state. All such 
agreements shall not affect the NASPO VafuePoint Administrative Fee percentage or the 
prices paid by the Purchasing Entities outside the jurisdiction of the state requesting the 
additional fee. The NASPO ValuePoint Administrative Fee in subsection 6a shall be 
based on the gross amount of all sales (less any charges for taxes or shipping) at the 
adjusted prices (if any) in Participating Addenda. 

7. NASPO ValuePoint Summary and Detailed Usage Reports 

In addition to other reports that may be required by this solicitation, the Contractor shall 
provide the following NASPO ValuePoint reports: 
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a. Summary Sales Data. The Contractor shall submit quarterly sales reports directly to 
NASPO ValuePoint using the NASPO ValuePoint Quarterly Sales/Administrative Fee 
Reporting Tool found at http://www.naspo.org/WNCPO/Calculator.aspx. Any/all sales 
made under this Master Agreement shall be reported as cumulative totals by state. Even 
if Contractor experiences zero sales during a calendar quarter, a report is still required. 
Reports shall be due no later than thirty (30) days following the end of the calendar quarter 
(as specified in the reporting tool). 

b. Detailed Sales Data. Contractor shall also report detailed sales data by: (1) state; (2) 
entity/customer type, e.g. local government, higher education, K12, non-profit; (3) 
Purchasing Entity name; (4) Purchasing Entity bill~to and ship-to locations; (4) Purchasing 
Entity and Contractor Purchase Order identifier/number(s}; (5) Purchase Order Type (e.g. 
sales order, credit, return, upgrade, determined by industry practices); (6) Purchase Order 
date; (7) Ship Date; (8) and line item description, including product number if used. The 
report shall be submitted in any form required by the solicitation. Reports are due on a 
quarterly basis and must be received by the Lead State and NASPO ValuePoint 
Cooperative Development Team no later than thirty (30) days after the end of the 
reporting period. Reports shall be delivered to the Lead State and to the NASPO 
ValuePoint Cooperative Development Team electronically through a designated portal, 
email, CD-ROM, flash drive or other method as determined by the Lead State and NASPO 
ValuePoint. Detailed sales data reports shall include sales information for all sales under 
Participating Addenda executed under this Master Agreement. The format for the detailed 
sales data report is in shown in Exhibit D. 

c. Reportable sales for the summary sales data report and detailed sales data report 
includes sales to employees for personal use where authorized by the solicitation and the 
Participating Addendum. Report data for employees should be limited to ONLY the state 
and entity thev are participating under the authority of {state and agency, city, county, 
school district, etc.) and the amount of sales. No personal identification numbers, e.g. 
names, addresses, social security numbers or any other numerical identifier, may 
be submitted with any report. 

d. Contractor shall provide the NASPO ValuePoint Cooperative Development Coordinator 
with an executive summary each quarter that includes, at a minimum, a list of states with 
an active Participating Addendum, states that Contractor is in negotiations with and any 
Participating Addendum roll out or implementation activities and issues. NASPO 
ValuePoint Cooperative Development Coordinator and Contractor will determine the 
fonnat and content of the executive summary. The executive summary is due thirty (30) 
days after the conclusion of each calendar quarter. 

e. Timely submission of these reports is a material requirement of the Master Agreement. 
The recipient of the reports shall have exclusive ownership of the media containing the 
reports. The Lead State and NASPO ValuePoint shall have a perpetual, irrevocable, non­
exclusive, royalty free, transferable right to display, modify, copy, and otherwise use 
reports, data and information provided under this section. 
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8. NASPO ValuePoint Cooperative Program Marketing, Training, and 
Performance Review 

a. Contractor agrees to work cooperatively with NASPO ValuePoint personnel. 
Contractor agrees to present plans to NASPO ValuePoint for the education of 
Contractor's contract administrator(s) and sales/marketing workforce regarding the 
Master Agreement contract, including the competitive nature of NASPO ValuePoint 
procurements, the Master agreement and participating addendum process, and the 
manner in which qualifying entities can participate in the Master Agreement. 

b. Contractor agrees, as Participating Addendums become executed, if requested by 
ValuePoint personnel to provide plans to launch the program within the participating state. 
Plans will include time frames to launch the agreement and confirmation that the 
Contractor's website has been updated to properly reflect the contract offer as available 
in the participating state. 

c. Contractor agrees, absent anything to the contrary outlined in a Participating 
Addendum, to consider customer proposed terms and conditions, as deemed important 
to the customer, for possible inclusion into the customer agreement. Contractor will 
ensure that their sales force is aware of this contracting option. 

d. Contractor agrees to participate in an annual contract performance review at a location 
selected by the Lead State and NASPO ValuePoint, which may include a discussion of 
marketing action plans, target strategies, marketing materials, as well as Contractor 
reporting and timeliness of payment of administration fees. 

e. Contractor acknowledges that the NASPO ValuePoint logos may not be used by 
Contractor in sales and marketing until a logo use agreement is executed with NASPO 
ValuePoint. 

f. The Lead State expects to evaluate the utilization of the Master Agreement at the annual 
performance review. Lead State may, in its discretion, cancel the Master Agreement 
pursuant to section 28, or not exercise an option to renew, when Contractor utilization 
does not warrant further administration of the Master Agreement. The Lead State may 
exercise its right to not renew the Master Agreement if vendor fails to record or report 
revenue for three consecutive quarters, upon 60-calendar day written notice to the 
Contractor. Cancellation based on nonuse or under-utilization will not occur sooner than 
two years after award (or execution if tater) of the Master Agreement. This subsection 
does not limit the discretionary right of either the Lead State or Contractor to cancel the 
Master Agreement pursuant to section 28 or to terminate for default pursuant to section 
30. 

g. Contractor agrees, within 30 days of their effective date, to notify the Lead State and 
NASPO ValuePoint of any contractual most.favored-customer provisions in third-part 
contracts or agreements that may affect the promotion of this Master Agreements or 
whose terms provide for adjustments to future rates or pricing based on rates, pricing in, 
or Orders from this master agreement. Upon request of the Lead State or NASPO 
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ValuePoint, Contractor shall provide a copy of any such provisions. 

9. NASPO ValuePoint eMarket Center 

a. In July 2011, NASPO ValuePoint entered into a multi.year agreement with SciQuest, 
Inc. (doing business as JAGGAER) whereby JAGGAER will provide certain electronic 
catalog hosting and management seivices to enable eligible NASPO ValuePoint's 
customers to access a central on line website to view and/or shop the goods and services 
available from existing NASPO VatuePoint Cooperative Contracts. The central online 
website is referred to as the NASPO ValuePoint eMarket Center. 

b. The Contractor will have visibility in the eMarket Center through Ordering Instructions. 
These Ordering Instructions are available at no cost to the Contractor and provide 
customers information regarding the Contractors website and ordering information. The 
Contractor is required at a minimum to participate in the eMarket Center through Ordering 
Instructions. 

c. At a minimum, the Contractor agrees to the following timeline: NASPO ValuePoint 
eMarket Center Site Admin shall provide a written request to the Contractor to begin 
Ordering Instruction process. The Contractor shall have thirty (30) days from receipt of 
written request to work with NASPO ValuePoint to provide any unique information and 
ordering instructions that the Contractor would like the customer to have. 

d. If the solicitation requires either a catalog hosted on or integration of a punchout site 
with eMarket Center, or either solution is proposed by a Contractor and accepted by the 
Lead State, the provisions of the eMarket Center Appendix to these NASPO ValuePoint 
Master Agreement Terms and Conditions apply. 

10. Right to Publish 

Throughout the duration of this Master Agreement, Contractor must secure from the Lead 
State prior approval for the release of informatlon that pertains to the potential work or 
activities covered by the Master Agreement. This limitation does not preclude publication 
about the award of the Master Agreement or marketing activities consistent with any 
proposed and accepted marketing plan. The Contractor shall not make any representations 
of NASPO ValuePoint's opinion or position as to the quality or effectiveness of the services 
that are the subject of this Master Agreement without prior written consent. Failure to 
adhere to this requirement may result in termination of the Master Agreement for cause. 

11. Price and Rate Guarantee Period 

All prices and rates must be guaranteed for the initial term of the Master Agreement. 
Following the initial Master Agreement period, any request for price or rate adjustment 
must be for an equal guarantee period, and must be made at least (30) days prior to the 
effective date. Requests for price or rate adjustment must include sufficient 
documentation supporting the request. Any adjustment or amendment to the Master 
Agreement shall not be effective unless approved by the Lead State. No retroactive 
adjustments to prices or rates will be allowed. 
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12. Individual Customers 

Except to the extent modified by a Participating Addendum, each Purchasing Entity shall 
follow the terms and conditions of the Master Agreement and applicable Participating 
Addendum and will have the same rights and responsibilities for their purchases as the 
Lead State has in the Master Agreement, including but not limited to, any indemnity or 
right to recover any costs as such right is defined in the Master Agreement and applicable 
Participating Addendum for their purchases. Each Purchasing Entity will be responsible 
for its own charges, fees, and liabilities. The Contractor will apply the charges and Invoice 
each Purchasing Entity individually. 

Administration of Orders 
13. Ordering 

a. Master Agreement order and purchase order numbers shall be clearly shown on all 
acknowledgments, shipping labels, packing slips, invoices, and on all correspondence. 

b. Purchasing Entities may define entity or project-specific requirements and informally 
compete the requirement among companies having a Master Agreement on an "as 
needed" basis. This procedure may also be used when requirements are aggregated or 
other firm commitments may be made to achieve reductions in pricing. This procedure 
may be modified in Participating Addenda and adapted to the Purchasing Entity's rules 
and policies. The Purchasing Entity may in its sole discretion determine which Master 
Agreement Contractors should be solicited for a quote. The Purchasing Entity may select 
the quote that it considers most advantageous, cost and other factors considered. 

c. Each Purchasing Entity will identify and utilize its own appropriate purchasing 
procedure and documentation. Contractor is expected to become familiar with the 
Purchasing Entities' rules, policies, and procedures regarding the ordering of supplies 
and/or services contemplated by this Master Agreement. 

d. Contractor shall not begin work without a valid Purchase Order or other appropriate 
commitment document under the law of the Purchasing Entity. 

e. Orders may be placed consistent with the terms of this Master Agreement during the 
term of the Master Agreement. 

f. All Orders pursuant to this Master Agreement, at a minimum, shall include: 

(1) The Products, Services or Supplies being delivered; 
(2) The place and requested time of delivery; 
(3) A bill!ng address; 
(4) The name, phone number, and address of the Purchasing Entity 
representative; 
(5) The price per hour or other pricing elements consistent with this Master 
Agreement and the contractor's proposal; 
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(6) A ceiling amount of the order for services being ordered; and 
(7) The Master Agreement identifier. 

g. All communications concerning administration of Orders placed shall be furnished 
solely to the authorized purchasing agent within the Purchasing Entity's purchasing office, 
or to such other individual identified in writing in the Order. 

h. Orders must be placed pursuant to this Master Agreement prior to the termination date 
thereof, but may have a delivery date or performance period up to 120 days past the then­
current termination date of this Master Agreement. Contractor is reminded that financial 
obligations of Purchasing Entities payable after the current applicable fiscal year are 
contingent upon agency funds for that purpose being appropriated, budgeted, and 
otherwise made available. 

i. Notwithstanding the expiration, cancellation or termination of this Master Agreement, 
Contractor agrees to perform in accordance with the terms of any Orders then outstanding 
at the time of such expiration or termination. Contractor shall not honor any Orders placed 
after the expiration, cancellation or termination of this Master Agreement, or otherwise 
inconsistent with its terms. Orders from any separate indefinite quantity, task orders, or 
other form of indefinite delivery order arrangement priced against this Master Agreement 
may not be placed after the expiration or termination of this Master Agreement, 
notwithstanding the term of any such indefinite delivery order agreement. 

14. Shipping and Delivery 

a. The prices are the delivered price to any Purchasing Entity. All deliveries shall be 
F.O.8. destination, freight pre~paid, with all transportation and handling charges paid by 
the Contractor. Responsibility and liability for loss or damage shall remain the 
Contractor's until final inspection and acceptance when responsibility shall pass to the 
Purchasing Entity except as to latent defects, fraud and Contractor's warranty obligations. 
The minimum shipment amount, if any, will be found in the special terms and conditions. 
Any order for less than the specified amount is to be shipped with the freight prepaid and 
added as a separate item on the invoice. Any portion of an Order to be shipped without 
transportation charges that is back ordered shall be shipped without charge. 

b. All deliveries will be "Inside Deliveries" as designated by a representative of the 
Purchasing Entity placing the Order. Inside Delivery refers to a delivery to other than a 
loading dock, front lobby, or reception area. Specific delivery instructions will be noted on 
the order form or Purchase Order. Any damage to the building interior, scratched walls, 
damage to the freight elevator, etc., will be the responsibility of the Contractor. If damage 
does occur, it is the responsibility of the Contractor to immediately notify the Purchasing 
Entity placing the Order. 

c. All products must be delivered in the manufacturer's standard package. Costs shall 
include all packing and/or crating charges. Cases shall be of durable construction, good 
condition, properly labeled and suitable in every respect for storage and handling of 
contents. Each shipping carton shall be marked with the commodity, brand, quantity, item 
code number and the Purchasing Entity's Purchase Order number. 
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15. Laws and Regulations 

Any and all Products offered and furnished shall comply fully with all applicable Federal 
and State laws and regulations, Including the Federal Terms and Conditions set forth in 
Exhibit C. 

16. Inspection and Acceptance 

a. Where the Master Agreement or an Order does not otherwise specify a process for 
inspection and Acceptance, this section governs. This section is not intended to limit 
rights and remedies under the applicable commercial code. 

b. All Products are subject to inspection at reasonable times and places before 
Acceptance. Contractor shall provide right cf access to the Lead State, or to any other 
authorized agent or official of the Lead State or other Participating or Purchasing Entity, 
at reasonable times, in order to monitor and evaluate performance, compliance, and/or 
quality assurance requirements under this Master Agreement. Products that do not meet 
specifications may be rejected. Failure to reject upon receipt, however, does not relieve 
the contractor of liability for material (nonconformity that substantial impairs value) latent 
or hidden defects subsequently revealed when goods are put to use. Acceptance of such 
goods may be revoked in accordance with the provisions of the applicable commercial 
code, and the Contractor is liable for any resulting expense incurred by the Purchasing 
Entity related to the preparation and shipping of Product rejected and returned, or for 
which Acceptance is revoked. 

c. If any Services do not confonn to contract requirements, the Purchasing Entity may 
require the Contractor to perform the services again in conformity with contract 
requirements, at no increase in Order amount. When defects cannot be corrected by re­
performance, the Purchasing Entity may require the Contractor to take necessary action 
to ensure that future performance conforms to contract requirements; and reduce the 
contract price to reflect the reduced value of services performed. 

d. The warranty period shall begin upon Acceptance. 

e. Acceptance Testing may be explicitly set out in a Master Agreement to ensure 
conformance to an explicit standard of performance. Acceptance Testing means the 
process set forth in the Master Agreement for ascertaining that the Product meets the 
standard of performance prior to Acceptance by the Purchasing Entity. If Acceptance 
Testing is prescribed, this subsection applies to applicable Products purchased under this 
Master Agreement, including any additional, replacement, or substitute Product(s) and 
any Product(s) which are modified by or with the written approval of Contractor after 
Acceptance by the Purchasing Entity. The Acceptance Testing period shall be thirty (30) 
calendar days or other time period identified in this Master Agreement or the Participating 
Addendum, starting from the day after the Product is delivered or, if installed, the day 
after the Product is installed and Contractor certifies that the Product is ready for 
Acceptance Testing. If the Product does not meet the standard of performance during the 
initial period of Acceptance Testing, Purchasing Entity may, at its discretion, continue 
Acceptance Testing on a day-to-day basis until the standard of perfonnance is met. Upon 
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rejection, the Contractor will have fifteen (15} calendar days to cure the standard of 
performance issue(s). If after the cure period, the Product still has not met the standard 
of performance, the Purchasing Entity may, at its option: (a) declare Contractor to be in 
breach and terminate the Order; (b) demand replacement Product from Contractor at no 
additional cost to Purchasing Entity; or, {c} continue the cure period for an additional time 
period agreed upon by the Purchasing Entity and the Contractor. Contractor shall pay all 
costs related to the preparation and shipping of Product returned pursuant to the section. 
No Product shall be deemed Accepted and no charges shall be paid until the standard of 
performance is met. The warranty period shall begin upon Acceptance. 

17. Payment 

Payment after Acceptance is normally made within 30 days following the date the entire 
order is delivered or the date a correct invoice is received, whichever is later. After 45 
days the Contractor may assess overdue account charges up to a maximum rate of one 
percent per month on the outstanding balance, unless a different late payment amount is 
specified in a Participating Addendum, Order, or otherwise prescribed by applicable law. 
Payments will be remitted by mail. Payments may be made via a State or political 
subdivision "Purchasing Card" with no additional charge. 

18. Warranty 

Warranty provisions govern where specified elsewhere in the documents that constitute 
the Master Agreement; otherwise this section governs. The Contractor warrants for a 
period of one year from the date of Acceptance that: (a) the Product performs according 
to all specific claims that the Contractor made in its response to the solicitation, (b) the 
Product is suitable for the ordinary purposes for which such Product is used, (c} the 
Product is suitable for any special purposes identified in the solicitation or for which the 
Purchasing Entity has relied on the Contractor's skill or judgment, (d) the Product is 
designed and manufactured in a commercially reasonable manner, and (e) the Product 
is free of defects. Upon breach of the warranty, the Contractor will repair or replace {at 
no charge to the Purchasing Entity) the Product whose nonconformance is discovered 
and made known to the Contractor. If the repaired and/or replaced Product proves to be 
inadequate, or fails of its essential purpose, the Contractor will refund the full amount of 
any payments that have been made. The rights and remedies of the parties under this 
warranty are in addition to any other rights and remedies of the parties provided by law 
or equity, including, without limitation, actual damages, and, as applicable and awarded 
under the law, to a prevailing party, reasonable attorneys' fees and costs. 

19. Title of Product 

Upon Acceptance by the Purchasing Entity, Contractor shall convey to Purchasing Entity 
title to the Product free and clear of all liens, encumbrances, or other security interests. 
Transfer of title to the Product shall include an irrevocable and perpetual license to use 
any Embedded Software in the Product. If Purchasing Entity subsequently transfers title 
of the Product to another entity, Purchasing Entity shall have the right to transfer the 
license to use the Embedded Software with the transfer of Product title. A subsequent 
transfer of this software license shall be at no additional cost or charge to either 
Purchasing Entity or Purchasing Entity's transferee. 
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20. License of Pre-Existing Intellectual Property 

Contractor grants to the Purchasing Entity a nonexclusive, perpetual, royalty-free, 
irrevocable, license to use, publish, translate, reproduce, transfer with any sale of tangible 
media or Product, perform, display, and dispose of the Intellectual Property, and its 
derivatives, used or delivered under this Master Agreement, but not created under it ("Pre­
existing Intellectual Property"). The Contractor shall be responsible for ensuring that this 
license is consistent with any third party rights in the Pre-existing Intellectual Property. 

General Provisions 
21. Insurance 

a. Unless otherwise agreed in a Participating Addendum, Contractor shall, during the term 
of this Master Agreement, maintain in full force and effect, the insurance described in this 
section. Contractor shall acquire such insurance from an insurance carrier or carriers 
licensed to conduct business in each Participating Entity's state and having a rating of A, 
Class VII or better, in the most recently published edition of A.M. Best's Insurance 
Reports. Failure to buy and maintain the required insurance may result in this Master 
Agreement's termination or, at a Participating Entity's option, result in termination of its 
Participating Addendum. 

b. Coverage shall be written on an occurrence basis. The minimum acceptable limits shall 
be as indicated below: 

(1) Commercial General Liability covering premises operations, independent 
contractors, products and completed operations, blanket contractual liability, 
personal injury (including death), advertising liability, and property damage, with a 
limit of not less than $1 million per occurrence/$2 million general aggregate; 

(2) Contractor must comply with any applicable State Workers Compensation or 
Employers Liability Insurance requirements. 

c. Contractor shall pay premiums on all insurance policies. Contractor shall provide notice 
to a Participating Entity who is a state within five (5) business days after Contractor is first 
aware of expiration, cancellation or nonrenewal of such policy or is first aware that 
cancellation is threatened or expiration, nonrenewal or expiration otherwise may occur. 

d. Prior to commencement of performance, Contractor shall provide to the Lead State a 
written endorsement to the Contractor's general liability insurance policy or other 
documentary evidence acceptable to the Lead State that (1) names Oregon, and the 
Participating States identified in the Request for Proposal as additional insureds, (2) 
provides that written notice of cancellation shall be delivered in accordance with the policy 
provisions, and (3) provides that the Contractor's liability insurance policy shall be 
primary, with any liability insurance of any Participating State as secondary and 
noncontributory. Unless otheiwise agreed in any Participating Addendum, other state 
Participating Entities' rights and Contractor's obligations are the same as those specified 
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in the first sentence of this subsection except the endorsement is provided to the 
applicable state. 

e. Contractor shall furnish to the Lead State copies of certificates of all required insurance 
in a form sufficient to show required coverage within thirty (30) calendar days of the 
execution of this Master Agreement and prior to performing any work. Copies of renewal 
certificates of all required insurance shall be furnished within thirty (30} days after any 
renewal date to the applicable state Participating Entity. Failure to provide evidence of 
coverage may, at the sole option of the Lead State, or any Participating Entity, result in 
this Master Agreement's termination or the termination of any Participating Addendum. 

f. Coverage and limits shall not limit Contractor's liability and obligations under this Master 
Agreement, any Participating Addendum, or any Purchase Order. 

22. Records Administration and Audit 

a. The Contractor shall maintain books, records, documents, and other evidence 
pertaining to this Master Agreement and Orders placed by Purchasing Entities under it to 
the extent and in such detail as shall adequately reflect performance and administration 
of payments and fees. Contractor shall permit the Lead State, a Participating Entity, a 
Purchasing Entity, the federal government (including its grant awarding entities and the 
U.S. Comptroller General), and any other duly authorized agent of a governmental 
agency, to audit, inspect, examine, copy and/or transcribe Contractofs books, 
documents, papers and records directly pertinent to this Master Agreement or orders 
placed by a Purchasing Entity under it for the purpose of making audits, examinations, 
excerpts, and transcriptions. This right shall survive for a period of five (5) years following 
termination of this Agreement or final payment for any order placed by a Purchasing Entity 
against this Agreement, whichever is later, or such longer period as is required by the 
Purchasing Entity's state statutes, to assure compliance with the terms hereof or to 
evaluate performance hereunder. 

b. Without limiting any other remedy available to any governmental entity, the Contractor 
shall reimburse the applicable Lead State, Participating Entity, or Purchasing Entity for 
any overpayments inconsistent with the terms of the Master Agreement or Orders or 
underpayment of fees found as a result of the examination of the Contractor's records. 

c. The rights and obligations herein exist in addition to any quality assurance obligation 
in the Master Agreement requiring the Contractor to self.audit contract obligations and 
that permits the Lead State to review compliance with those obligations. 

23. Confidentiality, Non-Disclosure, and Injunctive Relief 

a. Confidentiality. Contractor acknowledges that It and its employees or agents may, in 
the course of providing a Product under this Master Agreement, be exposed to or acquire 
Information that is confidential to Purchasing Entity or Purchasing Entity's clients. Any 
and all information of any form that is marked as confidential or would by its nature be 
deemed confidential obtained by Contractor or its employees or agents in the 
performance of this Master Agreement, including, but not necessarily limited to (1) any 
Purchasing Entity's records, (2) personnel records, and (3) information concerning 
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individuals, is confidential information of Purchasing Entity ("Confidential Information'). 
Any reports or other documents or items (including software) that result from the use of 
the Confidential Information by Contractor shall be treated in the same manner as the 
Confidential Information. Confidential Information does not include information that (1) is 
or becomes (other than by disclosure by Contractor) publicly known; (2) Is furnished by 
Purchasing Entity to others without restrictions similar to those imposed by this Master 
Agreement; (3) is rightfully in Contractors possession without the obligation of 
nondisclosure prior to the time of its disclosure under this Master Agreement; (4) is 
obtained from a source other than Purchasing Entity without the obligation of 
confidentiality, (5) is disclosed with the written consent of Purchasing Entity or; (6) is 
independently developed by employees, agents or subcontractors of Contractor who can 
be shown to have had no access to the Confidential Information. 

b. Non-Disclosure. Contractor shall hold Confidential Information in confidence, using at 
least the industry standard of confidentiality, and shall not copy, reproduce, sell, assign, 
license, market, transfer or otherwise dispose of, give, or disclose Confidential 
Information to third parties or use Confidential Information for any purposes whatsoever 
other than what is necessary to the performance of Orders placed under this Master 
Agreement. Contractor shall advise each of its employees and agents of their obligations 
to keep Confidential Information confidential. Contractor shall use commercially 
reasonable efforts to assist Purchasing Entity in identifying and preventing any 
unauthorized use or disclosure of any Confidential Information. Without limiting the 
generality of the foregoing, Contractor shall advise Purchasing Entity, applicable 
Participating Entity, and the Lead State immediately if Contractor learns or has reason to 
believe that any person who has had access to Confidential Information has violated or 
intends to violate the terms of this Master Agreement, and Contractor shall at its expense 
cooperate with Purchasing Entity in seeking injunctive or other equitable relief in the name 
of Purchasing Entity or Contractor against any such person. Except as directed by 
Purchasing Entity, Contractor will not at any time during or after the term of this Master 
Agreement disclose, directly or indirectly, any Confidential Information to any person, 
except in accordance with this Master Agreement, and that upon termination of this 
Master Agreement or at Purchasing Entity's request, Contractor shall turn over to 
Purchasing Entity all documents, papers, and other matter in Contractor's possession that 
embody Confidential Information. Notwithstanding the foregoing, Contractor may keep 
one copy of such Confidential Information necessary for quality assurance, audits and 
evidence of the performance of this Master Agreement. 

c. Injunctive Relief. Contractor acknowledges that breach of this section, including 
disclosure of any Confidential Information, will cause irreparable injury to Purchasing 
Entity that is inadequately compensable in damages. Accordingly, Purchasing Entity may 
seek and obtain injunctive relief against the breach or threatened breach of the foregoing 
undertakings, In addition to any other legal remedies that may be available. Contractor 
acknowledges and agrees that the covenants contained herein are necessary for the 
protection of the legitimate business interests of Purchasing Entity and are reasonable in 
scope and content. 
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d. Purchasing Entity Law. These provisions shall be applicable only to extent they are 
not in conflict with the applicable public disclosure laws of any Purchasing Entity. 

e. The rights granted Purchasing Entities and Contractor obligations under this section 
shall also extend to the cooperative's Confidential Information, defined to include 
Participating Addenda, as well as Orders or transaction data relating to Orders under this 
Master Agreement that identify the entity/customer, Order dates, line item descriptions 
and volumes, and prices/rates. This provision does not apply to disclosure to the Lead 
State, a Participating State, or any governmental entity exercising an audit, inspection, or 
examination pursuant to section 23. To the extent permitted by law, Contractor shall notify 
the Lead State of the identify of any entity seeking access to the Confidential Information 
described in this subsection. 

24. Public Information 

This Master Agreement and all related documents are subject to disclosure pursuant to 
the Purchasing Entity's public information laws. 

25. Assignment/Subcontracts 

a. Contractor shall not assign, sell, transfer, subcontract or sublet rights, or delegate 
responsibilities under this Master Agreement, in whole or in part, without the prior written 
approval of the Lead State. 

b. The Lead State reserves the right to assign any rights or duties, including written 
assignment of contract administration duties to NASPO Cooperative Purchasing 
Organization LLC, doing business as NASPO ValuePoint and other third parties. 

26. Changes tn Contractor Representation 

The Contractor must notify the Lead State of changes in the Contractor's key administrative 
personnel managing the Master Agreement in writing within 10 calendar days of the 
change. The Lead State reserves the right to approve changes in key personnel, as 
identified in the Contractor's proposal. The Contractor agrees to propose replacement key 
personnel having substantially equal or better education, training, and experience as was 
possessed by the key person proposed and evaluated in the Contractor's proposal. 

27. Independent Contractor 

The Contractor shall be an independent contractor. Contractor shall have no 
authorization, express or implied, to bind the Lead State, Participating States, other 
Participating Entities, or Purchasing Entities to any agreements, settlements, liability or 
understanding whatsoever, and agrees not to hold itself out as agent except as expressly 
set forth herein or as expressly agreed in any Participating Addendum. 

28. Cancellation 

Unless otherwise stated, this Master Agreement may be canceled by either party upon 
60 days written notice prior to the effective date of the cancellation. Further, any 
Participating Entity may cancel its participation upon 30 days written notice, unless 
otherwise limited or stated in the Participating Addendum. Cancellation may be in whole 
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or in part. Any cancellation under this provision shall not affect the rights and obligations 
attending orders outstanding at the time of cancellation, including any right of a 
Purchasing Entity to indemnification by the Contractor 1 rights of payment for Products 
delivered and accepted, rights attending any warranty or default in performance in 
association with any Order, and requirements for records administration and audit. 
Cancellation of the Master Agreement due to Contractor default may be immediate. 

29. Force ~ajeure 

Neither party to this Master Agreement shall be held responsible for delay or default 
caused by fire, riot, unusually severe weather, other acts of God, or war which are beyond 
that party's reasonable control. The Lead State may terminate this Master Agreement 
after determining such delay or default will reasonably prevent successful performance 
of the Master Agreement. 

30. Defaults and Remedies 

a. The occurrence of any of the following events shall be an event of default under this 
Master Agreement: 

(1) Nonperformance of contractual requirements: or 

(2) A material breach of any term or condition of this Master Agreement; or 

(3) Any certification, representation or warranty by Contractor in response to the 
solicitation or in this Master Agreement that proves to be untrue or materially 
misleading; or 

(4) Institution of proceedings under any bankruptcy, Insolvency, reorganization or 
similar law, by or against Contractor, or the appointment of a receiver or similar 
officer for Contractor or any of its property, which is not vacated or fully stayed 
within thirty (30) calendar days after the institution or occurrence thereof; or 

(5) Any default specified in another section of this Master Agreement. 

b. Upon the occurrence of an event of default, the Lead State shall issue a written notice 
of default, identifying the nature of the default, and providing a period of 15 calendar days 
in which Contractor shall have an opportunity to cure the default. The Lead State shall 
not be required to provide advance written notice or a cure period and may immediately 
terminate this Master Agreement In whole or in part if the Lead State, in its sole discretion, 
determines that it is reasonably necessary to preserve public safety or prevent immediate 
public crisis. Time allowed for cure shall not diminish or eliminate Contractor's liability for 
damages, including liquidated damages to the extent provided for under this Master 
Agreement. 

c. If Contractor is afforded an opportunity to cure and fails to cure the default within the 
period specified in the written notice of default, Contractor shall be in breach of its 
obligations under this Master Agreement and the Lead State shall have the right to 
exercise any or all of the following remedies: 

(1) Exercise any remedy provided by law; and 

(2) Terminate this Master Agreement and any related Contracts or portions thereof; 
and 

Page 58 of 109 



RFP DASPS-2183p17- (MRO), Industrial Supplies 

(3) Impose liquidated damages as provided in this Master Agreement; and 

(4) Suspend Contractor from being able to respond to future bid solicitations; and 

(5) Suspend Contractor's performance; and 

(6) Withhold payment until the default is remedied. 

d. Unless otherwise specified in the Participating Addendum, in the event of a default 
under a Participating Addendum, a Participating Entity shall provide a written notice of 
default as described in this section and shall have all of the rights and remedies under 
this paragraph regarding its participation in the Master Agreement, in addition to those 
set forth in its Participating Addendum. Unless otherwise specified in a Purchase Order, 
a Purchasing Entity shall provide written notice of default as described in this section and 
have all of the rights and remedies under this paragraph and any applicable Participating 
Addendum with respect to an Order placed by the Purchasing Entity. Nothing in these 
Master Agreement Terms and Conditions shall be construed to limit the rights and 
remedies available to a Purchasing Entity under the applicable commercial code. 

31, Waiver of Breach 

Failure of the Lead State, Participating Entity, or Purchasing Entity to declare a default or 
enforce any rights and remedies shall not operate as a waiver under this Master 
Agreement or Participating Addendum. Any waiver by the Lead State, Participating Entity, 
or Purchasing Entity must be in writing. Waiver by the Lead State or Participating Entity 
of any default, right or remedy under this Master Agreement or Participating Addendum, 
or by Purchasing Entity with respect to any Purchase Order, or breach of any terms or 
requirements of this Master Agreement, a Participating Addendum, or Purchase Order 
shall not be construed or operate as a waiver of any subsequent default or breach of such 
term or requirement, or of any other term or requirement under this Master Agreement, 
Participating Addendum, or Purchase Order. 

32. Debarment 

The Contractor certifies that neither it nor its principals are presently debarred, 
suspended, proposed for debarment, declared ineligible, or voluntarily excluded from 
participation in this transaction (contract) by any governmental department or agency. 
This certification represents a recurring certification made at the time any Order is placed 
under this Master Agreement. If the Contractor cannot certify this statement, attach a 
written explanation for review by the Lead State. 

33. Indemnification 

a. The Contractor shall defend, indemnify and hold harmless NASPO, NASPO 
Cooperative Purchasing Organization LLC (doing business as NASPO ValuePoint), the 
Lead State, Participating Entities, and Purchasing Entities, along with their officers and 
employees, from and against third-party claims, damages or causes of action including 
reasonable attorneys' fees and related costs for any death, injury, or damage to tangible 
property arising from act(s), error(s), or omission(s) of the Contractor, its employees or 
subcontractors or volunteers, at any tier, relating to the performance under the Master 
Agreement. 
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b. Indemnification - Intellectual Property. The Contractor shall defend, indemnify and hold 
harmless NASPO, NASPO Cooperative Purchasing Organization LLC (doing business 
as NASPO ValuePoint), the Lead State, Participating Entities, Purchasing Entities, along 
with their officers and employees ("Indemnified Party"), from and against claims, 
damages or causes of action including reasonable attorneys' fees and related costs 
arising out of the claim that the Product or its use, infringes Intellectual Property rights 
("Intellectual Property Claim") of another person or entity. 

(1) The Contractor's obligations under this section shall not extend to any 
combination of the Product with any other product, system or method, unless the Product, 
system or method is: 

(a) provided by the Contractor or the Contractor's subsidiaries or affiliates; 

(b) specified by the Contractor to work with the Product; or 

(c) reasonably required, in order to use the Product in its intended manner, 
and the infringement could not have been avoided by substituting another 
reasonably available product, system or method capable of performing the 
same function; or 

(d) It would be reasonably expected to use the Product in combination with 
such product, system or method. 

(2) The Indemnified Party shall notify the Contractor within a reasonable time 
after receiving notice of an Intellectual Property Claim. Even if the Indemnified Party fails 
to provide reasonable notice, the Contractor shall not be relieved from its obligations 
unless the Contractor can demonstrate that it was prejudiced in defending the Intellectual 
Property Claim resulting in increased expenses or loss to the Contractor. If the Contractor 
promptly and reasonably investigates and defends any Intellectual Property Claim, it shall 
have control over the defense and settlement of it. However, the Indemnified Party must 
consent in writing for any money damages or obligations for which it may be responsible. 
The Indemnified Party shall furnish, at the Contractor's reasonable request and expense, 
infonnation and assistance necessary for such defense. If the Contractor fails to 
vigorously pursue the defense or settlement of the Intellectual Property Claim, the 
Indemnified Party may assume the defense or settlement of it and the Contractor shall be 
liable for all costs and expenses, including reasonable attorneys' fees and related costs, 
incurred by the Indemnified Party In the pursuit of the Intellectual Property Claim. Unless 
otherwise agreed in writing, this section is not subject to any limitations of liability in this 
Master Agreement or in any other document executed in conjunction with this Master 
Agreement. 

34. No Waiver of Sovereign Immunity 

In no event shall this Master Agreement, any Participating Addendum or any contract or 
any Purchase Order issued thereunder, or any act of the Lead State, a Participating 
Entity, or a Purchasing Entity be a waiver of any form of defense or immunity, whether 
sovereign immunity, governmental immunity, immunity based on the Eleventh 

Page 60 of 109 



RFP DASPS-2183-17 - (MRO), Industrial Supplies 

Amendment to the Constitution of the United States or otherwise, from any claim or from 
the jurisdiction of any court. 

This section applies to a claim brought against the Participating Entities who are states 
only to the extent Congress has appropriately abrogated the state's sovereign immunity 
and is not consent by the state to be sued in federal court. This section is also not a 
waiver by the state of any form of immunity, including but not limited to sovereign 
immunity and immunity based on the Eleventh Amendment to the Constitution of the 
United States. 

35. Governing Law and Venue 

a. The procurement, evaluation, and award of the Master Agreement shall be governed 
by and construed in accordance with the laws of the Lead State sponsoring and 
administering the procurement. The construction and effect of the Master Agreement after 
award shall be governed by the law of the state serving as Lead State. The construction 
and effect of any Participating Addendum or Order against the Master Agreement shall 
be governed by and construed in accordance with the laws of the Participating Entity's or 
Purchasing Entity's State. 

b. Unless otherwise specified in the RFP, the venue for any protest, claim, dispute or 
action relating to the procurement, evaluation, and award is in the Lead State. Venue for 
any claim, dispute or action concerning the terms of the Master Agreement shall be in the 
state serving as Lead State. Venue for any claim, dispute, or action concerning any Order 
placed against the Master Agreement or the effect of a Participating Addendum shall be 
in the Purchasing Entitis State. 

c. If a claim is brought in a federal forum, then it must be brought and adjudicated solely 
and exclusively within the United States District Court for (in decreasing order of priority): 
the Lead State for claims relating to the procurement, evaluation, award, or contract 
performance or administration if the Lead State is a party; a Participating State if a named 
party; the state where the Participating Entity or Purchaslng Entity is located if either is a 
named party. 

36. Assignment of Antitrust Rights 

Contractor irrevocably assigns to a Participating Entity who is a state any claim for relief 
or cause of action which the Contractor now has or which may accrue to the Contractor 
in the future by reason of any violation of state or federal antitrust laws (15 U.S.C. § 1-15 
or a Participating Entity's state antitrust provisions), as now in effect and as may be 
amended from time to time, in connection with any goods or services provided in that 
state for the purpose of carrying out the Contractor's obligations under this Master 
Agreement or Participating Addendum, including, at the Participating Entity's option, the 
right to control any such litigation on such claim for relief or cause of action. 

37. Contract Provisions for Orders Utilizing Federal Funds 

Pursuant to Appendix II to 2 Code of Federal Regulations (CFR) Part 200, Contract 
Provisions for Non~Federal Entity Contracts Under Federal Awards, Orders funded with 
federal funds may have additional contractual requirements or certifications that must be 
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satisfied at the time the Order is placed or upon delivery. These federal requirements may 
be proposed by Participating Entities in Participating Addenda and Purchasing Entities 
for incorporation In Orders placed under this Master Agreement. 

38. Leasing or Alternative Financing Methods 

The procurement and other applicable laws of some Purchasing Entities may permit the 
use of leasing or alternative financing methods for the acquisition of Products under this 
Master Agreement. Where the terms and conditions are not otherwise prescribed in an 
applicable Participating Addendum, the terms and conditions for leasing or alternative 
financing methods are subject to negotiation between the Contractor and Purchasing 
Entity. 

Authorized Signatures: 

Contractor: ------------------
By:------------------
Title: _________________ _ Date: 

The State of Oregon acting by and through its Department of 
Administrative Services, Enterprise Goods and Services, 
Procurement Services 

By:--------------~---

-----

Title: Date: ------------------
Approved pursuant to ORS 291.047 

Oregon Department of Justice 

By: -----------Sr. Assistant Attorney General 

Date: _____ _ 

-----

Page 62 of 109 



RFP DASPS-2183-17- (MRO), Industrial Supplies 

eMarket Center Appendix 

a. This Appendix applies whenever a catalog hosted by or integration of a punchout site 
with eMarket Center is required by the solicitation or either solution is proposed by a 
Contractor and accepted by the Lead State. 

b. Supplier's Interface with the eMarket Center. There is no cost charged by JAGGAER 
to the Contractor for loading a hosted catalog or integrating a punchout site. 

c. At a minimum, the Contractor agrees to the following: 

(1) Implementation Timeline: NASPO ValuePoint eMarket Center Site Admin shall 
provide a written request to the Contractor to begin enablement process. The Contractor 
shall have fifteen (15) days from receipt of written request to work with NASPO Value Point 
and JAGGAER to set up an enablement schedule, at which time JAGGAER's technical 
documentation shall be provided to the Contractor. The schedule will include future calls 
and milestone dates related to test and go live dates. The contractor shall have a total of 
Ninety (90) days to deliver either a (1) hosted catalog or (2) punch-out catalog, from date 
of receipt of written request. 

(2) NASPO ValuePoint and JAGGAER will work with the Contractor, to decide 
which of the catalog structures (either hosted or punch-out as further described below) 
shall be provided by the Contractor. Whether hosted or punch-out, the catalog must 
be strictly tlmlted to the Contractor's awarded contract offering (e.g. products 
and/or services not authorized through the resulting cooperative contract should 
not be viewable by NASPO ValuePoint Participating Entity users). 

(a) Hosted Catalog. By providing a hosted catalog, the Contractor is 
providing a list of its awarded products/services and pricing in an electronic data 
file in a format acceptable to JAGGAER, such as Tab Delimited Text files. In this 
scenario, the Contractor must submit updated electronic data {Insert Time Frame 
Here] to the eMarket Center for the Lead State's approval to maintain the most up­
to-date version of its product/service offering under the cooperative contract in the 
eMarket Center. 

(b) Punch-Out Catalog. By providing a punch-out catalog, the Contractor is 
providing its own online catalog, which must be capable of being integrated with 
the eMarket Center as a. Standard punch-In via Commerce extensible Markup 
Language (cXML). In this scenario, the Contractor shall validate that its online 
catalog is up-to-date by providing a written update every six months to the Lead 
State stating they have audited the offered products/services and pricing listed on 
its online catalog. The site must also return detailed UNSPSC codes (as outlined 
in line 3) for each line item. Contractor also agrees to provide e•Quote functionality 
to facilitate volume discounts. 

d. Revising Pricing and Product Offerings: Any revisions to product/service offerings (new 
products, altered SKUs, new pricing etc.) must be pre-approved by the Lead State and 
shall be subject to any other applicable restrictions with respect to the frequency or 
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amount of such revisions. However, no cooperative contract enabled in the eMarket 
Center may include price changes on a more frequent basis than once per quarter. The 
following conditions apply with respect to hosted catalogs: 

(1) Updated pricing files are required by the 1st of the month and shall go 
into effect in the eMarket Center on the 1st day of the following month (i.e. file 
received on 1/01/13 would be effective in the eMarket Center on 2/01/13). Files 
received after the 1st of the month may be delayed up to a month (i.e. file received 
on 11/06/09 would be effect in the eMarket Center on 1/01/10). 

(2) Lead State~approved price changes are not effective until implemented 
within the eMarket Center. Errors in the Contractors submitted pricing files will 
delay the implementation of the price changes in eMarket Center. 

e. Supplier Network Requirements: Contractor shall join the JAGGAER Supplier Network 
{SQSN) and shall use JAGGAER's Supplier Portal to import the Contractor's catalog and 
pricing, into the JAGGAER system, and view reports on catalog spend and 
product/pricing freshness. The Contractor can receive orders through electronic delivery 
(cXML) or through low-tech options such as fax. More information about the SQSN can 
be found at: www.sciquest.com or call the JAGGAER Supplier Network Services team 
at 800-233-1121. 

f. Minimum Requirements: Whether the Contractor is providing a hosted catalog or a 
punch--out catalog, the Contractor agrees to meet the following requirements: 

(1) Catalog must contain the most current pricing, including all applicable 
administrative fees and/or discounts, as well as the most up-to-date product/service 
offering the Contractor is authorized to provide in accordance with the cooperative 
contract; and 

(2) The accuracy of the catalog must be maintained by Contractor throughout the 
duration of the cooperative contract; and 

(3) The Catalog must include a Lead State contract identification number; and 

(4) The Catalog must include detailed product line item descriptions; and 

(5) The Catalog must include pictures when possible; and 

(6) The Catalog must include any additional NASPO ValuePoint and Participating 
Addendum requirements. Although suppliers in the SQSN normally submit one (1) 
catalog, it is possible to have multiple contracts applicable to different NASPO ValuePoint 
Participating Entities. For example, a supplier may have different pricing for state 
government agencies and Board of Regents institutions. Suppliers have the ability and 
responsibility to submit separate contract pricing for the same catalog if applicable. The 
system will deliver the appropriate contract pricing to the user viewing the catalog. 
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g. Order Acceptance Requirements: Contractor must be able to accept Purchase Orders 
via fax or cXML. The Contractor shall provide positive confirmation via phone or email 
within 24 hours of the Contractor's receipt of the Purchase Order. If the Purchasing Order 
is received after 3pm EST on the day before a weekend or holiday, the Contractor must 
provide positive confirmation via phone or email on the next business day. 

h. UNSPSC Requirements: Contractor shall support use of the United Nations Standard 
Product and Services Code (UNSPSC). UNSPSC versions that must be adhered to are 
driven by JAGGAER for the suppliers and are upgraded every year. NASPO ValuePoint 
reserves the right to migrate to future versions of the UNSPSC and the Contractor shall 
be required to support the migration effort. All line items, goods or services provided 
under the resulting statewide contract must be associated to a UNSPSC code. All line 
items must be identified at the most detailed UNSPSC level indicated by segment, family, 
class and commodity. 

I. Applicability: Contractor agrees that NASPO ValuePoint controls which contracts 
appear in the eMarket Center and that NASPO ValuePoint may elect at any time to 
remove any supplier's offering from the eMarket Center. 

j. The lead State reserves the right to approve the pricing on the eMarket Center. This 
catalog review right is solely for the benefit of the Lead State and Participating Entities, 
and the review and approval shall not waive the requirement that products and services 
be offered at prices (and approved fees) required by the Master Agreement. 

k. Several NASPO ValuePoint Participating Entities currently maintain separate 
JAGGAER eMarketplaces, these Participating Entities do enable certain NASPO 
ValuePoint Cooperative Contracts. In the event one of these entities elects to use this 
NASPO ValuePoint Cooperative Contract (available through the eMarket Center) but 
publish to their own eMarketplace, the Contractor agrees to work in good faith with the 
entity and NASPO ValuePoint to implement the catalog. NASPO ValuePoint does not 
anticipate that this will require substantial additional efforts by the Contractor; however, 
the supplier agrees to take commercially reasonable efforts to enable such separate 
JAGGAER catalogs. 

(August 2017) 
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Exhibit A to NASPO ValuePoint Master Agreement 

SAMPLE PARTICIPATING ADDENDUM 

MASTER AGREEMENT#_ 
Exhibit_ 

FORM PARTICIPATING ADDENDUM 

NASPO ValuePoint 
PARTICIPATING ADDENDUM 

Maintenance and Facilities Repair & 
Operations (MRO) and Industrial Supplies 
Lead by the State of Oregon 

.. NASPO 

" ValuePoint 

Master Agreement#: __ 
Contractor: _____ (Contractor) 

Participating Entity: State of XXXXX 

The following Goods or services are included in this Addendum: 
• Removable Example: All Goods and accessories listed on the Contractor page of 

the NASPO ValuePoint website. 

The following Goods or services are not included in this Addendum: 
• Removable Example: Product modifications. 
• Removable Example: Installation services. 

Master Agreement Terms and Conditions: 
1. Scope: This addendum covers the Maintenance and Facilities Repair & Operations 

and Industrial Supplies led by the State of Oregon for use by state agencies and 
other entities located in the Participating State [or State Entity] authorized by that 
State's statutes to utilize State contracts with the prior approval of the State's Chief 
Procurement Official. 

(Removable Instruction: Participating States should ensure that paragraph 2 properly 
defines the scope of participation. The mode( language in paragraph enables participation 
by all political subdivisions, institutions of higher education, and other entities included in 
the state's statewide contract program.] 

2. Participation: This NASPO ValuePoint Master Agreement may be used by all state 
agencies, institutions of higher institution, political subdivisions and other entities 
authorized to use statewide contracts in the State of [xxxxxxx]. Issues of 
interpretation and eligibility for participation are solely within the authority of the State 
Chief Procurement Official. 
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3. Primary Contacts: The primary contact individuals for this Participating Addendum are 
as follows (or their named successors): 

Contractor 
Name: 
Address: 
Telephone: 
Fax: 
Email: 

Particioatlna Entitv 
Name: 
Address: 
Telephone: 
Fax: 
Email: 

4. Participating Entity Modifications Or Additions To The Master Agreement 

These modifications or additions apply only to actions and relationships within the 
Participating Entity. 
Participating Entity must check one of the boxes below. 

LJ No changes to the terms and conditions of the Master Agreement are required. 

LJ The following changes are modifying or supplementing the Master Agreement tenns 
and conditions. 

{Removable Instruction: Insert text here to address specific changes to the terms and 
conditions. Indicate which section numbers of the Master Agreement are modified. If no 
changes are required, check the box above and delete this paragraph.) 

5. Lease Agreements: [If applicable, insert a statement about whether or not equipment 
lease agreement terms and conditions included in the Master Agreement have been 
approved for use by the Participating State and any restrictions or requirements for 
the use of the lease agreement language in the Master Agreement. If not applicable, 
mark Section 4 es "Reserved".] 

6. Subcontractors: All contactors, dealers, and resellers authorized in the State of 
[xxxxxx], as shown on the dedicated Contractor (cooperative contract) website, are 
approved to provide sales and service support to participants in the NASPO 
ValuePoint Master Agreement. The contractor's dealer participation will be in 
accordance with the terms and conditions set forth in the aforementioned Master 
Agreement. 
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7. Orders: Any order placed by a Participating Entity or Purchasing Entity for a product 
and/or service available from this Master Agreement shall be deemed to be a sale 
under (and governed by the prices and other terms and conditions) of the Master 
Agreement unless the parties to the order agree in writing that another contract or 
agreement applies to such order. 

IN WITNESS WHEREOF, the parties have executed this Addendum as of the date of 
execution by both parties below. 

Participating Entity: Contractor: 

Signature: Signature: 

Name: Name: 

Title: Title: 

Date: Date: 

{Additional signatures may be added if required by the Partidpating Entity] 
For questions on executing a participating addendum, please contact: 

NASPO ValuePoint 

Coo erative Develo ment Coordinator: 

Email: 

[Please email fully executed PDF copy of this 
document to 

fA@nwovaluepoint.org 
to support documentation of participation and 

postln In appropriate data bases.] 
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Exhibit B to NASPO ValuePoint Master Agreement 

Description of Products and Services 
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Exhibit C to NASPO ValuePoint Master Agreement 
PROVISIONS REQUIRED BY FEDERAL LAW 

Without limiting the generality of Section 15 of the Master Agreement, if applicable, 
Contractor shall comply and, as indicated, cause all subcontractors to comply with the 
following federal requirements. For purposes of this Master Agreement, all references to 
federal laws are references to federal laws as they may be amended from time to time. 

1. Equal Employment Opportunity. If this Master Agreement, Including amendments, 
Is for more than $10,000, then Contractor shall comply with Executive Order 11246, 
entitled "Equal Employment Opportunity," as amended by Executive Order 11376, and as 
supplemented in Department of Labor regulations (41 CFR Part 60). 

2. Clean Air, Clean Water, EPA Regulations. If this Master Agreement, including 
amendments, exceeds $100,000 then Contractor shall comply with atl applicable 
standards, orders, or requirements issued under Section 306 of the Clean Air Act (42 
U.S.C. 1857(h)), the Federal Water Pollution Control Act as amended (commonly known 
as the Clean Water Act) (33 U.S.C. 1251 to 1387), specifically including, but not limited 
to Section 508 (33 U.S.C. 1368). Executive Order 11738, and Environmental Protection 
Agency regulations (40 CFR Part 15), which prohibit the use under nonexempt Federal 
contracts, grants or loans of facilities included on the EPA List of Violating Facilities. 
Violations shall be reported to the Participating Entity or Purchasing Entity, HHS and the 
appropriate Regional Office of the Environmental Protection Agency. Contractor shall 
include and cause all subcontractors to include in all contracts with subcontractors 
receiving more than $100,000 in Federal Funds, language requiring the subcontractor to 
comply with the federal laws identified in this section. 

3. Energy Efficiency. Contractor shalt comply with applicable mandatory standards and 
policies relating to energy efficiency that are contained in the Oregon energy conseivation 
plan issued in compliance with the Energy Policy and Conservation Act (Pub. L. 94163). 

4. Truth in Lobbying. The Contractor certifies, to the best of the Contractor's knowledge 
and belief that 

4.1. No federal appropriated funds have been paid or will be paid, by or on behalf of 
Contractor, to any person for influencing or attempting to influence an officer or 
employee of an agency, a Member of Congress, an officer or employee of Congress, 
or an employee of a Member of Congress in connection with the awarding of any 
federal contract, the making of any federal grant, the making of any federal loan, the 
entering into of any cooperative agreement, and the extension, continuation, renewal, 
amendment or modification of any federal contract, grant, loan or cooperative 
agreement. 

4.2. If any funds other than federal appropriated funds have been paid or will be paid 
to any person for influencing or attempting to influence an officer or employee of any 
agency, a Member of Congress, an officer or employee of Congress, or an employee 
of a Member of Congress in connection with this federal contract. grant, loan or 

Page 70 of 109 



RFP DASP~2183-17-(MRO), Industrial Supplies 

cooperative agreement, the Contractor shall complete and submit Standard Form LLL, 
"Disclosure Form to Report Lobbying" in accordance with its instructions. 

4.3. The Contractor shall require that the language of this certification be included in 
the award documents for all subawards at all tiers (including subcontracts, subgrants, 
and contracts under grants, loans, and cooperative agreements) and that all 
subrecipients and subcontractors shall certify and disclose accordingly. 

This certification is a material representation of fact upon which reliance was placed 
when this Master Agreement was made or entered into. Submission of this certification 
is a prerequisite for making or entering into this Master Agreement imposed by section 
1352, Title 31, U.S. Code. Any person who fails to file the required certification shall 
be subject to a civil penalty of not less than $10,000 and not more than $100,000 for 
each such failure. 

5. Hf PAA Compliance. If the work performed under this Master Agreement are covered 
by the Health Insurance Portability and Accountability Act or the federal regulations 
implementing the Act (collectively referred to as HIPAA), Contractor agrees to perform 
the work in compliance with HIPAA Without limiting the generality of the foregoing, work 
performed under this Master Agreement is covered by HIPAA. Contractor shall comply 
and cause all subcontractors to comply with the following: 

5.1. Privacy and Security Of Individually Identifiable Health Information. Individually 
Identifiable Health Information about specific individuals is confidential. Individually 
Identifiable Health Information relating to specific individuals may be exchanged 
between Contractor and Participating Entity or Purchasing Entity for purposes directly 
related to the provision of services to clients which are funded in whole or in part under 
this Master Agreement. However, Contractor shall not use or disclose any Individually 
Identifiable Health Information about specific individuals in a mannerthatwould violate 
the Participating Entity or Purchasing Entity Privacy Rules, OAR 407-014-0000 et. 
seq., or the Participating Entity or Purchasing Entity Notice of Privacy Practices, if 
done by Participating Entity or Purchasing Entity. A copy of the most recent 
Participating Entity or Purchasing Entity Notice of Privacy may be obtained from 
Participating Entity or Purchasing Entity 

5.2. Data Transactions Systems. If Contractor intends to exchange electronic data 
transactions with Participating Entity or Purchasing Entity in connection with claims or 
encounter data, eligibility or enrollment information, authorizations or other electronic 
transaction, Contractor shall execute an EDI Trading Partner Agreement with 
Participating Entity or Purchasing Entity and shall comply with the Participating Entity 
or Purchasing Entity EDI Rules. 

5.3. Consultation and Testing. If Contractor reasonably believes that the Contractor's 
or the Participating Entity's or Purchasing Entity's data transactions system or other 
application of HlPAA privacy or security compliance policy may result in a violation of 
HIPAA requirements, Contractor shall promptly consult the Participating Entity's or 
Purchasing Entity's HIPAA officer. Contractor or Participating Entity or Purchasing 
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Entity may initiate a request for testing of HIPAA transaction requirements, subject to 
available resources and the Participating Entity's or Purchasing Entity's testing 
schedule. 

5.4. If Contractor is deemed to be a business associate of Participating Entity or 
Purchasing Entity under HIPAA's Privacy Rule, 45 CFR Parts 160 and 164, Contractor 
hereby provides Participating Entity or Purchasing Entity with satisfactory assurances 
that if it receives from Participating Entity or Purchasing Entity or any trading partner 
any protected health Information of any individual, it shall maintain the security and 
confidentiality of such information as required by the HIPAA's Privacy Rule, and other 
applicable laws and regulations. Without limiting the foregoing, Contractor agrees that: 

5.4.1. Contractor will not use or further disclose Protected Health Information 
otherwise than as permitted or required by this Master Agreement or as required 
bylaw; 
5.4.2. Contractor will use appropriate safeguards to prevent use or disclosure of 
PHI otherwise than as provided for by this Master Agreement; 
5.4.3. Contractor agrees to mitigate, to the extent practicable, any harmful effect 
that is known to Contractor of a use or disclosure of PHI by Contractor in violation 
of the requirements of the Master Agreement; 
5.4.4. Contractor will report to Participating Entity or Purchasing Entity any use or 
disclosure of PHI not provided for by this Master Agreement of which Contractor 
becomes aware; 
5.4.5 Contractor agrees to ensure that any agents, including subcontractors, to 
whom it provides PHI, agree to the same restrictions and conditions that apply to 
Contractor with respect to such information; 
5.4.6. Contractor shall make available to Participating Entity or Purchasing Entity 
such information as they may require to fulfill their obligations to account for 
disclosures of such Information; 
5.4.7. Contractor shall make its internal practices, books, and records, including 
policies and procedures and PHI, relating to the use and disclosure of PHI received 
from the Participating Entity or Purchasing Entity or trading partner (or created or 
received by Contractor on behalf of Participating Entity or Purchasing Entity or 
trading partner) available to Participating Entity or Purchasing Entity and to the 
Secretary of the United States Department of Health and Human Services, for 
purposes of determining Participating Entity's or Purchasing Entity's or trading 
partners' compliance with HIPAA; and 
5.4.8. If feasible, upon termination of this Master Agreement, Contractor shall 
return or destroy all PHI received from Participating Entity or Purchasing Entity or 
trading partners (or created or received by Contractor on behalf of Participating 
Entity or Purchasing Entity or trading partners) that Contractor still maintains in any 
form, and shall retain no copies of such information or, if return or destruction is 
not feasible, Contractor shall continue to extend the protections of this Master 
Agreement to such information, and limit further use of the information to those 
purposes that make the return or destruction of the information infeasible. 

Subject to the foregoing restrictions, Participating Entity or Purchasing Entity agrees that 
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Contractor may use such PHI in the process of providing transaction mapping, trading 
partner profiling and training and mentoring services for Participating Entity or Purchasing 
Entity and trading partners under this Master Agreement. 

6. Resource Conservation and Recovery. Contractor shall comply and cause all 
subcontractors to comply with all mandatory standards and policies that relate to resource 
conservation and recovery pursuant to the Resource Conservation and Recovery Act 
{codified at 42 USC 6901 et. seq.). Section 6002 of that Act (codified at 42 USC 6962) 
requires that preference be given in procurement programs to the purchase of specific 
products containing recycled materials identified in guidelines developed by the 
Environmental Protection Agency. Current guidelines are set forth in 40 CFR Parts 247-
253. 

7. Substance Abuse Prevention and Treatment. Contractor shall comply with federal 
rules and statutes pertaining to the Substance Abuse, Prevention, and Treatment Block 
Grant, including the reporting provisions of the Public Health Services Act (42 USC 300x 
through 300x--64). 

8. Audits. Contractor shall comply and, if applicable, cause a subcontractor to comply, 
with the applicable audit requirements and responsibilities set forth in the Office of 
Management and Budget Circular A-133 entitled "Audits of States, Local Governments 
and Non-Profit Organizations." 

9. Debarment and Suspension. Contractor shall not permit any person or entity to be 
a subcontractor if the person or entity is listed on the non-procurement portion of the 
General Service Administration's "List of Parties Excluded from Federal Procurement or 
Nonprocurement Programs" in accordance with Executive Orders No. 12,549 and No. 
12,689, "Debarment and Suspension". (See 45 CFR part 76). This list contains the 
names of parties debarred, suspended, or otherwise excluded by agencies, and 
contractors declared ineligible under statutory authority other than Executive Order No. 
12549. Subcontractors with awards that exceed the simplified acquisition threshold shall 
provide the required certification regarding their exclusion status and that of their 
principals prior to award. 

10. Medicaid Compliance. To the extent Contractor performs any work whose costs 
are paid in whole or in part by Medicaid, Contractor shall comply with and cause its 
subcontractors to comply with the federal and State Medicaid statutes and regulations 
applicable to the work, including but not limited to: 

10.1. Keeping such records as may be necessary to disclose the extent of services 
furnished to clients and, upon request, furnish such records or other information to 
Participating Entity or Purchasing Entity, the Secretary of Health and Human Services, 
and as otherwise directed by Participating Entity or Purchasing Entity; 
10.2.Complying with all applicable disclosure requirements set forth in 42 CFR Part 
455, Subpart B; 
10.3. Complying with any applicable advance directive requirements specified in 42 
CFR section 431.107(b)(4); and 
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10.4.Complying with the certification requirements of 42 CFR sections 455.18 and 
455.19. 

Contractor shall include and cause all subcontractors to include in all contracts with 
subcontractors receiving Medicaid, language requiring the subcontractor to comply with 
the record keeping and reporting requirements set forth in this section and with the federal 
laws identified in this section. 

11. Americans with Disabilities Act. Contractor shall comply and cause all 
subcontractors to comply with Title II of the Americans with Disabilities Act of 1990 
(codified at 42 USC 12131 et. seq.) in the construction, remodeling, maintenance and 
operation of any structures and facilities, and in the conduct of all programs, services and 
training associated with the performance of work. 

12. Pro-Children Act. Contractor shall comply and cause all subcontractors to comply 
with the Pro-Children Act of 1995 (codified at 20 USC section 6081 et. seq.). 

13. Federal Tax Information. Contractor shall comply with the provisions of Section 
6103(b) of the Internal Revenue Code, the requirements of IRS Publication 1075, and the 
Privacy Act of 1974, 5 U.S.C. §552a et. seq. related to federal tax information. 

14. Educational Records. Contractor shall comply with the provisions of the Family 
Educational Rights and Privacy Act (FERPA) (20 U.S.C. § 1232g; 34 CFR Part 99). 
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Fleld Name 
VENDOR 

VENDOR CONTRACT NUMBER 
STATE 

CUSTOMER 'l'f PE (SEGMENT) 
Bill TO NAME 

BIU. TO APDRESS 
BILL TOClTY 

SIL~ TO ZIPCOOE 
SHIP TO NAME 

SHIP TO ADDRESS 
SHIPTOOTY 

SHIP TO Zf PCODE 
ORDER NUMBER 

CUSTOMER PO NUMBER 
CUSTOMER NUMBER 

ORDER TYPE 
l'O DAll: lORDER DAiE) 

SHIP DATE 
INVOICf DATE 

INVOICE NUMBER 
PRODUCT NUMBER 

PRODUCT DESCRIPTION 
UNSPSC 

UST PRICE/MSRP/CATALOG 
PRICE 

NASPO Valuel'olnt PRICE 
QUANTITY 

TOTAL PRICE 
Discount Percentage 

NASPO ValuePolnt ADMIN FEE 

VAR/Reseller /Distributor 
Optional 

EXHIBIT D to NASPO VALUEPOINT MASTER AGREEMENT 
NASPO ValuePolnt OET AILED SALES DATA REPORT FORM 

Fleld Description 
The awarded Contractor's mime 

~ead State asslRned contract number (usinll lead State's numberirw: orotocoll 
State postal abbreviation code (Alaska" AK, Missouri= MO etc.) 

State Go~•t, Educatlon-lC12, Educatlor,-HED, local Gov't, Medical, Other• are accept.Ible segments. 
[determined bv Industrial practice for each contract - uniform for each contract] 
Customer {uentv\ Bll\ to name 
Customer fagern:y) BIii to address 
Customer laiencvl B111 to citv 
:Zlo code In standard 5-4 format [standard 5 digits Is acceptable, formatted as a zip code) 
Customer (agency) Ship to name 
Customer (a,iencv) Ship to address 
Customer (a11encv) Ship to cltv 
Zlo code In standard 5-4 format (standard S diitts ls. acceotable, formetted as a zlo oodel 
Vendor assigned order number 
Customer orovlded Pur1:hase Order Number 
Vendor assl1med account number for the ourchaslntl entltv 

Sales order, Credlt/Retum, Upgrade/Downgrade, etc. [determined by industrial practice for each 
contract • uniform for each contract] 
{mm/dd/ccw) 
lmm/dd/ccvvl 
(mm/dd/rl'\N) 
Vendor assigned Invoice Number 
Product number of purchased oroduct 
Product description of ourchased product 
Commodltv-level code based on UNSPSC code rules 18 Dl1dtsl 

Ust !'rite• US Currency ($99999,999) !determined by lndustrlal practice for each contract • uniform 
for each contract] 
NASPO ValuePolnt Price- US Currency ($99999.999) 
Quantltv Invoiced (99999 .999) 
Mended Price {unit orlce mult!Dlled bv the c:iuentltv Invoiced)• US Currencv 1$999999999,9991 
Percent off of List Price- e~ample,.20% 
Administrative Fee based on Total Price• US Currencv 1$999999.9991 

If .a VAR/Reseller/Distributor, name of VAR/Reseller/Distributor and state where located 
More Information 

iiiiio·~~~~~;.;~-i· ··.···.:.;:.:.'_].:: .... , ..... :~ . .-::.:·:.:.·T· 
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Attachment C 
HISTORICAL SALES 
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Attachment D 
COST PROPOSAL and MARKET BASKET COST PROPOSAL 

Offeror must submit cost, prices and rates as required by Attachment D-1, Cost Spread 
sheets. Prices and rates shall include all anticipated charges, including but not limited to, 
freight and delivery, cost of materials and product, travel expenses, transaction fees, 
overhead, profits, and other costs or expenses incidental to the Contractor's performance. 

In addition, Offerer shall complete and submit the below discount information: 

Percentage off list per category 
Company Name __________________ _ 

Please provide the percentage off of list pricing for any of the categories Offerer proposes in 
the table below. The proposed discount percentage must not exceed 4 digits to the right of 
the decimal point (i.e.10.3729% is acceptable while 10.37292% is not). 

Category Discount 
1. Janitorlal Equipment & Supplies (does not include Sanitation Cleaning Chemicals) 

2. Sanitation Cleaning Chemicals & Supplies (does not include Janitorial Equipment & Supplies 

3. Fasteners 
4. Material Handling 
5. Plumbing 
6. Power Source 
7. Outdoor Garden 
8. Lamps & Lighting and Ballasts 
9. HVAC 

1 O. Hand Tools 
11. Power Tools (excluding automotive related tools and products) 
12. Electrical 
13. Paint 
14. Security 
15, Safety (does not include any public safety equipment) 

Note: This Price Schedule must be submitted together with Attachment D-1 {Market Basket 
Pricing Schedule) to the State as a separate, sealed package and clearly marked: "Pricing 
Proposal In Response to RFP No. DASPS-2183-17" per the Submittal Instructions. 

The Offerers Percentage off list discount will not be reduced throughout the life of the Master 
Agreement except, Offeror can however provide a higher percentage off list discount by 
providing the Lead State a thirty (30} day notice and Lead State approving the discount. 
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Attachment E 
OFFEROR INFORMATION AND CERTIFICATION SHEET 

This form must be completed and returned with the Proposal in response to Section 2.21 of 
this RFP. Failure to submit this form with the Proposal may result In disqualification for non­
responsiveness. 

1. Offeror Information: 

Offeror/Firm Name (Printed): __________________ _ 

Address: ______________ _ 

Citizenship, if applicable: Non-resident alien D Yes D No 

Business Designation (Check One): 

• Professional Corporation • Partnership • Ltd. Partnership Ltd. 
• Liability Company • Ltd. Liability Partnership • Sole Proprietorship 
D Other _________________ _ 

Federal Tax JD#: _____________ _ 

State Tax#: _______________ _ 

Secretary of State Corporations Division Registration #: ______ _ 

2. Identity Individual with Authority to Obligate the Offeror Contractually: 

Name/Title: ________________________ _ 

Telephone Number: _____________________ _ 

Fax Number: ________ _ 

E-mail Address: --------------
3. Identify Person Authorized to Negotiate the Master Agreement on Behalf of 

Offeror: 

Name/Title: ---------------------------Te I e phone Number: _________ Fax Number: ________ _ 

E~mail Address: --------------
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4. Identify Person Authorized to be Contacted for Clarification of Proposal: 

NamefTitle: __________________________ _ 

Telephone Number: _________ _ Fax Number: ________ _ 

E-mail Address: ---------------
S. CONTRACTOR CERTIFICATION CLAUSES IN RESPONSE TO RFP 

a. Offerer understands and accepts the requirements of this RFP. By Proposal 
submission, the Successful Offeror(s) agree(s) to be bound by the Master Agreement 
attached hereto as ( Attachment B), as modified by Addendum, except for those terms 
and conditions that DAS PS has reserved for negotiation in the RFP. 

b. Offeror acknowledges receipt of any and all Addendum to this RFP. 

c. Proposal is FIRM for 180 days following the Closing. 

d. lf awarded a Master Agreement, Offeror agrees to perform the scope of work and meet 
the performance standards set forth in the final negotiated scope of work of the Contract. 

e. Offerer does not discriminate in its employment practices with regard to race, creed, 
age, religious affiliation, sex, disability, sexual orientation or national origin. Nor has 
Offerer or will Offerer discriminate against a subcontractor in the awarding of a 
subcontract because the subcontractor is disadvantaged business enterprise, a 
minority-owned business, a woman-owned business, a business that a service­
disabled veteran owns or an emerging small business that Is certified under ORS 
200.055. 

f. Offerer certifies that, to the best of its knowledge, there exists no actual or potential 
conflict between the business or economic interests of Offerer, its employees, or its 
agents, on the one hand, and the business or economic interests of the State, on the 
other hand, arising out of, or relating in any way to, the subject matter of the RFP. 
Offerer shall provide prompt written notification to the State of any change occurring 
with respect to Offerer's business or interests which is reasonably likely to result in 
(or has resulted in) an actual or potential conflict between the business or economic 
interests of the Offerer and those of the State, arising out of, or relating in any way 
to, the subject matter of the RFP. In its notice, Offerer will describe the nature of 
such actual or potential conflict of interest or remuneration in question in reasonable 
detail. 

Offeror and Offerer's employees and agents are not included on the list titled "Specially 
Designated Nationals and Blocked Persons» maintained by the Office of Foreign Assets 
Control of the United States Department of the Treasury and currently found at 
http://www.treas.gov/offices/enforcement/ofac/sdn/t11 sdn.pdf. 
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g. Offerer certifies that all contents of the Proposal (including any other forms or 
documentation, if required under this RFP) and this Proposal Certification Sheet, 
are truthful and accurate and have been prepared independently from all other 
Offerors, and without collusion, fraud, or other dishonesty. Offeror acknowledges 
these certifications are in addition to any certifications required In the Master 
Agreement (Attachment B) at the time of Master Agreement execution. 

h. Participating Entity Only: While the primary purpose of this RFP is to select one 
or more contractor(s) who can offer the Parks and Recreation Equipment and 
Related Services for all Participating States, Offerers are permitted to submit a 
Proposal for one or more State{s). However, if a Offerer elects to submit a 
Proposal for one or more State(s), then the Offeror must be willing to supply the 
entire State and will not be allowed to add additional States following award or at 
any time during the term of the Master Agreement(s) resulting from this RFP, 
including all optional renewals. Offerers must propose to all RFP Mandatory 
Requirements. 

I, the undersigned, certify that I am duly authorized to legally bind the Offeror to 
the provisions of the RFP and the Master Agreement. 

Authorized Signature Date 

Typed or Printed Name and Title of Signatory 
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State of ___ __, 

) ss: 

Attachment F 
AFFIDAVIT OF TRADE SECRET 

County of ___ _, 

________ (Affiant), being first duly sworn under oath, and representing [insert Offeror Name] 
(hereafter "Offerer"), hereby deposes and swears or affirms under penalty of perjury that: 

1. I am an employee of the Offeror, I have knowledge of the Request for Proposals referenced 
herein, and I have full authority from the Offerer to submit this affidavit and accept the responsibilities stated 
herein. 

2. I am aware that the Offerer has submitted a Proposal, dated on or about [insert date] (the 
"Proposal''), to the State of Oregon (State) in response to Request for Proposals [insert number], for [insert 
brief description of the goods and/or services sought in the RFP) and I am familiar with the contents of the 
RFP and Proposal. 

3. I have read and am familiar with the provisions of Oregon's Public Records Law, Oregon 
Revised Statutes ("ORS") 192.410 through 192.505, and the Uniform Trade Secrets Act as adopted by the 
State of Oregon, which is set forth in ORS 646.461 through ORS 646.475. I understand that the Proposal 
is a public record held by a public body and is subject to disclosure under the Oregon Public Records Law 
unless specifically exempt from disclosure under that law. 

4. I have reviewed the information contained in the Proposal. The Offerer believes the information 
listed in Exhibit A is exempt from public disclosure (collectively, the "Exempt Information"), which is 
incorporated herein by this reference. It is my opinion that the Exempt Information constitutes "Trade 
Secrets" under either the Oregon Public Records Law or the Uniform Trade Secrets Act as adopted in 
Oregon because that information is either: 

A. A formula, plan, pattern, process, tool, mechanism, compound, procedure, production data, or 
compilation of information that: 

i. is not patented, 
ii. is known only to certain individuals within the Offerer's organization and that is used in a 

business the Offerer conducts, 
iii. has actual or potential commercial value, and 
iv. gives its user an opportunity to obtain a business advantage over competitors who do not know 

or use it. 
or 
8. Information, including a drawing, cost data, customer list, formula, pattern, compilation, program, 
device, method, technique or process that: 

i. Derives independent economic value, actual or potential, from not being generally known to 
the public or to other persons who can obtain economic value from its disclosure or use; and 

ii. Is the subject of efforts by the Offerer that are reasonable under the circumstances to maintain 
its secrecy. 
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5. I understand that disclosure of the infonnation referenced in Exhibit A may depend on official or 
judicial determinations made in accordance with the Public Records Law. 

Affiant's Signature 

Signed and sworn to before me on _____ {date) by ____________ (Affiant's 
name). 

Notary Public for the State of ______ _ 
My Commission Expires: ___ _ 
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Attachment G 
OREGON SAMPLE PARTICIPATING ADDENDUM 
PARTICIPATING ADDENDUM NO. __ ("Addendum") to 

NASPO VALUEPOINT 
FACILITIES MAINTENANCE AND REPAIR & OPERATIONS (MRO), INDUSTRIAL 

SUPPLIES 

Administered by the State of Oregon (hereinafter "Lead State") 

Master Agreement No: __ 

(Insert Contractor Name) 
(Hereinafter "Contractor") 

for 

State of Oregon, by and through the Department of Administrative Services, Enterprise Goods 
and Services, Procurement Services 

("Participating State") 

On ____ , the State of Oregon issued an Request for Proposal, #DASPS-2138-17, on behalf of 
the member states of the NASPO ValuePoint Cooperative Purchasing Program ("NASPO ValuePoint"), 
and other purchasing entities seeking offers from qualified and responsible proposers to provide 
Janitorial Equipment & Supplies, Sanitation Cleaning Chemicals & Supplies, Fasteners, Material 
Handling, Plumbing, Power Sources, Outdoor Garden, Lamps & Lighting and Ballasts, Heating 
Ventilation Air Conditioning (HVAC), Hand Tools, Power Tools (excluding automotive related tools and 
products), Electrical, Paint, Security, and Safety (does not include any Public Safety Equipment) 
-~--=- under executed Master Agreement No. __ ("Master Agreement"), which consists 
of contract terms and conditions and other attachments. 

The State of Oregon ("State" or"Oregon") is a member of NASPO ValuePoint. The State, by and through 
the Department of Administrative Services, Enterprise Goods and Services, Procurement Services 
("DAS PS"), on behalf of the State of Oregon and its agencies and the Oregon Cooperative Procurement 
Program ("ORCPP") members (collectively "Authorized Purchasers" as defined in Exhibit No. 1), has 
elected to participate in the Master Agreement, subiect to the terms and conditions of this Participating 
Addendum ("Addendum" or "Participating Addendum"). This Addendum is effective when all necessary 
approvals have been obtained and signed by the parties ("Effective Date"). 

1. Scope; Order of Precedence. This Addendum covers the purchase of Janitorial Equipment & 
Supplies, Sanitation Cleaning Chemicals & Supplies, Fasteners, Material Handling, Plumbing, 
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Power Sources, Outdoor Garden, Lamps & Lighting and Ballasts, Heating Ventilation Air 
Conditioning (HVAC), Hand Tools, Power Tools (excluding automotive related tools and products), 
Electrical, Paint, Security, and Safety (does not include any Public Safety Equipment) products 
available to Authorized Purchasers under the Master Agreement. This Addendum consists of the 
following documents, which are incorporated herein as part of this Addendum: 

a) Exhibit No. 1 - State Specific Terms and Conditions 

b) Exhibit No. 2 - Insurance 

c) Exhibit No. 3 - Contractor Tax Certification 

d) Exhibit No. 4 - Form of Purchase Order 

e) Exhibit No. 5- Report form for Vendor Collected Administrative Fee (VCAF)Nolume Sales 
Report (VSR) 

This Addendum contains additional terms and conditions specifically applicable to individual Contracts 
between Contractor and Authorized Purchasers. In the event of a conflict between the terms and 
conditions of this Addendum, the Master Agreement and Purchase Orders, the following 
descending order of precedence applies: 

a) This Addendum, less its exhibits; 
b) Exhibit No. 1 of this Addendum (State Specific Terms and Conditions); 
c) Exhibit No. 2 of this Addendum (Insurance) and Exhibit No. 3 of this Addendum (Contractor 

Tax Certification); 
d) Exhibit No. 5 (Vendor Collected Administrative Fee (VCAF)Nolume Sales Report (VSR); 

and 
f) Exhibit No. 4 of this Addendum (Purchase Order). 

Nothing in this Addendum limits the Contractor's obligations under the Master Agreement unless 
otherwise noted herein. If a Contractor obligation in this Addendum conflicts with a Contractor obligation 
of the Master Agreement, the order of precedence in this Section 1 applies. 

2. Particieation: Use of specific NASPO Value Point cooperative contracts by agencies, political. 
subdivisions and other entitles (including cooperatives) authorized by an individual state's statutes 
to use state/entity contracts are subject to the prior approval of the respective state chief procurement 
official. Issues of interpretation and eligibility for participation are solely within the authority of the 
respective state chief procurement official. 

3. Participating State Modifications or Additions to Master Agreement: 
(These modifications or additions apply only to actions and relationships within the Participating 
Entity.) 

Participating Entity to check one box. 
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L] No changes to the tenns and conditions of the Master Agreement are required 

[X] In addition to the Exhibits identified above, the following changes are modifying or 
supplementing the Master Agreement __ terms and conditions. 

4. Authorized Purchaser - Contractor Selection: 

This Addendum is not exclusive, Authorized Purchasers may acquire the products and services from 
other contractors. In the event DAS PS awards Addenda to more than one contractor under this 
solicitation, Authorized Purchasers who are State Agencies shall follow the selection process below. 

Authorized Purchasers who are not State Agencies may select the Contractor of the Authorized 
Purchaser's choice in compliance with applicable statute and rules. 

4.1 Contractor Selection Process, Large Purchases. From time to time, Authorized Purchasers (or 
Purchasing Entities), who are State Agencies, may purchase Products or Services from Contractor or 
other contractors and shall use one of the following three selection processes for all purchases over 
$10,000: 

4.1.1 Brand Name Justification 

A documented brand name justification in compliance with applicable statute and rule. 

OR 

4.1.2 Best Value Analysis 

Authorized Purchaser may conduct a comparison of the offers based upon a best value analysis. 
Authorized Purchaser shall: 

• Contact at least 3 different Master Agreement Contractors via phone, e-mail or facsimile and 
request a quote for the anticipated Goods. Quoted rates must not exceed the most competitive 
rates and discounts set forth in the Master Agreement. However, a Contractor may agree to 
extend specialized, discounted pricing based on the requirements by providing a specific 
quote to the Authorized Purchaser. 

• Determine which Contractor provides the best value for Authorized Purchaser based on 
Authorized Purchaser's application of some or all of the following factors: 

o Applicable discounts and incremental pricing options; 
o Shipping costs; 
o Delivery process and service levels; 
o EPP; 
o Applicable warranties; 
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o Contractor's past performance record through reference checks; 
o Contractor's service area; 
o Price comparison of the current market value of Good and services similar to the 

Products; 
o Price comparison to past purchases and the goods similar to the products, taking the 

inflation rate into account; 
o Cost analysis through an element-by-element examination of the estimated or actual cost 

of proposed goods to determine whether the supplier's costs are in line with what 
reasonably economical and efficient performance should cost. Some of the cost elements 
examined for necessity and reasonableness are materials' costs, labor costs, equipment 
and overhead; 

o Comparison of pricing to MSRP; 
o Market conditions and competition levels; 
o General economic conditions; 
o Life cycle costing including expected life, salvage value and discounted total cost of 

ownership. 

• Document Its procurement files describing the process, considerations, findings, and 
decisions used for determining the Contractor selected through the Best Value Analysis. 

4.1.3 Contractor Selection Process, Small Purchases. For purchases under $10,000, Authorized 
Purchaser who are State Agencies may select the Contractor of its choice in compliance with applicable 
statute and rule. 

INTENTIONAL Y LEFT BLANK 
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5, Primary Contacts: The primary contact individuals for this Addendum are as follows (or their named 

successors): 
Contractor 

I Name Address 
Te!eph~: 

E-mail 
Oregon, Contract Administrator 

Name Shirley A. Smith 
State of Oreqon, Department of Administrative Services, Procurement Services 

Address 1256 SE Ferrv Street, Salem, OR 97301 
Telephone 503-378-5395 

Fax 503-373-1626 
E-mail Shirev .Smith<@oreaon.aov 

6. Subcontractors: All Contractor dealers and resellers authorized in the State of Oregon, as shown on 
the dedicated ______ (cooperative contract) website, are approved to provide products 
and service support to Authorized Purchasers. The Contractor's authorized dealers and reseller's 
participation shall be in accordance with the terms and conditions set forth in this Addendum and 
the Master Agreement. 

7. Orders: All Purchase Orders issued by Authorized Purchasers must include a reference to the 
Master Agreement, __ , and this Addendum, # __ . All valid Purchase Orders issued by 
Authorized Purchasers are subject to the terms and conditions of this Addendum. All Authorized 
Purchasers Issuing valid purchase orders shall be obligated to pay Contractor for goods and services 
when the terms of the Purchase Order have been completed and payment has been approved by 
the Authorized Purchaser. 

8. Tax Compliance: As set forth on Exhibit No. 3, Contractor has complied with the tax laws of this state 
and the applicable tax laws of any political subdivision of this state. Contractor shall, throughout the 
duration of this Addendum and any extensions, comply with all tax laws of this state and all applicable 
tax laws of any political subdivision of this state. For the purposes of this Section, "tax laws" includes: 
(i) All tax laws of this state, including but not limited to ORS 305.620 and ORS chapters 316, 317, 
and 318; Any tax provisions imposed by a political subdivision of this state that applied to Contractor, 
to Contractor's property, operations, receipts, or income, or to Contractor's performance of or 
compensation for any work performed by Contractor; {iii) Any tax provisions imposed by a political 
subdivision of this state that applied to Contractor, or to goods, services, or property, whether tangible 
or intangible, provided by Contractor; and (iv) Any rules, regulations, charter provisions, or ordinances 
that implemented or enforced any of the foregoing tax laws or provisions. 

Any violation of this Section 8 constitutes a material breach of this addendum and any 
contract issued under this Addendum. Further, any violation of Contractors warranty set 
forth in Exhibit No. 3 also shall constitute a material breach of this Addendum and any 
Contract issued under this Addendum. Any violation shall entitle DASPS or Authorized 
Purchaser to terminate this Addendum or the applicable Contract, to pursue and recover 
any and all damages that arise from the breach and the termination of this Addendum or the 
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applicable Contract, and to pursue any or all of the remedies available under this Addendum, 
a Contract, at law, or in equity, including but not limited to: 

Termination of this Addendum or the applicable Contract, in whole or in part; Exercise 
of the right of setoff, and withholding of amounts otherwise due and owing to 
Contractor, in an amount equal to Authorized Purchaser's setoff right, without penalty; 
and Initiation of an action or proceeding for damages, specific performance, declaratory 
or injunctive relief. DASPS or Authorized Purchaser may recover any and all damages 
suffered as the result of Contractor's breach of this Addendum or the applicable 
Contract, including but not limited to direct, indirect, incidental and consequential 
damages, costs of cure, and costs incurred in securing replacement Goods or Services 
or both. 

These remedies are cumulative to the extent the remedies are not inconsistent, and DASPS 
or Authorized Purchaser may pursue any remedy or remedies singly, collectively, 
successively, or in any order whatsoever. 

8. participating Addendum Integration: This Addendum and the Master Agreement set 
forth the entire agreement between Contractor and Participating State with respect to the 
subject matter. There are no understandings, agreements, or representations, oral or 
written, not specified herein. Any attempt to modify or add or incorporate terms and 
conditions inconsistent with, and contrary to, the terms and conditions of this Addendum 
and the Master Agreement through a Contract or other document is null and void and 
hereby rejected. The terms and conditions of this Addendum and the Master Agreement 
shall prevail and govern in case of any attempted modifications or inconsistent terms. 

IN "'1fTI\ESSWHEREOF, the parties have executed this Addendum as of the date of execution 
by both parties below. 

Participating State: STATE OF OREGON, Contractor: 
acting by and through the Department of 
Administrative Services 

By: By: 

Name: Name: 

TiUe: Title: 

Date: Date: 
Approved Pursuant to ORS 291.047 FEID: 
By: Date: __ 
Sr. Assistant Attornev General 
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EXHIBIT NO. 1 

Changes to Master Agreement State-Specific Constitutional, Statutory and Other 
Requirements 

1. Definitions. The following terms have the meanings set forth below. Capitalized terms not 
defined in this Addendum have the meaning ascribed to them In the Master Agreement and its exhibits. 

"Authorized Purchaser" means an agency of the State of Oregon or any ORCPP member that submits 
a Purchase Order to Contractor. 

"DAS PS" means the State of Oregon acting by and through the Department of Administrative Services, 
Enterprise Goods and Services, Procurement Services. 

"ORCPP" means the Oregon Cooperative Purchasing Program Members, which recognizes certain 
agencies and organizations within the State of Oregon as authorized to purchase the goods and services 
available under a price agreement entered into by the State. 

"Master Agreement" means the State of Oregon Master Agreement # ___ between Contractor and 
the State of Oregon, on behalf of the member states of the National Association of State Procurement 
Officials and the NASPO ValuePoint, and its attachments, which together with this Addendum sets forth 
terms, conditions and requirements for purchase by Authorized Purchasers of the goods and services 
described therein. 

upurchase Order" means the purchase order document/ order document submitted to Contractor by an 
Authorized Purchaser that incorporates this Addendum by reference and specifies the quantity and type 
of goods or services that Contractor will provide to the Authorized Purchaser under the terms of the 
Master Agreement and this Addendum. 

"State" for the purposes of this Participating Addendum, means the State of Oregon. 

2. Purchase Orders. 

2.1 Purchase Orders. Authorized Purchasers may use their own forms for Purchase Orders. State 
agencies may also use the general State-approved Purchase Order referencing the Master Agreement 
Number, substantially in the form attached hereto as Exhibit No. 4. To the extent that the terms of any 
form differ from the terms of this Addendum, the terms of this Addendum supersede such contrary terms. 
Each Purchase Order from an Authorized Purchaser that is not a State agency must contain, on the 
front page, the following language: 
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THIS PURCHASE IS PLACED AGAINST THE STATE OF OREGON MASTER AGREEMENT NO._ 
THE TERMS AND CONDITIONS OF THE MASTER AGREEMENT AND THE ASSOCIATED 
PARTICIPATING ADDENDUM ENTERED INTO BY THE STATE OF OREGON, CONTRACT NO._ 
APPLY TO THIS PURCHASE AND SUPERSEDE ALL CONFLICTING TERMS AND CONDITIONS, 
EXPRESS OR IMPLIED. 

2.2 Effect of Purchase Orders. The State is only liable for purchases made by State of Oregon 
agencies that issue Purchase Orders. Other Authorized Purchasers are responsible for any purchases 
under Purchase Orders they issue. The State expressly disclaims any liability for purchases made by 
non-State agency Authorized Purchasers or any other entity. 

2.3 Verification of Authorized Purchasers. Contractor shall verify that it provides goods and 
services under this Addendum only to Authorized Purchasers. Contractor may verify that a 
particular entity is an ORCPP member on-line at 
bttp:/lwww,oregon,eov/das/Procurement/Pages/Orc;ppm~mber,aspx or by using the Oregon 
Procurement Information Network (ORPIN) at http://orpin.oregon.gov/open.dll/welcome. 

3. Payment Provisions; Buy Down Incentive Program. All payments are subject to ORS 293.462. 

In addition to the prices or discounts offered in the Master Agreements, the State of Oregon may wish 
to participate with Contractors for specific energy efficient products and addition discounts that may be 
offered by the Energy Trust of Oregon for the Buy Down incentive program. The Buy Down incentive 
program provides instant pricing discounts for specific energy efficient products. Initially participation in 
the Buy Down program may be limited to State Agencies Authorized Purchasers ONLY, but DAS PS 
may elect to include other Authorized Purchasers (ORCPP members) if eligible for Energy Trust's Buy 
Down program at a later date. An Authorized Purchaser's participation will be subject to Energy Trust's 
terms and conditions and must include the Efficient Lighting Instant Incentives form "Pl 190ELI currently 
v01." 

Authorized Purchasers make note: 3.3 of current Pl 190ELI v01 which states: 

"Energy Trust may include some or all of the following information in reports or other documentation 
submitted to the Energy Trust Board of Directors, the Oregon Public Utility Commission, the Oregon 
Legislature or such State of Oregon agencies as necessary to meet Energy Trust responsibilities: 
Purchaser's name, city or county of business, a description of any Energy Trust services or incentives 
provided, or any resulting energy-savings or generation." 

"Purchaser will be installing the Promotion-qualifying lighting products at an existing building site 
receiving electric service from Portland General Electric or Pacific Power where the State owns the site 
or Purchaser otherwise has authority to perform the installation at the site ... " 

4. Funds available and authorized/non-appropriation. The State of Oregon's and Its agencies' 
payment obligations under this Addendum are conditioned upon Authorized Purchaser's receiving 
funding, appropriations, limitations, allotments, or other expenditure authority sufficient to allow 
Authorized Purchaser, in the exercise of its reasonable administrative discretion, to meet its payment 
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obligations under any Purchase Order issued under this Addendum. Contractor is not entitled to receive 
payment under this Addendum or any Purchase Order from any part of Oregon state government other 
than Authorized Purchaser. Nothing in this Addendum or Purchase Order is to be construed as 
permitting any violation of Article XI, section 7 of the Oregon Constitution or any other law regulating 
liabilities or monetary obligations of the State of Oregon. Authorized Purchaser represents that it has 
sufficient appropriations and limitation for the current biennium to make payments under any Purchase 
Order issued under this Addendum. 

5. Volume Sales Reports (VSRs) / Vendor Collected Administrative Fee (VCAF) 

5.1 Volume Sales Reports (VSRs): 

5.1.1 Contractor shall submit a Volume Sales Report (VSR), in the form attached hereto as Exhibit No. 
5, no later than thirty (30) calendar days from the end of each calendar quarter, which contains: 

Complete and accurate details of all receipts (sales and refunds) for the reported period: 

• The information as identified in the DAS PS document titled Volume Sales Report Template - Data 
Requirement, Format and Layout (Exhibit 5); and 

• Such other information as DAS PS may reasonably request. 

Contractor shall send a VSR to DAS PS each quarter, whether or not there are sales. When no sales 
have been recorded for the quarter a report must be submitted stating "No Sales for the Quarter." 

5.1.2 Data Medium and Delivery Medium: Contractor shall provide VSRs in MS Excel (.xis) format. 
VSRs must be submitted by e-mail. Delivered print outs of VSRs are not acceptable. Hard copies of 
VS Rs on CDs are only acceptable if the size of the file precludes transmission by email. Approval from 
the Contract Administrator must be obtained for deviations from these requirements. 

5.1.3 Receipt/Acceptance: The first VSR submitted by the Contractor must be submitted to the DAS 
PS Contract Administrator for review and approval. Approved first VSRs and subsequent VSRs must 
be submitted to vcaf.reporting@state.or.us. A separate section follows describing the administrative 
charge if it is applicable. The Contract Administrator's receipt or acceptance of any of the VS Rs furnished 
pursuant to this Price Agreement shall not preclude DAS PS from challenging the validity thereof at any 
time. 

5.1.4 DAS PS reserves the right to terminate this price agreement if volume sales reports are not 
received as scheduled on in the prescribed format. 

5.2 Vendor Collected Administrative Fee (VCAF): 
5.2.1 Vendor Collected Administrative Fee (VCAF) PERCENTAGE: 

The Vendor Collected Administrative Fee (VCAF), is a charge equal to Two Percent (2.0 %) of 
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Contractor's Gross total sales, less any credits, made to Authorized Purchasers during the calendar 
quarter. 

5.2.2 VCAF Amount/ Payment Due Date: During the term of this Price Agreement and for the sales 
during the last calendar quarter of the term of this Price Agreement, the Contractor shall remit VCAF 
payment to DAS PS within forty-five (45) calendar days after the end of each calendar quarter. 

5.2.3 Contractors may not reflect the VCAF fee as a separate line item charge to Authorized Purchasers. 
Contractor's proposed prices shall reflect all Contractor's charges to Authorized Purchasers. For the 
purposes of this Price Agreement, quarters end March 31, June 30, September 30, and December 31. 
DAS PS will invoice the Contractor for the VCAF on a State generated invoice from the information 
submitted on the VSR. Contractor is responsible for timely reporting and payment, regardless of entity 
that actually reports or makes VCAF payment to DAS PS. 

5.2.3.1 Payment Format: The fee shall be in the form of a check remitted to: 
State of Oregon 
Department of Administrative Services 
Attn: Shared Financial Services/PS 
155 Cottage Street NE 
Salem, Oregon 97301 

Any other form of payment must be specifically approved by the Contract Administrator. 

5.2.3.2 Jnterest: Any payments Contractor makes or causes to be made to DAS PS after the due date 
as indicated on the invoice shall accrue interest at a rate of 18% per annum or the maximum rate 
permitted by law, whichever is less, until such overdue amount shall have been paid in full. DAS PS's 
right to interest on late payments shall not preclude DAS PS from exercising any of Its other rights or 
remedies pursuant to this Price Agreement or otherwise with regards to Contractor's failure to make 
timely remittances. 

5.3 Audit: DAS PS, as its own expense {except as provided herein), shall have the right during regular 
business hours, at Contractor's premises, and upon reasonable notice, by itself or by a person 
authorized by it, to audit Contractor's Records, as defined herein, and other pertinent data, to determine 
and verify the figures reported in any VSRs furnished by Contractor. In the event that any such audit 
reveals underpayment of administrative fees, Contractor shall immediately pay the amount of deficiency, 
together with interest thereon at the rate provided in Section 5.2.3.2. At DAS PS'S request, Contractor 
shall pay the reasonable cost of an audit, but only if such audit reveals that an underpayment may exist 
as determined by DAS PS. 

5.4 Limitation of Liability: Contractor acknowledges and agrees that the State shall bear no liability on 
Purchase Orders entered into for purchases by non-State Agencies, which liability the State expressly 
disclaims. With regard to non-State Agencies, Contractor agrees to look solely to the respective 
contracting party for any rights and remedies Contractor may have at law or in equity arising out of the 
sale and purchase of Contractor's Goods or Services and the resulting contractual relationship, If any, 
with each such contracting party. 
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6. Warranties. Authorized Purchasers are entitled to the warranties, rights, remedies, and benefits 
under the Master Agreement, including but not limited to those set forth in Section 18, and this 
Addendum for any purchases made by such Authorized Purchasers pursuant to Purchase Orders. 
Without limiting the generality of the warranty provisions of the Master Agreement, Contractor 
represents and warrants to Authorized Purchaser that: 

6.1. Contractor has the power and authority to enter into and perform this Addendum and that this 
Addendum, when executed and delivered, will be a valid and binding obligation of Contractor enforceable 
in accordance with its terms; 

6.2 All Services to be performed under this Addendum will be performed in accordance with the 
highest applicable professional or industry standards, and that only workmanship of the first quality shall 
be employed in the performance of this Addendum; 

6.3. Contractor shall transfer to Authorized Purchaser all manufacturer warranties covering Goods or 
Products, if any at time of delivery at no charge, and 

6.4. All Goods or Products, if any, are free and clear of any liens or encumbrances, and that 
Contractor has full legal title to such Goods or Products, and that no other person has any right, title or 
interest in the Goods or Products which Is superior to or infringe upon the rights granted to Authorized 
Purchaser hereunder. 

The warranties set forth in this section are in addition to, and not in lieu of, any other warranties provided 
in the Master Agreement. All warranties provided in this Addendum are cumulative and will be 
interpreted expansively so as to afford Authorized Purchaser the broadest warranty protection available. 

7. Indemnities. 

7.1 General Indemnity. Contractor will defend, save, hold harmless and indemnify the Authorized 
Purchaser and the State of Oregon and their agencies, subdivisions, officers, employees and agents 
from and against all claims, suits, actions, losses, damages, liabilities, costs and expenses of any nature 
whatsoever resulting from, arising out of or relating to the activities of Contractor or its officers, 
employees, subcontractors or agents under the Addendum. 

7.2 Infringement Indemnity. Contractor will, at Contractor's sole expense, defend, save, hold 
harmless and indemnify Authorized Purchasers and the State of Oregon and their agencies, 
subdivisions, officers, employees and agents from and against any and all costs, damages, attorneys' 
fees, and any and all costs incurred in any settlement negotiation or final settlement agreement resulting 
from, relating to, or arising out of a claim that any aspect of the goods or services furnished under a 
Purchase Order infringes a patent, utility model, industrial design, copyright, mask work, trademark, 
trade dress, or any other legally cognizable intellectual property right of any third party (an "Infringement 
Claim"). 
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7.3 Participation. Control of Defense and Settlement. Contractor's obligation to indemnify 
Authorized Purchaser as set forth in Sections 7.1 and 7.2 is conditioned on Authorized Purchaser 
providing to Contractor prompt notification of any claim or potential claim of which Authorized Purchaser 
becomes aware that may be the subject of those Sections. Contractor shall have control of the defense 
and settlement of any claim that is subject to Section 7.1 or Section 7.2; however, neither Contractor 
nor any attorney engaged by Contractor shall defend the claim in the name of the State of Oregon or any 
Authorized Purchaser of the State of Oregon, nor purport to act as legal representative of the State of 
Oregon or any of its agencies, without the approval of the Attorney General, nor shall Contractor settle 
any claim on behalf of the State of Oregon without the approval of the Attorney General. The State of 
Oregon may, at its election and expense, assume its own defense and settlement in the event that the 
State of Oregon determines that Contractor is prohibited from defending the State of Oregon, is not 
adequately defending the State of Oregon's interests, or that an important governmental principle is at 
issue and the State of Oregon desires to assume its own defense. 

7.4 Remedies. If any goods or services furnished by Contractor are, in Contractor's opinion, likely to 
become the subject of an Infringement Claim, or if an Authorized Purchaser is prevented from exercising 
its rights under this Addendum based on any Infringement Claim or court order arising from any 
Infringement Claim, then Contractor may, at its option and expense, procure for the Authorized 
Purchaser the right to continue using the allegedly infringing goods or services, or replace or modify the 
goods or services so that they become non-infringing; provided that the replacement or modified good 
or service meets the specifications set forth in the applicable Purchase Order to the satisfaction of the 
Authorized Purchaser. If the foregoing remedies are not available, then Authorized Purchaser will return 
the allegedly infringing goods or terminate the allegedly infringing services, and Contractor will refund 
Authorized Purchaser's payments, in full, for the allegedly infringing goods or services. 

8. Term and Termination of Participating Addendum. 

8.1 Term. This Addendum remains in effect until the earlier of (a) the expiration or termination of the 
Master Agreement, or (b) termination of this Addendum in accordance with its terms. 

8.2 Termination. DAS PS may terminate this Addendum, in whole or in part, at any time upon thirty 
{30) days prior notice to Contractor. In addition, DAS PS may terminate this Addendum, in whole or in 
part, immediately upon notice to Contractor, or at such later date as DAS PS may establish in such 
notice, for any reason, or upon the occurrence of any of the following events: 

8.2.1 State fails to receive funding, or appropriations, limitations or other expenditure authority at 
levels sufficient to pay for the goods to be purchased under the Addendum; or 

8.2.2 Federal or state laws, regulations or guidelines are modified or interpreted in such a way that 
either the purchase of goods under this Addendum is prohibited or the State is prohibited from paying 
for such goods from the planned funding source. 

Upon receipt of written notice of tennination, Contractor will stop performance under all Purchase Orders 
as directed by State. 
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8.3 Termination under any provision of this Addendum does not extinguish or prejudice State's or an 
Authorized Purchaser's right to enforce this Addendum or a Purchase Order with respect to Contractor's 
breach of any warranty or any defect in or default of Contractor's performance that has not been cured, 
including any right of the State or an Authorized Purchaser to indemnification by Contractor. If this 
Addendum or a Purchase Order is so terminated, the State or an Authorized Purchaser will pay 
Contractor in accordance with the terms of this Addendum for goods delivered and accepted by the 
Authorized Purchaser. 

9. Termination of Individual Purchase Orders. 

9.1 Individual Purchase Orders may be terminated at any time by written consent of Authorized 
Purchaser and Contractor or Authorized Purchaser may, at its sole discretion, terminate individual 
Purchase Orders, in whole or in part, upon 30 days written notice to Contractor. 

9.2 Authorized Purchaser may terminate individual Purchase Orders, in whole or in part, immediately 
upon notice to Contractor, or at such later date as Authorized Purchaser may establish in such notice, 
upon the occurrence of any of the following events: 

9.2.1 Authorized Purchaser fails to receive funding, or appropriations, limitations or other expenditure 
authority at levels sufficient to pay for the goods to be purchased under the Purchase Order; 

9.2.2 Federal or State laws, regulations or guidelines are modified or interpreted in such a way that 
either the purchase of goods under the Purchase Order is prohibited or Authorized Purchaser is 
prohibited from paying for such goods from the planned funding source; or 

9.2.3 Contractor commits any material breach of this Addendum or a Purchase Order. 

9.3 Upon receipt of written notice of termination, Contractor will stop performance under the Purchase 
Order as directed by Authorized Purchaser. 

9.4 Termination of a Purchase Order does not extinguish or prejudice Authorized Purchaser's right to 
enforce the Purchase Order with respect to C.ontractor's breach of any warranty or any defect in or 
default of Contractor's performance that has not been cured, including any right of Authorized Purchaser 
to indemnification by Contractor. In addition, termination of a Purchase Order does not extinguish or 
prejudice Authorized Purchaser's right to enforce the warranty, indemnification, governing law, venue 
and consent to jurisdiction provisions of this Addendum. If a Purchase Order is so terminated, 
Authorized Purchaser will pay Contractor in accordance with the terms of this Addendum for goods 
delivered and accepted by Authorized Purchaser. 

10. Compliance with Law. Contractor will comply with all federal, state and local laws, rules, 
regulations, executive orders and ordinances applicable to the Work under this Addendum or any 
Purchase Order, and an Authorized Purchaser's performance under a Purchase Order is conditioned 
on Contractor's compliance with the provisions of ORS 279B.220, 279B.235, 279B.230. and 279B.270. 
In addition, Contractor warrants good and services provided under this Addendum will comply with all 
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federal Occupational Safety and Health Administration (OSHA} requirements and with all Oregon safety 
and health requirements, including those of the State Workers' Compensation Division. Contractor also 
agrees to comply with (a) Title VI of the Civil Rights Act of 1964, (b) Section v of the Rehabilitation Act 
of 1973, (c) the Americans with Disabilities Act of 1990 and ORS 659.425, (d) all regulations and 
administrative rules established pursuant to the foregoing laws and (e) all other applicable requirements 
of federal and state civil rights and rehabilitation statutes, rules and regulations. 

11. Application of Public Records Law. Contractor acknowledges that any disclosures Contractor 
makes to Authorized Purchaser under this Addendum are subject to application of the Oregon Public 
Records Law, including but not limited to ORS 192.41 O - 192.505, the provisions for the Custody and 
Maintenance of Public Records, ORS 192.005 - 192.710, and of ORS 646.461 - 646.475. The non­
disclosure of documents or of any portion of a document submitted by Contractor to Authorized Purchaser 
may depend upon official or judicial determinations made pursuant to the foregoing laws. Contractor will 
be notified prior to Authorized Purchaser's release of documents to Entities other than participating 
agencies or other State agencies. Contractor shall be exclusively responsible for defending Contractor's 
position concerning the confidentiality of the requested documents, at its own expense, 

12. Recycled Products. Contractor will use, to the maximum extent economically feasible in the 
performance of this Addendum or any Purchase Order, recycled paper (as defined in ORS 
279A.010(1)(gg)}, recycled PETE products (as defined in ORS 279A010(1)(hh), and other recycled 
plastic resin products and recycled products (as "recycled product" is defined in ORS 279A.010(1)(ii). 

13. Notices. Except as otherwise provided in a Purchase Order, any formal communications 
between the parties to or notices to be given under a Purchase Order will be given in writing by personal 
delivery of a facsimile transmission or the notice or mailing the notice, postage prepaid, at the address 
or number set forth on the Purchase Order. Any communication so addressed and mailed will be deemed 
to have been received five (5) calendar days after mailing. Any communication delivered by facsimile 
will be deemed to be given when a confirming report for the transmission is generated by the transmitting 
machine. To be effective against the receiving party, such facsimile transmission must be confirmed by 
telephone notice to the receiving party's authorized representative, as set forth in the Purchase Order. 
Any communication or notice by personal delivery will be deemed to be given when actually received 
by the appropriate authorized representative. 

As between Contractor and State with respect to this Addendum, the Primary Contacts of Contractor 
and State are set forth above. 

14. Governing Law. The laws of the State of Oregon (without giving effect to its conflicts of law 
principles) govern all matters arising out of or relating to this Addendum and resulting Purchase Orders, 
including, without limitation, their validity, interpretation, construction, performance, and enforcement. 

15. Jurisdiction and Venue. Any claim, action, suit or proceeding (collectively, "Claim") between 
State or any other agency or department of the State of Oregon, and Contractor, that arises from or relates 
to this Addendum or a Purchase Order under this Addendum, will be brought and conducted solely and 
exclusively in the Circuit Court of Marion County for the State of Oregon; provided, however, if a Claim 
must be brought in a federal forum, then it will be brought and conducted solely and exclusively in the 
United States District Court of the District of Oregon. CONTRACTOR, BY EXECUTION OF THIS 
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ADDENDUMOR ACCEPTANCE OF A PURCHASE ORDER SUBMITTED PURSUANT TO THIS 
ADDENDUM HEREBY CONSENTS TO THE IN PERSONAM JURISDICTION OF SAID COURTS. 
Nothing in this section will be construed as a waiver of the State of Oregon's sovereign immunity with 
respect to any Claim, whether brought under State or Federal law, or consent to jurisdiction in State or 
Federal Court. 

Any Claims between Contractor and an Authorized Purchaser other than the State of Oregon or State 
agency that arise from or are related to indiVidual Purchase Orders or this Addendum will be brought and 
conducted solely and exclusively within the Circuit Court of the county in the State of Oregon in which 
such Authorized Purchaser resides or has its principal office, or at Authorized Purchaser's option, within 
such other county as Authorized Purchaser will be entitled to proceed under the venue laws of Oregon 
to bring or defend Claims. If any such Claim must be brought in a federal forum, then it will be brought 
and conducted solely and exclusively within the United States District Court for the District of Oregon. 

16. Foreign Contractor. If Contractor is not domiciled in or registered to do business in the State 
of Oregon as of the effective date of this Addendum, Contractor will promptly provide to the Oregon 
Department of Revenue all information required by that Department relative to the Addendum or any 
Purchase Order. An Authorized Purchaser may withhold final payment under a Purchase Order until 
Contractor has provided the Oregon Department of Revenue with the required information. 

17. Merger Clause; Waiver. This Addendum, including the Master Agreement and the exhibits 
attached to this Addendum, constitutes the entire agreement between the parties on the subject matter 
hereof, and supersede all prior agreements, oral or written. There are no understandings, agreements, 
or representations, oral or written, between these parties that are not specified in this Addendum. No 
waiver, consent, modification or change of terms of this Addendum binds either party unless in writing 
and signed by both parties and all necessary State approvals have been obtained. Such waiver, consent, 
modification or change, if made is effective only in the specific instance and for the specific purpose 
given. The failure of State to enforce any provision of this Addendum does not constitute a waiver by the 
State of that or any other provision. 

18. Independent Contractor. Contractor shall act at all times as an independent contractor and not 
as an agent or employee of Authorized Purchaser. Contractor has no right or authority to incur or create 
any obligation for or legally bind Authorized Purchaser in any way. Contractor is not an "officer", 
"employee", or "agenr of Authorized Purchaser (or any other agency, office, or department of the State 
of Oregon), as those terms are used in ORS 30.265, and shall not make representations to third parties 
to the contrary. Neither party shall make any statements, representations, nor commitments of any kind 
or to take any action binding on the other except as provided for herein or authorized in writing by the 
party to be bound. 

19. Access to Records. Contractor will maintain all fiscal records relating to Purchase Orders in 
accordance with generally accepted accounting principles and will maintain any other records relating to 
Purchase Orders in such a manner as to clearly document Contractors performance thereunder. The 
Authorized Purchaser, the State and its agencies, the Oregon Secretary of State Audits Division and their 
duly authorized representatives will have access to such fiscal records and to all other books, documents, 
papers, plans and writings of Contractor which relate to this Addendum to perform examination and audits 
and make excerpts and transcripts. To the extent provided by law, the federal government will be entitled 
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to the same access as the State of Oregon and Authorized Purchasers. Contractor will retain and keep 
accessible all such fiscal records, books, documents, papers, plans, and writings for a minimum of six 
years, or such longer period as may be required by applicable law following final payment and termination 
of this Addendum, or until the conclusion of any audit, controversy or litigation arising out of or related to 
this Addendum, whichever date is later. 

20. Severability. If any term or provision of this Addendum is declared by a court of competent 
jurisdiction to be illegal or in conflict with any law, the validity of the remaining terms and provisions will 
not be affected, and the rights and obligations of the parties will be construed and enforced as if the 
Addendum did not contain the particular term or provision held to be invalid. 

21. Survival. Any terms of this Addendum, which by their nature are intended to survive termination 
or expiration including but not limited to warranty, indemnification, access to records, governing law, 
venue, consent to jurisdiction, termination and remedies provisions survive the termination or expiration 
of this Addendum. 

22. Insurance. Within ten (10) days of the Effective Date, Contractor must provide insurance as set 
forth on Exhibit No. 2. No Purchase Orders may be placed or accepted until proof is provided that these 
requirements have been met. 

22. Amendments. This Addendum may be modified in writing once agreed to and signed by all 
parties. 
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Exhibit No. 2 -

INSURANCE 

Contractor shall obtain at Contractor's expense the insurance specified in this Exhibit No. 2 prior to 
performing under this Addendum and shall maintain it in full force and at its own expense throughout 
the duration of this Addendum and all warranty periods. Contractor shall obtain the following insurance 
from insurance companies or entities that are authorized to transact the business of insurance and issue 
coverage in State and that are acceptable to DAS PS. Coverage shall be primary and non-contributory 
with any other insurance and self-insurance. Contractor shall pay for all deductibles, self-insured 
retention and self- insurance, if any. 

WORKERS' COMPENSATION & EMPLOYERS' LIABILITY 
All employers, including Contractor, shall provide workers' compensation insurance as required by 
applicable workers' compensation laws for persons performing work under this Addendum including 
Employers' Liability Insurance with limits not less than $500,000 each accident. Contractor shall require 
and ensure that each of its subcontractors complies with these requirements. 

COMMERCIAL GENERAL LIABILITY: 
l8l Required by OAS PS O Not required by DAS PS. 

Commercial General Liability Insurance covering bodily injury, death and property damage in a form 
and with coverage that are satisfactory to the State. This insurance shall include personal injury liability, 
products and completed operations, and contractual liability coverage. Coverage shall be written on an 
occurrence basis in an amount of not less than $1,000,000.00 per occurrence. Annual aggregate limit 
shall not be less than $2,000,000.00. 

AUTOMOBILE LIABILITY INSURANCE: 
12:J Required by DAS PS • Not required by DAS PS. 

Automobile Liability Insurance covering all owned, non-owned, or hired vehicles with a combined single 
limit of not less than $1,000,000.00 for bodily injury and property damage. 

PROFESSIONAL LIABILITY~ 
0 Required by DAS PS [81 Not required by DAS PS. 

Professional Liability insurance covering any damages caused by an error, omission or any negligent 
acts related to the services to be provided under this Addendum in an amount not less than $_per 
occurrence. Annual aggregate limit shall not be less than $. If coverage is on a claims made basis, then 
either an extended reporting period of not less than 24 months shall be included in the Professional 
Liability insurance coverage, or the Contractor shall provide Tail Coverage as stated below. 

ADDITIONAL INSURED: 

The Commercial General Liability insurance and Automobile Liability insurance required under this 
Addendum shall include the State of Oregon, its officers, employees and agents as Additional 
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Insureds but only with respect to Contractor's activities to be performed under this Addendum. 

TAIL COVERAGE: 
If any of the required insurance is on a claims made basis and does not include an extended reporting 
period of at least 24 months, Contractor shall maintain either tail coverage or continuous claims made 
liability coverage, provided the effective date of the continuous claims made coverage is on or before 
the effective date of this Addendum, for a minimum of 24 months following the later of (i) Contractor's 
completion and DAS PS's acceptance of all Services required under this Addendum, or, (ii) The 
expiration of all warranty periods provided under this Addendum. 

CERTIFICATE{S) AND PROOF OF INSURANCE: 
Contractor shall provide to DAS PS Certiflcate(s) of Insurance for all required Insurance before 
delivering any Goods and performing any Services required under this Addendum. The Certificate(s} 
shall list the State of Oregon, its officers, employees and agents as a Certificate holder and as Additional 
Insured, specify that Contractor shall pay for all deductibles, self-insured retention and self-insurance, 
if any, that all coverage shall be primary and non-contributory with any other insurance and self• 
insurance, and confinn that either an extended reporting period of at least 24 months is provided on all 
claims made policies or that tail coverage is provided. As proof of insurance DAS PS has the right to 
request copies of insurance policies relating to the insurance requirements in this Addendum. 

NOTICE OF CHANGE OR CANCELLATION; 
The contractor or its insurer must provide at least 30 days' written notice to DAS PS before cancellation 
of, material change to, potential exhaustion of aggregate limits of, or non-renewal of the required 
insurance coverage(s). 

INSURANCE REQUIREMENT REVIEW: 
Contractor agrees to periodic review of insurance requirements by DAS PS under this Addendum and 
to provide updated requirements as mutually agreed upon by Contractor and DAS PS. 

INTENTIONAL Y LEFT BLANK 
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EXHIBIT NO. 3 

CONTRACTOR TAX CERTIFICATION 

The individual signing on behalf of Contractor hereby certifies and swears 
under penalty of perjury to the best of the individual's knowledge that: 

1. The number shown on this form is Contractor's correct taxpayer 
identification; 

Federal Tax Number -----------
Oregon Tax Number ___________ _ 

2. Contractor is not subject to backup withholding because: 

(i) Contractor is exempt from backup withholding, 

(ii) Contractor has not been notified by the IRS that Contractor is 
subject to backup withholding as a result of a failure to report all 
interest or dividends, or 

(iii) The IRS has notified Contractor that Contractor is no longer subject 
to backup withholding. 

3. S/he is authorized to act on behalf of Contractor, s/he has authority 
and knowledge regarding Contractor's payment of taxes, 

4. For a period of no fewer than six calendar years preceding the 
Effective Oat~ of this Addendum and any Contract, Contractor faithfully 
has complied with: 

(i) Ail tax laws of this state, including but not limited ta ORS 305.620 
and ORS chapters 316, 317, and 318; 

(ii) Any tax provisions imposed by a political subdivision of this state 
that applied to Contractor, to Contractor's property, operations, 
receipts, or income, or to Contractor's performance of or 
compensation for any work performed by Contractor; 

(iii) Any tax provisions imposed by a political subdivision of this state 
that applied to Contractor, or to goods, services, or property, 
whether tangible or intangible, provided by Contractor; and 

(iv) Any rules, regulations, charter provisions, or ordinances that 
implemented or enforced any of the foregoing tax laws or 
provisions. 
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Contractor: ___________________ _ 

Signature ____________________ _ 

Date ----------
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EXIDBIT NO. 4 

SAMPLE PURCHASE ORDER 

PURCHASE 
ORDER (PO) 
NO. 

Requisition No. 

PAGE# 

Contractor Name and Address 
Authorized Pw:chaeer's Invoicing Address 

Contractor FEIN Price Agreemenl nu.rnl,,er 
MA #XX.XX, PA#XXXX 

Deliver to Address 

Author.ix.ed Purchaser's Authorized 
Reptesent.itlve Email Address 

Authorized Pui:chaser's Authomed 
Repre~ntatlve Phone and Fa,c Number 

Delivery Schedule or Delivery Date 

Sub Total 

Freight 

Total 

This Purchase Order is subject to Master Agreement #XXXX, and Participating Addendum #XXXX. The terms an 
conditicnis contained in the Participating Addendum apply to this purchase and take precedence over all othe 
conflicting terms and conditions, express or implied. There are no understandings, agreements or representations, 
oral or written, not specified herein. 

Authorized Purchaser's Authori2ed Representative to Make Purchase Date 

Page 103 of 109 



RFP DASPS-2183-17- (MRO), lndustrial Supplies 

EXHIBIT NO. 5 
VENDOR COLLECTED ADMINISTRATIVE FEE (VCAF)NOLUME SALES REPORT 
(VSR) 

,. ........................ , ..... , ... , -····-' 
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Attachment H 
COBIO CERTIFIED FIRM / OUTREACH PLAN 

''Certified Firm"_means a small business certified under ORS 200.055 by the Oregon 
Certification Office for Business Inclusion and Diversity ("COBIO") as "disadvantaged 
business enterprise", "minority~owned business", "woman~owned business", "emerging 
small businessfl or "business that a service-disabled veteran owns". 

Certified Firm Participation 

As noted in Governor Kitzhaber's Executive Order 12-03: "Minority-owned and Woman~ 
owned businesses continue to be a dynamic and fast-growing sector of the Oregon 
economy. Oregon is committed to creating an environment that supports the ingenuity 
and industriousness of Oregon's Minority Business Enterprise ["MBE"l and Woman 
Business Enterprise I"WBE"]. Emerging Small Business ["ESB"], Disabled Veteran {"DV1, 
and Disadvantaged Business Enterprise {"DBE") firms are also an important sector of the 
state's economy." 

In 2015, HB 3303 revised ORS 200.055 to add "a business that a service"disabled veteran 
owns" as a business type that may apply to COBIO for certification. Contracting agencies 
shall aggressively pursue a policy of providing opportunities to Certified Small Businesses 
(hereinafter "Certified Firms") according to ORS 200.090. As such, Oregon Certified firms 
must have an equal opportunity to participate in the performance of contracts financed 
with state funds. By submitting its offer, Offerer certifies that it will take reasonable steps 
to ensure that Certified Firms are provided an equal opportunity to compete for and 
participate in the performance of any subcontracts resulting from this procurement. 
Offeror further certifies and agrees that it has not discriminated and will not discriminate 
in its employment practices with regard to race, creed, age, religious affiliation, sex, 
disability, sexual orientation or national origin, and it has not discriminated and will not 
discriminate against a subcontractor in the awarding of a subcontract because the 
subcontractor is a disadvantaged business enterprise, a minority-owned business, a 
woman-owned business, a business that a service-disabled veteran owns or an emerging 
small business certified under ORS 200.055. 

If there may be opportunities for subcontractors to work on the project, it is the expectation 
of the DAS and NASPO ValuePoint and its Purchasing Entities that the Offerer will take 
reasonable steps to ensure that Certified Firms are provided an equal opportunity to 
compete for and participate in the performance of any contract and/or subcontracts 
resulting from this procurement. 

Following opening of bids and prior to Contract Award, the Offeror with the apparent 
highest scoring Proposal or lowest Bid must provide, within five days of Notice of Intent 
to Award, a Certified Firms Outreach Plan using the form on the following page. The 
information submitted in response to this clause will not be considered in any scored 
evaluation and no evaluative points will be assigned to the information. 
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Certified Small Business Outreach Plan 

1. Is Offeror an Oregon Certified Firm? Yes D No D 

If yes, indicate all certification type(s): MBE O WBE O ESB O DBE O DV 0 

Oregon State Certification number: __________ _ 

2. Does Offerer foresee any subcontracting opportunities for this procurement? Yes D 
No • 
If no, do not complete the rest of this form. 

3. The Offeror shall provide a narrative description of its experience in obtaining Certified 
Firms participation as subcontractors, consultants or suppliers on previous projects, and 
discuss any innovative or particularly successful measures that the Offeror has 
undertaken. The Offeror shall include a list of those certified finns with which it has had a 
contractual relationship during the past 24 months immediately preceding the date this 
solicitation document was issued. If none, mark the following checkbox: • No prior 
experience obtaining participation from Certified Firms. 

4. The Offeror shall provide examples where Certified Firms participation was achieved, 
along with information on Certified Firms subcontracting participation levels for up to three 
projects/contracts that the Offeror is either currently performing or has completed within 
the past 24 months immediately preceding the date this so\lcitation document was issued. 
Certified Firms participation should be described as the percentage of the dollar value of 
subcontracts and material or supply contracts awarded to Certified Firms as compared 
with the total dollar value of subcontracts and material or supply contracts let for each 
identified project or contract. The Offerer shall describe any technical assistance or 
mentoring the firm provided to Certified Firms subcontracting on each project. lf none, 
mark the following checkbox: 0No prior experience obtaining participation from 
Certified Firms. 

Project 1 
Name ---------------------------Aw a rd Date _/_/_ Completion Date _/_/_ Contract Award Amount 
$ ___ _ 

Certified Firms goal percentage, if applicable ____ % Certified Firms achievement 
percentage _____ % 
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Certified Firms Subcontract Award Amount $ ______ Certifi.ed Firms Spend 
Achieved$ ------
Describe any technical assistance or mentoring provided to MWESB firms subcontracting 
on this project. 

Project 2 
Name ---------------------------Aw a rd Date _/_/_ Completion Date __J _j _ Contract Award Amount 
$ _____ _ 

Certified Firms goal percentage, if applicable ____ % Certified Firms achievement 
percentage _____ % 
Certified Firms Subcontract Award Amount $ ______ Certified Firms Spend 
Achieved$ ------
Describe any technical assistance or mentoring provided to Certified Firms 
subcontracting on this project. 

Project 3 
Name ---------------------------Aw a rd Date _/ _/ _ Completion Date _/_/_ Contract Award Amount 
$ ____ _ 

Certified Firms goal percentage, if applicable ____ % Certified Firms 
achievement percentage _____ % 
Certified Firms Subcontract Award Amount $ ______ Certified Firms Spend 
Achieved $ _____ _ 

Describe any technical assistance or mentoring provided to Firms subcontracting on this 
project. 

5. If the total cost of the awarded contract is expected to be greater than $10,000.00, the 
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Offeror shall describe the outreach and subcontracting plan it will use, if awarded the 
contract, to provide Oregon Certified Firms certified firms an equal opportunity to perform 
any subcontracts under the contract. The plan must be realistic and based on Offeror's 
successful past experience. If Offeror has no previous outreach experience, the Offeror 
shall describe the outreach plan it intends to use if awarded the contract. 

The Offeror must include the following in its plan: 
i. A description of the steps that the Offeror will take to solicit Certified Firms participation; 

ii. A description of the mentoring, technical or other business development assistance the 
Offeror will provide to subcontractors needing or requesting such services. 

If awarded the contract, the Offeror must accept, as contract performance obligations, 
the outreach and subcontracting plan described in this section. If certified firms are 
unavailable for type of work to be performed, please indicate in this section. 

Company Name: 

Authorized Signature: ------------------------­
Date:_/_/_ 

Name of Authorized Representative: 

Title: 
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Attachments I - O 
ADDITIONAL PARTICIPATING STATES TERMS AND 

CONDITIONS 
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State of Oregon 
Department of Administrative Services 
Procurement Services 
1225 Ferry Street SE 
Salem, Oregon 97301 

Attention: Ms. Shirley A. Smith, State Procurement Analyst 
State of Oregon Solicitation Number DASPS-2183-17 
NASPO ValuePoint 

Dear Ms. Smith: 
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tlUUJ ll!!i· 0 +1hlfa· ·i 

On behalf of Grainger's more than 25,000 employees, we appreciate the opportunity to provide our response to 
Solicitation Number DASPS-2183-17, the NASPO ValuePoint Master Agreement for Facilities Maintenance and 
Repair & Operations (MRO), Industrial Supplies. Over the past 16 years, we have been privileged to partner with 
NASPO ValuePoint and its members to help keep citizens and employees safe and facilities well-maintained. We 
are committed to continuing this relationship. 

Grainger understands the challenges public sector agencies face in carrying out their responsibilities. We highly 
value the important work of public servants and have gained deep insights that helped us develop this proposal to 
be the most competitive NASPO ValuePoint offer to date. It combines outstanding service and pricing that 
encompasses a comprehensive exact match market basket, access to Grainger's extensive catalog, and 
incentives for every participating agency. 

Our offer is supported by the deep expertise of Grainger Team members who are committed to assisting NASPO 
ValuePoint entities find and procure the right MRO products. We are confident that we can fulfill this commitment. 
It is supported by the breadth of Grainger's inventory, distribution centers and branches and our efficient supply 
chain that ensures products are available and delivered when needed. Our broad offering is enhanced by 
sustainable products and promoted by opportunities for small businesses. 

Grainger's innovation in e-commerce and digital solutions provide government agencies ever-improving 
technology that improves day-to-day operational efficiency and ensures compliance levels. As always, we remain 
a dedicated partner who will deliver the quickest response and reliability in emergencies. 

At Grainger, our strategy is to provide value. Our offer is tailored for today's government's requirements and is 
robust and flexible to be relevant in 5 years as government, industry, markets, technology and workforces 
continue to evolve. 

You have my commitment that Grainger will continue to serve NASPO ValuePoint members by understanding the 
work of each agency and individual and by delivering each day to earn your trust. 

Sincerely, 

~})~ 
D.G. Macpherson 
Chairman and Chief Executive Officer 
W.W. Grainger, Inc. 
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Attachment E revised 
OFFEROR INFORMATION AND CERTIFICATION SHEET 

This form must be completed and returned with the Proposal in response to Section 2.21 of 
this RFP. Failure to submit this form with the Proposal may result in disqualification for non­
responsiveness. 

1. Offeror Information: 

Offeror/Firm Name (Printed): ~W.;..;..W.;..;..;. . ...;;G __ ra=i.;.;.nliiiL,ge=r_._, ..;..ln;..;;.c ..... ___________ _ 

Address: _ __,:1_0""'"0"""'G""'"r-=-ai=n~ge=r""'P....,a=r...._kw=a:z::.y.__ _____ _ 

Lake Forest, IL 60045 

Citizenship, if applicable: Non-resident alien D Yes D No 

Business Designation (Check One): 

• Professional Corporation • Partnership 
• Liability Company • Ltd. Liability Partnership 
IX! Other Public Corporation 

Federal Tax ID#: _3 .... 6..._-.... 1 .... 15.,_,0u.2...,8 ..... 0 _________ _ 

State Tax#: 017532190-72 

• Ltd. Partnership Ltd. 
• Sole Proprietorship 

Secretary of State Corporations Division Registration#: ..... 3"'"'9 .... 6=2=2=-6 ___ _ 

2. Identify Individual with Authority to Obligate the Offeror Contractually: 

Name/Title: Chris Porter, Sr. Government Sales Manager 
Telephone Number: _9 __ 4.;..;;:0;,_-8;...;6 .... 7"""'-7;,.,.;;6 ___ 0 __ 2 ________________ _ 

Fax Number: NA __,.;;;..a._ ______ _ 

E-mail Address: Chris.Porter@grainger.com 

3. Identify Person Authorized to Negotiate the Master Agreement on Behalf of 
Offeror: 

Name/Title: Chris Porter. Sr. Government Sales Manager 

Telephone Number: 940-867-7602 Fax Number: .... N ...... A...__ ______ _ 
E-mail Address: Chris.Porter@grainger.com 

4. Identify Person Authorized to be Contacted for Clarification of Proposal: 



Name/Title: Chris Porter, Sr Government Sales Manager 

Telephone Number: 940-867-7602 Fax Number: ...... N..,,.A...._ ______ _ 

E-mail Address: Chris.Porter@grainger.com 

5. CONTRACTOR CERTIFICATION CLAUSES IN RESPONSE TO RFP 

a. Offerer understands and accepts the requirements of this RFP. By Proposal 
submission, the Successful Offeror(s) agree(s) to be bound by the Master Agreement 
attached hereto as ( Attachment B), as modified by Addendum, except for those terms 
and conditions that DAS PS has reserved for negotiation in the RFP. 

b. Offerer acknowledges receipt of any and all Addendum to this RFP. 

c. Proposal is FIRM for 180 days following the Closing. 

d. If awarded a Master Agreement, Offerer agrees to perform the scope of work and meet 
the performance standards set forth in the final negotiated scope of work of the Contract. 

e. Offerer does not discriminate in its employment practices with regard to race, creed, 
age, religious affiliation, sex, disability, sexual orientation or national origin. Nor has 
Offerer or will Offerer discriminate against a subcontractor in the awarding of a 
subcontract because the subcontractor is disadvantaged business enterprise, a 
minority-owned business, a woman-owned business, a business that a service­
disabled veteran owns or an emerging small business that is certified under ORS 
200.055. 

f. Offerer certifies that, to the best of its knowledge, there exists no actual or potential 
conflict between the business or economic interests of Offerer, its employees, or its 
agents, on the one hand, and the business or economic interests of the State, on the 
other hand, arising out of, or relating in any way to, the subject matter of the RFP. 
Offerer shall provide prompt written notification to the State of any change occurring 
with respect to Offerer's business or interests which is reasonably likely to result in 
(or has resulted in) an actual or potential conflict between the business or economic 
interests of the Offerer and those of the State, arising out of, or relating in any way 
to, the subject matter of the RFP. In its notice, Offerer will describe the nature of such 
actual or potential conflict of interest or remuneration in question in reasonable detail. 

Offerer and Offerer's employees and agents are not included on the list titled "Specially 
Designated Nationals and Blocked Persons" maintained by the Office of Foreign Assets 
Control of the United States Department of the Treasury and currently found at 
http://www.treas.gov/offices/enforcement/ofac/sdn/t11 sdn.pdf. 



g. Offerer certifies that all contents of the Proposal (including any other forms or 
documentation, if required under this RFP) and this Proposal Certification Sheet, 
are truthful and accurate and have been prepared independently from all other 
Offerers, and without collusion, fraud, or other dishonesty. Offerer acknowledges 
these certifications are in addition to any certifications required in the Master 
Agreement (Attachment B) at the time of Master Agreement execution. 

h. Participating Entity Only: While the primary purpose of this RFP is to select one 
or more contractor(s) who can offer the Facilities Maintenance and Repair & 
Operations (MRO), Industrial Supplies for all Participating States, Offerers are 
permitted to submit a Proposal for one or more State(s). However, if a Offerer 
elects to submit a Proposal for one or more State(s), then the Offerer must be 
willing to supply the entire State and will not be allowed to add additional States 
following award or at any time during the term of the Master Agreement(s) 
resulting from this RFP, including all optional renewals. Offerers must propose to 
all RFP Mandatory Requirements. 

I, the undersigned, certify that I am duly authorized to legally bind the Offeror to 
the provisions of the RFP and the Master Agreement. 

01/05/18 
Authorized Signature Date 

Chris Porter. Sr. Government Sales Manager 
Typed or Printed Name and Title of Signatory 
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Executive Summary 

The State of Oregon's RFP No. 2183, the multi-state contract for Facilities Maintenance and Repair & Operations 
(MRO), Industrial Supplies, is a high priority for Grainger. By focusing on four fundamentals throughout the 
contract - Competitive, Innovative, Relevant and Compliant we will continue our commitment to support NASPO 
ValuePoint members: 

• Competitive - Grainger's offer is our most comprehensive and competitive NASPO ValuePoint package. 
Drawn from actual public agency experiences, it is available nationwide and encompasses all categories. 
It presents the broadest availability of exact match market basket Items and access to Grainger's 
extensive catalog at competitive pricing and meaningful incentives. Comprised of Grainger expertise and 
value oriented service and product quality, the NASPO ValuePoint MRO contract will continue to expand 
its reach to State, local government and education agencies. 

As part of Grainger's 2017 strategic pricing initiative, Grainger introduced Contract Reference Prices 
("CRP") as the new basis for its contract customer pricing. Grainger's CRP prices are market-based and 
lower than Grainger's historic List Prices. Because CRP prices are lower than Grainger's prior List Prices, 
contract category discounts are also lower. As a result, a larger category discount percentage offered by 
a competitor may not yield a lower product price. 

Our pricing offer for NASPO ValuePoint includes contract incentives, a fixed category discount structure 
tied to CRP, pre-paid standard ground shipping, product warranties, inventory management solutions, 
and market basket pricing that is firm for 12 months. 

• Innovative - Rapidly changing demands placed on the state and local government workforce, including 
digital proficiency and innovation, are critical. Advances in e-procurement, oversight and data analytics, 
vital today, must keep pace. Grainger's e-commerce and digital platforms are easier to search, navigate, 
check out and access transactional data than a year ago. eCommerce platforms include grainger.com, 
mobile applications and e-Procurement integrations. 

Our technical expertise extends to assisting agency operations and compliance responsibilities. We 
embrace the premise that our value is as much in providing quality MRO product and services as being a 
meaningful resources to drive agency productivity. Grainger possesses the technical innovation, financial 
strength, and track record to contribute meaningfully to mission effectiveness and efficiency. 

• Relevant - Grainger serves all agencies, small, medium and large, across all public sector jurisdictions. 
We recognize and integrate varying requirements and policies. Our resources are available and 
structured for each - the breadth of our $1.3 billion in US inventory, 1.6 million product (SKUs), 13 
Distribution Centers with 16.5 million square feet and 249 US branch locations, each carrying nearly $1 
million of inventory. 

A centralized technical product support team with in-depth product expertise is but part of Grainger 
investment in team member skills, experience and vitality and serves all agencies. This is shown by over 
126,000 counter transactions in our local branches and over 943,000 orders shipped to NASPO 
ValuePoint Members in 2017. 

A seamless implementation plan will support legacy and new members across all 50 states, the District of 
Columbia, political subdivisions and US Territories. 

Our commitment to sustainability and green initiatives is reflected in access to 72,000 products and 
expertise that assists in determining the right green substitute. Grainger holds itself to corporate- wide 
sustainability efforts that are reported annually. 14 Grainger facilities have been built with or retrofitted to 
include building management systems coordinating and managing mechanical and electrical equipment 
for maximum energy efficiency and productivity. The effort includes four distribution centers recently 
retrofitted with building management systems. 
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Providing small and disadvantaged businesses opportunities to assist in meeting public sector MRO 
procurement requirements and in agency small business goals is integrated into our business plans and 
strategy. We acquire product from diverse suppliers. Our distributor alliance reseller program provides 
frontline service to public agencies. We assist both diverse suppliers and the distributor alliance resellers 
in gaining insight and experience in the MRO market and in responsibilities associated with public sector 
budgets, operations and compliance. Grainger relies on small and disadvantaged suppliers of goods and 
services to run our business. 

We remain a steadfast partner delivering expeditious response and proven reliability in emergencies. Our 
supplier relationships and supply chain capability assures that product is directed to where and when it is 
needed. Grainger's reliability, expertise and experience in Continuity and Emergency Response results 
from participating in first responder and emergency management agency planning exercises. We commit 
resources throughout all stages of disaster and emergencies. In any emergency, large or small, our 
pricing and services remain as provided in the contract. 

• Compliant • Grainger's offering extends beyond core compliance obligations associated with public 
sector agencies. A comprehensive audit program addresses adherence to total contract requirements, 
including pricing in accordance to NASPO ValuePoint terms. Employee training, including a mandatory 
annual ethics curriculum addressing the government sector, is integral to our compliance program. 
Grainger's SAP Enterprise Resource Planning (ERP) platform provides agency driven requirements that 
assist internal oversight and supervision. By working closely with agency personnel, reporting and 
compliance structures can be tailored to reflect workflow management parameters and to establish 
controls to monitor and limit spend and access. 

Grainger is proud of its work supporting NASPO ValuePoint members in the critical responsibilities that serve 
each end user. We pledge fidelity to the fundamentals of being Competitive, Innovative, Relevant and Compliant. 
Our offer is tailored for today's government's requirements. It is robust and flexible to be relevant in five (5) years 
as government, industry, markets, technology and workforces continue to evolve. 

Best Regards, 

Chris Porter 
Sr. Government Sales Manager 
W.W. Grainger, Inc. 
Chris.Porter@grainger.com 
940.867.7602 

January 5, 2018 
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SECTION 2: Solicitation Requirements, Information and Instructions to Offerors 

2.19 Certification of Non-Debarment 

GRAINGER. 
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Grainger confirms and certifies we have not, nor have our principals presently debarred, suspended, proposed for 
debarment, declared ineligible or voluntarily excluded from participation in this transaction (Master Agreement) by 
any governmental department or agency. 

January 5, 2018 
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3.2 NASPO ValuePoint Master Agreement Statement of Compliance 
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NASPO ValuePoint Master Agreement(s) resulting from this RFP will constitute the final agreement except for 
negotiated terms and conditions specific to a Participating State's or a Participating Entity's Participating Addendum. 

This section highlights particular terms and conditions of NASPO ValuePolnt Master Agreement, although Offerors 
will be bound to all the terms and conditions when executing a Master Agreement as shown In Attachment B. Offeror 
must Include a statement in Its Proposal that it has read and understands all of the terms and conditions as shown in 
the Master Agreement (Attachment B). 

Grainger has read and understands all of the terms and conditions as shown in the Master Agreement 
(Attachment B). 

3.4 Technical Requirements 
This section contains technical requirements pertaining to the Maintenance and Facilities Repair & Operations (MRO) 
industrial Supplies. Other sections of this RFP contain additional requirements that must be met In order to be 
considered responsive. Offeror must Identify in its Proposal how it will meet (or exceed) all requirements listed In this 
Section 3, Section 4, and Attachments A, B, and D-1 of this RFP solicitation. 

3.4.1 Offeror Profile 

Provide the following information specific to Offeror's company: 

a. Company's full legal name: W.W. Grainger, Inc. 

GRAINGER~ 
11111 

b. Primary business address: 100 Grainger Parkway, Lake Forest, IL 60045 

c. Describe company ownership structure: Public Corporation 

d. Employee size (number of employees): 25,000+ 

e. Website: www.gralnger.com 

f. Sales contact information: Chris Porter, Sr. Government Sales Manager, Chrls.Porter@gralnger.com, 
Mobile: 940-867 • 7602 

g. Company's client retention rate during the past 3 years: Grainger's overall customer retention rate for all 
customers (large and small) 90% 

h. A brief history of the company and the year It was founded 

Grainger was founded in 1927 and incorporated in the State of Illinois in 1928, as W.W. Grainger, Inc. Grainger is 
a publicly held Fortune 500 company with shares traded on the New York Stock Exchange (NYSE). With 2016 
sales of over $10 billion, Grainger is the leading North American provider of maintenance, repair, and operating 
(MRO) supplies. Grainger's capabilities include: 

• A strategic US distribution network of 249 branches and 13 distribution centers supporting NASPO 
ValuePoint Members for 16 years. 

• An extensive product line, now more than 1.6 mllllon products and repair parts and over $1.3 billion 
of on-hand inventory that meets every agency's requirements. 

• 95% of customers receive next day product delivery; 99.6% of in-stock orders are shipped within 24 
hours. 

• Proven experience in negotiating and implementing multi-state, complex, nationwide contracts. 

Grainger's continued investment in exceptional service, value-added programs, eProcurement solutions, 
KeepStock inventory management solutions and physical presence has enabled 38 states, hundreds of political 
subdivisions, and thousands of end-users across the US to benefit from the NASPO ValuePoint contract. We are 
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proud to work with NASPO ValuePoint to provide a contract of scope and scale meeting every MRO requirement 
at a competitive overall value. 

i. Describe the company's growth during the past three years. 

Sales Dollars in Billions 

2012 2013 2014 2015 2016 

3.4.2 Customer Service 

Gralnger's growth 
over the past three 
years Is as follows: 

2014 growth: 6.4% 
2015 growth: 0% 
2016 growth: 1% 
2017 - projected growth: 3-7% 

a. What are Offeror's hours of operation and when are key account people available to Participating 
States/Entities and Purchasing Entitles? 

In addition to the normal hours of operation, Grainger key account team members will be available when needed 
to help government customers in times of need. Just this year, Grainger team members operated 24/7 in support 
of Hurricane Harvey, Hurricane Irma and the Northern and Southern California Wildfires response and recovery 
efforts among other natural disasters and emergencies. 

Contact Center (telephone and email) Monday thru Sunday, 24/7 
.L .. - .. ·- . - --- .. --- - - ........... - ................... -- .... .. 

Grainger Store Personnel (customer walk-In) I B:OOam to S:OOpm, Monday thru Friday, J \\'l.t~ln r,_~spec~iye lJ~ tin,~ z:.~.nl3s 

Government Sales Team Members 
(Key Account People) 

Technical Product Support Representatives 

Grainger.com 

Emergency Services Hotline 

Monday thru Friday, 7:00am to 5:00pm, 
within respective US time zones 

7:00am to 7:00pm, Monday thru Friday, 
Central Time Zone 

Order processing available 24 hours a day-
7 days a week 

24 hours a day, 7 days a week 

b. Describe how problem Identification and resolutlon will be handled. 

Grainger understands that communication and responsiveness are essential to meeting a member's needs. 
Grainger's multi-channel approach for problem identification and resolution allows members to communicate in 
ways that work for the member and Grainger's responsiveness ensures that their issues will be addressed and 
resolved. Grainger has invested in sound quality management principles within 
its operating philosophy such as Lean, Six Sigma and ISO 9001. This 
innovation in technology and expertise minimizes problems. 

Should a problem occur, our goal is to make it right for the NASPO ValuePoint 
Member. The key to problem identification and resolution is open 
communication between NASPO ValuePoint Members and Grainger's 
experienced team. Grainger continuously solicits customer feedback via 
multiple channels to improve the Member experience and resolve Member 
issues. 

January 5, 2018 
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• Grainger Sales Team Members engage Members directly on a daily basis 
" Customer Service Associates through phone and email channels 
., Multiple feedback links on Grainger.com including on-line chat 

GRAINGER. 
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• Customer Business Reviews and other direct customer engagement with Grainger sales team 
Members 

Grainger assesses the information Members provide, seek clarification when necessary, and immediately 
address the Member's needs so that they can continue to serve the public. Grainger will remain engaged 
with the Member to ensure their issue has been resolved. Grainger also offers an expeditious escalation 
process that includes senior level leadership engagement thus insuring resolution of a Member's issue to 
complete satisfaction. 

c. How does Offeror propose to service the NASPO account? Describe the system Offeror will use to 
manage the account. 

Grainger's service centric approach is designed to help Members get the products they need through various 
channels via a world-class distribution network that builds and maintains reliable Member relationships. 
Resources include: 

• Government Sales Managers - State and Agency Levels 
• Government Account Managers (AM) and Government Account Relationship Managers (ARM) 

• Local Level 
.. Technical Support - Product experts, administrative and reporting, eCommerce and eProcurement 

for all levels of Members 
• In-Field Specialists • Safety, Lighting, Inventory and Metal Working for all levels of Members 

Grainger assesses the information Members provide, seeks clarification when necessary, and immediately 
address the Member's needs so that they can continue to serve the public. Grainger will remain engaged with the 
Member to ensure their issue has been resolved. Grainger also offers an expeditious escalation process that 
includes senior level leadership engagement thus insuring resolution of a Member's issue to complete 
satisfaction. 

d. How does Offeror respond to customer complaints and service Issues? 

In response to a Member complaint or service issue, Grainger Government Sales Managers, 
Managers, Account Managers and 
sales support team will first Online Feedback 
collaborate with the NASPO 

District Sales 

ValuePoint Member to gain a full 
understanding of the issue. These 
experienced resources will assist the 
Member in identifying available 
product and service options in order 

r·ou 1 opinH.:in Ulti- ht:'lp fP.Ji,je .;;s trn,·,:ud JH'."~•, and tirn~2.r 1/1'<1'.!·t ~o d'f!~v--::-; ttr!' tms: cu~/•;)·-:nt:·1 ~!11:pr:-ni:?r,-~p 
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to achieve immediate resolution for 
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the Member. If the issue cannot be 
resolved promptly, they will escalate 
the issue to the appropriate Sales or 
Service Director for additional internal 
support. NASPO ValuePoint Members can provide direct online feedback to 

Grainger to improve member experience. 
a. How does Offeror assess customer satisfaction? 

The breadth of Grainger's interactions on a daily basis with NASPO ValuePoint Members encourages Member 
feedback. Grainger's sales team and Customer Service Representatives continually solicit Member's views as to 
service level and product quality. 
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Customer Satisfaction Tracking Surveys are conducted and assessed nearly every business day. The surveys 
measure customer satisfactions based on most recent transaction, and are conducted in person, by phone, and 
virtually through Grainger.com and email. 

f. Describe Offeror's quality assurance measures and how are they handled within the organization. 

Grainger holds its business functions to the highest quality standards with established quality assurance 
benchmarks. Grainger's three key focus areas are: customer service satisfaction, supply chain functionality, 
and eCommerce responsiveness and reliability. Using continuous improvement procedures, targets are 
established to exceed Member expectations and achieve the highest standards. Improvement and corrective 
measures are implemented to maintain or advance NASPO ValuePoint Member performance. 

Customer Service: Grainger pursues multiple methods to learn of Members' experiences and recommendations. 
These evaluations are reviewed to improve performance and overall Member satisfaction. 

Metrics collected and monitored include: 
• Overall satisfaction with recent purchase 
" Overall expectations of Member effort 
" Overall order origination channel satisfaction 
• Detailed order origination channel diagnostics 
" Overall order fulfillment channel satisfaction 
• Detailed order fulfillment channel satisfaction 
• Multi-channel impact on satisfaction (how satisfaction differs by what resource they used to 

research order prior to placing the order) 
• Challenges encountered by the Member due to lack of product assortment, availability or price 

Metrics collected and monitored ensure that our coaching and process improvements are focused on further 
enhancing Members' experience. Evaluation and survey feedback is shared with team Members in weekly 
coaching sessions to ensure prompt response to identified issues and to ensure NASPO ValuePoint Members' 
needs are being met. 

To promote our expeditious and meaningful response to Members' needs, Grainger's Customer Service 
Representatives (CSRs) are committed to answering phone inquiries in less than nine seconds and to respond to 
Member emails in less than six hours. 

Supply Chain; Distribution Centers: Grainger utilizes SAP's innovation to ensure adequate inventory levels and 
timely delivery to Members. Rate-of-Sale forecasts are continually updated in context of the available inventory. 
This end-to-end process allows Grainger to quickly react to increased Members' demands so that disruptions are 
resolved or mitigated. 

Within Grainger's distribution centers and branches, orders are picked, packed and shipped according to 
establish standards to meet delivery and accuracy requirements established in the RFP. Procedures and 
protocols are also in place that address damaged product during transit. Similarly, standards are established for 
timely delivery and confirmation of delivery to ensure Members' orders are fulfilled. Where necessary, orders are 
drop shipped directly from the manufacturer. The scale of resources committed enables Grainger to meet every 
NASPO ValuePoint Member's requirements to their satisfaction on a daily basis. 

Supplier Responsibilities: Grainger holds its suppliers to the highest standards through our strictly enforced 
supplier responsibility policy. An integral element to this policy is our Supplier Acceptance Letter (SAL) that 
requires responsible performance, quality products and compliance with all rules and regulations as to product 
labeling, design and manufacturing, including environmental laws and Grainger's Corporate, Social Responsibility 
initiatives. 

Additionally, Grainger maintains a supplier handbook that outlines supplier performance requirements. Ongoing 
supplier performance is tracked on each Supplier's Scorecard during Grainger's operational reviews. 
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Grainger's expertise and breadth of supplier oversight systems provide NASPO ValuePoint Members assurances 
as to quality of product and performance. Evaluated data points include on-time shipping, inventory availability, 
labeling requirements, and exception notification along with other performance measures 

eCommerce: Grainger's eCommerce team keeps pace with advancing technologies to ensure that Members 
have access to a State-of-the-art eCommerce experience. Grainger's experienced eCommerce. technical team is 
dedicated to maintaining and improving site performance~ thus providing an effective and safe eCommerce 
experience. Protocols and procedures addressed focus on ensuring Member data privacy and security, effective 
and accurate search capability, Member pricing compliance, system stability, and overall Member satisfaction. 

3.4.3 Technology 

a. Describe Offeror's onllne system that Purchasing Entitles would use to place orders and receive 
results? Include all methods of order submission. 

Grainger's innovative online ordering system, www.grainger.com, provides NASPO ValuePoint Members the 
following features: 

• Work Flow Order Management tailored for each agency 
• Custom Personal and Shared Lists 

• Custom Catalog, Custom Home Page or Landing Page _a-_ .• , ~_ .. ' . ·_IJ" .. ,. __ _ 

" Expanding User-Friendly Shopping Tools to find products and • Ji>" 

prices quickly and easily 
" Extensive and updated Product Information including item 

details and technical specifications 
• Comprehensive Product Comparisons 
• SDS sheets (formerly MSDS) 
• Contract Pricing 
• Real-time Product Availability 
• Auto-Reorder capabilities 
• Online Special Order and Catalog Item quotes 
• Customizable Order and Line Level Data Fields 
" Order Status and History with download capabilities 
• Invoice copies and secure Payment Options 
• Online Help with Click to Chat 

Grainger's innovative technology solutions help NASPO ValuePoint Members drive efficiencies throughout their 
agencies. Grainger's digital solutions afford Members time savings via an efficient and effective purchasing 
process. Grainger has and continues to lead the MRO industry with technological advances. For example, 
Grainger was the first MRO distributor to make its catalog available to its customers via the internet. We are proud 
of the innovative technological solutions we have offered our customers and remain committed to leading the 
MRO industry in providing future innovative and relevant technology solutions to NASPO ValuePoint Members. 

Grainger offers NASPO ValuePolnt Members multiple onllne ordering methods: 

1. Grainger.com 
2. eProcurement (Hosted or Punch-Out shopping and electronic 

transactions) 
3. KeepStock® (inventory management solutions) at the Member's 

workplace 
4. Mobile Offering 
5. ePro Mobile 

1. Grainger.com: offers online ordering capabilities from a broad array of product 
categories structured to support the 15 NASPO ValuePoint MRO categories, with 
more than 1.6 million items. 
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2. eProcurement: Grainger is able to offer Hosted or Punch-Out shopping and electronic transactions support 
for all Electronic Data Interchange (EDI) platforms in use by NASPO ValuePoint Members. 

Electronic Marketplaces: Grainger has extensive experience in facilitating Members' purchasing through all 
major electronic marketplaces such as Jaggaer and Ariba. Members can connect (punch-out) to Grainger's 
real time online catalog from their system to see NASPO ValuePoint's specific pricing, create a requisition 
and return the shopping cart back to the marketplace for review and approval. 

Direct connections to Members' Enterprise Resource Planning (ERP) systems: Grainger offers the 
ability to integrate our online catalog with Members' purchasing and ERP systems. Members who wish to 
punch-out directly from their ERP system can access Grainger's online catalog and return the shopping cart 
back to their purchasing system to manage the order workflow. 

Content FIie: Grainger offers Members the option of loading a content file which includes all contract 
products and their contract price into the Member's system thus enabling the Member to shop and purchase 
Grainger product through their internal systems. Often the content is associated with the Member's web­
based purchasing application. 

Shopping: 
, Punchout uitelogs 
, Hosted Catelog5 

Ordering: 
• Purt:hese Order Integration 
• integrated KeepStock 
' Integrated Sourt:ing Quote$ D\ 

" 

' 

lnvolclng: 
, Electronic Invoice 
, Electronic Peyment - EFT/ ACHv 

3. KeepStock® Inventory: Grainger offers the ability to integrate Inventory Management orders through our 
online ordering channels at the Member's workplace. KeepStock® orders can be accessed on 
Grainger.com and routed through the Order Management System, providing full visibility to their orders. 
NASPO ValuePoint Members can approve, modify or deny these orders. KeepStock® onsite orders can also 
be accessed within a Grainger punch-out and returned to NASPO ValuePoint Members purchasing system 
for order generation. 

4. Mobile Offering: Grainger makes it easy for NASPO 
ValuePoint Members to get the products they need 
no matter what device they use or where their work 
takes them through use of our mobile offering, which 
provides Member employees the ability to order from 
the job site, which results in fewer work interruptions 
and enhanced productivity. 

The Mobile apps and Mobile web offer most of 
the power of Grainger.com Including: 

" .. 
.. 

Search and place orders 
Order Management - approval for 
increased visibility of purchases 
Personal and shared lists for easy 
reorder of product 

2 Products Submitted 

" 
• 

Location based lists to automatically surface products for the closest job site 
Real time product availability 

" .. 
" 
" 
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5. ePro Mobile: Those Members wishing to route all orders through their procurement system can also take 
advantage of the Grainger mobile offering. For example, Members utilizing a Jaggaer Public Sector Solution 
(Jaggaer) purchasing system can use Grainger's mobile apps to generate requisitions directly from the work 
site, and direct that requisition to the Grainger punch-out. This functionality allows a Member's purchasing 
agent to access the order and process it through their Jaggaer system. 

b. Describe Offeror's ability and process to support a decentralized system of orders submitted from many 
end users in multiple States and locations. 

Nationally as of December 22, 2017, Grainger shipped over 943,000 total orders to NASPO ValuePoint 
Members and processed over 126,000 counter transactions via our extensive network of local Grainger 
branches. Our experience and continued investment in our distribution and branch network system ensures 
timely service and delivery of product to State and local agencies throughout the US. Grainger's NASPO 
ValuePoint solution is focused on aligning Members to the NASPO ValuePoint Master Agreement while also 
identifying specific Member operational requirements such as ship-to addresses, special shipping instructions and 
other unique requirements. 

Additionally, Grainger aligns NASPO ValuePoint Members within a given State to a specific track code in our 
advanced SAP system. Grainger technology and systems ensure the correct pricing is applied to each of the 1,6 
million Grainger products offered in accordance with NASPO ValuePoint Member contractual terms. To further 
promote compliance, all NASPO ValuePoint Members are aligned to their respective State's specific track code 
through the Participating Addendum process. 

3.4.4 Products and Services 
Offeror must review the Product and Services Descriptions and requirements set forth In (Attachment A) 
and submit with Its Proposal. Offeror shall Indicate which categories Offeror Intends to provide; which 
Products and Services Offeror Intends to provide; and whether Offeror Intends to provide the Products 
and Services on a national, regional or one State only basis. 

Grainger intends to provide a catalog solution for all products and services in all categories as presented in the 
RFP on a national basis. 

3.5 Data Security 
What measures does Offerortake to protect sensitive customer information? 

Portions of information within this section are considered confidential and will be redacted. Please see Exhibit A. 

Protection of customer data requires information security controls, processes and policies which align with an 
established information security framework. Grainger manages its customer data in accordance with an 
internationally accepted information security management framework, ISO/IEC 27001. The framework provides 
direction for Grainger's information security program and established information security policies and 
procedures. 

Grainger accepts credit cards as a payment method. We are required by the card brands (Visa, MasterCard and 
American Express) to assess compliance against the PCI DSS standard. We perform that assessment annually 
and report to the card brands through our acquiring banks, as required by the standard. 

Grainger undergoes an annual Information Technolo 
US Sarbanes-Oxley Act of 2002. 
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SECTION 4: Market Basket Cost Proposal 

Market Basket Cost Proposal will be evaluated independent of the technical evaluation. Offeror shall 
submit the Market Basket Cost Proposal to the Lead State as a separate document. Do not embed the 
Market Based Cost Proposal In the technical response. 

4.2 Price and Rate Guarantee Period 
The prices, rates and costs proposed In the Offeror's response will be valid for an initial term of one year 
after any resulting Master Agreement Is signed. Offeror's cost proposal must describe how future cost 
Increases will be minimized and capped and how both Increases and decreases will be passed on to the 
Lead State if the Master Agreement is renewed after the Initial term. The Offeror must explain the 
proposed process to Implement cost changes, and how the Lead State will be notified. Any request for 
price or rate adjustment following the Initial Master Agreement term, is detailed In Section 11 of the 
Master Agreement. 

Grainger's confirms our market basket proposed costs are valid for an initial term of one year (12 months) after a 
signed Master Agreement. Grainger has read and understands all of the terms and conditions as shown in the 
Master Agreement, Section 11. 
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THESE SECTIONS ARE MANDATORY- OFFERORS MUST MEET THE FOLLOWING CRITERIA FOR THEIR PROPOSAL 
TO BE ACCEPTED AND SCORED BY THE SOURCING TEAM 

6.1 Categories 
The scope of work consists of 15 categories. This proposal has been divided Into categories with items that generally 
represent those most frequently purchased during the previous contract period Including environmentally preferable 
options. Proposals will be considered from qualified Offerors that can provide all products at minimum of one entire 
category listed below and be able to supply the products to a minimum of one entire State. 

The United Nations Standard Products and Services Code (UNSPSC) codes are Identified on Attachment D-1 to 
further describe each category. 

Janitorial Equip. & Supplies (does not Include Sanitation Cleaning Chemicals) 
Sanitation Cleaning Chemicals (does not include Janitorial Equipment & Supplies) 
Fasteners 
Material Handling 
Plumbing 
Power Sources 
Outdoor Garden 
Lamps, Lighting, Ballasts 
HVAC 
Hand Tools 
Power Tools (excluding automotive related tools and products) 
Electrical 
Paint 
Security 
Safety {does not include any public safety equipment) 

Grainger's catalog offer includes pricing for all categories on a national basis. 

6.2 Experience and Capabilities 
This procurement contemplates a multi-state scope and may result in more than one award. The following are the 
weighted evaluation criteria for this procurement. 

6.2.1 Experience in Performance of Comparable Engagements/References 

References provided in Appendix. 

6.2.2 Conformance with the terms of this RFP; 

6.2.2.1 Return Polley; 
6.2.2.2 Distribution points; 
6.2.2.3 Delivery; 
6.2.2.4 Shipping; 
6.2.2.5 Range of commodities offered; 
6.2.2.6 Scope of geographical coverage offered; 
6.2.2.7 Accurate and meaningful marking of green products In the on-line catalog when applicable; 

6.2.3 Expertise and availability of key personnel; 

6.2.3.1 Contract Management Retail Store/Will Call Avallablllty; 
6.2.3.2 The favorablllty of the terms under which the Offeror will do business; 

6.2.4 Demonstrated Competence; 
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6.2.4.3 The number of available green environmentally preferable products that meet the solicitations 
specifications available, showing a robust supply of green products 

6.2.5 Reasonableness of pricing 
While the primary purpose of this solicitation is to select a Offeror(s) who can offer the supplies for all 
Participating States, Offerors are permitted to submit a proposal on more limlted geographical areas, 
however, not less than one entire Participating State. Offerors must clearly describe the geographical limits 
(e.g. by State name) If proposing a geographical area less than that of all Participating States. However, If a 
Offeror elects to submit a Proposal for a single State then the Offeror must be wllllng to supply the entire 
State and will not be allowed to add additional States following award or at any time during the term of the 
contract or any renewals. 

A Participating State may evaluate and select an Offeror for award In more limited geographical areas (e.g. A 
single State) where Judged to be In the best Interests of the State or States Involved. Administration of any 
such award(s) will be done by the Participating State(s) Involved unless the awarded contract includes the 
Lead State In Its geographical area. 

Participating States, and Purchasing Entitles reserve the right to competitively solicit for additional sources 
for commodities during the contract term, where deemed to be in the best Interests of the State(s) or entitles 
Involved. Further, Participating States may have existing awards for commodities within the scope of this 
solicitation. 

Any Participating State reserves the right to award partial commodity categories or not participate in the 
award If deemed to not be In the best Interests of that Participating State. 

All pricing listed shall be ceiling prices with the option for Participating States to negotiate more favorable 
discounts for large orders. · 

Pricing shall be firm for the first year and may be changed with thirty (30) day notice after Initial term. 

Products may be changed with thirty (30) day notice every six (6) months after Initial term. 

The Participating States and Purchasing Entitles reserve the right to update product specifications based on 
changes in regulations, In addition to third party certification criteria. 

The Participating State may elect to designate the resulting contracts as permissive, or mandatory. 

Grainger acknowledges all statements in section 6.2. 

6.3 VOLUME DISCOUNTS 

6.3.1 General 
Additional volume and other price discount options are encouraged, which can distinguish 
between Individual order minimum quantities, cumulative volume discounts, and other 
discount terms that may be defined by the Offeror. Extensions of additional discounts are not 
required but may be evaluated If offered. 

Grainger's Offer: Our pricing offer for NASPO ValuePoint includes contract incentives, a fixed category discount 
structure, market basket pricing that is firm for 12 months, pre-paid standard ground shipping, product warranties, 
and inventory management solutions. 

Grainger's New Pricing Structure • Contract Reference Price: As part of Grainger's 2017 strategic pricing 
initiative, Grainger introduced Contract Reference Prices ("CRP") as the new product pricing basis for its contract 
customers. 
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Grainger's CRP is market-based and lower than Grainger's historic List Price. CRP makes more of Grainger's 
products attractively priced and simplifies the purchasing process for Grainger contract customers. CRP is stable 
and only subject to change three times per year. Because CRP is lower than Grainger's prior List Price, contract 
category discounts are also lower. It is therefore important to compare the "final" product· prices, as a larger 
discount percentage offered by a competitor may not yield a lower price. 

Grainger's NASPO ValuePoint pricing proposal is tied to CRP. For NASPO ValuePoint Members, CRP is found 
on Grainger.com when Members log into their Grainger.com account. The CRP at the time of purchase will be the 
price to which any contract discounts will be applied. Again, because the CRP is lower, the contract category 
discount percentages we are offering are smaller than the discount percentages historically provided from 
Grainger's previous List Price structure. It is important to compare actual prices, not discount percentages. 

Customized Contract Incentives: Grainger recognizes that each State has unique procurement goals and 
objectives for contract purchasing incentives, administrative fees and desired additional discounts. To identify 
which incentive(s), administrative fee(s) and/or additional discount(s) are best aligned with their respective 
procurement goals and objectives, Grainger will work with each State/purchasing agency during their participating 
addendum onboarding process. Depending on factors such as contract commitments, single award status, and 
market competition, our offer of contract incentives, administrative fees and discounts may include the following 
options: 

• Member State Administrative Fee Structure 
• Annual Growth incentives (Explained in more detail in Section 6. 6. 11) 

✓ Incremental Sales Growth Incentives 
✓ Annual Green/Sustainability Growth Incentives 
✓ Annual Grainger Choice Product Growth Incentives 
✓ eCommerce Growth Incentives 

• Additional Category Discounts 

Customer Specific Pricing (CSP): Grainger recognizes the importance of providing Members with relevant 
pricing for specific products in special circumstances. As a value-add to the NASPO ValuePoint contract, deeper 
discounted pricing can be sought in the form of Customer Specific Pricing (CSP) as it relates to a specific 
opportunity. 

Additional Discounting: Grainger recognizes the operational importance of providing Members access to MRO 
items that fall outside the market basket which may not be aligned to a pre-defined category as listed by the 
NASPO ValuePoint RFP. Grainger presents a 5% discount off of CRP on items that fall outside the market basket 
and pre-defined NASPO ValuePoint RFP categories. 

Individual State Custom Market Baskets: Grainger offers each State a custom market basket of up to 500 
items in addition to the NASPO ValuePoint MRO market basket. To drive additional cost savings while enhancing 
procurement stability, Grainger's Individual State Custom Market Basket option offers each Member State the 
ability to define a custom market basket that consists of products that the individual State most frequently 
procures. Grainger's Government Sales Managers will work with each State to identify this product list and price 
these products accordingly based on volume procured. 

Large Order Discounts: Grainger will continue to work with NASPO ValuePoint Members to leverage additional 
discounts for large, single orders, based on size and scope. Grainger has many years of experience working with 
NASPO ValuePoint Members on significant projects and discounted product pricing specific to such projects. 

6.3.2 Cumulative Ordering Volume Discounts 
The Offeror Is Invited to Identify additional percentage discounts If total cumulative ordering 
volumes (by all Purchasing Entitles) exceed an amount specified by the Offeror. If the volume 
of total orders exceeds that amount In any quarter, the offered discount will apply to future orders 
during the term of the award(s), as extended through option exercises. 

Grainger will offer an additional tiered incentive to all Members tied to annual incremental purchase growth. If the 
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annual increase in Total Member Purchases meets or exceeds annual calendar year incremental purchase 
growth by more than 5%,10% or 15%, then each of Grainger's 15 category discounts identified in this proposal 
will be increased by 1 %, 2% or 3% respectively for the term of the following calendar year. 

Total Member Purchases is defined as net invoice price of product purchases made by all Members affiliated with 
this contract less freight, taxes, returned products and credits made by all Members affiliated with this contract 
during the calendar year. Purchases from Members who affiliate after the start of the calendar year will be 
included in the following year's baseline. Annually, Grainger will calculate the Total Member Purchases figure for 
the preceding calendar year. Any adjustment to category discounts associated with this tiered incremental 
purchase growth incentive made by Grainger will be effective 45 days after the end of the preceding calendar 
year. 

Example: 
, Jlnc~em~ntal lirowthin rfotal Purchasing , 
, !EntityP,frchases as'tompared to 
, ~" ,, :' '<': ~t~vic>Us'ContractNeat ;,, , , 

5% 1% 
·-·--- -· ··-··-·-- ----------- -.-- --·-------- . - . ·-· -···-----·--•-----· ----·· ·--··-··-·· -·----. 

10% 2% 

15% 3% 

• m!• 
' Total Purchasing Entity 

$300M $330M $346.SM $398.48M $414.42M 
, Purchases 
I~-----·- - ...... -.. --~----·-----------·-••<> . ·----· ---·-··--····· -- .. -- --··-·-·---·· ., ··------ ··- ---··· 

! Incremental Purchase Growth 
Percentage as compared to the N/A 10% 5% 15% 4% 

, preceding contract year 
'. Contract Vear Qualified N/A Yes Yes Yes No 

45 days after 45 days after 45 days after 
; the end of the the end of the the end of the 
' Additional Discount Start Date N/A 

previous previous previous 
N/A 

Contract Year Contract Year Contract Year 

; Additional Discount N/A 2% 1% 3% 0% 

6.3.3 Additional Volume Discount for Minimum Order Quantity 
The Offeror is also Invited to identify additional discounts for minimum order quantities. 
Purchasing Entitles may consolidate purchases In order to take advantage of any volume 
discount extended by Offeror for minimum orders, so long as a single delivery location at the 
discretion of the Purchasing Entity Is specified 

Buy More and Save: Grainger's Buy More & Save program offers additional discounts to customers who 
consolidate purchases into larger orders of select items at one time. Buy More & Save program volume discounts 
will be displayed on item screens within the customer's Grainger.com online account. See example below: 

Qty Your Price 
_1_-3 ____ $_9_0._0_0/pkg. of _1_0_0 __ 
4-1 i $75 32/pkg of 100 (Save S14.68/pkg) 

$6739/pk~l of 100 (SavE: S22 6Vpk9) 

Volume Discounts: Grainger may offer volume discounts to customers based upon the quantity of products 
purchased in a single transaction. Volume discount pricing is subject to product availability and quantity limits may 
apply. 
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6.3.4 Minimum Orders 
No minimum dollar or item count is allowed on orders from Authorized Purchasers. 
Participating States reserves the right to authorize a minimum via their Participating Addendums. 

For NASPO ValuePoint Members, there is no minimum order requirement. 

6.4 ESTIMATED PURCHASES 

The total purchase of any individual item on the contract is not known. The Purchasing Division has 
attempted to give an accurate estimate of probable purchases of each item for the contract period. The 
Purchasing Division does not guarantee that the Participating States will buy any or all estimated 
amounts of any specified item or any total amount. 

6.5 SCOPE OF WORK 

6.5.1 Ordering Capabilities 
Orders resulting from this contract will be placed directly with the Offeror by the individual 
Purchasing Entity. The Offeror must have toll free telephone, fax numbers and email address for 
use by those entitles located outside of the Offeror's toll free area. The Offeror will ship and bill as 
requested by the purchasing agency. The purchasing agency will remit payment directly to the 
Offeror. As an example, there are approximately 1,000 possible separate delivery locations within 
the State of Nevada. The number of locations will vary by Participating States. 

Grainger acknowledges the Statement in section 6.5.1 and will work with each purchasing entity specific to their 
unique ordering capabilities and associated requirements. 

Please supply your toll free telephone, facsimile number and email address. 

C Email: Customersupport@Grainger.com 

i:i;~,~ Phone: 800-472-4643 (BOO-GRAINGER) 

"j]f1 Fax: 855-281-3749 

In addition to the market basket items, Purchasing Entities will be allowed to order from a successful 
Offeror's catalog(s) and website for delivery anywhere within the Participating States. NASPO 
ValuePoint requires internet catalogs. 

Grainger will continue to provide an online internet catalog and website for all participating NASPO ValuePoint 
Members. All Member orders will be delivered anywhere within the Participating State. 

6.5.2 FOB Destination 
Prices for all Items associated with this contract are to be FOB Destination anywhere within 
the Participating State or geographic area offered. 

All product pricing submitted by Grainger includes FOB Destination. FOB Destination includes pre-paid, standard, 
ground delivery for all orders, including orders to Hawaii, Alaska and US Territories. 

6.5.3 On-line Ordering 

6.5.3.1 Successful Offeror shall provide Internet Catalogs for all agencies as described below. 

Grainger acknowledges statement 6.5.3.1. On-line Catalogs available? {ves_No 
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6.5.3.2 Provide a descriptive narrative for the type of Internet catalog offered, and a URL link. 

Grainger's catalog offer is available at www.gralnger.com. Grainger's eCommerce platform delivers "Easy to 
Find", "Easy to Use" and "Easy to Connect" acquisition solutions allowing NASPO ValuePoint Members to save 
time and money. Grainger.com includes: 

··-·--· - ... --· ._. -- .. ,. ·- ·-

Contract Price Order Management Customized Shopping Carl Detailed Product Specifications 
·-· --··--·----- -~----•·-"···-·····-·•·----·-- -·-•-------·-·-- -----··--····--··--•»- ---···- . -~---···- -------·--••.-.-----·-·-·-·-····--··· ·- ------

Delivery Date Order History Personal & Shared Lists SOS Sheets -· -----~------
Alternate Products Product Comparisons Instruction and Training Videos Order Approvals 

Product Selection Tools Invoice Lookup Personalized Account Information Product Reviews "-- --
& Payment (coming Jan 2018 Replacement Parts Click to Chat Help Real Time Availability 2018 

6.5.3.3 Offerors must designate market basket Items In their on- line catalogs for ease of ordering. What 
symbol or marking will you use to Identify market basket Items? 

NASPO All NASPO ValuePoint market basket products will be clearly identified on Grainger.com , 
with the NASPO ValuePoint logo to help NASPO ValuePoint Members identify market 
basket products online at Grainger.com. 

ValuePoinf 

6.5.3.4 Offerors shall designate all environmental preferable products (EPP) In their on-line catalogs. 
Describe the designation (symbol) that you will use to Identify these EPP products. 

Environmentally preferable products (EPP) are marked with our green leaf icon for easy identification. 
The green leaf icon allows Members to identify products with certifications and environmental 
attributes that meet their requirements. 

6.5.3.5 Offerors shall provide accurate and meaningful labeling of environmentally preferable products 
offered In the on-line catalog when applicable. 

Grainger provides NASPO ValuePoint Members with the ability to shop for all certified products by clicking the 
certification logo provided on the grainger.com/green website. In addition, Members have the ability to narrow 
search results in order to identify environmentally preferable certifications and attributes that meet their specific 
requirements. All EPP products on Grainger's shelves will have EPP product labels. 

NEMA 
imm· 

R.ff.s 

•• WaterSrns<· 

GREEN CERTIFICATIOII 

[] oes1gnLIQ'11S Consort,um (OLC) , ::,,, 1 

D ENERGY STAR 110:;.,, 

[} Fo,esl Stewarosh10 COU".C!I (FSC) CM,f,ed '. :, :·:•, 

O GREENGVARO cen,f,e<J r,·,:,;» 

0 GREENG\JARO Got<I 14"' ·, 
f.J NEMA Prem,um Rateo , , , , 

CompUant JJ 
FSC ~ SUSTAINABlE 

FOR£STRI' 
INITII.TIVC 

0 SCS lrn:loOr A<lvantage Cert>f1ed IX',:-, 

0 UL Envlron~nl Claims Val:dal1on •Yi''.•, 

[j USDACerMed B,ob;!se<I Proo~ct ("I"' 

[J Water5enie A!lpro11ed 

NASPO 
Members can 
narrow their 
search results 
by checking 
the 
environment­
tally preferable 
certification 
and attribute 
they are 
searching. 

6.5.3.6 Offerors shall explain or describe what they do to clearly Identify In their online catalogs and on 
their shelves how they designate all environmentally preferable products (EPP) that have received any of 
the following appropriate 3d-party designation certifications: 

Grainger enables NASPO ValuePoint Members to shop all certified products by clicking the certification logos 
provided on the grainger.com/green website. In addition, Members have the ability to narrow search results in 
order to identify the environmentally preferable certifications and attributes that meet their requirements. All EPP 
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products on Grainger's shelves will have EPP product labels. 
Grainger presents third party certification as Illustrated below: 

A NA"O 

Value Point 
--. ................ ...,, 

(1) Biodegradable Products Institute (compostable bags, food service ware); 

Biodegradable Products Institute 
products are identified within technical 
specifications on Grainger.com. 

(>ri£~n t.:,ri!"t.~·-:.1~~\;,.11y 
()thr,r R•'-•t o.;;1·~;1t:.1/fi 

~~tot!111<t!l1,:1 ProdlliC1.$ lm,t4fl!'t<I.' 
CMmml 

GRAINGER. 
fJUli?!Ulit, !\llidU:ffJ.;,tBl 

(2) Consortium for Energy Efficiency (lamps); 

Consortium for Energy Efficiency (DLC) 
products are identified within technical 
specifications on Grainger.com. 

(;~!.~C•tr Er!'..-'J0:>1, 1tt:1;!1~t11 

A.ttflti.lti!1 
Proo11ct Contrloolos lo fieclucctr:ig lneroy 
Comsumf)llOn 

G(t-(,n Ce1,t1::&t10?\ Cr' 
(J~h.f..-t Re.::o;v11i;:s:: 

DesignliQhts Coos-onium (OLC) 

(3) Cradle to Cradle (building materials, construction adhesives, etc.); 

Reviewing the Cradle to Cradle registry:(http://www.c2ccertified.org/products/registry, its product 
range is limited in number and scope specific to MRO. We can identify no Cradle to Cradle product 
in the market basket nor are we aware of any MRO products in our general catalog offering. 

(4) Design Lights Consortium (LED lighting equipment); 

NASPO users can search through Design Lights 
Consortium certified products by clicking on that 
selection from the Green Certification Drop down 
menu. 

I GREEN CERTIFICATION 

i 

(5) ENERGY STAR (HVAC and lighting equipment); 
NASPO ValuePoint Members can I 
search through Energy Star ! 1n 2010. Gramger customers saveo over s1s1.1 rn energy 1hrough 1he 
products by clicking on an Energy / -!Ji.==JJJ..t==l-.:..J1£1:j,.1lJ.l<IJ.UU:l,l produc!s 

Star link in the Green Products i 
portion of Grainger.com 

(6) Forest Stewardship Council (wood and paper products); 

Forest Stewardship 
products are identified 
technical specifications 
Grainger.com. 

Council 
within 

on Ct<(~;~1t-r.h,m er 
Rt< t;}!,)f1lt1Cin 

Fo,nt Slew.irdshiJl Cou11t:il (FSCI 
Ctrtlfioo 

(7) Green Seal (cleaners, hand soap, janitorial paper products, paint); 

NASPO ValuePoint Members can search 
through Green Seal products by clicking 
on the Green Seal link in the Green 
Products portion of Grainger.com. 
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(8) Master Painters Institute (MPI) Green Performance Standard (paints and coatings); 

Master Painters Institute products 
are identified within technical 
specifications on Grainger.com 

Gff!l!'lt Prom.lSill C,n.mP1lllnt: LEfD, 
G.roo-n-omud, Greenguard CllilMre-11, & 
flieihoels, ·Glll"i, GFoonte-,~js H 2010., 
Mf'I GU.it"fl Pt\'110tl'IWlfl«' 

(9) NEMA Premium Efficiency (motors, ballasts); 

NASPO ValuePoint Members can 
search through NEMA products by 
clicking on an NEMA link in the 
Green Products portion of 
Grainger.com 

l Buying NEMA Prern,urn motors aM ballasts c;in save you thousanos ! 
. . , of dollar$ on energ,· over tt1e lift> Of !he product ~°"""' wr""'" ,-0~• , 

Shop NF.MA P1<>m1um Pr<icuc:I$ > I ______ ,_, ____ ) 

(10) Scientific Certification Systems (SCS) Indoor Advantage Gold (building materials, furniture) 

SCS Indoor Advantage products 
are identified within technical 
specifications on Grainger.com 

(::.r--n- ~i-:C;,i~:- ·i O" 
f·,tci:.:. (){r: >-> ·; 

(11) Scientific Certification Systems (SCS) FloorScore (carpet, flooring, flooring adhesives, underlayment, 
etc.); 

Grainger is working toward identification of SCS FloorScore certified product offered, but does not identify 
SCS FloorScore certified items at this time. 

(12) UL GREENGUARD (adhesives, flooring, insulation, sealants, etc.); 

NASPO ValuePoint Members can 
search through UL Greenguard 
products by clicking on the UL 
GREENGUARD logo in the Certified 
Products portion of Grainger.com. 

Ctnlfltd PtodllCU 
f11ij;'. t1,:h--r ~"t.·,-, \'"(Vt-t-.J b-1 ,;I:'\ lrf4-f';'il:~:~:1,,~ri• IJ\<j 

f1.)-, i I.; t¼l,'lJV,,~,1, N1<0U,'f~•C1,Z !',,1,Y'!>..1.'}.r.,h T (I~'>:!.·•~ il ii".<~ N tn-r, fl\'J,;!,r:'.h 
<"'-'tH·"~~,: -U''n'1, t'\)' ,'la'•f"~t:·t't·"-iil b f!;("'-o<t' tcg;w,~21,•.~:>1v_. tH i,, ,yoK ~-•m.(• 11:.,;;:,, 
t~.l,>,1 

(13) UL EcoLogo (cleaners, deodorizers, hand soaps and sanitizers, floor pollsh and strippers, etc.); 
Cerdfltc! Procl11cu 

NASPO ValuePoint Members can 
search through US Ecologo products 
by clicking on an UL EcoLogo in the 
Certified Products portion of 
Grainger.com. 

('t:'f~tii,":J tyi:.11.~:t~, i't'f triC,.;'.h;;h, h:): ti.rt'>. t..;'l;-h nl:,~~=,->J t"'i ;;i~, ttV.Xl)t1"r:1,p;-• tr,,,~~ 
t"\'T't ~IJ ffl>:'.,f~ 1;"!<,1,)tit\f·-i'ct ('1";1,~Hi'~'~wr,',Y th~il."'vJ,:1!,'.J"c, 1'{i \'U!V, f; t,;~,.; (/ tl"br:: (1:.'(v.J: ..... •'.~J,. 
(~1't\','<';:;,:'.·~ (iJ<ti--f½ IN~• it'!' I'.:~~..,.,.·-;, h lt~;V· t;vt;.:timr"ll1\°"".if~, (t,:t Ottr t,•:n•t /(.'~)'.~ 
tllf"}I)<-•, 

(14) USDA Blobased (lubricants, building materials, etc.); 

USDA Biobased products are 
identified within technical 
specifications on Grainger.com. 
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(15) USDA Organic; 

USDA Organic products are 
identified within technical 
specifications on Grainger.com. 

A tl~Sf!O 

Value Point 

BIObased IMlh A Mmlmum 73", of Tollll Welghl of 
Organic talbOn As Per ASTM 06866 

USOA Certifoe(I 8iobased Product 

(16) US EPA Safer Choice (cleaners, hand soaps, deicers, floor maintenance chemicals); 

US EPA Safer Choice products are 
identified within technical 
specifications on Grainger.com. 

(17) WaterSense (water efficient fixtures, toilets, etc.); 

WaterSense Products 

O' 

B,l)ba$M 'Mlh /\ MIFlitlnU!fl 73% of T 01~1 
Wttohl Of <no~nlt Cilrb<!r• M f'(•r AMf>I 
06$66 

S~f~• Choltt·, MN>h U.S. EPA S<IIN 
Prooutt Mana~rd& 

NASPO ValuePoint Members can 
search through Water Sense 
products by clicking on a Water 
Sense link in the Green Products 
portion of Grainger.com 

1ne EPA wa1ersenic- prc,grain Ms tslat>l•sl1eo stanoaro~ tor several 
' . 

Offerors shall also explain or describe how products meet the following standards are clearly 
Identified: 

(18) Restriction of hazardous Substances (RoHS) Directive; 

Restriction of hazardous Substances 
(RoHS) Directive products are identified 
within technical specifications on 
Grainger.com. 

GRAINGER. 
1/11'1~ 

(19) South Coast Air Quality Management District (SCAQMD) limits on volatile organic 
compounds (VOCs, which apply to adhesives, sealants, coatings, etc.) 

SCAQMD products are identified within 
technical specifications on 
Grainger.com as shown below. Users 
can also search those items by 
entering that keyword. 

ASIM r ~~.ARP HSY.. AIU 1$2W 

(20) US EPA's (recycled content) Comprehensive Procurement Guidelines (CPGs); 

US EPA's Comprehensive "·• •i;< c,, core1 ... Rou 

Procurement Guidelines products are ; . ,,,,, w,o 
identified within technical ------------. ,,,. . .,,.,. Conto1n, Posu:on,umw ond R•eover~ ftbor 
specifications on Grainger .com Cont•nt P<r EPA Comprehentlve Procuremtnl 

GUkSelOlM 
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(21) Rechargeable Batteries; and 

NASPO ValuePoint Members can use the search tool on Grainger.com to find Rechargeable Battery products. If 
a battery offered by Grainger is rechargeable, the product will be designated as such in in the product title or 
product description on Grainger.com. 

II 

hk:-t 
ni:t.;: 

tfl"' 

, ,,, ,, ~• !'. ~ I , ~ v: '" 

.. ,. 

l ~ :;,:Y•,y•-;:..,"'-,, ::, .. 1•~-:,'!- 1: -...... , 

'L \ j, l,.,,,·1, ',-: f.~:,J ;,'~'•f .Jf, 

Ii· 1 - J•~.e'f..,r;{~if"",1,M--, 

I i1<!'U·,"-',Y-1,~;4 tf,.'i ... ,,t ,. I ~1 t ~--, 
I~''•?\,',; ~,"1 i,!.:,:;.,;a,;,i<,,'~\, {,-i!~P•, 

! . '>'/ <. > '• k ,,J~ •,, •:~" .{;)' 

~. ,!! '•.~ ~,.,, 
\' ,, 

J,,,.«> 

I,. t I,'.',,•• •.~ 

1· ' · 111,, r ;' k~ 

, . ,,~-r '-" 

(22) Solar Powered Equipment. 

NASPO ValuePoint Members can use the search tool on Grainger.com to find Solar Powered Equipment 
products. If a product offered by Grainger is solar powered, the product will be designated as such in the product 
title or product description on Grainger.com. 

Offerors may suggest other 3rd party certifications as applicable and Include a description. 

GREENGUARD GOLD: Grainger also recognizes the certification GreenGuard Gold relating to products for 
children and schools GREENGUARD Gold Certification {formerly known as GREENGUARD Children & 
Schools Certification) offers stricter certification criteria, considers safety factors to account for sensitive 
individuals (such as children and the elderly), and states whether a product is acceptable for use in environments 
such as schools and healthcare facilities. (Greenguard Gold is not Greenguard listed above in 12). It is referenced 
by both the Collaborative for High Performance Schools (CHPS) and the Leadership in Energy and Environmental 
Design (LEED) Building Rating System. 

In addition, offer shall describe the designation (symbol) that you will use to Identify 
these EPP products provided, Including the certification or standard that It meets, and 
where a buyer would find clarification on the website about what the designation means. 

GREENGUARD Gold products are identified by the following symbol: 

6.5.4 E-commerce description 
The successful Offeror shall have a proven record of E Commerce capabilities, with the 
technology and support personnel to provide content deployment or punch out access to their 
onllne catalog, for the purpose of supporting the purchasing web sites of the Participating 
States. Provide a clear narrative addressing the Statement above. Integration of a punch out 
site Is required per Section 9d of the NASPO ValuePoint eMarket Center Section of Attachment 
B, NASPO ValuePolnt Master Agreement Terms and Conditions. 
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Proven Record of eCommerce: Grainger's web based ordering system (eCommerce purchasing system) has a 
proven record as the largest a-Retailer in the MRO industry. Grainger has the most comprehensive website 
platform with user friendly, customer focused, flexible web portals, mobile apps, and eProcurement offerings in 
the industry. The solutions deliver "Easy to Find", "Easy to Use" and "Easy to Connect" procurement solutions that 
help NASPO ValuePoint Members save time and money. 

Grainger's eCommerce investment continues and has received awards as a result of 
our eCommerce focus. In 2016, it was recognized by Internet Retailer magazine's 828 
E-commerce as the Website Design of the Year Award the award recognized the 
website that most effectively guides customers to the products they want, assists new 
customer acquisitions, offers flexible shipping options, connects approval and workflow 
systems, and leads to higher online sales. 

In 2015 and 2016, Grainger earned the 828 E-Commerce Player of the Year Award and earlier this year Grainger 
was named 11th on Internet Retailer magazine's list of e-retailers in the US We are proud of these 
accomplishments and they are reflective of one of our key pillars of striving to ensure an effortless customer 
experience. 

Integration: As an incumbent MRO supplier for NASPO ValuePoint, Grainger works with Jaggaer and other 
purchasing systems and has successfully integrated many State agencies with content deployment and punch­
out access. These integrations support approximately 106,000 eCommerce transactions and $37 million in 
purchases from NASPO ValuePoint Members with Grainger in 2016. Below is a summary of the resources 
supporting integrations with NASPO ValuePoint Members. 

Technology and Support Personnel: As a NASPO ValuePoint contract holder for the past 15 years, Grainger 
offers the following internal support to provide punch-out access and content deployment to Members. 

• eCommerce Solutions Manager (ESM) Team: Grainger's ESM Team is experienced and seasoned. 
ECommerce Solutions Managers perform baseline reviews of NASPO ValuePoint Members' eCommerce 
platforms. The team works with our Government Sales Managers to identify and prioritize eCommerce 
Member electronic connection 
opportunities based on Member 
requirements and timelines. Team 
Members perform technical 
assessments ensuring Grainger 
connectivity with Member's software 
platform and system integration. 
Technology standards are developed 
and implemented to ensure 
compatibility with Member 
requirements. The Team also provides 
customized user training via a 
collaborative approach to the system 
upgrade 

• eProcurement Implementation & 
Operations Team: Grainger's 

Transactions by Order Channels 
Cummt as of De~mber 22, 2017 

II Grainger.com 

eProcurement 

Offline 
(Branch, Phone, etc.) 

eProcurement Operations Team manages customer projects from inception to implementation. These 
professionals work hand in hand with the Member to create project plans which form the foundation of the 
integration. Grainger's seasoned team ensures that a customer's content, punch out and transaction 
integrations are completed efficiently and supported effectively post-implementation. Grainger knows how 
to get NASPO ValuePoint Members connected 

• Enterprise Systems Team: Grainger's Enterprise Systems team focuses on planning, analysis, and 
developing new software functionality for the Grainger.com and eProcurement sites. The innovation team 
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also automates and manually tests all releases and provides advanced support for Member issues on 
Grainger.com. Its operational responsibility centers on continued support and functionality of Member's 
punch-out access and content deployment 

6.5.5 E- Commerce and Web Catalog Capabilities 

(1) Multiple search options from narrow options to specific search criteria; 

Grainger.com allows NASPO ValuePoint Members to search and filter by the following attributes: 
• Keyword(s) • Grainger item number 
• NASPO ValuePoint Market Basket items • NASPO Member part number 
• Manufacturer/brand • Supplier Diversity products 
• Manufacturer model number • Green products (Logo for green) 
• National Stock Number (NSN) • Categories or product index 

Grainger's extensive investment in technology, specifically "search capability", is further represented by 
the following Search functionality: 

.. Wildcard Search: By using an asterisk (*), Members may perform a wildcard search. If a Member is 
looking for a model number but doesn't reMember the full number, the Member may type in the first three 
characters followed by an asterisk (*). Grainger's site will search all of the model numbers that start with 
those three characters. 

• Refined Search: Members may further refine their search results by clicking "Search Within these 
Results". This feature filters the search results by an additional keyword or description. In addition, 
Members may further refine their search term by "Product Categories", "Brand" or "Price". As refinements 
are made, detailed technical specifications are shown to allow Members to narrow down to the exact 
product, quickly procure it, and resume work. 

Once a search result is presented, Members may: 

✓ Add or remove refinements to their search without 
leaving the results page 

✓ Refine their results by product specifications 
✓ Sort by price, availability, model number, brand name 

and more 
✓ See additional product information without leaving the 

results page 
✓ View items in table format for easier comparison 
✓ View a Mini-Item Detail Page for quick reference 
✓ Find Green and Supplier Diversity products quickly 
✓ Use Search results to compare up to eight products at a time 
✓ See product availability in real time during checkout 

• Search Suggestions 
(Type ahead): This 
functionality provides 
suggested terms, item 
numbers, product 

-

categories, and brands as AL MCTOOL •1r~lte,s filter\ 

the user inputs a search ACMt Co pl••ted•ld•'le•s 

term or item number as Gra"\{l:'Accounlf080590 ,,. ... ,r,1te,, '"-'""'· ,,.,.sHL';;'C 

presented below. Additionally, it retains a search term history and recommends products. 

iiiH#Ui 

" View Previously Purchased: Grainger has a feature allowing users to narrow their search results to those 
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products they have purchased in the past. This makes it easier to find the products you need. 

Sort results by: Top Sellers V D View Prnv1ous!y Pmcha!.ec1 Prnducts Only 

::Gn(! ::list l Resu!tsperpage: 16I 321 4B :;_ 3 l Next 

Table View: Organizes 
like products into logical 
groupings and provides 
additional product· 
information. The table 
format facilitates easier 
comparisons between 
products. 

== Grid -;~ Ll~t t(g] Tabi~ -- -~esults per page 16 t 32 I 46 

I DEWALT Cordless Drills 

Voltage 

12 C 

12 0 

120 

Description 

L1ghtweIgnt, ergonomic design provides comfortable all-{Jay use Tool-only options 
allow you to expand your system as needed. and stay within your budget Select 
models have a built-in LED light to help you see workpieces In dark and low-light 
environments. 12v and 14 4V tools come with your choice of economical NICd or 
longer-lIle LI-Ion batteries. XRP models offer laster speeds ancl longer runtime than 
standard models and feature a metal gearcase, metal ratcheting clutch, and 3-
speed transmission 20V MAX tools provide the most power for heavler-{Juty 
applications with up to E,7% more sreed and 3E,% more runtime per charge than 
standard Li-ion tools. XR models feature hIgh-eflic1ency. low-maintenance brushless 
motors that run cool and provide long service life with low maintenance High­
capacity batteries offer the longest runtime rer charge, so you can maximize 
produc1Ivi1y and luni1 downtime 

Brand• 

DEWALT 

Item Batierr Batten· T,pe Chvel.Slz, Item# Price Included 

Cordless Drill1 Batte-r, Jncluoed Li-Ion 3/8' QQlH2 $203.00 
Drlver Kil /eacti 

Cordless Dr!H; B2-tte!) lnc!udM NiCd 3,e· .26.f:U.fl S164.5G 
Dnver K11 teach 

Cordless Drllli Battery lnclcded NICd 1/2 ~ 
$244.5C 

DnverKll leach 

• Mini Item Detail Page (IDP): When viewing like products in table format, users can click on any of the 
individual items to view a mini-lDP containing basic information on the product, and an ability to add that 
item to the cart. 

l 1111 ii 
fl, 
r 

tit4 .... ~ 
' . ,, 

,~ 11 
•. I l' 

ill LL 

.11~;,>•<1r_., • t~< ,~·;,,.-,,,~.<• ti,,·,, •;'l•l<.•'J,'•~•"•~ J 

-'-•••-'""-< <'<i-'!"l~ L•~•,.p ~_. •• ._.,~_,,.,,,,,,~, ,-s<,•:>p~t<•.,,'l.',o •t,•,•,~,••-.t,, 

., NASPO ValuePolnt Member Part Number: NASPO ValuePoint Members now have the option to search 
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by their own part numbers on Grainger.com and their punch-out. Once a cross reference list is 
established, Grainger can load the Member part numbers for easy reference on the site. These part 
numbers appear in multiple item specific sections of Grainger.com and on shipping documents and 
invoices as well. 

• Visual Attributes: Visual attributes help users by displaying imagery in addition to text and technical 
language. Users can click on an image to refine the search results by the selected value. Supplemental 
content is also available as banners to further help members with their purchase decision. 

• Videos, CAD Drawings, 360° Spins: Users have the ability to see a complete view from various angles 
of many products from the Item Details page. 

Paper Towel Roll, Prefere 
:mn1 67,t;2(l.Uli 'I nm 

NASPO ValuePoint Member parl 
numbers appear throughout 
Grainger.com 

(2) Display contract pricing; 

Filter Resultt- By 

Seirch within these result£ 

/ 
He, VV41ShN 
11c,2, 

0 .," 

a 

Once logged on to Grainger.com or if accessing Grainger product via a Grainger punch-out, all NASPO 
ValuePoint contract pricing will be clearly displayed on item detail pages, within search results and in the 
shopping cart. Furthermore, all NASPO ValuePoint market basket products will be clearly identified with the 
NASPO ValuePoint logo. 

NASPO ValuePoint Members will also be able to search for products with the NASPO ValuePoint logo in their 
market basket or search Grainger's entire online general catalog offer, providing Members with the ability to take 
advantage of their contract benefits. Additionally, NASPO ValuePoint Members can identify the product's Contract 
Reference Price from which contract discounts are applied by hovering over the product price displayed for each 
item. 
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(3) Have workflow management controls; 

Hl>w,rOVtl< 
Ywrl"lketo 
t.ffCioolr.ld 

llefeffllWPike 

[ AN110 c.i.~r ] 

*Add1~ lul-1 
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i>'lM' ()!, ~ b(-1.e,t;r !'ISt 0i>t; 1j 

A NA$f'O 

ri... ValuePoint 

Contract pricing is. 
presented when a member 
is in an item SEARCH, 
on the item detail page 
and in the SHOPPING 
CART 

NASPO ValuePoint Members are able to control and manage their workflow and spend management when 
registered and logged into Grainger.com. Grainger's order management system allows the member greater 
purchasing control and visibility through customizable and flexible spend management authorizations. The 
workflow controls described here are administered by the individual Purchasing Entity and do not require 
centralized administration by the Participating State. 

Grainger's online Order Management System allows NASPO ValuePoint Members to: 

.. Establish an approval process for orders that exceed NASPO ValuePoint Member-specified dollar 
limits 

,. Designate a specific individual for default approvals 
,. Apply spend limits & default approvers across multiple users or groups of users 
" Add notes to the order as it is sent for approval 
" Modify delivery and payment information on orders submitted for approval 
e Add, remove or change item quantities on orders submitted for approval 
• Apply a payment method from your profile to a pending order 
• Set order approval rules based on Market basket items 

Order Management Dashboard 

\',r;-.'✓11,I< :'II,/-,:,,',(.,. 1,:- lor.·, ;-1 l)q1i l n'• 

wl\ -~ 1., ,.i .. /v.',,, .,',,,',!, 

N11111~ V Sp;.•:n:ll.m,h 

K-0111•.Jnllfl 

m,1 

Lal.t<Fore3tlL 

S1,D'.Xl00 61.0-:».00 Ill 
McTw:.Jix 

~01 Ke:l~.JOl''1 -

ur-.co~~~!~~R~~~~- -· "'~·'------------------------------------------' 

Set individual user spend limits, approval limits and default approvers on the OMS dashboard 
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(4) On-line ordering capability; 

A NA.Sf'O 

Va~~~ 

Pending 
orders can be 
approved on 
site or via 
mobile apps. 

GRAINGER. 
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Ordering 24/7: NASPO ValuePoint Members can submit orders 24 hours per day, 7 days a week, and 365 days 
per year on Grainger.com and mobile applications. This allows for quick and easy ordering for each NASPO 
ValuePoint Member anytime, anywhere. 

(5) Order status and order tracking capabilities; 

NASPO ValuePoint Members can use Grainger.com to track the status of any pending order, regardless of 
ordering channel (online, phone, fax, e-mail). Members can determine shipment status, backorder status, and 
partial order shipments, will call order pick-ups and order cancellations for orders placed within the past 36 
months by clicking on the Order History link at the top of any Grainger.com page. 

: Jfe.mber~ '?a.11 qui~kly access th,ef,, '!rf!er status o_n Grainger._COIIJ: 
Order# 1307172118 
Oraer Confirmation #lh'l:81302107466 

Your ordtr has shipped 

Oare Ordered: 11/2812011 
1 Product(s) 

PRODUCTS IN YOUR ORDER 

Shipped via UPS Expected to arnve Wed Nov 29 (lf.acq 

Product 

0,70 gal. Hot Water 
Olsjlanser with 3.75 gph 
Hot Water C opacity 
ttem.N23NU44 
Tax Stalu~:Exempt 

~c 
BrlhrfffSlf0\11/ltt<if{"(/('r/ 

Prl« Qty 

$182.99 

Tohll 

oroup Items e,. Shipment ! A'o O:d<,'C:'d 

This order has 1 Invoice. Invoices ar@ 
ttsued when prOC!ucts are shipped or 
p!ckecl up from a brench. 

$365.98 

"Adel lo 1.1i,l 
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NASPO ValuePoint Members will receive a shipment notification with carrier tracking information once an order 
has shipped. 

,Tracking information can be accessedfrom the shipment n~tification 

G.RAINGER. 
1,iu,a::.xx: ,i:;;:x:i,;,:.:::,,, 

Shipping Confirmation 

Th~ pfQducts detallecl below have 
shi1med. 

UPS UPS C,HOUNlJ {Jl~r .. ~"u (1tOU!'l•:1 

Nfrmm'.I 1.i'6Y07 A4fl:>i,nM:;>CJJ? 

(6) Order history; 

'.H>llt.! l'.~,l>H •. (;9mp~el. 
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J'~p~r .. '(9)".tJJSll>.U, 
tllM1"19n,.$_(10J:1.,J'.'K,& 

1'!11''.MQIJJ~fi-t.{J -Cl<,,,l'll>i! 
:Tl1o~Ut:!;-~J"X110Q} 

Fmcwt 

The innovative Home Page on Grainger.com includes relevant user information such as order history, invoices, 
and other useful information in support of efficient procurement management. Order history can be accessed for 
36 months. 
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My Account .,_ Download Order Hiatory Want to pa)' an invoice? Please call us at 1--800-GRAJNGER (1-800-472-4643). Pr,nt 

DAN WHITAKER 

My Account 

ContRcl Info 

Lo;Jin Optic,11~ 

Pt)'ment MMho-.:t 

S11ipplng /.,,'J,1rt~!'>es 

Pi;:kup lo:atioris 

CIH;;:t:)Uf. Deftn:h, 

Account Administration 
Use-r Mar.&gement 

Mu»i-User Marie;,e-me-nt (Roles.! 

/:.:':': Use, 

Ornt:-1 1/.anage-n,t;n! 

Actount -Custor,1l.".'.t1lbri 

Download Order History 

Order Hi~ory PurchP.-.:ed Prooucts Oownl:n:11 Or<le-r HIS1orv 

Rtquest Order History Report 

Download My Ordert v ' AU Type& of Ordt:rs 3 Monthe v 

R-equ~et Date escnption Status 

OS."2Di'201C I 'I order h!E:lOr.)I. Ali Types. of Order~. 3 m::m 

Members can select search criteria to search order history. Order history information is 
available online for the previous 3 6 months. 

Member may O check order status, 0 print invoices or reorder 

ORDER HISTORY 

PURCHASED PRODUCIS OOWNI OAO OROlR HISTORY 

f.-n1ff srarrh frrm BP.Hii nm, ALI 

Web and Mobile Orders 
Post£ montlls v 

Order Status - Picked Up 0 iot.Jl Cn~1 $5.16 

2123116 

Order Status - Picked Up 

2'15116 
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The order history file contains detailed information about each order. Reports may be customized based 
on the NASPO ValuePoint Member's specific needs. This report includes the following fields: 

" Item Total Cost • Address, City, State, Zip, Country, Phone, 
" Item Description Grainger Account Defaults " Fax, Email 

(line level) " Extended Price 
., P.O. Line, Member Part, Member Item • Grainger Account Defaults (header level) 

Notes .. P.O or AMEX™ Ref, P.O. Release, Project 
" Item Brand UNSPSC Product Category " Job, Requisition Name, Department, Phone 

Code • Extension, Attention/Delivery Instructions 
" Quantity " Subtotal 
• Categories and Sub-Categories " Payment Method Tax 
• Order Date and Order Number Price " Line Item Number Freight 
• Shipping Information 
• Method, First and Last Name, Company, 

(7) Allow users to develop personal lists and profiles, and a secure means for storing procurement card 
information; 

Personal Lists and Profiles: NASPO ValuePoint Members can create "Personal Lists" on Grainger.com and 
punch-out integrations for frequently purchased items. Multiple personal lists can be created and shared among 
Members using the same Grainger account to streamline the acquisition process. This functionality allows 
Members to: 

., Create lists by product category, service location, usage, or specifications and then organize those lists 
in folders 

• Order directly from their list by clicking "Add to Order" next to any item 
• Assign a location to a list allowing for easy access of that list from the Grainger Mobile app 
• Add min/max quantities, bin locations, and print labels of the items in your list for easy inventory 

tracking 
.. Share lists with other people on the same account, so they can view and order from other Members' 

Personal Lists 
• Add or delete products on the list, combine lists or organize lists in multiple folders 
• Shared usage of these easy-to-access lists can assist NASPO Members in consolidating product 

orders, avoiding duplication and driving product standardization to reduce costs 
• To keep a record of previous purchases 

My Lists 
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reorder their entire list 
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different products listed 
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Portions of information within this section are considered confidential and will be redacted. Please see l;xhibit 
A. 
Procurement Card Information: Grainger.com has an easy and secure means to use the Personal Profile 
feature allowing each individual NASPO ValuePoint Member to establish specific user-based profiles to view 
and edit contact, default payment and delivery information: 

Payment Information 
• Select permanent payment method for individual account users 
• Establish permanent method of payment (Purchase Order or Credit Card) for all account users 
• Expedite check out by enabling express checkout (requires permanent default shipping and payment 

options) 

(8) Online help to use site should be available at minimum during normal work hours. 

CIiek-to-Chat: Grainger offers Click-to-Chat Assistance for Members on Grainger.com and punch-out 
integrations. Agents are available from 7 am to 5 pm, Monday- Friday, in all time zones to assist Members with 
their product questions or anything related to the purchasing process. Agents in the click-to-chat function can 
access technical product experts to answer detailed questions on product application or specifications affording 
NASPO ValuePoint Members a prompt means to get answers to their questions. 

Can I help you wl!h 
anything today? 

I Members can chat live with a Customer 
Service Representative (CSR) on 
Grainger.com. Once "Chat Now" is 
clicked, a message box opens up allowing 

[ members to communicate with the CSR 
I 

Help Button: Grainger.com offers a "help" button featured on the top right of every page of Granger.com to 
access additional information. 

M A,tu111l Ud Jfi( lit\ 

Wtlcomtttck 
Michelle A. 
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Once "Help" is selected the following screen appears with multiple topics for selection including Getting Started, 
Order Placement, and Manage My Account. 

Th• Grelngtt Help o .. , 
"':" ,,., ~·.: .... ~ ... ti"""""''"•' ... ~ O>I~)" .... , , ... :,,.,,:,..A .... , ..... ~~~··· •n1,,~, , .... ,..,,.~ ,;, ,..,, ··~ i<• ''" "' ... ,..,,~ ... r 
~1<1 O;r<~o,i• '• t' · , >,, •,·' ,,, WII II I'•'\;'(~- .. , 1tH1 !, .. ~ 

Getting Slsrted 

Order Placement 

Whm, lo M}' Order? 
'-·· ... 
r,•,·,·,,· 
•,;,,_,,' 

( 

M1m11:oe My Acr.ount 

eProcurtmtnt So!utiooa 

flndflroduclt 

Admm Setting: 

Mob-lit S.Olutlont 

Members may quickly and easily find answers 
to the most commonly asked questions and 
received guidance while shopping on 
Grainger. com. 

Key Help Topics: 
Getting Started 
Where is My Order 
Find Products 
Order Placement 
Manage My Account 
Admin Setting 
Order Management System 
eProcurement Solutions 
Mobile Solutions 

(9) Technical data, Illustrations, Material Safety Data Sheets, parts availability, and access to web-based 
product sourcing Is required; 

Technical Data and Illustrations: Grainger's General Catalog is available in its entirety on Grainger.com and 
includes technical data and illustrations. 

Safety Data Sheets (formerly MSDS): NASPO ValuePoint Members may view and print SDS online at 
Grainger.com. 

Parts Availability: Grainger gives NASPO ValuePoint Members access to approximately 200,000 repair parts 
for products in the Grainger General Catalog, including hard-to-find and discontinued items from more than 325 
brand-name manufacturers. Parts list and expanded-view diagrams are available online 24 /7 at Grainger.com. 
Click on the "Repair Parts" tab to access Grainger's online Repair Parts center. 

Web-based Product Sourcing: Grainger's online special order functionality is a value-add resource extending 
our catalog offering to provide NASPO ValuePoint Members a relevant solution for acquiring products. 

(10) Allow viewers to view on line Offeror's product availability by location; 

NASPO ValuePoint Members are able to determine real-time product availability by Grainger location. 
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DURACELL 

Battery, AAA, Alkaline, PK24 

Your Price c, , .. O.livti ~timt on'~ 

$6.61 /pkg.of 24 : 11,~ .... fu,~~lkl bvrl 1 ,,,~'l\'l y 0 

i 1 

! +Add to H"t 
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Grainger.com 
enables NASPO 
ValuePoint 
Members to 
check the real­
time product 
availability and 
expected arrival 
date of shipped 
orders. 

Members can designate a default branch within their account Member profile or allow Grainger.com to provide 
availability based on the branch closest to their location. 

Enter e Ml eddress. dty and s!ete, ZIP code, b<ench number. or country 0 

MAP 

2.11ml 

Phol'W ,& Hour-5 · Drivlng Oitechons f 

WAUKEGAN Branch #168 

J:53! tuns~: f..\Jr:. 

\\'Ji.UKEGA'~. I~ 6J~,&7-~-:i7 

Phan~ & tiours I D1ivin9 Oireclions ! 

10.19ml 

ARUNGTON HEIGHTS Branch #149 14.19 ml 

f.'J!,E Allf~-rit:.,;l Rd 
,t.A.U~~GlO\ HEIG'--'.TS i-. ISD005-t,t:2,J 

Phone & Hours ! Dnving Oi,~cllons ' 

MORTON GROVE IJ<anch #146 15.33 mi 

AviilJt,lE- k,: pickup Thu. N-o~ 3-0. 

A.yailabli fc.t p!c.kvp Thu. Nov 30. 

Availat,ie for plo~up Thu. No¥ 30. 

(11) Ablllty to block certain Items or categories. 

.JII 

Upon request, Grainger can block certain items or product categories 

(12) Ablllty to accept "P-Card" payments. 

By selecting 
"Pick Up" 
members can 
see which 
branch 
location has 

" the item in 
stock 

Grainger accepts P-card payments via VISA, MasterCard and American Express as a means of payment for 
orders. 

January 5, 2018 

DASPS-2183-17 
NASPO ValuePoint 

Facilities Maintenance and Repair & Operations (MRO), Industrial Supplies 
Page38 of92 



RFP DASPS-2183-17 (MRO) Industrial Supplies A NAS.PO 

Value Point GRAINGER, 
1 I I lld1H' ii@, ihMhWDiHitfo 

(13) 

(14) 

(15) 

(16) 

(17) 

(18) 

(19) 

Web-based Catalog available? 
{__ Yes_No 

Contract pricing available on line? 
{__ves_No 

Online workflow management? 
{__ves_No 

Order Status!Tracking Online? 
{__ves_No 

Order History? 
{__ves_No 

Personal Lists? 
..l._Yes_No 

Online Availability? 
{__ves_No 

6.5.6 Storage Of Electronic Data 

(20) What are you doing to ensure that your EPP 
products are properly Identified and labeled In your 
Catalogs? 

Grainger identifies Environmentally Preferred Products (EPP) 
with a green leaf in o.ur online catalog. Grainger's paper catalog 
contains categorizations of products by EPP third party 
certifications. 

Grainger's Product Management team continually verifies and 
pursues EPP offerings. 

(21) Offeror is able to highlight EPP products either through 
prioritizing the EPP products in the online catalog, or by 
offering to substitute conventional with greener products? 

"i_ves_No 

6.5.6.1 Describe in detail how the electronic Information for each Participating State shall be stored. 

Portions of this information within this section are considered confidential and will be redacted. Please see 
Exhibit A. 
Grainger values and understands the importance of properly storing electronic information for each Participating 
State. This information is critical to Grainger and NASPO Members for decision making and auditing purposes. 
Grainger has implemented s stems that protect, reserve, and maintain information obtained from each 
Member, 

Data protection is critical to Grainger. This requires creation and implementation of Information Security 
controls, processes and policies which align with an established information security framework. Grainger chose 
an internationally accepted information security management framework, ISO/IEC 27001. This framework 
provides direction for the Grainger information security program and established information security policies 
and procedures. 

Grainger accepts credit cards as a payment method. We are required by P-card brands (Visa, MasterCard and 
American Express) to assess compliance against the PCI DSS standard. We perform that assessment annually 
and report to the card brands through our acquiring banks, as required by the standard. 

Grainger undergoes an annual Information Technolo 
US Sarbanes-Oxley Act of 2002. 
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6.5.6.2 Do you have a dual system as a backup in the unlikely event that the main Information storehouse 
becomes unusable? 

Yes, Grainger's critical databases are mirrored in near real time providing backup support in the unlikely event 
that our main information storehouse becomes unusable. 

6.5.6.3 Provide a general description of security protocol Including storage of data, ordering security 
and data file security. 

Portions of information within this section are considered confidential and will be redacted. Please see Exhibit 
A. 

NASPO ValuePoint Members can rest assured that Grainger takes data security serious. To ensure the 
appropriate protection of all Grainger data, both internet-facing and critical internal s stems are 
next eneration firewalls, which allow us to se ment our environments as needed. 

Grainger undergoes an annual Information Technology General Controls (ITGC) audit under Section 404 of the 
US Sarbanes-Oxley Act of 2002. This assessment is in further support of Grainger's security protocols 
addressing data storage, ordering and data files. 

6.5. 7 Catalogs 
The successful Offeror must provide paper and/or computer media catalogs to all agencies 
upon request for the duration of this contract. Offeror to explain If catalog identifies 
environmentally preferable products with associated EPP certifications. 

Upon request, Grainger will send a hard copy or computer media catalog to NASPO ValuePoint Members. The 
Grainger catalogs include designators of Green Products or EPP certifications, as illustrated below. 

,v,,,, ,.. ,s,,_.,, 

\'Vl!ite 1 iO~I, )( 13'/, 
f,'/11:ftl: l ,0'); ,2· 
1/.J'llile 2 10h ~ 13'/, 
Whitt 1 1G' ;t; 13' 
SffifltfOII! 
V,1tite 1 !IV,;,. 1(}\.'<' 
l!lwwn 1 9Vi X 10%' 

31.,f 
3·'v\' 
3%' 
.,,.J.-'\•'' ,.::,n'r. 

51.'i;' 
!NH" 

240 Gieo1gia•Pacl!1c 

20(1 To1.1gh G1Jy 
120 GeNg,a•Pacihc 200 

~50 Gt10JQiil•Pacl!1t 2,50 

2~190 
36P069 
230;}0 

2t12014 

20034 
235'[i4 

w2n 
31iP069 
3JG99 
39FKS1 

5UWH4 
'4CJ75 

. •' Zr I Jy •• ff 
t Meet EPA guUlufll'les tor post•eonsumer tetyeltJtJ fiber conlent. t CireM S11al GS· 1 
Sla11rJ1ro Certmet.1 

Grainger uses specific designators in our hard copy catalog to identify green products 

Grainger's online catalog, Grainger.com, provides information and specifications for over 1.6 million products 
including designations of 72,000 Green products and EPP certifications. 
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Grainger also provides NASPO ValuePoint Members detailed product data in various electronic formats (tab 
delimited, Excel, Access) for loading into Jaggaer or other purchasing systems. This data is customizable in 
format and content to include a designation for Green Products. 

6.5.8 Procurement Card Policy 

6.5.8.1 The successful Offeror must offer the capability to accept procurement cards as an 
acceptable form of payment. Level Ill reporting is preferred. 

Procurement Cards Accepted? ✓ Yes ___ No 

6.5.8.2 Explain In detail your reporting capabilities for procurement card transactions. 

Grainger processes Visa, MasterCard and American Express Level I, Level II and Level Ill transactions. 

Grainger Credit Card Purchase Report: Grainger will offer NASPO ValuePoint Member a Credit Card report 
which includes the following: 

" Payment method for purchases 
• Purchase amount aggregated by State Agency and Political Subdivision level 
• Procurement card type - American Express, MasterCard or Visa 

Financial Institution Reporting (Level Ill): Grainger realizes that Level Ill 
reporting is critical for effective transaction and spend management when 
using a procurement card. To meet the needs of NASPO ValuePoint 
Members, Grainger provides line item invoice data to the credit card 
company. The credit card company will provide itemized reports to the 
NASPO ValuePoint Member. The offerings and associated fees vary by 
provider, allowing the NASPO ValuePoint Member to determine what best 
fits their needs. 

(Note that the Member must have a Level Ill purchasing card program in 
place with its financial institution to see this data on their Statements. A 
Level II program does not provide all data available via Level Ill reporting). 

6.5.9 Forced Substitutions 

6.5.9.1 Forced substitutions are not allowed. 

Grainger provides the following 
data fields to American Express, 
Visa and MasterCard for use in 
Level Ill reporting: 

1. Grainger SKU 
2. Item Description 
3. Unit Price 
4. Quantity 
5. Extended Price 
6. Tax Rate (if applicable) 
7. Tax Amount 
8. Customer# 
9. Destination Zip Code 
10. Order Date 

Grainger will not force substitutions. If an item is not available, Grainger will inform the NASPO ValuePoint 
Member and provide the Member with the option to choose an alternate product or wait for delivery if the 
product is on back order. 

6.5.9.2 Explain how you will notify customers about out of stock items and how you will provide 
information about how the substituted product compares with the product that is out of stock. 

Grainger utilizes several methods to notify NASPO ValuePoint Members if an item is out of stock, depending on 
order method. For online orders, Members will have real time visibility to out of stock or discontinued items. 
Grainger.com functionality includes a "compare items" feature which provides a side by side comparison of 
available alternates for the Member's consideration. In all instances, the decision to accept a substitute product 
is solely that of the NASPO ValuePoint Member. 

If the Member places an order either via a branch or phone, the Member is immediately notified by a Customer 
Service Representative (CSR) who will inform them of options for substitute or alternate items. Grainger's ERP 
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system easily allows the CSR to search for available alternates for the member to consider. Product information 
can also be emailed or faxed to the NASPO ValuePoint Members to review. 

For faxed or emailed orders, a CSR will notify the Member and inform them of options for substitute or alternate 
items. Product information can be emailed or faxed to the NASPO ValuePoint Member. 

Product Compare 
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6.5.10 Customer Service Representatives 
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6.5.10.1 Offerors shall provide each authorized purchaser with customer service representatives 
assigned to handle questions and resolve all problems that arise. 

NASPO ValuePoint Members have access to Grainger's family of approximately 3,000 Customer Service 
Representatives (CSRs) to address questions and resolve issues that arise. Each CSR has use of State-of-the­
art technology tools needed to address inquiries and ensure Member's expectations are met. 

6.5.10.2 Service representatives shall be available, at a minimum, from 8:00 am to 5:00 pm In EACH 
time zone, Monday through Friday. Service representatives shall be available by phone (via local or 
toll free number), fax, or email during the required times for each participating State. 

Grainger's Customer Service Representatives 
(CSRs) within the branch network will be available 
8:00 am to 5:00 pm each day. Additionally, CSRs 
are available 24/7 via a toll free number, fax, and 
email for NASPO ValuePoint Members. Grainger's 

E . Email: Customersupport@Gralnger.com 

Phone: 800-4 72-4643 (800-GRAINGER) 

Fax: 855-281-3749 

national footprint provides NASPO ValuePoint Members with comprehensive 
questions and resolve inquiries. 

resources needed to answer 

6.5.10.3 This solicitation Is for all states and all time zones. Describe how you will manage the 
servicing of the contract for each time zone. 

Grainger's Government Sales Organization is divided into 3 regions - West, South Central and Northeast to 
ensure service to NASPO ValuePoint Members. We have coverage in all time zones including 24/7 online, 
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phone and email support. Government-dedicated Grainger sellers manage and service the contract through 
an experienced team of over 500 government sellers, throughout all 50 states, Washington D.C. and US 
Territories. Grainger provides full geographic coverage to all state, local, and education government Members. 
Government sellers are trained and certified to manage government specific contracts and customers. All 
sellers annually complete government ethics and 
compliance training. 

Grainger's Customer Service Representatives will 
be available 24/7 via a toll free number; fax and 
email in each time zone for NASPO ValuePoint 
Members 

For NASPO ValuePoint Members with KeepStock® 
Inventory Management solutions, Grainger's Onsite 
Service Representatives are available during 
normal business hours at member specific locations 
to help Members manage their inventory, place 
orders and provide other assistance as needed. 

6.5.10.4 Provide an Emergency number and 
contact for afterhours use. 

Grainger support is available at phone number 
800-472-4643 24/7, 365 days a year for all NASPO 
ValuePoint Members with a critical need. 

Grainger's Government Regional Sales Coverage 

6.5.10.5 All service representatives shall have online access to account ilfanaion and provide a 
timely response to Inquiries concerning the status of orders (shipped or pending), delivery 
i1formation, back-order Information, contract pricing, category discounts, product availability, product 
Information, account and billing questions, and contract compliance requirements. 

Grainger's online system and network gives its government sellers and customer service representatives 
immediate online access to real time Member account information to help NASPO ValuePoint Members and 
provide information including, but not limited to: Status of orders (shipped or pending) as well as: 

" Backorder status 

" Contract pricing 

" Category discounts 

" Product availability 
• Product information 

" Account and billing questions 
• Contract compliance 

" Technical product support 
.. Cross referencing 

6.5.10.6 Describe in detail the process that shall be used to ensure adequate service representatives will 
be available. 

Customer Service Representatives (CSRs) utilize a workforce planning software to ensure that CSRs are 
available 24 hours a day. Utilizing this software, Grainger is able to accurately forecast volumes and handle 
work schedules based on historical and real-time needs. This capability allows Grainger to ensure adequate 
staffing levels to provide a consistent level of service throughout every interval of the day. Grainger utilizes a 
sophisticated phone network with phone routing logic that routes calls to the first available CSR. In emergency 
circumstances direct calls are routed to the appropriate local resource. 
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With approximately 3,000 Customer Service Representatives working with customers nationwide and over 500 
dedicated Government Sales Representatives; Grainger has the resources available to meet the needs of any 
NASPO ValuePoint Member. 

6.6 Administration and Marketing 

6.6.1 Return Policy 

What is your standard return policy? 
Grainger's Standard Return Policy: Returns for Grainger catalog products can be made up to one (1) year from 
the date of purchase. Returned product must be in original packaging, unused, undamaged and in saleable 
condition. Proof of purchase is required. Grainger will either replace the product or issue a credit for the product 
purchase price. 

The above represents Grainger's policy, however; in practice Grainger attempts to put the Member first and in 
many instances Grainger may accept returns that do not meet all of the above criteria. For assistance with 
returns, Members should call Grainger Customer Care at BOO-GRAINGER (800-472-4643). 

6.6.2 Distribution Points 
It is desirable that a successful Offeror has inside and outside sales staff and distribution 
facilities located in all Participating States or geographic area offered. Offerors must provide 
the locations of their distribution points and Information regarding sales staff for each 
Participating States or geographic area offered. 

Grainger's Government Inside and Outside Sales Staff are solely dedicated to the public sector market 
across all 50 NASPO ValuePoint Member States, Washington D.C., US Territories and the federal government. 
Grainger created this government-dedicated sales team to better serve this sector, to understand specific 

Alabama 17 Louisiana 13 Ohio 

Alaska 10 Maine 7 Oklahoma 

Arizona 18 Maryland 26 Oregon 

Arkansas 10 Massachusetts 19 Pennsylvania 

California 80 Michigan 15 Rhode Island 

Colorado 18 Minnesota 18 South Carolina 

Connecticut 13 Mississippi 9 South Dakota 

Deleware 7 Missouri 18 Tennesse 

Florida 47 Montana 6 Texas 

Georgia 23 Nebraska 8 Utah 

Hawaii 16 Nevada 12 Vermont 

Idaho 8 New Hampshire 6 Virginia 

Illinois 32 New Jersey 30 Washington 

Indiana 10 New Mexico 21 West Virginia 

Iowa 9 New York 46 Wisconsin 

Kansas 11 North Carolina 21 Wyoming 

Kentucky 13 North Dakota 7 District of Columbia 

Grainger's Sales Staff Per State as of December, 22, 2017. 
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19 
14 
12 
25 
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15 
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13 

54 
10 

6 

29 
28 

8 

13 

7 

15 

customer challenges and 
to drive overall savings in 
procuring products. 

Distribution Points: 
Grainger's standard 
operations consist of 
methods to make 
inventory available to 
customers on a just-in-
time basis. Through 
Grainger's logistic 
network, which includes 
249 branch locations and 
13 distribution centers 
(DCs), Grainger's over 
$1.3 billion in on-hand 
inventory is supported by 
a network of over 4,800 
Grainger suppliers and 
manufacturers. Please 
see the following 
distribution center 
location chart for detailed 
information regarding 
each DC and the map 
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illustrating branch and DC locations. 

Kansas City, MO 131,000 1,300,000 

Greenville, SC 305,000 1,100,000 

Patterson, CA 269,000 820,000 

Minooka, IL 464,000 1,100,000 

Bordentown, NJ 283,000 1,300,000 

Denver, CO 73,000 45,000 

Plymouth, MN 89,000 35,000 

Seattle, WA 88,000 56,000 

Mira Loma, CA 133,000 345,000 

Cleveland, OH 134,000 395,000 

Dallas, TX 150,000 560,000 

Jacksonville, FL 119,000 230,000 

Southaven, MS 111,000 230,000 

• r.h,,n,~:n 
it tJnt~Q,..t,,?'\ {:.tt~tt,' 

$ 50,100,000 

$113,400,000 

$ 91,100,000 

$174,100,000 

$115,400,000 

$6,700,000 

$8,000,000 

$ 10,400,000 

$ 46,400,000 

$ 44,600,000 

$66,400,000 

$ 35,400,000 

$ 32,800,000 

. ' .... 

265 

492 

358 

632 

574 

30 

34 

46 

181 

218 

322 

145 

144 
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A complete list of branch locations Is located In the Appendix. 

6.6.3 Contract Management 

6.6.3.1 Describe the Offeror's strategy for contract management and sales support Including roles 
and responsibilities as they relate to each participating state for each of the proposed account 
teams that will handle contract management issues. 

Grainger has established a framework to address NASPO ValuePoint contract management. Inquiries are 
addressed initially by the Member-aligned Grainger seller who engages necessary resources to address 
customer inquiries. If any matter cannot be resolved by Grainger's aligned Member seller, the seller will engage 
their immediate supervisor and escalate the matter to Grainger leadership until the issue is resolved. 

Team Roles and Responslbillty 
The chart below illustrates the roles and responsibilities of the team that as of January, 2018, support our 
existing State of Nevada/NASPO VP contract #1862. 

I Responsible for all aspects of Grainger's business with our Government customers and for : 
/ creating and fostering partnerships with our Government customers and understanding : 
.

1 

their MRO needs. Also ensures Government account representatives are properly trained 
and understand their customer's procurement rocesses and ethics rules. , 

~~)s:';: ::~ager / 100% dedicated to NASPO ValuePoint and have the lead for ensuring the success of our ; 

Govt. Sale~ (41 ) ' L=~~~~=~~~r~i~9.-~ir~:~!~~ith~~~~?-~~1u9-~~i~!_19-_~_de_r~~ip. ____ _ ·········· _ __ __ i 
Govt District Sales I Responsible for managing the Government dedicated front line sales force. Help promote . 
Mgrs· (DSM) (3S) j the NAPSO ValuePoint contract and coach and guide their aligned sellers to grow the 
___ · _ _____ _______ _ j.NASPO.ValuePoint_buslness_in their alignedgeogr~ph_y.___ _ ... ________ -------···-· 
Govt. Account Mgr. , Grainger's sale's team members working face to face with NASPO ValuePoint Members 

1 

jGAM)J353) _ _ _ _! -~_rifi_~r~ dedicated to s~r:y~g __ and addresslng_M~.!!l~~t~MB.Q_i:1_~~-~!: _______________ -- . _ : 

Govt. Account 
Relationship Mgr. 
(GARM) (69) 

Govt. Site i 

Gralnger's sale's team members working virtually, generally on the phone with Members, 
and are dedicated to serving and addressing Member's MRO needs and growing the 
NASPO ValuePoint contract by demonstrating its and Gralnger's value as their partner of ' 

__ choice'. _______________ , ___ ·------ _____ .... -------------------·- .............. ____ __ __ .................... _____________ --------------------· ____ _ 

l 
:egl~:'.~:~~), Fleld : Partner with Government Account Managers to help support Members, particularly at large : 
Sales Reps (FSR) & i Member locations. They perform the same sales and service activities as a Government 
Govt. Sales Account \ Account Manager, but focus more on those Members and buyers at a specific location. 

Reps (GSAR) (9) i 
. . . 1 

-~;~:;;~~;;,;~~r .. mJ. ~8.~~-g9.~t~8. ~~bl!: ~8.f~!~ ~-r.ogr8.lll 8.nd a15.~-s~~~°.~s al! Gove_rn_rn8._nt_s8.~8.~:-

~~~:::g~:~fety ; Responsible for executing our safety strategy. 
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-- ---- . RE1sponsii:i1e for assisff n·g-the sR: -GSM (NASPO) ·with-contract implementation: - Acfivities 
include cross functional project management, development of implementation plan, 
stakeholder's management and progress reporting to ensure all Members within a state can 
readlly and quickly access the benefits of the NASPO contract. 

Government 
~C>yrc:ing ~~n_agerJ~) 
Government 
Sourcing Specialist 
(28) 

Responsible for managing the Government Sourcing Specialists to ensure that those • 
. ty11:1rn~E1E~ SE!E!~i)ig <3-r~il'lge(~ _6C>lJrcing ~-e"'!~e'. . ! 

Respond to all requests for product not available in Grainger's catalog. Activities include 
researching product requests and ensuring products meet Members' requirements. 

Dedicated 
Government 
Customer Service 
Representatives 

• Responsible for addressing Members' inbound inquiries (Phone, Email, Fax and Chat). 
Customer inquiries may include but not limited to product identification, order management, • 

• account management, product returns and assistance on Grainger.com, among others. 
-(~~~H~Q) __ 

i Responsible to develop the programs to assist the sales team and Members in meeting 
Government Strategy i their MRO needs. T~is team researches the needs and challeng~s of differe~t public 

1 sector sub-segments including State, Local, Federal, K/12 and Higher Education and 
·••·•··· ... j _d1:1y1:1lgp_s_1:>r<>gr~rn_s t<>.b_e,lp t_tle,rn be,_t!E!r 1)1EIEIH~1:1ir_MBO.nee~s'. .... . ... - ...... . 

1 
Responsible for supporting the Government sales team with bid and contract development. . 

· CLPM activities include but are not limited to cross functional project management, risk · 
assessment that includes operational and financial viability and proposal development. 

6.6.3.2 It is desired that Offerors have a representative(s) that has the sole responsibility of management 
of this NASPO ValuePoint contract. Provide a list the name(s) and title(s) of the dedicated 
representative(s) per region or state. 

Grainger has designated the following team responsible for management of the NASPO ValuePoint contract: 

P~::,:/::::HWr~Naflonal .... 
25 Years' Experience with Grainger 

Senior Director, Government Co Ops 
Director of Government Sales SE Region 
Director of Government Inside Sales 

·.7-,;_ 

J,..,,,.'J National I All 
w Chris Porter NASPO States 

·- ••.• , ..... -,-. • .>,,_~_,... - -·--,·-··-···-······,-,.----···- ··-

12 Years' Experience with Grainger 
Senior Government Sales Manager 
Government District Sales Manager 
-~9yernll)t3,flt ~alE!S M~n!lgEl_r: ... _ 

! David.Joyce@grainger.com 
! (203) 232-4147 

Chris.Porter@grainger.com 
J (940) 867-7602 

Grainger's dedicated representatives are aligned by region and presented below. Each region is governed by a 
Regional VP listed below. 
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VP 
Government 
Sales 

Regional VP 

~!~J:J_l~f'!0,1!. ____________ ;l _ t_:J_11ttc:,~11I _ _ ______ . _ _ 
20 Years' Experience with Grainger 
• VP Government Sales 
• Regional Sales Vice President-
• Governme_ntSales Manager 
Kelly -_-. -. '.South Centrai 
~erul>e _NC:, SC, <3A, FL, AL,, MS, LA, T>C, KS, OK, , MO, TN . 
13 Years' Experience with Grainger 
• Director of Healthcare 
• District Sales Manager 

- -Northeast 

A N~SPO 

Value Point --- GRAINGER. 
1/Wtl-!lii· iil 11-1-llii!-l'il!W 

Benjamin;Nichols@grainger.com 
(1347}fj3fj~1222 

Kelly.Berube@grainger.com 
(281 ) _ 650-:4906 

Regional VP 

Jeff ME, NH, VT, MA, RI, CT, NY, NJ0PA,DE, MD, DC, VA, WV, NE, IA, IL, . 
Dolan_ 'JN,fVll,.OH,KY .• .,. ··-· -
28 Years' experience with Grainger 

Jeffrey;Dolan@grainger.com 
(610) ~~?-~_1264 

• Director Territory Sales 
• interim Director Government Sales 
• District Sales Manager 
Tim - ,West· -
Sweat :AZ., NV, UT, MT, ID, WA, OR, CA, HI, AK, WY, CO, NM, ND, SD, MN, WI 
13 Years' experience with Grainger -- - - -- -· . ' 

Tim.Sweat@grainger.com 
(214) 274-2331 

Regional VP 
, • Sr. Director of Sales 

• Director of Government Sales - West 
• District Sales r.1ana_ger_ 

6.6.3.3 Does your contract management Include customer training? Please provide a detailed 
narrative including, at a minimum, the following: 

• Price and di$OOUnl$ specific to Market Basket items 
• Customer service end wide-variety of order 
processing support channels 

• lntroductiOn of the local Sales end Customer 
Service support sterr 

• Online Ordering • Grainger.com 

• Features and Functions • Grainger.com 

• Phone, Email, Fax 

• KeepStoek' 

• How to Engage 
• Hours of Operation 

• Problem Resolution 

• Technical Support 

• Invoices 

P~uct -· 
• Delivery 

• Retum Policy 

_ • Specific_Product Training____ ___ _ ··•···-·· _ . __ _ __ .. 
• Warranty 

✓ 

Yes, Grainger's contract 
management provides contract 
and eProcurement training at 
no additional charge to NASPO 
ValuePoint Members. 

January 5, 2018 

DASPS-2183-17 
NASPO ValuePoint Page 48 0r92 

Facilities Maintenance and Repair & Operations (MRO), Industrial Supplies 



RFP DASPS-2183-17 (MRO) Industrial Supplies 
A NA$P() 

" ValuePoint GRAINGER. 
lllllifr Mfo·U!! ,VirlUik ,iii:' _..._..._..,.., 

6.6.3.4 Sustainable Products (e.g., energy efficient, water efficient, low toxicity, recycled content, etc.); 

Grainger offers the following training on Sustainable Products: 

Cree 
Lighting Audit 

✓ 

For customers considering large indoor or outdoor lighting projects, Cree offers lighting audit 
services. The audit consists of a site walk-thru, fixture count, energy audit, return on investment 
and payback analysis, utility rebate assistance, applications (photometrics) and future 
commissioning. 

Cree/ Cree's SmartCast PoE embeds intelligence to make buildings more efficient and people more 
SmartCast Wireless ✓ ✓ productive, while delivering far better light for less energy than ordinary LED lighting systems. Cree 
Lighting & Controls will provide onsite resources to support the commissioning of SmartCast enabled fixtures to 
Commissioning optimize energy saving benefits. 

Cree/ 
Photometric Cree application Engineering develop a report identifying fixture locations and light levels for the 

✓ specific application which is critical for outdoor lighting and large Indoor applications. Provides 
Application for 
Indoor & Outdoor point by point lighting calculations on the end user's CAD drawing, resulting in optimized energy 

savings. 
Lighting _________ : __ +--+--·----------.------------------------, 

Cree/ 
Engineering Site 
Audit for Lighting & , 
Controls 

Cree/ 
SmartCast PoE 
Energy Advisor 

Cree/ 

✓ 

For large sophisticated lighting and controls projects Cree offers an on-site walk-thru conducted by 
a Cree Engineer who will perform audit on applications and other services. Cree does the complete 
upfront engineering of the project, maximizing lighting performance, reducing maintenance and 
optimizing energy savings. 

The Cree SmartCast Advisor™ is a powerful suite of applications that offers immediate and 
actionable business insights. It intelligently monitors your building with the SmartCast® PoE lighting 

✓ network and provides tips on making your business more profitable with recommendations for 
energy efficiency, putting your spaces to better use, and much more. SmartCast Advisor™ is 
available for a monthly fee. 

Turnkey Project ✓ 
For customers seeking specialized expertise and support on large lighting & control opportunities -
Cree offers a fee-based Turnkey Project Management service to manage lighting projects from 
engineering to installation to commissioning. Every aspect of the project is billed on one invoice. Management 

Cree/ · ·· 

Utility Rebate ✓ 
Assistance 

Diversey / 
Greenguard ✓ 
Certification 

Diversey / 
Floor Care i ✓ 
Productivity Survey ' 

Air Handier Air / 
Filtration Audits 

Georgia-Pacific / 

✓ 

Dispenser Refurbish, ✓ 
Recycle, Reuse (RRR) , 
Program 

Cree's Rebate Team works directly with Grainger's Mid-Stream Rebate Team and sellers to identify 
and offer mid-stream rebate opportunities for light fixtures and retrofit kits. 

Minimize contaminants introduced to the air during cleaning and Improve indoor air quality. 
Greenguard certification identifies the proper products, tools and processes to clean the facility. 
Diversey supports certification efforts via on-site setup, training and system auditing. 

Improve productivity, appearance and reduce waste in your floor care processes. Diversey provides 
support via a facility survey identifying potential Improvements to your current floor care program. 
Identifies opportunities to realize potential cost savings in overall labor costs and/or chemical usage 
costs. 

Realize opportunities to reduce pressure drop and save energy. This filter audit analyzes air 
filtration systems and current filter list to generate recommendations that will reduce operating 
costs. 

Providing an end of life solution for old paper towel and toilet paper dispensers. GP team removes 
old dispensers and reuses components. Old dispenser components are utilized in manufacturing 
new products, such as computers and automobile parts. Dispensers are picked up at the end user's 
location. 

.. --·- ·----------- ··--·---~--~-~-----------------------------------~ 
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Georgia-Pacific / 
Harmon Recycling 
Program 

Georgia-Pacific / 
LEED* Calculator & 
LEED* Reporting 

Georgia-Pacific 
/Battery Recycling 
Program 

Georgia-Pacific / 
Packaging System 
Optimization 

GOJO / Dispenser 
Disposal & Recovery 

✓ 

✓ 

✓ 

✓ 

GP Harmon's Retail & Distribution Solutions recycling program diverts paper, plastic and metal from 
landfills in order to avoid waste and minimize the environmental impact of your business. Our 
recycling program is unique and custom-designed to help meet, and even exceed, your 
sustainability goals. 

For customers interested in earning LEED® credits under the LEED® v4 Operations & Maintenance 
(O+M) Rating System. Georgia Pacific can generate a report for you illustrating & calculating how 
GP Pro products can support your efforts. Reports can be downloaded and provided to your LEED 
auditor. -------------------- ------- -----------··-~------------------

✓ 

✓ 

Reduce the number of batteries in landfills. Through this service boxes are provided to enable the 
collection of used batteries in the area of your choice. Boxes are picked up at the facility and new 
boxes are provided for continued collection and environmental disposition. 

Collaborate with a team of engineers and packaging scientists to develop innovative packaging 
solutions that improve functionality and reduce waste. 

GOJO will coordinate the removal, transport, and sustainable disposal of old hand soap and sanitizer 
dispenser materials when completing a GOJO managed dispenser installation project. This is a great 
option for large installation/conversion projects and a great way to support sustainability initiatives 
within your facilities. 

t--------·----··---.·-·-+-------+---+----------------------------------_, 

GOJO/ 
Pre-Installation Site 
Survey 

Acuity/ 
Lighting & Controls • 
Audit & Design 

Zing/ 
Lockout Audit 

Rubbermaid / 
Innovative Solutions 
• Mobile Showroom 

Rubbermaid / 
.Recycling Solutions 

Rubbermaid / 
Waste Audits 

Rubbermaid / 
Site Assessments & 
ROI Calculators 

Rubbermaid / 
LEED* Certification 
Support 
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✓ 

✓ 

✓ 

✓ 

✓ 

✓ 

✓ 

For large hand soap & sanitizer installation or conversion projects(> 250 dispensers), GOJO will 
conduct a site walk-thru with material planning and project management. This service addresses 
challenges related to storage space constraints and reduces materials that must be moved, stored, 
shipped, or disposed of. 
---·· ··········-······· ··········--··········--·-···· ··---········-········ ········- .. ·- ·····- •·····•··· ······-···· ·-···· -· ··········-·················· .. ··-

For large lighting projects Acuity offers on-site audit of lighting & controls, recommendations, layout 
& design, ROI analysis, assistance with utility rebates & project management support with installer. 

To ensure compliance of lockout programs Zing offers a site survey conducted by a specialist to 
audit your current lockout program and provide recommendations. 

Discover more ways to reduce cost, improve productivity and enhance employee safety. 
Rubbermaid's mobile showcase vehicle provides an interactive experience and hands-on 
demonstrations featuring Innovative solutions. 

Explore solutions designed to support your recycling efforts. Rubbermaid's mobile showcase vehicle 
presents Innovative solutions to help you achieve your recycling goals. 

For those interested in waste-reduction or recycling initiatives Rubbermaid offers on-site audits 
designed to help educate users on the Impact of implementing a recycling system. This service 
provides an evaluation of current waste stream habits and processes and diversion practices and 
provides recommendations and assistance in designing a recycling system. 

·--· ------------------- ---·------------·--··-·-··-·--· ---

Rubbermaid representatives share their expertise and recommendations through an on-site 
assessment with ROI calculators to support recycling, hand hygiene and many other common facility 
initiatives. 

For customers pursuing LEED Certification Rubbermaid offers a site visit providing guidance, product 
recommendation and support with LEED implementation initiatives. 
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Hubbell / Energy 
Audit 

Henkel-LOCTITE / 
Air Leak Survey 

✓ 

✓ 

--

Gain Insight into opportunities to leverage occupancy sensor technology to reduce energy costs. 
Service includes a site audit, occupancy sensor layout recommendations -drawing, detailed bill of 
materials and a return on investment (ROI) calculator to estimate savings potential and project 

payb_ac~_:_ 

The sooner any loss of air, steam or other pressurized gases is detected in equipment, the faster it 
can be returned to optimal efficiency. To reduce consumption and costs this service includes a site 
survey, documented findings, cost savings analysis and training. 

-------------------------------,__.--+-- +----------------------------------: 

Henkel-LOCTITE / 
Terracycle Program 

For customers utilizing LOCTITE Anerobics or Light Cure Technologies Henkel has a solution to help 
✓ you meet recycling goals and recycle items that were previously non-recyclable. Through an 

innovative partnership with TerraCycle® boxes are provided to enable convenient return shipping. 

6.6.3.5 Review of environmentally preferable products with third party certifications (see section 
6.5.3.6 above for a list of some of the 3rd party certifications). 

Grainger works with NASPO ValuePoint Members to identify EPP products with third party certifications for 
which they would like training. Grainger collaborates with our manufacturers and suppliers to develop training 
programs tailored to meet Member needs. 

6.6.3.6 New products: 

Grainger introduces new products continually which may be viewed by NASPO ValuePoint Members at: NEW 
PRODUCTS 

Training for use and/or utilization of any of these products can be coordinated through Grainger's local 
Government Sales Representatives, local branch personnel and / or General Catalog manufacturers and 
suppliers. Grainger will work with NASPO ValuePoint Members to schedule training on new products for which 
they identify a need. 

6.6.3.7 Equipment and operation- Manufacturer/certified set up and training: 

Grainger will assist via our local Government Sales Representative, NASPO ValuePoint Members in working 
with manufacturers, suppliers and third party installers for equipment and operation manufacturer-certified set 
up and training, post-installation services and maintenance as needed. 

6.6.3.8 Seminars and other learning opportunities: 

NASPO ValuePoint Members will have free access to various Grainger resources such as our "On the Job 
Webinar Series" that relate to work environment topics. 

Grainger's "On the Job Webinar Series" addresses work environment issues such as: 

• Safety 
• OSHA Regulations 
• Productivity 
• Procurement & Inventory 

Management 
"' Green Solutions 
• Emergency Preparedness 

On the Job Webinar Series 

Qn the Job 
--,-,....--- Woblllm~ric,6 

At Grainger's On the Job website, (https://www.grainger.com/content/webinars) you will be able to register 
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and attend FREE online Webinars, all at the convenience from your desk. If a Member is unable to attend the 
scheduled live Webinar date, recordings of previous Webinars are readily available online. 

Safety 
; MONTH 

June 2017 

June 2017 

June 2017 

TOfJIC 

Slips, Trips and Falls, Part 1 • Preventing Falls From Heights Using 
Engineering and Administrative Controls 

Slips, Trips and Falls, Part 2: Preventing Falls From Heights Using 
Personal Fall Arrest Systems 

Slips, Trips and Falls, Part 3: Preventing Slips, Trips and Falls on the 
Same Level 

' 

..,_ View 
recording 

~ View 
recording 

~ View 
recording 

In addition to Grainger's "On the Job Webinar Series", NASPO ValuePoint Members will have access to a 
variety of additional training at no charge. Through our relationship with industry leading manufacturers and 
suppliers, Grainger offers a variety of product training topics. While most of these training seminars are 
conducted at Member locations, other options are available. These programs include: 

• Proto Tools Hand tool safety seminar and film - Training includes a demonstration of the correct 
method of tool usage through a presentation by Proto and Grainger representatives. A certificate is 
issued upon completion of class. 

• DeWalt Power Tools - Training and customer safety presentations includes demonstrations of safe 
operating practices for power tools. Presented jointly by Grainger and DeWalt representatives. 

• Fire-Resistant Workwear Training - Evaluation and training of hazards to help determine proper 
product selection and use, and identifying cost savings. 

• Fall Protection Training - Specific courses designed to train for safety at heights, equipment 
inspection, rescue planning and tower climbing. Customized training courses are also available. 

• Hearing Protection & Conservation Training - Training includes 
instruction on the importance of proper use of hearing protection devices 
and is designed to assist your business in becoming compliant with 
OSHA standard 29 CFR 1910.95. 

" Gas Detection Equipment Training - Instruction on how to use gas 
detection products, including calibrating the equipment. 

., Arc Flash Awareness Seminar - Designed to bring awareness to the 
National Fire Protection Agency. Topics include methods of assessment, 
Personal Protective Equipment (PPE), proper electrical tools, test 
instruments and labeling of hazards. 

• Fuses & Power Distribution Training - Seminars are tailored to site 
safety requirements in proper application of fuses to help protect electrical equipment and power 
distribution systems. 

• Spill Containment Training - Employees are trained to use correct products and procedures for 
specific spill control and absorbent applications. Assessment involves detailing current spill 
maintenance procedures, identification of new and enhanced procedures and suggested 
improvements. 

• Climbing Pro Ladder Training - Includes training literature and video on safe and proper ladder use, 
how to select the correct ladders for the job and ladder inspection. 
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6.6.4 Delivery 

6.6.4.1 Delivery time for in-stock items should not exceed 24-48 hours for all points within in the 
Participating States. Non- stocked Items must be delivered within 10 working days. The Participating 
States reserve the right to impose restrictions. Explain in detail your delivery policy. 

Grainger provides delivery for its in-stock items in 24 and 48 hours for all destination points within a 
Participating State. Non-stocked items will be delivered within 3-10 working days. Historically, 95% of all 
NASPO ValuePoint Member ordered items have been delivered within 24 hours. 

6.6.4.2 Specify Guaranteed Delivery Time for In-Stock Items. 

Grainger will guarantee delivery for local In-Stock items within 24-48 hours from the time an acceptable order is 
received. Delivery times for product shipped to Hawaii, Alaska and US Territories may vary. 

6.6.4.3 Specify Guaranteed Delivery Time for Non-Stock Items. 

Grainger will guarantee delivery for Non-Stock items within 3-10 business days from the time an acceptable 
order is received. Delivery times for product shipped to Hawaii, Alaska and US Territories may vary. 

6.6.4.4 SDS must accompany all orders at the time of delivery (where applicable). 

An SDS is added for every applicable item in the order and is also available on Grainger.com. 

6.6.4.5 The Participating States expect high delivery standards from all contractors. Penalties may 
be imposed on contractors that have continual late deliveries. These penalties may include but are 
not limited to cancellation of orders, request for discounted pricing, non-use of an offending 
contractor or cancellation of the contractor's participating addendum(s). 

Grainger acknowledges that penalties may be assessed and will provide high delivery standards to NASPO 
ValuePoint Members. 

6.6.5 Shipping 

6.6.5.1 All shipments are to be delivered directly to the purchasing department/division address. All 
shipments shall Include a packing label that Includes at a minimum the following Information on 
the outside of the package: Authorized Purchaser; Delivery, Address; Purchasing entity and floor; 
Contact; and Telephone number. 

Shipping labels include all required information listed above and are on every order and delivered to the 
address specified by the Member. See the following graphic. 

6.6.5.2 A packing slip shall also be Included with each shipment, which shall include at a minimum the 
following information In no particular order: Line Item description; Date ordered; Quantity ordered; 
Quantity included in shipment; Any backordered Items; Unit Price and extension; Number of parcels; 
Purchase Order Number; Purchasing entity name; and F.O.B. Destination. 

As illustrated below, packing lists include all required information listed above and are included in every order. 
See the following graphic. 
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6.6.5.3 Describe In detail how your company has Implemented environmentally sound shipping and 
transportation practices. For example 

• Is your company a US EPA SmartWay Partner? 

Yes, Grainger is a SmartWaySM Transport Partner. Since launching in 2004, SmartWaySM partners have 
saved nearly 1.5 billion gallons of diesel fuel and prevented the formation of 14.7 million metric tons of carbon 
dioxide (CO2) and other emissions that contribute to climate change. By continuing to examine Grainger's 
freight operations, as well as working with carriers who are SmartWaySM certified, Grainger will continue to 
refine its environmentally sound shipping and transportation practices aimed in part at reducing its carbon 
footprint. 

• Does your company use alternative fuel vehicles (e.g., electric, battery hybrid electric, blo­
based diesel, etc.? 

Yes, a portion of Grainger vehicles use alternative fuel. 

• Does your company reduce energy usage or other environmental Impacts during shipping? 

Yes, in 2016 Grainger improved container utilization, resulting in an annual reduction of 27.4 CO2 metric tons. 
Grainger continues to be recognized by the US Environmental Protection Agency (USEPA) as a SmartWay® 
partner. Grainger's transportation team continually looks for ways to ship products in a manner that minimizes 
fuel usage, which includes evaluating order size and the most efficient delivery route, including shipping by rail 
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rather than road. Grainger also works with some of our largest suppliers to conserve space when loading 
product to minimize the overall number of trailers. 
6.6.6 Implementation 

6.6.6.1 Implementation of this contract is vital to the Participating States. Describe in detail your 
implementation program including an estimated time line to include at minimum the following points. 

The success of Grainger's NASPO ValuePoint MRO contract is directly attributed to working together with 
NASPO ValuePoint Members on a comprehensive contract implementation process. As the current incumbent 
of contract 1862 and former incumbent of contracts 6416 and 7066 respectively, Grainger will continue to 
leverage proven processes and practices to ensure seamless transitions to this contract for existing NASPO 
ValuePoint Members and application of an efficient and effective onboarding for new participating Members. 
Our objective is to implement new contract terms and conditions impacting service and support to NASPO 
ValuePoint Members be they existing or new. Simply stated, our objective is to make it easier for more public 
agencies to adopt the NASPO ValuePoint contract. In order to do so, Grainger will utilize a three phase 
implementation approach: 

II 

Ill 

Execute Participating 
Addendum 

ValuePolnt Contract 
Management Process 

0-30 
days 

30- 91) 
days& 
Ol1J:l~lnJ:J 

Contract 
life 

cycle 

Leverage 
contract value 

Participate In business 
reviews 
Assess satisfaction 
Prioritize new Initiatives 

• Pricing & contract 
· terms activated 
.. Costsavings 
solutions 

, ... l~~!~!l!itn,ted _ 
! Continuous 
• Member 
I satisfaction & 

contract benefits 

6.6.6.2 Describe in detail the Offeror's Implementation plan, Including all process steps. 

Phase I: Execute Participating Addendum 
Timeline: First 30 Days 

Goal: Promote and leverage the value of the NASPO ValuePoint-Grainger contract, sign Participating 
Addendums and activate contract terms 

Grainger will align current NASPO ValuePoint Members and explain the benefits of the new NASPO ValuePoint 
contract so each Member can realize the new contract's value. Grainger's Government Sales Manager's will 
prioritize Grainger's participating Members and also pursue the remaining states who currently do not 
participate under Grainger's existing NASPO ValuePoint contract 1862. 

Day 1 - 30: NASPO ValuePoint Implementation Kick-off 
Grainger Resources: Grainger NASPO ValuePoint Leadership Team, Government Sales Managers, Account 
Managers; Corporate Communications Team, Marketing Team 

Grainger Actions 
• Conduct national conference calls internally with Grainger Executives providing the details of the 

NASPO ValuePoint contract and implementation plan. The agenda includes an overview of the 
products and services that Grainger will provide Member States, a list of key Member leaders, and 
specific assignments for the Grainger Executive team to promote the new contract 

• Conduct national conference calls internally with Grainger Government Sales Force providing 
details of the NASPO ValuePoint contract and implementation plan. Details of these calls include a 
complete overview of products and services to be provided, a deep-dive on the new pricing offer, the 
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go-to-market plan promoting the new contract, and a list of target states and agencies 

• Communicate NASPO ValuePolnt contract details to other Grainger teams supporting NASPO 
ValuePoint Members including Customer Service (Call Centers and Branches), eCommerce, Inventory 
Management, Enterprise Systems/IT, Shared Financial Services, Emerging Small Business, Minority 
Business Enterprise, Women Business Enterprise, And Disabled Veteran Owned Business 
(ESB/MBE/WBE/DV & DBE) Team and others necessary for a seamless contract launch 

NASPO ValuePolnt Existing and New Participating Members 

• Grainger will engage State participating Members to gain CPO approval and execute a Participating 
Addendum to ensure that Members achieve the benefits of the new NASPO ValuePoint contract 

• Activate NASPO ValuePoint dedicated online portal for local and education sector contract affiliation 
• Grainger will leverage its 500+ strong Government sales force to promote and launch the contract 
• Continue engaging unaffiliated states and other targeted Members that will include highlighting and 

explaining the benefits of the new NASPO ValuePoint contract and Grainger's unique offer 
• Announce award through social media, Grainger website (www.Grainger.com), and other media 

channels 
• Email communication to all current Members buying from Grainger's current NASPO 1862 contract 

notifying them of award and benefits of the new contract 
• Within 48 hours of each affiliation to new contract, terms and conditions will be activated 

Inclusive of new contract pricing 

Phase II: Contract Implementation Process 

Tlmellne: 90 DAYS Each Member State and/or agency or political subdivision's implementation timeline can 
vary depending on customization requirements. Simple implementations (little to no customization) average 
approximately 30 calendar days and more complex (heavy customization) average 90 calendar days. 

Goal• The goal in Phase II is to enable the realization of NASPO ValuePoint contract benefits for Members. 
This includes cost savings strategies, services, and other values associated with the contract. 

Grainger Resources: Contract Enablement Manager, Government Sales Manager; Customized Solution 
Resources. Each state's activity will be led by the state's Government Sales Manager. 

Participating Member Resources: State or Political Subdivision Contract Administrator and Contract 
Implementation Champion, Small Business Advocate / Hub Coordinators, and customized solutions such as 
Purchasing, IT, Accounts Payable, Inventory Management, etc. 

Grainger will utilize a 5 step process and align a Grainger Contract Enablement Manager within Phase II: 

Day: 0-10 10-30 20 -40 30-60 60-90 

DEFINE I Validate Objectives and Goals 
Begins after the state has signed the Participating Addendum (PA) 

• Meet and understand Member's key initiatives and needs 
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" Determine Member's implementation scope of work criteria, priority and timelines 
'" Determine and allocate specific Grainger and Member resources required for implementation 

PLAN: Jointly Define Success Factors and Implementation Requirements 

• Identifying specific Grainger value-add, no-charge or fee services and solutions to advance Member's 
goals 

• Identifying Member specific requirements and customization of Grainger solutions required 
• Customized positioning, communication and training plans 
• Key performance indicators to determine success 
• Implementation timeline and major milestones 
" Awareness and adoption pieces (Communications; Training; Marketing) 
• Solution feature options & functionality (e.g. eCommerce; Inventory Management) 
• Member coverage and service plans(e.g. Sales; Customer Service) 
ti Product categories opportunities, consolidation 
• Programs (e.g. Sustainability; Safety; Channel Procurement Partnerships) 
• Contract Management (e.g. Reports) 

LAUNCH: Deliver Consistent Site Level Direction 

• Drive awareness by delivering communications across all Member locations - for Grainger and Member 
teams 

• Conduct implementation meetings for Grainger and Member teams to train on specific solutions 
" Engage Grainger sellers with Member specific site level action plans 
ti Provide actionable messaging 

EXECUTE: Reallze the Value of the NASPO ValuePolnt Contract 

• Work the implementation plan 
• Install solutions 
• Lead change management 
" Identify, escalate as necessary, and resolve issues 
• Realize value of Contract 

MEASURE: Evaluate and Adjust to Achieve NASPO ValuePolnt Member Needs 

• Review site level results 
• Review value and initial costs savings 
• Check and adjust to meet objectives 

Phase Ill - ValuePolnt Contract Management Process 

Timellne: Begins Immediately at the completion of Phase II for each Participating Member 
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Goal: The goal in Phase Ill is to create ongoing contract activities and programs to continuously leverage the 
NASPO ValuePoint benefits for the life of the contract 

Overview: Grainger will utilize a 2 step process within Phase Ill as part of our ongoing management for each 
Member implementation. This enables further partnership as needs evolve or goals change within the 
Member's infrastructure to leverage the NASPO ValuePoint contract at the department level and provide 
improvement opportunities back to State or Political Subdivision Contract Administrators. 

Grainger Resources: Government Sales Manager; Government Account Manager, Customized Solution 
Resources. Each state's activity will be headed by the state's Government Sales Manager. 

Participating Member Resources: State or Political Subdivision Contract Administrator and Contract 
Implementation Champion, and customized solution resources such as Purchasing, IT, Accounts Payable. 

MONITOR & EXECUTE: Drive Adoption of the NASPO ValuePolnt Contract 

State Agencies and Political Subdivisions 
• Assess Member satisfaction 
• Address issues and resolve concerns 
• Engage with state, county, municipal and other procurement officials to understand specific department 

needs and current procurement vehicles 
• Assess continuous improvement opportunities to ensure contract compliance 
• Jointly develop member/ Grainger strategy and proposal based on Member's needs and benefits of 

NASPO ValuePoint contract 
• Prioritize Member initiatives to gain an understanding of which activity/program to focus 
• Present relevant solutions to Members 
" Execute on Member's key initiatives and implement mutually agreed upon solution(s) 

GROW: Implement Improvements 

Further Engagement with State Agencies and Political Subdivisions 

• Regular site visits and engagements 
• Conduct Quarterly Business Reviews 
• Continue to drive and grow productivity, cost savings, consolidation and process improvement by 

leveraging NASPO ValuePoint Grainger contract and addressing Members' changing initiatives or 
needs 

6.6.6.3 Detail the specific Information, resources, and assistance the Offeror will require from each 
Participating State to Implement the contract. 

Information, resources and assistance needed from each Participating State include: (I) sign Participating 
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Addendum (II) Identify Primary point of contact for Contract Implementation; (Ill) Define any additional terms 
and conditions for negotiation. 

In order to successfully implement and drive the NASPO ValuePoint Contract in each state, the CPO will be 
involved both at the state level, as well as agency level, to drive compliance and facilitate key relationships. 
Noted below is the specific information and assistance requested within Grainger's three phase implementation 
approach. 

Meet with Grainger 
Government Sales 
Manager 
Provide direction on 
State's or Political 
Subdivision's key 
Initiatives and goals 
Determine Online 
Ordering System 
Options 

• 

• 

• 

ldentlftcatlc>n of Participating State agency _and 
po11tlcal subdivision Jocatlons and primary 
contacts·(k11ownasSite Champions) 
Procurement proc:ess and data history related to 
but not llmltedJ°' produchategorles .and item 
usagef9! i)acl\ 1_91?11\l9n_ . . . · ........ ·. ... . 
Collaborate with Grainger Implementation 
resources to define scope, plans, and aHocate 
local resources 
Provide _access .to relevant data, locations, and 
people · 
Lead Change across local agencies and political 
subdivisions 
Resolve barriers and conflicts 
Hold accountablllty on State and Political 
Subdivision resource actions 

Details on· changes to 
State's or Political 
Subdlvlslon'.s key 
Initiatives and needs 

• · · · · co11a1>orate wit11·ora1risier 
Government Sales Manager : 

• Provide dlrectl.on_on State's 
and PolltlcalSUbdlvlslon's 
keylnUlatlvesand goals (If 
changed) 

• • Resolve barriers an.d 
conflicts 
Lead Change Management 

6.6.6.4 Describe how soon from execution of the Participating Addendum the onllne ordering 
system will be available to each Participating State. If a phased Implementation Is planned In 
terms of limited functionality vs. complete functionality, please specify. 

Within 48 hours after signing the Participating Addendum, Grainger will provide full web site functionality 
for all Participating States and Political Subdivisions. Grainger recognizes the sense of urgency of implementing 
the benefits of the new contract expeditiously. 

6.6.6.5 Describe In detail the Offeror's experience when Implementing customer relationships of 
equivalent size and complexity. 

Grainger possesses a strong history of developing and implementing large and complex customer 
engagements. Our experience spans multiple aspects of size and scale. Grainger's results deliver extensive 
costs savings, increased productivity, consolidation, and process improvements. 

\ Customer: 50 states 

5k+ Political 
Subdivisions 

. Grainger: 500+ Sellers 
• & Leaders 
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Leveraged existing relationships with key State and 
Political Subdivision stakeholders 

2. Grainger pursued and executed successful Participating 
Addendums 

3. Increased participation and grew contract substantially 
through our broad product offering and value services 
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: 1. Grainger collaboration with GSA and federal agencies 
• 2. Joint development of a solutions implementation plan 

3. Prioritized customer targets 
: 4. Robust communication plan to drive awareness for 

customers & Grainger 
5. Delivered training to increase adoption within customer 

locations 
{ 

r 'I. Collaboration of solutions and implementation plan . 
l 2. Defined mutually accountable site level action plans to 
· provide awareness and drive adoption 
' 3. Grainger provided education and training for Safety and 

Compliance Programs 

i 1. Joint development of a solutions implementation plan 
! 2. Defined Implementation key performance indicators 

3. Implementation progress reporting 
4. Increased participation and contract relevancy through 

br()ad produ~t.()ffering.and v.alue.services 

6.6.6.6 Describe any customization ablllties for different states or political subdivisions within a 
Participating State. 

Yes, Grainger's broad offering has many opportunities for customization through collaboration between 
Grainger resources and the NASPO ValuePoint Member. Some customization options include: 

'. ·Descdpti1>n . :. •· • ,. : · . ,. , . . . 1 , .· . ':,~ 
~ cs y ~"' !; CC:: fa ) ~s !:~ ~ V; i ~ -, ✓ c o; ; ✓ 1: ;, " ~ c,.., 'Jc ! < ~ / ,. ~ °'"% 

Grainger can support, design, and/or deliver communications and co-branded 
Driving awareness marketing materials to increase knowledge of the contract and promote adoption of the 
and Adoption NASPO ValuePoint contract benefits through the contract lifecycle. 

··••··--- ·-·---··•··-------· ----··• _ . The!e ~y include co-branding and me~saghg for printed_and electronic materials ____ 1 

Solution Feature A NASPO ValuePoint Member may select specific features and functionality such as: : 
Options & · Punch out, eCommerce integration, configuration of tool cribs, among others. ' 

_Functlonall!Y ________ . __ ______ ___ ________ -------·--·--··-----··~-·-····-----·-·----- ---------··-·--··---·-···----.,------- --···--- •····---•·-·----·--·•··--
Customer Coverage Grainger and the NASPO ValuePoint Member collaborate on appropriate coverage 

. and Serv!ce.. .. ___ ... _ from Grainger Sales and Customer §ervi~e._ "--"------ ______ _____ . . ___________ ------------- ... , 
~ro~uct_Categorles ___ _ A NASPO ValuePoint Member_may customize Grainger catale>g offering.__ ..... . 

Programs 
A NASPO ValuePoint Member may leverage Grainger's extensive offerings including 
safety programs, training, sustainability, lighting, energy etc. and customize 

... ,, .. , ... , ... ,,a•---------·····- .,, ....• ,.,--- _.,...a~ccor~jngly. ------·-···-----·-·-- ... __ ,, .. , .. , ... ·•·-- . --·· --- .. ,,. __ . .. ---··· ...... ., ............ , .... ,.------ ,.. ..,.. ·---- . ···----- ·-------·-·· .• 

Contract 
Management 

Grainger has robust reporting capabilities, order tracking, sustainability progress, 
1 consolidation spend, etc. that NASPO ValuePoint Members can customize to their 

, _ _j r~qyirca_rTlel)tS. 

6.6.7 Reporting Capabilities 

6.6. 7 .1 The Offeror shall provide information on all reports that are available without charge, to include 
a brief description of the report and the frequency. If there are other reports available at additional 
pricing, Information on these reports Is also required. Please note the reporting requirement In the 
NASPO ValuePoint terms and conditions; In addition states may have additional reporting 
requirements. 
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Grainger has the ability to offer various reporting tools which may be generated at different levels of NASPO 
ValuePoint Member's organizational structure. Reports are available to Members as value-adds. Grainger's 
integrated ERP platform is capable of providing reporting to meet Member's requirements. 

Grainger acknowledges the reporting requirements in the NASPO ValuePoint terms and conditions. 

Information within this section is considered confidential and will be redacted. Please see Exhibit A. 

-
6.6.7.2 Explain your company auditing policy to ensure that pricing and services are In compliance with 
the contract. Explain your policy for revenue recovery in the event that any auditing reveals 
Incorrect pricing. 

Grainger has a comprehensive audit program to ensure adherence to all contract requirements. This includes 
that items are priced in accordance to terms of the contract. Presented below is Grainger's process for category 
discounts and market basket pricing compliance. 

Category Discount Compliance: At the start of a new contract, a dedicated team is responsible for contract 
compliance to review all category discounts in the contract management system and in Grainger's ERP system. 
In the event the systems do not match, an exception report is created. This dedicated team reviews the 
exceptions, determines root cause, corrects the issue, and contacts the Sales Representative to facilitate a 
revenue recovery for that customer. 

Throughout the term of the Master Agreement, a dedicated team is responsible for category discount 
compliance. This team looks at the category discounts in the contract management system and in Grainger's 
ERP system. In the event the systems do not match an exception report is created. 

This dedicated team reviews the exceptions and determines why the exception occurred, corrects the issue, 
and contacts the appropriate Grainger representative to work with the Member to facilitate the Member's 
desired form of revenue recovery. 

Market Basket Compliance: At the start of a new contract a dedicated team is responsible for contract 
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compliance to review the NASPO market basket in the contract management system and in Grainger's ERP 
system. In the event the systems do not match an exception report is created. This team reviews the 
exceptions, determines why the exception occurred, and corrects the issue. The Sales Representative is 
contacted to work with the Member to facilitate the Member's desired form of revenue recovery. 

Throughout the term of the Master Agreement, a dedicated team is responsible for the market basket 
compliance. This team looks at the market baskets in the contract management system and in Grainger's ERP 
system. In the event the systems do not match an exception report is created. 

This dedicated team reviews the exceptions and determines why it occurred, and corrects the issue. The Sales 
Representative is contacted to work with the Member to facilitate the Member's desired form of revenue 
recovery. 

6.6.7.3 Does your company provide a green product spend report? Please describe how your company 
reports environmentally preferable product purchases. 

Yes, Grainger provides a green product spend report. This reporting identifies Green product purchases based 
within a requested timeframe. Grainger's sustainability reporting can also suggest green product alternates to 
current procured items, if available. 

Cordless Tools ENERGY STAR Rated 

Cleaning Chemicals f,IJinimum 50% Post-C 

Cleanlng Chemlcals U SOA BloPreferred O Made From Rapidly R• 

I Vllet Mops'. Sq~:~ees, and Buckets... Minimum 90% Post.C• 

6.6.8 Sustainability/Environmental Practices 

In addition to other specific 
product information, 
Grainger's green report 
tracks the product's Green 
Certification and I or the 
Green Environmental 
Attribute. 

Sustainability and sound environmental practices are important to many of the Participating States. 
Thoroughly describe your sustainability and environmental practices that you currently have In 
place. This description should Include the following: 

(1) Sustainability Program 

a. Does your company have a corporate-wide sustainability policy? If yes, attach or 
provide a link to your sustainability policy as well as any related policy Initiatives such 
as a Climate Action Plan, a Zero Waste Polley, a Toxics Reduction Strategy, or a 
Green Fleet Policy. Also, please summarize what your corporate sustainability policy 
directs your company to do. 

Yes. Grainger has a corporate-wide sustainability policy. Click here to access Gralnger's Corporate Social 
Responsibility (CSR) website. 

Grainger's Environmental Health and Safety Policy states: Grainger drives Environmental, Health and 
Safety (EHS) excellence by promoting a safe environment through proper product procurement, handling, 
storage and waste minimization for all business areas. Full cooperation and engagement of all managers, 
supervisors and team Members throughout the world is required. In support of this policy, Grainger is 
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committed to high standards of EHS performance. In addition to its own operations, Grainger requires suppliers 
to comply with environmental regulation globally via its Supplier Code of Ethics, which states that suppliers 
shall be sensitive to its impact on the environment (including but not limited to air emissions, water discharge, 
toxic substances and hazardous waste disposal) and local communities. 

We work to continuously improve our environmental performance across our value chain from our suppliers 
through our operations and to our customers. We encourage stewardship in our operations, and seek to share 
the lessons we have learned with others. We partner with several third party sustainability organizations, such 
as the CDP (formally known as the Carbon Disclosure Project), the GreenBiz Executive Network, the US 
Environmental Protection Agency, Smartway program, UL Inc. (formerly Underwriter's Laboratories, Inc.) and 
the US Green Building Council to help us align our environmental investments with our stakeholders' 
expectations. 

Our CSR Report is prepared with reference to the Global Reporting Initiative's (GRI) Standards. According to 
the Securities and Exchange Commission Guidance Regarding Disclosure Related to Climate Change: The 
GRI framework sets out principles and indicators that organizations can use to measure and report their 
economic, environmental, and social performance, including issues involving climate change. Sustainability 
reports based on the GRI framework are used to benchmark performance with respect to laws, norms, codes, 
performance standards and voluntary initiatives, demonstrate organizational commitment to sustainable 
development, and compare organizational performance over time. 

b. Describe the key elements of your company's sustainability program including 
sustainability staff positions, quallflcations and training. 

KEY ELEMENTS: Sustainability means meeting the present generation's needs without compromising the 
future generation's ability to do the same. Our sustainability efforts are focused on four key areas: Energy, 
Water, Waste and Air. 

Manage 
consumption & 

reduce utility costs 

Lower 
consumption to 

reduce cost 

Reduce waste, 
and associated 

cost, to preserve 
natural resources 

Improve Indoor 
Air Quality 

Energy: Grainger's facilities account for more than 90 percent of our annual energy use in North America. A 
key focus for the company is improving energy efficiency at its largest buildings, including corporate offices and 
distribution centers. Of those, Fourteen (14) Grainger facilities have either been built with or retrofitted to include 
building management systems that coordinate and manage mechanical and electrical equipment for maximum 
efficiency and productivity. This includes the four distribution centers the company retrofitted with building 
management systems. On average, Grainger has realized a 10 to 15 percent reduction in energy use and 
energy expenses at its facilities after installing the building management systems. 

Grainger has been a Member of the US Green Building Council since 2007 and remains committed to building 
Leadership in Energy and Environmental Design (LEED) certified facilities. Grainger recently opened a state of 
the art, LEED Certified distribution center, in Minooka, Illinois. Grainger's new Minooka facility is classified as 
the largest LEED Commercial Interiors Platinum facility in the world. 

Water Conservation: Grainger does not directly manufacture the products it sells so our water consumption is 
minimal. However, we do measure our water footprint and look for opportunities to reduce usage, such as 
installing water efficient fixtures and evaluating the landscaping irrigation programs at our largest facilities. 
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Recycling and Waste: By standardizing recycling practices and sharing best practices across its network, we 
are continually improving the recycling rate in our US distribution centers. Teams are trained to use a color­
coded system to separate and bale materials such as cardboard, plastic wrap and metal and are encouraged to 
share and test ideas for ongoing improvements. As a result of these efforts, our diversion rate has increased for 
four consecutive years. 

Air (Climate Change): Grainger recognizes that climate change is a significant global issue, and the company 
is taking steps to more effectively manage its energy use and greenhouse gas (GHG) emissions. Grainger has 
participated in the CDP since 2009 and in 2012 the company became the first industrial distributor to publicly 
disclose its carbon footprint. In 2016, the company maintained its A- performance rating reflecting the 
company's progress toward transparency in reporting and reducing GHG emissions. 

SUSTAINABILITY STAFF: Grainger's sustainability team's goal is to drive environmental sustainability and 
innovation within the organization. The team is led by our Senior Manager, Jeff Rehm, and includes two Energy 
Managers. 

Qualifications: The Senior Manager is a certified LEED-GA and has extensive experience in sustainability. 
Our Energy Managers hold the following designations: LEED AP OMN, Professional Engineer, MA, 
Conservation Biology & Ecosystem Management, MBA, Sustainable Business, GRI Certified. 

Grainger Team Member Training: Grainger has a program aimed at educating team Members focused on 
what sustainability means to the business and encourages them to interact and share their ideas. Grainger's 
"Right Idea" initiative provides team Members with the opportunity to share best practices with others across the 
network and serve as Green Ambassadors. 

Cross Functional Team: Grainger also maintains a cross-functional team with representatives from product 
management, external affairs and sales that focuses on promoting environmentally preferable product (EPP) 
solutions for customers. This team has more than 20 years of collective experience in managing 
environmentally preferable product certifications and attributes, reporting, measurement, regulatory, compliance 
and marketing of EPP solutions. 

Both the Members of our cross-functional sustainability team and the Members of the sustainability operations 
team sit on the Corporate Social Responsibility Working Group. The Corporate Social Responsibility Working 
Group is led by a senior executive sponsor and is composed of leaders and subject matter experts iri several 
functional areas. For more information on the governance of sustainability at Grainger Click Here 

c. Describe Proposer's environmental practices that are applicable to Items that Proposer 
markets. Provide links to your published statements, policies and reports and 
summarize key accomplishments. 

Environmental Practices: Grainger incorporates the following environmental practices into key operational 
and support areas that are applicable to the items and materials that Grainger markets including: 

1. Transportation 
2. Product Packaging 
3.Facllities Operations & Infrastructure 

1. Transportation: Grainger's transportation team continually looks for ways to ship products in a manner that 
minimizes fuel usage. This includes evaluating the size of orders to determine the most efficient delivery 
route for outbound packages and receiving product by rail rather than road whenever possible. The 
company works with Grainger's largest suppliers to conserve space when loading product to help minimize 
the overall number of trailers used. These efforts reduced Grainger's carbon footprint by more than 1,500 
metric tons of carbon dioxide equivalent (C02e) in 2015. 
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Grainger was the first industrial supplier to be recognized 
by the U.S. Environmental Protection Agency (USEPA) as 
a SmartWay® partner. The program provides a forum for the 
USEPA and businesses to collaborate in order to improve the 
environmental efficiency of their supply chains by reducing 
GHG emissions and air pollution. 

,smartWay' 
Transport Partner 
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GRAINGER. 
I I /Bhlll/JJin iO ,,. ttJtMII¥ 

2. Product Packaging: Grainger works with its suppliers and identifies opportunities to employ sustainable 
packaging materials and techniques. By standardizing our recycling procedures and sharing best practices 
company wide, Grainger continues to enhance the reach of its recycling effort in US distribution centers. 
Grainger teams use color-coded systems to separate and bale materials such as cardboard, plastic and 
metal. In 2016, we recycled 5,592 tons of cardboard, plastic and metal in our US Distribution Centers, an 
8 % decline in diversion rates within these three categories. However, our overall total network diversion 
rate improved .6% over the same time period. 

3. Facilities Operations & Infrastructure: Grainger's primary focus is where we can have the most influence 
- our Distribution Centers (DCs). Grainger currently maintains 4.1 million square feet of LEED certified 
space over 17 facilities in North America. Grainger's newest 1.3 million-square-foot distribution center in 
Bordentown Township, NJ, features more than 13,000 high-efficiency SunPower solar panels on its roof 
capable of producing 4.3 megawatts of electrical power. To date, Grainger has installed 5.3 MW of solar 
panels on the roofs of its Distribution Centers. 

Grainger's Facilities Infrastructure and Environmental Practices 
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Summary of Key Accomplishments & Recognition: 
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LANOSCAPING 

Th{, i.ndW-Opc1t{l 4JI 
c,;.r e:slrbahoo ct?1':tH'S­
a,fe '1.f'S..."i'J'l(rtit r,{) wor;,. 

w,th l.h~ nuiuu,1 
emuonrr11,~1 rt>d•2cm,.;i 
l~r r,r,M f•!lr ,rr'lJ,1'10'\ 

8'!.IJLO!~t, 
MANAGEJJlEt4T 

SY'STEII/IS 
A. sln~' of !Mi:· l!rl h0~Mling 

autvnnt1;f', -t:p'MR"'Tl iXtn'i~!) 
tiW,C,. Lt;ihlm(, . .i,r,,i t,u,ld"'W 

i}·~h.•'ll~. r-,d"-'.'.m'J Margy 
(:(>'11,,,,mr,t,~,n t,y t() ~...,rvl':r,I 

• More than $556,000,000 in environmentally preferable product sales in 2016 
• Newsweek• Top Green Companies In the US• 2016 
• W.W. Grainger Inc. Now Listed on the Dow Jones Sustainability Index 
• FTSE4Good Member Company (4 years) 
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• Grainger has maintained an A· CDP Score for three (3) years in a row highlighting our commitment to 
transparency on Green House Gas emissions. 

• In 2013, Grainger became the first Industrial distributor to set a Greeenhouse Gas (GHG) 
reduction goal. Our target is an intensity goal for GHG over revenue: to reduce our North American 
Scope 1 and Scope 2 GHG emissions per unit revenue 33 percent by 2020. We are currently more 
than half way to our goal, and have reduced intensity to 14.7, a 20% reduction since 2011. A 33 
percent reduction by 2020 goal focused Grainger on doing business the right way by investing in 
renewable energy and energy efficiency. 

(2) Product Take Back/End of Life: 

a. Provide a list of products for which you provide end of life take-back and recycling (e.g. 
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fluorescent lamps, batteries, solvents, metals, etc.). List subcontractors If any you use for 
these services. List any fees or conditions for these services. Certificates of Disposal 
must be provided for hazardous waste. This Is an EPA requirement. 

Grainger offers end of life take back and recycling options for the following product types through recycling 
partnerships, product portfolio and through value-added (no-charge) recycling programs offered by our key 
suppliers. 

BATTERIES LAMPS OTHER 

• Alkaline .. Linear fluorescent " Mercury devices, thermometers & 

• Lead acid • Compact fluorescent (CFL) thermostats 

• Lithium metal • Circular fluorescent • Electronic waste, cell phones & 

• Lithium ion " U-bend or U-tube inkjet cartridges 

• Mercury • High intensity discharge (HID) • Generators, wire & motors 

• Nickel-cadmium • Neon • Dispensers: 

• Nickel metal hydride • Shatterproof & other specialty 0 Paper towel 

• Silver .. Broken or crushed 0 Toilet paper 

• Zinc Carbon • LED 0 Hand soaps 

• Dry cell and sealed lead acid 0 Hand sanitizers 
LAMP BALLASTS ., Anaerobic or Light Cure 
• PCB Adhesives 
• Non-PCB • Power tools 

., Grainger offers NASPO ValuePoint Members the opportunity to deposit recyclable items in collection 
boxes in Grainger branches through our partnership with Envirollght, specialized recycling services . 

., Grainger offers recycling kits available for purchase on Grainger.com for many of the items listed above 
provided by EVERLIGHTS, RECYCLEPAK & SUPPL YPAK. Further details and kit specifications can 
be easily obtained by entering the search term "recycling kits" on Grainger.com. 

• Georgia-Pacific's (GP) Dispenser Refurbish, Recycle, Reuse (RRR) Program provides a no-charge end 
of life solution for old paper towel and toilet paper dispensers. The GP team removes old dispensers 
and reuses components. Old dispenser components are utilized in manufacturing new products, such 
as computers and automobile parts. Dispensers are picked up at the end user's location. 

• Georgia-Pacific provides a no charge service developed to reduce the number of batteries in landfills in 
partnership with CALL2RECYCLE. Through this service, boxes can be provided to NASPO ValuePoint 
Members for collection of used batteries. Boxes are picked up at the facility and new boxes provided 
for continued collection and environmental disposition. 

• GOJO will coordinate the removal, transport, and sustainable disposal of old hand soap and sanitizer 
dispenser materials when completing a GOJO managed dispenser installation project. 

• For customers utilizing LOCTITE® Anerobics or Light Cure Technologies, Henkel offers a solution to 
help you meet recycling goals and recycle items that were previously non-recyclable. Through an 
innovative partnership with TerraCycle®, boxes can be purchased that enable convenient return 
shipping and recycling. 

• Stanley Black & Decker offers a no-charge end of life solution for DEWALT, BLACK&DECKER, 
STANLEY TOOLS & BOSTITCH brands. 

b. Proposers are to minimize or eliminate the use of disposable containers; Is made from 
recycled content or other blo-based fibers; is easily recyclable, contains a minimum of 
25% by weight of post-consumer materials; and/or meets or exceeds the minimum post-
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consumer content level for respective packaging In the U.S. Environmental Protection 
Agency Comprehensive Procurement Guidelines. 

Grainger utilizes recycled materials in our packaging in the following ways: 

" Grainger boxes are made from 43% post-consumer content and are fully recyclable. Grainger's boxes 
are made from SFI (Sustainable Forestry Initiative) certified fiber sourcing systems 

« Grainger has transitioned to a custom wrapping solution that employs technology to provide right­
sized packaging for oversized items, reducing the overall amount of packaging required 

,. In 2016, Grainger eliminated all non-recycled foam packaging material and transitioned to recycled 
Kraft paper · 

" Grainger continues to expand their use of plastic air pillows as dunnage for small parcel shipments, of 
which most are bio-degradable (non-oxo-salt containing material). In 2016 Grainger transitioned our 
air pillows to a high efficiency film - which helps reduce overall plastic use 

• Grainger's Distribution Centers manage carton consolidation and identify a key metric "Carton to order 
ratio." This metric shows that the more we can consolidate cartons the less impact we have on the 
environment. As a result of this initiative, Grainger has seen a 6% improvement overall 

• As part of Grainger's commitment to ethical sourcing, we work closely with suppliers to identify 
potential opportunities to minimize unnecessary packaging while reducing the risk of damage to the 
products we offer. In 2015, the company introduced Supplier Packaging Guidelines to its US and 
Grainger Global Sourcing suppliers to encourage suppliers to take sustainability into account when 
making packaging decisions. The guidelines include best practices to help reduce damage and waste 
while maximizing recyclable materials 

• Grainger recycles more than 200,000 pallets annually or 54% of all pallets purchased. Grainger also 
focuses on sustainability by purchasing mostly B-grade pallets versus A-grade/virgin pallets 

A Bright Idea 

In 2016, all U.S. Grainger distribution centers transitioned packaging materials tor light bulbs from foam 
to kraft paper made with 100 percent recycled raw materials. The paper is produced at a paper mill 
certified by the Sustainable Forestry Initiative with a closed water system that produces no municipal 
wastewater. The transition was a win-win-win: a cost savings for Grainger, easy to recycle for our 
customers and better at protecting our light bulbs. 

c. Proposers are to provide packaging that does not contain Inks, dyes, pigments, adhesives, 
stabilizers, or any other additives to which any lead, cadmium, mercury or hexavalent 
chromium has been Included as an element during manufacture or distribution In such 
a way that the sum of the concentrations levels of such lead, cadmium, mercury or 
hexavalent chromium exceed the following concentration level: 100 parts per million by 
weight (0.01%). 

Grainger purchases packaging material from Sealed Air, who certifies the following to Grainger: We certify that 
all packaging and packaging components sold by Sealed Air Corporation and its subsidiaries comply with the 
requirements of RoHS2, California Toxics in Packaging, EC Directive on Waste Electrical and Electronic 
Equipment (WEEE) and CONEG. Speclfically: 

• We certify that the restricted substances - lead, mercury, cadmium, hexavalent chromium, 
polybrominated biphenyls (PBB), polybrominated diphenyl ethers (PBDE) and octabromodiphenyl ether 
(ODBE) -- were not intentionally added to any package or packaging component during the 
manufacturing process. 

• We further certify that the sum of the incidental concentration levels of lead, mercury, cadmium and 
hexavalent chromium present in any package or package component does not exceed 100 parts per 
million by weight. 
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d. All drums shall remain the property of the supplier. Empty drums shall not become the 
property of the affected state entity under any circumstance or condition. All empty drums, 
Including their respective caps, plugs, or bungs, shall be collected by the supplier within a 
reasonable time frame specified by the affected state entity for reuse or recycling via the 
most reasonable transport method. 

Grainger will work with individual Members and suppliers to adhere to this requirement. 

(3) Product Choice: 

a. Proposers green claims are consistent with the Federal Trade Commission's Green 
Guides. (for more information visit: https:/lwww.Nc.gov/news- eventslmedla­
resources/truth-advertlslnglgreen- guides) 

Yes. Products designated on Grainger.com by a green leaf symbol fall into two categories: 1) those 
maintaining a third-party certification, and 2) those that have one or more environmentally preferable 
attributes. In each case, the basis for the presence of the symbol is explained, including information either 
about the specific third-party certification, or the relevant product attributes. Grainger relies on information from 
our third-party suppliers for claimed certifications and relevant product attributes. To provide an additional 
measure of confidence, Grainger works with outside experts to review the basis claimed by our third-party 
suppliers to verify respective product referenced standards. 

Yes::l_No_ 

(4) Other Sustainablllty Practices: 

a. Offerors may provide additional Information their company's sustainability policies, 
practices and/or achievements. Attach appropriate documentation to substantiate claim. 

• Gralnger's Mid-Stream Utlllty Rebate Program helps customers located in eligible zip codes take 
advantage of available utility rebates applicable to eligible LED Lighting and other Grainger purchases. 
Grainger provides NASPO ValuePoint Members with a list of eligible SKUs and the corresponding 
rebate value. Rebates are credited to customer's Grainger Account within 1-5 business days of 
invoicing 

In 2016, more than 100 Grainger team members registered to serve as 
Green Ambassadors, a group of team members who are passionate 
about the environment and work together to raise awareness and change 
behavior for the good of our business and the planet. The program 
encourages sharing sustainability best practices among Grainger 

1,300 
Sustainability Tasks Completed 
by Green Ambassadors 

locations and offers opportunities for grassroots involvement. For example, in 2016, the Green 
Ambassadors organized an Earth Day event at our Lake Forest headquarters. More than 20 vendors 
displayed green products from Grainger.com® that help team members reduce their environmental 
footprint at home and at the office. The team also ran a recycling drive for household materials that 
often are hard to recycle at home. They collected shoes, paper shredding, batteries and wine corks. 
During the year, our ambassadors completed more than 1,300 sustainability tasks and are the lifeblood 
of our sustainability efforts. 

• Sustainable Contributions: The Grainger Matching Charitable Gifts Program aims to amplify our US 
team Members' personal community support. Through the program, the company offers a 3:1 match of 
eligible team Member contributions (up to $2,500 annually) to qualifying organizations. In 2016 and 
2017, Grainger contributed nearly $60,000 to support environmental and sustainability-focused 
organizations In our communities. 
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6.6.9 Emerging Small Business, Minority Business Enterprise, Women Business Enterprise, 
And Disabled Veteran Owned Business. 

6.6.9.1 Some Participating States, may desire to purchase products and services from 
ESB/MBE/WBE/DV & DBE companies. Some Participating States may or may not have an 
ESB/MBE/WBE/DV & DBE program and therefore each state will Integrate this desirable into its 
Participating Addendum, If applicable. In some Participating States, to qualify as an 
ESB/MBE/WBE/DV & DBE supplier the listed companies must be registered with either the 
government or a recognized certifying entity and provide a certification type and number. 
Registered ESB/MBE/WBE/DV & DBE companies must be operating from a legitimate commercial site, 
carry all applicable Insurance policies, required business licenses, and have operated continuously for 
at least two years. Please explain how the Offeror will provide opportunity for, ESB/MBE/WBE/DV & 
DBE companies. 

Grainger has over 20 years of successful experience offering ESB/MBE/WBE/DV & DBE companies 
opportunities through two core programs. 

Gralnger's Small and Diverse Supplier Program affords NASPO ValuePoint Members with 
access to ESB/MBE/WBE/DV & DBE manufacturers and suppliers through our catalogs and 
distribution channels. Products provided by Grainger ESB/MBE/WBE/DV & DBE manufacturers 
and suppliers are identified as part of the supplier diversity program with the following symbol. 

Gralnger's Distributor Alliance Program enables ESB/MBE/WBE/DV & DBE 
companies to assist government agencies to meet their MRO product and 
service requirements. In the Distributor Alliance reseller program, NASPO 
ValuePoint Members leverage these companies' experience and expertise to 
meet ESB/MBE/WBE/DV & DBE goals. Grainger has actively supported diversity 
spend programs for more than 1 O years and currently is contractually partnered 
with more than 60 certified resellers across the country 

In the Distributor Alliance Program 

6.6.9.2 At a minimum, the following policies and practices must be described In detail: 

6.6.9.2.1 Describe In detail how the Offeror will work with the registered companies to determine what 
products can be a part of the contract. 

Grainger managers review ESB/MBE/WBE/DV & DBE supplier profiles when examining product opportunities 
generated by our customers. Additionally, qualified companies can also approach Grainger directly to discuss 
possible contractual partnering relationships. Companies certified by a State or local government as an 
ESB/MEB/WBE/DV company who are interested in doing business with Grainger can register online at 
Grainger's Supplier Portal. This innovative initiative provides Grainger and interested ESB/MEB/WBE/DV 
companies with yet another vehicle to explore possible business opportunities associated with our small and 
diverse supplier and distributor alliance programs. The ESB/MEB/WBE/DV companies may register in the 
Jaggaer purchasing or on Grainger's Supplier Portal. 

Once an ESB/MEB/WBE/DV company is reviewed and approved, a supplier is added to our database and 
their product is made available in our general online catalog which is visible to our product and procurement 
managers. NASPO ValuePoint Members can look to our online website to access these supplier products. 

Grainger will also look to registered or certified ESB/MEB/WBE/DV companies to meet a NASPO Member's 
unique product requirements if or when the Member's desired products are not currently available in 
Grainger's general catalog. Through Grainger's sourcing program, we can also leverage our extensive and 
diverse supplier base to explore procurement options specific to satisfying a Member's procurement needs .. 

6.6.9.2.2 Describe in detail how the Offeror will track all ESB/MBE/WBE/DV & DBE Products and 
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Through our robust ERP and SAP systems, Grainger can track all NASPO ValuePoint Member 
ESB/MBE/WBE/DV & DBE purchases of product and services and provide Members with reporting that 
addresses ordering, delivery, and invoicing to Members. Our reporting can also provide Members with insight 
into their purchases from our Distributor Alliance contractual partners. 

6.6.9.2.3 Provide a list of Products that may be available to be purchased from 
ESB/MBE/WBE/DV & DBE companies under the proposed Contract. 

As noted, the products made and or supplied by ESB/MBE/WBE/DV & DBE suppliers are identified 
within grainger.com with the Supplier Diversity symbol. Our extensive list of ESB/MBE/WBE/DV & 
DBE products may be viewed at the following link: https://www.gralnger.com/content/supplier­
dlverslty-customer-lnformatlon. 

All of Grainger's 1.6 million plus products may be available for purchase from our Distributor Alliance partners. 

6.6.9.2.4 Describe how Offeror will make best efforts to Increase the number of Products available to 
Authorized Purchasers under the Contract acquired from ESB/MBE/WBE/DV & DBE businesses. 

Grainger seeks to increase the number of products acquired from ESB/MBE/WBE/DV & DBE companies in 
several ways. We routinely meet with government agencies to understand their needs and objectives. In 
addition, Grainger participates in a wide range of conferences and seminars to assist ESB/MBE/WBE/DV & 
DBE businesses to establish or strengthen themselves. Grainger's Supplier Portal invites ESB/MBE/WBE/DV & 
DBE suppliers to consider doing business with Grainger. Grainger pursues outreach opportunities with 
ESB/MBE/WBE/DV & DBE organizations to understand their Member offerings and to promote opportunities 
with Grainger. These include the following associations or agencies: 

• National Minority Supplier Development Council (NMSDC) 
" Women's Business Enterprise National Council (WBENC) 
• Small Business Administration (SBA) 
• National Gay and Lesbian Chamber of Commerce (NGLCC) 
" Veteran Owned Businesses and Veteran Associations 

Grainger also promotes existing ESB/MBE/WBE/DV & DBE suppliers to expand their 
market share to Members in the following ways: 

" Individual marketing brochures featuring ESB/MBE/WBE/DV & DBE 
suppliers and products provided to Members 

• Logos that identify ESB/MBE/WBE/DV & DBE products on Grainger.com, as being manufactured 
by certified diverse companies 

• Details addressing our Supplier ESB/MBE/WBE/DV & DBE efforts and news about Grainger's 
diverse suppliers are provided in our annual Corporate Social Responsibility Report 

" Inclusion of Grainger's ESB/MBE/WBE/DV & DBE suppliers at the Grainger National Sales Meeting 
which provides enhanced profile to customers in the public and private sector and to Grainger 
sellers. 

Grainger also works closely with our ESB/MBE/WBE/DV & DBE Distributor Alliance partners. We review our 
partners to assess ability to meet specific NASPO Members ESB/MBE/WBE/DV & DBE needs and add value to 
the relationship among three parties: the NASPO Member, Grainger, and the ESB/MBE/WBE/DV & DBE 
Company. The objective is that the ESB/MBE/WBE/DV & DBE Company and Grainger provide the NASPO 
ValuePoint Member with products addressing their procurement needs. Distributor Alliance partners are 
important participants in Grainger's National Sales Meeting. 

6.6.9.2.5 Describe what other products or services the Offeror can offer within a category that 
supports ESB/MBE/WBE/DV & DBE suppliers. 
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Grainger's Distributor Alliance Program provides Members an additional avenue to meet their 
ESB/MBE/WBE/DV & DBE goals. In expanding the traditional model to purchase from ESB/MBE/WBE/DV & 
DBE suppliers, the Distributor Alliance program brings ESB/MBE/WBE/DV & DBE partners with expertise in 
government procurement. The selection process ensures NASPO ValuePoint Members will have quality 
provided products and support. Distributor Alliance partners provide additional MRO services such as kitting, 
local product delivery, product expertise, inventory services and training. Members who purchase MRO 
products from Grainger's Distributor Alliance companies gain the following benefits: 

.. Members have access to additional points of contact with product expertise, procurement expertise, 
or other valuable capabilities 

• Members may meet their ESB/MBE/WBE/DV & DBE goals or needs by purchasing from these 
companies 

• Most Distributor Alliance companies offer eCommerce solutions affording online access and ease 
of ordering products 

• Many Distributor Alliance companies provide customized e-commerce platforms for their customer 
labeling, storage, installation or inventory management services may be available 

6.6.9.3 Community Rehabilitation Program (CRP)/Quallfied Rehabilitative Facilities (QRF): 
Describe how the Offeror supports the use of products and/or services sourced from QRF and the CRP 
programs. 

Grainger has an enduring commitment to Community Rehabilitative Programs (CRP), Qualified Rehabilitative 
Facilities (QRF) and similar programs dedicated to assisting individuals with disabilities. 

As an element in supplying MRO products to government agencies, Grainger has far-reaching relationships 
with AbilityOne, NIB/NISH and the non-profit agencies they supervise. AbilityOne is the agency responsible for 
promoting employment opportunities for individuals that are blind/visually impaired or with disabilities. Grainger 
offers over 1,250 products from non-profit entities employing individuals that are blind/visually impaired or with 
disabilities. Revenue has exceeded $20 million annually in the last five years. Grainger works closely with the 
individual non-profit entities to ensure reliable and efficient availability of their product. 

Grainger engages the appropriate CRP/QHF agency and/ non-profit entity to develop and implement a strategy 
across multiple agencies. Grainger's expertise in supply chain, product knowledge, marketing, 
customer/supplier relationships and eCommerce is dedicated to providing CRP, QRF and similar agencies 
effective and efficient means to distribute product. 

6.6.10 Retail Store Purchases/Will Call 
NASPO ValuePoint 2017 Delivery Channels 

6.6.10.1 Describe the availability of contracted Asa/December 22, 2017 

Items through Offeror's branch locations. Please 441964 
provide a list of branch locations that provide a 

125
_
985 will call service In each of the Participating · 

States. 

Based on the depth of our product inventory across 
our supply chain, all contracted items are available 
at one of our 249 local branches which has 
approximately 20,000 SKUs with $1 M onsite 
inventory, throughout the Participating States via will 
call. A complete branch list Is located In the 
Appendix. During 2017, Grainger received over 
171,000 orders from NASPO ValuePoint Members 
that were picked up at one of our local branches. 
Grainger can also customize inventory at our local 

• ship 

Counter 

Will Call 
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branches based on Member preferences and actual product demand. 

If by chance an item is not available to pick up at time of order, our customer service team will ask if the 
member still needs to pick up the order or have it shipped directly to them. With over $1.3 billion of product 
within our network, Grainger's proven next day availability directly to the member or pick up at the local branch 
is97%. 

Grainger's after hours emergency service provides, at no extra cost to the NASPO ValuePoint Member, 
assistance through a toll-free number (800-472-4643). The call center will engage local Grainger team 
Members as needed to provide Member assistance within 1 hour of receiving a call and identifying an 
appropriate course of action to satisfy the Member's needs. If and as required, Grainger will open a branch 
after hours in support of NASPO ValuePoint Members operational requirements. 

6.6.10.2 Provide a narrative that explains how authorized purchasers will be able to make purchases 
at will call branch locations, make payment for those Items and have those Items included in the 
reporting. 

NASPO ValuePoint Members may call ahead for purchases which will be ready at the branch will-call counter. 
The order will be ready when the Member arrives for pick up. The packing list/receipt will be attached to the 
order for review. Grainger accepts payment using open account billing, cash, check, or credit card for 
purchases at our will call branch locations. 

Additionally, Grainger branch locations have kiosks throughout their showrooms where an authorized purchaser 
can work with a branch team Member to search, select, and place an order for contracted items. 

Grainger's reporting to NASPO ValuePoint Members and the State of Oregon will include all sales via ship, 
counter, and will call. All orders placed will be identified by the Member's unique 9 digit account number to 
ensure the correct NASPO ValuePoint contract pricing and discounts are applied. All purchasing entities will 
have a unique account number assigned to a state track code. This allows Grainger to capture for reporting 
purposes the entire spend covered by a Member. 

6.6.11 Growth Incentives 

6.6.11.1 Describe in detail any contract growth Incentives, e.g. larger revenue, different levels of 
discounts for large orders that may be offered to the Participating States/purchasing agency. 

Grainger offers various Growth Incentives for Member States during their Participating Addendum affiliation 
process. These growth incentives will enable Members to obtain additional cost savings above and beyond 
market basket and category discounts while also providing Members the flexibility to drive desired procurement 
behaviors. 

Annual Incremental Sales Growth Incentive: One growth incentive option for NASPO ValuePoint Member 
States is Grainger's Annual Incremental Sales Growth incentive. This incentive compares a participating State's 
prior calendar year's purchases (baseline) and if overall current calendar year sales meets or exceeds an 
established growth threshold, then an incentive is paid on the incremental purchases. During the first quarter of 
each calendar year, Grainger will calculate the baseline of annual sales and offer an incentive based on growth 
over previous year's purchases. This incentive will be paid annually during the first quarter of the following 
calendar year and paid directly to the Participating State. 

The Annual Incremental Sales Growth Incentive can vary in range from 0.5% to 6% of Incremental Sales 
Growth depending on factors such as: contract commitment and utilization, consolidation opportunities, 
Grainger's single verses multiple award status, and other relevant market factors. The selection of this incentive 
will be finalized during the Participating Addendum process. 
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Annual Incremental Green Product Growth Incentive: NASPO ValuePoint Member States that are focused 
on meeting sustainability objectives may benefit from an additional incentive opportunity that rewards green 
product purchases. This incentive compares a participating State's prior calendar year green product purchases 
(baseline), and if overall purchases meet or exceed an established green product growth threshold, then an 
incentive is paid on the incremental green product purchases over previous year's baseline. During the first 
quarter of each calendar year, Grainger will calculate the baseline of annual green product sales and offer an 
incentive based on green product purchases over previous year's purchases. This incentive will be paid 
annually during the first quarter of the following calendar year and paid directly to the Participating State. 

The Annual Incremental Green Product Growth Incentive can vary in range up to 4% of Incremental Green 
Product Sales Growth, depending on factors such as: contract commitment; consolidation opportunities; 
Grainger's single verses multiple award status; and other relevant market factors. The selection of this incentive 
and the incentive amount will be finalized during the Participating Addendum process. 

Annual Grainger Choice (Private Label) Product Growth Incentive: NASPO ValuePoint Member States that 
recognize the cost savings and quality associated with Grainger Choice items can benefit from an additional 
incentive tied to Grainger Private Label purchases. This incentive compares a participating State's prior 
calendar year Grainger Choice product purchases (baseline), and if overall Grainger Choice purchases meet or 
exceed an established Grainger Choice threshold, then an incentive is paid on the incremental Grainger Choice 
product purchases over previous year's baseline. During the first quarter of each calendar year, Grainger will 
calculate the baseline of annual Grainger Choice sales and offer an incentive based on Grainger Choice 
product purchases over previous year's purchases. This incentive will be paid annually during the first quarter of 
the following calendar year and paid directly to the Participating State. 

The Annual Incremental Grainger Choice Product Growth Incentive can vary in range up to 4% of Incremental 
Green Product Sales Growth, depending on factors such as: contract commitment; consolidation opportunities; 
Grainger's single verses multiple award status; and other relevant market factors. The selection of this 
incentive and amount will be finalized during the Participating Addendum process. 

Growth Incentives extended to Local Agencies: To enhance the added value of our NASPO ValuePoint 
contract offering as it applies to all purchasing entities, Grainger may provide additional growth incentives 
(specified above in Section 6.6.11.1) to State agencies, participating local governments, educational institutions 
and other political subdivisions. Local incentives implemented will not diminish those found in the overall State 
agreement. 

For all Incentives, Grainger's annual baseline calculation of product purchased will include incentive related 
product purchased less freight, taxes, returned products and credits for the entire previous calendar year. 

6.6.11.2 Describe In detail any incremental pricing incentives for on-line ordering verses fax or call in 
ordering. 

Annual eCommerce Growth Incentive: NASPO ValuePoint Member States that are focused on driving 
eCommerce purchasing may benefit from an additional incentive aligned with digital platform efficiencies. This 
incentive compares a participating State's prior year eCommerce product purchases (baseline), and if overall 
eCommerce sales meet or exceed an established eCommerce growth threshold, then an incentive is paid on 
the incremental eCommerce product purchases over previous year's baseline. During the first quarter of each 
year, Grainger will calculate the baseline of annual eCommerce product sales and offer an incentive based on 
eCommerce product purchases over previous year's eCommerce purchases. This incentive will be paid 
annually during the first quarter of the following calendar year and paid directly to the Participating State. 

The Annual eCommerce Growth Incentive can vary in range up to 4% of eCommerce Product Sales Growth, 
depending on factors such as: contract commitment, consolidation opportunities, Grainger's single verses 
multiple award status, and other relevant market factors. The selection of this incentive and the incentive 
amount will be finalized during the Participating Addendum process. 
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6.7.1 Training 

6. 7. 1 .1 Offeror shall 
provide all training as 
necessary at no additional 
pricing to all Participating 
States on all aspects of 
ordering, onllne ordering, 
product delivery, product 
returns, EPP's, and 
customer service processes. 

Grainger will provide all 
training specific to contract 
utilization, online ordering, 
product delivery, product 
returns, EPPs and customer 
service processes at no 
additional cost to NASPO 
ValuePoint Members. 

6. 7 .1.2 Describe In detail 
the Offeror's ability to offer 
training that may be 
required to ensure 

• Details of the award 

• Price and discounts specific to Market Basket items 

• Customer service and wide-variety of order 
processing support Channels 

• Introduction of the local Sales and Customer 
Service support staff 

• Online Ordering • Grainger.com 

• Phone 

•Email 

• Fax 
• Keepstock 

• How to Engage 
• Hours of Operation 

• Problem Resolution 

• Technical Support 

• Delivery 

• Return Policy 

• Training 

.. • Warranty 

purchasing entities have a thorough understanding of all ordering processes including any online 
systems. No pricing for product training, safety training, or travel and per Diem. 

Grainger offers training opportunities to Members to ensure the end user has a thorough understanding of all 
order processes. Grainger will provide communication and reference material to drive awareness to this new 
NASPO ValuePoint program. Training is also available on an ad hoc basis through our Advanced 
Grainger.com team. 

The following chart presents an overview of our order channel and other available training for NASPO 
ValuePolnt Members. 

i 
i Toll Free: 

• Phone 
• Fax 
• Email 

• eCommerce -
Grainger.com 

• eProcurement • 
Integration 

1 
Inside sales representatives provide member support, training and 

j technical assistance as needed during the ordering process. 

All l'IIASPOValuePoint Members will be provided dedicated phone, fax 
and email. 
Grainger.off-e-rs_a_w-id-e breadth of traininittoofsand resou.rces·tc,-ensure 
members optimize the features and functionality of Grainger.com 
including: 

• Grainger.com User Guides 
• On-Site Live Training Sessions 
• The Grainger Help Desk Video Tutorials 

Grainger.com training tools and resources cover topics including: 
" Registration 
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• KeepStock® Inventory 

Account Overview 
" Account Settings 
• Order History 
• Invoice History 

--

• Customizing & viewing order history data 
" Creating & managing lists 
• Location based lists using Grainger Mobile 
• Order management system capabilities 

Government Account Managers and support personnel are available to 
conduct live on-site training sessions for larger groups. 

Sf!e_ -~gr~e_n_ ~/Jo_ts fo_JJ0111_in_g ttli§. _c_ti.a,J [!n</e.re_~e_nt o_n_pr.i.e_ tut,o_(i~I trllJn!n_g . . 
KeepStock® Inventory Management Solutions streamline the ordering 
process. Comprehensive training solutions are available. 

Management Solutions • Government Sales Managers, Account Managers, Onsite Service 
; Representatives and Branch Managers are available to discuss 

• Branch Location 

" Government Account 
Managers 

KeepStock® solutions and tailor a _training program. 
I Team Members are available to train NASPO ValuePoint Members on 
.L!~~}>ra,l'.)9~ c,r.~~rin_g._and ~i~:-2~11_pr.c,.c~s~'. .... ... .... ........ . . ... .. .. . _. . 
; Government Account Managers are available to meet with NASPO 
: ValuePoint Members to discuss the ordering processes. Regularly 

scheduled visits can be established with Members to review the contract 
and answer questions. 

Additionally, Grainger offers the following Grainger.com online tutorials: 

The Grainger Help Desk - Video Tutorials 
Get support when you need It oy browsing videos on the most popular features of Grainger.con,. 
These short clips provide detaileo answers with step-by-step instructions. 

Return to the Grainger Help Ouk 

Getting Staned & Account Administration 

0 
Frequently Asked 

Questions 

... 

. ' • ~"' . 
· ·>•··· 

•II • 

Grainger.com"' 
Guide 

"~-··-·--··· ·---···· ----·-··-- ···-·-··"·"-·-·--·-···--·--·~•·-. - ·--· -- _,,,_ ---·•--<-•>•-··-·--··-··--·-. . - -- .. ~--····-···- ·-··"' ·-·· -•-·-·- ······--··-··· 

Grainger has video tutorials available for our customers such as "Getting Started and Account 
i. Administration that are available on Grain,G:r,com, allowing customers to view these tutorials at their 
, convenience. Frequently asked questions U are available in addition to a Grainger.com customer 

I.guide. ···------ ... _ ... ··--·-· .. ·-· .. --- ·-·• ........ _ ...................................... - ..................... -................... - ........................................................ . 
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Other available tutorials include "Where is my Order" which previews Order History, Invoice 
History, Account Settings and Customizing your view and downloading data. 

6. 7 .2 Disaster Recovery 
Please describe your emergency management plan to aid states during an emergency or disaster 
recovery. Be specific as to response time, supplies availability and other goods and services that 
you offer. 

Grainger's emergency management plan assures immediate response and delivery of goods/services to 
address emergencies, large and small. Our plan is drawn from many years of experience and supported by 
unmatched inventory and supply chain resources and team Member expertise. Our supplier relationships and 
supply chain capability assures that product is directed to where and when it is needed. In any emergency 
situation, all products are provided at the NASPO ValuePoint contract pricing. 

Grainger's Crisis Management Team is the foundation of the effort to assist NASPO ValuePoint's emergency 
responders and their communities. The Crisis Response Team assists in planning and responding to weather 
events and other forecasted circumstances. It assesses needs to position supplies, personnel and other 
resources to locations prior to the incident so that distribution commences immediately. Much of the planning is 
drawn from Grainger participation in local first responder preparation exercises. 

Response Time: The local Grainger field representative will engage the Member to 
address the circumstance within 60 minutes to understand the challenge and to 
commence response. Grainger provides emergency response services, whether the 
incident is small or large, at any time, to all NASPO ValuePoint Members. The Grainger 
Call Center provides 24/7 service at our 1-800-GRAINGER service line. Upon receiving 
a call, the Grainger representative contacts the Crisis Management Team leadership 
and/or communicates with the local Branch representative to open the nearest branch 
location. 

Grainger. commits to special services to NASPO ValuePoint Members and their 
communities. Additional personnel are deployed to take orders, assist Members, load 
trucks and distribute supplies. 

Supply Availability: A pre-determined product list, coordinated with local emergency response agencies from 
the planning, is used to move supplies to the affected area. Grainger moves products from its 249 branch 
network and 13 regional Distribution Centers or directly from product suppliers. Depending on the type of 
emergency, a tailored requirement and inventory assessment is pursued. If additional products are required, a 
critical element in Grainger expeditious response is its breadth of inventory, capability to determine where 
inventory is located, and its transportation proficiency, personnel with expertise and experience and long term 
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In severe emergency situations, Grainger works with First Responders/First Receivers and government 
agencies to make sure they have priority access whether from Grainger or the product manufacturer. The Crisis 
Management Team and Grainger on-scene leadership works with emergency management agencies, local law 
enforcement, first responders and first receivers and others to ensure appropriate and fair distribution. 

Other Goods and Services Grainger Offers: 
• Grainger's Emergency Preparedness Landing Page highlights relevant product categories for a wide 

range of emergency situations. 
e Additional Product Solutions obtained to respond to the specific emergency 
• Preparation of Product Needs and Requirements are provided and updated on our Emergency 

Landing Page 
" Custom Kitting packaged in response to specific NASPO ValuePoint Member's needs 

Summarized below are some recent examples of 
Grainger's disaster support capabilities: 

Hurricane Harvey - August 2017: Hurricane Harvey 
became the first major hurricane to make landfall in 
the US since 2005 when it made landfall as a 
category-4 hurricane near Rockport, Texas, in 
August. As the storm tracked toward Texas, Grainger 
activated the Crisis Management Team for briefings 
every morning and afternoon. Supply chain teams 
quickly repositioned critical supplies within the 
Grainger distribution network of branches and 
regional distribution centers (DC). Grainger field 
representatives maintained a supporting presence 
within the State Emergency Operations Center (EOC) as well as the Harris County-City of Houston EOC and 
the Texas Department of Transportation EOC. Grainger's Roanoke Distribution Center, located near Fort 
Worth, played a central role in the distribution of supplies throughout response and recovery operations. 
Grainger transportation managers expedited deliveries in coordination with State, County and Local emergency 
offices. Grainger supplied ten truckloads of MRE's and several truckloads of bottled water to City of Houston 
and Harris County facilities to support evacuation shelters. 

Grainger supported evacuation shelter operations in Dallas, Austin, San Antonio and other jurisdictions 
throughout Texas. Thousands of cots, blankets, sheets, sanitary and other supplies were delivered. Grainger 
also supplied several incident command centers with cones, barriers, canopies and other products. Working 
with the Texas Department of Public Safety and the Department of Emergency Management, Grainger 
delivered water rescue suits, hard hats, gloves, respirator masks. Grainger supplied the Texas Department of 
Transportation items including waders, rain boots, insect repellent, nets, respirators, and rain suits. Other items 
prioritized for first-responders and first-receivers included thousands of generators, electric cords, fuses, 
emergency lighting solutions and personal protective equipment. 

Hurricane Irma - September 2017: While ongoing support from Hurricane Harvey continued in Texas, 
Grainger responded with product and resources to support emergency response for Hurricane Irma in Florida. 
Hurricane Irma first made landfall as a category-4 hurricane with maximum sustained winds at 130mph. In 
preparation for Hurricane Irma, Governor Rick Scott declared a state of emergency for Florida. Grainger 
deployed field representatives to the Emergency Operations Center (EOC) in Tallahassee as well as local 
EOC's across the state to maintain support to prepare, respond, and recover from the hurricane. Grainger 
leveraged its supply chain and DC in Jacksonville, FL to provide products such as sandbags, batteries, 
generators, and tarps. 
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Grainger played a central role in working with the EOC's to support First Responders throughout the state by 
providing supplies, equipment, and personal protective equipment. While Florida had the largest evacuation in 
the state's history, many people remained and needed recovery from dangerous situations. The hurricane left 
over 70% of the state without power putting generators in high demand. Working directly with the EOC's 
Grainger was able to provide truckloads of generators, electrical cords, and batteries to state agencies as well 
as local cities and counties. Many generators were provided to the 
Department of Transportation (DOT) to keep traffic signals operational. 

Grainger also provided chain saws, cones, barriers, signs, and other various 
supplies to DOC and the Department of Public Safety Shelters were 
established throughout the state and Grainger worked directly with the 
Department of Health EOC and local cities/ county's EOCs to supply medical 
equipment, lighting solutions, MRE's, water, paper products, tents, 
wheelchairs, sanitary products, cots, etc. 

Grainger aligned directly with the Department of Health to help prevent the 
spread of disease (Zika) which was a major concern after the hurricane. 
Grainger provided insect repellant, netting, mosquito dunks, and personal 
protective equipment. 

Northern and Southern California Wildfires • 2017: The Northern California wildfires, in October 2017, 
stretched across Napa, Sonoma, Lake, Mendocino, Butte and Solano counties. The December 2017 Southern 
California wildfires covered Ventura, Los Angeles, San Bernardino, Riverside and San Diego counties. 
Engaging protocols established by the California Department of General Services (DGS), Office of Emergency 
Services (OES) Cal Fire, City and County Fire and Emergency Medical departments and the Federal 
Emergency Management Agency, agencies were assigned a Grainger team member as a single point of 
contact to coordinate. Each team member coordinated product requirements, transportation and delivery to 
facilities, staging areas and other mobile locations for various agencies. Team members were also assigned to 
area hospitals and schools to support as needed. Team members worked and were on call 24/7 during the 
height of each of these emergencies. 

The Grainger Crisis Management Team from Lake Forest, Field Sales, local branches, DCs and other units 
coordinated assistance and prioritization through twice-daily calls. Most items were same-day shipped from 
Grainger's Patterson, California DC and delivered to Fire Crews, supporting agencies such as Cal Trans, the 
shelters established for citizen fleeing the fires, and area hospitals. Items included carbon filters, air purifiers, 
N95 masks, gloves, cots, tents, and cleaning and sanitary products. Effort was also made to push product from 
other Grainger DCs and branch facilities to the emergency areas. 

Zika Virus. April 2016: A Zika Virus core team was established to identify supply requirements and to assess 
product availability based upon the Centers for Disease Control and Prevention (CDC) guidance. Grainger 
quickly added additional product solutions to our product portfolio and distribution network. The Grainger 
Technical Product Services team prepared and published the Zika Virus Quick Tip Bulletin to the Grainger.com 
Info Library. A Mosquito-Borne Virus page was added to the Grainger.com/emergency landing page highlighting 
the wide range of solutions offered to help customers mitigate the risk posed by this new threat. 

Ebola - July 2014: During the Ebola emergency, the Crisis Management team and Grainger technical product 
support team gained an understanding of the CDC Guidance for personal protection to respond to government 
and healthcare customer inquiries. Working with suppliers, additional product was obtained to meet healthcare 
and emergency management agency needs. Product prioritization procedures were activated to ensure that 
critical supplies were distributed to first responders and first receivers - especially regional treatment centers 
identified by the federal Department of Health and Human Services. 
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Grainger will support NASPO ValuePoint Members in working with manufacturers, suppliers and third party 
installers ("Partner Network") for equipment, manufacturer-certified set up, training, turnkey installation, post­
installation services and other maintenance services. We work closely with NASPO ValuePoint Members and 
qualified, licensed and insured installers to identify and facilitate services and support. 

Please describe Offeror's ability to provide installation services of products or equipment that 
Participating States may chose, if applicable to their States rules. 

Grainger's offerings of installation and support services of products or equipment include the following: 
• Grainger's network of installers provides turnkey and/or labor-only fixed fee installation and support 

services. 
• Turnkey offerings include all materials, labor, recycling, rebate administration and tax deduction 

documentation, if applicable. 
" Member billing options for labor and/or turnkey installation and service support will be tailored to satisfy 

Member needs. 
• Currently Grainger has identified 65 companies that have satisfied our rigorous vetting process. All 

companies used by Grainger are licensed, insured, qualified and capable of performing in accordance 
with Member requirements. 

6. 7.4 Value Added Solutions 

For over 16 years, Grainger has partnered with NASPO ValuePoint Members to provide MRO product and 
value added solutions. We remain committed to providing Members with the industry's best-in-class service. 

Offerors are encouraged to suggest value added solutions that may improve the states use of the 
contracts and products offered. One such value-add is product sourcing. 

Grainger leads the way with cutting edge initiatives, which include our expanded offering of MRO related 
services and customized value added solutions. Grainger remains focused on providing NASPO ValuePoint 
Members unsurpassed support. Presented below is Grainger's core list of value added fee and non-fee MRO 
related solutions. 

(6.7.4.1) Sourced Products 
(6.7.4.2) Vending Machines 

Additional Value Added Solutions 
A. KeepStock® Inventory Management Solutions 
B. KeepStock Organize 
C. Grainer Safety Footwear Program & Shoemoblle 
D. Safety Training & Assessments 
E. Consulting Services 
F. Managed MRO Solutions 
G. Energy Services 
H. Grainger's Custom Product Center 

6.7.4.1 Sourced Products 

(1) Supplier sourced products is a product which is not currently listed in the suppliers contract 
catalog or on-line ordering system at the time of order receipt but Is capable of being supplied 
through the Offeror. 
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Grainger will leverage its buying power to provide NASPO ValuePoint Members a competitive market solution 
addressing product line extensions, items infrequently ordered or not yet in our catalog, or discontinued product. 

(2) If the Offeror Is capable of supplying sourced products they must be direct line extension 
products which have a similar item to an established product category and the Offeror must 
already have a publlcally recognized business partnership with the "brand". 

Grainger's beyond-the-catalog solution is a direct line extension of product to an established product category. 
Grainger obtains its sourced product and services similar to an item in an established product category. Items 
are from publically recognized businesses that have established a supplier relationship with Grainger. 

(3) The Offeror must list in their cost proposal Attachment D and D-1 their up charge for all Invoices 
as a separate Item from the product charge. 

Grainger does not apply or assess an "up charge" or "handling fee" as defined by NASPO ValuePoint for 
sourced product or sou.reed product related service. Grainger sourced product and product related service are 
competitively priced based on current market conditions. Please see Grainger's 
Sourcing Terms and Conditions* provided in the Appendix. 

6.7.4.2 Vending Machines 

KeepStock® is Grainger's portfolio of inventory management solutions that help 
NASPO ValuePoint Members better understand their inventory and reduce costs 
associated with managing it. KeepStock® Secure is an ideal choice for NASPO 
ValuePoint Members who need controlled access of consumable MRO inventory. 

(1) Vending style machines that can dispense singular or multiple products 
with control type methods. 

Grainger offers a variety of KeepStock® Secure vending machines. Each 
machine is customized and configured for your needs and supplies requirement: 

1. Coll units are best for Members needing high security and consumption 
control 

2. Carousel units are best for Members needing high security and consumption control. The Carousel can 
also provide check out-check in capability at point of use 

3. Lockers can deliver medium to high security, depending on the quantity of items placed in each 
section. This unit is designed for Members who need to manage durable, large consumable, or grouped 
items 

4. Cabinets provide a virtual mini-Grainger store, providing access to a variety of products of different 
sizes and types, while still providing robust reporting on access and usage 

5. Drawers deliver a solution in the form of the common tool cabinet configuration, but with the same 
control and reporting capabilities as the other machines 

Secure Employee Access: Employees can access machines by either swiping Member badge or entering a 
code on the key pad. 

Control Methods: Orders are scheduled to run based on the preset day(s) determined during implementation. 
Restrictions by employee can be built into the program. Standard reports can be generated by date, time, item, 
department, cost center, etc. Sample reports are available from your Grainger sales representative to help you 
see the level of detail our programs can provide. 
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Coll 
• "' High security 
: • Easy-to-use familiar 
; style 
• Dispense up to 60 

unique items 
• Dependable 

dispensing 

IE 

Carousel 
• High secllrity 
• Accommodates 

products of varying 
sizes 

• Check-out/check-in 
option 

• Dispense up to 560 
unique items 

Locker 
• High to medium 

security 
• Check-out/check-In 

capabllity 
• Goodfor 

consumables and 
durables 

••Adjustable to 
accommodate larger 
Items 
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Cabinet 
• Medium security 
• Single door/shelf 

access 
• Requires little to no 

product repackaging 
• Flexible shelf 

configurations to 
accommodate items 
of various sizes 

GRMNG£R. 
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Drawer 
• Medium security 

· • Controllable drawer. 
access 

•. Assemble tools by 
use.forea~y access 

• Various drawer 
config1Jrations to 
accommodate items 
of different sizes 

(Offerors are encouraged to suggest value added solutions that may Improve the states use of the 
contracts and products offered.) 

Additional Value Added Services 

A. KeepStock® Inventory Management Solutions 

At Grainger, we believe inventory management cannot be applied in a cookie-cutter approach and work directly 
with members to tailor one or more solutions that best suit the specific inventory management challenges and 
provide the cost improvement results. 

KeepStock® is Grainger's custom portfolio of inventory management solutions that help government, 
institutions better manage their inventory and reduce the costs associated with managing it. This portfolio 
provides both customer-managed (CMI) and Grainger vendor-managed (VMI) inventory options, including 
Vending. Solutions range from simple to complex serving your varying needs and can be combined within your 
facility to provide a custom service. 

Label Scan Mobile Secure Onsite Store 

These solutions can be fully integrated with a facility's purchasing system or Grainger.com to streamline the 
process and reduce total cost of ownership. KeepStock is a portfolio of services - both value-add, no-charge 
solutions or fee-based solutions available to all NASPO Value Point Members. 

VENDOR MANAGED INVENTORY (VMI) SOLUTIONS: In addition to KeepStock® Secure vending machines, 
Grainger also has the following KeepStock® VMI inventory solutions: 
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KeepStock® Onsite: Get valuable inventory management services right inside your facility, helping you save 
time and money. This solution keeps you in control of your overall 
inventory needs but offers inventory support from a dedicated 
Grainger Inventory Management Specialist who will: 

• Identify Inventory Needing Replenishment 
• Cross-reference Grainger items from your approved 

purchase requisitions and orders, and coordinates Grainger 
resources to identify the best product solutions for your 
needs. 

• Place Orders for You 
• Scan managed items and place spot buy orders, as 

needed. All orders are submitted and managed according 
to your workflow processes. 

• Provide Dedicated Member Service 
• Handle invoice inquiries, process product returns and 

expedite orders. 
• Understand Your Inventory Needs. Put away Grainger Knowledgeable Grainger professionals 

shipments in your designated storage area (certain will visit your locations to ensure your 
guidelines for product ha~dling and storage restrictions inventory is effectively managed. 
apply). Also, your Grainger Inventory Management 
Specialist understands your product usage and will work with you to make product recommendations, 
take spot buy orders, cross-reference new and additional items, all while providing valuable inventory 
insight. 

KeepStock® Store: This solution provides a fully stocked and staffed branch 
right at your location-especially helpful for high-volume, high-traffic needs. 
Grainger will work with the Member to determine which items to stock 

" Fast and Easy Access to a Helpful Grainger Resource. Get help with 
product identification, ordering and customer service from a 
knowledgeable Grainger Resource ready to help you with your inventory 
needs. 

• Reduce Overhead Costs. With this solution, Grainger owns the 
inventory so you only get invoiced for the items you purchase from the 
branch. 

• Increase Productivity. Save time counting inventory, placing orders 
and processing paperwork-your Grainger Resource manages the 
inventory and stocking process at your branch location while you still 
control the purchasing process. 

Grainger Inventory Management Specialists provide valuable support by helping to keep inventory levels 
wherever you set them, only replacing the products that have been used, as well as performing spot buys and 
product put-away. 

CUSTOMER-MANAGED INVENTORY (CMI) SOLUTIONS: Customer-Managed Inventory (CMI) lets you 
manage your own inventory or Grainger can help manage it for you with Vendor-Managed Inventory (VMI) 
solutions. Either way, we work with you to assess your inventory needs and together, choose the right solution 
that can help you take costs out of your business. 

KeepStock® Label: Here's your solution to help you identify and organize your inventory. Best of all, no special 
software or advanced technology is required, just sign-in online and get started. Labels include the product 
image, SKU number, desired inventory levels and stocking location. 
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KeepStock® Scan: Place orders for stocked Grainger items by scanning barcodes and save time and money 
managing your inventory. Scan the Grainger-provided barcode labels to easily automate reordering of stocked 
items for your tool crib, storeroom, closet, storage area or any point-of-use location. 
With the smartphone app, you can quickly and easily place orders for additional items 
that are not typically stocked. Just search the online Grainger catalog or Grainger.com 
and get all the products you need from one convenient source. 

KeepStock® Mobile: This turnkey solution provides easy scanning and ordering of 
Grainger items from your smartphone, wherever you are. You can have your products 
shipped to a specific address or pick them up at your local Grainger branch. Use the 
barcode scanning technology to help you save time and money while managing your on­
the-go inventory. 

• Scan the barcodes of the Grainger products you stock-add more as your needs 
change. 

" Connect by using your smartphone app, or we'll provide a scanner for you. 
• Review the order-you can also route the order through your workflow management as needed . 
., Submit your order wherever you are with the smartphone app. 

B. KeepStock® Organize 

As part of the KeepStock® portfolio, Grainger offers KeepStock® Organize. This service is a comprehensive 
offering focused on inventory organization that includes storeroom layout, organization, fixture construction, and 
content development for existing and new tool cribs. KeepStock® Organize consists of three (3) fee-based parts 
or phases which can be deployed together or independently. 

KeepStock® Layout: Comprehensive inventory management planning, virtual layout configuration, and project 
planning. (There is a flat fee for this service. The fee is waived if racking and shelving is purchased from 
Grainger). 

Inventory deployment and 
$lorage fhrture plan 

Optimized inventory levels 
leveraging Grainger logistics 

Space utilization and 
process flow changes 

Establish optim'ize<I stocking 
model 

Bin lotlltion schema and 
signage plan 

Area transition, deployment 
plan and materials list 
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KeepStock® Cleanup: execution of the project plan including labor for teardown of current storage fixtures, 
repositioning of retained fixtures, build of new fixtures, product movement and product positioning. (Quotes for 
this service depend on the KeepStock® Layout assessment.) 

KeepStock® Content: capture current inventory items, their attribute elements, providing the ability to upload 
the data into a computerized materials management system. This may also include ongoing item database 
management. (Quotes for this service are dependent on a defined scope-of-work.) 

C. Grainger Safety Footwear Program & Shoemobile 

Grainger carries over 200,000 pairs of safety footwear to help NASPO ValuePoint Members avoid toe, foot and 
ankle injuries. Grainger's managed footwear program allows Members to order shoes by three methods: 
Customized Online Website, Grainger Footwear Center, or the Grainger Shoemoblle. No matter which 
order channel Members choose, our Benefit Management System consolidates purchases to manage and track 
your footwear program. 

A Custom Online Website, designed for each Entity, allows Members to purchase shoes 24/7 using online 
tools such as: 

•••• II 

• Online Selection Guide / Shoe 
Configurator: simplifies the Member's 
shopping process and allows 
Members to filter by plain or steel toe 
styles and toe type material in men's 
or women's sizes, select a variety of 
widths, sole slip ratings and 
metatarsal guards and search by 
brand name, color, price and other \..-....,q~1-------........... -.,_,..,;,., 

attributes to narrow down choices. 

~~~·· ff·­
~ •. 

January S, 2018 

DASPS-2183-17 
NASPO ValuePoint Page 84 0r92 

Facilities Maintenance and Repair & Operations (MRO), Industrial Supplies 



RFP DASPS-2183-17 (MRO) Industrial Supplies 
A NASflO 

,rei.., ValuePoint GRAINGER. 
111Mtt:liliilhdl,i,/•,ii> --

• 24/7 Shoe Benefit Inquiry to determine when the Member is eligible for their next pair 
" Review past purchases 
" Online Returns by visiting gralnger.com/shoe-returns to process your request or call (800) 232· 

SHOE and one of our customer care representatives will help you with the returns process 

Safety Footwear Centers: Grainger's Footwear Centers stock the most popular styles from the leading brand 
names in safety footwear, Grainger Safety Footwear Centers allow Grainger members an opportunity to buy 
safety footwear when visiting these select Grainger locations. 

Shoemobile Onsite Service: Grainger operates a 
Shoemobile fleet which is unsurpassed in the industry. 
Operating and maintaining a growing fleet of 45' 
tractor-trailers and 26' trucks across the US, Grainger 
brings safety shoes directly to employees.. Trained 
service representatives measure Member's shoe size 
to ensure a proper fit and suggest styles that adhere to 
their company's footwear program guidelines. 

Grainger can display up to 100 shoe styles and stock 
2,000 Member-approved shoes on one Shoemobile. Grainger has a 96% fulfillment rate on our Shoemobile, 
allowing Members to leave with their safety shoe purchase in hand. If a shoe is unable at time of purchase, 
Grainger will ship the shoes AT NO CHARGE to the Member. 

As a leader in Shoemobile Automation Technology, Grainger processes transactions In seconds using 
computer-generated sales tickets & barcode technology, leaving more time for proper fitting and style selection. 

Benefit Management System (BMS): Grainger's BMS tracks Member purchases to provide customized 
reporting and tracking for Members engaged in a company/entity footwear program, including reporting and 
invoicing to meet the unique needs of each Member. Grainger's BMS offers the following capabilities: 

m Sort information by Member name, company I.D. or department 
• Track payroll deductions and/or company contribution subsidies and maintain Member purchase history 
~ Monitor footwear selection guidelines for designated Members or departments based on the work 

environment 

D. Safety Training & Assessments 

Through our strategic suppliers, the following solutions are offered to NASPO ValuePoint Members: 

' Job Hazard Assessment 
i Program 

· Safety Eyewear 
Assessment 

· Hand Protection & Glove 
Program Assessment 

Head Protection 
Assessment 

: Ergonomic Matting 
: Assessment 

First Aid Assessment 

Designed to assist with workplace hazard assessments, qualifying the 
specific product solution. Samples may be provided to check proper fabric, 
fit and application. 
Designed to assist agencies and institutions with workplace eye protection 
assessments, qualifying the specific product solution'. 
Evaluates glove programs to determine proper selection and use, and 
identify cost savings. Samples are provided, allowing users to ensure 
proper fit and application. 
Designed to assist workplace head protection assessments, qualifying the 
specific product solution 
Evaluates your facility to recommend anti-fatigue matting to help reduce 
back and lower leg fatigue for employees who stand while working. 
Identifies the proper mat for use in areas with oils or chemicals and 
provides 12" samples to stand on or test against chemicals. 
Designed to assist agencies or institutions with establishing a first aid 
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·1 Confined Space Analysis. 

STUD•E Safety Check 
Program 

Hazardous Liquid Handling 
& St~ra.ge AsseSS,ltlElll~ .. 

Process Safety 
Management 

Lockout Program Needs 
Survf!y 

Safety Paint Assessment 

Slips, Trips & Falls 
Assessment 
Floor Coating & Anti-Slip 
Assessment 

E. Managed MRO Solutions 

--
' program, understanding regulations and meeting ANSI fill requirements. 
I Site auditto determi_ne potential confined -~p~ce ha~_ard~. 
• Site Assessment evaluate_s concerns associated with storage, transfer, use 
· and disposal of hazardous liquids. Product suggestions promote using the 

right equipment for the right job. Provides assistance with regulatory code 
compUance to OSHA and EPA standards. 
On-site audit of hazardous/flammable storage, use and handling. 

Includes the assembling of required process hazard information, which 
included field tracing piping and developing Piping & Instrumentation 
Diagrams (P&tDs); reviewing and commenting on operating procedures 

i (startup, shutdown and emergency shutdown); and health, safety, 
emergency response procedures and preventive _malntena_nce practices. 

I .
on_ -s.ite s __ urv.ey to a_ ssess cu_ rr_e __ n_t _10 ___ cko.ut/t.ag. out p. r_ac_ tices _a_ n_ d provide 

. suggestions to improve current ~OTO program. . 
' Conducts an on-site survey to determine the condition and location of 
· safety markings and recommend the proper safety coatings. 

Provides a pedestrian safety site assessment that takes in facility 
observations and gives back recommended products and solutions to help 
Member's facility become safer for employees and guests. 

Grainger's Managed MRO Solution provides Members with daily onsite expert support services to help 
maximize the value of their entire MRO inventory investment - both Grainger and non-Grainger product. 

Common Features 
• Supports ALL indirect inventory- both Grainger and non-Grainger product 
• Full-time onsite presence (5 days x 8 hours) 
• Configurable to meet Member-specific resource, process, and technology requirements 
• Monthly fixed fee with a 1-year (renewable) contractual agreement 
• Simple, pain-free transition plan/ exit strategy 

Common Benefits 
• Rapid access to missing expertise and skills 
• Avoidance of hiring / de-hiring costs 
• Reclaim time of skilled trade employees and reallocate to higher value tasks 
• Transparency of costs given simple fee structure 
• Maintain control of procurement (i.e., supplier selection, price negotiation, contracting) 

F. Grainger Consulting Services 

A team of individuals with wide Maintenance Repair and Operations expertise brings the latest thinking to 
facility professionals and help Members become more productive. All consultants are accredited in Lean Six 
Sigma, Change Management and Sustainability. 

Grainger consultants engage Members to evaluate their MRO Supply Chain. This evaluation employs a 
strategic framework of identified cost drivers to benchmark and provide ideal and cost effective solutions. This 
strategic framework of cost drivers focuses on: 
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• Process: Driving costs out of the processes can help Member productivity. Consultants help redesign 
purchasing and inventory management processes to reduce complexity and cycle time while helping to 
improve service levels. We offer Grainger solutions that can help streamline the purchasing process 
and automate the inventory replenishment process to enhance productivity 

"' Inventory: Inventory can be a critical, expensive component 
of a company's facilities maintenance operation. Consultants 
provide expertise within inventory management to help 
optimize inventory levels. We work with resources to 
understand inventory demand and supply requirements, 
identify obsolete stock, recommend proper on-hand 
inventory levels and set effective reorder points for MRO 
items 

• Supplier/ Product: Supplier/product management strategies can greatly impact the ability to drive cost 
savings and product standardization. Consultants helps segment, classify and analyze supplier/product 
usage to identify opportunities for greater leverage and incremental value. Supplier management is an 
area that continues to have opportunities for savings in indirect materials management 

• Technology: The procurement and management of MRO via electronic solutions impacts the Member. 
Consultants assist with developing the right strategies and implementation plan to get the most out of 
your electronic solution. Effectively integrating electronic solutions into the MRO procurement strategies 
is the key to enable long-term success and cost savings 

We engage Members using a proven methodology consisting of Analysis, Strategy Development, and 
Implementation. Consultants also help identify opportunities for efficiency that are often forgotten as to indirect 
materials management. Grainger's industry's research and experience enables Grainger to identify and monitor 
industry standards as we work. This experience provides a starting point for cost drivers like reducing waste in 
processing or demonstrating how a member can reduce its inventory. We learn Member's processes, 
recognize improvement opportunities and develop a strategic plan of solutions. This includes a comprehensive 
data measurement package that can demonstrate how to measure progress and sustain results. Our 
recommendations help service and efficiency. 

G. Energy Services 

The Grainger Energy Services team serves as your resource to help identify and implement a wide range of 
efficient solutions for your agency through its network of qualified, insured and licensed service providers. 
Working closely with you, our service providers can help identify and facilitate the installation of energy-saving 
and water conservation measures with minimal disruption to your agency. Our service can help Members 
secure applicable incentives and rebates for energy and water-saving projects. 

Potential Benefits: 
" Improved use of energy and water 
• Reduced operating costs 
• Upgraded infrastructure 
• Warranties on new equipment 
• Lowered operational risk 
• Avoided maintenance expenses 
" Reduced facility carbon footprint 

Comprehensive Services*: 
• Multiple energy- and water-saving solutions 
" Audit and financial analysis 
• Material, contractor and project management 
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• Installation by qualified, insured and licensed service partners 
• Administration of utility rebates 
• Disposal and recycling 

* Provided by third party service providers and subject to Member eligibility. 

. ! Lighting Projects - Auditing, specifying, supplying, installing and commissioning/verifying energy-
(p_ I ~ffic~ent retrofit lighti?g projects. Typical Products - Lighting fixtures, lamps, ballasts, controls and other 

____ ,::_ __ _!_ hghtmg-re!ate~!~~----- ,,_________ ____ __ - .. - .... ·---------
[ HV AC Projects - Auditing, specifying, supplying, installing and commissioning/verifying energy-

' 

.~ j efficient retrofit HV AC projects. Typical Products - Motors, controls, pumps, fans, sensors, variable 
, ~ I frequency drives, packaged terminal AC and heat pump units (PT AC/PTHP), filters and other HV AC-

... j! related~_plies. _____ --·-·--·-··-------·--------·---... -._· __ ... _ .. _ ....... ________ ......... 
. Motor and Pump Projects -Auditing, specifying, supplying, installing and commissioning/verifying 

0® i energy-efficient retrofit motor and pump projects. Typical Products - Motors, controls, pumps, fans, 
J sensors,yariable frequency drives andother motor-and-pump-relatedsupplies. _ _ ____ ........... ... .. __ 
i Compressed Air System Studies and Upgrade Projects - Auditing, specifying, optimizing, supplying, 

mk> i installing and commissioning/verifying energy-efficient compressed air retrofit projects. Typical 
Eiili i Products - Air compressors, vacuum pumps, controls, sensors, variable frequency drives, valves and other 

j related supplies. 
I Dust Collection System Studies and Upgrade Projects -Auditing, specifying, optimizing, supplying, 

Q, l installing and commissioning/verifying energy-efficient dust collection system projects. Typical Products 
V i - Variable frequency drives, pneumatics, pumps, controls, sensors, duct and fitting pumps, and other 

;re_lat~d supp!i~s: .. ... . . ..... . ....... _ _ .. . . .. .. .. . _ __ 
i Electric Vehicle Charging Station Projects - Specifying, supplying, installing and commissioning JI! i electric vehicle charging stations and accessories. Typical Products - Electric vehicle chargers and other 
i related supplies . 

. . . " .. i Ste.am Trap System Studies and Upgr .. ade Projects -Auditing, specifying, optimizing, supplying; - .. -
£ j installing and commissioning/verifying energy-efficient steam trap re. trofit project.s. Typical Products -

___ . Steam traps and other related supplies. ···----·----------: 
~ Water Conservation Upgrade Projects -Auditing, specifying, optimizing, supplying, installing and 
~ I' commissioning/verifying energy-efficient plumbing solutions. 

, Typical Products - Toilets, faucets, shower heads, aerators and other related supplies. 

H. Custom Product Center 

Grainger has the ability to customize products with the Member's logo or message. 
Customize products like filters or signs to meet your needs. Members decide the size, 
configuration or message-Grainger will take care of the rest. 
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Please see the following information in the Appendix: 

1. References 
2. Grainger's Sourcing Terms and Conditions 
3. Grainger Branch and DC List 

••• 
6.2.1. Experience in performance of comparable engagements/References; 

6.2.1.1 ESB/MBE/WBE/DV & DBE Programs; 
6.2.1.2 Growth Incentives; 
6.2.1.3 The quality and availability of recycling or other sustainability programs, Including 

products or services offered; 
6.2.1.4 The quality and availability of recycling or other sustainability environmental conservation 

programs, Including products and/or services offered; 
6.2.1.5 The number of available green environmentally preferable products that meet the 

solicltatlon's specifications available, showing a robust supply of green/sustainable 
products; 

1. References 
Grainger presents the following references of comparable customers 

A. Commonwealth of Virginia 
B. Florida State University 
C. Vizient 

6.2.1.1 ESB/MBE/WBE/DV & DBE Programs; 

6.2.1.2 Growth Incentives; 

The quality and availability of recycling 
6.2.1.3 or other sustainability programs, 

including products or services offered; 

·-- --- ·- .. --· ···--· ... 
The quality and availability of recycling 

6
·
2
·
1
·4 or other sustainability environmental 

The Commonwealth of Virginia is dedicated to supporting a 
comprehensive Small, Women, and Minority owned businesses 
program. Grainger supports the Commonwealth's program's initiatives 
through its Distributor Alliance program. Grainger's program enables 
four Virginia based small, diverse businesses with growth and 
mentorship opportunities. Access to Grainger's large product offering 
and its expertise assists the small business to serve effectively 
Commonwealt~ agencies. ______ _ __ _ 
Virginia currently receives an administrative incentive based on spend 
levels that contributes to funding e-commerce and contract 
management costs. 
Grainger works with individual agencies to better enable them to achieve 
sustainability goals established by the Commonwealth. Recent examples 
include changing from single stream recycling to multi-stream, reducing 
rejection incidents. With the Commonwealth, Grainger assisted to realign 

___ tb~_cu__rr~n_t_ ~ar~~~-~~~~~t to_in_~l~9~ more s~st_ain~~I~ (i_~~tin,~~pti~n,s: __ 
Grainger works closely with individual agencies to identify and implement 
environmental conservation programs. Recent examples include lamp 
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6.2.1.S 

6.2.1.1 

6.2.1.2 

6.2.1.3 

conservation programs, including 
products and/or services offered; 

The number of available green 
environmentally preferable products 
that meet the sollcitation's 

. specifications available 

ESB/MBE/WBE/DV & DBE Programs; 

Growth Incentives; 

The quality and availability of recycling 
or other sustainability programs, 
including products or services offered; 

A NASf'O 

I".. ValuePoint -- GRAINGER. 
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recycling programs, LED lighting conversions, using aerators on faucets to 
reduce water consumption, and Air Filter studies to reduce energy usage 
on HVAC units. 
Grainger currently offers 72,000 green products that are available to the 
Commonwealth that meet the NASPO ValuePoint solicitation's 
specifications . 

Florida State University (FSU) is committed to the establishment, 
preservation, and strengthening of Small, Minority, Veteran and Women 
Owned Business Enterprises (SMV/WBE). To support this initiative 
Grainger actively identifies items that are manufactured by minority, 
woman, or disadvantaged business to provide to FSU. Diversity spend 

with Grainger is report~9.-~~ring quarterly business rev_le_w_s_. ------< 

Growth incentives are tied to both FSU sales growth and eProcurement 
growth. 

Grainger provides products, programs, and services to FSU related to 
energy management, waste reduction, indoor air quality, and water 
conservation. Grainger actively works with the Office of Student 
Sustainability, which is dedicated to representing the student voice on 

________ -sustainability issues. 

6.2.1.4 

6.2.1.5 

The quality and availability of recycling 
or other sustainability environmental 
conservation programs, Including 
products and/or services offered; 

The number of available green 
environmentally preferable products 
that meet the solicitation's 

Grainger works closely with the recycling department and sustainability 
department to identify and implement environmental conservation 
programs. Recent examples include refilling stations to reduce plastic 
bottle waste, green product utilization, a lamp recycling program and LED 
lighting installment. 

Grainger currently offers 72,000 green products that are available to FSU 
that meet the NASPO ValuePoint sollcitation's specifications. 

specifications available __ .... ··--- ........ -·- ---· 

6.2.1.1 ESB/MBE/WBE/DV & DBE Programs; 

Grainger just executed a new three year agreement on October 1, 2017 
that includes language that allows Members to participate in all small, 
minority and women owned businesses. Grainger will continue to support 
all of the Vlzient Membership to take advantage of all opportunities to 
partnership_ with these entities. In additio_n, Grainger provides Vizient 
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-~ccess to Grainger suppliers d.~~ng th~g_uarterly business review pr~~_ess._ .. · 

Vlzient Membership has the opportunity to participate in three programs 
with Grainger. One of which is a committed growth program that 

1------1----------------+ provides rebates back to the Membership where growth has occurred. 

6.2.1.2 Growth Incentives; 

The new Vlzlent agreement addresses all recycling and sustainability 
The quality and availability of recycling options available within the Grainger catalog. Grainger will also assist 

6.2.1,3 or other sustainability programs, Vizient Membership for any specialized programs developed to improve in 

including products or services offered; the areas related to energy management, waste reduction, indoor air 

·--···-- -·----·-· ·-- _ _ __ ··---··· -··- _ quality, and waterconservation. ____ --·---·-····· -· ··-·---- _ . __ ·-· ······-· 
The quality and availability of recycling The new Vizient agreement addresses all recycling and sustainability 
or other sustainability environmental options available within the Grainger catalog. Grainger will also assist 

6.2.1.4 conservation programs, including Vizient Membership for any specialized programs developed to improve in 
products and/or services offered; the areas related to energy management, waste reduction, indoor air 

___________ ·---··--·--·--------·-------- _________ quality, and_water conservation._·------------------·----------------··---·-- .. ----.. --, 
The number of available green Grainger currently offers 72,000 green products that are available to 
environmentally preferable products Vizient that meet the NASPO ValuePoint solicitation's specifications. 

, 
6

•
2

•
1

•
5 

that meet the solicitation's 

I specifications available 

2. Grainger Sourcing Terms and Conditions 

The following additional terms and conditions apply to Grainger's sourcing offering: 

TERMS AND CONDITIONS FOR SOURCED PRODUCTS AND PRODUCT RELATED SERVICES: Grainger will source products 
and product related services not available through the Grainger General Catalog ("Sourced Products"). Grainger does not source the 
following products or product related services: weapons, ammunition, explosives, aircraft products, products containing asbestos, 
nuclear-related products, products with restricted distribution, product judged to be too great a liability risk by W.W. Grainger, Inc., or 
product related services which Grainger by law or regulation is prohibited from sourcing. 

The pricing model for Sourced Products is based on current market conditions and is competitive for spot buy situations on a per 
order basis. 

GRAINGER'S STANDARD WARRANTY DOES NOT APPLY TO SOURCED PRODUCTS. GRAINGER, TO THE FULLEST 
EXTENT PERMITTED, PASSES THROUGH TO MEMBER ANY AND ALL MANUFACTURER AND SUPPLIER PRODUCT 
WARRANTIES. 

GRAINGER'S STANDARD WARRANTY DISCLAIMER AND LIMITATION OF LIABILITY APPLY TO SOURCED PRODUCTS. 

WARRANTY DISCLAIMER. GRAINGER SHALL HAVE NO LIABILITY FOR, AND EXPRESSLY DISCLAIMS ANY WARRANTY OR 
AFFIRMATION OF FACT, EXPRESS OR IMPLIED, OTHER THAN AS SET FORTH IN THIS AGREEMENT, INCLUDING, 
WITHOUT LIMITATION (I) THE IMPLIED WARRANTIES OF MERCHANTABILITY AND FITNESS FOR A PARTICULAR 
PURPOSE; (II) ANY WARRANTY OR AFFIRMATION OF FACT RELATED TO MISUSE, IMPROPER SELECTION, 
RECOMMENDATION, OR MISAPPLICATION OF ANY PRODUCT; AND (Ill) ANY WARRANTY OR AFFIRMATION OF FACT THAT 
THE CATALOGS, LITERATURE AND WEBSITES IT PROVIDES ACCURATELY ILLUSTRATE AND DESCRIBE PRODUCTS. 

LIMITATION OF LIABILITY. ANY LIABILITY FOR CONSEQUENTIAL, INCIDENTAL, SPECIAL, EXEMPLARY OR PUNITIVE 
DAMAGES IS EXPRESSLY DISCLAIMED. GRAINGER'S LIABILITY IN ALL EVENTS SHALL NOT EXCEED THE PURCHASE 
PRICE PAID FOR THE PRODUCT THAT GIVES RISE TO ANY LIABILITY. GRAINGER'S PAYMENT OF SUCH AMOUNT SHALL 
BE THE FINAL AND EXCLUSIVE REMEDY IN THE EXHAUSTION OR UNAVAILABILITY OF ANY OTHER REMEDY SPECIFIED 
HEREIN AND SHALL NOT BE CONSTRUED OR ALLEGED BY CUSTOMER TO HAVE FAILED OF ITS ESSENTIAL PURPOSE. 

In the event that Grainger agrees to stock an agreed upon quantity of Sourced Products for Member, upon expiration, cancellation or 
termination of this Agreement, Member agrees to purchase all remaining stocked Sourced Product. Grainger will Invoice Member for 
such Sourced Product within thirty (30) days of expiration, cancellation or termination of this Agreement. 
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3. Grainger US Branch Listing 

Hunt1;.villc 

Morilgomt>ry 

Sirmlnghem 

Anchorage 

Ft.Smith 

Sprinodnte 

Ltttie Ror.k 

Gilbert 

Phoonix (3) 

California 
Slocl<lon 

Sen Jose 

SM Leandro 

Fre•no 
-s;;.,-,~ ;;~ sj;iing• 
Chula Vista 

SakAr,,fiold 

Rohnert Park 

Burlingame 

Annhmm 

Oxmud 

Norll1tldge 

Salinas ,_ __________ _ 
San Diego 

Compton ... 
lrglewood 

1--L_0>_A_n=-pel-••-----·-­
Rancho Cucamonga 

Wet.I Sacramf-fnto 

Concord 

SAnlaAna 

Rivorr,ldo 

Co.lOrado O • 

Colorndo Springs 

Fort Collins 

eonntcticut 
North Hoven 

Hartford 

NewCasUe 

Ft.Myer,; 

Doral 

Minmi 

West ML-1bu-urrrn 

Ocal• 

West Pelm Besch 

Clearwater 

Tempa(2l ... 
Pensacola 

Tallahassee 

Jocksonvillo 

Snror.otn 

Pomp.moBnnc.n 

. 

Mui.:on 

Dnltou 

Athunb 

Augusta 

Atlanta 

Forest Perk 

Marietta 

Norcross 

Gordon Clly 

ffMII. 
Honolulu 

klaho 
Boisr, 

Iowa 
Cudtt.r Rttpid$ 

Oeti- Mo)n~~ 

Davenport 

IIUnolJ 
Peorla 

• ., ••• v,-•._,,, •••••• .,,. 

Oowner& Grove 
~•--·-··-·--··~-···-----
Alsip 

Chlr,igo (3) 

Ror.kford 

W.Aukegan 

Franklin Park 

Arlil>Uloo Hoiol,ts 

Murto11 Grove 

Indiana 
Gery 

Indianapolis (2) 

South Bend 

Evansville 

kanaas 
Wichita 

tenax;:i 

Kentucky 
LOLJisvill(~ 

Lexington 

Lou1slilna 
Gonz3fes 

8utonRouge 

West Mon,oe 

Shreveport 
Lafily&lle 

Sulphur 

New Orleans (2) 

Milrit. 
Portland 
Marytanil ·. .·. 

Lnnham 

Ann~po!is Junchon 

Rookvllle 

Sallrmor• {2) 

Springfield 

Everett 

Watertown 

Norwood 

. ···-• 

>----·--------1 
Woburn 

Fturni11gt0f1 Hillt> 
MadibOll Hl.!ight~ 

Kaltuna.zoo 
Deuolt 

Lanalng 

Warren 
Grand Rapl~ ____ _ 

Ann Arbor 

Ronu,lus 

Flht 

St.P~ul 

Bluornington 

Mlnlfiliippl 
Jacl<so11 

Ml&Jollrl 
St. Louis 

Maryiand Height• 

Springfield 

l<an•a• Chy 

Montal)a 
Billlno• 

Omaha 

Nevada••· , 
la~ Vegas 

Spork• 

Hew HampJhlre 
Manchester 

HewJeriey ··. 
Eatontown 
ML Laurel · · 

Soulh Plalnfielo 

Eii,aoolh 

Clifton 

NewMulco 
Fmmlngton 

Al1>uquorquu 

East Syraouoo 

New Hyde Perk 

Albany_ 

R.ochester (2) 
Vestal 

Melville 

Bohemia 

Bllffolo ~·---------I 
M•spalh 

Brooklyn 

Elm~ford 

G1ee11~bo10 

Charlollu 

Asheville 

Wilmington 

. F~yettevllte 

Raleigh 

Williston 

I Ca1tlo11 

!Akron 

Young$-luwn 
Pertysburg 

Hnmlllon 

Cincinnati (2) 
Columbus 

Worthington 

BrooUyn Haight• 

Dayton 

Frnnklin 

Oldahoma 
i Oklohomn Cit)' 

1 TUh.>~ 

Oregon 
Portl•nd 

l'enniylvanla ·· 
Philadelphia (2) 

-~l~,b~r~h (2) 

Bethlehem -··---·-~·-··-·-·--- .,. 

: Folcroft 

! Norrist()y,(H 

Harfi&.buro 

Erio 

Wmwick 
South Carollllll 
We!il Co!umbitt 

North Charleston 

Greonvme 

$0U1h o.akota 
I Sioux Falla 

Chattanooga 

I Nashvlll• (2) 

Knoxv1Ur, 

Memphis 

Te••· 
Sall Anto11io (2) 

Stallord 

1 
Houston (6) 

l ~-!~!~--.-· _ .... ·-· .. I Corpus ChtisU 

l Beaumont 
I Au•tin (2) 

-·-~-

I Pasadena 
limarillo··•• 
i----------·-
Arhngton 

Cmml!lon 

'Dalin• (2) 

Ft. Worth (2) 

I Longview 

Lubbock 

l Midland __ _ 

\Plano . 

[Waco-··--------! 
i Hou&ton 

E'.I Par;o 

Conroe 

I MMllon 

A NAIPO 

~ ValuePoint 
-...._,.,..,,.""' 

Laredo 

Bty.1;111 

Utah ·. 
Ogd-On 
Salt Lake City 

Vlrafnla , 
Dulles 

Falls Church 

Norfolk 

Ri<',hnmnd 

Washington . · 
Seattlo 

frlo 

Evorctl 

Spok•ne V•llcy 
Pasco 
Wesl Virginia . 
Cherleston 

Wi1con,1n 
Wauke•h• ·--··~-.~---¥ ,_,_ .. 
Mi1,1auk<>o {2) 

Mad1t;.On 

Gronn Bay 

Appleton 

Wyoming 
C8!)p~l 
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Attachments and Addendums 

The following information is located in this section: 

1. Attachment F - Affidavit of Trade Secret 
2. Exhibit A - Explanation of Trade Secret 
3. Exhibit 3 - Contractor Tax Certification 
4. Addendum 1 
5. Addendum 2 
6. Addendum 3 
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State of l llinois 

County of Lake 

) 
) ss: 

) 

Attachment F 
AFFIDAVIT OF TRADE SECRET 

Chris Porter (Affiant), being first duly sworn under oath, and representing W.W. Grainger, Inc. 
(hereafter "Offeror"), hereby deposes and swears or affirms under penalty of perjury that: 

1. I am an employee of the Offeror, I have knowledge of the Request for Proposals referenced 
herein, and I have full authority from the Offeror to submit this affidavit and accept the responsibilities stated 
herein. 

2. I am aware that the Offerer has submitted a Proposal, dated on or about [insert date] (the 
"Proposal"), to the State of Oregon (State) in response to Request for Proposals [insert number), for [insert 
brief description of the goods and/or services sought in the RFP] and I am familiar with the contents of the 
RFP and Proposal. 

3. I have read and am familiar with the provisions of Oregon's Public Records Law, Oregon 
Revised Statutes ("ORS") 192.410 through 192.505, and the Uniform Trade Secrets Act as adopted by the 
State of Oregon, which is set forth in ORS 646.461 through ORS 646.475. I understand that the Proposal 
is a public record held by a public body and is subject to disclosure under the Oregon Public Records Law 
unless specifically exempt from disclosure under that law. 

4. I have reviewed the information contained in the Proposal. The Offeror believes the information 
listed in Exhibit A is exempt from public disclosure (collectively, the "Exempt Information"), which is 
incorporated herein by this reference. It is my opinion that the Exempt Information constitutes "Trade 
Secrets" under either the Oregon Public Records Law or the Uniform Trade Secrets Act as adopted in 
Oregon because that information is either: 

A. A formula, plan, pattern, process, tool, mechanism, compound, procedure, production data, or 
compilation of information that: 

i. is not patented, 
ii. is known only to certain individuals within the Offeror's organization and that is used in a 

business the Offerer conducts, 
iii. has actual or potential commercial value, and 
iv. gives its user an opportunity to obtain a business advantage over competitors who do not know 

or use it. 
or 
B. Information, including a drawing, cost data, customer list, formula, pattern, compilation, program, 
device, method, technique or process that: 

i. Derives independent economic value, actual or potential, from not being generally known to 
the public or to other persons who can obtain economic value from its disclosure or use; and 

ii. Is the subject of efforts by the Offerer that are reasonable under the circumstances to maintain 
its secrecy. 



RFP DASPS-2183-17 - (MRO), Industrial Supplies 

5. I understand that disclosure of the information referenced in Exhibit A may depend on official or 
judicial determinations made in accordance with the Public Records Law. 

/ /~/?A- .... 
UZ-·~ f~t~') 

Affiant's Signature 

Signed and sworn to before me o 
name). 

"OFFICIAL SEAL" 
JANET L SCHOU 

-~~~·es~or•~ 
_, . t 11/V2021 

(Affiant's 
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Exhibit A- Explanation of Trade Secret Information 
Bold and highlighted sections are redacted. 

3.5 Data Security 
What measures does Offeror take to protect sensitive customer information? 

A NAtflO 

Value Point -- GRAINGER, 
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Protection of customer data requires information security controls, processes and policies which align with an 
established information security framework. Grainger manages its customer data in accordance with an 
internationally accepted information security management framework, ISO/IEC 27001. The framework provides 
direction for Grainger's information security program and established information security policies and 
procedures. 

Grainger accepts credit cards as a payment method. We are required by the card brands (Visa, MasterCard 
and American Express) to assess compliance against the PCI DSS standard. We perform that assessment 
annually and report to the card brands through our acquiring banks, as required by the standard. 

Grainger undergoes an annual Information Technolo General Controls ITGC audit under Section 404 of the 
US Sarbanes-Oxle Act of 2002. 

6.5.5 E- Commerce and Web Catalog Capabilities 
(7) Allow users to develop personal lists and profiles, and a secure means for storing 
proa..atWdl matlon; 
Procurement Card Information: Grainger.com has an easy and secure means to use the Personal Profile 
feature allowing each individual NASPO ValuePoint Member to establish specific user-based profiles to view 
and edit contact, default payment and delivery information: 

Payment Information 
• Select permanent payment method for individual account users 
• Establish permanent method of payment (Purchase Order or Credit Card) for all account users 
" Expedite check out by enabling express checkout (requires permanent default shipping and payment 

options) 
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6.5.6 Storage Of Electronic Data 
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6.5.6.1 Describe In detail how the electronic Information for each Participating State shall be stored. 
Grainger values and understands the importance of properly storing electronic information for each 
Participating State. This information is critical to Grainger and NASPO Members for decision making and 
auditing purposes. Grainger has im lemented s stems that rotect, reserve, and maintain information 
obtained from each Member. 

Data protection is critical to Grainger. This requires creation and implementation of Information Security 
controls, processes and policies which align with an established information security framework. Grainger 
chose an internationally accepted information security management framework, ISO/IEC 27001. This 
framework provides direction for the Grainger information security program and established information 
security policies and procedures. 

Grainger accepts credit cards as a payment method. We are required by P-card brands (Visa, MasterCard and 
American Express) to assess compliance against the PCI DSS standard. We perform that assessment 
annually and report to the card brands through our acquiring banks, as required by the standard. 

6.5.6.3 Provide a general description of security protocol including storage of data, ordering security 
and data file security. 

NASPO ValuePoint Members can rest assured that Grainger takes data security serious. To ensure the 
appropriate protection of all Grainger data, both internet-facing and critical internal s stems are rotected b 
next eneration firewalls, which allow us to se ment our environments as needed. 

Grainger undergoes an annual Information Technology General Controls (ITGC) audit under Section 404 of the 
U.S. Sarbanes-Oxley Act of 2002. This assessment is in further support of Grainger's security protocols 
addressing data storage, ordering and data files. 

January 5, 2018 
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6.6.7 Reporting Capabilities 

6.6. 7 .1 The Offeror shall provide Information on all reports that are available without charge, to Include 
a brief description of the report and the frequency. If there are other reports available at additional 
pricing, Information on these reports Is also required. Please note the reporting requirement In the 
NASPO ValuePolnt terms and conditions; In addition states may have additional reporting 
requirements. 

Grainger has the ability to offer various reporting tools which may be generated at different levels of NASPO 
ValuePoint Member's organizational structure. Reports are available to Members as values add. Grainger's 
integrated ERP platform is capable of providing reporting to meet Member's requirements. 

Grainger acknowledges the reporting requirements in the NASPO ValuePoint terms and conditions. 

January 5, 2018 
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EXHIBIT NO. 3 CONTRACTOR • TAX CERTIFICATION 

The individual signing on behalf of Contractor hereby certifies and swears under penalty of perjury to 
the best of the individual's knowledge that: 

1. The number shown on this form is Contractor's correct taxpayer identification; 

Federal Tax Number """36=-· ..... 1..a..15=0=2=8=0 ___________ _ 

Oregon Tax Number ... 0..,_17;..;:5..,.3=2'"'"1 __ 90"""-..,_7=2 __________ _ 

1. Contractor is not subject to backup withholding because: 

(i) Contractor is exempt from backup withholding, 

(ii) Contractor has not been notified by the IRS that Contractor is subject to 
backup withholding as a result of a failure to report all interest or dividends, or 

(iii) The IRS has notified Contractor that Contractor is no longer subject to backup 
withholding. 

2. S/he is authorized to act on behalf of Contractor, s/he has authority and knowledge 
regarding Contractor's payment of taxes, 

3. For a period of no fewer than six calendar years preceding the Effective Date 
of this Addendum and any Contract, Contractor faithfully has complied with: 

(i) All tax laws of this State, including but not limited to ORS 305.620 and ORS 
chapters 316,317, and 318; 

(ii) Any tax provisions imposed by a political subdivision of this State that applied to 
Contractor, to Contractor's property, operations, receipts, or income, or to 
Contractor's performance of or compensation for any work performed by 
Contractor; 

(iii) Any tax provisions imposed by a political subdivision of this State that applied to 
Contractor, or to goods, services, or property, whether tangible or intangible, 
provided by Contractor; and 

(iv) Any rules, regulations, charter prov1s1ons, or ordinances that implemented 
or enforced any of the foregoing tax laws or provisions. 

Contractor: W.W. Grainger, Inc. 

Signature _Cl_·-~------------------------

Date January 5, 2018 

January 5, 2018 
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Kate Brown, Governor 

Department of Administrative Services 
Enterprise Goods & Services-Procurement Services 

1225 Ferry Street Ul40 
Salem, Oregon 97301-4285 

PHONE: 503-378-4642 
FAX: 503-373-1626 

Request for Proposal ("RFP") DASPS-2183-17 
ADDENDUM No. 1 

This Addendum No. 1 ("Addendum") modifies the RFP which DAS PS published on ORPIN on November 
15, 2017 as described herein. All RFP terms not specifically mentioned or affected by this Addendum 
remain in full force. This Addendum is hereby added as a part of the RFP. 

The following paragraphs or sections of the RFP are modified as described below. New language is 
indicated by bold print and underline. Deleted language is indicated by strikethrough. 

1. RFP, Cover Page: 

NASPO 

ValuePoint 

The State of Oregon ("State"), acting by and through its 
Department of Administrative Services, Procurement Services ("DAS PS"), for member states of the 
NASPO ValuePoint Cooperative Purchasing Program ("NASPO ValuePoint") and other Purchasing 

Entities, 

Request for Proposals 
Oregon Solicitation Number DASPS-2183-17 

FOR 

NASPO ValuePoint Master Agreement(s) for Facilities Maintenance and Repair & Operations (MRO), 
Industrial Supplies 

Date oflssue: November 15, 2017 Closing Date and Time: Deeember 29, 2017 January 5, 2018 

2. RFP, List of Attachments: 

ATTACHMENT I -Gs.ADDITIONAL PARTICIPATING STATES TERMS AND CONDITIONS 

3. RFP, Section 1.3 Schedule of events: 

RFP Advertised As stated on the cover page 

Pre-Proposal Conference November 29, 2017 

Questions / Requests for Clarification Due Deeemhel' is, 2()1+ 12.:cembct ZZ, Z012 

Answers/ Clarification Issued (approx.) 9eeemhel' 21, 291+ 12ccemhct Z8, Z012 

RFP Protest Period Ends Deeemhet= 8, aQ1+ 121;:cemlua: 15, ZD12 

Closing (Proposals Due) Deeemhel' 29, ag1;z Ian:uaoi: 5, Z018 @ 2:00PM PT 
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Evaluation Period (approx.) January 5, 2018 thru February 17, 2018 

Notice oflntentto Award (approx.) February 28, 2018 

Award Protest Period Ends Seven calendar days after notice of intent 

4. RFP, Section 2.18 Offeror exceptions to Terms and Conditions: 

Offeror should identify or seek to clarify any problems with contract language or any other document 
contained within this RFP through its written inquiries about the RFP using the process in Section 2.-:-l- 2.3. 

5. RFP, Section 1.6 Participating States. 

In addition to the Lead State conducting this Solicitation, the following Participating States have requested to 
be named in this RFP as potential users of the resulting Master Agreement( s): Alaska, Arkansas, Connecticut, 
Hawaii, Maine, Massachusetts, Michigan, Missouri, Montana, Nevada, North Dakota, Oregon, Rhode Island, 
Utah, Colorado. Delaware. Florida, Louisiana, Maryland. New Hampshire. South Dakota, Virginia. 
Illinois, Ohio, and Washington. Other entities may become Participating Entities after award of the Master 
Agreement by entering into a Participating Addendum with the Contractor in a form substantially similar to 
the one attached hereto as Attachment B, Exhibit A, subject to State Specific Terms and Conditions. The 
State of Oregon intends to enter into a Participating Addendum under one or more of the resulting Master 
Agreement(s) in a form substantially similar to the terms and conditions of the State of Oregon's Participating 
Addendum attached hereto as (Attachment G) and subject to the requirements and selection criteria set forth 
therein. Additional State-specific terms and conditions that will govern each state's Participating Addendum 
are included in Attachments I - G ~. or may be incorporated into the Participating Addendum after award. 

6. RFP, Section 3.3 Participating State Terms and Conditions. 

Some Participating State specific Terms and Conditions are provided in Attachments I - G § to this 
Solicitation. 

7. RFP, Section 4.1 Cost Proposal (40 Points): 

PLEASE NOTE: In the event Offeror fails to obtain a score of 8G 90 points, as required under Section 5.4 of 
RFP for the All Categories category, if Offeror submits an alternative Proposal, Offeror could potentially 
obtain an award on one or more of the individual Categories. Therefore, Offeror may wish to submit an 
alternative Proposal on one or more of the individual categories listed in Tabs 2-16, as well. 

8. RFP, Section 5.4 Award of Master Agreement(s): 

The Lead State intents to award a Master Agreement(s) on both a National level or a Regional level, to 
each Proposer with a combined total score in excess of -80 90 points in either the National level (i.e. the 
Proposer will receive an award for a National Master Agreement) or on a Regional level (i.e. the 
Proposer will receive an award on a Regional level). 

9. RFP, DASPS-2183-17Attachment D-l_Market Basket Final 11-15-17 Instructions TAB: 

Tab l - All Categories: This spreadsheet is for those Offerors that are submitting a Proposal for ALL 
categories and can supply these products to all 50 States. If Offeror cannot submit a Proposal on the 
products in all categories, Offeror will submit an offer on the categories within the spreadsheets labeled 
as independent categories. If Offeror is submitting Off er on the All Categories spreadsheet, Offeror 
may submit Offer on the individual category spreadsheets as well. But if Offeror does not obtain a score 
of -80 90 per section 5.4 of RFP for the All Categories Tab 1 they could potentially obtain an award on 
individual Categories therefore Offeror may want to submit Offer on both Tab 1 and Tab's 2- 16 as 
well. 
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10. RFP, DASPS-2183-17 _Addendum No. 1, Attachment A revised 11-2017 is incorporated as part of 
the RFP, as attached hereto. 

11. RFP, DASPS-2183-17_Addendum No. 1, Attachment L, P, Q, R, and S revised Montana, 
Maryland, Virginia, Ohio, and Illinois State specific terms and conditions are added as part of the RFP, 
as attached hereto. 

12. Questions and Answers. 

Question 1: Are quasi-government (such as water or sewer boards or council of governments) 
political subdivisions eligible to sign a PA? 

Answer 1: Each State's rules are applicable to their state entities. 

Question 2: Page 5 Schedule of Events. The questions are to be submitted by 12/15 with 
answers/responses due back to 12/21 and the bid submitted on 12/29. This is a very compressed 
time frame and does not allow for questions or clarifications on the answers given by 12/21 before 
RFP submission. Can consideration be given to extend the due date to January to ensure the 
questions from all bidders have been answered and it is clear what needs to be submitted and the 
desired format? 

Answer 2: Schedule has been changed via addendum No. 1. 

Question 3: Page 2 of the RFP announcement states the payment terms are net 45 but the 
Attachment B NASPO ValuePoint Master Agreement, page 53, clause 17 states "Payment after 
acceptance is normally made within 30 days". Is the payment terms net 45 or net 30? 

Answer 3: The ORPIN announcement is not part of the RFP it is a notice only. RFP Attachment B 
Section 17 clearly states "Payment after Acceptance is normally made within 30 days following 
the date the entire order is delivered or the date a correct invoice is received, whichever is later. 
After 45 days the Contractor may assess overdue account charges up to the highest rate permitted 
by law per month on the outstanding balance, unless a different late payment amount is specified 
in a Participating Addendum, Order, or otherwise prescribed by applicable law. Payments will be 
remitted by mail. Payments may be made via a State or political subdivision "Purchasing Card" 
with no additional charge." 

Question 4: Page 11: 2.13 The proposal is limited to 100 pages, excluding excel spreadsheets. If 
the proposal pages are double-sided, would each side be counted as a page or would each sheet of 
paper be counted as a page? 

Answer 4: 100 pages are to be submitted one page, one side. Not double sided. 

Question 5: Page 12: 2.14 paragraph 5. Offer shall submit_Market Basket Cost proposal in a 
separate, sealed envelope, labeled accordingly and placed in sealed carton(s). Can the Market 
Basket Cost proposal be submitted in the same box as the remaining bid documents if the Market 
Basket Cost Proposal package is sealed and marked clearly "MARKET COST PROPOSAL"? 

Answer 5: Yes. 

Question 6: Page 19: paragraph 2. If offeror submits an alternative Proposal offer for one category 
and could potentially obtain an award on that one category/market basket. Will alternate proposals 
be compared and scored to other alternative proposals in the same market basket? 
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Answer 6: See Evaluation Process Section 5.2. 

Question 7: Page 29 section 6.5.7. If products are available to be viewed online is a paper catalog 
required? 

Answer 7: No. 

Question 8: Page 3 I section 6.5.5 (11). If you bid a market basket and also the categories that 
include the remainder of a suppliers MRO products would there be a requirement to block items 
from online purchases by a participating entity? 

Answer 8: Each State may block certain products from being purchased. 

Question 9: Page 20-21. Will the evaluation criteria be based on "Group 1" compared to "Group 
1" and "Group 2" to "Group 2", in other words the bidders are being compared to similar size 
bidders? 

Answer 9: See Evaluation Process section 5.2. 

Question 10: Page 25 section 6.2.1.2. Growth Incentives; What is the criteria to be evaluated in the 
Growth Incentive category 

Answer I 0: See Attachment A section 6.6.11. 

Question 11: Page 27 section 6.3.2. Cumulative Ordering Volume Discount; does the ordering 
volume discount include all NASPO States with PA's or is it measured by individual State sales? 

Answer 11: By individual State. 

Question 12: Page 27 section 6.5.1. If a vendor is awarded a market basket (D-1) and bids other 
categories by a discount off list (D), will the awarded supplier be able to sell all of its products in 
the selected categories to PA contract members? 

Answer 12: Only awarded categories will be purchased by States. 

Question 13: Page 24 section 6.1 - UNSPSC codes - Can the bidders get a list of the UNSPSC 
codes that would be in each of the 15 categories (not just what shows in the market baskets) so we 
can be sure what categories products should be in as full catalogs are bid? For example, Strut and 
connectors start with 3116 which could be under "Fasteners" or "Material Handling" and firestop 
products start with 4619 which show up under "Safety". 

Answer 13: No. 

Question 14: Page 37-38 under 6.6. 8 Sustainability/Environmental Practices there is a# 1, #2, (page 
37) and #4, #5 (page 38) but no #3. Is there this a numbering error or is a portion of the RFP 
missing? 

Answer 14: Yes number error and it has been corrected in this addendum. Proposer to submit the 
revised Attachment A when submitting proposal. 
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Question 15: Page 39 there appears to be a numbering or sequencing error starting with 6.6.9.2. It 
looks like the next six points should be sub set of 6.6.9.2 and would be numbered 6.6.9.2.l (starting 
with Describe in detail how the Offeror will work with the registered companies ... ) ... through 
6.6.9.2.6 (Community Rehabilitation program). This would make Retail Store Purchases/Will Call 
would be 6.6.10. Would this be correct? 

Answer 15: Yes numbering error and it has been corrected in this addendum. Proposer to submit 
the revised Attachment A when submitting proposal. 

Question 16: Page 78 Attachment E: Offer information-
a. Is the State tax#; is it the sales tax payment number? 
b. Is the Secretary of State Corporations Division Registration #; is it the number assigned 

when we registered with our state of Incorporation? 

Answer 16: (a) Yes, if applicable. (b) Yes. 

Question 17: Should exceptions to the FOB Destination terms for non-stocked items delivered to 
Alaska, Hawaii and Puerto Rico be stated as exceptions within section 6.5.2 of the technical 
proposal as instructed or should exceptions to freight terms be submitted as a Protest to the RFP? 

Answer 17: See section 2.18 ofRFP regarding exceptions. 

Proposers must acknowledge receipt of this Addendum in the space provided on the bottom of this page 
and return this page along with Proposal documents. Failure to do so may result in rejection of a Proposal. 

The purpose of this Addendum is to answer questions, clarify information in the RFP, and make 
modifications to the RFP. 

Any prospective Proposer who feels they have been adversely affected by these modifications must submit 
a written protest of this Addendum to the Single Point of Contact identified in RFP DASPS-2183-17 by 
5:00 pm (Pacific time) on December 11, 2017 or protest will not be considered. DAS PS will not consider 
requests or protests of matters not added to or modified by this Addendum. 

*I hereby acknowledge having received this Addendum. 

Authorized Signature: _Cl_·-~-----------------------

Print name of signer: _C.......,h ...... ri ... s .... P'"""o .... r""'te ... r ______ _ 

Date: January 5, 2018 

Company Name of proposer: 

W.W. Grainger, Inc. 
(Please Print) 

DASPS-2183-17 Addendum No. l Page 5 



Kate Brown, Governor 

Department of Administrative Services 
Enterprise Goods & Services-Procurement Services 

1225 Ferry Street U140 
Salem, Oregon 97301-4285 

PHONE: 503-378-4642 
FAX: 503-373-1626 

Request for Proposal ("RFP") DASPS-2183-17 
ADDENDUM No. 2 

This Addendum No. 2 ("Addendum") modifies the RFP which DAS PS published on ORPIN on November 
15, 2017 as described herein. All RFP terms not specifically mentioned or affected by this Addendum 
remain in full force. This Addendum is hereby added as a part of the RFP. 

The following paragraphs or sections of the RFP are modified as described below. New language is 
indicated by bold print and underline. Deleted language is indicated by strikethrough. 

1. RFP, Attachment E, Offeror Information and Certification Sheet, is revised as follows: 

Section 5 (h): 

h. Participating Entity Only: While the primary purpose of this RFP is to select one or more 
contractor(s) who can offer the Parks and Reereation Eqaipment and Related Serviees Facilities 
Maintenance and Repair & Operations {MRO), Industrial Supplies for all Participating 
States, Offerors are permitted to submit a Proposal for one or more State(s). However, if a 
Offeror elects to submit a Proposal for one or more State(s), then the Offeror must be willing 
to supply the entire State and will not be allowed to add additional States following award or 
at any time during the term of the Master Agreement(s) resulting from this RFP, including all 
optional renewals. Offerors must propose to all RFP Mandatory Requirements. 

2. RFP, DASPS-2183-17_Addendum No. 2, Attachment E revised 12-2017 is incorporated as part 
of the RFP, as attached hereto, and replaces Attachment E. 

3. RFP, DASPS-2183-17 _Addendum No. 2, Attachment D-1 revised 12-2017 is incorporated as part 
of the RFP, as attached hereto, and replaces Attachment D-1. 

4. RFP, DASPS-2183-17 _Addendum No. 2, Attachment U, Energy Policy and Conservation Pub. L. 
94163 (Informational Only) is incorporated as part of the RFP, as attached hereto. 

5. Questions and Answers. 

Question 1 : There are no forms for remitting reference contact information or the survey to 
references. Are the forms missing by mistake? 

Answer 1: No there is no form. 

Question 2: Does the page limit include attachments and exhibits? Is the 100 pages counted as 
single sided, or double sided (front & back)? Requirement on 6.6.2 Distribution Points: would this 
be included in the 100 page limit? (Our branch listing alone is 38 pages) 

Answer 2: 100 pages are to be submitted one page, one side. Not double sided. 

Question 3: Page 2 of the RFP announcement states the payment terms are net 45 but the 
Attachment B NASPO ValuePoint Master Agreement, page 53, clause 17 states "Payment after 
acceptance is normally made within 30 days". Is the payment terms net 45 or net 30? 
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Answer 3: The ORPIN announcement is not part of the RFP it is a notice only. RFP Attachment B 
Section 17 clearly states "Payment after Acceptance is nonnally made within 30 days following 
the date the entire order is delivered or the date a correct invoice is received, whichever is later. 
After 45 days the Contractor may assess overdue account charges up to the highest rate pennitted 
by law per month on the outstanding balance, unless a different late payment amount is specified 
in a Participating Addendum, Order, or otherwise prescribed by applicable law. Payments will be 
remitted by mail. Payments may be made via a State or political subdivision "Purchasing Card" 
with no additional charge." 

Question 4: UNSPSC# Requirement - If we cannot obtain a UNSPC # and supplier states they do 
have one, what other options do we have? 

Answer 4: There is a UNSPSC for every line item in the market basket. If proposing an alternative 
item, it's still going to be the same UNSPSC code. Offeror can search for the code at 
ht1:J?s://www.unspsc.org/search-code. 

Question 5: For items that are exclusive to a particular supplier, can we offer a same fonn, fit, 
function as exact or does it need to be a sub? 

Answer 5: See Attachment D-1 revised 12-2017, Instruction Tab line number 13, "Columns P-AD: 
If Offeror is choosing alternative line items, then Offeror will fill out these columns accordingly. 
Every effort must be made to come up with an item that is exact in product description and 
packaging. This means that if column H says 1 gallon, then the alternative item should be 1 gallon." 

Question 6: Item # 28 in Janitorial, the UOM in the description calls out a pack of 24 boxes of 
Toilet Seat covers, but the UOM column references 20 packs. For that item, Kimberly Clark's case 
quantity is 24. Do you want this item quoted per 20 boxes or 24? 

Answer 6: Changed to 24 in the Attachment D-1 revised 12-2017. 

Question 7: Is the estimated annual usage reflective of the UOM column. For example, if a case 
quantity is listed in the UOM, is the usage reflective of the case quantity or per piece. 

Answer 7: The estimated annual quantity, column B, reflects the Unit of Measure, column I. 

Question 8: Order 13A on Sanitation Cleaning Chemicals: The MFG infonnation does not match 
the description given. How would you like us to quote this type of discrepancy? Skin Cleanser,! 
gal. Bottle Bostitch 105577 (not a skin cleanser number) 

Answer 8: The manufacturer should be GOJO Industries, MFG #1807-04, UNSPC #53131627. 
Changed in Attachment D-1, revised 12-2017. 

Question 9: Can we bid on a per tab basis only, i.e., Tab 16, Safety, or do we have to bid all or 
nothing? 

Answer 9: Offeror can propose on a tab basis. See section 5.2. 

Question 10: I have attached the 8 items in the security tab that we consider public safety and 
request to eliminate from the RFP, if possible? 
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Transport Hood, White/Black, Universal 
Belt Keeper,Standard,Black,2-1/4 In.,PK4 

Pepper Sprav,Crossfire Stream,16 Shot 
Peooer Spray Case,L,Black,Nylon 

Penetrant,Aerosol Can, 12 oz. 
Tactical Rifle Case,41 In.,Black 

Bag,Bail Out,8-1/2x12x4-1/2 In,6 Pkt 
Handcuff Case,Standard,Black,Nylon 

Answer 10: No. 

Question 11: Are 7 USBs/copies of D and D-1 required along with the 7 USBs/copies of the 
Technical proposal? 

Answer 11: See section 2.14 ofRFP. 

Question 12: Are PDF copies of signed documents acceptable since the RFP states Word for the 
Technical proposal? 

Answer 12: Yes. 

Question 13: The D-1 market basket instructions state: "If bidder can match the exact 
manufacturer's item as described in columns A-N, then it is expected that Offeror will submit 
pricing on these items even if they have an alternative line item." If alternate items are quoted along 
with the exact match item, which one is included in the total cost of the spreadsheet for price 
evaluation? 

Answer 13: The exact match item will be scored, but the alternative item will be taken into 
consideration if it is deemed to be exact in specifications (size, fit, form, and function) and different 
in manufacturer only. 

Question 14: For D-1, is there an evaluation credit for sourcing alternate items from small 
businesses since small business participation questions are included in the Technical proposal? 

Answer 14: No. 

Question 15: For D-1, if alternate items are quoted at a lower price than the exact match items, is 
the manufacturing quality of the alternate item taken into consideration? 

Answer 15: Yes, but the specifications for the alternate item must meet (size, fit, form, and 
function). 

Question 16: Since the RFP due date will not be change, would you consider moving up the 
answers/clarifications date? If the last answers are not issued until December 21st, that leaves most 
companies with only one business day to implement changes into their proposals. Many companies 
like ours are closed Dec. 25th and 26th due to the holidays. We would need to ship the proposal 
no later than Dec. 27th in order to provide a one day shipping allowance for weather or other 
possible shipping delays. 
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Answer 16: See addendum 1 change to schedule. 

Question 17: Is it possible for a company to be issued an award for all states for some tabs of the 
market basket and a region/state for different tabs? 

Answer 17: See Section 5.2 and 5.4 ofRFP. 

Question 18: Attachment D - Due to the complexity of pricing in the Janitorial Supplies category 
with drastic variations in an offerors ability to discount different types of products may the 
Janitorial Supplies category be broken down into subcategories in order to afford the State a better 
set of prices and a clear expectation of the minimum discount for any sub-category. 

Answer 18: No sub categories. 

Question 19: Attachment D and D-1 Are the discounts expressed in Attachment D absolute or the 
minimum category discount. 

Answer 19: Attachment D does not show any discounts. Offerors are to supply the percentage off 
list discount per category. Revised Attachment D-1 discounts is absolute. 

Question 20: Step two will be based upon the responses on Attachment D-1. The Lead State will 
compare the total extended total offer price for all items in each category. The lowest cost will 
receive the maximum 35 points. All other Offerors will receive points as determined by the ratio* 
of their costs to the lowest cost. Final cost scores will be calculated based on the following: 

How will the state evaluate alternative products? Since Attachment D contains a very high number 
of proprietary brands, what criteria will the state use to determine if an alternate is in fact equal? 
38% of the Janitorial Supply items as an example are proprietary. 

The following line items are proprietary products which may not be able to be matched by any 
company other than the distributor currently providing the product. 

Janitorial Equipment and Supplies Line items 23 through 27B, line items 29A through 3 lA, line 
items 32A and 32B. 

Sanitation Cleaning Chemicals line items 1 lB, 12A, 12C, 13B through 15B, 17A, 19B, 20, and 21. 

Answer 20: Exact match is scored, but the alternative items will be taken into consideration if 
DASPS deems the alternative to be exact in specifications (size, fit, form, and function). DASPS' 
decision is final. 

Question 21: Section 6.2.5 Pricing shall be firm for the first year and may be changed with thirty 
(30) day notice after initial term. 

May pricing be changed prior to the end of a contract period if the initial price offered was at a 
better discount percentage than was offered for a contract category? 

Answer 21: See Section 4.2 ofRFP. 
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Question 22: "Products may be changed with thirty (30) day notice every six (6) months after initial 
term." This restriction may present significant operational problems for state agencies wishing to 
make changes to their cleaning and maintenance programs due to more favorable pricing and 
product efficiency for products entering the marketplace. Will awarded contractors be able to 
petition the state to allow for the addition of products on a more immediate basis? Can this 
provision be negotiated state by state through the participating addendum process? 

Answer 22: Offerors may submit request to Lead State for consideration during negotiations, if 
awarded a Master Agreement and subsequently, if awarded a Participating Addendum. 

Question 23: May products be added to the contract as long as they are within the scope of the 
applicable product category and priced at or better than the product category minimum discount? 

Answer 23: Yes, see section 6.2.5 ofRFP. 

Question 24: Considering the complexity of this RFP and that the RFP was released during a 
holiday season when it is much more difficult to obtain manufacturers pricing please consider 
extending the due date to January 12, 2018. 

Answer 24: See addendum 1 change to schedule. 

Question 25: The URL http://www.naspo.org/WNCPO/Calculator.aspx returns this message. 
Please provide a working link. 

Server Error in '/' Application. 

Answer 25: The correct URL is http;//calculator.naspovaluepoint.org 

Question 26: Attachment D-1 There is a duplicate item on the Janitorial Equipment and Supplies 
Tab item 6B and Sanitation Cleaning Chemicals item 8B. Items are identical. 

Answer 26: Removed 6B from Janitorial Equipment & Supplies see Attachment D-1 revised 12-
2017. 

Question 27: Please provide a PDF version of Oregon's energy conservation plan referenced at 
Exhibit C to NASPO ValuePoint Master Agreement, PROVISIONS REQUIRED BY FEDERAL 
LAW, Section 3. Energy Efficiency where contractor is mandated to" ... comply with applicable 
mandatory standards and policies relating to energy efficiency that are contained in the Oregon 
energy conservation plan issued in compliance with the Energy Policy and Conservation Act (Pub. 
L. 94163)." 

Answer 27: Please see the State of Oregon's Energy Policy and Conservation Pub. L. 94163 
(Informational Only) incorporated as part of the RFP and attached hereto as Attachment U. 

Question 28: Please also confirm whether or not Oregon's Energy Efficiency plan and associated 
contractor mandates referenced in the master agreement at Exhibit C, Section 3 will flow down via 
the master agreement to other states that affiliate with this contract thus imposing Oregon state 
standards on contractor operations in other affiliated states? 

Answer 28: This is only applicable to Oregon. 
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Question 29: If an award is made to a supplier for a single state, will the supplier then be able to 
solicit business from that state's agencies, or will there have to be a contract subsequently issued 
by the state before the supplier can do business with that state? 

Answer 29: If awarded a Master Agreement then that Offeror will have to be awarded a state 
participating addendum before doing business with agencies. 

Question 30: If the state needs to issue its own contract, we need to find out the intent of 
Massachusetts regarding their plans to contract with single state suppliers vs. national suppliers. I 
put the question directly the Massachusetts state agency that manages the supplier contracts and 
was told that all questions had to go through NASPO. Could you inquire directly of them whether 
their intention is to utilize local suppliers who may only be awarded one-state or regional contracts, 
or do they intend to utilize only national suppliers? 

Answer 30: The Commonwealth of Massachusetts intends to contract with a proposer(s) that is 
(are) awarded Master Agreements by the Lead State on a Regional and National level. 

Question 31: Are freight charges acceptable to non-continuous states or territories? 

Answer 31: DASPS acknowledges and accepts that Alaska, Hawaii, and Puerto Rico may require 
an additional shipping charge for products not In-Stock at local store or not In-Stock at primary 
Distribution Center of the Participating State. 

Question 32: Is the requirement in section c.(2). of the eMarket Center Appendix for Contractor's 
catalog to be limited to the awarded contract offering satisfied if items not authorized under the 
resulting contract are visible in the punch out catalog but identified through messaging such as "out 
of scope" or "restricted" and said items can not to be placed in shopping cart and cannot be 
purchased via the punch out? 

Answer 32: Yes. 

Question 33: Do the following pages count towards the 100 page limit: Future addendums; 
Attachments E, F, H; Exhibit 3-Contractor Tax Certification? 

Answer 33: Addendums, attachments E, F, H, and Exhibit 3 are not included within the 100 pages. 

Question 34: MFG information does not match description: Rust-oleum Part# 2391300 -
Description Marking Paint, White, Water-based, 1 Gal (Complies With South Coast Air Quality 
Management District voe Limit of 100 g/1) 

Answer 34: The requirements has been changed from 1 gallon to 5 gallon. See Attachment D-1 
revised 12-2017. 

Question 35: The RFP requests products that are listed on the market basket or their exact 
equivalents. If minor deviations occur, e.g., an 18 oz. container instead of a 17oz. container, how 
will that effect scoring? If a blank results in a loss of one point, would there be partial points or 
would there be a pass/ fail type arrangement where minor differences are waived? Additionally 
how will the state determine what is equal? 
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Answer 35: The Evaluation Team will score the exact match item, but the alternative item will be 
taken into consideration only DASPS deems it to be exact in specifications (size, fit, form, and 
function). DASPS' decision is final. 

Question 36: Must a state sign a participating addendum before any of its political subdivisions can 
use the contract, for example, if a city wishes to use the contract must the state join the contract 
before the city can act? 

Answer 36: Yes. 

Question 37: For many vendors, subcategories would benefit the state as they are able to give 
deeper discounts to GOM (Goods of Manufacture) than goods offered as a dealer. Will the state 
accept discounts broken into subcategories? 

Answer 37: No. 

Question 38: If a state has additional conditions that are not acceptable onerous to the vendor, does 
the vendor have the right to refuse the requesting state? 

Answer 38: The terms and conditions can be negotiated for each state during the PA process. If 
the Contractor and state cannot reach an agreement, then the negotiations will be terminated. 

Question 39: Per Page 20 of 109 Section 5.2 There are four groups, 
1.) all categories throughout the country 
2.) one category throughout the country 
3.) all categories on a statewide basis 
4.) one of more categories on a regional basis 

Will the price sheets be compared within the groups or will all price sheets compete or a 
combination of these? If the best price (awarded 40 points) is only available in one state or region, 
it does not help every state, e.g., a good price in Massachusetts doesn't help agencies in Oregon if 
the products are not available. 

Answer 39: See section 5.2 ofRFP. The Proposals will be evaluated by appropriate group. 

Question 40: Are the Preventative Maintenance and Repair Activities for compressors provided 
under this solicitation notice? 

Answer 40: See Attachment D-1 revised 12-2017. 

Question 41: Page 4 7; Section 7 ( e ): remove the phrase, "ownership of the media containing the 
reports". 

Page 51; Section 14 (b): remove, "Inside deliveries refers to a delivery to other than a loading dock, 
front lobby or reception area." 
Page 53; Section 18: remove, "(b) the product is suitable for the ordinary purposes for with such 
product is used (c) the Product is suitable for any special purposes identified in the solicitation or 
for which the Purchasing Entity has relied on the Contractor's skill or judgement (d) the product is 
designed and manufactured in a commercially reasonable manner. 
Page 53; Section 18 (e): after the statement the product is free of defects add, "as determined by 
the manufacturer." 
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Page 53; Section 18 (e) Line 4 remove, "repaired and" 
Page 53; Section 18 remove final statement of, "The rights and remedies of the parties under this 
warranty are in addition to any other rights and remedies of the parties provided by law or equity, 
including, without limitation, actual damages, and, as applicable and awarded under law, to a 
prevailing party , reasonable attorney's fees and costs." 

Answer 41: No. DASPS rejects the above requested changes. 

Question 42: Page 53: Section 19; Remove entire section. 
Page 54: Section 20; Remove entire section. 
Page 54; Section 21(a) end of first paragraph add: "Contractor may fulfil these requirements 
through self insurance, blanket coverage or a combination of the two." 
Page 54, Section 21(d): remove entire section. 
Page 55: Section 21(e) start the paragraph with/add: "prior to performing any work" and substitute 
"upon request." 

Answer 42: No. DASPS rejects the above requested changes. 

Question 43: Page 55: Section 22(a): remove entire section 
Page 55: Section 22(b): remove entire section 
Page 58: Section 29: Line 1: add (except for payment obligations) after shall be held responsible. 

Page 59: Section 30(c): remove sections 4, 5, and 6. 
Page 59: Section: 32: Line 1 remove, "nor its principals" 
Page 60: Section 34: remove entire section 
Page 61: Section 36: remove entire section. 

Answer 43: No. DASPS rejects the above requested changes. 

Question 44: Format for response is Microsoft Word 2010 or higher, but RFP docs are in PDF. Can 
we send PDF docs back or does it need to be converted to a word doc? 

Answer 44: PDF is fine, except Attachment D and D-1 are to be submitted electronic in excel. 

Question 45: Exhibit Bis blank. Do we need to provide anything for this section? 

Answer 45: No, once awarded. 

Question 46: Exhibit A & Gare samples. Do this need to be filled out or once awarded? 

Answer 46: No, once awarded. 

Question 47: Multiple documents ask for Oregon Tax numbers. Do we need an Oregon Tax 
number? 

Answer 47: Not unless you are awarded an Oregon Participated Addendum. 

Question 48: Is it possible to see current contract pricing/volume discounts? Can we access a copy 
of an old proposal? 
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Answer 48: Any Proposer/Offeror who wishes to review the current contract pricing/volume 
discounts must submit a public records request to Nevada. 

Question 49: Will an Addendum be posted before 12/21/17? 

Answer 49: Yes. 

Question 50: Page 12, "An Offeror shall also submit on a CD ROM or USB flash drive seven (7) 
electronic copies of its Proposal in MS Word 2010 or higher format." Please confirm you require 
seven electronic copies on one CD ROM or USB flash drive or should it be seven CD ROMs or 
USB flash drives with one copy on each? 

Answer 50: Yes. 

Question 51: Page 1, Due Date December 29, 2017. Given the holiday season, please consider 
extending the due date by 2 weeks. 

Answer 51: See addendum 1 change to schedule. 

Question 52: Section 4.1. Page 19. Cost Proposal. Is there a method of informing the Administrator 
that an alternative proposal(s) are being submitted other than completing one or more of the 
individual category spreadsheets? 

Answer 52: No. Proposers/Offerors must fill out Attachment D-1 revised 12-2017. 

Question 53: Phase 3. Page 21. How is the 5 points (Step 1) for Cost Proposal Attachment D 
evaluated and awarded to each responder? 

Answer 53: See section 4.1 of RFP. 

Question 54: Section 5.3. Page 22. Please clarify how the 35 points on the RFP Evaluation 
Scoresheet for Cost (Step 2) are calculated. Based on the formulas on Page 21, it appears the Cost 
Score (page 21) would be the same as Points (page 22)? Please confirm or clarify. 

Answer 54: See section 4.1 of RFP. 

Question 55: We would like to understand what expectations are for all Vendors to bid product. As 
stated at the meeting, we quote to product spec that is provided in the market basket descriptions 
however, some Vendors quote these to lesser quality and lesser spec'd product to give a lower price 
and have the bid look as if they are the lowest priced Vendor. Are all Vendors required to quote 
true spec in the product description and not a lesser quality spec description item? 

Answer 55: Must be exact match item, but the alternative item will be taken into consideration if 
DASPS deems it to be exact in specifications (size, fit, form, and function). DASPS' decision is 
final. 

Question 56: In the market basket we have a question on UOM and for an items within the Category 
Tab. For the below within the Battery Category is the Estimated Annual Quantity based on the 
UOM (column I) and #/UOM (column H), or individual units within the UOM? It appears you are 
looking for an EA price but them it states UOM is 24 (or a case). As this will dramatically impact 

DASPS-2183-17 Addendum No. 2 Page 9 



price, is the State looking for a case of 24 and the 1 UOM price, or, are we to price this with an 
each price? 

Example: which is the correct understanding of Estimated Annual Quantity? 
220,032 x 24 units = 5,280,768 individual batteries 
220,032 x 1 unit = 220,032 individual batteries, packaged per 24. 

M.nvf,i;tt41rerNllrt'lt- M1nufnturtr fl'tn 
Nilmlm 

M/\PmrrliAlkmrv 1)1/l!Atrtl tm,Tl!Ul!JllN[I IN{ 41'.nJ~,:iMR 

Answer 56: Changed UOM to PK see Attachment D-1 revised 12-2017. 

J/UOM 
Unhel 
MtllYte 

UNSPSC l•-c•••' (UOM. ff•- bDttlts 
ptrtaM) 

.... 
CAI!) 

/6111701 24 IA 

Question 57: On Pagel 8 and Page 19 of the RFP under "Section 4: Market Basket Cost Proposal". 
It states you want a hard copy of the copy proposal to score overall Category Discounts however, 
I thought I heard at the meeting you only wanted the Cost Proposal on 7 UBS Drives. Could you 
clarify if you are looking for the Cost Proposal to be submitted only on UBS Drive (so we would 
need to include the overall Category Discounts on that file as well), or, do you want hard copies 
for the overall Category Discount Structure on Hard Copy and the Market Basket only on UBS 
Drives. 

Answer 57: Attachment D and D-1 are to be electronic in excel format on a USB or CD, not hard 
copy. See section 2.14 of RFP. 

Question 58: We are working on getting permission from our franchisor to use the 3rd party website, 
however we need to get some questions answered. Can you validate that the alternative website 
referenced in the document would only be visible to Participants in the state that we would be 
looking to get a master agreement for and only to NASPO entities? Basically that it would not be 
visible nationwide and to all NASPO entities ifwe were only looking for a one state agreement? 

Answer 58: The catalog is only visible to a state and the eligible entities within that state who have 
a fully executed Participating Addendum and also utilize the eMarket Center. 

Question 59: Attachment D-1 instruction line 11 instructs offerors as follows "Column N - Net 
Price of Unit of Measure after discount: This will be (Column J) X (Column L)." Column J calls 
for "Container size" or a non-numeric value that cannot be multiplied. Should this be column K 
(list price ofUOM) x column M (Discount percentage off)? 

Answer 59: Changed to (Column K) x (Column M) see Attachment D-1 revised 12-2017. 

Question 60: Some items in the D-1 cost sheet are exclusively available to only certain 
offerors. Operating in good faith to quote exact items where possible, some offerors will be unable 
to quote exact items on some of the requested items. How will items that are alternatives to the 
exact match items be scored relative to the exact item? 

Answer 60: The alternative item will be taken into consideration if DASPS deems it to be exact 
in specifications (size, fit, form, and function). DASPS' decision is final. 
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Question 61: Where do we find the product listing of current products that you are using under each 
category? 

Answer 61: Have to submit a public records request to Nevada for current products. 

Question 62: With respect to RFP 2183-17 Attached D-1, Market Basket, Offeror Instructions, 
columns P through AD, please answer the following questions: 

a. The offeror is told that" ... Every effort must be made to come up with an item that is exact in 
product description and packaging." Jfthe offeror does not have an item that is exact in product 
description and packaging and offers an alternative item, will the offeror be penalized or receive 
fewer evaluation points had the offeror provided an item that was exact in product description 
and packaging? 

b. If the offeror provides an item that is exact in product description and packaging AND also an 
alternative item for the same product and these two products are priced differently, what 
product net price will be used to evaluate the offeror's cost score to the cost proposal? In other 
words, will the lowest priced product offered be used to evaluate the offeror's cost score to the 
cost proposal or will the item that is exact in product description and packaging be used? 

Answer 62: The exact match item will be scored, but the alternative item will be taken into 
consideration if DASPS deems it to be exact in specifications (size, fit, form, and function) and 
different in manufacturer only. DASPS' decision is final. 

Question 63: With respect to RFP 2183-17 Section 5.3 Sample Evaluation Score Sheet, what 
criteria within an offeror's proposal will be evaluated when assigning scores (Score of 0-5) to Cost 
Step One and Step Two lines? Additionally, how does an offeror achieve a score of "5 = Superior" 
in the Cost evaluation process? 

Answer 63: See section 5 of RFP Evaluation and A ward. 

Question 64: I noticed in section 6.6.2 of the bid documents that it states "desirable" that the vendor 
have inside and outside sales reps as well as distribution facilities in each of the states that will be 
on the contract. We are based out of Maryland but ship all over the county. Would that completely 
disqualify us should we place a bid? 

Answer 64: No. 

Question 65: Within Addendum #1, #7. RFP, Section 4.1 Cost Proposal - it seems this scoring 
system has changed from a required 80 points to now 90 points. Can you please provide a rational 
of the change and a full breakout of all the points as they seem to have changed with no detail. 

Answer 65: The changes are in the best interest of the States. 

Question 66: Will solar panels and associated products may fall under any of these categories, and 
if not, whether it would be prudent to add to our value added services section? 

Answer 66: If appropriate Proposer/Offeror can put in Attachment A section 6.7.4 value added 
solutions. 
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Question 67: If a state is not mentioned amongst the list included in the RFP, can we still mention 
that state as a place we would be interested in utilizing the contract? 

Answer 67: Yes. 

Question 68: If the State's do not tum in their intent to patriciate until a day before the due date 
how can the vendor certify reading the state's PA terms? 

Answer 68: Some states may not require extra terms outside of this RFP. 

Question 69: Can we offer products not listed on the bid or do we have to bid exactly what is on 
the RFP? Can we add products to this list? 

Answer 69: Only products listed in Attachment D-1 revised 12-2017 will be evaluated. 

Question 70: Ifwe only quote on two tabs on AttachmentD-1, do we still need to provide a discount 
off list for ALL categories listed on Attachment Dor just for the matching categories we quoted? 

Answer 70: The matching categories. 

Question 71 : On the item detail listed on Attachment D-1, do we have to follow the discount off 
list format or can we offer a deeper discount to these items that have been deemed high use? 
For example; on sanitation Janitorial Equipment and Supplies, we quote a discount of 20% off list 
but I have a deeper discount on Kimberly-Clark items and can quote these exact items with an 
average of 30% off list but I cannot do the same for Georgia-Pacific. 

Answer 71: Percentage off list per category not sub categories. 

Question 72: Item number 33, in the Power Source Category, has two different Estimated Annual 
Quantities ("EAQ"). In the Exact section the EAQ is 31,739. In the Alternate section, the EAQ is 
6,800. 

Answer 72: Changed from 31,739 to 6,800 see Attachment D-1 revised 12-2017. 

Question 73: Can we include the answers to Attachment A after the questions on the same 
page? 

Answer 73: Yes. 

Question 74: Do we have to submit seven actual copies of USB's/CD's? 

Answer 74: Yes. 

Question 75: Is cost proposal Attachment D-1 to be submitted electronically? 

Answer 75: Yes. 

Question 76: Cost proposal doesn't need to be a hard copy, correct? 
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Answer 76: Correct. 

Question 77 Is there a limit on how many awards will be given? 

Answer 77: See section 5.4 of RFP, revised in addendum 1. 

Question 78: Regarding awards - Does NASPO ValuePoint prioritize? 

Answer 78: No. 

Question 79: How many states are participating? 

Answer 79: See section 1.6 of RFP, revised in addendum 1. States can still participate 
even if not named under this section. 

Question 80: Can we see the ranking - who scored the highest? 

Answer 80: Oregon will post the score sheet on the ORPIN system. 

Question 81: Is there a Small business credit? 

Answer 81: No, but see Attachment A regarding disadvantaged businesses. 

Question 82: Attachment "D" - Percentage off list per Category. - List price is set by the 
manufacturer. One price doesn't really make sense. Can we create our own percentage off 
list price? 

Answer 82: No modification to Attachment D by adding sub categories. 

Question 83: Would it be appropriate to go in and make sub-categories in the Market Basket 
Attachment D-1? 

Answer 83: No. 

Question 84: Are there exceptions to the Master Contract? 

Answer 84: See section 2.18 of RFP regarding exceptions. 

Proposers must acknowledge receipt of this Addendum in the space provided on the bottom of this page 
and return this page along with Proposal documents. Failure to do so may result in rejection of a Proposal. 

The purpose of this Addendum is to answer questions, clarify information in the RFP, and make 
modifications to the RFP. 

Any prospective Proposer who feels they have been adversely affected by these modifications must submit 
a written protest of this Addendum to the Single Point of Contact identified in RFP DASPS-2183-17 by 
5:00 pm (Pacific time) on December 22, 2017 or protest will not be considered. DAS PS will not consider 
requests or protests of matters not added to or modified by this Addendum. 
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*I hereby acknowledge having received this Addendum. 

Authorized Signature: Cf ~ --------------------------
Print name of signer: Chris Porter ~=~=~-------
Date: 01/05/2018 

Company Name of proposer: 

W.W. Grainger, Inc. 
(Please Print) 
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Kate Brown, Governor 

Department of Administrative Services 
Enterprise Goods & Services-Procurement Services 

1225 Ferry Street Ul40 
Salem, Oregon 97301-4285 

PHONE: 503-378-4642 
FAX: 503-373-1626 

Request for Proposal ("RFP") DASPS-2183-17 
ADDENDUM No. 3 

This Addendum No. 3 ("Addendum") modifies the RFP which DAS PS published on ORPIN on November 
15, 2017 as described herein. All RFP terms not specifically mentioned or affected by this Addendum 
remain in full force. This Addendum is hereby added as a part of the RFP. 

The following paragraphs or sections of the RFP are modified as described below. New language is 
indicated by bold print and underline. Deleted language is indicated by strikethrough. 

1. RFP, Section 1.6 Participating States. 

In addition to the Lead State conducting this Solicitation, the following Participating States have requested to 
be named in this RFP as potential users of the resulting Master Agreement(s): Alaska, Arkansas, Connecticut, 
Hawaii, Maine, Massachusetts, Michigan, Missouri, Montana, Nevada, North Dakota, Oregon, Rhode Island, 
Utah, Colorado, Delaware, Florida, Louisiana, Maryland, New Hampshire, South Dakota, Virginia, Illinois, 
Ohio, New Jersey, and Washington. Other entities may become Participating Entities after award of the 
Master Agreement by entering into a Participating Addendum with the Contractor in a form substantially 
similar to the one attached hereto as Attachment B, Exhibit A, subject to State Specific Terms and Conditions. 
The State of Oregon intends to enter into a Participating Addendum under one or more of the resulting Master 
Agreement( s) in a form substantially similar to the terms and conditions of the State of Oregon's Participating 
Addendum attached hereto as (Attachment G) and subject to the requirements and selection criteria set forth 
therein. Additional State-specific terms and conditions that will govern each state's Participating Addendum 
are included in Attachments I - G I, or may be incorporated into the Participating Addendum after award. 

2. RFP, Section 3.3 Participating State Terms and Conditions. 

Some Participating State specific Terms and Conditions are provided in Attachments I - G I to this 
Solicitation. 

3. RFP, DASPS-2183-17, Addendum No. 3, Attachment T, New Jersey State specific terms and 
conditions are added as part of the RFP, as attached hereto. 

4. Questions and Answers. 

Question 1: Where there is an A & B on the market basket, for example 6A and 6B (Janitorial 
Equipment and Supply) - can we only answer one without getting dinged or do we have to answer 
both? 

Answer 1: The items highlighted in green within Attachment D-1 will not be scored under Cost but 
will be evaluated under the technical part of Attachment A. Offeror's score on the technical 
requirements set forth in Attachment A may be impacted by a failure to respond without 
explanation. 

Question 2: On the category Janitorial Equipment and Supplies, we need to know the gauges 
(thickness) on the 38X58 and last item 40X46. Also color is missing on some of the can liners. Can 
you provide color as well for all can liners? 
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Answer 2: See Addendum No. 2, Attachment D-1 revised 12-2017. 

Question 3: On the category, Sanitation Cleaning Chemicals, on the item below, this product is 
packed 12 each per case. Does "PKG" mean case? If so, then the estimated usage is 9,199 cases. 

Sanitation 
Toilet Bowl Cleaner, 

9,199 Cleaning 
Disinfecting, 24 OZ; 

Lysol 
REC 

47131829 12 Bottle (Hydrogen 85020 
Chemicals 

Peroxide or Citric Onlv) 

Answer 3: See Addendum No. 2, Attachment D-1 revised 12-2017. 

Question 4: Ecommerce Platform: What are the options if any, for company's like BAF that do not 
have capabilities to provide and internally host a dedicated e-commerce platform for ValuePoint 
customers? The complexity of our product and the required tailored approach to each customer's 
application prevents a wide ranging amount of Off-the-Shelf products suitable for purchasing via 
an e-commerce platform. Can certain vendors be except from meeting the e-commerce 
requirement? 

Answer 4: The awarded contractor may utilize the Ordering Instruction option within the eMarket 
Center. This will be an informative/contact directly option within the eMarket Center, no orders 
will be placed via the eMarket Center. 

Question 5: Lead times (Ordering & Delivery): Big Ass Fans requests more information on the 
nature of the delivery requirement outlined in the RFP. As a specialty manufacturer headquartered 
in Kentucky that does not have a nationwide network of suppliers, the ability to guarantee 48hr 
nationwide delivery is cost prohibitive and a logistic impossibility. Due to the complexity of our 
product and our build to suit process, is there the possibility to relax this requirement or the ability 
to create an exemption for manufacturers like Big Ass Fans? 

Answer 5: No DAS PS cannot provide an exemption. 

Question 6: Attachment D- l provides the respondents with the Estimated Annual Quantity as well 
as the #UOM and the UOM. Is the Estimated Annual Quantity provided in Attachment D-1 the 
individual pieces ordered in total or is it the estimated total # of packages (as identified by the 
#UOM and UOM columns)? 

For example: Line item 9 in the Fastener category (Mfg: Intercorp; Description: #6-9 x 1-5/8" 
Philli; Mfg part#: 61 SC) lists the Estimated Annual Usage for this product at 136,018 with a #UOM 
of 5000 pieces per package. Is the Estimated Annual Usage of 136,018 referring to 136,018 
packages of 5000 each equating to a total of 680,090,000 pieces, or is reference to 136,018 the total 
number of pieces estimated which when divided by 5000 pieces per package equates to 27 
packages? 

Other examples: 

Line item 2 in the Safety category (Lrg NS40856 Glove, AMMEX CORPORATION 1047469A, 
46181504) lists the Estimated Annual Usage for this product at 199,904 with a#UOM of l00pieces 
per package. Is the Estimated Annual Usage of 199,904 referring to 199,904 packages of 100 
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equating to a total of 19,990,400 pieces, or is reference to 199,904 the total number of pieces 
estimated which when divided by 100 pieces per package equates to 1999 packages? 

Line item 3 in the Safety category (L 6mil PF Ntrl Glv, AMMEX CORPORATION, 1050135A, 
46181504) lists the Estimated Annual Usage for this product at 165,706 with a #UOM of 100 pieces 
per package. Is the Estimated Annual Usage of 165,706 referring to 165,706 packages of 100 
equating to a total of 16,570,600 pieces, or is reference to 16,570,600 the total number of pieces 
estimated which when divided by 100 pieces per package equates to 1657 packages? 

Line item 4 in the Safety category (DISP. FOAM EAR PLUGS, HONEYWELL SAFETY 
PRODUCTS USA, MAX-1, 46181901) lists the Estimated Annual Usage for this product at 
159,482 with a #UOM of 200 pieces per package. Is the Estimated Annual Usage of 159,482 
referring to 159,482 packages of 200 equating to a total of 31,896,400 pieces, or is reference to 
159,482 the total number of pieces estimated which when divided by 200 pieces per package 
equates to 797 packages? 

Line item 3 in the Power Source category (Standard Battery, AA Alkaline,PK.24, DURACELL 
DISTRIBUTING INC, PCl 500BKD, 26111702) lists the Estimated Annual Usage for this product 
at 200,000 with a #UOM of 24 pieces per package. Is the Estimated Annual Usage of 200,000 
referring to 200,000 packages of 24 equating to a total of 4,800,000 pieces, or is reference to 
200,000 the total number of pieces estimated which when divided by 24 pieces per package equates 
to 8,333 packages? 

Answer 6: See Addendum No. 2, Attachment D-1 revised 12-2017. 

Question 7: (a) How do we address different discounts within a section? For example, section 12 
- Power Tools. Our discounts are different for item 1 (DeWalt batteries) and for item 2 (carbide 
drill bits). (b) Can we include a spreadsheet with the full breakdown as a part of attachment D 
(page 77)? 

Answer 7: (a) See Instructions Tab of Attachment D-1 revised 12-2017. (b) No. 

Question 8: Region/State: We have multiple retail stores in several states. Our store count per state 
ranges from 10 stores down to an average of 2-4 stores per state. In both California and Texas we 
operate with just one retail location. In Washington, we have multiple locations but they are all in 
Eastern Washington. Would you recommend that we omit the states with only one retail location, 
select every state where we have stores or should we limit our potential offering to the states where 
we have widespread footprints/geographic coverage? 

Answer 8: Offeror must decide how to propose. 

Question 9: Attachment D-1 : Will respondents be "penalized" for offering alternate products, but 
equivalent in form, shape and function, in lieu of those called for in columns 'E' and 'F'? 

Answer 9: No. 

Question 10: Attachment D-1: How are alternate products weighted vs. items called for in the RFQ 
when performing your bid review? 
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Answer 10: The exact match item will be scored, but the alternative item will be taken into 
consideration if it is deemed to be exact in specifications (size, fit, form, and function) and different 
in manufacturer only. 

Question 11: Attachment D-1: There appears to be some inconsistency on the response spreadsheet 
between columns H and I. For example, tab 7, item 1 call for batteries. Column H says there is 24 
per UOM, but column I is for each. Doesn't make sense, how can there be any value other than 1 
when the UOM is each? 

Answer 11: Changed to Package "PK". 

Question 12: Attachment D-1: Please clarify what type of response you expect or will accept for 
column J, Size of each Container, when the product is not measured or defined by either weight or 
size ( e.g., batteries - what "size" is a battery?). 

Answer 12: Leave it blank if not applicable. 

Question 13: Attachment D-1: Tab2 Line 28 there is a discrepancy between the number in unit of 
measure in column H, and the number per pack in the description 20 vs 24 column D. 

Answer 13: Changed in Addendum No. 2, Attachment D-1 revised document. 

Question 14: Attachment D-1: Tab 3 Line 10 Item is highlighted as a green but shows disinfectant 
language. Is it the states intent to have alternates that are green, third party verified, or a disinfectant 
that is not? 

Answer 14: The intent is to have an environmentally preferable disinfectant equivalent to hydrogen 
peroxide. Because there are no third party certifications for disinfectants, refer to the active 
ingredients listed in the EPA's DfE Antimicrobial Pesticide Pilot Project: Moving Toward the 
Green End of the Pesticide Spectrum https://www.epa.gov/pesticide-labels/design-environment­
antimicrobial-pesticide-pilot-project-moving-toward-green-end. 

Question 15: If we are not claiming trade secrets or confidential information do we have to state 
that? In 2.17.1 it states to include Attachment F if you are claiming trade secrets but if we are not 
do we have to make a statement for clarity - "We are not claiming trade secrets or confidential 
information"? 

Answer 15: Yes. 

Question 16: On Attachment A 6.3 Volume Discount. Instead of a cumulative dollar volume as 
target can a target be set for number of states with PA? For example, when 20 states are 
participating the discount would increase by .5% (from 25% to 25.5%) and when 30 states are 
participating the discount would increase by another .5% (from 25.5 to 26%). Would this type of 
discount be considered if offered? 

Answer 16: Offeror is to propose what it will provide. 

Question 17: Section 6.2 Experience & Capabilities. There are 5 subsections listed here. We have 
detailed responses for each of these points, however, it appears that the majority of these details are 
covered in 6.5 and 6.6. This leads me to believe that in Section 6.2, the offeror is confirming that 
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we understand each of these points and confirm that we are capable of conforming with the needs 
of the agencies on each of these topics. More of a broad statement rather than how we are to 
specifically meet these requirements? 

Answer 17: Offeror must determine how to meet the criteria in Attachment A and what to provide. 

Question 18: Section 6.2.1. References are mentioned here. We welcome the opportunity to share 
contact information for our valued customers in the public sector. I did not see any required 
number of references or format for the account name and contact information. It does not appear 
that you want that information listed here? 

Answer 18: Offeror must determine how to meet the criteria in Attachment A and what to provide. 

Question 19: Evaluation Criteria shows 20 possible points for section 6.2 Experience & 
Capabilities. The sub points 6.2.1-6.2.5 are included in other sections throughout Attachment A. 
Should these responses be included in both areas where they are listed, given there are evaluation 
points for each section? (Example: 6.2.2.1 Return Policy is also listed and scored in Administration 
& Marketing section 6.6.1) 

Answer 19: Offeror must determine how to meet the criteria in Attachment A and what to provide. 

Question 20: Our issue is with the insurance. We do use blankets and umbrellas. Why are they not 
acceptable? 

Answer 20: Requirements are set under section 21 of Attachment B if a Master Agreement is 
awarded. If an Oregon Participating Addendum is awarded, Exhibit 2 to the Oregon Participating 
Addendum applies. 

Question 21: With the recent revised market basket that was posted, and our company holiday 
schedule, we are asking for your consideration to postpone the RFP deadline until January 12th• 

Answer 21: No. 

Question 22: What buying position will the awarded suppliers be in? 
a. Will it be mandatory or optional for state agencies to purchase off of the awarded contracts? 
b. Will this contract be optional to buyers who can also buy off of plumbing contract# 02910 

or will they be required to purchase off of the 02910 plumbing contract? 
c. Would this contract award be in first position (first priority) to other preceding contracts or 

would this contract serve as an alternative option? 

Answer 22: (a) It is up to each State. (b) It is up to each State. (c) Not prioritized. 

Question 23: (a) Would a supplier be at a disadvantage if they applied for less than the 15 categories 
listed? (b) Is the point system per category or per total offering? 

Answer 23: (a) No. (b) See section 5.2 of RFP. 

Question 24: How would a regional contract be broken out? Would a regional contract be broken 
out by states within the same coast (i.e., east coast vs. west coast)? 
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Answer 24: See section 5.4 of RFP. 

Question 25: For the state of Alaska deliveries, would an upcharge to cover the shipping costs be 
allowed? 

Answer 25: See Addendum No.I, Question & Answer #17. 

Question 26: Would you accept manufacturer substitutes for products in all categories? 

Answer 26: See Instruction Tab of Attachment D-1 revised 12-2017. 

Question 27: The D-1 instructions, line 15 states "If Offering on exact match item(s), all cells that 
are labelled "Vendor Input" must be filled in with the correct information." Also, line 16 states "If 
Offering an alternative item(s), all cells that are labelled "Vendor Input" must be filled in with the 
correct information." 

Though apparent, I cannot see that D-1 tabs 2-16, columns A through O are master titled as "Exact 
Match" items, nor that columns P through AD are master titled as "Alternative" items. Is it correct 
to conclude accordingly? 

Answer 27: Columns J through O in tabs 2 through 16, where it says vendor input, are to be filled 
in by vendor if offering pricing on the exact match item as described in columns D through I. 
Columns S through AD in tabs 2 through 16, where it says vendor input, are to be filled in by 
vendor if offering pricing of an alternative item, that has the same form, fit, and function, as 
described in columns D through I. If Offeror can supply both the exact item and an alternative 
item, then it is expected to fill in all vendor input cells for both the exact match and alternative item 
for each of those line items that this applies. 

Question 28: For "Exact Match" item, the instructions say "all cells that are labelled "vendor Input" 
must be filled in." Is it correct to conclude that "all cells" means only (D-1 tabs 2-16) columns J 
through 0, and that it is not to be interpreted as also filling in columns S through AD? 

Answer 28: Yes. Columns J through O in tabs 2 through 16, where it says vendor input, are to be 
filled in by vendor if offering pricing on the exact match item as described in columns D through 
I. Columns S through AD in tabs 2 through 16, where it says vendor input, are to be filled in by 
vendor if offering pricing of an alternative item, that has the same form, fit, and function, as 
described in columns D through I. If Offeror can supply both the exact item and an alternative 
item, then it is expected to fill in all vendor input cells for both the exact match and alternative 
item for each of those line items that this applies. 

Question 29: For "Alternative" item, the instructions say "all cells that are labelled "vendor Input" 
must be filled in." Is it correct to conclude that "all cells" means only (D-1 tabs 2-16), columns S 
through AD, and that it is not to be interpreted as also filling in columns J through O? 

Answer 29: Yes. Columns J through O in tabs 2 through 16, where it says vendor input, are to be 
filled in by vendor if offering pricing on the exact match item as described in columns D through 
I. Columns S through AD in tabs 2 through 16, where it says vendor input, are to be filled in by 
vendor if offering pricing of an alternative item, that has the same form, fit, and function, as 
described in columns D through I. If Offeror can supply both the exact item and an alternative 
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Item 

item, then it is expected to fill in all vendor input cells for both the exact match and alternative item 
for each of those line items that this applies. 

Question 30: In reference to Pg. 62, Attachment B-Signature page-Is it necessary to return a signed 
signature page with proposal? 

Answer 30: Attachment B is signed when an award is given to an Offeror. 

Question 31: Attachment E revised- Do we put in our State Tax # for the state we are incorporated 
in or State Tax# for the State of Oregon? 

Answer 31: Offeror should insert its Federal Tax ID and the identification number it uses to do 
business in the State of Oregon. 

Question 32: Attachment E revised- Do we put in our "Secretary of the State Corporation Division 
Registration#" for the state we are incorporated in or "Secretary of the State Corporation Division 
Registration#" for the State of Oregon? 

Answer 32: Offeror should insert the number it uses to do business in the State of Oregon. 

Question 33: Do you want a complete price sheet for all products we intend to sell to the State? Or 
do you want just the market basket on the spread sheet D-1? 

Answer 33: Must submit Attachment D-1 revised 12-2017 

Question 34: The following item (MFG# 9651-24) says the UOM is 6 per case - the actually 
description of that manufacture part number is 24 bottles per case -which one do we use? 

#/UOM Estimated Category Product Manufacturer Manufacturer UNSPSC (e.g. # of Annual Number Quantity Description Description Name Part Number Number bottles per 

3 

case) 

Sanitation 
4ozlnstHndS GOJO 

7302 Cleaning 
anit INDUSTRIES 

9651-24 53131608 6 
Chemicals 

Answer 34: See Addendum No. 2, Attachment D-1 revised 12-2017. 

Question 35: In the below items, the pack quantities are different that Each UOM - which one do 
we use to calculate? For example the first line item says that the pack qty is 12 but UOM says 
EACH - do we use our net price to represent the pack of 12 and then multiply or do we multiply 
our each net price by 12 and them multiply by purchase qty of 5000 - (is the 5000 purchase qty 
representing each or pack) 

~ !!!£k ~ .M.EQ Il1!!i. 
!;;aTEGQRY !ll.M..11 !Tt;;M;QE~!;;, ~ Q.tl:Lll.QM Uts£r!l!!!~n NAME !!A!!I.lt 
HVAC 3 24"x24"x2" Elite SC 40161505 12 EA FILTRATION GROUP PF521146 

Paint JC WB WHITE 17oz 31211513 12 EA RUST-OLEUM CORP 203039 

HVAC 5 20x20 MS Std WB Fltr 40161505 12 EA FILTRATION GROUP PF510388 

HVAC 4 20x25x2 StdWBFJtr 40161505 12 EA FILTRATION GROUP PF510390 
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IC WB CAUTN BLU 
Paint 3 17oz 31211513 12 EA RUST-OLEUM CORP 203031 15671 

Evaporator 
HVAC 6 Cleaner,Aerosol, 18 fl oz 47131805 6 EA NU-CALGON 4171-75 4105 

Paint 7 IC WB FLO GRN 17oz 31211513 12 EA RUST-OLEUM CORP 203032 12023 
IC WB FLO ORANG 

Paint 11 17oz 31211513 12 EA RUST-OLEUM CORP 203036 10088 
Material 
Handling 3"x3"x7" WhiteMailer 24112404 50 EA BOX PARTNERS M733 56400 

Paint 16 17ozAthFldStrip Wht 31211513 12 EA RUST-OLEUM CORP 206043 6482 
TANGSHAN CHANGZI-Il 

Outdoor Garden 4 Stndrd Grd LHSQ Shvl 27112004 2 EA AGRICULTURAL TOOLS 204515 2100 

Paint 20 IC WB FLO PINK 17oz 31211513 12 EA RUST-OLEUM CORP 1861838 5525 
PREC BLU INV 

Paint 22 MKG17oz 31211513 12 EA RUST-OLEUM CORP 203022 5121 
TANGSHAN CHANGZI-Il 

Outdoor Garden 7 Prem Grd LHRD Shovel 27112004 2 EA AGRICULTURAL TOOLS 204518 1200 
TANGSHAN CHANGZI-Il 

Outdoor Garden II 48"Steel Cntrctr Hoe 27112008 2 EA AGRICULTURAL TOOLS CGH00IL 700 
Ice Machine Cleaner,8 

HVAC 11 oz.,Clear 12163902 12 EA NU-CALGON 4207-47 921 
Drain cleaner, gallon 
4PK (Safer Choice 

HVAC !SB certified) 47101607 4 EA CLR/Jelmar GRT-4PRO 405 

HVAC 12 Leak Detector,! qt.,Blue 41111932 12 EA NU-CALGON 4182-24 725 

Electrical L-14-120-0-C Cb! Tie 39121703 100 EA THOMAS & BETTS L-14-120-0-C 64900 

Electrical 2 I lxl/5" BlkCableTie 39121703 100 EA THOMAS & BETTS TYS253MX 20100 
TANGSHAN CHANGZI-Il 

Outdoor Garden 19 Sq PT D-Hndl Shovel 27112004 2 EA AGRICULTURAL TOOLS 204519 193 
Material ALUM. SLEEVE 1/16 QINGDAO H-QUALITY 
Handling s HG 31162812 JO EA INDUSTRIES 43380 24106 

PREMIER PAINT ROLLER 
Paint 14 I" Foam Brush 31211904 12 EA LLC 10410 8915 

PREMIER PAINT ROLLER 
Paint 21 2" Foam Brush 31211904 12 EA LLC 10420 5310 
Material 
Handling 24 8.75x6xl J.125 Mailer 24112404 50 EA BOX PARTNERS Mll86 2700 

WIRE-NUT 73B 
Electrical s ORANGE 39121445 10000 EA IDEAL INDUSTRIES, INC. 30-673 14776 

Electrical 3 WT3OrangeWireTwist 39121445 25 EA IDEAL INDUSTRIES, INC. 773316 16206 

Electrical 4 WT2BlueWireTwist 39121445 25 EA IDEAL INDUSTRIES, INC. 773315 15600 
Material 
Handling 12 1/2 SNAP-ON SEAL 31162406 250 EA SIGNODE ACME 1304105 10218 
Material 
Handling 22 SJ-5007.I0"X.41 "Blk 24141600 3000 EA 3M PRODUCTS 00021200627286 3000 

Answer 35: See Addendum No. 2, Attachment D-1 revised 12-2017. 

Question 36: If we bid an exact match and an alternate item that is functionally equivalent for the 
same line item then which item, the exact match or the alternate will you evaluate? 

Answer 36: See Addendum No. 2, Question & Answer #13. 

Question 37: Ifwe bid an exact match and an alternate for the same item, what item price will be 
used to calculate the bidder's bid sheet total for the category, the exact match or alternate? 
Answer 37: See Addendum No. 2, Question & Answer #13. 

Question 38: If we provide an exact match and an alternate for a product, will the evaluators use 
both product prices in calculating the bid sheet total? If one or the other item price will be used, 
which one will it be? The exact match? The alternate? Or the item bid with the lowest price? 

Answer 38: See answer to Question #1 above. 
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Question 39: In Attachment D-1, in Column K we are asked to provide "List Price of Unit of 
Measure from Column I", then in Column L we are asked to provide "List Price of Each Individual 
Item in the Unit of Measure". Given that we are asked to provide list price for both the UOM (i.e., 
CS, BX, PK) in Column K and the list piece price in Column L, should there be another column 
for us to submit our Net piece Price next to Column N, which asks for Net Price of UOM (which 
is Column I)? 

Answer 39: See Addendum No. 2, Attachment D-1 revised 12-2017. 

Question 40: Line 6 in Cleaning is the same as Line 8A in Sanitation, will the duplication be 
removed? 

Answer 40: See Addendum No. 2 Attachment D-1 revised 12-2017. 

Question 41: Pg. 19 of revised Attachment A 
6.7.4.1 Sourced Products (3) "The offeror must list in their cost proposal Attachment D and D-1 
their up charge for all sourced products. Up charges must be detailed on invoices as a separate item 
from the product charge" Attachment D and D-1 do not include a column or space to include 
upcharge ... will these attachments be revised to include an area for this? If not, please provide 
direction on where Offeror should list upcharge for sourced products. 

Answer 41: Off eror needs to respond in Attachment A. 

Question 42: Are freight charges acceptable to non-contiguous states or territories (Alaska, Hawaii, 
Guam, Puerto Rico)? 

Answer 42: See Addendum No. 2 Question & Answer #31. 

Question 43: There are no forms for remitting reference contact information or the survey to 
references. There is a mention ofreferences in the technical proposal narrative but last time there 
was an attachment of the reference contact / contract information and a survey that was sent to the 
reference and remitted directly by the reference to the State. Are the forms missing by mistake? 

Answer 43: No. 

Question 44: Item # 28 in Janitorial, the UOM in the description calls out a pack of 24 boxes of 
Toilet Seat covers, but the UOM column references 20 packs. For that item, Kimberly Clark's case 
quantity is 24. Do you want this item quoted per 20 boxes or 24? 

Answer 44: See Addendum No. 2, Attachment D-1 revised 12-2017. 

Question 45: Is the estimated annual usage reflective of the UOM column? For example, if a case 
quantity is listed in the UOM, is the usage reflective of the case quantity or per piece? 

Answer 45: See Addendum No. 2, Attachment D-1 revised 12-2017. 

Question 46: Order 13A on Sanitation Cleaning Chemicals: The MFG information does not match 
the description given. How would you like us to quote this type of discrepancy? 

DASPS-2183-17 Addendum No. 3 Page 9 



Skin Cleanser, 1 gal. Bottle Bostitch 105577 (not a skin cleanser number). 

Answer 46: See Addendum No. 2, Attachment D-1 revised 12-2017. 

Proposer/Offerors must acknowledge receipt of this Addendum in the space provided on the bottom of this 
page and return this page along with Proposal documents. Failure to do so may result in rejection of a 
Proposal. 

The purpose of this Addendum is to answer questions, clarify information in the RFP, and make 
modifications to the RFP. 

Any prospective Proposer/Offeror who feels it has been adversely affected by these modifications must 
submit a written protest of this Addendum No. 3 to the Single Point of Contact identified in RFP DASPS-
2183-17 by 5:00 pm (Pacific time) on December 29, 2017 or protest will not be considered. DAS PS will 
not consider requests or protests of matters not added to or modified by this Addendum. 

*I hereby acknowledge having received this Addendum No. 3 

Authorized Signature: _CJ_·-~------------------------­

Print name of signer: Chris Porter, Sr. Government Sales Manager 

Date: January 5, 2017 

Company Name of Proposer/Offeror: 

W.W. Grainger, Inc. 
(Please Print) 
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GRA.llfGER,;: 
11111 FOR 'THE OHes l'VHO Gl!!'T rr DONE 

2183 NASPD ValuePoint Categories O'isoo"unt ' ' 
' " ,~ ';, 

Janitorial Equip. & Supplies 17% 
Sanitation Cleaning Chemicals 22% 

Fasteners 35% 
Material Handling 11% 

Plumbing 20% 
Power Sources 19% 

Outdoor Garden 13% 
Lamps, Lighting and Ballasts 22% 

HVAC 17% 
Hand Tools 14% 

Power Tools 11% 
Electrical 23% 

Paint 13% 
Security 17% 

Safety 19% 


